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Français № English 

Connaissances fondamentales en gestion 1. Essential business knowledge 

Les étudiants maitriseront les fondamentaux de l’ensemble des 

disciplines relatives à la gestion de l’entreprise. 
  

Students will have functional knowledge in all relevant disciplines of 

business studies. 

Appliquer les fondamentaux des sciences de gestion (comptabilité, 

finance, management, markéting) et de l'environnement de 

l'entreprise (économie, droit) à des situations courantes en 

entreprise 

1.1 

Apply the fundamentals of business studies (accounting, finance, 

marketing, management) and corporate environment (economics, 

business law) to common situations in a company. 

Formaliser des recommandations et des démarches en accord avec 

la stratégie de l’entreprise en appliquant les fondamentaux des 

sciences de gestion (comptabilité, finance, management, 

markéting) et en prenant en compte l'environnement juridique et 

économique de l'entreprise. 

1.2 

Formalise recommendations and procedures in line with the 

company strategy by using the fundamentals of management 

sciences (accounting, finance, marketing, management) and by 

taking into account the economic and legal context of the company. 

Capacités intellectuelles 2. Intellectual capacities 

Les étudiants développeront et entraîneront leurs capacités 

d’analyse et de synthèse, de raisonnement critique et d’innovation 

dans une perspective de résolution de problèmes, de prise de 

décision et de mise en oeuvre. 

  

Students will build up and develop capacities of analysis and 

synthesis, of critical thinking and innovation with regard to problem-

solving and concrete application of decisions. 

Analyser une situation, un processus, un environnement en 

identifiant et intégrant des informations pertinentes. 
2.1 

Analyse a situation, a process, an environment, through identifying 

and integrating relevant information. 

Coordonner des connaissances diverses, synthétiser des données 

complexes. 
2.2 

Coordinate knowledge from different fields and synthesize complex 

data. 

Choisir les méthodes de calcul et les outils de résolution de 

problèmes pertinents. 
2.3 

Choose appropriate methods of calculation and tools of problem-

solving. 

Raisonner et argumenter de manière critique sur un concept et dans 

le cadre d'un projet. 
2.4 

Show the capacity of critical thinking in elaborating an 

argumentation on concepts and projects. 

Compétences interpersonnelles, de travail en équipe et de 

communication. 
3. Interpersonal, teamwork and communication skills 

Les étudiants développeront une communication personnelle et 

interpersonnelle dans l’exercice de chaque discipline en s’appuyant 

sur une pédagogie de groupe et par projet. 

  

Students will develop personal and interpersonal communication 

skills relevant for each discipline through a pedagogy encouraging 

project-oriented group work. 

Démontrer des capacités de travail en équipe. 3.1 Demonstrate effective team interaction skills. 

Présenter des résultats, débattre, convaincre dans un langage 

adapté à la communication en entreprise (à l'écrit comme à l'oral). 
3.2 

Present results, debate and convince through the use of language 

appropriate to written and oral business communication. 

Démontrer des capacités d’organisation, d’anticipation, de 

planification (gestion du temps), de rigueur et de méthode dans le 

cadre de projets individuels et collectifs. 

3.3 

Demonstrate skills of personal organisation, anticipation, planning 

(time management) and methodological rigour in collective as well 

as individual projects. 

Construire un projet personnel et professionnel de manière 

consciente et cohérente. 
3.4 

Build up a coherent personal and professional project in a self-

conscious manner. 

Ethique et ouverture culturelle et internationale 4. Ethics and cultural as well as international awareness 

Les étudiants auront une bonne compréhension des grandes 

problématiques du monde contemporain et du cheminement des 

organisations dans un environnement de globalisation. 

  

Students will show a good understanding of the contemporary 

world’s major issues and of organisations’ evolution in an 

environment of globalisation. 

Démontrer une capacité d’analyser un environnement économique, 

social, culturel et politique d’un pays ou d’une région. 
4.1 

Demonstrate the capacity to analyse the economic, social cultural 

and political environment of a country or region. 

Utiliser des compétences linguistiques dans des situations 

professionnelles. 
4.2 Show proficiency in foreign languages in professional situations. 

Développer et appliquer des compétences culturelles qui 

permettent d’évoluer dans un contexte international et multiculturel. 
4.3 

Develop and apply cross-cultural skills in international and 

multicultural contexts. 

Percevoir les enjeux éthiques liés à la vie des affaires et expliquer les 

mécanismes de la délibération et ceux de l’action morale. 
4.4 

Perceive and identify ethical issues in business life and explain the 

mechanisms of deliberation and of moral action 

Compétences technologiques 5. Technological competence 

Les étudiants acquerront la maîtrise des méthodes et des outils 

nécessaires à leurs futures pratiques professionnelles. 
  

Students will have a good command of methods and tools that are 

essential for their future business career (practices?). 



7 
 

 

Mobiliser les méthodes quantitatives et qualitatives, ainsi que les 

techniques de traitement de l’information adaptées aux situations 

d’entreprise (notamment : résolution de problèmes, études 

statistiques, modélisation de problèmes). 

5.1 

Mobilise (utilise?) the quantitative and qualitative methods as well 

as the techniques of information processing that are appropriate for 

business situations (including problem-solving, statistical analysis, 

modelling…). 

Utiliser les outils dédiés à la recherche et au traitement de 

l’information, ainsi qu’à la communication en entreprise 

(notamment : traitement de texte, tableaux de bords, outils de 

gestion de projet, outils en ligne). 

5.2 

Use office tools for the search and processing of information as well 

as for the needs of business communication (including word 

processing, visual presentation tools, scoreboards, project 

management tools, internet, etc.) 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 01   Yes  Yes Yes    

Master in Management (Programme Grande Ecole) 1st cycle French 01  Yes Yes Yes Yes Yes Yes   

 

Code English title 

Core 

or 

electi

ve 

EC

TS 

Ho

urs 
Language Assessment mode 

EC01-

001-G 

EC01-001-G Microeconomics for 

managers 

Comp

ulsory 
4 30 

Either French, 

or English 

Continuous Assessment: 25% Individual Written () ––– Mid Term Exam : 25% Individual Written 1h () ––– Final Exam : 

50% Individual Written 1h () 

FI01-

001-G 
FI01-001-G General accounting 

Comp

ulsory 
4 30 

Either French, 

or English 

No Continuous Assessment ––– Mid Term Exam : 40% Individual Written 1h () ––– Final Exam : 60% Individual Written 1h 

() 

LG01-

001-G 

LG01-001-G English for business and 

communication 1 

Comp

ulsory 
4 30 English 

Continuous Assessment: 70%   (25 Individual Written - 25 Individual Oral - 25 Collective Oral - 15 Individual Written - 10 

Individual Written) ––– No Mid Term Exam ––– Final Exam : 30% Individual Written 2h ( ) 

LG01-

002-G 

LG01-002-G Español para la 

comunicación y los negocios 1 

Electiv

e 1 
3 30 Spanish 

Continuous Assessment: 100%   (15 Collective Oral - 40 Individual Written - 45 Individual Oral) ––– No Mid Term Exam ––

– No Final Exam 

LG01-

003-G 

LG01-003-G Deutsch für 

Kommunikation und Handel 1 

Electiv

e 1 
3 30 German 

Continuous Assessment: 100%   (25 Individual Oral - 25 Collective Oral - 50 Individual Written) ––– No Mid Term Exam ––

– No Final Exam 

LG01-

004-G 

LG01-004-G Italiano degli affari e 

della comunicazione 1 

Electiv

e 1 
3 30 Italian 

Continuous Assessment: 100%   (15 Collective Oral - 40 Individual Written - 45 Individual Oral) ––– No Mid Term Exam ––

– No Final Exam 

MG01-

001-G 

MG01-001-G Organisation 

management 

Comp

ulsory 
4 30 

Either French, 

or English 

Continuous Assessment: 50%   (50 Individual Written - 50 Collective Oral) ––– No Mid Term Exam ––– Final Exam : 50% 

Individual Written 2h ( ) 

MK01-

001-G 

MK01-001-G Marketing 

fundamentals 

Comp

ulsory 
4 30 

Either French, 

or English 
Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 

MS01-

001-G 
MS01-001-G Mathematics analysis 

Comp

ulsory 
4 30 

Either French, 

or English 

Continuous Assessment: 25%   (15 Individual Written - 10 Individual Written) ––– Mid Term Exam : 25% Individual Written 

2,25h () ––– Final Exam : 50% Individual Written 2,25h () 

HU01-

002-G 

HU01-002-G Geopolitics and 

international relations 1 

Electiv

e 2 
3 30 

Either French, 

or English 
Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 

HU01-

001-G 

HU01-001-G Introduction to 

international geopolitics and design 

Electiv

e 2 
3 30 French Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 02  Yes  Yes Yes    

Master in Management (Programme Grande Ecole) 1st cycle French 02 Yes Yes Yes Yes Yes Yes   

 

Code English title 

Core 

or 

electi

ve 

EC

TS 

Ho

urs 
Language Assessment mode 

DR02-

001-G 

DR02-001-G Fundamentals of law 

and contracts 

Comp

ulsory 
4 30 

Either French, 

or English 

No Continuous Assessment ––– Mid Term Exam : 35% Individual Written 0,75h () ––– Final Exam : 65% Individual Oral 

0,75h () 

FI02-

001-G 

FI02-001-G Cost accounting 

fundamentals 

Comp

ulsory 
4 30 

Either French, 

or English 

Continuous Assessment: 20% Collective Project () ––– Mid Term Exam : 30% Individual Written 1h () ––– Final Exam : 50% 

Individual Written 1h () 

LG02-

001-G 

LG02-001-G English for business 

and communication 2 

Comp

ulsory 
4 30 English 

Continuous Assessment: 70%   (25 Individual Written - 15 Individual Written - 25 Collective Oral - 25 Individual Oral - 10 

Individual Written) ––– No Mid Term Exam ––– Final Exam : 30% Individual Written 2h ( ) 

LG02-

002-G 

LG02-002-G Español para la 

comunicación y los negocios 2 

Electiv

e 1 
3 30 Spanish 

Continuous Assessment: 100%   (35 Collective Oral - 40 Individual Written - 25 Individual Oral) ––– No Mid Term Exam ––– 

No Final Exam 

LG02-

003-G 

LG02-003-G Deutsch für 

Kommunikation und Handel 2 

Electiv

e 1 
3 30 German 

Continuous Assessment: 100%   (25 Individual Oral - 50 Individual Written - 25 Collective Oral) ––– No Mid Term Exam ––– 

No Final Exam 

LG02-

004-G 

LG02-004-G Italiano degli affari e 

della comunicazione 2 

Electiv

e 1 
3 30 Italian 

Continuous Assessment: 100%   (40 Individual Written - 45 Individual Oral - 15 Collective Oral) ––– No Mid Term Exam ––– 

No Final Exam 

MG02-

001-G 

MG02-001-G Project and 

information management 

Comp

ulsory 
4 30 

Either French, 

or English 
Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 

MS02-

001-G 
MS02-001-G Data description 

Comp

ulsory 
4 30 

Either French, 

or English 

Continuous Assessment: 25% Individual  (10 Individual Written - 15 Individual Written) ––– Mid Term Exam : 25% 

Individual Written 2,25h () ––– Final Exam : 50% Individual Written 2,25h () 

ST02-

001-G 

ST02-001-G Fundamentals of 

Strategy 

Comp

ulsory 
4 30 

Either French, 

or English 
Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 

HU02-

001-G 

HU02-001-G Geopolitics and 

international relations 2 

Electiv

e 2 
3 30 

Either French, 

or English 
Continuous Assessment: 50% Collective Project () ––– No Mid Term Exam ––– Final Exam : 50% Individual Written 2h ( ) 

HU02-

002-G 

HU02-002-G Design and 

product/fashion application 

methods 

Electiv

e 2 
3 30 French Continuous Assessment: 50% Collective Project () ––– No Mid Term Exam ––– Final Exam : 50% Individual Written 2h ( ) 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 03  Yes  Yes Yes  Yes  

Master in Management (Programme Grande Ecole) 1st cycle French 03 Yes Yes Yes Yes Yes    

 

Code English title 

Core or 

electiv

e 

EC

TS 

Hou

rs 
Language Assessment mode 

DR03-

001-G 

DR03-001-G Fundamentals of corporate 

law and labour law 

Compul

sory 
4 30 

Either French, or 

English 

No Continuous Assessment ––– Mid Term Exam : 35% Individual Written 0,5h () ––– Final Exam : 65% 

Individual Oral 0,5h () 

EN03-

001-G 

EN03-001-G Entrepreneurship and 

innovation 

Compul

sory 
4 30 

Either French, or 

English 

Continuous Assessment: 75% Collective  (33 Collective Project - 67 Individual Written) ––– No Mid Term Exam 

––– Final Exam : 25% Collective Project 0h ( ) 

FI03-

001-G 
FI03-001-G Financial analysis 

Compul

sory 
4 30 

Either French, or 

English 

No Continuous Assessment ––– Mid Term Exam : 40% Individual Written 2h () ––– Final Exam : 60% Individual 

Written 2h () 

LG03-

001-G 

LG03-001-G English for business and 

communication 3 

Compul

sory 
4 30 English 

Continuous Assessment: 100%   (40 Individual Written - 60 Individual Oral) ––– No Mid Term Exam ––– No Final 

Exam 

LG03-

002-G 

LG03-002-G Deutsch für Kommunikation 

und Handel 3 

Elective 

1 
3 30 German 

Continuous Assessment: 100%   (12 Collective Oral - 50 Individual Written - 37 Individual Oral) ––– No Mid 

Term Exam ––– No Final Exam 

LG03-

003-G 

LG03-003-G Espanõl par la 

communication y los negocios 3 

Elective 

1 
3 30 Spanish 

Continuous Assessment: 100%   (35 Collective Oral - 35 Individual Written - 30 Individual Oral) ––– No Mid 

Term Exam ––– No Final Exam 

LG03-

004-G 

LG03-004-G Italiano degli affari e della 

comnicazione 3 

Elective 

1 
3 30 Italian 

Continuous Assessment: 100%   (20 Collective Written - 20 Collective Oral - 20 Individual Written - 40 

Individual Oral) ––– No Mid Term Exam ––– No Final Exam 

LG03-

005-G 
LG03-005-G  

Elective 

1 
3 30 Spanish Continuous Assessment: 100%   (25  Oral - 25  Oral - 50  Written) ––– No Mid Term Exam ––– No Final Exam 

MG03-

001-G 

MG03-001-G Psychology and 

organisational behaviour 

Compul

sory 
4 30 

Either French, or 

English 

Continuous Assessment: 50% Collective Oral () ––– No Mid Term Exam ––– Final Exam : 50% Individual Written 

2h ( ) 

MS03-

001-G 

MS03-001-G Data analytics 

fundamentals 

Compul

sory 
4 30 

Either French, or 

English 

Continuous Assessment: 100%   (40 Individual Written - 60 Individual Written) ––– No Mid Term Exam ––– No 

Final Exam 

HU03-

001-G 

HU03-001-G Geopolitics of Europe in a 

changing world 

Elective 

2 
3 30 English 

Continuous Assessment: 100%   (20 Individual Oral - 50 Individual Written - 30 Individual Oral) ––– No Mid 

Term Exam ––– No Final Exam 

HU03-

002-G 
HU03-002-G Design and space 

Elective 

2 
3 30 French 

Continuous Assessment: 100%   (25 Individual Written - 50 Individual Oral - 25 Individual Written) ––– No Mid 

Term Exam ––– No Final Exam 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 04  Yes  Yes Yes  Yes  

Master in Management (Programme Grande Ecole) 1st cycle French 04 Yes Yes Yes Yes Yes    

 

Code English title 

Core 

or 

electiv

e 

EC

TS 

Ho

urs 
Language Assessment mode 

FI04-

001-G 
FI04-001-G Financial markets 

Compu

lsory 
4 30 English 

No Continuous Assessment ––– Mid Term Exam : 50% Individual Written 3h () ––– Final Exam : 50% Individual Written 

3h () 

LG04-

001-G 

LG04-001-G English for business 

and communication 4 

Compu

lsory 
4 30 English 

Continuous Assessment: 100%   (45 Individual Written - 25 Collective Oral - 30 Individual Oral) ––– No Mid Term Exam 

––– No Final Exam 

LG04-

002-G 

LG04-002-G Deutsch für 

Kommunikation und Handel 4 

Electiv

e 1 
3 30 German 

Continuous Assessment: 100%   (12 Collective Oral - 50 Individual Written - 37 Individual Oral) ––– No Mid Term Exam 

––– No Final Exam 

LG04-

003-G 

LG04-003-G Espanol para la 

comunication y los negocios 4 

Electiv

e 1 
3 30 Spanish 

Continuous Assessment: 100%   (45 Individual Written - 20 Individual Oral - 35 Collective Oral) ––– No Mid Term Exam 

––– No Final Exam 

LG04-

004-G 

LG04-004-G Italiano degli affari e 

della comnicazione 4 

Electiv

e 1 
3 30 Italian 

Continuous Assessment: 100%   (20 Collective Written - 20 Collective Oral - 40 Individual Oral - 20 Individual Written) –

–– No Mid Term Exam ––– No Final Exam 

LG04-

005-G 
LG04-005-G Español intermedios 

Electiv

e 1 
3 30 Spanish Continuous Assessment: 100%   (50  Written - 25  Oral - 25  Oral) ––– No Mid Term Exam ––– No Final Exam 

MK04-

001-G 
MK04-001-G Business development 

Compu

lsory 
4 30 

Either French, 

or English 

Continuous Assessment: 50%   (20 Collective Oral - 20 Collective Written - 10 Collective Oral) ––– No Mid Term Exam ––

– Final Exam : 50% Individual Written 2h ( ) 

MS04-

001-G 

MS04-001-G Decision making 

statistics 

Compu

lsory 
4 30 

Either French, 

or English 

Continuous Assessment: 25% Individual  (10 Individual Written - 15 Individual Written) ––– Mid Term Exam : 25% 

Individual Written 2,25h () ––– Final Exam : 50% Individual Written 2,25h () 

MG04-

001-G 

MG04-001-G Human Resources 

Management 

Compu

lsory 
4 30 English Continuous Assessment: 40% Collective Oral () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 2h ( ) 

EC04-

001-G 
EC04-001-G Macroeconomics 

Compu

lsory 
4 30 

Either French, 

or English 

Continuous Assessment: 30% Individual  (30 Individual Written - 70 Individual Oral) ––– Mid Term Exam : 30% 

Individual Written 2,25h () ––– Final Exam : 40% Individual Written 2,25h () 

HU04-

001-G 

HU04-001-G Geopolitics of climate 

change 

Electiv

e 2 
3 30 

Either French, 

or English 

Continuous Assessment: 100%   (20 Individual Oral - 20 Collective Written - 60 Individual Written) ––– No Mid Term 

Exam ––– No Final Exam 

HU04-

002-G 
HU04-002-G Design and graphism 

Electiv

e 2 
3 30 French 

Continuous Assessment: 100%   (50 Individual Written - 25 Collective Oral - 25 Collective Written) ––– No Mid Term 

Exam ––– No Final Exam 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 05 or 06 Yes Yes Yes Yes Yes    

 

Code English title 

Core 

or 

electi

ve 

EC

TS 

Ho

urs 
Language Assessment mode 

EC05-

001-G 

EC05-001-G INTERNATIONAL TRADE AND EXPORT 

DIAGNOSIS 

Compu

lsory 
6 45 English 

Continuous Assessment: 50%   (60 Collective Project - 40 Collective Oral) ––– Mid Term Exam : 20% 

Individual Written 1,5h () ––– Final Exam : 30% Individual Written 1,5h () 

HU05-

001-G 

HU05-001-G Financial Crises – Reasons and 

Consequences 

Compu

lsory 
6 45 English 

Continuous Assessment: 100%   (30 Individual Oral - 50 Individual Project - 20 Individual Oral) ––– No 

Mid Term Exam ––– No Final Exam 

FI05-

001-G 
FI05-001-G FINANCIAL MANAGEMENT 

Compu

lsory 
6 45 English 

Continuous Assessment: 25% Collective Project () ––– Mid Term Exam : 25% Individual Written 3h () ––

– Final Exam : 50% Individual Written 3h () 

LG05-

001-G 
LG05-001-G DEUTSCH DRITTES JAHR 

Electiv

e 
2 15 German 

Continuous Assessment: 100%   (40  Written - 30  Project - 30  Oral) ––– No Mid Term Exam ––– No Final 

Exam 

LG05-

002-G 
LG05-002-G ESPAÑOL TERCER CURSO 

Electiv

e 
2 15 Spanish 

Continuous Assessment: 100%   (30  Written - 40 Collective Oral - 30 Individual Oral) ––– No Mid Term 

Exam ––– No Final Exam 

LG05-

0E1-G 
LG05-0E1-G  

Electiv

e 
2 15 Italian Continuous Assessment: 100%   (60  Oral - 40  Written) ––– No Mid Term Exam ––– No Final Exam 

MK05-

001-G 

MK05-001-G COORDINATING MARKETING STRATEGY 

AND OPERATIONS MANAGEMENT 

Compu

lsory 
6 45 English 

Continuous Assessment: 100% Individual  (50 Individual Written - 50 Individual Written) ––– No Mid 

Term Exam ––– No Final Exam 

MG05-

001-G 

MG05-001-G HUMAN RESOURCES MANAGEMENT & 

CORPORATE SOCIAL RESPONSIBILITY 

Compu

lsory 
6 45 

Either French, 

or English 

Continuous Assessment: 42,5% Collective Written () ––– Mid Term Exam : 20% Individual Written 3h () –

–– Final Exam : 57,5% Individual Written 3h () 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 05 (electives) Yes Yes Yes Yes Yes    

 

Code English title 

Core 

or 

elect

ive 

EC

TS 

Ho

urs 

Langu

age 
Assessment mode 

EC05-

0E1-G 

EC05-0E1-G ADVANCED MICROECONOMICS FOR 

MANAGERS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 40% Individual Written () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 3h ( ) 

EC05-

0E2-G 

EC05-0E2-G Managerial economics of knowledge and 

innovation 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (30 Individual Written - 20 Individual Oral - 50 Collective Project) ––– No Mid 

Term Exam ––– No Final Exam 

EC05-

0E4-G 

EC05-0E4-G ECONOMIC THEORY AND GLOBALISATION 

(1) 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (60 Individual Written - 40 Individual Oral) ––– No Mid Term Exam ––– No Final 

Exam 

EC05-

0E6-G 
EC05-0E6-G ECONOMICS OF MONEY AND FINANCE 

Electi

ve 
6 45 

Englis

h 
No Continuous Assessment ––– No Mid Term Exam ––– No Final Exam 

EC05-

0E7-G 

EC05-0E7-G COMPETITION AND MARKET 

REGULATIONS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (50 Individual Oral - 50 Individual Written) ––– No Mid Term Exam ––– No Final 

Exam 

FI05-

0E1-G 
FI05-0E1-G INTERNATIONAL CORPORATE FINANCE 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 40%   (10 Individual Oral - 15 Collective Project - 15 Individual Written) ––– No Mid 

Term Exam ––– Final Exam : 60% Individual Written 3h ( ) 

FI05-

0E2-G 
FI05-0E2-G Introduction to Financial Decision Making 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 40% Individual Written () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 3h ( ) 

HU05-

001-G 

HU05-001-G Financial Crises – Reasons and 

Consequences 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (30 Individual Oral - 50 Individual Project - 20 Individual Oral) ––– No Mid 

Term Exam ––– No Final Exam 

IB05-

0E1-G 

IB05-0E1-G INTERNATIONALIZATION PROCESSES AND 

NETWORKING STRATEGIES 

Electi

ve 
6 45 

Englis

h 
Continuous Assessment: 100% Collective Project () ––– No Mid Term Exam ––– No Final Exam 

LG05-

0E8-G 

LG05-0E8-G MYTHS AND FOUNDATIONS OF FRENCH 

SOCIETY 1 - IDENTITIES 

Electi

ve 
3 24 French 

Continuous Assessment: 100% Individual  (50 Individual Written - 50 Individual Written) ––– No Mid Term 

Exam ––– No Final Exam 

LG05-

0E9-G 

LG05-0E9-G MYTHS AND FOUNDATIONS OF FRENCH 

SOCIETY 2 - HERITAGE 

Electi

ve 
3 24 French 

Continuous Assessment: 100% Individual  (30 Individual Project - 30 Individual Project - 40 Individual Written) 

––– No Mid Term Exam ––– No Final Exam 

MK05-

0E1-G 
MK05-0E1-G LUXURY MARKETING STRATEGY 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 50% Collective Project () ––– No Mid Term Exam ––– Final Exam : 50% Individual 

Written 3h ( ) 

MK05-

0E2-G 
MK05-0E2-G WINE MARKETING 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (33  Project - 33  Project - 33  Project) ––– No Mid Term Exam ––– No Final 

Exam 

MK05-

0E4-G 
MK05-0E4-G E-Commerce : Business and Society 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (50 Individual Project - 50 Collective Project) ––– No Mid Term Exam ––– No 

Final Exam 

MK05-

0E5-G 
MK05-0E5-G Fashion Sourcing and Product Marketing 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (25 Collective Written - 25 Collective Oral - 25 Collective Oral - 25 Collective 

Written) ––– No Mid Term Exam ––– No Final Exam 

PO05-

0E1-G 
PO05-0E1-G CONTEMPORARY EUROPEAN POLITICS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 20% Collective Project () ––– Mid Term Exam : 20% Individual Written 3h () ––– Final 

Exam : 60% Individual Written 3h () 

PO05-

0E2-G 
PO05-0E2-G EUROPEAN HISTORY AND POLITICS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (40 Individual Oral - 60 Individual Written) ––– No Mid Term Exam ––– No Final 

Exam 

PO05-

0E3-G 

PO05-0E3-G EUROPEAN SOLUTIONS FOR 

SUSTAINABLE SOCIETIES 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Individual  (30 Collective Project - 30 Individual Oral - 40 Individual Written) ––

– No Mid Term Exam ––– No Final Exam 

PO05-

0E4-G 
PO05-0E4-G HIGH-TECH EUROPE 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Individual  (60 Individual Project - 40 Individual Oral) ––– No Mid Term Exam ––

– No Final Exam 



15 
 

 

Code English title 

Core 

or 

elect

ive 

EC

TS 

Ho

urs 

Langu

age 
Assessment mode 

PO05-

0E5-G 

PO05-0E5-G BUSINESS, SUSTAINABILITY AND 

CLIMATE CHANGE 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Individual  (30 Collective Project - 20 Individual Oral - 50 Individual Project) ––

– No Mid Term Exam ––– No Final Exam 

RS05-

0E2-G 
RS05-0E2-G Ethics and Artificial Intelligence 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (50 Collective Project - 50 Individual Oral) ––– No Mid Term Exam ––– No Final 

Exam 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English 06 (electives) Yes Yes Yes Yes Yes    

 

Code English title 

Core 

or 

elect

ive 

EC

TS 

Ho

urs 

Langu

age 
Assessment mode 

EC05-

0E4-G 

EC05-0E4-G ECONOMIC THEORY AND 

GLOBALISATION (1) 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (60 Individual Written - 40 Individual Oral) ––– No Mid Term Exam ––– No Final 

Exam 

EC05-

0E7-G 

EC05-0E7-G COMPETITION AND MARKET 

REGULATIONS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (50 Individual Oral - 50 Individual Written) ––– No Mid Term Exam ––– No Final 

Exam 

EC06-

0E1-G 
EC06-0E1-G EUROPEAN ECONOMICS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 50% Collective  (50 Collective Project - 50 Collective Project) ––– No Mid Term Exam ––– 

Final Exam : 50% Individual Written 2,5h ( ) 

EC06-

0E2-G 

EC06-0E2-G Economics of Sustainable 

development 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Individual  (50 Individual Oral - 50 Individual Written) ––– No Mid Term Exam ––– 

No Final Exam 

FI05-

0E1-G 
FI05-0E1-G INTERNATIONAL CORPORATE FINANCE 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 40%   (10 Individual Oral - 15 Collective Project - 15 Individual Written) ––– No Mid Term 

Exam ––– Final Exam : 60% Individual Written 3h ( ) 

HU06-

0E1-G 
HU06-0E1-G INTERCULTURAL DYNAMICS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Collective  (30 Individual Project - 20 Collective Project - 30 Individual Oral - 20 

Collective Project) ––– No Mid Term Exam ––– No Final Exam 

LG06-

0E8-G 

LG06-0E8-G MYTHS AND FOUNDATIONS OF 

FRENCH SOCIETY 3 - POLITICS 

Electi

ve 
3 24 French 

Continuous Assessment: 100% Individual  (50 Individual Written - 50 Individual Written) ––– No Mid Term Exam ––

– No Final Exam 

LG06-

0E9-G 

LG06-0E9-G MYTHS AND FOUNDATIONS OF 

FRENCH SOCIETY 4 - CULTURES 

Electi

ve 
3 24 French 

Continuous Assessment: 100% Individual  (33 Individual Written - 33 Individual Written - 34 Individual Written) ––

– No Mid Term Exam ––– No Final Exam 

MK06-

0E2-G 

MK06-0E2-G SERVICE MARKETING & 

INTERNATIONAL MARKETING 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 50% Collective  (50 Collective Project - 50 Collective Project) ––– No Mid Term Exam ––– 

Final Exam : 50% Individual Written 3h ( ) 

MK06-

0E3-G 
MK06-0E3-G Service Design 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100%   (40 Individual Written - 60 Collective Project) ––– No Mid Term Exam ––– No Final 

Exam 

PO06-

0E1-G 

PO06-0E1-G EU-CHINA POLITICAL AND 

ECONOMIC RELATIONS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 60%   (50 Individual Written - 50 Collective Oral) ––– No Mid Term Exam ––– Final Exam : 

40% Individual Written 3h ( ) 

RS06-

0E1-G 

RS06-0E1-G EUROPEAN ACCOUNTABILITY IN 

ECOLOGICAL TRANSITIONS 

Electi

ve 
6 45 

Englis

h 

Continuous Assessment: 100% Individual  (30 Individual Oral - 40 Individual Written - 30 Collective Project) ––– No 

Mid Term Exam ––– No Final Exam 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande 

Ecole) 

1st cycle - Management 

track 
English 05 or 06 (semester abroad)       Yes  

 

Code English title 

Core 

or 

electiv

e 

EC

TS 

Ho

urs 

Langu

age 
Assessment mode 

IB05-

0H1-G 
IB05-0H1-G DOING BUSINESS IN CEE 

Compul

sory 
6 45 

Englis

h 

Continuous Assessment: 50% Collective Oral () ––– Mid Term Exam : 25% Individual Written 3h () ––– Final Exam : 

25% Collective Written 3h () 

MG05-

0H2-G 
MG05-0H2-G CROSS-CULTURAL MANAGEMENT 

Compul

sory 
6 45 

Englis

h 

Continuous Assessment: 50% Collective Project () ––– Mid Term Exam : 20% Individual Written 3h () ––– Final 

Exam : 30% Individual Written 3h () 

FI05-

0H1-G 
FI05-0H1-G PRINCIPLES OF AUDITING 

Electiv

e 1 
6 45 

Englis

h 

Continuous Assessment: 20% Collective Oral () ––– Mid Term Exam : 40% Individual Written 1,5h () ––– Final Exam 

: 40% Individual Written 1,5h () 

MK05-

0H1-G 
MK05-0H1-G CONSUMER BEHAVIOUR 

Electiv

e 1 
6 45 

Englis

h 

Continuous Assessment: 40%   (38 Collective Project - 62 Collective Oral) ––– Mid Term Exam : 30% Individual 

Written 1,5h () ––– Final Exam : 30% Individual Written 1,5h () 

PO05-

0H1-G 

PO05-0H1-G CENTRAL & EASTERN EUROPEAN 

ECONOMICS AND POLITICS 

Compul

sory 
6 45 

Englis

h 

No Continuous Assessment ––– Mid Term Exam : 34% Individual Written 3h () ––– Final Exam : 66% Individual 

Written 3h () 

RS05-

0H1-G 
RS05-0H1-G – ETHICS IN FINANCE 

Compul

sory 
6 45 

Englis

h 

Continuous Assessment: 40% Individual Project () ––– Mid Term Exam : 25% Individual Written 3h () ––– Final 

Exam : 35% Individual Written 3h () 

MG05-

0H1-G 
MG05-0H1-G Humanistic Management 

Electiv

e 2 
6 45 

Englis

h 

No Continuous Assessment ––– Mid Term Exam : 50% Individual Project 3h () ––– Final Exam : 50% Individual 

Project 3h () 

SC05-

0H1-G 
SC05-0H1-G LOGISTICS 

Electiv

e 2 
6 45 

Englis

h 
No Continuous Assessment ––– Mid Term Exam : 30% Individual Written 3h () ––– Final Exam : 70%   3h () 

SO05-

0H1-G 

SO05-0H1-G INTRODUCTION TO HUNGARIAN 

CULTURE AND SOCIETY 

Electiv

e 2 
3 23 

Englis

h 

Continuous Assessment: 40% Collective Oral () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 1h 

( ) 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande 

Ecole) 

1st cycle - Finance 

track 
English 05 or 06 (semester abroad)       Yes  

 

Code English title 

Core 

or 

electiv

e 

EC

TS 

Ho

urs 

Langu

age 
Assessment mode 

FI05-

0H2-G 
FI05-0H2-G MONEY AND CAPITAL MARKETS 

Compu

lsory 
6 45 

Englis

h 

Continuous Assessment: 50% Individual  (50 Individual Oral - 50 Individual Oral) ––– No Mid Term Exam ––– Final Exam 

: 50% Individual Written 3h ( ) 

FI05-

0H3-G 

FI05-0H3-G – EQUITIES AND INVESTMENT 

ANALYSIS 

Compu

lsory 
6 45 

Englis

h 

Continuous Assessment: 40%   (57 Collective Project - 25 Collective Oral) ––– No Mid Term Exam ––– Final Exam : 60% 

Individual Written 2h ( ) 

FI05-

0H4-G 

FI05-0H4-G – INTERNATIONAL FINANCE AND 

INVESTMENT 

Compu

lsory 
6 45 

Englis

h 

Continuous Assessment: 25% Individual  (50 Individual Project - 50 Individual Oral) ––– Mid Term Exam : 25% 

Individual Written 1,5h () ––– Final Exam : 50% Individual Written 1,5h () 

RS05-

0H1-G 
RS05-0H1-G – ETHICS IN FINANCE 

Compu

lsory 
6 45 

Englis

h 

Continuous Assessment: 40% Individual Project () ––– Mid Term Exam : 25% Individual Written 3h () ––– Final Exam : 

35% Individual Written 3h () 

FI05-

0H1-G 
FI05-0H1-G PRINCIPLES OF AUDITING 

Electiv

e 1 
6 45 

Englis

h 

Continuous Assessment: 20% Collective Oral () ––– Mid Term Exam : 40% Individual Written 1,5h () ––– Final Exam : 

40% Individual Written 1,5h () 

MG05-

0H1-G 
MG05-0H1-G Humanistic Management 

Electiv

e 1 
6 45 

Englis

h 

No Continuous Assessment ––– Mid Term Exam : 50% Individual Project 3h () ––– Final Exam : 50% Individual Project 

3h () 

SC05-

0H1-G 
SC05-0H1-G LOGISTICS 

Electiv

e 1 
6 45 

Englis

h 
No Continuous Assessment ––– Mid Term Exam : 30% Individual Written 3h () ––– Final Exam : 70%   3h () 

SO05-

0H1-G 

SO05-0H1-G INTRODUCTION TO HUNGARIAN 

CULTURE AND SOCIETY 

Electiv

e 1 
3 23 

Englis

h 
Continuous Assessment: 40% Collective Oral () ––– No Mid Term Exam ––– Final Exam : 60% Individual Written 1h ( ) 
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Program Track Language Semester Aix-en-Provence Angers Bordeaux Lyon Paris Strasbourg Budapest Shanghai 

Master in Management (Programme Grande Ecole) 1st cycle English  05     Yes    

Master in Management (Programme Grande Ecole) 1st cycle Part French, Part English  05  Yes       

 

Code English title 

Core or 

electiv

e 

EC

TS 

Hou

rs 
Language Assessment mode 

FI05-

011-G 
FI05-011-G Finance Essentials 

Compul

sory 
6 45 

Either French, or 

English 

Continuous Assessment: 40% Individual Written () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 3h ( ) 

EC05-

012-G 

EC05-012-G INTERNATIONAL 

ECONOMICS 

Compul

sory 
6 45 

Either French, or 

English 
No Continuous Assessment ––– No Mid Term Exam ––– Final Exam : 100% Individual Written 3h ( ) 

MG05-

013-G 

MG05-013-G HUMAN RESOURCES 

MANAGEMENT 

Compul

sory 
3 15 

Either French, or 

English 

Continuous Assessment: 40% Collective Project () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 1,5h ( ) 

DR05-

014-G 
DR05-014-G CORPORATE LAW Elective 4 30 

Either French, or 

English 

Continuous Assessment: 40% Individual Written () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 2h ( ) 

MS05-

015-G 

MS05-015-G STATISTICAL METHODS 

FOR MANAGEMENT 
Elective 4 30 

Either French, or 

English 

Continuous Assessment: 50% Collective Written () ––– No Mid Term Exam ––– Final Exam : 50% Individual 

Written 1,5h ( ) 

MK05-

016-G 
MK05-016-G Marketing Essentials 

Compul

sory 
6 45 

Either French, or 

English 

Continuous Assessment: 30% Collective  (50 Collective Oral - 50 Collective Written) ––– No Mid Term Exam ––

– Final Exam : 70% Individual Written 3h ( ) 

MG05-

017-G 

MG05-017-G PRINCIPLES OF 

MANAGEMENT 

Compul

sory 
5 30 English 

Continuous Assessment: 40% Collective Oral () ––– No Mid Term Exam ––– Final Exam : 60% Individual 

Written 3h ( ) 
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DR02-001-G Fondamentaux du droit et des contrats 

Responsable de cours : Raphaël FOURNIER 
raphael.fournier@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Le cours a pour objectif de présenter les notions indispensables pour comprendre les sources du droit et leur hiérarchie, les systèmes juridiques, les règles et 

leur application, ainsi que les principes fondamentaux régissant les contrats. Le cours est indispensable à la compréhension des mécanismes fondamentaux 

sous-jacents à l'ensemble des différentes matières juridiques. Le droit des obligations représente une branche sur laquelle reposent toutes les autres branches 

du droit privé, et notamment le droit des affaires. Il est constitué de deux volets : le droit des contrats (sur lequel le cours met délibérément l'accent) et le droit 

de la responsabilité civile délictuelle. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

 

ORGANISATION 

1.Introduction et méthodologie   ............................................................................................................................................................... CM : 2.0h 

Séance 1 : Présentation du cours et de son intérêt dans une École de Management 

Présentation du cours, de sa méthodologie et les outils numériques de mise à jour des connaissances. Explication de l’intérêt d’étudier le droit dans une école 

de management. 

Lectures et travaux 

Réviser les documents du cours, compléter les exercices.  

2.Introduction au droit   .............................................................................................................................................................................. TD : 6.0h 

Séance 2 : Concepts fondamentaux 

Définitions fondamentales, droit objectif et subjectif, obligations, sujets de droit, personnalité juridique, branches du droit. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 3 : Droit et éthique 

Distinction de droit et norme, explication des liens entre éthique et droit. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 4 : Systèmes juridiques 

Systèmes juridiques (civil law v. common law), sources et hiérarchie des sources du droit. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

3.Droit des contrats   ................................................................................................................................................................................ TD : 10.0h 

Séance 5 : Introduction au droit des contrats 

Définition et classification des contrats ; négociation et renégociation des contrats. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 6 : Types de contrats 

Règles spéciales (contrats-cadres et contrats d’entreprises). 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 7 : La formation des contrats 

La formation des contrats (y compris digitaux), les vices du consentement. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 8 : La nullité des contrats 

Nullité relative et absolue. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 9 : L’exécution et l’inexécution des contrats 

Les sanctions visant l’exécution du contrat. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  
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4.Responsabilité civile ou délictuelle   ........................................................................................................................................................ TD : 4.0h 

Séance 10 : Responsabilité contractuelle v. responsabilité extracontractuelle 

Distinction entre la responsabilité contractuelle et la responsabilité civile. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 11 : Régimes particuliers de responsabilité extracontractuelle 

Exemple : la responsabilité des producteurs. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

5.La preuve et les juridictions   ................................................................................................................................................................... TD : 4.0h 

Séance 12 : La preuve 

Différents types de preuve, principes fondamentaux. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 13 : Juridictions et remèdes 

Ordres et degrés de juridictions nationales, méthodes alternatives de règlements des conflits (M.A.R.C.), remèdes. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

6.Le droit des associations   ....................................................................................................................................................................... TD : 2.0h 

Séance 14 : Les associations 

Associations selon la loi du 1er juillet 1901: principes fondamentaux. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

7.Révision du programme   ........................................................................................................................................................................ CM : 2.0h 

Séance 15 : Questions/réponses 

Révision du programme pour l’examen final, galop d'essai. 

Lectures et travaux 

Révision des documents du cours  

Répartition des heures :  CM : 4.0h,TD : 26.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 65  

 

Oraux  Individuel  100 

 

0,25 

Examen Intermédiaire (EI) 35 

 

Ecrits  Individuel  100      

 

0,50 

Contrôle Continu (CC)  

  

 

TRAVAIL PERSONNEL 

Volume : 55 h 

Détails : Il est nécessaire de travailler régulièrement chaque semaine. En particulier, chaque séance de T.D. doit être préparée à l'avance. 

LECTURES RECOMMANDÉES 

Français: 

- BAYO E. (octobre 2020, mise à jour en cours) Gestion juridique, fiscale et sociale (Cours et applications corrigées), Gualino, 432 pages. 

- MALINVAUD P. (septembre 2020), Introduction à l’étude du droit, LexisNexis, 550 pages. 

- RENAULT-BRAHINSKY C. (août 2020), Droit des obligations, Gualino (collection mémento LMD), 256 pages. 

- DU CREST A. (décembre 2017) Le droit expliqué aux étudiants en écoles de commerce, Gualino, 160 pages  

 

English: 

- FINCH E., FAFINSKI S. (2018), Law Express: Contract Law, Pearson.  

- FINCH E., FAFINSKI S. (2018), Law Express: Tort Law, Pearson.  

- SMITS J.M. (2017), Contract law. A comparative approach, Elgar. 

- HARRIS P. (2016), An Introduction to Law, Oxford.  

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 16 : Justice et paix 

 

  



23 
 

 

DR02-001-G Fundamentals of law and contracts 

Course coordinator : Raphaël FOURNIER 
raphael.fournier@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The course aims at presenting concepts that are essential to understand the legal sources, their hierarchy, the legal systems, the rules and their application, as 

well as the fundamental principles governing contracts, through an international and comparative approach. The course is fundamental to coprehend the 

underlying fundamental mechanism of different legal areas, and in particular Business Law. Special focus is given to Contract Law; a general overview of Tort 

Law is also provided. 

 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Introduction and methodology   .............................................................................................................................................................. CM : 2.0h 

Session 1 : Presentation of the course and its interest in a School of Management 

Presentation of the course, its methodology, the on-line sources to keep updated. Explanation of the interest to study law in a School of Management. 

Readings and homework 

Review the course materials, complete the exercises.  

2.Introduction to law   ..................................................................................................................................................................... SEMINAR : 6.0h 

Session 2 : Fundamental concepts 

Essential definitions, law and rights, obligations, subjects, legal personality, branches of law. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 3 : Law and ethics 

Distinction between rules and norms, explanation of the interplay between ethics and law. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 4 : Legal systems 

Legal systems (civil law v. common law), legal sources and their hierarchy. 

Readings and homework 

Study the course materials, complete the exercises.  

3.Contract law   ............................................................................................................................................................................. SEMINAR : 10.0h 

Session 5 : Introduction to contract law 

Definition of contract, kinds of contracts, contract negotiation. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 6 : Kinds of contracts 

Special kinds of contracts. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 7 : The formation of contracts 

The formation of contracts, vitiating factors, on-line contracts. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 8 : Void contracts 

Legal grounds of void contracts. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 9 : Contract performance and breach of contract 

Remedies in case of breach of contract. 

Readings and homework 

Study the course materials, complete the exercises.  

mailto:jean-louis.bertrand@essca.fr
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4.Tort law   ...................................................................................................................................................................................... SEMINAR : 4.0h 

Session 10 : Contract law v. tort law 

Distinction between contractual and extracontractual liability. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 11 : Special rules of extracontractual liability 

Example: producers’ liability. 

Readings and homework 

Study the course materials, complete the exercises.  

5.Evidence and jurisdictions   .......................................................................................................................................................... SEMINAR : 4.0h 

Session 12 : Evidence 

Different kinds of evidence, fundamental principles. 

Readings and homework 

Study the course materials, complete the exercises.  

Session 13 : Jurisdictions and remedies 

National jurisdictions, alternative dispute resolution, remedies. 

Readings and homework 

Study the course materials, complete the exercises.  

6.Charity law   ................................................................................................................................................................................. SEMINAR : 2.0h 

Session 14 : Charities 

Charities: fundamental principles. 

Readings and homework 

Study the course materials, complete the exercises.  

7.Program revision   .................................................................................................................................................................................. CM : 2.0h 

Session 15 : Questions/answers 

Program revision, mock exam. 

Readings and homework 

Revision of course matierals  

Course hours :  CM : 4.0h,SEMINAR : 26.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 65  

 

Oral exams  Individual  100 

 

0,25 

Midterm Exam (ME) 35 

 

Written exams  Individual  100      

 

0,50 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 55 h 

Details : It is necessary to work regularly every week. In particular, every class must be prepared in advance. 

BIBLIOGRAPHY 

Français: 

- BAYO E. (octobre 2020, mise à jour en cours) Gestion juridique, fiscale et sociale (Cours et applications corrigées), Gualino, 432 pages. 

- MALINVAUD P. (septembre 2020), Introduction à l’étude du droit, LexisNexis, 550 pages. 

- RENAULT-BRAHINSKY C. (août 2020), Droit des obligations, Gualino (collection mémento LMD), 256 pages. 

- DU CREST A. (décembre 2017) Le droit expliqué aux étudiants en écoles de commerce, Gualino, 160 pages  

 

English: 

- FINCH E., FAFINSKI S. (2018), Law Express: Contract Law, Pearson.  

- FINCH E., FAFINSKI S. (2018), Law Express: Tort Law, Pearson.  

- SMITS J.M. (2017), Contract law. A comparative approach, Elgar. 

- HARRIS P. (2016), An Introduction to Law, Oxford.  

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 16: Peace and Justice Strong Institutions 
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DR03-001-G Fondamentaux du droit des sociétés et du travail 

Responsable de cours : Emmanuel BAYO 
emmanuel.bayo@essca.fr — Bureau :  B103  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le cours a pour objectif de distinguer les principales formes d’entreprises et sociétés, d’en comparer les principaux avantages et inconvénients ainsi que les 

rapports entretenus en termes de gouvernance entre associés, dirigeants et salariés.  

Les notions de base des relations individuelles (création, exécution, extinction/résolution du contrat de travail, les responsabilités du manager) et collectives 

(C.S.E. et négociations collectives) du droit du travail seront étudiées.  

Ces thématiques seront étudiés à travers le prisme de la RSE. 

PRÉREQUIS 

DR02-001-G 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

 

ORGANISATION 

1.Introduction   ......................................................................................................................................................................................... CM : 2.0h 

Séance 1 : Détermination de la règle de droit 

Présentation des deux matières ; particularités et articulations. Méthodes relatives aux exercices et aux examens ; méthodologie de recherches (papier et 

numérique) et de mises à jour des connaissances ; une logique commune de prévention des risques. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

2.Droit des sociétés   ................................................................................................................................................................................ TD : 12.0h 

Séance 2 : Les milieux et les acteurs 

Entreprises et sociétés ; commerçants et actes de commerce. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 3 : Types de sociétés et conditions de constitution 

Distinction entre sociétés de personnes et de capitaux. Conditions de constitution principales formes de sociétés et responsabilités induites. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 4 : Les groupes 

Caractèristiques générales. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 5 : Governance des sociétés 

Les conditions de gouvernance des sociétés. Les associés et les organes de direction et surveillance. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 6 : Prévention des risques 

Contrôles de gestion, contrôle interne, etc. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 7 : Gestion des difficultés 

Les procédures. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

3.Droit du travail   .................................................................................................................................................................................... TD : 14.0h 

Séance 8 : Les sources 

Les sources du droit du travail et leur hiérarchie. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 9 : Le contrôle 

Le contrôle et le respect de l’application du droit du travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  
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Séance 10 : Le contrat de travail 

Les conditions de constitution et les principales formes de contrat de travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 11 : Clauses particulières 

Les clauses particulières du contrat de travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 12 : Terminaison 

Les différentes formes de terminaison du contrat de travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 13 : Les relations collectives I 

Syndicats, négociations collectives et gestion des conflits ; gestion de la digitalisation du travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Séance 14 : Les relations collectives II 

C.S.E. et Commissions spécialisées. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

4.Séance de conclusion   .......................................................................................................................................................................... CM : 2.0h 

Séance 15 : Développement Durable et Responsabilité Sociale de l’Entreprise 

Regards croisés du droit des sociétés et du droit du travail. 

Lectures et travaux 

Etudier les documents du cours, compléter les exercices.  

Répartition des heures :  CM : 4.0h,TD : 26.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 65  

 

Oraux  Individuel  100 

 

Examen Intermédiaire (EI) 35 

 

Ecrits  Individuel  100      

 

0,50 

Contrôle Continu (CC)  

  

 

TRAVAIL PERSONNEL 

Volume : 55 h 

Détails : Il est nécessaire de travailler régulièrement chaque semaine. En particulier, chaque séance de T.D. doit être préparée à l'avance. 

LECTURES RECOMMANDÉES 

Français: 

-BAYO E. (octobre 2020) Gestion juridique, fiscale et sociale (Cours et applications corrigées), Gualino, 432 pages. 

-LEGEAIS D. (août 2020), Droit commercial et des affaires 2018, LGDJ., 736 pages. 

-HUMANN C. (octobre 2019), Fiches de droit des affaires, Ellipses, 368 pages. 

RAY J.E. (2017), Droit du travail, droit vivant 2018, Liaisons, 427 pages  

BAYO E. (2014), Droit de l'entreprise, Larcier, 386 pages 

  

English: 

- DANIELS K. (2019), Introduction to employment law, CIPD 

- DIGNAM A. LOWRY J. (2016), Company Law, Oxford University Press. 

- TAYLOR C. (2016), Law Express: Company Law, Pearson. 

- SIEMS M. CABRELLI D. (2013), Comparative Company Law. A Case-Based Approach, Hart Publishing. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 5 : Égalité entre les sexes 

Objectif 8 : Accès à des emplois décents 

Objectif 10 : Réduction des inégalités 

Objectif 16 : Justice et paix 
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DR03-001-G Fundamentals of corporate law and labour law 

Course coordinator : Emmanuel BAYO 
emmanuel.bayo@essca.fr  — Office : B103 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course aims at distinguishing the different kinds of business organizations - partnerships and corporations - to compare advantages and disadvantages, to 

explain company’s governance and the relations between shareholders, managers and employees.  

The course will also introduce some basic concepts of labour law, both individual and collective relationships, through an international and comparative 

approach. Among others, the course will explain the creation, execution and termination of the emplyement contract, the manager’s duties, and the role of 

trade unions. 

These topics will be studied through the lens of CSR. 

PREREQUISITES 

DR02-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Introduction   ......................................................................................................................................................................................... CM : 2.0h 

Session 1 : Introduction 

Presentation of the two parties, their peculiarities and organisation. Methodology and assessment modalities. Methods to keep updated. The common objective 

to anticipate risks. 

Readings and homework 

Review the course materials, complete the exercises.  

2.Corporate Law   .......................................................................................................................................................................... SEMINAR : 12.0h 

Session 2 : The actors and their environment 

Enterprise, partnership and corporation. The status of trader in France. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 3 : Partnerhips, corporations and the incorporation process 

Distinction between partnerships and corporations in France and in the UK. Incorporation and legal personality. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 4 : Corporate groups 

General characteristics. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 5 : Corporate governance 

Partners and shareholders, board of directors and supervisory bodies. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 6 : Risk prevention 

Compliancy controls, risk management, etc. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 7 : Insolvency procedures 

The different kinds of insolvency procedures in France and in the UK. 

Readings and homework 

Review the course materials, complete the exercises.  

3.Labour Law   .............................................................................................................................................................................. SEMINAR : 14.0h 

Session 8 : Legal sources 

The legal sources in labour law and their hierarchy in France and in the UK. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 9 :  Jurisdictions 

Labour jurisdictions in France and in the UK. Implementation and enforcement of labour rules. 

Readings and homework 

Review the course materials, complete the exercises.  

mailto:jean-louis.bertrand@essca.fr
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Session 10 : Contract of employment 

Formation and kinds of employment contracts. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 11 : Special clauses 

Specaial clauses in employment contracts. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 12 : Termination 

Different modalities of contract termination. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 13 : Collective relations I 

Trade unions, negotiations, conflict management; management of digitalisation at work. 

Readings and homework 

Review the course materials, complete the exercises.  

Session 14 : Collective relations II 

Collective relations and protection of rights. 

Readings and homework 

Review the course materials, complete the exercises.  

4.Wrap-up session   .................................................................................................................................................................................. CM : 2.0h 

Session 15 : Corporate social responsibility 

CSR in corporate law and labour law. 

Readings and homework 

Review the course materials, complete the exercises.  

Course hours :  CM : 4.0h,SEMINAR : 26.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 65  

 

Oral exams  Individual  100 

 

Midterm Exam (ME) 35 

 

Written exams  Individual  100      

 

0,50 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 55 h 

Details : It is necessary to work regularly every week. In particular, every class must be prepared in advance. 

BIBLIOGRAPHY 

Français: 

-BAYO E. (octobre 2020) Gestion juridique, fiscale et sociale (Cours et applications corrigées), Gualino, 432 pages. 

-LEGEAIS D. (août 2020), Droit commercial et des affaires 2018, LGDJ., 736 pages. 

-HUMANN C. (octobre 2019), Fiches de droit des affaires, Ellipses, 368 pages. 

RAY J.E. (2017), Droit du travail, droit vivant 2018, Liaisons, 427 pages  

BAYO E. (2014), Droit de l'entreprise, Larcier, 386 pages 

  

English: 

- DANIELS K. (2019), Introduction to employment law, CIPD 

- DIGNAM A. LOWRY J. (2016), Company Law, Oxford University Press. 

- TAYLOR C. (2016), Law Express: Company Law, Pearson. 

- SIEMS M. CABRELLI D. (2013), Comparative Company Law. A Case-Based Approach, Hart Publishing. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 

Goal 16: Peace and Justice Strong Institutions 

 



29 
 

 

DR05-014-G CORPORATE LAW 

Course coordinator : Raphaël FOURNIER 
raphael.fournier@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course will enable students to gain an overall approach to basic legal constraints which a corporate decision maker must take into account. The main 

branches of law which will be dealt with : introduction to law, contract law and liability, corporate and business law, employment law (mainly the individual 

relations). The course will allow students to develop a prudential approach to legal issues. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Managerial skills 

2.4 Graduates will have demonstrated the capacity to realise a significant project of an academic nature in accordance with international standards. 

 

ORGANIZATION 

1.Introduction   ............................................................................................................................................................................... SEMINAR : 2.0h 

Session 1 : Introduction to Law 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

2.Contract Law   .............................................................................................................................................................................. SEMINAR : 4.0h 

Session 2 : Formation and breach of contract 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 3 : Formation and breach of contract 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

3.Company law   ........................................................................................................................................................................... SEMINAR : 12.0h 

Session 4 : Partnerships 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 5 : Partnerships 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 6 : Corporations 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 7 : Corporations 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 8 : Partners/shareholders and managers/directors 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 9 : Partners/shareholders and managers/directors 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  
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4.Labour law   ............................................................................................................................................................................... SEMINAR : 12.0h 

Session 10 : Introduction to labour law 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 11 : Individual relationships 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 12 : Individual relationships 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 13 : Termination of labour contracts 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 14 : Termination of labour contracts 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Session 15 : Collective relationships 

 

Readings and homework 

Assessment quiz, resolution of case studies, analysis of legal and doctrinal documents provided in advance.  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Written exams  Individual  100     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : It is necessary to work regularly before and between every session. In particular, exercises related to each subject matter must be prepared in 

advance. 

BIBLIOGRAPHY 

Français: 

- BAYO E. (2014), Droit de l'entreprise (introduction au droit, droit des obligations, droit des affaires, droit du travail) : cours, exercices, corrigés, éléments de 

méthodologie, Larcier, 386 pages. 

- LEGEAIS D. (août 2017), Droit commercial et des affaires 2018, LGDJ, 680 pages. 

- BAYO E. (2020), Gestion juridique, fiscale et sociale. Cours et applications corrigées, Gualino, 432 pages. 

- MALINVAUD P. (juin 2017), Introduction à l’étude du droit, LexisNexis, 530 p. 

- RAY J.-E. (novembre 2017), Droit du travail, droit vivant 2018, Liaisons, 472 pages. 

- RENAULT-BRAHINSKY C. (août 2017), Droit des obligations, Gualino (collection mémento LMD), 256 pages. 

 

English: 

- DANIELS K. (2019), Introduction to Employment Law, Kogan Page. 

- DIGNAM A., LOWRY J. (2016), Company Law, Oxford University Press. 

- FINCH E., FAFINSKI S. (2016), Law Express: Contract Law, Pearson. 

- HARRIS P. (2016), An Introduction to Law, Oxford. 

 

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 16: Peace and Justice Strong Institutions 
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DR05-014-G DROIT DE L'ENTREPRISE 

Responsable de cours : Raphaël FOURNIER 
raphael.fournier@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  05  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours permet aux étudiants de disposer d’une approche globale des contraintes juridiques essentielles qu'un décideur d’entreprise doit prendre en compte 

dans le cadre de son activité de gestion. Les principales branches du droit sollicitées seront : introduction au droit, droit des obligations (droit des contrats et 

droit de la responsabilité), droit des affaires (droit commercial et droit des sociétés), droit du travail (principalement les relations individuelles). Le cours 

permettra de développer des réflexes prudentiels. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

2 Capacités managériales 

2.4 Les diplômés auront démontré la capacité de réaliser un projet significatif de nature académique selon des standards internationaux. 

 

ORGANISATION 

1.Introduction   .......................................................................................................................................................................................... TD : 2.0h 

Séance 1 : Introduction au droit 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

2.Droit des contrats   .................................................................................................................................................................................. TD : 4.0h 

Séance 2 : Formation et inexécution des contrats 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 3 : Formation et inexécution des contrats 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

3.Droit des sociétés   ................................................................................................................................................................................ TD : 12.0h 

Séance 4 : Sociétés de personnes 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 5 : Sociétés de personnes 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 6 : Sociétés de capitaux 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 7 : Sociétés de capitaux 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 8 : Associés et dirigeants 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 9 : Associés et dirigeants 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  
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4.Droit du travail   .................................................................................................................................................................................... TD : 12.0h 

Séance 10 : Introduction au droit du travail 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 11 : Les relations individuelles 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 12 : Les relations individuelles 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 13 : Les modes de rupture du contrat de travail 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 14 : Les modes de rupture du contrat de travail 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Séance 15 : Les relations collectives 

 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance.  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Ecrits  Individuel  100     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Il est nécessaire de travailler régulièrement avant et entre chaque séance. En particulier, les exercices des fiches par matières doivent être préparés à 

l'avance. 

LECTURES RECOMMANDÉES 

Français: 

- BAYO E. (2014), Droit de l'entreprise (introduction au droit, droit des obligations, droit des affaires, droit du travail) : cours, exercices, corrigés, éléments de 

méthodologie, Larcier, 386 pages. 

- LEGEAIS D. (août 2017), Droit commercial et des affaires 2018, LGDJ, 680 pages. 

- BAYO E. (2020), Gestion juridique, fiscale et sociale. Cours et applications corrigées, Gualino, 432 pages. 

- MALINVAUD P. (juin 2017), Introduction à l’étude du droit, LexisNexis, 530 p. 

- RAY J.-E. (novembre 2017), Droit du travail, droit vivant 2018, Liaisons, 472 pages. 

- RENAULT-BRAHINSKY C. (août 2017), Droit des obligations, Gualino (collection mémento LMD), 256 pages. 

 

English: 

- DANIELS K. (2019), Introduction to Employment Law, Kogan Page. 

- DIGNAM A., LOWRY J. (2016), Company Law, Oxford University Press. 

- FINCH E., FAFINSKI S. (2016), Law Express: Contract Law, Pearson. 

- HARRIS P. (2016), An Introduction to Law, Oxford. 

 

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 16 : Justice et paix 

 



33 
 

 

  



34 
 

 

EC01-001-G Microeconomics for managers 

Course coordinator : Marjorie TENDERO 
marjorie.tendero@essca.fr  — Office : H1726 in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The starting point of this course is the following: people often make bad or poor decisions. For example, many people express concerns and pro-environmental 

attitudes, but we also notice a value-action-gap that arises from discrepancies between what people think they ought to do (e.g., behave in an environmentally 

friendly way), and what they actually do. A large number of decisions you make as individuals or as managers relate to markets. For this reason, it is important 

to know how markets work and how to make good decisions as a manager or as an individual operating in a market environment. The first part of this course 

focuses on how decision-making units within the economy (e.g., consumers, firms, governments) make choices and how choices can be made in a way that 

makes the best possible use of limited available resources (efficient coordination). We examine how perfectly competitive firms make output decisions. 

However, a few markets are perfectly competitive. The second part of this course examines market failures and imperfections. We study the reasons for the 

presence of market imperfections and failures. We use the example of an environmental public good to illustrate one of the most well-known market failures: 

the tragedy of the commons. We also investigate asymmetric information and how firms deal with this problem. This course provides business students with a 

solid global understanding of basic microeconomic principles using theories, practical examples, and experimental games. At the end of this course, students 

should be able to use the knowledge and skills acquired through this microeconomic course to make reasoned decisions in their daily lives.   

This course is intended for a wide range of students including those who may not have taken economics courses in high school. This course will be of interest to 

anyone who is interested in the problem of individual decisions. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Basic Economic Concepts   ........................................................................................................................................... CM : 4.0h,SEMINAR : 2.0h 

Session 0 : Presentation of the course 

• A Brief introduction to the course 

• Presentation of the evaluation methods: continuous assessment, mid-term and final exam 

• How to access to Moodle? What's expected of us? Who should we contact if we have questions? 

Readings and homework 

  

Session 1 : General Introduction to economics 

• What is this all about? 

• Define what is managerial economics and what is management 

• Distinguish between economics and management 

• Define what is microeconomics and what is macroeconomics 

• Distinguish between microeconomics and macroeconomics 

• Give examples of concrete economic situations 

Readings and homework 

Klein, G., et Bauman, Y., (2010). The Cartoon Introduction to Economics: Volume 1, Microeconomics. Chapter 1: Introduction. Hill & Wang Inc.  

Session 2 : Economic agents and markets 

• Identify economic agents 

• Define what is an economic agent 

• Define what are goods and services 

• Distinguish between market and non-market goods 

• Define what is a market 

Readings and homework 

McKenzie, R. B. & Lee, D. R. (2016) Microeconomics for MBAs: The economic way of thinking for managers. chapter 1: Microeconomics: a way of thinking 

about business (pages 1-10), Cambridge University Press  

Session 3 : Market structures and competitive forces 

• Define market structures 

• Identify market structures using Porter's Five Frces Analyse 

• Define Porter's Fice Forces model 

• Give Example of Porter's Five Forces Analysis 

Readings and homework 

Corts K. & Rivkin J. W.  (1999) Note on Microeconomics for Strategists. Harvard Business Publishing Education  

2.Competitive Markets   ................................................................................................................................................................ SEMINAR : 16.0h 

Session 4 : Demand and Supply 

• Define demand and supplyy 
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• Draw and interpret demand curve and supply curve 

• Analyze the consequence of price variation on supply and demand 

Readings and homework 

Mankiw, N. G. (2008). Principles of economics. Chapter 4: the Market Forces of Supply and Demand (pages 65-85). Cengage Learning  

Session 5 : Demand Elasticities 

• Calculate and interpret a price elasticity 

• Calculate and interpret an income elasticity 

• Calculate and interpret cross-price elasticity 

• Define what is a network externality 

Readings and homework 

Farnham, P. (2014). Economics for managers. Chapter 3 Demand elastcities, pages 76-116  

Session 6 : Market equilibrium 

• Define and enumerate the hypotheses of perfect competition 

• Determine market equilibrium using graphs 

 

Readings and homework 

Dodge, E. R. (2005). AP Microeconomics/macroeconomics. Chapter 3: Elasticity, Microeconomic Policy, and Consumer Theory (pages 84-92) McGraw-Hill. 

Exercises on Moodle  

Session 6 : Economic costs and Production 

• Define what is an opportunity cost 

• Distinguish between accounting profit and economic profit 

• Define, compute and interpret economic profit 

Readings and homework 

Curtis, D., & Irvine, I. (2020). Principles of Microeconomics Chapter 8: production and cost (pages 191-204) Lyryx 

Exercises on Moodle  

Session 8 : Short-run supply in a perfectly competitive market 

• Define what are the break-even price and the shutdown point 

• Identify he break-even price and the shutdown point 

• Determine the link between marginal cost, supply curve and sectoral profit 

Readings and homework 

Pindyck, R. S., Rubinfeld (2018). Microeconomics. Part 2: producers, consumers and competitive markets, chapter 8: profit maximization and competitive 

supply section 4: choosing output in the short-run (pages 297-305), 9th edition. Pearson 

Exercises on Moodle  

Session 9 : Economic surplus and introduction to surplus analysis 

• Define, compute and interpret consumer surplus 

• Define, compute and interpret producer surplus 

• Use graphs to represent producer surplus and sectoral profit 

Readings and homework 

Bergstrom, T. C., & Miller, J. H. (1997). Experiments with Economic Principles: Microeconomics. Part II Market Intervention and Public Policy, Chapter 3: A 

Sales Tax (pages 59-61) New York: McGraw-Hill. 

Mankiw, N. G. (2008). Principles of economics. Chapter 7: Consumers, Producers, and the Efficiency of Markets (pages 137-146) Cengage Learning. 8th 

edition. 

Exercises on Moodle  

Session 10 : Surplus analysis 

• Define what is the deadweight loss and identify the DWL using graphs 

• Analyze surplus variations 

Readings and homework 

Mankiw, N. G. (2008). Principles of economics. Chapter 8: Application: the costs of taxation (pages 159-167) Cengage Learning. 8th edition. 

Exercises on Moodle  

Session 11 : The efficiency of the competitive market 

• Surplus analysis: cellar prices 

• Surplus analysis : the effect of a tax  

• A brief introduction to market failure and imperfect competition 

Readings and homework 

Bergstrom, T. C., & Miller, J. H. (1997). Experiments with Economic Principles: Microeconomics. Part II Market Intervention and Public Policy Chapter 3: A 

Sales Tax (pages 59-61) New York: McGraw-Hill. 

Pindyck, R. S., Rubinfeld (2018). Microeconomics. Part 2: producers, consumers and competitive markets, chapter 9: The Analysis of Competitive Markets 

(pages 339-350), 9th edition. Pearson 

Exercises on Moodle  

3.Market imperfections and failures   .............................................................................................................................................. SEMINAR : 8.0h 

Session 11 : Market failures 

• Define what is a public good (non-rivalrous and non-excludable goods) 

• Classify economic goods 

• Define what is an externality (positive or negative) 

• Give some examples of positive and negative externalities 

Readings and homework 

McKenzie, R. B., & Lee, D. R. (2016). Microeconomics for MBAs: The economic way of thinking for managers. Chapter 7: Market Failures: External Costs 

and Benefits (pages 232-252). Cambridge University Press. 

Exercises on Moodle  

Session 12 : Market failures: the tragedy of the commons 

• Define the Commons 

• Identify market failures in the case of the Commons 

• Analyze the effects of market failures: the case of environmental issues 

Readings and homework 

Bauman, Y., & Klein, G. (2014). The Cartoon Introduction to Climate Change, Chapter 12: The Tragedy of the Commons (pages 135-145), Island Press 
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Bergstrom, T., & Miller, J. (2000). Experiments with economic principles: Microeconomics. Part III Imperfect Markets, 6 Externalities (pages 155-157) 

McGraw-Hill/Irwin. 

Exercises on Moodle  

Session 13 : Information asymmetry: adverse selection 

• Define what is moral hazard 

• Identify examples of adverse selection and/or moral hazard in the business world 

Readings and homework 

Bergstrom, T., & Miller, J. (2000). Experiments with economic principles: Microeconomics. Part V Information, Auctions and Bargaining 12 Adverse Selection 

(pages 323-326) McGraw-Hill/Irwin. 

Klein, G., et Bauman, Y., (2010). The Cartoon Introduction to Economics: Volume 1, Microeconomics. Chapter 8: Simultaneous-moves Game (pages 89-

102). Hill & Wang Inc. 

Exercises on Moodle  

Session 14 : Information asymmetry: moral hazard 

• Define what is adverse selection 

• Analyze the effects of adverse selection and moral hazard 

Readings and homework 

Prepare the final exam  

Session 15 : Be prepared for the final exam 

 

Readings and homework 

  

Course hours :  CM : 4.0h,SEMINAR : 26.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,00 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 25  

 

Written exams  Individual  100     

 

 

PERSONAL WORK 

Volume : 60 h 

Details :  

Each week the homework will consist of at least one of the following task: 

- Reading different book extracts, 

- Listening to videos or podcasts, 

- Preparing different types of exercises. Some of these exercises are posted on Moodle. 

BIBLIOGRAPHY 

Indicative bibliography: 

 

Andrew S., (2009), Microeconomics: A Modern Approach, South-Western Cengage Learning, 1st edition. 

Bade, R., Gonzalez, P., Parkin, M. (2010) Introduction à la microéconomie moderne - 4ème édition - ERPI 

Baumam Y., Klein G., Bontemps C., (2014) L’économie en BD : la microéconomie. Tome 1 - Eyrolles 

Baumam Y., Klein G., (2010). The Cartoon Introduction to Economics: Volume One: Microeconomics. Macmillan. 

Eber, N. (2016). Introduction à la microéconomie moderne. 1ère édition. Collection LMD Economie. De Boeck 

* Etner, J., & Jeleva, M. (2018). Microéconomie. Dunod. 

* Etner F., & Meritet S., (2014) Microéconomie. Exercices corrigés. Ellipses. 

* Farnham, P. G. (2013) Economics for Managers - 3rd edition - Pearson 

* Hountondji, G., (2012) Comprendre la microéconomie. Presses Universitaires de Grenoble.  

Krugman P. R., & Wells R. (2018) Microeconomics. 5th edition. Worth Publishers 

Krugman P. R., Wells R., Baechler L., (2019) Microéconomie - 4ème édition. Collection : ouvertures économiques. De Boeck.  

Lecointre J. (2018) Microéconomie - 1ère édition - Collection : Sup en poche Eco - De Boeck. 

* Médan P., (2015) TD de microéconomie. Dunod 

Parkin, M. (2018) Microeconomics - 13th edition - Pearson 

* Pindyck, R., & Rubinfeld, D. (2014). Microeconomics. Pearson  

* Pindyck, R., & Rubinfeld, D. (2014). Microéconomie Pearson  

* Sloman, J., Wride, A., & Garratt, D. (2015). Principes d'économie (9e éd.). Pearson. 

 Sloman J., Garratt D., Wride A., (2014), Economics, Pearson Ed. 

* Thiry B., Varian H. R. (2015) Introduction à la microéconomie. 8ème édition. Collection : ouvertures économiques. De Boeck. 

Varian H. R. (2014) Intermediate Microeconomics: a modern approach. W. W. Norton & Company 

 

* books available online and/or available at the library (Angers campus) 

 

SUSTAINABLE DEVELOPMENT GOALS 
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Goal 13: Climate Action 

Goal 14: Life Below Water 
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EC01-001-G Microéconomie du manager 

Responsable de cours : Marjorie TENDERO 
marjorie.tendero@essca.fr — Bureau :  H1726  à ANGERS 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le cours démarre par le constat suivant : tous les jours, nous prenons des décisions qui ne sont pas optimales que ce soit au niveau individuel ou collectif. Par 

exemple, nous exprimons généralement le désir d’agir de façon respectueuse envers l’environnement, mais dans la pratique, nous n’adoptons pas toujours 

des comportements pro-environnementaux. Un grand nombre de décisions que nous prenons en tant qu’individu ou en tant que manager sont liées aux 

marchés. En tant que manager, ou individu, il est donc important de comprendre comment les marchés fonctionnent afin de prendre de bonnes décisions. 

Dans la première partie du cours, nous étudions comment les processus de choix des consommateurs et des firmes sont modélisés par les économistes. Nous 

analysons comment les marchés fonctionnent pour assurer la coordination efficiente de ces choix. Nous examinons comment les décisions économiques 

individuelles sont prises en fonction des structures de marché en nous appuyant sur le modèle de la concurrence pure et parfaite. Cependant, les marchés ne 

sont jamais parfaitement concurrentiels : ils souffrent d’imperfections et de défaillances ; ce que nous étudions dans la seconde partie de ce cours. Nous 

étudions les raisons permettant d’expliquer la présence d’imperfections et de défaillances du marché. Nous nous appuyons sur l’exemple d’un bien public 

environnemental pour illustrer un des cas les plus emblématiques de défaillance des marchés : la tragédie des communs. Nous étudions également les 

asymétries d'information et la manière dont les entreprises gèrent ce problème. Ce cours fournit ainsi aux étudiant·es d’école de commerce une solide 

compréhension des principes microéconomiques de base à l'aide de théories, d'exemples pratiques, et de jeux expérimentaux. À la fin de ce cours, les 

étudiant·es devraient être en mesure d'utiliser les connaissances et les compétences acquises grâce à ce cours de microéconomie pour prendre des décisions 

raisonnées dans leur vie quotidienne. Ce cours s'adresse à un large éventail d'étudiant·es, y compris ceux· celles qui n'ont peut-être pas suivi de cours 

d'économie au lycée. Ce cours intéressera toute personne qui s'intéresse au problème des décisions individuelles. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

 

ORGANISATION 

1.Notions économiques de base   ............................................................................................................................................... CM : 4.0h,TD : 2.0h 

Séance 0 : Présentation du cours 

• Présentation succincte du cours et des attentes 

• Présentation des modalités d'évaluation : contrôle continu, examen intermédiaire et examen final 

• Accès à Moodle et présentation du cours sur la plateforme 

Lectures et travaux 

  

Séance 1 : Introduction générale à l'économie 

• Définir ce que sont les sciences économiques et les sciences de gestion 

• Différencier sciences économiques et sciences de gestion 

• Définir ce qu'est la microéconomie et la macroéconomie 

• Différencier microéconomie et macroéconomie 

• Identifier des exemples de situations de décisions économiques 

Lectures et travaux 

Klein, G., et Bauman, Y., (2014). L'économie en BD. Tome 1 : La Microéconomie. Chapitre 1 Introduction Eyrolles.  

Séance 2 : Acteurs économiques et marchés 

• Identifier les agents économiques 

• Définir ce qu'est un agent économique 

• Définir ce que sont les biens et es services 

• Différencier les biens marchands et les biens non-marchands 

• Définir ce qu'est un marché 

Lectures et travaux 

Kruger, P., Wells R. (2019) Microéconomie  

Séance 3 : Structures de marché et forces concurrentielles 

• Définir ce que sont les structures de marché 

• Identifier les structures du marché à partir du modèle des 5 forces 

• Définir ce qu'est le modèle des 5 forces de M. Porter 

• Illustrer à l'aide d'exemples ce modèle 

Lectures et travaux 

Vidéos sur le modèle des 5 forces de M. Porter extraites du Mooc (2019) Les fondements de la stratégie d'entreprise de l'Université Catholique de Louvain 

des professeurs Alain Vas et Richard Coeurderoy  
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2.Marchés concurrentiels   ....................................................................................................................................................................... TD : 16.0h 

Séance 4 : L'offre et la demande 

• Définir ce que sont les fonctions d'offre et de demande 

• Représenter et interpréter graphiquement les courbes d'offre et de demande 

• Analyser les conséquences de la variation de prix sur l'offre et sur la demande 

Lectures et travaux 

Fumat, C. et Hopsie, M. (2019). Toute l'économie en BD. Tome 2 :  le marché, concurrence pure et parfaite (pages 28-40). Edition La Boîte à Bulles  

Séance 5 : Les élasticités de la demande 

• Calculer et interpréter une élasticité prix de la demande 

• Calculer et interpréter une élasticité revenu 

• Calculer et interpréter une élasticité prix croisée de la demande 

• Définir puis expliquer le concept d’externalités de réseau 

Lectures et travaux 

Pindyck, R. S., Rubinfeld, D. (2017). Microéconomie. Chapitre 2 : les fondements de l'offre et de la demande - section les élasticités d'offre et de demande, 

pages 34-40  

Séance 6 : L’équilibre de marché concurrentiel 

• Définir et énumérer les hypothèses du modèle de concurrence pure et parfaite  

• Représenter graphiquement l’équilibre sur un marché 

 

Lectures et travaux 

Gendron, B. (2008). L'essentiel de la micro-économie, Chapitre 6 : La fonction de demande et la notion d'élasticité (pages 53-59), Collection Les Carrés 

4ème édition Gualino Lextenso editions 

Exercices sur Moodle  

Séance 7 : Coûts économiques et production 

• Définir la notion de coût d’opportunité 

• Différencier le profit comptable et le profit économique 

• Définir puis calculer le profit économique et l’interpréter 

Lectures et travaux 

Médan P., (2015). TD de Microéconomie. TD 5 Comportement du producteur et coûts de production (pages 91-94) 5ème édition. Dunod 

Exercices sur Moodle  

Séance 8 : L’offre concurrentielle à court terme 

• Définir le seuil de rentabilité et le seuil de fermeture 

• Identifier graphiquement le seuil de rentabilité et le seuil de fermeture 

• Déterminer et représenter graphiquement la relation entre le coût marginal, la courbe d’offre et le profit sectoriel. 

Lectures et travaux 

Gayant, J-P,. (2019). Aide-mémoire. Microéconomie. Extraits du chapitre 7 : l'offre de la firme en contexte de concurrence pure et parfaite (pages 166-175) 

Dunod. 

Exercices sur Moodle  

Séance 9 : Surplus économique et introduction à l'analyse des surplus 

• Définir puis calculer et interpréter le surplus du consommateur 

• Définir puis calculer et interpréter le surplus du producteur 

• Représenter graphiquement le surplus du producteur et le profit sectoriel 

Lectures et travaux 

Mankiw, N. G., Belzile, G., Pépin, B. (2014). Principes de microéconomie. chapitre 7 : Les consommateurs, les producteurs et l'efficience des marchés 

(pages 143-153), Edition Modulo 

Préparer le jeu expérimental 

Exercices sur Moodle  

Séance 10 : L’analyse des surplus 

• Définir et représenter graphiquement la perte sèche 

• Analyser les variations de surplus résultant d’une politique publique 

Lectures et travaux 

Mankiw, N. G., Belzile, G., Pépin, B. (2014). Principes de microéconomie. chapitre 8 : Application : les coûts de la taxation (pages 165-175), Edition Modulo 

Exercices sur Moodle  

Séance 11 : L’efficacité du marché concurrentiel en question 

• Analyser l’introduction d’un prix plafond sur le surplus collectif 

• Analyser l’introduction d’une taxe sur le surplus collectif 

• Introduire la notion d’imperfection et de défaillances de marché 

Lectures et travaux 

Pindyck, R. S., Rubinfeld (2018). Microéconomie Partie 2 :  Producteur, consommateur et marché, Chapitre 9 : L'analyse des marchés concurrentiels. 

Pearson 

Préparation du jeu expérimental 

Exercices sur Moodle  

3.Imperfections et défaillances de marché   ................................................................................................................................................ TD : 8.0h 

Séance 11 : Les défaillances de marché 

• Définir les critères de non-rivalité, d’exclusion et de biens publics  

• Classifier les biens économiques à partir des critères de rivalité et d’exclusion 

• Définir la notion d’externalité (positive et négative) 

• Illustrer à l’aide d’exemples les effets externes 

Lectures et travaux 

Fumat, C., et Hopsie, M., (2019). Toute l’économie en BD. Tome 3 : le marché, imperfections et défaillances (extraits). Édition : La boîte à bulles. 

Exercices à effectuer sur Moodle  

Séance 12 : Les défaillances de marché face aux biens communs 

• Définir les biens communs 

• Identifier les défaillances du marché face aux biens communs  

• Analyser les conséquences des défaillances de marché dans le cas de ressources naturelles 
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Lectures et travaux 

auman, Y., & Klein, G. (2015). Le changement climatique en BD. Chapitre 12 : La Tragédie des communes (pages 135-145). Eyrolles. 

Préparation du jeu expérimental 

Exercises sur Moodle  

Séance 13 : Les asymétries d'information : la sélection adverse 

• Définir ce qu’est l’aléa moral 

• Identifier des situations ou des exemples dans lesquelles il peut y avoir sélection adverse ou aléa moral 

 

Lectures et travaux 

Klein, G., et Bauman, Y., (2014). L’économie en BD, la microéconomie.(pages 90-102) Eyrolles 

Préparer le jeu expérimental 

Exercices sur Moodle  

Séance 14 : Les asymétries d’information : l'aléa moral 

• Définir ce qu’est la sélection adverse 

• Analyser les effets de la sélection adverse 

 

 

Lectures et travaux 

Révisions pour l'examen final  

Séance 15 : Entrainement à l'examen final 

 

Lectures et travaux 

  

Répartition des heures :  CM : 4.0h,TD : 26.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

1,00 

Examen Intermédiaire (EI) 25 

 

Ecrits  Individuel  100      

 

1,00 

Contrôle Continu (CC) 25  

 

Ecrits  Individuel  100     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Chaque semaine, les étudiant·es auront à effectuer une ou plusieurs des tâches ci-après : 

- Lectures à effectuer à partir d'extraits de différents ouvrages ; 

- Vidéos ou podcasts à écouter ; 

- Exercices à préparer consistant à réviser les notions du cours.  Une partie de ces exercices est mise en ligne sur l'espace Moodle du cours. 

LECTURES RECOMMANDÉES 

Indicative bibliography: 

 

Andrew S., (2009), Microeconomics: A Modern Approach, South-Western Cengage Learning, 1st edition. 

Bade, R., Gonzalez, P., Parkin, M. (2010) Introduction à la microéconomie moderne - 4ème édition - ERPI 

Baumam Y., Klein G., Bontemps C., (2014) L’économie en BD : la microéconomie. Tome 1 - Eyrolles 

Baumam Y., Klein G., (2010). The Cartoon Introduction to Economics: Volume One: Microeconomics. Macmillan. 

Eber, N. (2016). Introduction à la microéconomie moderne. 1ère édition. Collection LMD Economie. De Boeck 

* Etner, J., & Jeleva, M. (2018). Microéconomie. Dunod. 

* Etner F., & Meritet S., (2014) Microéconomie. Exercices corrigés. Ellipses. 

* Farnham, P. G. (2013) Economics for Managers - 3rd edition - Pearson 

* Hountondji, G., (2012) Comprendre la microéconomie. Presses Universitaires de Grenoble.  

Krugman P. R., & Wells R. (2018) Microeconomics. 5th edition. Worth Publishers 

Krugman P. R., Wells R., Baechler L., (2019) Microéconomie - 4ème édition. Collection : ouvertures économiques. De Boeck.  

Lecointre J. (2018) Microéconomie - 1ère édition - Collection : Sup en poche Eco - De Boeck. 

* Médan P., (2015) TD de microéconomie. Dunod 

Parkin, M. (2018) Microeconomics - 13th edition - Pearson 

* Pindyck, R., & Rubinfeld, D. (2014). Microeconomics. Pearson  

* Pindyck, R., & Rubinfeld, D. (2014). Microéconomie Pearson  

* Sloman, J., Wride, A., & Garratt, D. (2015). Principes d'économie (9e éd.). Pearson. 

 Sloman J., Garratt D., Wride A., (2014), Economics, Pearson Ed. 

* Thiry B., Varian H. R. (2015) Introduction à la microéconomie. 8ème édition. Collection : ouvertures économiques. De Boeck. 

Varian H. R. (2014) Intermediate Microeconomics: a modern approach. W. W. Norton & Company 

 

* books available online and/or available at the library (Angers campus) 
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OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 13 : Lutte contre le changement climatique 

Objectif 14 : Vie aquatique 
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EC04-001-G Macroeconomics 

Course coordinator : Christoph WEBER 
christoph.weber@essca.fr  — Office : 409 in LYON 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

Following up the module of Microeconomics, this course is the second of the three courses in economics in the first three years. The aim of the course is to 

familiarise the students with the macroeconomy. The course is divided into two main parts: the closed economy and the open economy. In the first part, we 

introduce the goods markets and the Gross Domestic Product. Then we focus on labour markets and their outcomes. The next step is to determine the 

equilibrium of supply and demand in an economy. In the second part of the course, the students will learn how different in trade can be explained based on 

comparative advantage, two-production factor models, and externalities. This is followed by an analysis of the overall trade activities of a country. Afterwards, 

we define and analyse exchange rates. Then we analyse the role of trade policies for welfare and trade. The final step is to analyse long-term growth.  

Throughout the course, aspects of sustainable development will systemically be covered. This includes a strong focus on employment, decent work, inequalities 

between individuals and also between countries, and a critical debate about the pros and cons of ongoing economic growth. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

 

ORGANIZATION 

1.Closed economy   ....................................................................................................................................................................... SEMINAR : 12.0h 

Session 1 : The goods market 

• Define consumption and investment in a macroeconomic sense 

• Explain the main consumption and investment theories and apply those theories to explain changes in consumption in investments. 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited., Chapter 3 and 15  

Session 2 : The Gross Domestic Product (GDP) 

• Define the Gross Domestic Product (GDP) and its components 

• Identify which variables can explain changes in GDP 

• Distinguish between nominal GDP (growth) and real GDP (growth) 

• Evaluate how well economic measures work to determine the level of wealth of different countries. 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 2 and 3  

Session 3 : Labour markets 

• Define the main actors on labour markets (labour suppliers and labour demanders) 

• Explain how actors make their decisions on labour markets.  

• Apply those theories to explain developments of labour markets. 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 7  

Session 4 : Unemployment 

• Define the labour force, employment, and unemployment 

• Explain and analyse the effects of government interventions on labour market 

• Distinguish between different reasons for unemployment 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 7 and 8  

Session 5 : Aggregated supply 

• Explain how much is offered by producers 

• Analyse which factors affect the supply of goods and services 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 17  

Session 6 : Equilibrium of aggregated supply and demand 

• Define and determine the market equilibrium 

• Apply the learned theories to determine the effects of different macroeconomic developments on equilibirum output and equilibirum prices 

Readings and homework 

Sloman, J., Garratt, D., & Guest, J. (2018). Economics (10th ed.). Harlow: Pearson Education Limited, Chapter 20  

mailto:jean-louis.bertrand@essca.fr
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2.Open economy   ......................................................................................................................................................................... SEMINAR : 18.0h 

Session 1 : Trade I: Comparative Advantage 

• Explain and illustrate the role of comparative advantage in trade 

• Apply this theory to determine which countries produce which products 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 3  

Session 2 : Trade II: An Econmy with Two Production Factors 

• Identify the role of different resource allocation of countries  

• Analyse how different resource allocation affects the goods and services that countries produce 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 5  

Session 3 : Trade III: Economics of Scale and Location 

• Analyse the role of externalities, specialisation, and representative demand in international trade 

• Determine the role of location in international trade 

• Examine the impact of globalisation on companies 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 7  

Session 4 : Balance of payments 

• Enumerate the components of the balance of payments 

• Indicate what the causes of changes in the current account and financial account are 

Readings and homework 

Readings 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 13  

Session 5 : Foreign exchange market 

• Distinguish between different ways to express exchange rates including direct quote, indirect quote, effective exchange rates, and real exchange rates. 

• Identify when currencies are over- or undervalued. 

• Demonstrate how interest rates and exchange rates are related 

• Determine how interest rates, exchange rates, and output are intertwined in the context of the Mundell-Fleming model. 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 18 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 14  

Session 6 : Trade Policies I 

• Identify the main trade policies 

• Define tariffs and their costs and benefits 

• Analyse how trade policies affect consumers and producers of the different countries involved 

• Evaluate when state interventions in the form of different policies are a useful tool to increase the social welfare of a country 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 9  

Session 7 : Trade Policies II 

• Compare different trade policies of countries and their logic 

• Analyse the advantages and disadvantages of free trade 

Readings and homework 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited, 

Chapter 10  

Session 8 : Economic Growth I 

• Distinguish between short-term and long-term growth 

• Explain the main factors for long-term growth and can apply this theory in order to explain differences in growth rates among countries 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 10  

Session 9 : Economic Growth II 

• Relate the role of technological progress with economic growth 

• Critically discuss the limits of economic growth 

Readings and homework 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited, Chapter 12 and 13  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 40  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 30 

 

Written exams  Individual  100      

 

0,75 
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Continuous Assessment (CA) 30  

 

Oral exams Individual 70.0     

Written exams Individual 30.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : In this course, all students will have to present and interprete some macroeconomic data for 5 minutes. 

Furthermore, the students have to write an essay and do some exercises. 

 

BIBLIOGRAPHY 

Francais: 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France. 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France. 

Sloman, J., Garratt, D., & Guest, J. (2015). Principes d'economie (9e edition). Pearson France. 

 

English: 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited. 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited. 

Sloman, J., Garratt, D., & Guest, J. (2018). Economics (10th ed.). Harlow: Pearson Education Limited. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 

Goal 12: Responsible Consumption and Production 
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EC04-001-G Macroéconomie 

Responsable de cours : Christoph WEBER 
christoph.weber@essca.fr — Bureau :  409  à LYON 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Faisant suite au module de microéconomie, ce cours est le deuxième des trois cours d'économie des trois premières années. L'objectif de ce cours est de 

familiariser les étudiants avec la macroéconomie. Le cours est divisé en deux parties principales : l'économie fermée et l'économie ouverte. Dans la première 

partie, nous introduisons les marchés de biens et le produit intérieur brut. Ensuite, nous nous concentrons sur les marchés du travail et leurs résultats. L'étape 

suivante consiste à déterminer l'équilibre de l'offre et de la demande dans une économie. Dans la deuxième partie du cours, les étudiants apprennent 

comment les différences dans les échanges peuvent être expliquées sur la base de l'avantage comparatif, des modèles à deux facteurs de production et des 

externalités. Ceci est suivi d'une analyse de l'ensemble des activités commerciales d'un pays. Ensuite, nous définissons et analysons les taux de change. Puis 

nous analysons le rôle des politiques commerciales pour le bien-être et le commerce. La dernière étape consiste à analyser la croissance à long terme. 

Tout au long du cours, les aspects du développement durable seront systématiquement abordés. Cela inclut une attention particulière à l'emploi, au travail 

décent, aux inégalités entre les individus mais aussi entre les pays, et un débat critique sur les avantages et les inconvénients d'une croissance économique 

continue. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.2 Formaliser des recommandations et des démarches en accord avec la stratégie de l’entreprise en appliquant les fondamentaux des sciences de gestion 

(comptabilité, finance, management, markéting) et en prenant en compte l'environnement juridique et économique de l'entreprise. 

2 Capacités intellectuelles 

2.2 Coordonner des connaissances diverses, synthétiser des données complexes. 

 

ORGANISATION 

1.Economie fermée   ................................................................................................................................................................................ TD : 12.0h 

Séance 1 : Le marché des biens et services 

• Définir la consommation et l'investissement au sens macroéconomique 

• Expliquer les principales théories de la consommation et de l'investissement et appliquer ces théories pour expliquer l'évolution de la consommation dans les 

investissements. 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 3 and 15  

Séance 2 : Le Produit Intérieur Brut (PIB) 

• Définir le Produit Intérieur Brut (PIB) et ses composantes 

• Identifier quelles variables peuvent expliquer les changements du PIB 

• Distinguer PIB nominal (croissance) et PIB réel (croissance) 

• Évaluez le fonctionnement des mesures économiques pour déterminer le niveau de richesse de différents pays 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 2 and 3  

Séance 3 : Le marchés du travail 

• Définir les principaux acteurs sur les marchés du travail (offreurs et demandeurs de travail) 

• Expliquez comment les acteurs prennent leurs décisions sur les marchés du travail. 

• Appliquer ces théories pour expliquer l'évolution des marchés du travail. 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 7  

Séance 4 : Chômage 

• Définir la population active, l'emploi et le chômage 

• Expliquer et analyser les effets des interventions gouvernementales sur le marché du travail 

• Distinguer les différentes raisons du chômage 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 7 and 8  

Séance 5 : Demande Globale 

• Expliquer l’offre des producteurs 

• analyser les facteurs qui affectent l'offre de biens et services 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 17  

Séance 6 : Équilibre de l'offre et de la demande globale 

• Définir et déterminer le marché l'équilibre du marché 

• Appliquer les théories apprises pour déterminer les effets de différents développements macroéconomiques sur la production et les prix d'équilibre. 

Lectures et travaux 

Sloman, J., Garratt, D., & Guest, J. (2015). Principes d'economie (9e edition). Pearson France, Chapitre 20  
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2.Economie ouverte   ................................................................................................................................................................................ TD : 18.0h 

Séance 1 : Commerce I : Avantage comparatif 

• Expliquer et illustrer le rôle de l'avantage comparatif dans le commerce 

• Appliquer cette théorie pour déterminer quels pays produisent quels produits 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 3  

Séance 2 : Commerce II : une économie à deux facteurs de production 

• Identifier le rôle des différentes allocations de ressources des pays 

• Analyser comment les différentes allocations de ressources affectent les biens et services que les pays produisent 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 5  

Séance 3 : Commerce III: Économies d'échelle et localisation 

• Analyser le rôle des externalités, de la spécialisation et de la demande représentative dans le commerce international 

• Déterminer le rôle de la localisation dans le commerce international 

• Examiner l'impact de la mondialisation sur les entreprises 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 7  

Séance 4 : La balance des paiements 

• Énumérer les composantes de la balance des paiements 

• Indiquer quelles sont les causes des changements dans le compte courant et le compte financier 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 13  

Séance 5 : Le marché des changes 

• Distinguer les différentes manières d'exprimer les taux de change, y compris la cotation directe, la cotation indirecte, les taux de change effectifs et les taux 

de change réels. 

• Identifier quand les devises sont surévaluées ou sous-évaluées. 

• Démontrer comment les taux d'intérêt et les taux de change sont liés 

• Déterminer comment les taux d'intérêt, les taux de change et la production sont liés dans le contexte du modèle Mundell-Fleming. 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 18 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 14  

Séance 6 : Politiques commerciales I 

• Identifier les principales politiques commerciales 

• Définir les tarifs et leurs coûts et avantages 

• Analyser comment les politiques commerciales affectent les consommateurs et les producteurs des différents pays impliqués 

• Evaluer quand les interventions de l'État sous la forme de différentes politiques sont un outil utile pour augmenter le bien-être social d'un pays 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 9  

Séance 7 : Politiques commerciales II 

• Comparer les différentes politiques commerciales des pays et leur logique 

• Analyser les avantages et les inconvénients du libre-échange 

Lectures et travaux 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France., Chapitre 10  

Séance 8 : Croissance économique I 

• Distinguer croissance à court terme et croissance à long terme 

• Expliquer les principaux facteurs de croissance à long terme et pouvoir appliquer cette théorie afin d'expliquer les différences de taux de croissance entre les 

pays 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitre 10  

Séance 9 : Croissance économique II 

• Relier le rôle du progrès technologique à la croissance économique 

• Discuter de manière critique des limites de la croissance économique 

Lectures et travaux 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France., Chapitres 12 et 13  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 40  

 

Ecrits  Individuel  100 

 

1,50 

Examen Intermédiaire (EI) 30 

 

Ecrits  Individuel  100      

 

0,75 

Contrôle Continu (CC) 30  

 

Oraux Individuel 70.0     

Ecrits Individuel 30.0     
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TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Dans ce cours, tous les étudiants devront présenter et interpréter des données macroéconomiques pendant 5 minutes.  

Les élèves doivent également rédiger un essai et faire quelques exercices. 

LECTURES RECOMMANDÉES 

Francais: 

Blanchard, O., & Cohen, D. (2020). Macroéconomie (8e édition). Pearson France. 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). Économie internationale (11ème édition). Pearson France. 

Sloman, J., Garratt, D., & Guest, J. (2015). Principes d'economie (9e edition). Pearson France. 

 

English: 

Blanchard, O., Amighini, A., & Giavazzi, F. (2017). Macroeconomics (3rd ed.). Harlow, United Kingdom: Pearson Education Limited. 

Krugman, P., Obstfeld, M., & Melitz, M. (2018). International Economics: Theory and Policy, Global Edition (11th ed.). Harlow: Pearson Education Limited. 

Sloman, J., Garratt, D., & Guest, J. (2018). Economics (10th ed.). Harlow: Pearson Education Limited. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 5 : Égalité entre les sexes 

Objectif 8 : Accès à des emplois décents 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 

Objectif 12 : Consommation et production responsables 
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EC05-001-G INTERNATIONAL TRADE AND EXPORT DIAGNOSIS 

Course coordinator : Assen SLIM 
assen.slim@essca.fr  — Office : B113 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course aims to provide a general understanding of international trade and, more specifically, knowledge of techniques used in export practice. It is 

composed of two parts. The first part part, entitled ‘Export Diagnosis’, is a project conducted by the students and based on a real case. It makes the students 

more familiar with the conditions that SMEs have to meet in order to implement a successful export strategy. Working in small groups, students assess the 

feasibility and chance of success of several export projects submitted by existing SMEs. They build a business plan and develop recommendations based upon 

their own analysis of data collected from foreign markets, academic and professional sources. The presentation of their Action Plan is included below as 

session 13.The second part deals with customs procedures, the overall international carriage of goods and also the techniques and means of international 

payment. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.International Trade and Export Diagnosis   ............................................................................................................................................ CM : 42.0h 

Session 1 : Patterns of International Trade & Presentation of Export Diagnosis Group Project 

Presentation of the EC05-001-G course, the Export diagnosis and the key statistical indicators. The evolution of international trade during the 20th and 21st 

century is presented and explained. 

Readings and homework 

Reading: selected texts from the Handbook  

Session 2 : Working in International trade 

Identification and presentation (by the students) of the main jobs in international trade 

Readings and homework 

Presentation for this cours  

Session 3 : International and European Integration 

This course aims to improve the generale knowledge on the notion of economic integration. International integration is studied from a regulatory point of view: a 

reminder of how the GATT works, analysis of the WTO and the main multilateral agreements, presentation of selected DSB disputes, new generation bilateral 

agreements. European integration is then approached from the angle of Bela Balassa's theoretical approach. The strengths and weaknesses of European 

integration are highlighted. 

Readings and homework 

Reading of the texts in the Handbook  

Session 4 : Clearing goods through Customs 

Introduction: Learning objectives & assessment criteria The main functions of the customs The European Customs procedures and the customs regims The 

European Customs Websites Tax calculations 

This course aims to familiarize students with the customs clearance of goods. The history and functions of the Customs are recalled. Customs procedures 

(documents) and regimes (taxes) are presented. The Customs Websites Prodouanes and Taric Europa are also presented to the students. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered + Customs claculations on given products  

Session 5 : The Slash Customs case study & other exercises 

This course is intended to be very operational. From the information collected on Prodouanes and Taric Europa, students are led to solve a case study involving 

customs clearance of goods. Other exercises (Shanghai ...) are planned to deepen the concepts explored. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered + Shanghaï Customs case study to be prepared  

Session 6 : Action Plan 

Introduction: Learning objectives & assessment criteria  Action Plan methodology  Analysis of Longchamp communication campaign (video) 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered + Group presentation  

Session 6 : Organising the International Logistics 

Introduction: Learning objectives & assessment criteria Incoterms Convention and the contract of sales Using the main Incoterms 

Presentation of the international transport of goods. Study of the Incoterms 2020 convention. Presentation by Incoterm of each party's respective obligations. 

mailto:jean-louis.bertrand@essca.fr


49 
 

 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered + Incoterms calculations to be prepared  

Session 7 : Tutevukantabu Incoterms case study 

Introduction: Learning objectives & assessment criteria Comparative analysis between two commercial offers Incoterms calculations Production of a Pro-forma 

Invoice 

 

From a case study (updated each year), the students calculate their first Incoterms and learn how to build an international commercial offer. The case ends with 

the production of a Pro-forma invoice. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered  

Session 8 : International strategies of the SMEs 

This course covers the internationalization strategies of companies with a focus on export strategies. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered + Group presentation  

Session 9 : Entering foreign Markets 

The first part of the courses focuses on the different types of exports (controlled, concerted, outsourced) buy studying their strengths and weaknesses. The 

second part defines the action plan as part of the Export Diagnostic. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered  

Session 10 : Country Risk 

Definition of the concept of Country Risk. Presentation of the main indicators and the rating agencies. Exercises from COFACE data base. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered  

Session 11 : Methods of payment 

This course gives the fundamental concepts to get paid internationally. A distinction is made between means and techniques of payement with a focus on 

documentary credit and how it works. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered  

Session 12 : Tutevukantabu Payment case study 

From the Pro-forma carried out during the Tutevukantabu Incoterms case study, students learn how to work with a documentary credit. 

Readings and homework 

Reading: selected texts from the Handbook  Homework: questions to be answered  

Session 13 : Export Action Plan ED Group Presentations 

Each ED group presents their action plan and gets comments from the class and the teacher. 

Readings and homework 

Preparation of the action plan by each ED group  

Session 14 : Mock Exams 

Mock Exam #01 (1 hour) + correction and Feedback (30 min); Mock Exam #02 (1 hour) + correction d and Feedback (30 min) 

Readings and homework 

Homework: All lectures to be studied before the Final Exam  

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 30  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 20 

 

Written exams  Individual  100      

 

1,50 

Continuous Assessment (CA) 50  

 

Project Group 60.0     

Oral exams Group 40.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : Regular Homework on the base of an Handbook 

BIBLIOGRAPHY 

- INCOTERMS 2020 (2020), ICC Publication Paris. 

- J. REUVID & J. SHERLOCK (2011), International trade, ICC United Kingdom. 

- J. J. CAPELA (2008), Import/Export forDummies, Wiley, Indianapolis, Indiana. 

- T. E. JOHNSON & D. L. BADE (2010), Export Import Procedures and Documentaiton, Amarican Management Association, New York. 

- K. MILVILLE DE CHENE (2014), The Practice of International Trade, Paperback, AuthorHouse. 

SUSTAINABLE DEVELOPMENT GOALS 
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EC05-012-G Economie Internationale 

Responsable de cours : Nidhaleddine BEN CHEIKH 
nidhaleddine.bencheikh@essca.fr — Bureau :  B113  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  05  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 45,00  — Crédits ECTS : 6,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours, destiné à un public n'ayant pas suivi de cursus en gestion, présente dans un premier temps les fondamentaux de la macroéconomie.  Il présente 

dans un second temps deux aspects essentiels de l'environnement financier de l'entreprise : le système bancaire et les mathématiques financières d'une part, 

le dispositif fiscal d'autre part. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

 

ORGANISATION 

1.Macroéconomie   .................................................................................................................................................................................. TD : 24.0h 

Séance 1 : Enjeux de la macroéconomie 1: L'économie nationale 

Description de l'économie français et des flux économiques circulaires. 

Lectures et travaux 

Sloman, J. (2008), Principes d'économie, Pearson, 6ème édition. Chapitre 12, L'économie nationale, pp.399-424  

Séance 2 : Enjeux de la macroéconomie 2 : Les grandeurs macroéconomiques 

Analyse des grandes variables : chômage, inflation, croissance. 

Lectures et travaux 

Sloman, J. (2008), Principes d'économie, Pearson, 6ème édition. Chapitre 13, Enjeux et approches de la macroéconomie, pp.425-453.  

Séance 3 : Monnaie, banques et taux de change 1: Monnaie et banque 

Analyse de la monnaie et du rôle des banques dans l'économie 

Lectures et travaux 

Sloman, J. Principes d'économie. Pearson, 6e Edition, 2008. Chapitre 16, Monnaie et taux d'intérêt, pp.491-514.  

Séance 4 : Monnaie, banques et taux de change 2 : Analyse des taux de change 

 

Lectures et travaux 

Sloman, J. Principes d'économie. Pearson, 6e Edition, 2008. Chapitre 13, Enjeux et approches de la macroéconomie.pp.453-457.  

Séance 5 : La politique monétaire 1 : Présentation de la politique monétaire 

Présentation des objectifs finaux et intermédiaires de la politique monétaire. 

Lectures et travaux 

Sloman, J. Principes d'économie. Pearson, 6e Edition, 2008. Chapitre 17, La politique monétaire, pp.565-573.  

Séance 6 : La politique monétaire 2 : Instruments de la politique monétaire 

Analyse des instruments de la politique monétaire : open market, facilités permanentes, réserves obligatoires. 

Lectures et travaux 

Sloman, J. Principes d'économie. Pearson, 6e Edition, 2008. Chapitre 17, La politique monétaire, pp.565-573.  

Séance 7 : Exposé sur la crise économique et financière 1 : La crise de subprimes 

 

Lectures et travaux 

  

Séance 8 : Exposé sur la crise économique et financière 2 : La crise de la dette 

 

Lectures et travaux 

  

2.Environnement financier   ...................................................................................................................................................................... TD : 18.0h 

Séance 1 : Notions de base du calcul financier 

-Les intérêts simples et composés;  -L'actualisation et la capitalisation;  -Les taux proportionnels et équivalents;  -Les annuités; 

Lectures et travaux 

Revoir les fiches de cours et faire les exercices d'applications.  

Séance 2 : Critères de choix d'investissement 

-La Valeur Actuelle Nette 

Lectures et travaux 

Revoir les fiches de cours et faire les exercices d'applications.  
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Séance 3 : Organisation du secteur bancaire et gestion des établissements financiers 

-Les différentes catégories d’établissements de crédit;  -Les entreprises d’investissement ;  -Les établissements de paiement  ;  -Les organes de régulation;  -

Les autorités monétaires;   -La gestion des banques;  -Éléments des stratégies bancaires 

Lectures et travaux 

Revoir les supports de cours de l'intervenant.   Faire les exercices d'application.  

Séance 4 : Les opérations de financement et le marché boursier 

-Le financement de l’exploitation;  -Le financement des investissements;  -Le financement des rachats d’entreprises avec effet de levier (LBO);  -Les garanties 

des crédits 

Lectures et travaux 

Revoir les supports de cours de l'intervenant.   Faire les exercices d'application.  

Séance 5 : L'imposition des bénéfices 

-Diversité des régimes;  -Bénéfices industriels et commerciaux;  -Impôt sur les société;  -Plus et moins values;  -Déficits fiscaux;  -Fiscalité des groupes;  -Autres 

impôts et taxes 

Lectures et travaux 

Revoir les supports de cours de l'intervenant.   Cas d'application:  -Cas blanpainc;  -Cas brillant  

Séance 6 : La Taxe sur la Valeur Ajoutée (TVA) et les autres impôts 

-Principes généraux;  -TVA collectée;  -TVA déductible;  -Déclaration et paiement 

Lectures et travaux 

Revoir les supports de cours de l'intervenant.  Cas d'application:  -Cas Dubois;  -Cas Bijouterie Mario;  -Cas Dumont  

Répartition des heures :  TD : 42.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 100  

 

Ecrits  Individuel  100 

 

3,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC)  

  

 

TRAVAIL PERSONNEL 

Volume : 90 h 

Détails : Révision des éléments de cours et réalisation des études de cas. 

LECTURES RECOMMANDÉES 

- John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education.  

- Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education.  

- Shirley Dennis-Escoffier, Karen A. Fortin, “Taxation for Decision Makers”, 9th Edition, 2019, Wiley. 

- Stephen Smith, “Taxation: A Very Short Introduction”, 2015, Oxford University Press. 

- Sloman J., (2008), Principes d'économie, Pearson 

- Bernet-Rollande L., (2008), Principe de technique bancaire, Dunod 

- Boissonade M;, Fredon D., (2007), Mathématique financières, Dunod 

- Cozian M., (2008), Précis de fiscalité des entreprises, Litec 

- Grandguillot F;, Grandguillot B., (2008), Fiscalité française, Gualino, 2008 

- Louineau K., (2004), L'essentiel des mathématiques financières, Gualino 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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EC05-012-G INTERNATIONAL ECONOMICS 

Course coordinator : Nidhaleddine BEN CHEIKH 
nidhaleddine.bencheikh@essca.fr  — Office : B113 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course gives an overview of the basics of the macreconomy. At the end of the course, the students will be able to understand the principles of economic 

policies. In addition this course presents two essentials aspects of the corporate financial environment : the banking system and the financial mathematics and 

the taxation system. Il also includes an introduction to financial calculations. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

 

ORGANIZATION 

1.Macroeconomics   ...................................................................................................................................................................... SEMINAR : 24.0h 

Session 1 : Economics and the world of business 

Business economics, microeoconmic choices, macroeconomic environment. 

Readings and homework 

Chapter 2: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 2 : The working of competitive markets 

Business in a competitve market, supply and demand laws, price and output determination. 

Readings and homework 

Chapter 4: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 3 : Business in a market environment 

Price elasticity of demand and business decision making, Time dimension of market adjustement, Dealing with uncertainty. 

Readings and homework 

Chapter 5: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 4 : The macroeconomic environment of business 

Business cyle, circular flow of income, unemployment, inflation. 

Readings and homework 

Chapter 26: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 5 : Banking, Money and Interest Rates 

Functions of money, financial system, money market. 

Readings and homework 

Chapter 28: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 6 : Business Activity, Employment and Inflation 

Keynesian model, Phillips curve, the role of expectation. 

Readings and homework 

Chapter 29: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 7 : Demand-side Policy 

Fiscal policy, public finances, monetary policy. 

Readings and homework 

Chapter 30: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

Session 8 : Supply-side Policy 

Long-run growth and supply policies, labour productuvity, type supply-side policies. 

Readings and homework 

Chapter 31: John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education  

2.Financial environment   .............................................................................................................................................................. SEMINAR : 18.0h 

Session 1 : International Monetary System 

Evolution of International monetary system, exchange rate regimes and monetary union issues. 

Readings and homework 

Chapter 2 from Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education  

Session 2 : Foreign exchange markets 

Functions of the foreign exchange market, forms of currency quotations, structure of the global currency market. 

Readings and homework 

Chapter 5 from Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education.  

mailto:jean-louis.bertrand@essca.fr
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Session 3 : International Parity Conditions 

How price levels determine exchange rates,  how interest rates reflect inflationary forces. 

Readings and homework 

Chapter 6 from Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education.  

Session 4 : Foreign Currency Derivatives: Futures and Options 

How foreign currency futures are valued and used for speculation purposes. 

Readings and homework 

Chapter 7 from Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education.  

Session 5 : Introduction to taxation 

What is taxation, type of taxes, tax rate systems, cross-country comparison. 

Readings and homework 

Chapter 1 from Shirley Dennis-Escoffier, Karen A. Fortin, “Taxation for Decision Makers”, 9th Edition, 2019, Wiley. 

Chapter 1 from Stephen Smith, “Taxation: A Very Short Introduction”, 2015, Oxford University Press. 

  

Session 6 : Structure of taxation 

Personnal income taxes, sales taxes, corporate income taxes, other taxes. 

Readings and homework 

Course to revise  Case study :  - Dubois;  - Bijouterie Mario;  - Dumont  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 100  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 90 h 

Details : Revising lessons and exercising on case studies. 

BIBLIOGRAPHY 

- John Sloman, Dean Garratt, Jon Guest, and Elizabeth Jones, "Economics for Business", 8th Edition, 2019, Pearson Education.  

- Daniel Eiteman, Arthur Stonehill, Micheal Moffett, “Multinational Business Finance”. 14th Edition, 2016, Pearson Education.  

- Shirley Dennis-Escoffier, Karen A. Fortin, “Taxation for Decision Makers”, 9th Edition, 2019, Wiley. 

- Stephen Smith, “Taxation: A Very Short Introduction”, 2015, Oxford University Press. 

- Sloman J., (2008), Principes d'économie, Pearson 

- Bernet-Rollande L., (2008), Principe de technique bancaire, Dunod 

- Boissonade M;, Fredon D., (2007), Mathématique financières, Dunod 

- Cozian M., (2008), Précis de fiscalité des entreprises, Litec 

- Grandguillot F;, Grandguillot B., (2008), Fiscalité française, Gualino, 2008 

- Louineau K., (2004), L'essentiel des mathématiques financières, Gualino 

SUSTAINABLE DEVELOPMENT GOALS 
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EC05-0E1-G ADVANCED MICROECONOMICS FOR MANAGERS 

Course coordinator : Matthieu BALLANDONNE 
matthieu.ballandonne@essca.fr  — Office : H1726 in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The aim of this course is to show the importance of microeconomics for managers’ decision-making processes. The course is “advanced” because we make 

extensive use of graphical and quantitative techniques. Specifically, we heavily rely on mathematics (linear algebra), statistics, and econometrics. Students are 

thus expected to be familiar with these techniques. The course is “for managers” because we examine the relationship between microeconomics and 

management and show how microeconomic theory can shed light on managers’ concrete issues. Each lecture is composed of three parts: course, case studies, 

and exercises. Topics of case studies include, for example, Procter & Gamble’s pricing strategies, production and cost analysis in the fast-food industry, 

Eastman Kodak Co.’s market power etc. The course is based on Paul Farnham's 2014 textbook "Economics for Managers - Global Edition" 3rd edition, Paris: 

Pearson. 

PREREQUISITES 

EC01-001-G 

EC04-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.INTRODUCTION: MANAGERS AND ECONOMICS   ............................................................................................................ CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this introduction is to show why microeconomics is important for managers 

- Presentation of the course (plan and exams)  

- Economics, microeconomics, and macroeconomics  

- Why microeconomics is important for managers  

- Case study: The global automobile industry  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 1.  

2.CONSUMER CHOICE THEORY   ....................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the economic analysis of consumer choice 

- Utility - Budget constraints  

- Maximizing utility with budget constraints  

- Case study: The use of new technology to understand and impact consumer behavior  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 3: 107-114.  

3.DEMAND ELASTICITY   ................................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the economic analysis of demand elasticity 

- Price elasticity of demand  

- Determinants of price elasticity of demand  

- Elasticity and firms' revenue  

- Case study: Procter & Gamble’s pricing strategies  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson,  Chapter 3.  

4.ECONOMETRICS OF CONSUMER DEMAND   ................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the econometrics of consumer demand 

- Introduction to econometrics  

- Simple multivariate regression analysis  

- Case study: Statistical estimation of automobile demand  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson,  Chapter 4.  
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5.PRODUCTION IN THE SHORT RUN   ................................................................................................................................. CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the economic analysis of firms' production function in the SR 

- The production function  

- The productrion function in the short run  

- Model of a productrion function in the short run  

- Case studies: Agriculture and automobile industries  

- Exercices 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 5.  

6.COSTS IN THE SHORT RUN   ........................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the economic analysis of firms' production costs in the SR 

- Explicit vs. implicit costs  

- Accounting profit vs. economic profit  

- Costs in the short run  

- Short run cost functions 

- Case study: The fast-food industry  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 5.  

7.PRODUCTION AND COSTS IN THE LONG RUN   ................................................................................................................ CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the economic analysis of firms' costs and production in the LR 

- The long run production function  

- Costs in the long run  

- Economies and diseconomies of scale 

- Case study: The i-phone in China  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 6.  

8.CONTINUOUS ASSESSMENT   ....................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : The aim of this course is to test student's understanding of exercices done in courses 1 to 8 

 

Readings and homework 

  

9.PERFECT COMPETITION   ............................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the market structure of perfect competition 

- Definition of perfect competition  

- The short run in perfect competition  

- The long run in perfect competition  

- Case study: competition and cooperative behavior in the potato industry  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 6.  

10.MONOPOLY   ............................................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the market structure of monopoly 

- Market power  

- The monopoly model  

- Comparaison of monopoly and perfect competition  

- Case study: Eastman Kodak Co.  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 8.  

11.MONOPOLISTIC COMPETITION  ................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the market structure of monopolistic competition 

- Definition of monopolistic competition  

- Monopolistic competition in the short run  

- Monopolistic competition in the long run  

- Case studies: some examples of firms in monopolistic competition  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 8.  

12.OLIGOPOLY   ............................................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present the market structure of oligopoly 

- Definition of oligopoly  

- Noncooperative oligopoly models 

- Cooperative oligopoly models  

- Case study: The airline industry  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 9.  
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13.PRICING STRATEGIES   ................................................................................................................................................ CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The aim of this course is to present firms' pricing strategies 

- Markup pricing  

- Profit maximization and markup pricing  

- Examples of markup pricing - 

 Case study: Airlines' pricing strategies  

- Exercises 

Readings and homework 

Farnham, Paul. 2014. "Economics for Managers - Global Edition" 3rd edition. Paris: Pearson, Chapter 10.  

14.CONCLUSION   ............................................................................................................................................................ CM : 1.5h,SEMINAR : 1.5h 

Session 1 : The last course is dedicated to a summary of the themes and exercices examined during the semester 

 

Readings and homework 

  

Course hours :  CM : 19.5h,SEMINAR : 22.5h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Written exams  Individual  100     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : The course is structured as follows: course, case study, exercises. To be prepared for exams, students are expected not only to know the key notions 

studied in class but to know the know-how which is necessary for the exercises. To do so, students must do again at home, several times, the exercises 

corrected in class. 

BIBLIOGRAPHY 

- FARNHAM, Paul. 2014. Economics for Managers - Global Edition. Paris: Pearson. Available online at Médiathèque. 

- SCHOTTER, Andrew. 2003. Microeconomics: A Modern Approach. South Western Cengage Learning. Available at Médiathèque. 

- SLOMAN, John. 2007. Economics and the Business Environment. Pearson Education. Available at Médiathèque. 

SUSTAINABLE DEVELOPMENT GOALS 
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EC05-0E2-G Managerial economics of knowledge and innovation 

Course coordinator : Naciba CHASSAGNON 
naciba.chassagnon@essca.fr  — Office :  in LYON 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The objective of this course is to understand how to manage various forms of knowledge in companies and organizations. Students will apprehend the nature of 

an organization in relationship to the innovation process in a modern knowledge economy where creativity, innovation and knowledge are key success factors 

in companies and organizations.  

Students will be trained to master key concepts related to innovation economics and management, linking both a theoretical and a practical viewpoint to 

analyze and understand the competences of innovation and knowledge management in companies, organizations and more generally society.  

Students will be applying managerial economics tools through realistic and concrete group case studies and a serious game to understand how to handle 

successfully the innovation process in industries and society.  

 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

5 Technological competence 

5.2 Use office tools for the search and processing of information as well as for the needs of business communication (including word processing, visual 

presentation tools, scoreboards, project management tools, the Internet). 

 

ORGANIZATION 

1.Introduction to managerial economics : tools and concepts applied to innovation   ...................................................................... SEMINAR : 12.0h 

Session 1 : Introductory lecture 

Presentation of course objectives and material. Brief introduction to managerial economics. 

 

Readings and homework 

  

Session 2 : Basic managerial economics concepts 

Optimize input mix, pricing, production and quality process . 

Understand the challenges of mergers. 

The design of intrinsic and extrinsic incentives. 

 

Readings and homework 

Chapter 1. The fundamentals of managerial economics. M.R Baye, Mac Graw Hill, 9th edition.  

Session 3 : Innovation measures , sources and studies 

Finding and analysing data on innovation trends.  

Basics on economics of innovation, competition and growth. 

 

Readings and homework 

Oslo manual (2018), OECD.  

2.Firms and markets   .................................................................................................................................................................... SEMINAR : 12.0h 

Session 5 : Firm theory and the organization of the firm 

Procuring inputs, contracts and vertical integration. 

Transaction costs, specific investments.  

Principal agent problems. 

Readings and homework 

Chapter 6. "The organization of the firm". The fundamentals of managerial economics. M.R Baye, Mac Graw Hill, 9th edition.  

Session 6 :  The mechanisms of contemporary industry 

Calculate and identify the limitations of different measures of industry. 

Structure, conduct, and performance. 

Concentration and economic analysis of mergers . 

Critical approaches of the structure-conduct-performance paradigm. 

 

 

Readings and homework 

Chapter 7. "The nature of industry". in The fundamentals of managerial economics. M.R Baye, Mac Graw Hill, 9th edition.  
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Session 7 : Market power and firms strategies 

Profit-maximizing pricing in highly concentrated market environments. 

Understand and formulate pricing strategies that enable firms to add surplus from consumers. 

Pricing strategies that enhance profits for special costs.  

 

 

 

 

Readings and homework 

Chapter 11. "Pricing strategies for firms with market power". in The fundamentals of managerial economics. M.R Baye, Mac Graw Hill, 9th edition.  

3.Integrating economic dynamics in innovation management tools   ............................................................................................... SEMINAR : 15.0h 

Session 9 : Knowledge economy and management 

Knowledge taxonomies.  

The importance of tacit and codified knowledge in the innovation process and for firm diversification.  

Knowledge management tools at the firm level and the individual level.  

 

 

 

Readings and homework 

Study case. Kochansky, J. "The promise of artificial intelligence and what it means to BlackRock", november 2018 , Blackrock blog).  

Session 10 : Information and decision making 

Optimal and diversification strategies to manage risk and uncertainty.  

Moral hazard and risk aversion.  

 

 

Readings and homework 

Chapter 12. "The economics of information". The fundamentals of managerial economics. M.R Baye, Mac Graw Hill, 9th edition.   

 

  

Session 11 : Innovation and Economic Theories 

Analysis of strategic factors related to innovation : the degree of novelty, discontinuity, innovation life cycles. 

Readings and homework 

Case study. A review of innovation models.  

Bogliacino, F., Pianta, M. The Pavitt Taxonomy, revisited: patterns of innovation in manufacturing and services. Econ Polit 33, 153–180 (2016).  

Session 12 : Innovation ecosystems 

The contribution of national innovation systems to innovation performance.  

Configuring and managing innovation networks.  

 

Readings and homework 

Case study. AIM, i‐works: How high value innovation networks can boost UK productivity. 2004, London: ESRC/EPSRC Advanced Institute of Management 

Research. 

  

Session 13 : Intellectual property rights and innovation modes 

Complementary and substitute appropriability regimes.  

Open innovation models.  

 

Readings and homework 

Case study. Ciesielska, M. (2017). "Nokia on the slope: The failure of a hybrid open/closed source model", The International Journal of Entrepreneurship 

and Innovation, 2018, Vol. 19(3) 218–225.  

4.Tools and concepts applied to innovation and creative processes   ................................................................................................ SEMINAR : 6.0h 

Session 14 : 

Understand the influence of leadership and creative styles influence on developing innovation  

Creativity tools and techniques  

 

Readings and homework 

Study case. Chassagnon V. and Haned N. « Comment stimuler des projets d'innovation environnementale ? Leçons tirées des communautés créatives 

pilotées de l'entreprise Michelin », Gestion, 2013/3 (Vol. 38), p. 45-53.  

Session 15 : 

Final assignment. Serious game.  

 

Address a real innovation management issue acting as consultants that facilitate the management of challenges in the case. 

 

Readings and homework 

  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  
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Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Group 50.0     

Written exams Individual 30.0     

Oral exams Individual 20.0     

 

 

PERSONAL WORK 

Volume : 40 h 

Details : Group work and reading of documents before case studies. 

 

BIBLIOGRAPHY 

Joe Tidd and John R. Bessant. 2018. Managing Innovation: Integrating Technological, Market and Organizational Change, Wiley.  

 Michael Baye and Jeff Prince. 2017. Managerial Economics & Business Strategy, Mac Graw Hill.  

Bogliacino, F., Pianta, M. (2016). “The Pavitt Taxonomy revisited: patterns of innovation in manufacturing and services”, Economia Politica, Vol. 33, pp. 153–180. 

Ciesielska, M. (2017). "Nokia on the slope: The failure of a hybrid open/closed source model", The International Journal of Entrepreneurship and Innovation, Vol. 

19, n°3, pp. 218–225. 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 
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EC05-0E4-G ECONOMIC THEORY AND GLOBALISATION (1) 

Course coordinator : Assen SLIM 
assen.slim@essca.fr  — Office : B113 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will adress contemporary economic ans social issues through the lens of major thinkers in the intellectual tradition of political economy such as 

Adam Smith, Karl Marx, John Maynard Keynes, Karl Polanyi and Joseph Schumpeter. Its aim is to understand the problems that arise from the growth of 

international markets and globalization in connection with post-industrial societies. Through going back to the roots of economic thought, it will be shown that 

old concepts give a fresh look to current globalization analyses. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

1.Adam SMITH   .............................................................................................................................................................................. SEMINAR : 9.0h 

Session 1 : Introduction: Around modern stories about Smith 

- Core concepts of the course 

Readings and homework 

Reference to   WN: Adam Smith, An Inquiry into the Nature and Causes of the Wealth of Nations [1776], ed. R. H. Campbell, A. S. Skinner and W. B. Todd, 2 

vols. (The Glasgow Edition of the Works and Correspondence of Adam Smith, Oxford: Clarendon Press, 1976)    TMS: Adam Smith, The Theory of Moral 

Sentiments [1759], ed. R. H. Campbell, A. S. Skinner (The Glasgow Edition of the Works and Correspondence of Adam Smith, Oxford: Clarendon Press, 

1976)  

Session 2 : The key role of sympathy and impartial spectator 

- Is sympathy self-centred? Is it reducible to an expression of self-love?  - How does the "impartial Spectator" work?  - How vanity may relate to sympathy?  - The 

lesson to be learned from the parable of the poor man's son in TMS. 

Readings and homework 

TMS, VII, iii, chapt 1, p. 317, 4    TMS, II, ii, chapt 2, p. 82    TMS I, iii, chapt 2, p. 50    TMS IV, chapt I, p. 181.  

Session 3 : The Invisible Hand paradigm and other Economic considerations 

- What Adam Smith really meant?  - Was the "invisible hand" a joke?  - The invisible hand and the cunning of reason  - Smith's criticism of mercantilism  - The 

influence of Quesnay on Smith's economic thought  - What should be the role of the State on Smith's view?  - How did Smith respond to Rousseau's attack on 

commercial society? 

Readings and homework 

Anthony Flew's article, sections I and II  Emma Rotschild's article  Edna Ullmann-Margalit's article  WN, IV, chapt 1, chapt 8; General introduction, p. 33  

Timothy Warlow and al.'s article  WN, IX, 9; General introduction, p. 34  Jeffrey Young's article, section "The Duties of the Sovereign"  Dennis Rasmussen's 

chapter  

2.Karl MARX   .................................................................................................................................................................................. SEMINAR : 9.0h 

Session 1 : Capitalism and Free Trade 

- The Economic theory of Marx  - Marx's historical of materialism  - The theory of Class Struggle 

Readings and homework 

Manifesto (1848), Part 1  On the question on Free Trade (engels, preface of 1888 to MArx's text of 1847  

Session 2 : Development of the system 

- Capital 1   - Primitive accumulation, Genesis of the industrial capitalist  - Value, price profit and labour power 

Readings and homework 

The Capital 1  Primitive accumulation, Genesis of the industrial capitalist  Value, price, profit (1865)  Value and labour force.  

Session 3 : Capital and surplus value 

- Wage, Labour and Capital  - Colonization 

Readings and homework 

Capital 1 (1867)  Wage Labour and capital (1847)  Colonization  

3.John Maynard KEYNES   ................................................................................................................................................................ SEMINAR : 9.0h 

Session 1 : The challenges of his time 

» Keynes’ background   » International affairs: the economic consequences of peace 

Readings and homework 

R. Skidelsky, Keynes: The Return of the Master, Allen Lane, 2009.    To be prepared for session 2: read text 1 of J. M. Keynes titled “Essays in persuasion”, 

WW Norton & Co, 2009  
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Session 2 : Critical decades 

» The end of laissez-faire  » Economic possibilities for our Grandchildren 

Readings and homework 

J.M. Keynes, "The End of Laissez-faire", in Essays in Persuasion, 1926  J.M. Keynes, “Economic Possibilities for our Grandchildren”, in Essays in Persuasion, 

1930.  

Session 3 : A new theory 

- The state of long-term expectation  - Concluding notes on the social philosophy towards which the Generak theory may lead 

Readings and homework 

J.M. Keynes, “The State of Long-Term Expectation” (chap. 12) in The General Theory of Employment, Interest and Money, 1932.  J.M. Keynes, "Concluding 

notes on the social philosophy towards which the General theory may lead", in The General Theory of Employment, Interest and Money, 1932.  

4.POLANYI   .................................................................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Polanyi's Core concepts and Bibliography 

- Students' presentation and discussion of On liberty, Chapter 1: “Introductory”  - a summary of Mill's arguments and different criticisms that can be addressed 

to them 

Readings and homework 

1) Mill J. S. (1859), On Liberty, The Collected Works of John Stuart Mill, Volume XVIII - Essays on Politics and Society.  

Session 2 : The Three Fictitious Commodities 

- Students' presentation and discussion of On liberty, Chapter 2: "Liberty of thought and discussion"  - Chapter 3: “Individuality, as one of the elements of well-

being”  - Three definitions of liberty: negative, positive, republican  - The problem of individualism and social conformity 

Readings and homework 

1) Mill J. S. (1859), On Liberty, The Collected Works of John Stuart Mill, Volume XVIII - Essays on Politics and Society.  2) Constant, B. (1816), The Liberty of 

Ancients Compared with that of Moderns.  

Session 3 : A protective Counter-movement 

- Students' presentation and discussion of On liberty, Chapter 4: “The limits to the authority of society over the individual”  - Chapter 5: "Applications"  - Social 

duties and virtues  - The problems of duties to oneself, harms to oneself, and the moral police 

Readings and homework 

1) Mill J. S. (1859), On Liberty, The Collected Works of John Stuart Mill, Volume XVIII - Essays on Politics and Society.  2) Zakaras, A.M. (2010), Individuality 

and Mass Democracy: Mill, Emerson, and the Burdens of Citizenship, Oxford University Press.  

5.Joseph Aloïs SCHUMPETER   ......................................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Joseph Aloïs Schumpeter and the Business Cycle 

- From Essential Economy...  - ... To Evolution  - The Business Cycle 

Readings and homework 

J. A. Schumpeter & R. V. Clemence, Essays: On Entreprneurs, Innovations, Business Cycles and the Evolution of Capitalism, Paperback, 1989.  To be 

prepared for session 2: read text 1 titled “The analysis of Economic Change” and prepare answers to a given list of questions.  

Session 2 : Joseph Aloïs Schumpeter and the future of Capitalism 

- What is Capitalism?  - The different stages of capitalism  - The collapse of capitalism 

Readings and homework 

J.A. Schumpeter, Capitalism  J.A. Schumpeter & J. Stiglitz, Capitalism, Socialism and Democracy, Paperback, 2010  

Session 3 : Joseph Aloïs Schumpeter's Dividends 

- What is Globalisation?  - The International Economic theory before Schumpeter  - Schumpeter's legacy on International Economics  - Schumpeter and 

sustainable development  - Enter the Matrix  - Is Free music on Internet a Schumpeterian innovation? 

Readings and homework 

J.A. Schumpeter, Creative response.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Oral exams Individual 40.0     

Written exams Individual 60.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : One oral presentation 

One Assignment 

One Research Paper 

BIBLIOGRAPHY 

ANQUETIL, A. & HOERBER, T. (2019), Economic Theory and Globalization, Palgrave Macmillan. 

KEYNES, J. M. (1936), The General Theory of Employment, Interest, and Money, Dryden Press (Edition of 1965). 
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MARX K. (1867), Capital, Vol. I, Lawrence and Wishart Ltd (Edition of 1981). 

SCHUMPETER, J. A. (1911), Theory of Economic Development, Taylor & Francis Inc (Edition of 1981). 

SMITH, A. (1776), An Inquiry into the Nature and Causes of the Wealth of Nations, Oxford World's Classics (Edition of 1998). 

SUSTAINABLE DEVELOPMENT GOALS 
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EC05-0E6-G ECONOMICS OF MONEY AND FINANCE 

Course coordinator : Amanar AKHABBAR 
amanar.akhabbar@essca.fr  — Office : B110 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

What are financial markets for? How are they embedded in the circular flow of the national economy? How are real markets, i.e. markets of goods and services, 

intertwined with the money market and the financial market? How is real economic growth, measured by GDP growth, related to monetary and financial 

variables? How are connected the money market, bonds market and the Stock Exchange? What is the impact of monetary policy on financial markets? Does 

the central bank have a significant impact on financial markets and through what channels? Why are there financial intermediaries, i.e. financial institutions, at 

all? On financial markets, is it possible to “beat the market”? Shall one find out the invisible formula behind the messy and massive data flowing from financial 

markets? How to sketch simple but realistic working hypotheses on how financial markets work? Do economic and financial calculation and optimization 

models help understand investment decisions? Does rational calculation drive investment decisions or are they driven by “animal spirits” and “irrational 

exuberance”? Lectures in this course aim at offering some answers to these theoretical questions from the point of view of economics, both macroeconomics 

and microeconomics. We use basic quantitative tools to analyze economic and financial mathematical models. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

 

ORGANIZATION 

1.Money and Financial Markets   ................................................................................................................................................... SEMINAR : 30.0h 

Session 1 : Money and Interest rate 

We introduce and discuss the connection between supply and demand of money on the one hand and the interest rate. This is connected to the issue of the 

equilibrium between savings and investment, or the supply and demand of loanable funds. 

Readings and homework 

Mishkin, Frederic S. 2016. "The Economics of Money, Banking and Financial Markets", Pearson.  

Session 2 : Time and the structure of interest rates 

We examine both theory and empirical measures of the structure of interest rates as an expression of time perception by money markets. We introduce the 

yield curve. 

Readings and homework 

Mishkin, Frederic S. 2016. "The Economics of Money, Banking and Financial Markets", Pearson.  

Session 3 : Central Banks, monetary policy and interest rates 

We examine a series of monetary policies by the central bank and how they influence the interest rate. Examples are given. 

Readings and homework 

Mishkin, Frederic S. 2016. "The Economics of Money, Banking and Financial Markets", Pearson.  

Session 4 : Speculation and the Demand for Liquidity 

An example of a trade-off between liquidity and assets is Keynes' speculation motive to hold liquidity. We introduce the valuation principle of bonds. 

Readings and homework 

Mishkin, Frederic S. 2016. "The Economics of Money, Banking and Financial Markets", Pearson.  

Session 5 : Investment, stocks and the money market 

We introduce the valuation principle of stocks. We examine the alternative sources of funding for businesses, from bank loans to stocks issuing on stock 

exchange, and how it relates to the money market. 

Readings and homework 

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. 2017. "Principles of Corporate Finance", McGraw Hill.  

2.Asset Pricing in Financial Markets   ............................................................................................................................................. SEMINAR : 15.0h 

Session 1 : Back to Stock valuation and Net Present Value (NPV) 

We develop the principle of "fundamental value" of stocks by examining more closely the valuation principle based on NPV. 

Readings and homework 

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. 2017. "Principles of Corporate Finance", McGraw Hill.  

Session 2 : Are asset prices predictable? the Efficient Market Hypothesis 

We introduce the statistical studies attempting to forecast stock prices and how they led to the conclusion that prices follow a "random walk". These empirical 

studies lead to theoretical development about "market efficiency" as Eugene Fama's "Efficient Market Hypothesis": the random walk of asset prices can be 

understood as the expression of market efficiency. 

Readings and homework 

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. 2017. "Principles of Corporate Finance", McGraw Hill.  
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Session 3 : Challenging the Efficient Market Hypothesis: Behavioral Finance 

Since the 1980s, a series of scholars took over J.M. Keynes' critic of financial markets as not rooted in rational decision making but in "animal spirits" of 

investors. These scholars, for instance Richard Thaler and Robert Shiller, showed that prices were too volatile to be compatible with Fama's EMH. We examine 

their main argument and how they root price behaviors in market psychology. 

Readings and homework 

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. 2017. "Principles of Corporate Finance", McGraw Hill. 

Shiller, Robert. 2000. "Irrational Exuberance", Princeton, NJ: Princeton University Press.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 90 h 

Details : From one session to the other, students are expected to read thoroughly the material from textbooks and other sources. 

BIBLIOGRAPHY 

Mishkin, Frederic S. 2016. "The Economics of Money, Banking and Financial Markets", Pearson. 

 

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. 2017. "Principles of Corporate Finance", McGraw Hill. 

 

Shiller, Robert. 2000. "Irrational Exuberance", Princeton, NJ: Princeton University Press. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 
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EC05-0E7-G COMPETITION AND MARKET REGULATIONS 

Course coordinator : Amanar AKHABBAR 
amanar.akhabbar@essca.fr  — Office : B110 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course provides an undergraduate level introduction to competition economics, Industrial Organization, and regulation. The main rules driving competition 

and regulation in contemporary economies are introduced. Considering examples from real markets, the objective is to illustrate how competition and 

regulation is defined and influenced by economic theory. 

PREREQUISITES 

EC01-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Industry Analysis (the relevant industry)   .................................................................................................................................... SEMINAR : 30.0h 

Session 1 : Insights about the relevant industry 

Before launching any competition study, one needs to identify precisely the industry she deals with. Simple at first sight, this step is full of pitfalls we will learn 

to identify and overcome. 

Readings and homework 

David Besanko et al. 2012. Economics of Strategy. New York: John Wiley and Sons.  

Session 2 : Case study 

 

Readings and homework 

David Besanko et al. 2012. Economics of Strategy. New York: John Wiley and Sons.  

Session 3 : Application 

 

Readings and homework 

David Besanko et al. 2012. Economics of Strategy. New York: John Wiley and Sons.  

Session 4 : Industry actors: Entrepreneurs 

We examine the role of entrepreneurs in the economic analysis of markets (industries). 

Readings and homework 

Baumol, W. et al. 2010, The Invention of Enterprise: Entrepreneurship from Ancient Mesopotamia to Modern Times. Princeton University Press.  

Session 5 : Industry Actors: the Firms (Hierarchy versus Market) 

We examine how firms are distinguished from markets as a means of collective action and an organization based on hierarchy rather than decentralized self-

interested decisions as in markets. 

Readings and homework 

David Besanko et al. 2012. Economics of Strategy. New York: John Wiley and Sons. 

Carlton D.W. and Perloff J.M. 2005. Modern Industrial Organization. Pearson Education.  

2.Market Structures and Profitability   ............................................................................................................................................ SEMINAR : 15.0h 

Session 6 : Insights: defining market structures 

We define the various market structures. 

Readings and homework 

Carlton D.W. and Perloff J.M. 2005. Modern Industrial Organization. Pearson Education.  

Session 7 : A Hypothesis: the common connection between market structures and profitability 

We present a core hypothesis, i.e. the common connection between market structures and profitability. 

Readings and homework 

Michael Porter. 2008 "The Five Competitive Forces that Shape Strategy", Harvard Business Review, 86(1), pp.78-93. 

Michael Porter. 1980. Competitive Strategy. New York: Free Press.  

Session 8 : Measuring Profitability 

We review the ways to measure profitability in industries. 

Readings and homework 

Michael Porter. 2008 "The Five Competitive Forces that Shape Strategy", Harvard Business Review, 86(1), pp.78-93. 

Michael Porter. 1980. Competitive Strategy. New York: Free Press.  

Session 9 : Correlation studies 

We test statistically the hypothesis connecting market structures and profitability. 
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Readings and homework 

Michael Porter. 2008 "The Five Competitive Forces that Shape Strategy", Harvard Business Review, 86(1), pp.78-93. 

Michael Porter. 1980. Competitive Strategy. New York: Free Press.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : Students have to read all the documents (texts and book chapters) related to all the module sections. They have also to prepare an oral presentation 

by group. The overall volume of work represents approx. 6 hours per week along the semester. 

 

BIBLIOGRAPHY 

William Baumol et al. 2010, The Invention of Enterprise: Entrepreneurship from Ancient Mesopotamia to Modern Times. Princeton University Press. 

 

David Besanko et al. 2012. Economics of Strategy. New York: John Wiley and Sons. 

 

 D.W. Carlton and Perloff J.M. 2005. Modern Industrial Organization. Pearson Education. 

 

B.Jullien and A.Smith, 2014. The EU's Government of Industries: Markets, Institutions and Politics. London: Routledge. 

 

Michael Porter. 2008 "The Five Competitive Forces that Shape Strategy", Harvard Business Review, 86(1), pp.78-93. 

 

Michael Porter. 1980. Competitive Strategy. New York: Free Press. 

SUSTAINABLE DEVELOPMENT GOALS 

 



68 
 

 

EC06-0E1-G EUROPEAN ECONOMICS 

Course coordinator : Albrecht SONNTAG 
albrecht.sonntag@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 06 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course focuses on different parts of European economics. It also features a module on Lobbying in the EU. Through those aspects of European economics 

the students will gain an understanding of the workings of the Common Internal Market, its impact on the Member States and its positioning in our globalized 

world. Importantly, it will show the link between economics and politics, i.e. beyond the normal expertise of a business student in managment, marketing or 

finances, it is also imortant to understand the political environment in which all of this takes place in order to be able to utilise business opportunities fully. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.European Economics   .............................................................................................................................................. CM : 11.0h,SEMINAR : 22.0h 

Session 1 : Introduction 

» European opinionnaire and discussion of results  » Allocation of subjects for presentation   » Team quiz to test current knowledge of the EU 

Readings and homework 

National Macroeconomic Data  Prepare Student presentation 1: Unemployment in Europe  

Session 2 : Revision of macroeconomic principles 

» Macroeconomics: national budgets, EU deficit, debt limits  » Monetary & fiscal policy to control inflation & growth  » Monetary policy side-effects; currency 

value, exchange rates, balance of payments  » Macroeconomic externalities 

Readings and homework 

National Trade Data  Prepare Student presentation 2: Education in Europe  

Session 3 : Wealth distribution 

» A history of wealth  » Wealth distribution exercise  » EU wealth distribution variations  » The Gini code  » Measuring wealth: alternatives to GDP 

Readings and homework 

National aviation system  Prepare Student presentation 3: Airbus  

Session 4 : Economies of scale 

» Galileo and EU space policy  » Macroeconomic externalities: Export – Import risk: company role-play in groups 

Readings and homework 

National agricultural production  Prepare Student presentation 4: Ireland, before and after  

Session 5 : The EU enlargement 

» History of world empires  » History of the Ottoman Empire  » The creation of Turkey  » EU aid for CCs (candidate countries) 

Readings and homework 

National Agriculture Data  Prepare Student presentation 5: CAP subsidies: economic and social consequences  

Session 6 : Common Agricultural Policy 

» CAP’s impact on world agriculture  » World food security  » Future of EU food production 

Readings and homework 

Prepare Student presentation 6: The banana and beef trade wars  

Session 7 : The EU and world institutions 

» The WTO  » The IMF and the World Bank  » From the gold standard to Bretton Woods - economic history 

Readings and homework 

National tax rates  Prepare Student presentation 7: EU defense policy.  

Session 8 : Fiscal policy and its implementation 

» Indirect taxes: VAT, excise duties...  » Direct taxes: income tax, corporation tax...  » Harmonisation of indirect tax rates  » Preparation of taxation in Esscaland 

role play 

Readings and homework 

National government expenditure  Prepare Student presentation 8: The Scandinavian model  

Session 9 : Government policy 

» Presentation of group government policy results  » Private or public?: group discussion  » EU variation in government policy 

Readings and homework 

IFOREX or Cereals futures trading  Prepare Student presentation 9: The PIIGS debt crisis  
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Session 10 : Economic and Monetary Union 

» History of the Euro  » Maastricht criteria  » Stability + Growth Pact 

Readings and homework 

Prepare Student presentation 10: The 2008 subprimes crash  

Session 11 : Investment and speculation 

» From stable shares to computer nano-trading  » Crashes and crises - regulation and deregulation.   » Financial transfer tax. 

Readings and homework 

  

Session 12 : The EU in Review 

» Opinionnaire and discussion  » Exam preparation 

Readings and homework 

  

2.Lobbying the EU   .......................................................................................................................................................... CM : 3.0h,SEMINAR : 6.5h 

Session 1 : » NGOs and Industry 

 

Readings and homework 

David Coen and Jeremy Richardson (eds.), Lobbying the European Union: Institutions, Actors and Issues, Oxford: Oxford University Press 2009  

Session 2 : » National, regional and local representation 

 

Readings and homework 

Rinus van Schendelen, Machiavelli in Brussels – The Art of Lobbying the EU, Amsterdam: Amsterdam University Press, 2005  

Session 3 : » Influence on the legislative process 

 

Readings and homework 

Andreas Geiger (ed.), EU Lobbying Handbook – A Guide to Modern Participation in Brussels, Berlin: Helios 2006  

Course hours :  CM : 14.0h,SEMINAR : 28.5h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,50 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Project Group 50.0     

Project Group 50.0     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : The course will deal with a number of books and articles most of which will be made available in the Mediathèque. Every student is expected to pick 

two readings for each week/for each session and prepare them in order to be able to contribute to the discussion in class. It is strongly recommended to read 

beyond those minimum requirements. Due to the limited number of copies it might be necessary to organise the course readings some time in advance of the 

actual class or from different sources, such as the library of the University of Angers (Belle Beille or Saint Serge) or the English-language Library. The course will 

rely on prior knowledge of the relevant secondary literature. Additional sources considered interesting or beneficial for the course work, e.g. primary sources, 

may be made available on Ecampus. The provided readings are meant as a guide towards reading. Students are encouraged to go on from there and find your 

own literature relevant for the topic of the respective class. 

 

BIBLIOGRAPHY 

David Coen and Jeremy Richardson (eds.), Lobbying the European Union: Institutions, Actors and Issues, Oxford: Oxford University Press 2009  

  

Rinus van Schendelen, Machiavelli in Brussels – The Art of Lobbying the EU, Amsterdam: Amsterdam University Press, 2005 

 

Andreas Geiger (ed.), EU Lobbying Handbook – A Guide to Modern Participation in Brussels, Berlin: Helios 2006 

SUSTAINABLE DEVELOPMENT GOALS 

 



70 
 

 

EC06-0E2-G Economics of Sustainable development 

Course coordinator : Amanar AKHABBAR 
amanar.akhabbar@essca.fr  — Office : B110 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The aim of this course is both to show students how basic concepts and tools of economics can be applied to state operational propositions about sustainable 

development at a regional or global scale, and also to actually make students apply a series of simple tools to such practical issues of sustainability. One of the 

core concepts and toolbox employed is that of cost-benefit analysis (CBA), a quantitative instrument. Typical to assess the economic relevance of an 

investment, this method is also the foundation of the economics of sustainable development to assess the sustainability of various development options, paths, 

and scenarios. Since it implies assigning economic values to non-economic goods, such as the value of species and resources now and in the future, it raises 

questions of how do economists and markets assign such values. This is the contingency valuation method (CVM). We review a series of cases to understand 

how these tools are applied and students are asked to apply these tools in individual and group projects. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Introduction to the Economics of Sustainable Development   ....................................................................................................... SEMINAR : 15.0h 

Session 1 : Concepts (sustainable development) 

See readings. 

Readings and homework 

Meadows, D. et al. 1972. The Limits to Growth. Cambridge, MA: MIT, and The Club of Rome.  

Session 2 : Applications 

See readings. 

Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

Session 3 : Projects 

See readings. 

Readings and homework 

OECD. 2018. Cost‐Benefit Analysis and the Environment Further Developments and Policy Use. Paris: OECD pub.  

Session 4 : Projects 

See readings. 

Readings and homework 

Smith, Stephen. 2011. Environmental Economics: A Very Short Introduction. Oxford UP.  

Session 5 : Projects 

See readings. 

Readings and homework 

Smith, Stephen. 2011. Environmental Economics: A Very Short Introduction. Oxford UP.  

2.Time in Cost Benefit Analysis: The Long Run Perspective   ............................................................................................................ SEMINAR : 15.0h 

Session 6 : Insights 

See readings. 

Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

Session 7 : Concepts 

See readings. 

Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

Session 8 : Applications 

See readings. 

Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

Session 9 : Applications 

See readings. 
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Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

Session 10 : Projects 

See readings. 

Readings and homework 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub.  

3.Global Commons & Sustainability   ............................................................................................................................................ SEMINAR : 15.0h 

Session 11 : Insights 

See readings. 

Readings and homework 

Meadows, D. et al. 1972. The Limits to Growth. Cambridge, MA: MIT, and The Club of Rome. 

 

Nordhaus, William. 1994. Managing the Global Commons: The Economics of Climate Change. MIT Press, Cambridge, MA.  

Session 12 : Concepts 

See readings. 

Readings and homework 

Nordhaus William, N. Nakicenovic, W. Nordhaus, R. Richels, and F. Toth, eds.1996. Climate Change: Integrating Science, Economics, and Policy, IIASA, CP-

96-1, 1996. 

 

Nordhaus, William. 2013. The climate casino: Risk, uncertainty, and economics for a warming world. Yale University Press, New Haven, CT.  

Session 13 : Applications 

See readings. 

Readings and homework 

Stern, NIcolas. 2006. Stern Review on the Economics of Climate Change. UK: UK Government and LSE.  

Session 14 : Projects 

See readings. 

Readings and homework 

Nordhaus, William, 2013. The climate casino: Risk, uncertainty, and economics for a warming world. Yale University Press, New Haven, CT.  

Session 15 : Projects 

See readings. 

Readings and homework 

Nordhaus, William, 2013. The climate casino: Risk, uncertainty, and economics for a warming world. Yale University Press, New Haven, CT.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : Do assignments, applications and projects. 

BIBLIOGRAPHY 

Jackson, Tim. 2009. Prosperity without Growth. Economics for a Finite Planet. UK: Sustainable Development Commission. 

 

Meadows, D. et al. 1972. The Limits to Growth. Cambridge, MA: MIT, and The Club of Rome. 

 

Nordhaus, William. 1994. Managing the Global Commons: The Economics of Climate Change. MIT Press, Cambridge, MA. 

 

Nordhaus William, N. Nakicenovic, W. Nordhaus, R. Richels, and F. Toth, eds.1996. Climate Change: Integrating Science, Economics, and Policy, IIASA, CP-96-1, 

1996. 

 

Nordhaus, William. 2013. The climate casino: Risk, uncertainty, and economics for a warming world. Yale University Press, New Haven, CT. 

 

OECD. 2006. Cost-Benefit Analysis and the Environment Recent Developments. Paris: OECD pub. 

 

OECD. 2018. Cost‐Benefit Analysis and the Environment Further Developments and Policy Use. Paris: OECD pub. 

 

Smith, Stephen. 2011. Environmental Economics: A Very Short Introduction. Oxford UP. 
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Stern, NIcolas. 2006. Stern Review on the Economics of Climate Change. UK: UK Government and LSE. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 
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EN03-001-G Entrepreneuriat et innovation 

Responsable de cours : Gaël BERTRAND 
gael.bertrand@essca.fr — Bureau :  306  à AIX-EN-PROVENCE 

Informations sur le cours 
Rattachement :  STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce module a pour vocation de donner à tout étudiant en 2ème année de l'Ecole un premier éclairage sur l'entrepreneuriat : Qu'est-ce qu'un projet 

entrepreneurial ? Qui sont les entrepreneurs ? Comment présenter un projet entrepreneurial ? Mis en relation tout au long de ce module avec des créateurs 

d'entreprise, les étudiants pourront ainsi démystifier l'entrepreneuriat et l'innovation par des interactions concrètes avec des porteurs de projets. Le cours traite 

du processus entrepreneurial et est principalement dispensé par un entrepreneur.  

La première partie du cours est consacrée à la compréhension du parcours entrepreneurial de l'intervenant (effet miroir). Dans un deuxième temps, les 

étudiants sont encouragés à innover en développant le modèle entrepreneurial de leur intervenant.  

Le cours est inversé (théorie avant le cours en face à face) et en Blended learning (cours théorique sur moodle et en face à face avec un entrepreneur pour la 

pratique)  

16h de cours en face à face (8 séances de 2h) et 14h de cours en ligne sont au programme. 

PRÉREQUIS 

cours de premières années du nouveau programme (stratégie, marketing, économie, management) 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.2 Coordonner des connaissances diverses, synthétiser des données complexes. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

 

ORGANISATION 

1.Introduction et et mise en route du cours   .............................................................................................................................................. CM : 2.0h 

Séance 1 : Introduction au cours (en face à face) 

- Présentation du cours (notamment le format inversé et la dimension blended learning du cours),  

- Témoignage d'un entrepreneur (grand témoin) 

- Présentation des entrepreneurs qui vont assurer les séances d'ateliers 

- Mise en route du cours autour du thème :  qu'est ce que l'entrepreneuriat ? 

Lectures et travaux 

  

Séance 2 : Introduction au cours (Session E-Learning 1) 

 

Lectures et travaux 

  

2.Initiation aux processus entrepreneuriaux   .............................................................................................................................................. TD : 6.0h 

Séance 3 : Session e-learning 2 : L'entrepreneur et son écosystème 

Cours en E-Learning sur moodle pour mieux connaître les entrepreneurs  le cours est articulé autour des thèmes d'apprentissages suivants :  

- Qui sont-ils en France ? 

- l'effectuation,  

- l'écosystème de l'entrepreneur,  

- l'intrapreneuriat,  

- l'adéquation Homme / Projet 

- le statut étudiant entrepreneur et les PEPITES 

Lectures et travaux 

visionner les cours et les ressources du cours dans la perspective de l'atelier avec l'entrepreneur 

- QCM individuel de 20 questions pour valider l'apprentissage du cours en ligne  

Séance 4 : Atelier 1 - L'entrepreneur, qui est-il ? 

Séance sur les éléments qui façonnent un entrepreneur - approche effectuale de l'entrepreneuriat - Ce qu'ils voient / ce qu'ils connaissent / Qui ils connaissent 

- Echange avec l'entrepreneur encadrant autour de l'entrepreneur dans son sens large, son histoire, ses motivations. Débat autour des thèmes :  

- Comment je me suis intégré à mon écosystème ? 

- Quel(s) lien(s) entre mon projet d’entreprise et mon projet de vie personnel ? (questionnement des étudiants à ce propos) 

- Comment gérer la peur, le stress ? Entrepreneur seul ? 

- Qu’est ce que l’entrepreneur pense de l’effectuation ? 

Discussions autour du projet de l'entrepreneur pour que les étudiants disposent des éléments pour les livrables à venir. 

Lectures et travaux 

prendre en notes les informations relatives au projet de l'entrepreneur dans la perspective de la réalisation du livrable 1 (Business Model Canvas) lors du 

cours suivant  

Séance 5 : Session e-learning 3 : Qu'est-ce qu'un projet entrepreneurial ? 

Cours E-learning sur les éléments importants d'un projet entrepreneurial - le contenu d'un business plan - pourquoi on fait des business plans ? Qu'est ce que la 

proposition de valeur, l'executive summary, le Business model Canvas 

Lectures et travaux 

- Préparation d'un Business Model Canvas à déposer sur la plateforme à la fin de la semaine de e-learning,  
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- QCM individuel de 20 questions pour valider l'apprentissage du cours en ligne  

Séance 6 : Atelier 2 - Atelier sur le projet entrepreneurial en pratique 

Debrief avec l’entrepreneur du travail remis (Livrable 1) sur le BMC de son entreprise 

Échange et débat avec les étudiants autour des thèmes suivants (base de story-telling) :  

Comment s’est passé la période entre l’idée et le projet, puis la réalité ? 

Comment convaincre ses premiers clients avec sa proposition de valeur ? 

La perspective du business planning ? 

Comment j’ai mis en forme mon premier BMC ? 

Lectures et travaux 

  

Séance 7 : Session e-learning 4 : Communiquer en entrepreneuriat 

Cours E-learning autour de la communication entrepreneuriale et notamment du pitch. Le cours s'articule autour des thèmes suivants : 

La communication entrepreneuriale  

Qu’est ce qu’un pitch ? 

Quelle méthodes pour un bon pitch ? 

Exemples vidéos de pitchs 

Lectures et travaux 

- un pitch deck (ppt) sur le projet de l'entrepreneur devra être réalisé pour la fin de cette semaine de e-learning 

- QCM individuel de 20 questions pour valider l'apprentissage du cours en ligne  

Séance 8 : Atelier 3 - Le pitch 

Debrief avec l’entrepreneur du travail remis (Livrable 2) sur le pitch deck de son entreprise 

Échange et débat avec les étudiants autour des thèmes suivants (base de story-telling) :  

- Quel contexte pour mon premier pitch ? (enjeux, pourquoi, comment cela s’est passé etc.) 

- Comment je me suis entrainé pour pitcher ? 

- Quels problèmes ai-je rencontré pour pitcher ? 

- Comment s’améliorer ? 

- Annonce de la problématique qui a conduit l'entrepreneur à la création de son entreprise (a quel besoins a-t-il cherché à répondre ?) : objectif amener les 

étudiants à trouver une idée de projet autour de cette problématique en groupe pour la partie 2 du cours autour de l’innovation. 

Lectures et travaux 

  

3.Initiation à l'innovation   ......................................................................................................................................................................... TD : 4.0h 

Séance 9 : Session E-Learning 5 : Innovation, Creativité & design thinking 

Cours en E-Learning sur moodle pour mieux comprendre la démarche d'innovation, de créativité. Le cours est articulé autour des thèmes d'apprentissages 

suivants :  

- Qu’est ce que l’innovation ? 

- Introduction à la créativité 

- Qu’est ce que le design thinking ? 

- La démarche du design thinking 

Travail sur la méthode du design thinking pour structurer la démarche créative des étudiants autour de leur BMC et de leur pitch deck (EF) 

Lectures et travaux 

Travail sur l'idéation autour de la problématique annoncée par l'entrepreneur, début du travail sur le BMC du projet des étudiants (partie 1 de l'EF)  

Séance 10 : Atelier 4 - L'innovation et l'idéation dans le projet entrepreneurial 

Debrief avec l’entrepreneur du travail sur le BMC des étudiants + échange sur l’innovation 

Atelier de travail sur le BMC du projet des étudiants, atelier créatif accompagné par l'entrepreneur - Le BMC devra être quasiment finalisé à la fin de cet atelier 

Lectures et travaux 

- Travail sur le BMC du projet des étudiants en groupes  

Séance 11 : Session E-Learning 6 : Lean startup & MVP pour innover 

Cours en E-Learning sur moodle pour comprendre l'enjeu de la méthode du lean et du mvp pour innover, le cours est articulé autour des thèmes 

d'apprentissages suivants : 

- Qu’est ce que le lean startup ? 

- Le MVP 

- Qu’est ce qu’un pivot ? 

Lectures et travaux 

- début du travail sur le pitch deck du projet des étudiants (partie 2 de l'EF) 

- ressources vidéos  

Séance 12 : Atelier 5 - le lean startup et atelier pitch 

Qu'est ce que le lean startup en pratique ? Est-il nécessaire de faire un pivot ? (exemple avec les projets des étudiants qui sont des pivots du projet de 

l'entrepreneur). 

Debrief avec l’entrepreneur du travail sur le BMC des étudiants   

Travail sur le pitch dans la perspective de la séance 13 

Atelier coaching sur le pitch avec l’entrepreneur 

Lectures et travaux 

- "verrouillage" du BMC des étudiants et remise pour évaluation (50 % de l’EF) 

- travail sur le pitch  

4.Concours de pitch et clôture du cours   .................................................................................................................................... CM : 2.0h,TD : 2.0h 

Séance 13 : Session E-Learning 7 :Le pitch des étudiants et entrainements 

Cours en E-Learning sur moodle articulé autour des thèmes d'apprentissages suivants : 

- Rappel sur le pitch 

- Conseil pour le pitch 

- Vidéos exemples de pitch 

- Présentation de l’entrepreneuriat à l’ESSCA, 

- Présentation des dispositifs de soutien et d’accompagnement existant 

Lectures et travaux 

travail et entrainement pour le pitch du projet des étudiants dans la perspective de la séance 14  
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Séance 14 : Atelier 6 - Tester le pitch en conditions réelles : le concours de pitch, sélection des finalistes 

Pitching des étudiants (5 minutes max / équipe) 

Feedback sur les pitchs pour s’améliorer dans la perspective de la séance 15 

Sélection par l'entrepreneur des finalistes du concours de pitch 

Lectures et travaux 

entrainement et travail du pitch 

finalisation du dossier EF (BMC + pitch deck) à uploader sur moodle pour la fin de la semaine de cours  

Séance 15 : Session de clôture du cours (en face à face) 

- Témoignage d'un entrepreneur (grand témoin),  

- Annonce des finalistes du concours de pitch,  

- Final du concours de pitch du cours (élection du meilleur pitch de chaque campus),  

- Remise du grand prix du concours de pitch à l'équipe gagnante 

Lectures et travaux 

  

Répartition des heures :  CM : 4.0h,TD : 12.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 25  

 

Projet  Collectif  100 

 

0,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 75  

 

Projet Collectif 33.0     

Ecrits Individuel 67.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : 4 livrables sont à travailler en parallèle des séances de e-learning en vue des séances en présentiel avec les entrepreneurs. 

Par ailleurs, 3 QCM pour valider l'apprentissage du cours en ligne seront également à réaliser individuellement par les étudiants au cours des semaines de 

cours en ligne 

LECTURES RECOMMANDÉES 

- Fayolle A. (2005), Introduction à l'entrepreneuriat, Dunod 

- Léger-Jarniou C. (2016), Entrepreneuriat, Dunod 

- Fayolle A. (2012), Entrepreneuriat: Apprendre à Entreprendre, Ed. Dunod 

- Bertholet G. (2017) Ecrire un Business plan 

- Simon E., Durand, X. (2011) Réaliser sont Business plan en 48 heures, Ed. Eyrolles 

- Ries, E. (2010) The Lean Startup 

Sarasvathy, S. D. (2009). Effectuation: Elements of entrepreneurial expertise. Edward Elgar Publishing. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 8 : Accès à des emplois décents 

Objectif 10 : Réduction des inégalités 
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EN03-001-G Entrepreneurship and innovation 

Course coordinator : Gaël BERTRAND 
gael.bertrand@essca.fr  — Office : 306 in AIX-EN-PROVENCE 

Course Information 
Department : STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This module aims to give all 2nd year students a first insight into entrepreneurship: What is an entrepreneurial project? Who are the entrepreneurs? How to 

present an entrepreneurial project? Throughout this module, students will be put in contact with entrepreneurs and will be able to demystify entrepreneurship 

and innovation through concrete interactions with project leaders. The course deals with the entrepreneurial process and is mainly taught by an entrepreneur.  

The first part of the course is devoted to understanding the entrepreneurial journey of the speaker (mirror effect). In the second part, students are encouraged 

to innovate by developing the entrepreneurial model of their speaker/entrepreneur.  

The course is a flipped classroom (theory before the face-to-face course) and in blended learning (theoretical course are on moodle and face-to-face with an 

entrepreneur for the practice)  

16 hours of face-to-face classes (8 sessions of 2 hours) and 14 hours of online classes are scheduled 

PREREQUISITES 

cours de premières années du nouveau programme (stratégie, marketing, économie, management) 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Introduction and start up of the course   .................................................................................................................................................. CM : 2.0h 

Session 1 : Introduction to the course 

- Presentation of the course (in particular the reversed format and the blended learning dimension of the course),  

- Testimony of an entrepreneur (main witness) 

- Presentation of the entrepreneurs who will be conducting the workshop sessions 

- Introduction to the course through the topic:  what is entrepreneurship? 

Readings and homework 

  

Session 2 : Course introduction (E-Learning Session 1) 

 

Readings and homework 

  

2.Entrepreneurial process initiation   ............................................................................................................................................... SEMINAR : 6.0h 

Session 3 : Session e-learning 2: Entrepreneurs and Ecosystems 

E-Learning course on moodle to better know the entrepreneurs. The course is articulated around the following learning topics:  

- Who are they in France? 

- effectuation,  

- the entrepreneurial ecosystem,  

- intrapreneurship,  

- the adequacy between people and projects 

- student entrepreneur status and PEPITES 

Readings and homework 

View course lectures and resources from the perspective of the workshop with the contractor 

- Individual MCQ of 20 questions to validate the learning of the online course  

Session 4 : Workshop 1 - The entrepreneur, who is he? 

Session on the elements that shape an entrepreneur - effectual approach of entrepreneurship - What they see / What they know / Who they know - Exchange 

with the supervising entrepreneur around the entrepreneur in its broadest sense, his history, his motivations. Debate around the themes :  

- How did I fit into my ecosystem? 

- What link(s) between my business project and my personal life project? (students questioned about this) 

- How to manage fear and stress? Entrepreneur alone? 

- What does the entrepreneur think about effectuation? 

Discussions around the entrepreneur's project so that the students have the elements for the assignments to come. 

Readings and homework 

take notes on the entrepreneur's project with a view to completing assignment 1 (Business Model Canvas) during the next e-learning course  

Session 5 : Session e-learning 3: The entrepreneurial project 

what matters in an entrepreneurial project? What is a Business Plan What are the rubrics of a BP Structuring an executive summary, 

Readings and homework 

- Preparation of a Business Model Canvas to be submitted on the platform at the end of the e-learning week,  

- Individual MCQ of 20 questions to validate the learning of the online course  

mailto:jean-louis.bertrand@essca.fr
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Session 6 : Workshop 2 - The entrepreneurial project in practice 

Debriefing with the entrepreneur of the work submitted (Deliverable 1) on the BMC of his company 

Debate with the students around the following topics (based on story-telling):  

How was the period between the idea and the project, then the reality? 

How to convince the first customers with your value proposition? 

The business planning perspective? 

How did I format my first BMC? 

Readings and homework 

  

Session 7 : Session e-learning 4: Communicating in entrepreneurship 

E-learning course on business communication and especially on pitching. The course is based on the following topics: 

- Entrepreneurial communication  

- What is a pitch? 

- Which methods for a good pitch? 

- Examples of pitches 

Readings and homework 

- a pitch deck (ppt) on the entrepreneur's project must be completed by the end of the week of e-learning 

- Individual MCQ of 20 questions to validate the learning of the online course  

Session 8 : Workshop 3 - The pitch 

Debriefing with the entrepreneur of the work submitted (Assignment 2) on the pitch deck of his company 

Exchange and debate with the students around the following topics (based on story-telling):  

- What context for my first pitch? (issues, why, how it happened etc.) 

- How did I practice my pitch? 

- What problems did I encounter when pitching? 

- How can I improve it? 

- Announcement of the problem that led the entrepreneur to create his or her company (what needs did he or she seek to meet?): objective to get the students 

to come up with a project idea around this problem in groups for part 2 of the course on innovation. 

Readings and homework 

  

3.Innovation initiation   ................................................................................................................................................................... SEMINAR : 4.0h 

Session 9 : Session E-Learning 5: Innovation, Creativity & design thinking 

E-Learning course on moodle to better understand the innovation and creativity process. The course is articulated around the following learning themes:  

- What is innovation? 

- Introduction to creativity 

- What is design thinking? 

- The design thinking process 

Work on the design thinking method to structure the students' creative process around their CMB and their pitch deck (EF) 

Readings and homework 

Work on the ideation around the problem announced by the entrepreneur, begining work on the BMC of the students' project (part 1 of the FE)  

Session 10 : Workshop 4 - Innovation and ideation in the entrepreneurial project 

Debriefing with the entrepreneur of the work on the students' CMG + exchange on innovation 

Workshop on the students' project CMB, creative workshop with the entrepreneur - The CMB should be almost finalized at the end of this workshop 

Readings and homework 

- Work on the BMC of the students' project in groups  

Session 11 : Session E-Learning 6 : Lean startup & MVP to innovate 

E-Learning course on moodle to understand the challenge of the lean method and mvp to innovate, the course is structured around the following learning 

topics: 

- What is the lean startup? 

- The MVP 

- What is a pivot? 

Readings and homework 

- start of work on the pitch deck of the students' project (part 2 of FE) 

- videos resources  

Session 12 : Workshop 5 - lean startup and pitching workshop 

What is lean startup in practice? Is it necessary to make a pivot? (example with the students' projects that are pivots of the entrepreneur's project). 

Debriefing with the entrepreneur of the work on the students' CMB   

Work on the pitch for course session 13 

Pitch coaching workshop with the entrepreneur 

Readings and homework 

- "locking" the students' BMC 

- work on the pitch  

4.Pitch challenge and course closing   .............................................................................................................................. CM : 2.0h,SEMINAR : 2.0h 

Session 13 : Session E-Learning 7: Students' pitch work and training 

E-Learning course on moodle articulated around the following learning themes: 

- Reminder on the pitch 

- Pitching tips 

- Video examples of pitches 

- Presentation of entrepreneurship in ESSCA, 

- Presentation of existing support and coaching services for entrepreneurial activity 

Readings and homework 

work and training for the pitch of the students' project for the session 14  

Session 14 : Workshop 6 - Testing the pitch in real conditions: the pitch challenge, selection of finalists 

Pitching of the students (5 minutes max / team) 

Feedback on the pitches to improve for session 15 

Selection by the entrepreneur of the finalists of the pitch challenge 
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Readings and homework 

practice and work on the pitch 

finalisation of the EF file (BMC + pitch deck) to be uploaded on moodle by the end of the week  

Session 15 : Closing session of the course (face to face) 

- Testimony of an entrepreneur (main witness),  

- Announcement of the finalists of the pitch challenge,  

- Final of the course pitch challenge (election of the best pitch from each campus),  

- Award for the best pitch of the session for each campus 

Readings and homework 

  

Course hours :  CM : 4.0h,SEMINAR : 12.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 25  

 

Project  Group  100 

 

0,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 75  

 

Project Group 33.0     

Written exams Individual 67.0     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : Here are the 4 assignments: 

- Assignment 1 : Business Model Canvas (projet de l'entrepreneur) (CC) 

- Assignment 2 : Pitch Deck (projet de l'entrepreneur) (CC) 

- Assignment 3 : Business Model Canvas (projet étudiant) (50% FE) 

- Assignment 4 : Un Pitch Deck (projet étudiant) (50 % FE) 

In addition, 3 MCQs to validate the learning of the online course will also be taken individually by the students during the weeks of the online course 

BIBLIOGRAPHY 

- Fayolle A. (2005), Introduction à l'entrepreneuriat, Dunod 

- Léger-Jarniou C. (2016), Entrepreneuriat, Dunod 

- Fayolle A. (2012), Entrepreneuriat: Apprendre à Entreprendre, Ed. Dunod 

- Bertholet G. (2017) Ecrire un Business plan 

- Simon E., Durand, X. (2011) Réaliser sont Business plan en 48 heures, Ed. Eyrolles 

- Ries, E. (2010) The Lean Startup 

Sarasvathy, S. D. (2009). Effectuation: Elements of entrepreneurial expertise. Edward Elgar Publishing. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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FI01-001-G Comptabilité générale 

Responsable de cours : Carol DENERIER 
carol.denerier@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  FINANCE, ACCOUNTING AND MANAGEMENT CONTROL  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Cette matière a pour objectif de comprendre les mécanismes comptables inhérents à une entreprise. Nous étudierons les états financiers, l'articulation 

existante entre les disponibilités et le résultat, l'établissement des documents de synthèse (bilan et compte de résultat) et l'organisation comptable dans son 

intégralité. 

PRÉREQUIS 

il n'y a pas de pré-requis nécessaire 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

 

ORGANISATION 

1.les états financiers   ................................................................................................................................................................................ TD : 4.0h 

Séance 1 : identifier le vocabulaire spécifique aux états financiers, classer les éléments comptables dans les états financiers, expliquer les termes des états 

financiers 

Activité de création d'entreprise fictive, déterminer la nature de l'entreprise, les postes du bilan et du compte de résultat. 

Lectures et travaux 

En distanciel : mots fléchés, vidéos, lecture de l'ouvrage de référence , quizz en ligne.  

Séance 2 : identifier la différence entre les opérations  au comptant et à crédit 

Reprise de l'entreprise fictive avec implémentation des notions "comptant/à crédit" 

Lectures et travaux 

vidéos (révision), QCM, exercices d'applications, lecture de l'ouvrage de référence  

2.Articulation Disponibilité et Résultat   ...................................................................................................................................................... TD : 2.0h 

Séance 3 : Opérations avec incidence sur le résultat et sur la trésorerie 

introduire la notion par le biais d'une entreprise fictive; exercices; vidéo passage résultat et trésorerie 

Lectures et travaux 

exercices d'applications  

3.Etablissement des documents de synthèse sans écriture comptable   ....................................................................................................... TD : 2.0h 

Séance 4 : Etablir les états financiers; lien entre bilan et compte de résultat 

Etablir les liens conceptuels et les expliquer par le biais d'une entreprise fictive; sélectionner des informations pertinentes dans un bilan comptable et un 

compte de résultat 

Lectures et travaux 

Exercices d'apprentissage et d'applications; à distance : exercices dont étude de la liasse fiscale; lecture de l'ouvrage en amont du cours  

4.L'organisation comptable   ................................................................................................................................................................... TD : 22.0h 

Séance 5 : Mécanisme de la partie double 

Utilisation du plan comptable générale ;  vidéo débit/crédit; jouer avec le bilan et le compte de résultat (débit/crédit); 

Lectures et travaux 

Kahoot; à distance : jeu de matching entre numéro de compte et libellé; mettre en évidence les taux de TVA; exercices d'applications; lecture de l'ouvrage.  

Séance 6 : Mécanisme de la partie double et utilisation du plan comptable général 

exercices d'applications en présentiel; à distance : exercices (4 h) 

Lectures et travaux 

lecture ouvrage + exercices  

Séance 7 : Les mécanismes comptables de la TVA 

utilisation des états financiers; déclaration TVA; exercices TVA 

Lectures et travaux 

lecture de l'ouvrage; déclaration de TVA; utilisation de la TVA  

Séance 8 : les opérations courantes 

Enregistrer les écritures courantes; passage des écritures avec TVA (achat, vente); utilisation des concepts de la séance 6 et 7; 

Lectures et travaux 

lecture de l'ouvrage; exercices d'applications en séance; déclaration de TVA (en présentiel et distanciel)  

Séance 9 : Les acquisitions d'immobilisations 

définir le principe comptable de coût historique; reprise de l'entreprise fictive; explication des mécanismes de saisie; lien avec les états financiers et la TVA 
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Lectures et travaux 

exercices d'applications; lecture de l'ouvrage, vidéo sur les immobilisations; exercices sur moodle  

Séance 10 : Les amortissements linéaires 

Explication du concept d'amortissement, calcul des amortissements, tableau d'amortissement sur excel, enregistrement comptable 

Lectures et travaux 

exercices d'applications, excel (présentiel); Quizz (distanciel) , exercices , lecture de l'ouvrage  

Séance 11 : Les amortissements dégressifs 

explication de la méthode de calcul du dégressif et son implémentation; exercices d'applications et exercice sur excel (fonction si) 

Lectures et travaux 

lecture de l'ouvrage, exercices, quizz (différence amortissement linéaire et amortissement dégressif)  

Séance 12 : les cessions d'immobilisations 

reprise de l'entreprise fictive avec vente d'un actif immobilisé, enregistrement comptable d'une cession d'immobilisation, notion de plus-value, lien avec 

séances précédentes (acquisition immobilisation, amortissements, états financiers, compte de résultat) 

Lectures et travaux 

lecture de l'ouvrage, exercices, quizz (lien entre résultat exceptionnel et résultat net; décision d'acquisition de l'entreprise); kahoot  

Séance 13 : Les provisions et les dépréciations 

Cas concret de dépréciation et provision, impact sur les états financiers, notion de client douteux, stocks, licenciement, départ à la retraite; exercices 

Lectures et travaux 

lecture de l'ouvrage; exercices d'applications, video, moodle  

Séance 14 : les emprunts financiers 

les modalités d'emprunt (annuité constante, amortissement constant, in fine); sur excel : tableau d'emprunt; enregistrement des emprunts 

Lectures et travaux 

lecture de l'ouvrage; exercices avec tableur; dividendes; effets de l'emprunt sur l'entreprise; moodle  

Séance 15 : l'affectation du résultat comptable 

enregistrement de l'affectation du résultat comptable; lien avec les états financiers, affectation comptable et capitaux propres, politique de dividendes 

Lectures et travaux 

lecture de l'ouvrage; exercices; révisions pour l'évaluation finale  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

1,00 

Examen Intermédiaire (EI) 40 

 

Ecrits  Individuel  100      

 

1,00 

Contrôle Continu (CC)  

  

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : travail personnel en distanciel : 60 heures 

LECTURES RECOMMANDÉES 

Comptabilité - 2e édition 

Collection : Openbook, Dunod 

Parution : juillet 2020 

Françoise Ferré, Fabrice Zarka; 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 5 : Égalité entre les sexes 
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FI01-001-G General accounting 

Course coordinator : Carol DENERIER 
carol.denerier@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This subject aims to understand the accounting mechanisms inherent in a company. We will study the financial statements, the existing link between cash and 

income, the establishment of summary documents (balance sheet and income statement) and the accounting organization in its entirety. 

PREREQUISITES 

il n'y a pas de pré-requis nécessaire 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

 

ORGANIZATION 

1.Financial statements   .................................................................................................................................................................. SEMINAR : 4.0h 

Session 1 : identify vocabulary specific to financial statements, classify accounting items in financial statements, explain the terms of financial statements 

Activity of creation of fictitious company, determine the nature of the company, the items of the balance sheet and the income statement. 

Readings and homework 

On line: crosswords, videos, reading the reference book, online quiz  

Session 2 : identify the difference between cash and credit transactions 

Takeover of the fictitious company with implementation of the concepts "cash / credit" 

Readings and homework 

videos (review), multiple choice questions, application exercises, reading of the reference book  

2.Articulation Availability and Result   .............................................................................................................................................. SEMINAR : 2.0h 

Session 0 : Transactions with impact on profit and cash 

introduce the concept through a fictitious company; exercises; video passage result and cash 

Readings and homework 

application exercises  

3.Preparation of summary documents without accounting entry   ...................................................................................................... SEMINAR : 2.0h 

Session 4 : Establish financial statements; link between balance sheet and income statement 

Establish conceptual links and explain them through a fictitious company; select relevant information from an accounting balance sheet and income statement 

Readings and homework 

Learning and application exercises; remotely: exercises including study of the tax return; reading the book before the course  

4.The accounting organization   ..................................................................................................................................................... SEMINAR : 22.0h 

Session 5 : Double part mechanism 

Use of the general chart of accounts; debit / credit video; play with the balance sheet and the income statement (debit / credit); 

Readings and homework 

Kahoot; remote: matching game between account number and description; highlight the VAT rates; application exercises; reading the book.  

Session 6 : Double entry mechanism and use of the general chart of accounts 

face-to-face application exercises; remote: exercises (4 h) 

Readings and homework 

reading book + exercises  

Session 7 : VAT accounting mechanisms 

use of financial statements; VAT return; VAT exercises 

Readings and homework 

reading the book; VAT declaration; VAT usage  

Session 8 : current operations 

Record current entries; passage of entries with VAT (purchase, sale); use of concepts from session 6 and 7; 

Readings and homework 

reading the book; application exercises in session; VAT declaration (face-to-face and remote)  

Session 9 :  Acquisitions of fixed assets 

define the accounting principle of historical cost; takeover of the fictitious business; explanation of input mechanisms; link with financial statements and VAT 

Readings and homework 

application exercises; reading of the book, video on fixed assets; exercises on moodle  

mailto:jean-louis.bertrand@essca.fr
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Session 10 : Linear depreciation 

Explanation of depreciation concept, depreciation calculation, depreciation table on excel, accounting record 

Readings and homework 

application exercises, excel (face-to-face); Quiz (distance), exercises, reading the book  

Session 11 : declining depreciation 

explanation of the declining balance calculation method and its implementation; application exercises and exercise on Excel (if function) 

Readings and homework 

reading of the book, exercises, quiz (difference between linear depreciation and declining balance)  

Session 12 : disposals of fixed assets 

takeover of the fictitious company with sale of a fixed asset, accounting recording of a disposal of fixed assets, notion of capital gain, link with previous sessions 

(acquisition of fixed assets, depreciation, financial statements, income statement) 

Readings and homework 

reading of the book, exercises, quiz (link between exceptional income and net income; decision to acquire the company); kahoot  

Session 13 : Provisions and depreciations 

Concrete case of depreciation and provision, impact on financial statements, notion of doubtful customer, stocks, dismissal, retirement; exercises 

Readings and homework 

 

reading the book; application exercises, video, moodle  

Session 14 : financial loans 

the loan terms (constant annuity, constant amortization, in fine); on excel: borrowing table; loan registration 

Readings and homework 

reading the book; exercises with spreadsheet; dividends; effects of the loan on the business; moodle  

Session 15 :  allocation of accounting income 

recording of the allocation of the accounting result; link with financial statements, accounting allocation and equity, dividend policy 

Readings and homework 

reading the book; exercises; revisions for final assessment  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

1,00 

Midterm Exam (ME) 40 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 60 h 

Details : 60 hours on line 

BIBLIOGRAPHY 

Comptabilité - 2e édition 

Collection : Openbook, Dunod 

Parution : juillet 2020 

Françoise Ferré, Fabrice Zarka; 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 
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FI02-001-G Cost accounting fundamentals 

Course coordinator : Carol DENERIER 
carol.denerier@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course presents the importance of management control in the company. It aims to show that the controller helps the company to prepare and materialise 

the objectives, to reach them (with follow-up, evaluation and update) and to make strategic decisions. 

PREREQUISITES 

FIN1 - Comptabilité générale 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

 

ORGANIZATION 

1.Full costing method in a trading company   ................................................................................................................................. SEMINAR : 12.0h 

Session 1 : Introduction to budgeting and forecasting 

- What is management control? (5 mins video) 

- What is a budget? Why do we forecast? 

- Enunciation of the different budgets 

- Sales budget 

- Budget of purchases of raw materials, goods and supplies (difference with fixed assets) 

Readings and homework 

  

Session 2 : Full costing method in a trading company without stock 

- Recall on expenses and revenues in accounting 

- What is an income statement? 

- Distinction between direct and indirect expenses 

- What is a cost? 

Readings and homework 

  

Session 3 : Comparison between budgeted, analytical and accounting results 

- Highlight the consistency between the analytical result and the accounting result 

- Compare the budgeted and actual results to identify the differences and take the necessary strategical measures 

Readings and homework 

  

Session 4 : Budget of a trading company with VAT 

- Recall on the Value Added Tax 

- Sales budget with amounts : excluding tax, VAT and including taxes 

- Purchases and other expenses budget with VAT 

- VAT budget 

Readings and homework 

  

Session 5 : Inventory list 

- What is the stock/inventory ? 

- Periodic Vs Perpetual systems 

- FIFO method (First in first out) 

- Use of the inventory list 

Readings and homework 

  

Session 6 : Full costing method in a trading company 

- Cost pools 

- Primary and secondary cost pools 

- Overhead rates 

- Actual Vs budget comparison 

Readings and homework 

  

2.Full costing method in a manufacturing company   ........................................................................................................................ SEMINAR : 6.0h 

Session 7 : Budget of a manufacturing company 

- Investments budget 

- Production budget and manufacturing overhead budget 

mailto:jean-louis.bertrand@essca.fr
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- Inventory of raw materials, semi-finished and finished products 

- Weighted average model 

Readings and homework 

  

Session 8 : Full costing in a manufacturing company 

- Full costing method steps 

- Concrete application of all the full costing method steps on a manufacturing company 

Readings and homework 

  

Session 9 : Actual Vs budget comparison in an industrial company 

- Comparing actual to budgeted and taking appropriate strategic measures 

- Introduction to the budgeted income statement 

Readings and homework 

  

3.Budgeting and forecasts   ............................................................................................................................................................. SEMINAR : 4.0h 

Session 10 : Cash budget 

- VAT budget 

- Receipts, disbursements and cash budget 

- Introduction to the budgeted balance sheet 

Readings and homework 

  

Session 11 : Budgeted income statement and balance sheet 

- Recall of the stock variation and depreciation 

- Using operating budgets to prepare the budgeted financial statements 

Readings and homework 

  

4.Variable costing method   ............................................................................................................................................................. SEMINAR : 8.0h 

Session 12 : Variable costing method 

- Variable Vs fixed costs 

- What is a margin? 

- Contribution margin calculation 

- Breakeven calculation and analysis 

Readings and homework 

  

Session 13 : Break-even 

- Break-even in quantity, sales and date 

- Interpretation of the break-even 

- Elasticity 

 

Readings and homework 

  

Session 14 : Case study 

 

Readings and homework 

  

Session 15 : The role of a managerial accountant 

- Presentation of the overall role of the managerial accountant, their missions, objectives, importance and the transitivity. 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,00 

Midterm Exam (ME) 30 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 20  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 50 h 

Details : - Read the slideshows (uploaded on Moodle in advance) before each session 
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- Solve the questions on Moodle (adaptive learning) before each session 

- Solve each session's exercices 

BIBLIOGRAPHY 

Français: 

- Djerbi, Zouhair, Xavier Durand, and Catherine Kuszla. Contrôle de gestion. Dunod, 2020. 

- Duparc, Sépari and Alazard. DCG 11 contrôle de gestion 2019-2020. Dunod 2019. 

- Comptabilité de gestion, Vuibert. Emmanuelle Plot-Vicard, Olivier Vidal 

 

English 

- Cost Accounting, 15th Edition Charles T. Horngren, Srikant M. Datar, Madhav V. Rajan, 2015.(online) 

- Introduction to Management Accounting, 16th Edition Charles T. Horngren, Gary L. Sundem, Jeff O. Schatzberg, Dave Burgstahler, 2014 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 7: Affordable and Clean Energy 

Goal 9: Industry, Innovation and Infrastructure 

Goal 12: Responsible Consumption and Production 
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FI02-001-G Fondamentaux du contrôle de gestion 

Responsable de cours : Carol DENERIER 
carol.denerier@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  FINANCE, ACCOUNTING AND MANAGEMENT CONTROL  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours présente l’importance du contrôle de gestion dans l’entreprise. Il vise à montrer que le contrôleur de gestion aide l’entreprise à préparer et 

matérialiser les objectifs, les atteindre (avec suivi, évaluation et mise à jour) et prendre des décisions stratégiques. 

PRÉREQUIS 

FIN1 - Comptabilité générale 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

 

ORGANISATION 

1.Méthode du coût complet dans une entreprise commerciale   ................................................................................................................ TD : 12.0h 

Séance 1 : Introduction à la gestion prévisionnelle et budgétaire 

- Qu'est-ce que le contrôle de gestion ? (Vidéo 5 mins) 

- Qu’est-ce qu’un budget ? Pourquoi on prévoit ? 

- Articulation des différents budgets (schéma) 

- Budget des ventes  

- Budget des achats des marchandises et fournitures (et la différence avec les immobilisations) 

Lectures et travaux 

  

Séance 2 : Coût complet dans une entreprise commerciale sans stock 

- Rappel sur les charges et produits 

- Qu'est-ce que le compte de résultat ? 

- La distinction entre charges directes et charges indirectes 

- Notion de coût (qu'est-ce qu'un coût ?) 

 

Lectures et travaux 

  

Séance 3 : Comparaison budget prévisionnel, résultat analytique et résultat comptable 

- Montrer la cohérence entre le résultat analytique et le résultat comptable 

- Comparer le prévisionnel et le réel pour repérer les différences et prendre les décisions stratégiques 

Lectures et travaux 

  

Séance 4 : Budget d'une entreprise commerciale assujettie à la TVA 

- Rappel sur la TVA 

- Budgets des ventes avec montants HT, TVA et TTC 

- Budget des achats et autres charges avec montants HT, TVA et TTC 

Budget de TVA 

Lectures et travaux 

  

Séance 5 : Fiche de Stock 

- C'est quoi le stock ? 

- Définition de l'inventaire et la différence entre inventaire permanent et inventaire comptable 

- Méthode du FIFO (Premier entré, premier sorti) 

- Utilité de la fiche de stock 

Lectures et travaux 

  

Séance 6 : Coût complet dans une entreprise commerciale avec stock 

- Notion de centres d'analyse 

- Distinction entre centres auxiliaires et principaux 

- La notion d'unité d'œuvre 

- Différence entre prix et coût 

Lectures et travaux 

  

2.Méthode de coût complet dans une société industrielle   ......................................................................................................................... TD : 6.0h 

Séance 7 : Budget d'une entreprise industrielle 

- Budget des investissements 
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- Budget de production avec unité d'oeuvre 

- Stocks de matières premières, encours et produits finis 

- Méthode du CUMP 

Lectures et travaux 

  

Séance 8 : Coût complet dans une entreprise industrielle 

- Démarche de coût complet (Schéma) 

- Application concrète de toutes les étapes du coût complet dans une société industrielle 

Lectures et travaux 

  

Séance 9 : Comparaison budget prévisionnel et réel dans une entreprise industrielle 

- Comparer le prévisionnel et le réel pour repérer les différences et prendre les décisions stratégiques 

- Introduction au compte de résultat prévisionnnel 

Lectures et travaux 

  

3.Budgets prévisionnels   ........................................................................................................................................................................... TD : 4.0h 

Séance 10 : Budget de trésorerie 

- Budget de TVA 

- Budgets des décaissements, encaissements et trésorerie 

- Introduction au bilan prévisionnel 

Lectures et travaux 

  

Séance 11 : Compte de résultat et bilan prévisionnels 

- Rappel sur les variations de stocks et les amortissements 

- Passage des budgets transactionnels aux états financiers prévisionnels 

Lectures et travaux 

  

4.Méthode des coûts variables   ................................................................................................................................................................. TD : 8.0h 

Séance 12 : Méthode des coûts variables 

- Distinction entre charges fixes et variables 

- Notion de marge et calcul de la marge sur coût variable 

- Calcul du taux de marge sur coût variable 

Lectures et travaux 

  

Séance 13 : Seuil de rentabilité et point mort 

- Seuil de rentabilité en quantité et en montant 

- Le point mort 

- Interprétation du seuil de rentabilité et du point mort 

- Notion de l'élasticité 

Lectures et travaux 

  

Séance 14 : Cas de synthèse 

 

Lectures et travaux 

  

Séance 15 : La place du contrôleur de gestion dans l'entreprise 

- Présentation du contrôle de gestion dans sa globalité, ses objectifs, son importance et la transitivité 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

1,00 

Examen Intermédiaire (EI) 30 

 

Ecrits  Individuel  100      

 

1,00 

Contrôle Continu (CC) 20  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 50 h 
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Détails : - Lire les diaporamas (déposés sur Moodle au préalable) avant chaque séance 

- Résoudre les questions sur Moodle (adaptive learning) avant chaque séance 

- Résoudre les exercices de chaque séance 

LECTURES RECOMMANDÉES 

Français: 

- Djerbi, Zouhair, Xavier Durand, and Catherine Kuszla. Contrôle de gestion. Dunod, 2020. 

- Duparc, Sépari and Alazard. DCG 11 contrôle de gestion 2019-2020. Dunod 2019. 

- Comptabilité de gestion, Vuibert. Emmanuelle Plot-Vicard, Olivier Vidal 

 

English 

- Cost Accounting, 15th Edition Charles T. Horngren, Srikant M. Datar, Madhav V. Rajan, 2015.(online) 

- Introduction to Management Accounting, 16th Edition Charles T. Horngren, Gary L. Sundem, Jeff O. Schatzberg, Dave Burgstahler, 2014 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 5 : Égalité entre les sexes 

Objectif 7 : Recours aux énergies renouvelables 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 

Objectif 12 : Consommation et production responsables 
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FI03-001-G Analyse financière (Pending validation)  

Responsable de cours : François VIAUD 
francois.viaud@essca.fr — Bureau :    à ANGERS 

Informations sur le cours 
Rattachement :  FINANCE, ACCOUNTING AND MANAGEMENT CONTROL  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

L’univers de l’information financière balaie un ensemble de domaines (juridique, comptable, économique …). L’analyse financière, en utilisant toute 

l’information disponible, permet de faire le pont entre ces différentes sphères. Outil d’aide à la décision, l’analyse financière est nécessaire à tous les secteurs 

de l’entreprise en permettant d’apprécier les risques et les opportunités. Utilisée par les services marketing, logistique, commerciale, financier… l’analyse 

financière est centrale dans le pilotage de l’entreprise ou son évaluation externe. L’objectif de la matière est donc de retraiter l’information disponible pour 

aider les décisions internes (investissement, financement, restructuration, RH, commerciale …) ou externes (acquisition, emprunt, notation, commerciale …). 

PRÉREQUIS 

La comptabilité générale est le cœur de l’information pour l’analyse financière. Les comportements de coût décrits en microéconomie d’une part et en 

comptabilité de gestion d’autre part sont aussi essentiels à la compréhension de l’information et au diagnostic financier. 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.2 Formaliser des recommandations et des démarches en accord avec la stratégie de l’entreprise en appliquant les fondamentaux des sciences de gestion 

(comptabilité, finance, management, markéting) et en prenant en compte l'environnement juridique et économique de l'entreprise. 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

2.3 Choisir les méthodes de calcul et les outils de résolution de problèmes pertinents. 

 

ORGANISATION 

1.L'information financière   ........................................................................................................................................................................ TD : 2.0h 

Séance 1 : Information financière 

Enjeux de l'information, de l'éthique ; distinguer l'information financière, comptable, extrafinancière ; trouver les informations dans les états financiers. 

 

Lectures et travaux 

Lectures en ligne et exercices.  

2.Analyse de l'activité   .............................................................................................................................................................................. TD : 6.0h 

Séance 2 : Construction des SIG 

Décomposition du compte de résultat en différents indicateurs normés : les SIG 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 3 : Analyse et interprétation des SIG 

Utilisation des ratios nécessaire au diagnostique de l'activité et émettre des recommandations (RH, commerciale, stratégique, financière...), Capacité 

d'autofinancement. 

 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 4 : La constitution du résultat comptable 

Identification et commentaire des éléments et activités de l'entreprise responsables du résultat comptable. 

 

Lectures et travaux 

Lectures en ligne et exercices.  

3.Analyse fonctionnelle   ............................................................................................................................................................................ TD : 6.0h 

Séance 5 : Introduction à l'analyse fonctionnelle 

Liquidité, solvabilité, bilan fonctionnel. 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 6 : Construction du bilan fonctionnel 

Retraitements du bilan comptable pour créer le bilan fonctionnel. 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 7 : Les grands équilibres financiers 

Analyse des fond de roulement, besoin de fond de roulement et trésorerie nette. 

Lectures et travaux 

Lectures en ligne et exercices.  
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4.Analyse économique   ............................................................................................................................................................................. TD : 6.0h 

Séance 8 : Bilan économique 

Bilan économique, rentabilité économique 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 9 : Rentabilité financière et effet de levier 

Rentabilité financière, décomposition de Dupont, effet de levier 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 10 : Rentabilité financière et effet de levier : suite et fin 

Formalisation de l'effet de levier, le lien entre la structure financière le risque et la profitabilité. 

Lectures et travaux 

Lectures en ligne et exercices.  

5.Analyse dynamique   ............................................................................................................................................................................... TD : 4.0h 

Séance 11 : Le tableau de financement 

Tableau de financement première et deuxième partie, lien avec les équilibres financiers et les décisions de l'entreprise. 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 12 : Tableau des flux de trésorerie 

Tableau des flux de trésorerie fonctionnel. 

Lectures et travaux 

Lectures en ligne et exercices.  

6.Cas pratiques   ........................................................................................................................................................................................ TD : 6.0h 

Séance 13 : Cas pratique 1 

Cas pratique simple 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 14 : Cas pratique 2 

Cas pratique intermédiaire 

Lectures et travaux 

Lectures en ligne et exercices.  

Séance 15 : Cas pratique 3 

Cas pratique avancé 

Lectures et travaux 

Lectures en ligne et exercices.  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

1,25 

Examen Intermédiaire (EI) 40 

 

Ecrits  Individuel  100      

 

0,75 

Contrôle Continu (CC)  

  

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Exercices demandés entre les séances (en ligne ou sur feuilles), tests en ligne, contenu à lire ou visionner entre les séances. 

LECTURES RECOMMANDÉES 

Aboulmaaty (2021), L'analyse financière avec Alice, c'est du gâteau ! 

Berk et DeMarzo (2011), Finance d'entreprise 

Harb et al. (2014), Finance 

Parienté et Martinez (2020), Diagnostic financier de l'entreprise 

Vernimmen et al. (2019), Finance d'entreprise 

CFA Institute, International Financial Statement Analysis 

Deloitte, Model Financial Statements Under IFRS adopted by the EU 
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OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 4 : Accès à une éducation de qualité 

Objectif 5 : Égalité entre les sexes 

Objectif 8 : Accès à des emplois décents 

Objectif 10 : Réduction des inégalités 

 

  



92 
 

 

FI03-001-G Financial analysis (Pending validation)  

Course coordinator : François VIAUD 
francois.viaud@essca.fr  — Office :  in ANGERS 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The world of financial information covers a large spectrum of fields (legal, accounting, economic, etc.). Financial analysis, by using all available information, 

makes it possible to link these different domains. As a decision-making tool, financial analysis is essential to all sectors of the company, allowing for the 

assessment of risks and opportunities. Used by the marketing, logistics, sales and financial departments, financial analysis is central to the management of the 

company or its external evaluation. The objective of the subject is therefore to reprocess the available information to help internal decisions (investment, 

financing, restructuring, HR, commercial ...) or external (acquisition, loan, rating, commercial ...). 

PREREQUISITES 

La comptabilité générale est le cœur de l’information pour l’analyse financière. Les comportements de coût décrits en microéconomie d’une part et en 

comptabilité de gestion d’autre part sont aussi essentiels à la compréhension de l’information et au diagnostic financier. 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

 

ORGANIZATION 

1.Financial information   ................................................................................................................................................................. SEMINAR : 2.0h 

Session 1 : Financial information 

Financial information and ethic ; IFRS, review of financial statements. 

Readings and homework 

Online readings & exercises.  

2.Business analysis   ....................................................................................................................................................................... SEMINAR : 6.0h 

Session 2 : Business activities and comparative analysis 

Analysis and interpretation of income statement, classification of business activities, comparative analysis. 

Readings and homework 

Online readings & exercises.  

Session 3 : Horizontal and vertical analysis 

Horizontal analysis, vertical analysis, comparison with other companies. 

Readings and homework 

Online readings & exercises.  

Session 4 : Business ratios 

Ratios to assess income statements and give advice (HR, commercial, strategic, financial...). 

Readings and homework 

Online readings & exercises.  

3.Functional analysis  ..................................................................................................................................................................... SEMINAR : 6.0h 

Session 5 : Liquidity and solvency 

Analysis of balance sheet, liquidity analysis, solvency analysis. 

Readings and homework 

Online readings & exercises.  

Session 6 : Broad financial balances 

Working capital, net cash. 

Readings and homework 

Online readings & exercises.  

Session 7 : Interpretation and ratios 

Ratios on financial equilibrium and comments. 

Readings and homework 

Online readings & exercises.  

4.Economic analysis   ...................................................................................................................................................................... SEMINAR : 6.0h 

Session 8 : Different returns 

Return on equity, return on capital employed, return on assets. 

Readings and homework 

Online readings & exercises.  

mailto:jean-louis.bertrand@essca.fr
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Session 9 : Dupont analysis 

Dupont analysis, other return indicators. 

Readings and homework 

Online readings & exercises.  

Session 10 : Leverage effect 

Analysis of leverage effect. 

Readings and homework 

Online readings & exercises.  

5.Dynamic analysis   ....................................................................................................................................................................... SEMINAR : 4.0h 

Session 11 : Cash flow statement 

Cash flow statement (CFO, CFF, CFI), interpretation, direct and indirect method. 

Readings and homework 

Online readings & exercises.  

Session 12 : Free cash flow 

FCF, FCFE, FCFF. 

Readings and homework 

Online readings & exercises.  

6.Practical cases   ........................................................................................................................................................................... SEMINAR : 6.0h 

Session 13 : Practical case 1 

Simple case study. 

Readings and homework 

Online readings & exercises.  

Session 14 : Practical case 2 

Intermediate case study. 

Readings and homework 

Online readings & exercises.  

Session 15 : Practical case 3 

Advanced case study. 

Readings and homework 

Online readings & exercises.  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

1,25 

Midterm Exam (ME) 40 

 

Written exams  Individual  100      

 

0,75 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 60 h 

Details : Exercises asked between classes (online or not), online quizz, readings and watchings online. 

BIBLIOGRAPHY 

Aboulmaaty (2021), L'analyse financière avec Alice, c'est du gâteau ! 

Berk et DeMarzo (2011), Finance d'entreprise 

Harb et al. (2014), Finance 

Parienté et Martinez (2020), Diagnostic financier de l'entreprise 

Vernimmen et al. (2019), Finance d'entreprise 

CFA Institute, International Financial Statement Analysis 

Deloitte, Model Financial Statements Under IFRS adopted by the EU 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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FI04-001-G Financial markets (Under construction)  

Course coordinator : Louis RAFFESTIN 
louis.raffestin@essca.fr  — Office :  in BORDEAUX 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

Financial markets are a key component of the world economy. At the end of this course, the student sould be able to explain their key features, and understand 

how they connect with the real economy. 

 

PREREQUISITES 

FI01-001-G COMPTABILITE GENERALE 

FI04-001-G ANALYSE FINANCIERE 

EC03-001-G MACROECONOMICS 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

Mathématiques financières 

ORGANIZATION 

1.History, crises and ethics in financial markets   ......................................................................................................................................................  

Session 1 : Crises 

Identifcation of the main financial crises. Analyze the factors that led to these crises. 

 

Readings and homework 

Listening/discovering new concepts, review of the material. 

  

Session 2 : Ethics 

Discussion of  ethics and finance topics. 

Readings and homework 

Listening/discovering new concepts, review of the material, preparation of exercises.  

  

2.Financing, financial actors, equity and debt markets   ............................................................................................................................................  

Session 1 : Financing 1 

Description of  firms' financing process. 

Readings and homework 

Active/participation: contributing ideas, knowledge 

Listening/discovering new concepts 

  

Session 2 : Financing 2 

Description of  firms' financing process. (second lecture) 

Readings and homework 

Preparation of exerises, review of the material. 

  

Session 3 : Equity markets 1 

Description of the key features of equities and of the equity market, basic principles of equity pricing 

 

Readings and homework 

Live exercice, review of the material.Active/participation: contributing ideas, knowledge 

Listening/discovering new concepts 

  

Session 4 : Equity markets 2 

Description of the key features of equities and of the equity market, basic principles of equity pricing (second lecture) 

 

Readings and homework 

Preparation of exercises, review of the material.  

Session 5 : Market structure 

Description of market orders, bid -ask spread, and the price adjustement process. 

Readings and homework 

Listening, incorporating new concepts. Review of the material.  
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Session 6 : Fixed-income markets 

Presentation of the basic features of fixed-income assets (coupon, maturity, etc.) 

Readings and homework 

Listening, incorporating new concepts. Review of the material.  

3.Risk and volatility   ................................................................................................................................................................................................  

Session 1 : Risk in finance 1 

Typology of financial risks (systemic, idiosyncratic, factors) 

Readings and homework 

Active/participation: contributing ideas, knowledge 

Listening/discovering new concepts. 

  

Session 2 : Risk in finance 2 

Typology of financial risks (systemic, idiosyncratic, factors) 

Readings and homework 

 

Preparation of exercices, review of the material. 

  

4.Portfolio analysis and Capital Asset Pricing Model   ...............................................................................................................................................  

Session 1 : Portfolio analysis 1 

Description of the concept of time value of money and portfolio management 

Readings and homework 

Active/participation: contributing ideas, knowledge 

Listening/discovering new concepts. 

  

Session 2 : Portfolio analysis 2 

Description of the concept of time value of money and portfolio management 

Readings and homework 

Preparation of exercises, review of the material.  

Session 3 : Cost of capital and CAPM 

Study of the sensitivity of the cost of capital to different capital structures. 

Readings and homework 

Listening/discovering new concepts, review of the material, preparation of exercises.  

Session 4 : Case study 

Applying notions, preparation to the final exam. 

Readings and homework 

Preparation of the case study.  

Course hours :   

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 50 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 54 h 

Details : Review: 30h; Case study: 10h, Exercice: 14h. 

BIBLIOGRAPHY 

- Murphy, J., Analyse technique des marchés financiers , Valor, 2004. 

- Saunders, A., Cornett, M., Erhemjamts, O., Financial Markets and Institutions. McGraw-Hill Education, 2021. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 16: Peace and Justice Strong Institutions 
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FI05-001-G FINANCIAL MANAGEMENT 

Course coordinator : Guillaume SCHIER 
Guillaume.Schier@essca.fr  — Office :  in  

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This is an introductory course of finance for undergraduate students. This course provides a brief introduction to the fundamentals of finance. Key concepts and 

applications include : time value of money, risk-return relationship, cost of capital, investment rules, long term financing issues, bank loans, bonds, seasoned 

equity offering, short term finance issues and financial risk management. 

PREREQUISITES 

Fin 110 

Fin 250 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

RAS 

ORGANIZATION 

1.Part 1.   .................................................................................................................................................................................................. CM : 6.0h 

Session 1 : Session 1. Introduction 

What is finance ?  Financial Statements (balance sheet, income statement, accounting statement of cash flow) 

Readings and homework 

  

Session 2 : Session 2. Free Cash Flow 

Differences between Free Cash Flow and Accounting Cash Flow  Estimating Free Cash Flow 

Readings and homework 

  

2.Part 2. Capital Budgeting   ................................................................................................................................................................... CM : 18.0h 

Session 1 : Session 3. Discounted Cash Flow Valuation 

The one period case  The multi-period case  Simplifications (perpetuity, growning perpetuity, annuity) 

Readings and homework 

  

Session 2 : Session 4. Risk and Return in Finance 

Historical Risks and Returns  The risk-return relationship 

Readings and homework 

  

Session 3 : Session 6. Capital investment decisions: Net Present Value (NPV) calculations 

Timeline and stream of cash flows  Incremental cash-flow, sunk costs and opportunity costs  NPV calculations 

Readings and homework 

  

Session 3 : Session 5. Estimating the cost of capital 

Diversification effect, Capital Asset Pricing Model (CAPM), Cost of Equity, Weighted Average Cost of Capital (WACC) 

Readings and homework 

  

Session 4 : Session 7. Capital investment decisions: alternative investment rules 

Payback Period  Internal Rate of Return (IRR)  Profiatability Index  Decision Trees 

Readings and homework 

  

Session 5 : Session 8. Complementary Exercices - Preparing midterm exam 

 

Readings and homework 

  

3.Part 3. Capital Structure   ..................................................................................................................................................................... CM : 18.0h 

Session 1 : Session 9. Long term financing : an overview 

Group presentation n°1, Capital Structure issues, Equity Financing Debt Financing 

Readings and homework 
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Session 2 : Session 10. Bank loan financing 

Loan amortization, computing the effective cost of debt 

Readings and homework 

  

Session 3 : Session 11. Bond financing 

Bonds characteristics, zero-coupon bonds and the yield curve, straight bonds 

Readings and homework 

  

Session 4 : Session 12. Issuing new equities 

Equity valuation (dividend discounted model), Capital increase and issue methods 

Readings and homework 

  

Session 5 : Session 13. Group presentation n°2 

 

Readings and homework 

  

Session 6 : Session14. Preparing Final Exam 

 

Readings and homework 

  

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 25  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : case studies and additonal resources 

BIBLIOGRAPHY 

- 2 ebooks available via dawsonera: 

- Fabozzi and Peterson (2009), Finance: capital markets, financial management, and investment management , Wiley. 

- Vernimmen et al, Corporate Finance, 2009 

- and 2 books available in the Essca media library: 

- Wild and Subramanyam (2009), Financial Statement Analysis, McGraw Hill 

- HARB et al. (2014) : Finance, Dunod (same content of this course in french) 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 
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FI05-011-G Finance Essentials 

Course coordinator : Roula MASOU 
roula.masou@essca.fr  — Office : H1715 in ANGERS 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course provides an overview of the fundamentals of the business accounting system priori to the analysis of finacial statements (balance sheet and profit 

and loss account in a financial perspective. In addition, the objective of the course is to develop the notions of the product cost, break-even point and budgetary 

system, using practical exercices and case studies. 

PREREQUISITES 

Aucun 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

 

ORGANIZATION 

1.Management Accounting   .......................................................................................................................................................... SEMINAR : 21.0h 

Session 1 : Introduction to Accounting 

Difference between management accounting and general accounting; purchase cost and inventory valuation methods 

Readings and homework 

Case study/ exercises  

Session 2 : The cost of production , non-production costs and cost price 

 

Readings and homework 

Case study/ exercises  

Session 3 : Partial costs 

 

Readings and homework 

Case study/ exercises  

Session 4 : Identify vocabulary specific to financial statements, classify accounting elements in financial statements, explain financial statement terms. 

Fictitious business creation activity, determine the nature of the business, balance sheet and income statement items. 

Readings and homework 

Case study/ exercises  

Session 5 : Introduction to general accounting 

Basic accounting concepts and principles; Principle of double-entry record keeping; Identify the difference between cash and credit transactions; trial balance 

Readings and homework 

Case study/ exercises  

Session 6 : The accounting organization / Mechanism of the double entry 

debit/credit; playing with the balance sheet and income statement (debit/credit); matching game between account number and description; highlight TVA rates; 

application exercises; reading the book. 

 

Readings and homework 

Case study/ exercises  

Session 7 : Mechanism of the double entry and use of the general chart of accounts 

 

Readings and homework 

Case study/ exercises  

2.Financial analysis   ..................................................................................................................................................................... SEMINAR : 21.0h 

Session 1 : Structure and meaning of accounting documents 1 

Balance sheet analysis 

Readings and works 

 

Readings and homework 

Case study/ Exercises  

Session 2 : Structure and meaning of accounting documents 2 

Analysis of the income statement 

Readings and works 
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Readings and homework 

Case study/ Exercises  

Session 3 : Activity analysis 

Cash flow analysis 

Readings and homework 

Case study/ Exercises  

Session 4 : Analysis of functional balance sheet 

Construction of the functional balance sheet, calculation and interpretation of functional balances 

Readings and homework 

Case study/ Exercises  

Session 5 : Profitability Analysis 

Calculation and interpretation of ratios and financial assessment 

Readings and homework 

Case study/ Exercises  

Session 6 : Financial diagnosis: summary 1 

Ratios 

Readings and homework 

Case study/ Exercises  

Session 7 : Financial diagnosis: summary 2 

Ratios 

Readings and homework 

Case study/ Exercises  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Written exams  Individual  100     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : Revising lessons and exercising on case studies. 

BIBLIOGRAPHY 

Français: 

 

- Barreau et al., Gestion financière, Dunod, 2003 

- Friedrich et al., Gestion générale et gestion des entreprises, Hachette, 2003 

- Zambottoc C et M, Gestion financière, Dunod, 2003 

- Doriath, Contrôle de gestion, Dunod, 2002 

- Horgren et al., Comptabilité de gestion, Pearson Education, 2009 

- Keiser, Contrôle de gestion, Eska, 2003 

 

English: 

 

Dean Kaplan (2012) , Introduction To Financial Statement Analysis, The Kaplan Group; 1 edition, July 17, 2012. 

Wayne Label (2013), Accounting for Non-accountants: The Fast and Easy Way to Learn The Basics. 

Greg Shields (2017), Accounting: The Ultimate Guide to Accounting for Beginners – Learn the Basic Accounting Principles, Kindle Edition, April 22, 2017. 

Horngren et al (2015), Cost Accounting : A Managerial Emphasis - Thirteenth Edition 

brewer et al (2019), Introduction to Managerial Accounting 

Melicher & Norton (2016), Introduction to finance  

 

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 5: Gender Equality 
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FI05-011-G L’essentiel de la finance 

Responsable de cours : Roula MASOU 
roula.masou@essca.fr — Bureau :  H1715  à ANGERS 

Informations sur le cours 
Rattachement :  FINANCE, ACCOUNTING AND MANAGEMENT CONTROL  

Semestre :  05  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 45,00  — Crédits ECTS : 6,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours présente de façon schématique les bases du système comptable de l'entreprise en préalable à l'analyse de synthèse du bilan et du compte de 

résultat dans une perspective financière. De plus, en comptabilité de gestion, le cours aborde les notions de coûts de revient, de seuil de rentabilité et de 

gestion budgétaire au travers d'exercices pratiques et d'études de cas. 

PRÉREQUIS 

Aucun 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

 

ORGANISATION 

1.Comptabilité de gestion   ...................................................................................................................................................................... TD : 21.0h 

Séance 1 : Introduction à la comptabilité 

Différence entre comptabilité de gestion et la comptabilité générale ; le coût d'achat et les méthodes d'évaluation des stocks 

Lectures et travaux 

Exercices  

Séance 2 : Le coût de production ; les en-cours de production, les coûts hors production et le coût de revient 

 

Lectures et travaux 

Exercices  

Séance 3 : Les coûts partiels 

 

Lectures et travaux 

Exercices  

Séance 4 : Identifier le vocabulaire spécifique aux états financiers, classer les éléments comptables dans les états financiers, expliquer les termes des états 

financiers. 

Activité de création d'entreprise fictive, déterminer la nature de l'entreprise, les postes du bilan et du compte de résultat. 

Lectures et travaux 

Exercices  

Séance 5 : Initiation à la comptabilité générale 

Les concepts et les principes de base de comptabilité; Principe de la comptabilité en partie double ; Identifier la différence entre les opérations au comptant et 

à crédit 

 

Lectures et travaux 

Exercices  

Séance 6 : L’organisation comptable /Mécanisme de la partie double 

débit/crédit; jouer avec le bilan et le compte de résultat (débit/crédit); jeu de matching entre numéro de compte et libellé; mettre en évidence les taux de TVA; 

exercices d'applications; lecture de l'ouvrage. 

Lectures et travaux 

Exercices  

Séance 7 : Mécanisme de la partie double et utilisation du plan comptable général exercices d'applications 

 

Lectures et travaux 

Exercices  

2.Analyse et diagnostique financier   ........................................................................................................................................................ TD : 21.0h 

Séance 1 : Structure et signification des documents de synthèse 1 

Analyse du bilan 

 

Lectures et travaux 

Exercices  

Séance 2 : Structure et signification des documents de synthèse 2 

Analyse du compte de résultat 

Lectures et travaux 

Exercices  
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Séance 3 : Analyse de l'activité 

Etude de la capacité d'autofinancement 

Lectures et travaux 

Exercices  

Séance 4 : Analyse des équilibres fonctionnels 

Construction du bilan fonctionnel Calcul et interprétation des équilibres fonctionnels Le tableau de financement Le tableau des flux de trésorerie 

Lectures et travaux 

Exercices  

Séance 5 : Analyse de la rentabilité 

Calcul et interprétation des rentabilités 

Lectures et travaux 

Exercices  

Séance 6 : Diagnostic financier : synthèse 1 

Ratios 

Lectures et travaux 

Exercices  

Séance 7 : Diagnostic financier : synthèse 2 

Ratios 

Lectures et travaux 

Exercices  

Répartition des heures :  TD : 42.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

3,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Ecrits  Individuel  100     

 

 

TRAVAIL PERSONNEL 

Volume : 90 h 

Détails : Révision des éléments de cours et réalisation des exercices et des études de cas. 

LECTURES RECOMMANDÉES 

Français: 

 

- Barreau et al., Gestion financière, Dunod, 2003 

- Friedrich et al., Gestion générale et gestion des entreprises, Hachette, 2003 

- Zambottoc C et M, Gestion financière, Dunod, 2003 

- Doriath, Contrôle de gestion, Dunod, 2002 

- Horgren et al., Comptabilité de gestion, Pearson Education, 2009 

- Keiser, Contrôle de gestion, Eska, 2003 

 

English: 

 

Dean Kaplan (2012) , Introduction To Financial Statement Analysis, The Kaplan Group; 1 edition, July 17, 2012. 

Wayne Label (2013), Accounting for Non-accountants: The Fast and Easy Way to Learn The Basics. 

Greg Shields (2017), Accounting: The Ultimate Guide to Accounting for Beginners – Learn the Basic Accounting Principles, Kindle Edition, April 22, 2017. 

Horngren et al (2015), Cost Accounting : A Managerial Emphasis - Thirteenth Edition 

brewer et al (2019), Introduction to Managerial Accounting 

Melicher & Norton (2016), Introduction to finance  

 

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 4 : Accès à une éducation de qualité 

Objectif 5 : Égalité entre les sexes 
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FI05-0E1-G INTERNATIONAL CORPORATE FINANCE 

Course coordinator : Panos XIDONAS 
panos.xidonas@essca.fr  — Office : B115 in BOULOGNE-BILLANCOURT 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will focus on International Corporate Finance (ICF). ICF, sometimes known as international microeconomics, deals with the monetary interactions of 

multinational firms. The strategy of the course consists of 3 basic components: 

 

Part I - International financial reporting: International financial reporting provides companies, investors, regulators and other financial markets participants, with 

a standardized way to describe the financial performance of an entity. 

 

Part II - Capital budgeting: Capital budgeting is the planning process used to determine, whether an organization's long term investments, such as new 

machinery, plants, products and R&D projects are worth the funding of cash, through the firm's capital structure.  

 

Part III Corporate valuation: Corporate valuation is a process used to estimate the economic value of a firm. It is exploited by the people involved, to determine 

the price they are willing to pay or receive, in order to effect a sale of a business. In addition, corporate valuation may resolve disputes related to tax issues, 

divorce litigation etc. 

PREREQUISITES 

Earlier courses that are associated with the topics of financial statement analysis, financial management and investments, can be considered as prerequisites. 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

Analytical thinking, problem solving ability & synthetic perception. 

ORGANIZATION 

1.International financial reporting   ............................................................................................................................................... SEMINAR : 15.0h 

Session 1 : What’s special with ICF? 

 

Readings and homework 

  

Session 1 : Information asymmetry & the agency problem 

 

Readings and homework 

  

Session 2 : Readings in financial reporting 

 

Readings and homework 

  

Session 2 : Financial reporting 

 

Readings and homework 

  

Session 3 : General case study 

 

Readings and homework 

  

Session 3 : Financial statement analysis 

 

Readings and homework 

  

Session 4 : International standards & financial information 

 

Readings and homework 

  

Session 4 : Accounting regulation 
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Readings and homework 

  

Session 5 : IAS & IFRS technical issues 

 

Readings and homework 

  

Session 5 : The IASB framework 

 

Readings and homework 

  

Session 11 : Exercises in IAS 

 

Readings and homework 

  

2.Capital budgeting  ..................................................................................................................................................................... SEMINAR : 15.0h 

Session 6 : Capital budgeting 

 

Readings and homework 

  

Session 6 : Readings in capital budgeting 

 

Readings and homework 

  

Session 7 : Fundamental anomalies 

 

Readings and homework 

  

Session 8 : From CAPM to factor models 

 

Readings and homework 

  

Session 9 : WACC 

 

Readings and homework 

  

Session 10 : Mergers & acquisitions 

 

Readings and homework 

  

Session 10 : Readings in capital budgeting, mergers & acquisitions 

 

Readings and homework 

  

Session 10 : Raising capital 

 

Readings and homework 

  

3.Corporate valuation   .................................................................................................................................................................. SEMINAR : 12.0h 

Session 11 : Valuation multiples 

 

Readings and homework 

  

Session 12 : DCF models 

 

Readings and homework 

  

Session 12 : Readings in corporate valuation 

 

Readings and homework 

  

Session 13 : General cases 

 

Readings and homework 

  

Session 14 : The international adjustment 

 

Readings and homework 
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Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Oral exams Individual 10.0     

Project Group 15.0     

Written exams Individual 15.0     

 

 

PERSONAL WORK 

Volume : 45 h 

Details : Lectures, case studies, exercices & readings. 

BIBLIOGRAPHY 

Berk & De Marzo (2007), Corporate Finance, 3rd Edition, Pearson. 

LAURENT L. JACQUE.  International Corporate Finance: Value Creation with Currency Derivatives in Global Capital Markets . John Wiley & Sons (2014) 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 

Goal 3: Good Health and Well-being 

Goal 4: Quality Education 

Goal 7: Affordable and Clean Energy 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 
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FI05-0E2-G Introduction to Financial Decision Making 

Course coordinator : Xia XU 
xia.xu@essca.fr  — Office :  in LYON 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 — Teaching campus : LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course provides an elementary introduction to the fundamentals of modern financial analysis and investment decisions from various aspects. It aims to 

provide an introduction to the microeconomics and macroeconomics foundations, as well as the classic investment theories. It also offers basic knowledge of 

financial markets and a first touch of behavioral finance. 

PREREQUISITES 

Fin 210 : Financial analysis -Fin110 : Financial accounting - Fin 310 : Financial management 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

 

ORGANIZATION 

1.Chapter 1 Economics foundations of financial investments   ....................................................................................................... SEMINAR : 15.0h 

Session 1 : Introduction; microeconomic perspective: utility and efficiency; macroeconomic perspective: social, history, law, language connections 

Introduction; microeconomic perspective: utility and efficiency; macroeconomic perspective: social, history, law, language connections 

Readings and homework 

Book reading and exercises  

2.Chapter 2 Financial decision theories   ......................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Empirics of risk and return; mean variance theory; and the capital asset pricing model 

Empirics of risk and return; mean variance theory; and the capital asset pricing model 

Readings and homework 

Book reading and exercises  

3.Chapter 3 Financial markets   ..................................................................................................................................................... SEMINAR : 12.0h 

Session 1 : Basics of popular financial products: options, futures, and other products; market efficiency 

Basics of popular financial products: options, futures, and other products; market efficiency 

Readings and homework 

Book reading and exercises  

4.Chapter 4 Behavioral finance   ...................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : Prospect theory; market anomalies: the weekend effect, the January effect, and so on 

Prospect theory; market anomalies: the weekend effect, the January effect, and so on 

Readings and homework 

Book reading and exercises  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Written exams  Individual  100     
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PERSONAL WORK 

Volume : 42 h 

Details : Book reading and exercises 

BIBLIOGRAPHY 

Main teaching material would be class teaching slides and would be provided on teaching platform.  

Below are some textbooks that are beneficial as additional reading to expand your understanding. 

Recommended: Investments, 10th Global Edition, by Zvi Bodie, Alex Kane and Alan J. Marcus, 2014, McGraw Hill. (This text focuses exclusively on capital markets 

and key developments, and offers a rigorous and thorough analysis of investments) 

Optional: Corporate Finance (The Mcgraw-hill/Irwin Series in Finance, Insurance, and Real Estate) 11th Edition, by Stephen Ross, Randolph Westerfield, Jeffrey 

Jaffe, Bradford Jordan. 

R. Brealey, S. Myers, and F. Allen, Principles of Corporate Finance, 11th edition, Irwin/McGraw Hill. 

B. Malkiel, A Random Walk Down Wall Street, 2011. A best-selling introduction to investment theory from an entertaining narratives. 

SUSTAINABLE DEVELOPMENT GOALS 
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FI05-0H1-G PRINCIPLES OF AUDITING 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will focus on the use of the basic principles and the framework of audit. We will provide  a global view on auditing and audit related activities. After 

the attendance of this course students should be able to understand the nature, purpose and scope of auditing and internal view, including the role of external 

audit and its regulatory framework. 

PREREQUISITES 

accounting and finance management knowledge 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

none 

ORGANIZATION 

1.Session 1   .................................................................................................................................................................... CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Auditing overview, types of audit and the auditors 

Historical background, function of auditing, international standards, definition of audit, types of audit – financial statements, operational, compliance audits, 

types of auditors - internal, independent external auditors, general principles governing audit of financial statements, the audit process. 

Readings and homework 

Textbook Chapter 1 (pages 1- 42), 1.1-1.11  

2.Session 2   .................................................................................................................................................................... CM : 1.0h,SEMINAR : 2.0h 

Session 1 : The audit market, regulation and firms 

Theories on demand and supply of audit services, audit regulations, audit firms, quality of auditing, fees, legal liability, developments in the market. 

Readings and homework 

Textbook Chapter (pages  43-73), 2.1-2.8  

3.Session 3   .................................................................................................................................................................... CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Ethics and the accountant: codes of ethics 

The concept of ethics, IFAC code of ethics – integrity, objectivity, professional competence, confidentiality, professional behaviour, independence requirements, 

threats to independence and safeguards, other considerations. 

Readings and homework 

Textbook Chapter 3 (pages 74-112), 3.1-3.7  

4.Session 4   .................................................................................................................................................................... CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Audit services: elements of engagements 

Assurance engagement, assurance report, audits and reviews of financial information, other assurance engagements, agreed upon procedures, compilation of 

financial information. 

Readings and homework 

Textbook Chapter 4 (pages 113-163), 4.1-4.8  

5.Session 5   .................................................................................................................................................................... CM : 2.0h,SEMINAR : 1.0h 

Session 5 : The client acceptance process 

Evaluation, ethics, communicating with the predecessor auditor, use of other professionals, audit engagement letter. 

Readings and homework 

Textbook Chapter 5 (pages 64-192), 5.1-5.9  

6.Session 6   ................................................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Accepting the audit: case study 

Accepting the audit: case study 

Readings and homework 

handout - Ocean Manufacturing, Inc.  
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7.Session 7   .................................................................................................................................................................... CM : 2.0h,SEMINAR : 1.0h 

Session 1 : The entity and its environment: risk and materiality 

Understanding the entity and its environment, risk assessment process, business risk, audit risk, significant risk, materiality. 

Readings and homework 

Textbook Chapter 6 (pages 193-228), 6.1-6.6  

8.Session 8   ................................................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Risk assessment: case study 

 

Readings and homework 

handout – Flash Technologies, Inc., Asher Farms, Inc.  Annual reports of publicly listed companies, e.g. Vodafone  

9.Session 9   .................................................................................................................................................................... CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Internal control and control risk 

Definition, importance of internal controls, components of internal control – control environment, risk assessment, accounting infromation system, control 

activities, monitoring, design of internal controls. 

Readings and homework 

Textbook Chapter 7 (pages 229-271), 7.1-7.12  

10.Session 10   ................................................................................................................................................................ CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Audit procedures 

Audit planning, understanding internal controls, assessing control risk, preparation of audit plan, test of controls. 

Readings and homework 

Textbook Chapter 8 (pages 272-316), 8.1-8.9  

11.Session 11   ................................................................................................................................................................ CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Audit procedures 1 

Analytical procedures during different phases of audit, substantive audit procedures, audit evidences -sufficient, appropriate. 

Readings and homework 

Textbook Chapter 9 and 10 (pages 317-390), 9.1-9.8, 10.1-10.7  

12.Session 12   ................................................................................................................................................................ CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Audit procedures 2 

Analytical procedures during different phases of audit, substantive audit procedures, audit evidences -sufficient, appropriate. 

Readings and homework 

Textbook Chapter 9 and 10 (pages 317-390), 9.1-9.8, 10.1-10.7  

13.Session 13   ................................................................................................................................................................ CM : 1.0h,SEMINAR : 2.0h 

Session 1 : Audit reports and opinions 

Completing the audit, subsequent events, going concern issues, elements of audit reports, qualified, unqualified opinion, emphasis of matters, communication. 

Readings and homework 

Textbook Chapter 11 and 12 (pages 421-540), 11.5-11.8, 12.1-12.8  

14.Session 14   ................................................................................................................................................. CM : 1.0h,SEMINAR : 1.0h,TP : 1.0h 

Session 1 : Wrapup and summary, group presentations 

 

Readings and homework 

  

Course hours :  CM : 14.0h,SEMINAR : 27.0h,TP : 1.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 40  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 40 

 

Written exams  Individual  100      

 

1,50 

Continuous Assessment (CA) 20  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 14 h 

Details : 2 homeworks – individual, 1 group assignment – group work 
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BIBLIOGRAPHY 

Rick Hayes, Philip Wallage, Hans Görtemaker (2014): Principles of Auditing - An Introduction to International Standards on Auditing, Pearson; 3rd edition, ISBN13 

(EAN): 9780273768173 

Iain Gray, Louise Crawford, Stuart Manson (2019):The audit process - Principles, Practice and Cases (2019), Cengage Learning EMEA, 7th edition, ISBN13 (EAN): 

9781473760189 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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FI05-0H2-G MONEY AND CAPITAL MARKETS 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

In this intermediary course we will cover the financial system and its components – banks, central banks, non-financial institutions – as well as related 

important concepts and theories. In particular, we will delve into debt financing and interest rates (including government debt and the term structure of interest 

rates), capital markets, foreign exchange rates and financial risk management. Monetary policy also features prominently in the syllabus. Some regional 

differences will be highlighted, including the special characteristics of the CEE region. We will study the environment market participants operate in, and also 

the tools and methods via which such market participants can be analyzed. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.MONEY AND CAPITAL MARKETS   ................................................................................................................................................ SEMINAR : 42.0h 

Session 1 : Introduction to financial markets 

Encounters with the financial system, difference between fixed income securities and equities, economic functions of financial markets, market inefficiency 

Readings and homework 

Readings: Case study monks and banking, Case study diversification 

Homeworks: Research bank size per GDP  

  

Session 2 : Financial markets and money 

the financial system and economic growth, bank-based and market-based financial systems, functions of money, types of money 

Readings and homework 

Readings: Case study unit banking and growth, barter case study, 

Homeworks: Prepare for Gold debate session 

  

Session 3 : Money and payment 

Monetary aggregates, money creation by commercial banks, payment systems 

Readings and homework 

Readings: Case study instant payments 

Homeworks: Is bitcoin money? 

  

Session 4 : Asset prices 

present value of future cash flow, perpetual payments, valuation of stocks and bonds, Gordon growth model, role of expectations, fluctuations in asset prices, 

interest rate sensitivity, asset price bubbles, inflation-linked bonds 

Readings and homework 

Readings: Case study Tulipmania, Case study US stock market, Case study Inflation and the Savings and Loans crisis 

Homeworks: Questions on slides requiring calculation 

  

Session 5 : Interest Rates 

Liquidity preference theory, the term structure of interest rates, yield curve, factors affecting interest rates, the loanable funds theory, Fischer equation 

Readings and homework 

Readings: Case study bond electronification, Case study Country Costa 

Homeworks: Questions on slides 

  

Session 6 : Capital Markets I. 

Market participants, how markets operate, capital structure, issuance 

Readings and homework 

Homeworks: Prepare for IPO case study 

  

Session 7 : Capital Markets II. 

issuance, asset allocation, efficient market hypothesis 
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Readings and homework 

Readings attached to the session IPO case study 

Homeworks: questions on slides 

 

  

Session 8 : Central banks I. 

Roles and mandate of central banks, importance of inflation, monetary policy, Phillips curve, business cycles 

Readings and homework 

Readings: The 1923 hyperinflation, The Fed and the Great Inflation 

Homeworks: Read ECB economic bulletin 

  

Session 9 : Central banks II. 

Taylor rule, EME experience, unconventional monetary policy, financial stability 

Readings and homework 

Readings: EME vulnerabilities and the FED, Case study ERD 

Homeworks: ECB economic bulletin 

  

Session 10 : FX markets 

FX markets 

Readings and homework 

Readings: Case study EUR, Case study politics of a strong dollar, Case study Turkish lira, Case study USD and steel 

Homeworks: questions on slides 

  

Session 11 : Commercial Banks I. 

Monetary policy I 

Readings and homework 

Laurence M. Ball (2012): Money, Banking and Financial Markets. Worth publishers, ISBN-10: 1-4292-4409-7, pp. 451-482.  

Session 12 : Commercial banks II. 

risks of commercial banks, bank capital, bank liquidity buffer, leverage, systemic risk and how to address it 

Readings and homework 

Readings: Lessons from the US financial crisis 

Homeworks: prepare for presentations 

  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Oral exams Individual 50.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 28 h 

Details : Individual readings and preparation for presentation, as well as preparation for debate session, case studies, etc. Student are required to deliver one 

presentation during the course which will be either individual or group-based depending on the number of students (preference for group-based). Other smaller 

homeworks relate to reading and research. 

BIBLIOGRAPHY 

Laurence M. Ball (2008): Money, Banking and Financial Markets 2nd edition 

Tim Harford (2017): The warrior monks who invented banking 

ECB (2018): Economic Bulletin 

Mark Carney (2017): Lambda (Speech by the Governor of the Bank of England at the London School of Economics 

IMF (2012): Unconventional monetary policies – recent experience and prospects   

Perry Mehrling (2015): EME vulnerabilities and the FED 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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FI05-0H3-G – EQUITIES AND INVESTMENT ANALYSIS 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The course focuses on investment analysis and valuation, and deals mainly with equities. After covering the different valuation approaches, understanding how 

to read financial statements, measure and understand risk, we will discuss the different theories and the practical questions of market efficiency, and cost of 

financing. After these, we will focus on DCF valuation and it’s most important questions (like cash-flow, growth, terminal value). Finally, we will learn about DCF-

based valuation, relative valuation, and valuation of special assets (companies with negative earnings and start-ups). 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

 

ORGANIZATION 

.Equities and Investment Analysis   .......................................................................................................................................................... CM : 43.0h 

Session 1 : Introduction, basics 

Introduction, basics 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 1  

Session 2 : Approaches to valuation 

Approaches to valuation 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 2  

Session 3 : Understanding financial statements 

The basics of risk 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 3  

Session 4 : The basics of risk 

The basics of risk 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 4  

Session 5 : Market efficiency 

Market efficiency 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 6  

Session 6 : Cost of financing 

Cost of financing 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 7-8 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 7 : Case studies 

Case studies 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 1-8 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553 
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Session 8 : Relative valuation 

Relative valuation 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 17-20 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 9 : Estimating cash-flows and growth 

Estimating cash-flows and growth 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 10-11 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 10 : Estimating the terminal value 

Estimating the terminal value 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 12 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 11 : DCF-based valuation 

DCF-based valuation 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 13-14 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 12 : Special cases 

Special cases 

Readings and homework 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522. Chapter 21-23 

Brealey, R. et al (2019) : Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553  

Session 13 : Group Presentations 1 

Group Presentations 1 

Readings and homework 

  

Session 14 : Group presentations 2 

Group presentations 2 

Readings and homework 

  

Session 15 : Summary of the course 

 

Readings and homework 

  

Course hours :  CM : 43.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project Group 57.0     

Oral exams Group 25.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : Preparing for the presentation and the final exam. Weekly preparation of the final project. 

BIBLIOGRAPHY 

Damodaran, A. (2012): Investment Valuation: Tools and Techniques for Determining the Value of any Asset, 3rd Edition. Wiley Finance Series, ISBN: 

9781118011522 

Brealey, R. et al (2019): Principles of Corporate Finance. McGraw Hill Education. ISBN13 (EAN): 9781260565553 
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SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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FI05-0H4-G – INTERNATIONAL FINANCE AND INVESTMENT 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : FINANCE, ACCOUNTING AND MANAGEMENT CONTROL 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course mainly focuses on understanding the foreign exchange rate markets. It introduces the national and international monetary policies and systems, 

sheds light on the questions of external balance of national economies. It focuses on the exchange rate fluctuations and their impacts. Finally, it introduces the 

financial systems and institutions, the most important questions of central banks, monetary policy and financial stability. 

PREREQUISITES 

none 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

none 

ORGANIZATION 

1.International Finance   ......................................................................................................................................................................... CM : 42.0h 

Session 1 : National Income Accounting and the Balance of Payments 

Understanding the BoP system 

Readings and homework 

Readings: Krugman – Obstfeld – Melitz (2018): International Economics, Chapter 13 

Homeworks: Working on the group assignment  

  

Session 2 : Exchange Rates and the Foreign Exchange Market: An Asset Approach 

Understanding the foreign exchange market 

Readings and homework 

Readings: Krugman – Obstfeld – Melitz (2018): International Economics, Chapter 14 

Homeworks: Working on the group assignment 

  

Session 3 : Money, Interest Rates, and Exchange Rates 

Understanding the relationship between the interest rates, money and the exchange rates 

Readings and homework 

Readings: Krugman – Obstfeld – Melitz (2018): International Economics, Chapter 15 

Homeworks: Working on the group assignment 

  

Session 4 : Price Levels and the Exchange Rate in the Long Run 

Understanding how rising price levels affect the exchange rate in the long run 

Readings and homework 

Readings: Krugman – Obstfeld – Melitz (2018): International Economics, Chapter 16 

Homeworks: Working on the group assignment 

  

Session 5 : Output and the Exchange Rate in the Short Run 

 

Readings and homework 

Krugman – Obstfeld – Melitz, Chapter 17  

Session 6 : Fixed Exchange Rates and Foreign Exchange Intervention 

 

Readings and homework 

Krugman – Obstfeld – Melitz, Chapter 18  

Session 7 : Exchange Rate Risk Management: Forecasting Exchange Rates, Measuring Exposure to Exchange Rate Fluctuations 

 

Readings and homework 

Madura – Fox, Chapter 9-10.  

Session 8 : Exchange Rate Risk Management: Managing Transaction Exposure, Managing Economic Exposure and Translation Exposure 

 

Readings and homework 

Madura – Fox, Chapter 11-12  
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Session 9 : Optimum Currency Areas and the Euro 

 

Readings and homework 

Krugman – Obstfeld – Melitz, Chapter 21  

Session 10 : Developing Countries: Growth, Crisis, and Reform 

 

Readings and homework 

Krugman – Obstfeld – Melitz, Chapter 22  

Session 11 : Global Capital Market: Performance and Policy Problems 

 

Readings and homework 

Krugman – Obstfeld – Melitz, Chapter 21  (earlier editions)  

Session 12 : Stocks, Stock Markets and Market Efficiency 

 

Readings and homework 

Cecchetti – Schoenholtz, Chapter 8  

Session 13 : Direct Foreign Investment, Multinational Capital Budgeting 

 

Readings and homework 

Madura – Fox Chapter 13-14  

Session 14 : Financing International Trade 

 

Readings and homework 

Madura – Fox, Chapter 19  

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

1,50 

Continuous Assessment (CA) 25  

 

Project Individual 50.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 14 h 

Details : In groups the students have to make a home assignment and they have to work on it during the whole semester (during the last lecture they have to 

present it). 

 

 

BIBLIOGRAPHY 

Krugman, P.R. – Obstfeld, M. – Melitz, M. (2018): International Economics: Theory and Policy (Pearson Series of Economics) 11th Edition,  

 

Cecchetti, S. G. – Schoenholtz, K. L. (2014): Money, Banking and Financial Markets 4th Edition. McGrow-Hill Education. 

 

Madura, J. (2018): International Financial Management. Cengage Learning. 13th Edition.  

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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HU01-001-G Introduction à la géopolitique internationale et au design 

Responsable de cours : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr — Bureau :    à AIX-EN-PROVENCE 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce cours d’initiation à une discipline appartenant à un track hors gestion/Humanités permet à l’étudiant.e d’appréhender la discipline dans le but de s’engager 

pleinement sur 4 semestres dans l’étude de celle-ci. Le but de ces enseignements est d’apporter une grille de lecture complémentaire à celle de la gestion afin 

de développer la curiosité de l’étudiant.e et son ouverture au monde. Il doit montrer la variété de la discipline et comporter une approche conceptuelle mais 

également pratique.  

Sur le campus d’Aix-en-Provence, deux tracks sont proposés :  

1. Géopolitique et Relations internationales  

2. Arts et Lettres / Design : il est réalisé sur le campus d’Aix-en-Provence en partenariat avec l’ESDAC, certains cours prenant la forme d’ateliers menés à 

l’ESDAC avec les étudiants en design de cette école. 

 

De ce fait, le premier module est composé pour moitié de chaque track. 

Partie 1 Géopolitique et Relations Internationales :  

Il s'agit d'expliquer les concepts politiques fondamentaux et les problèmes politiques contemporains dans différents contextes. Les étudiants discuteront les 

événements de la politique mondiale et apprendront à collecter et analyser les données pertinentes.  

 

Partie 2 Design : Il s'agit d'adopter une perspective historique pour aborder l'évolution du design puis de présenter les 4 grandes sous-disciplines du design en 

soulignant les nouvelles perspectives et enjeux de ces disciplines. 

 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Geopolitique et Relations Internationales   ............................................................................................................................................ TD : 15.0h 

Séance 1 : Introduction et méthodologie - 2h 

(1) Quiz sur les questions d'actualité et sondage sur les habitudes d'information des élèves 

(2) La découverte de sources fiables, la valeur ajoutée de l'analyse fondée sur la recherche.  

 

Lectures et travaux 

Devoir 1 (pour la prochaine session) : analyse approfondie d'une source spécifique (en différents petits groupes).  

Devoir 2 (pour la session 7) : auto-observation des habitudes d'information (journal)  

Séance 2 : La crise COVID - 2h 

(1) Travail collaboratif sur les sources d'information fiables  

(2) Introduction du thème principal : faits établis sur la crise du COVID 

Lectures et travaux 

Recherche guidée sur diverses perspectives sur la COVID (par pays)  

Séance 3 : Evaluation par pays - 2h 

(1) Intégration de la contribution des travaux hors classe pour élaborer une évaluation provisoire des performances de certains pays. Évaluation des difficultés 

de coordination de la politique de santé de l'UE (avantages / inconvénients). 

(2) Apport conceptuel : l'État en tant qu'acteur principal des relations internationales; diplomatie, principe de souveraineté. 

Lectures et travaux 

Quiz sur Moodle  

Séance 4 : État-nation et nationalisme - 2h 

(1) Approfondissement de la compréhension de l'État-nation et du nationalisme, dans une perspective historique et contemporaine.  

(2) Distinction conceptuelle : «gouvernement vs gouvernance». Débat guidé: la «gouvernance mondiale» est-elle possible ? 

Lectures et travaux 

Vidéo et feuille de travail sur la «gouvernance mondiale»  

Séance 5 : Gouvernance mondiale - 2h 

(1) Discussion sur le travail réalisé hors classe 

(2) Apport conceptuel : multilatéralisme / unilatéralisme, multipolarité, types d'organisations internationales 

(3) Débat sur la gouvernance mondiale - Souhaitable ? Réalisable ? Sous quelle forme ? 

Lectures et travaux 

Quiz sur Moodle  

Séance 6 : Pouvoir et influence - 2h 

(1) Contribution conceptuelle: définition du pouvoir et de l'influence.  

(2) Intégration des connaissances acquises sur le thème principal : l’impact de la pandémie sur la gouvernance nationale et mondiale. 



118 
 

 

Lectures et travaux 

Préparation de l'entretien avec un expert pour la séance prochaine  

Séance 7 : Entretien d'expert et débriefing - 3h 

(1) Entretien d'expert (idéalement inter-campus) 

(2) Débriefing en groupe 

(3) Débriefing de la tâche d'auto-observation présentée à la séance 1  

(4) Perspectives sur les semestres supplémentaires du parcours Relations internationales. 

Lectures et travaux 

-  

2.Introduction au design   ......................................................................................................................................................................... TD : 15.0h 

Séance 8 : Histoire du design contemporain (1) - 3h 

L'après première guerre mondiale 

(1) Le Bauhaus 

(2) Le style Art Déco 

Lectures et travaux 

Visionnage guidé :  «  the dot and the line” https://www.youtube.com/watch?v=PwEeL0d9xdU  

Séance 9 : Histoire du design contemporain (2) - 2h 

L' après seconde guerre mondiale et le design industriel 

Lectures et travaux 

la cuisine 

Visionnage guidé :  «  la cuisine  selon perriand » : https://www.arte.tv/fr/videos/086760-004-A/design-signe-perriand-4-8/ 

Visionnage  Tati “play time” https://www.youtube.com/watch?v=cyPs1iA-jtw  

Séance 10 : Histoire du design contemporain (3) - 2h 

Design post moderne 

L'intégration de la contrainte écologique 

Lectures et travaux 

Commentaire  sur  le presse citron de Philippe Starck  https://www.youtube.com/watch?v=dhfVxgtFtPM 

 https://www.youtube.com/watch?v=nvvq7gjnEd0  

Séance 11 : Introduction au design produit - 2h 

Faire l'analyse d'un produit - méthode et application 

Lectures et travaux 

Travail à réaliser en petit groupe  

Choix d'un produit et analyse de celui-ci 

Recommandations d'amélioration  

Séance 12 : Introduction au design de mode - 2h 

(1) Restitution des travaux effectués 

(2) Transposition de la méthode sur un produit particulier : le vêtement 

Lectures et travaux 

Le role  symbolique du vêtement de cuir  https://www.youtube.com/watch?v=yCENBce_dls&t=106s 

Commentaire  sur l’équipée sauvage  

Séance 13 : Introduction au design graphique - 2h 

(1) Présentation des champs du design graphique 

(2) Analyser une communication graphique 

Lectures et travaux 

Visionnage guidé de  Helvetica le documentaire : https://vimeo.com/286172171 

https://www.dailymotion.com/video/x284c23 

  

Séance 14 : Introduction au design d'espace - 2h 

Présentation du design d'espace 

L'intégration du design graphique dans la logique d'espace : la signalétique 

Lectures et travaux 

Lecture sur la signalétique  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Projet  Collectif  100     
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TRAVAIL PERSONNEL 

Volume : 45 h 

Détails : Présentations de groupe, lectures, exercices 

LECTURES RECOMMANDÉES 

Partie Géopolitique et Relations internationales // Part Geopolitics and International Relations 

• L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-2021/  

• RAMSES 2021, Le Grand basculement, Dunod. 

• Le Bilan du Monde 2020, Le Monde. 

 

Partie Design : Part Design 

Le zapping de l'histoire des arts de Gérard Denizeau, chez Larousse 

Histoire du design de 1940 à nos jours, éditions-hazan 

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 3 : Accès à la santé 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 
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HU01-001-G Introduction to international geopolitics and design 

Course coordinator : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr  — Office :  in AIX-EN-PROVENCE 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This introductory course to a discipline belonging to a track other than management (or Humanities) allows the student to grasp the discipline with the aim of 

fully committing to its study over 4 semesters. The goal of these courses is to provide a complementary reading grid to that of management in order to develop 

the student's curiosity and openness to the world. It must show the variety of the discipline and include a conceptual but also practical approach.  

On the Aix-en-Provence campus, two tracks are offered:  

1. Geopolitics and International Relations  

2. Arts and Letters/Design: this is offered on the Aix-en-Provence campus in partnership with ESDAC, with some courses taking the form of workshops 

conducted at ESDAC with design students from this school. 

 

Therefore, the first module is composed of half of each track. 

Part 1 Geopolitics and International Relations :  

The aim is to explain fundamental political concepts and contemporary political issues in different contexts. Students will discuss global political topics and will 

learn how to collect and analyse appropriate data. 

Part 2 Design: takes a historical perspective to address the evolution of design and then introduces the 4 major sub-disciplines of design, highlighting new 

perspectives and issues in these disciplines. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Geopolitics and International Relations   .................................................................................................................................... SEMINAR : 15.0h 

Session 1 : Introduction and methodology - 2h 

Session 1 : Introduction and methodology 

Quiz on current issues; poll on student’s information habits, discovery of reliable sources, the added value of research-based analysis. 

Readings and homework 

HW1 : In-depth analysis of one specific source (in different small groups). HW2 (for session 7) : Self-observation of information habits  

Session 2 : The COVID crisis - 2h 

(1) Integration of homework contributions on reliable information sources into collaborative document.  

(2) Introduction of main theme through teacher input: established facts on the COVID crisis. 

Readings and homework 

Guided research on various perspectives on COVID (specific countries).  

Session 3 : Countries' assessment - 2h 

(1) Integration of homework contributions. Tentative assessment of specific countries’ performances. Evaluation of the difficulties of EU health policy 

coordination (pros/cons).  

(2) Conceptual input: the state as main actor in international relations; diplomacy, the principle of sovereignty. 

Readings and homework 

Quiz on Moodle  

Session 4 : Nation-state and nationalism 

(1) Deepening of understanding of the nation-state and nationalism, in historical and contemporary perspective.  

(2) Conceptual distinction: “government vs. governance”. Guided debate: is “global governance” possible? 

Readings and homework 

Video and worksheet on “global governance”.  

Session 5 : Global governance - 2h 

(1) Discussion of homework findings. 

(2) Further conceptual input: multilateralism/unilateralism, multipolarity, types of international organisations.  

(3) Debate on global governance – Desirable? Feasible? In what form? 

Readings and homework 

Quiz on Moodle  

Session 6 : Power and influence - 2h 

(1) Conceptual input: definition of power and influence.  

(2) Integration of acquired knowledge under the main theme: the pandemic’s impact on national and global governance. 

Readings and homework 

Preparation of forthcoming expert interview  

Session 7 : Expert interview and debriefing -3 h 

(1) Expert interview (ideally cross-campus) 

(2) group debrief 
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(3) Debrief of self-observation task 

(4) Outlook on further semesters of the International Relations Track. 

Readings and homework 

-  

2.Introduction to design   .............................................................................................................................................................. SEMINAR : 15.0h 

Session 8 : History of modern design (1) - 3h 

Post World war  :  

(1) Bauhaus 

(2) "Art Deco" Style 

 

Readings and homework 

Guided view:  «  the dot and the line” https://www.youtube.com/watch?v=PwEeL0d9xdU  

Session 9 : History of modern design (2) - 2h 

The aftermath of World War II and industrial design 

Readings and homework 

The kitchen :  

Guided view : «  la cuisine  selon perriand » : https://www.arte.tv/fr/videos/086760-004-A/design-signe-perriand-4-8/ 

Visionnage  Tati “play time” https://www.youtube.com/watch?v=cyPs1iA-jtw  

Session 10 : History of modern design (3) - 2h 

Post modern design 

Ecological issues integration 

Readings and homework 

Comments on the lemon juicer by Philippe Starck 

 https://www.youtube.com/watch?v=dhfVxgtFtPM 

 https://www.youtube.com/watch?v=nvvq7gjnEd0 

  

Session 11 : Introduction to product design 

Analyse a product - method and application 

Readings and homework 

group work : Choose a product and analyse it  

Session 12 : Introduction to fashion design 

(1) Homework feed back  

(2) Application to specific products: leather jacket 

Readings and homework 

The symbolic role of leather clothes  https://www.youtube.com/watch?v=yCENBce_dls&t=106s 

 Commenting on The Wild One  

Session 13 : Introduction to graphical design - 2h 

(1) Graphical design  

(2) Analyse a graphical communication 

Readings and homework 

Guided view : "Helvetica le documentaire' : https://vimeo.com/286172171 

https://www.dailymotion.com/video/x284c23  

Session 14 : Introduction to spatial design 

(1) Spatial design presentation 

(2) Integrating graphical design into spatial design : the signage 

 

Readings and homework 

Readings on signage  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 45 h 

Details : Group presentations. Readings and exercices 

BIBLIOGRAPHY 
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Partie Géopolitique et Relations internationales // Part Geopolitics and International Relations 

• L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-2021/  

• RAMSES 2021, Le Grand basculement, Dunod. 

• Le Bilan du Monde 2020, Le Monde. 

 

Partie Design : Part Design 

Le zapping de l'histoire des arts de Gérard Denizeau, chez Larousse 

Histoire du design de 1940 à nos jours, éditions-hazan 

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 3: Good Health and Well-being 

Goal 9: Industry, Innovation and Infrastructure 
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HU01-002-G Geopolitics and international relations 1 

Course coordinator : Albrecht SONNTAG 
albrecht.sonntag@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 01 — Teaching campus : ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course aims to: 

• Explain key political concepts and contemporary political issues in different contexts; 

• Develop an understanding of the local, national and international dimensions of political activity; 

• Explain the complex and interconnected nature of political issues, and develop the capacity to interpret competing and contestable claims regarding 

those issues; 

• Explain how to discuss and analyze events in global politics; 

• Enable students to collect, describe and analyse data related to topics in global politics; 

• Explain how to do a well-structured synthesis (e.g. a synopsis or a bibliographical note) on a given related topic. 

 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Global Health Governance: The Covid-19 crisis and beyond.   ...................................................................................................... SEMINAR : 15.0h 

Session 1 : Introduction and methodology 

Quiz on current issues; poll on student’s information habits, discovery of reliable sources, the added value of research-based analysis. 

Readings and homework 

In-depth analysis of one specific source (in different small groups). Self-observation of information habits.  

Session 2 : The COVID crisis 

Integration of homework contributions on reliable information sources into collaborative document. Introduction of main theme through teacher input: 

established facts on the COVID crisis. 

Readings and homework 

Guided research on various perspectives on COVID (specific countries).  

Session 3 : Countries' assessment 

Integration of homework contributions. Tentative assessment of specific countries’ performances. Evaluation of the difficulties of EU health policy coordination 

(pros/cons). Conceptual input: the state as main actor in international relations; diplomacy, the principle of sovereignty. 

Readings and homework 

Quiz on Moodle.  

Session 4 : Nation-state and nationalism 

Deepening of understanding of the nation-state and nationalism, in historical and contemporary perspective. Conceptual distinction: “government vs. 

governance”. Guided debate: is “global governance” possible? 

Readings and homework 

Video and worksheet on “global governance”.  

Session 5 : Global governance 

Discussion of homework findings. Further conceptual input: multilateralism/unilateralism, multipolarity, types of international organisations. Debate on global 

governance – Desirable? Feasible? In what form? 

Readings and homework 

Quiz on Moodle.  

Session 6 : Power and influence 

Conceptual input: definition of power and influence. Integration of acquired knowledge under the main theme: the pandemic’s impact on national and global 

governance. 

Readings and homework 

Preparation of forthcoming expert interview.  

Session 7 : Expert interview and debriefing 

Expert interview (ideally cross-campus), followed by group debrief. Debrief of self-observation task and outlook on further semesters of the International 

Relations Track. 

Readings and homework 

Self-observation task.  

2.Democracy at risk: internal and external challenges to democracy in the 21st century   ................................................................ SEMINAR : 15.0h 

Session 1 : The notion of democracy 

Defining and measuring democracy, criteria and standards of liberal democracy. 

mailto:jean-louis.bertrand@essca.fr


124 
 

 

Readings and homework 

Readings and exercices.  

Session 2 : Global overview 

The state of democracy on the planet (Democracy Index, Freedom House report). 

Readings and homework 

Readings and exercices.  

Session 3 : Democratic regression 

Diagnosis of “democratic regression”: identifying the symptoms. 

Readings and homework 

Readings and exercices.  

Session 4 : The origin of democratic deficit 

Analysis of the multiple causes through variety of documents. 

Readings and homework 

Readings and exercices.  

Session 5 : Authoritarian regimes 

Alternatives to liberal democracy: successful authoritarian regimes. 

Readings and homework 

Readings and exercices.  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 45 h 

Details : Group presentations. Readings and exercices. 

BIBLIOGRAPHY 

Français : 

• L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-

2021/  

• RAMSES 2021, Le Grand basculement, Dunod. 

• Le Bilan du Monde 2020, Le Monde. 

English : 

• Baylis, J., Smith, S., & Owens, P. (2020). Globalization of World Politics: An Introduction to International Realtions (8th ed.), Oxford University Press. 

• Democracy Index 2020: In sickness and in health?, The Economist Intelligence Unit, https://www.eiu.com/n/campaigns/democracy-index-2020/  

• The World in 2021, The Economist, https://www.economist.com/the-world-in-2021  

• Strategic Intelligence: Explore and monitor the issues and forces driving transformational change across economies, industries and global issues, The 

World Economic Forum, https://intelligence.weforum.org/ 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 3: Good Health and Well-being 

Goal 9: Industry, Innovation and Infrastructure 
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HU01-002-G Géopolitique et relations internationales 1 

Responsable de cours : Albrecht SONNTAG 
albrecht.sonntag@essca.fr — Bureau :    à ANGERS 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  01  — Campus d’enseignement : ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours vise à: 

• expliquer les concepts politiques fondamentaux et les problèmes politiques contemporains dans différents contextes ; 

• développer une compréhension des dimensions locales, nationales et internationales de l'activité politique ; 

• expliquer la nature complexe et interdépendante des problèmes politiques, et développer la capacité d'interpréter les revendications concurrentes et 

contestables concernant ces questions ; 

• expliquer comment discuter et analyser les événements de la politique mondiale ; 

• permettre aux étudiants de collecter, décrire et analyser des données liées à des sujets de politique mondiale ; 

• expliquer comment faire une synthèse bien structurée (par exemple un synopsis ou une note bibliographique) sur un sujet connexe donné. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Gouvernance mondiale de la santé: la crise du Covid-19 et au-delà.   ..................................................................................................... TD : 15.0h 

Séance 1 : Introduction et méthodologie 

Quiz sur les enjeux actuels; sondage sur les habitudes d’information des étudiants, découverte de sources fiables, valeur ajoutée de l’analyse basée sur la 

recherche. 

Lectures et travaux 

Analyse approfondie d'une source spécifique (en différents petits groupes). Auto-observation des habitudes d'information.  

Séance 2 : La crise COVID 

Intégration des contributions aux devoirs sur des sources d'information fiables dans un document collaboratif. Introduction du thème principal à travers l'apport 

des enseignants: faits établis sur la crise du COVID. 

Lectures et travaux 

Recherche guidée sur diverses perspectives sur le COVID (pays spécifiques).  

Séance 3 : Evaluation des pays 

Intégration des contributions des devoirs. Évaluation provisoire des performances de certains pays. Évaluation des difficultés de coordination de la politique de 

santé de l'UE (avantages / inconvénients). Apport conceptuel: l'État en tant qu'acteur principal des relations internationales; diplomatie, principe de 

souveraineté. 

Lectures et travaux 

Quiz sur Moodle.  

Séance 4 : État-nation et nationalisme 

Approfondissement de la compréhension de l'État-nation et du nationalisme, dans une perspective historique et contemporaine. Distinction conceptuelle: 

«gouvernement vs gouvernance». Débat guidé: la «gouvernance mondiale» est-elle possible? 

Lectures et travaux 

Vidéo et feuille de travail sur la «gouvernance mondiale».  

Séance 5 : Gouvernance mondiale 

Discussion sur les résultats des devoirs. Ultérieur apport conceptuel: multilatéralisme / unilatéralisme, multipolarité, types d'organisations internationales. 

Débat sur la gouvernance mondiale - Souhaitable? Réalisable? Sous quelle forme? 

Lectures et travaux 

Quiz sur Moodle.  

Séance 6 : Pouvoir et influence 

Contribution conceptuelle: définition du pouvoir et de l'influence. Intégration des connaissances acquises sur le thème principal: l’impact de la pandémie sur la 

gouvernance nationale et mondiale. 

Lectures et travaux 

Préparation du prochain entretien avec un expert.  

Séance 7 : Entretien d'expert et débriefing 

Entretien d'expert (idéalement inter-campus), suivi de débriefing dans une configuration de groupe normale. Débriefing de la tâche d'auto-observation et 

perspectives sur les semestres supplémentaires du parcours Relations internationales. 

Lectures et travaux 

Tâche d'auto-observation.  

2.Démocratie en péril: défis internes et externes de la démocratie au XXIe siècle.   .................................................................................... TD : 15.0h 

Séance 1 : La notion de démocratie 

Définir et mesurer la démocratie, les critères et les normes de la démocratie libérale. 
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Lectures et travaux 

Lectures et exercises.  

Séance 2 : Aperçu global 

L'état de la démocratie sur la planète (Democracy Index,  Freedom House Report). 

Lectures et travaux 

Lectures et exercises.  

Séance 3 : Régression démocratique 

Diagnostic de «régression démocratique»: identifier les symptômes. 

Lectures et travaux 

Lectures et exercises.  

Séance 4 : L'origine du déficit democratique 

Analyse des causes multiples à travers une variété de documents. 

Lectures et travaux 

Lectures et exercises.  

Séance 5 : Régimes autoritaires 

Alternatives à la démocratie libérale: des régimes autoritaires réussis. 

Lectures et travaux 

Lectures et exercises.  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 45 h 

Détails : Présentations de groupe. Lectures et exercices. 

LECTURES RECOMMANDÉES 

Français : 

• L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-

2021/  

• RAMSES 2021, Le Grand basculement, Dunod. 

• Le Bilan du Monde 2020, Le Monde. 

English : 

• Baylis, J., Smith, S., & Owens, P. (2020). Globalization of World Politics: An Introduction to International Realtions (8th ed.), Oxford University Press. 

• Democracy Index 2020: In sickness and in health?, The Economist Intelligence Unit, https://www.eiu.com/n/campaigns/democracy-index-2020/  

• The World in 2021, The Economist, https://www.economist.com/the-world-in-2021  

• Strategic Intelligence: Explore and monitor the issues and forces driving transformational change across economies, industries and global issues, The 

World Economic Forum, https://intelligence.weforum.org/ 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 3 : Accès à la santé 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 
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HU02-001-G Geopolitics and international relations 2 

Course coordinator : Anna DIMITROVA 
anna.dimitrova@essca.fr  — Office : B105 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course aims to analyze the main geopolitical and geoeconomic challenges states and companies have to face today. It is structured in 4 main parts, which 

address in a synthetized way the most essential topics in International relations (IR) and Geopolitics. The first part offers a historical perspective of 

contemporary IR by putting emphasis on the main concepts (e.g. power, cooperation) and constitutive principles of IR (e.g. equality of sovereign states, principle 

of non-interference in internal affairs). The second part is devoted to the main actors of IR, namely states, intergovernmental organizations (IGOs), non-

governmental organizations (NGOs), multinational companies, other actors of civil society, and even groups of illicit actors. The third part focuses on the study 

of geopolitics on the basis of different approaches and how they apply to the analysis of the balance of power between the main actors on the international 

scene. Finally, the fourth part deals with geopolitical and geoeconomic issues related to the current relations between major powers (e.g. USA, China, Russia, 

EU, and others). 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

Curiosité et suivi de l'actualité internationale 

ORGANIZATION 

1.Main concepts and principles of International relations (IR)   ......................................................................................................... SEMINAR : 4.0h 

Session 1 : Definitions and core principles of IR 

Definitions of IR 

Constitutive principles of IR 

The responsibility to protect (R2P) 

Case studies 

Overview of the main IR actors 

 

Readings and homework 

  

2.The main actors of IR   ................................................................................................................................................................ SEMINAR : 14.0h 

Session 1 : The role of the States on the international scene 

Constitutive elements of the state 

What is state power? Soft power vs Hard power 

Typology of states 

Questining state sovereignty: quasi-states, fragile & failed states 

Informal groups of states: G8, G20 

 

Readings and homework 

  

Session 2 : Intergovernmental organizations: the United Nations system 

Objectives, structure and missions of the United Nations 

The special role of the UN Security Council 

The role of the UN General Assembly and the Secretary-General 

 

Readings and homework 

  

Session 3 : International economic organizations: the Washington Institutions 

The International Monetary Fund (IMF): mission and criticism 

The World Bank Group: mission and criticism 

 

Readings and homework 

  

Session 4 : The World Trade Organization (WTO) 

From GATT to the creation of WTO 

WTO: mission and criticism 

Stages of regional economic integration: FTA, customs union, common market, monetary union, etc. 

 

Readings and homework 

  

Session 5 : The Non-governmental organizations (NGOs) and other actors of the civil society 

Definition and history of NGOs 
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Areas of action of NGOs 

Introduction to the humanitarian law: case studies 

 

Readings and homework 

  

Session 6 : The multinational companies (MNCs) 

Definition and brief history of MNCs 

Globalization and evolution of MNCs 

Different rankings of MNCs and power factors 

 

Readings and homework 

  

Session 7 : The illicit actors of IR 

Definition of "terror" 

Motivations of terrorist groups 

Organizational mode of terrorist groups 

Main targets of terrorist groups 

 

Readings and homework 

  

3.Introduction to geopolitics   .......................................................................................................................................................... SEMINAR : 4.0h 

Session 1 : Definitions and approaches of geopolitics 

How to define geopolitics? 

Power, territory and state ressources 

Geopolitical approaches 

 

 

Readings and homework 

  

4.Geopolitics of great powers   ........................................................................................................................................................ SEMINAR : 8.0h 

Session 1 : Geopolitics of the United States 

Factors of the US power 

Readings and homework 

  

Session 2 : Geopolitics of China 

Factors of the Chinese power 

Readings and homework 

  

Session 3 : Geopolitics of the European Union (EU) 

Factors of the EU power 

Readings and homework 

  

Session 4 : Geopolitics of Russie 

Factors of the Russian power 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : 1) Preparatory reading of relevant texts related to the course 

2) Personal work with tutorials: available short video presentations on current IR topics enhanced by discussions and quizzes 

3) Preparation for short presentations aimed to make a synthesis on a current IR-related topic 

4) Preparation for a group presentation on a selected topic 

5) Personal work related to data and info research, as well as work with relevant databases 
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BIBLIOGRAPHY 

- L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-2021/  

- RAMSES 2021, Le Grand basculement, Dunod. 

- Le Bilan du Monde 2020, Le Monde. 

- Baylis, J., Smith, S., & Owens, P. (2020). Globalization of World Politics: An Introduction to International Realtions (8th ed.), Oxford University Press. 

- Dimitrova, A., & Fougier, E. (2014). Introduction aux Relations internationales, Editions Ellipses. 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 5: Gender Equality 

Goal 16: Peace and Justice Strong Institutions 

Goal 17: Partnerships to achieve the Goal 

 



130 
 

 

HU02-001-G Géopolitique et relations internationales 2 

Responsable de cours : Anna DIMITROVA 
anna.dimitrova@essca.fr — Bureau :  B105  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours vise à analyser les principaux enjeux géopolitiques et géoéconomiques auxquels les Etats et les entreprises sont amenés à faire face aujourd'hui. Il 

est structuré en 4 grandes parties qui abordent de façon synthétique les principales thématiques des relations internationales (RI) et de la géopolitique. La 

première partie est une mise en perspective historique des RI contemporaines en mettant l'accent sur les principaux concepts (ex. puissance, coopération) et 

les principes constitutifs des RI (ex. égalité souveraine des Etats, non-ingérence dans les affaires intérieures). La seconde partie est consacrée aux principaux 

acteurs des RI, tels que les Etats, les organisations intergouvernementales (OIG), les organisations non-gouvernementales (ONG), les entreprises 

multinationales, les autres acteurs de la société civile ou encore les groupes illicites. La troisième partie s'intéresse à l'étude de la géopolitique à travers 

différentes approches et leurs applications à l'analyse des rapports de force entre les principaux acteurs sur la scène internationale. Enfin, la quatrième partie 

traite des enjeux géopolitiques et géoéconomiques liés aux rapports actuels entre grandes puissances (Etats-Unis, Chine, Russie, Union européenne, etc.). 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

Curiosité et suivi de l'actualité internationale 

ORGANISATION 

1.Principaux concepts et principes des Relations internationales (RI)   ........................................................................................................ TD : 4.0h 

Séance 1 : Définitions et grands principes des RI 

Définitions des relations internationales (RI)  

Principes constitutifs des RI : principe de non-ingérence, principe de non-recours à la force, principe d’égalité des Etats souverains, principe d’intangibilité des 

frontières, etc. 

Droit d’ingérence humanitaire (DIH) 

Application des principes constitutifs des RI : étude(s) de cas  

Panorama des principaux acteurs des RI 

 

Lectures et travaux 

  

2.Les principaux acteurs des RI   ............................................................................................................................................................... TD : 14.0h 

Séance 1 : Le rôle des Etats sur la scène internationale 

Eléments constitutifs de l’Etat  

Facteurs de puissance - hard power versus soft power 

Typologies d’Etats  

Remise en question de la souveraineté de l’Etat – enjeux liés aux « quasi Etats » et aux « Etats faillis » 

Groupes d’Etats informels – le G8 et le G20 

 

Lectures et travaux 

  

Séance 2 : Les organisations intergouvernementales: le système onusien 

Objectifs, structure et fonctionnement de lOrganisation des Nations Unies (ONU) 

Le rôle spécifique du Conseil de sécurité de l'ONU 

Le rôle de l'Assemblée générale et du Secrétariat général de l'ONU 

 

Lectures et travaux 

  

Séance 3 :  Les organisations internationales économiques: les institutions de Washington 

Le Fonds monétaire international (FMI) : fonctionnement et critiques 

Le Groupe de la Banque mondiale : fonctionnement et critiques 

 

Lectures et travaux 

  

Séance 4 : L'Organisation mondiale du commerce (OMC) 

Du GATT à la création de l'OMC 

L’OMC : fonctionnement et critiques 

Etapes d’intégration économique régionale : zone de libre-échange, union douanière, marché commun, union monétaire, etc. 

 

Lectures et travaux 
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Séance 5 : Les organisations non-gouvernementales et d'autres acteurs de la société civile 

Définition et historique des ONG 

Domaines d’action et types d’ONG 

Application du droit humanitaire : études de cas 

 

Lectures et travaux 

  

Séance 6 : Les firmes multinationales (FMN) 

Définition et historique rapide des FMN  

Globalisation et montée en puissance des FMN  

Différents classements des FMN et facteurs de puissance 

 

Lectures et travaux 

  

Séance 7 : Las acteurs illicites des RI 

Logique de la terreur 

Différentes motivations des groupes terroristes 

Modes opératoires des groupes terroristes 

Principales cibles des groupes terroristes 

 

Lectures et travaux 

  

3.Introduction à la géopolitique   ................................................................................................................................................................ TD : 4.0h 

Séance 1 : Définitions et approches de géopolitique 

Comment définir la géopolitique? 

Pouvoir, territoire et ressources 

Approches géopolitiques 

 

Lectures et travaux 

  

4.Gépolitique des grandes puissances   ...................................................................................................................................................... TD : 8.0h 

Séance 1 : Géopolitique des Etats-Unis 

Facteurs de la puissance américaine 

Lectures et travaux 

  

Séance 2 : Géopolitique de la Chine 

Facteurs de puissance de la Chine 

Lectures et travaux 

  

Séance 3 : Géopolitique de l'Union européenne (UE) 

Facteur de puissance de l'UE 

Lectures et travaux 

  

Séance 4 : Géopolitique de la Russie 

Fateurs de puissance de la Russie 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 50  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : 1) Lecture préparatoire de textes pertinents en lien avec le cours 

2) Travail personnel avec des tutoriels sous forme de courtes présentations vidéo disponibles en ligne sur des sujest d'actualité 

3) Préparation pour des présentations de synthèse d'information sur des sujets d'actualité 
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4) Préparation de présentations orales détaillées sur un thème choisi en lien avec le cours 

5) Travail personnel (ex. auto-évaluation basée sur des quiz, recherche d'information et de données) avec des sources d'information pertinentes en lien avec le 

cours 

 

LECTURES RECOMMANDÉES 

- L’année stratégique 2021 (sous la dir. de Pascal Boniface), Armand Collin/IRIS Editions, https://www.iris-france.org/publications/lannee-strategique-2021/  

- RAMSES 2021, Le Grand basculement, Dunod. 

- Le Bilan du Monde 2020, Le Monde. 

- Baylis, J., Smith, S., & Owens, P. (2020). Globalization of World Politics: An Introduction to International Realtions (8th ed.), Oxford University Press. 

- Dimitrova, A., & Fougier, E. (2014). Introduction aux Relations internationales, Editions Ellipses. 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 4 : Accès à une éducation de qualité 

Objectif 5 : Égalité entre les sexes 

Objectif 16 : Justice et paix 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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HU02-002-G Design and product/fashion application methods 

Course coordinator : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr  — Office :  in AIX-EN-PROVENCE 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This course is based on the acquisition of knowledge and tools specific to design. It proposes methodological aspects and practical workshops carried out at 

ESDAC, putting students in a creative situation. 

PREREQUISITES 

HU01-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Creativity methods   ................................................................................................................................................................... SEMINAR : 10.0h 

Session 1 : Creativity and constraint (1) - 2h 

This theme takes place over 3 sessions and focuses on the development of creativity through obligation based on the principle "Less is more" - (the more 

constrained one is, the more creative one becomes).  

 

 

(1) Definition of the project and its problematic.  

(2) Presentation and comparative analysis of a system of artistic references on the theme of purity. Mies van der Rohe, Le Corbusier, Manet, Marcel Duchamp 

and conceptual art, Constructivism, Minimalism are particularly studied. 

Readings and homework 

Start research on the project and the stated problem.  

Session 2 : Creativity and constraints (2) - 2h 

Application of the method based on homework   

(1) Define the problem  

(2) Research  

(3) Ideation, brainstorm 

Readings and homework 

Close up the brainstorming, assess its quality and try to enrich the contend.  

Session 3 : Creativity and constraints (3) - 2h 

Extend the work done in the previous phase.  

Work on selecting ideas:  

Combine, cross-reference and refine ideas 

Select the most surprising idea. 

Readings and homework 

Present the selected idea on a short video (1mn)  

Session 4 : Creativity and analogy (1) - 2h 

This theme takes place over 2 sessions and focuses on the development of creativity by mobilizing analogy, the association of ideas, and detour to go beyond 

the banality of the visible.  

 

(1) Presentation and analysis of Surrealism, its influences and its legacy in contemporary creation.  

(2) Analysis of a production: Identification of the subject, artistic context, composition, light, style, point of view, technique. 

 

Readings and homework 

Guided readings on surrealism  

Session 5 : Creativity and analogy (2) - 2h 

Deepening of the methods used :  

Exquisite corpse ("cadavre exquis") 

Automatic writing and drawing 

Loss of control in the creative act 

Exploitation of the resources of the unconscious 

Hijacking of objects, scale, contexts, inversions of materials, etc. 

Readings and homework 

Applying a method to a specific topic according the guideline given by the teacher  

2.Design in action (Workshops)   .................................................................................................................................................... SEMINAR : 20.0h 

Session 6 : Sessions 6&7 / Project (1) - 4h 

Project start-up. Briefing, team constitution. Knowledge input, research. 

Readings and homework 

Project group work for the implementation of step 1 of the project.  

mailto:jean-louis.bertrand@essca.fr
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Session 8 : Sessions  8&9 / Project (2) - 4h 

Methodological approach necessary to feed the project 

Readings and homework 

Project group work for the implementation of step 2 of the project.  

Session 10 : Sessions 10&11 / Project (3) - 4h 

Project coaching 

Readings and homework 

Project group work for the implementation of step 3 of the project.  

Session 12 : Sessions 12&13 / Project (4) - 4h 

Project finalisation 

Readings and homework 

Project group work for the implementation of step 4 of the project.  

Session 14 : Sessions 14&15 / Project (5) - 4h 

Final coaching 

Readings and homework 

Project group work for the implementation of step 5 of the project.  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 55 h 

Details : The personal work focuses on: 

 (1) the adaptation of the methodologies presented in the first part of the course to a specific theme (15 hours) 

(2) participation in a team project in a short period of time (one week), which implies an intense investment (about 25 hours) 

BIBLIOGRAPHY 

Histoire du design de 1940 à nos jours, Editions-hazan 

L'Oeuvre ouverte de Umberto Eco  

Ce que nous voyons, ce qui nous regarde de Georges Didi-Huberman 

Mindmap Dessine-moi l'intelligence de Barry Buzan et Tony Buzan 

La boîte à outils du Design Thinking  par Emmanuel Brunet 

De la simplicité – John Maeda 

Design by Nature: Using Universal Forms and Principles in Design 

De choses et d'autres  de Bruno Munari   

L’Art du design par Bruno Munari 

Ressources en ligne :  

https://perezartsplastiques.com/2015/06/04/les-objets-dans-lart/ 

https://artplastoc.blogspot.com/2011/09/35-lobjet-reel-dans-lart-contemporain.html 

https://deuxieme-temps.com/2017/05/13/objet-art-xxe-siecle/ 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 17: Partnerships to achieve the Goal 
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HU02-002-G Méthode du design et application produit/mode 

Responsable de cours : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr — Bureau :    à AIX-EN-PROVENCE 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce cours se fonde sur l'acquisition de savoirs et d'outils propres au design. Il propose des aspects méthodologiques et des ateliers pratiques réalisés à l’ESDAC 

mettant les étudiants en situation de création. 

 

PRÉREQUIS 

HU01-001-G 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Méthodes de créativité   ........................................................................................................................................................................ TD : 10.0h 

Séance 1 : Créativité et contrainte (1) - 2h 

Ce thème se déroule sur 3 séances et s’intéresse au développement de la créativité par l’obligation en se fondant sur le principe "Less is more" – (plus on est 

contraint plus on devient créatif ).  

 

(1) Définition du projet et de sa problématique.  

(2) Présentation et analyse comparative d'un système de références artistiques sur la thématique de l'épure. Mies van der Rohe, Le Corbusier, Manet, Marcel 

Duchamp et l'art conceptuel, le Constructivisme et le Minimalisme sont particulièrement étudiés. 

Lectures et travaux 

Démarrer les recherches autour du projet et de la problématique énoncée.  

Séance 2 : Créativité et contrainte (2) - 2h 

Application de la méthode sur la base de ce qui a été accompli dans le travail maison :  

(1) Définir le problème  

(2) Rechercher  

(3) Idéater, brainstormer 

Lectures et travaux 

Terminer le brainstorming et s’interroger sur sa qualité et les façons de l’enrichir.  

Séance 3 : Créativité et contrainte (3) - 2h 

Prolonger le travail effectué dans la phase précédente.  

Travail de sélection des idées :  

Combiner, croiser et affiner les idées 

Sélectionner l'idée la plus surprenante. 

 

Lectures et travaux 

Présenter cette idée sous la forme d'une mini video de 1 mn.  

Séance 4 : Créativité et analogie (1) - 2h 

Ce thème se déroule sur 2 séances et s’intéresse au développement de la créativité en mobilisant l’analogie, l’association d’idées, le détournement  pour 

dépasser la banalité du visible.  

 

(1) Présentation et analyse du Surréalisme, de ses influences et de son héritage dans la création contemporaine.  

(2) Analyse d'une production : Identification du sujet, du contexte artistique, de la composition, de la lumière, du style, du point de vue, de la technique. 

Lectures et travaux 

Lecture sur le surréalisme  

Séance 5 : Créativité et analogie (2) - 2h 

Approfondissement des méthodes utilisées :  

Cadavre exquis 

Ecriture et dessins automatiques 

Perte de contrôle dans l'acte créatif 

Exploitation des ressources de l'inconscient 

Détournements d'objets, d'échelle, de contextes, inversions de matières, etc. 

Lectures et travaux 

Application d'une méthode à une thématique donnée par l'enseignant  

2.Pratique du design (ateliers)   ................................................................................................................................................................ TD : 20.0h 

Séance 6 : Séances 6 et 7 / Projet (1) - 4h 

Démarrage du projet. Briefing, constitution des équipes. Apport de connaissances, recherche. 
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Lectures et travaux 

Travail groupe de projet pour la mise en place de l'étape 1 du projet  

Séance 8 : Séances 8 et 9 / Projet (2) - 4h 

Approche méthodologique pour déployer le projet 

Lectures et travaux 

Travail en groupe de projet pour la mise en place de l'étape 2 du projet.  

Séance 10 : Seances 10 et 11 / Projet (3) - 4h 

Coaching d'avancement du projet 

Lectures et travaux 

Travail en groupe de projet pour la mise en place de l'étape 3 du projet.  

Séance 12 : Séances 12 et 13 / Projet (4) - 4h 

Contenu destiné à finaliser le projet 

Lectures et travaux 

Travail en groupe de projet pour la mise en place de l'étape 4 du projet.  

Séance 14 : Séances 14 et 15 / Projet (5) - 4h 

Coaching pour aboutir à la présentation du projet 

Lectures et travaux 

Travail en groupe de projet pour la mise en place de l'étape 5 du projet.  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 50  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 55 h 

Détails : Le travail personnel porte : 

 (1) sur l'adaptation à une thématique des méthodologies présentées dans la première partie du cours (15h) 

(2) sur la participation à un projet d'équipe dans un laps de temps imparti court (la semaine) supposant un investissement intense (30h environ) 

LECTURES RECOMMANDÉES 

Histoire du design de 1940 à nos jours, Editions-hazan 

L'Oeuvre ouverte de Umberto Eco  

Ce que nous voyons, ce qui nous regarde de Georges Didi-Huberman 

Mindmap Dessine-moi l'intelligence de Barry Buzan et Tony Buzan 

La boîte à outils du Design Thinking  par Emmanuel Brunet 

De la simplicité – John Maeda 

Design by Nature: Using Universal Forms and Principles in Design 

De choses et d'autres  de Bruno Munari   

L’Art du design par Bruno Munari 

Ressources en ligne :  

https://perezartsplastiques.com/2015/06/04/les-objets-dans-lart/ 

https://artplastoc.blogspot.com/2011/09/35-lobjet-reel-dans-lart-contemporain.html 

https://deuxieme-temps.com/2017/05/13/objet-art-xxe-siecle/ 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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HU03-001-G Geopolitics of Europe in a changing world (Pending validation)  

Course coordinator : Thomas HOERBER 
thomas.hoerber@essca.fr  — Office : J1923 in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The EU is one of the major actors in International Relations. Along with other major powers, which were treated in previous course in the first year, such as in 

‘Current Topics in Global Politics’ and ‘Understanding International Relations and Geopolitics’, the EU exercises its policies domestically and on the international 

stage. This course features therefore EU public policies, both with an international and internal impact. In analyses how the EU implements policy, e.g. Multi-

dimensional Stakes of European integration in the Cultural Industries; Erasmus exchange programme; Migration; Borders; European Governance on 

Platformization and Culture; European citizenship; Transport and Infrastructure; Armament and the European Defence Agency; Cyber Security; Large European 

research infrastructures: ITER, CERN; The Eurozone; The Common Agricultural Policy  

The course contents are based on the textbook Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London 

The course will be made up of 7 obligatory sessions (Part 1) and 6 sessions which can be freely chosen (Part III) by the professor from the Routledge Handbook 

for European Integrations. In one session the local instructor will choose an “Excursion to Europe” (Part II), i.e. to an institution with European interest, such as 

the Maison d’Europe, an EU institution or a European company, e.g. Euronews. One session will be dedicated to a guest lecture base on the expertise and 

organized by the EU*Asia Institute (Part IV). 

PREREQUISITES 

HU01-002-G, HU02-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.European Studies - obligatory sessions 1-8   ............................................................................................................................... SEMINAR : 16.0h 

Session 1 : Introduction to the course 

» ESSCA rules, e.g. mobile phones, computers, punctuality, food and drinks 

» Explanation of the course philosophy (mind-opener towards European integration) contents (as in this course outline), requirements (readings) and 

evaluation (as in assessment below) 

» Discussion of the Schuman Declaration 

Readings and homework 

‘The Schuman Declaration’, in: A. G. Harryvan, J. van der Harst (eds.) Documents on the European Union, Macmillan Press, London, 1997, p. 61-3  

Session 2 : Introduction to European Studies: The United States of Europe 

» Main themes and objectives 

» The foundations 

» Euratom and the EEC 

» De Gaulle years I: Monnet vs. De Gaulle 

» De Gaulle years II: the “empty-chair” crisis and the Luxembourg compromise 

» Britain’s accession to the communities 

» Meeting of minds 

» Conclusions 

Readings and homework 

Hoerber T (2021), ‘The United States of Europe and new horizons for European integration’ in: Hoerber T., Weber G., Cabras I. (2021) The Routledge 

Handbook for European Integrations, Routledge London, pp. 9-18  

Session 3 : The European Union’s energy policy and international energy shortage: From market liberalisation to convergence with climate policy 

» Early developments in EU energy policy  

» Linking energy and climate policy 

» Energy Union: from energy security to the link with climate policy 

» European Green Deal: climate first 

» Conclusion 

Readings and homework 

Mišík, M., Oravcová, V., Plenta, P. (2021), ‘The European Union’s energy policy: From market liberalisation to convergence with climate policy’, in: Hoerber 

T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 315-330  

Session 4 : Sustainable Development in the European Union and the World 

» Sustainability – a complex and contested political concept  

» Historical and conceptual roots of sustainability 

» Sustainability in the European Union – building the brand 

» From concept to EU action 

» Is sustainability a “very European brand”? 

» Conclusion 

 

Readings and homework 

Barnes, P. (2021), ‘Sustainable Development in the European Union’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 331-349  

mailto:jean-louis.bertrand@essca.fr
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Session 5 : European Union Law vs. International Law 

» Special features of EU law 

» The legal nature of the EU and European integration: a long-term debate 

» Integration versus disintegration 

» Conclusion 

Readings and homework 

Forganni, A. (2021), ‘European Union Law’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge 

London, pp. 350-361  

Session 6 : European Monetary Union: The Euro as an international reserve currency 

» Getting the historical record straight  

» The significance of the ontology of money - The dominant theory: optimal currency areas 

» The significance of the ontology of money - The heterodox conception: money as debt 

» The political fixes so far 

» Completing the ship is not easy 

» Conclusion: the utopia of a “genuine” political union 

Readings and homework 

Otero Iglesias, M. (2021) ‘European Monetary Union: European Integration at its Heart’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook 

for European Integrations, Routledge London, pp. 362-375  

Session 7 : The Common Agricultural Policy in international trade 

» A history of CAP reform: from productivism to neoliberalism and multifunctionality, and back again? - Agriculture in the early days of European 

integration 

» The twin pressures of a growing budget and trade liberalisation: reforming the CAP in the 1990s and 2000s 

» Multifunctionality and the CAP: greening or greenwashing? 

» Taking stock of 30 years of CAP reform 

» Understanding the politics of CAP reform: four levels of (in)action - CAP reform as budgetary politics 

» Understanding the politics of CAP reform: four levels of (in)action - CAP reform as competition between its two pillars 

» Understanding the politics of CAP reform: four levels of (in)action - CAP reform and policy instrument design 

» Understanding the politics of CAP reform: four levels of (in)action - CAP reform – whither commonality? 

» Conclusions 

Readings and homework 

Gravey, V., Adam, U., Hoerber, T. (2021) ‘The long and winding road to greening the Common Agricultural Policy’, in: Hoerber T., Weber G., Cabras I. (2021) 

The Routledge Handbook for European Integrations, Routledge London, pp. 394-409  

Session 8 : EU Common Security and Defence Policy 

» The origins of CSDP  

» After Saint Malo 

» CSDP institutional development 

» CSDP missions and operations 

» Critiquing CSDP: more rhetoric than substance? 

» Conclusion – Brexit and risks to European defence 

 

Readings and homework 

Sweeney, S. (2021) ‘EU Common Security and Defence Policy’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 427-455  

2.Visit of a local institution linked with the European Integration;  Session 9+10   ............................................................................. SEMINAR : 4.0h 

Session 9 : Visit of a local institution linked with the European Integration 

- Examples of visits of a local European institution 

» Civil Society, e.g. Maison d’Europe  

» EU Agency, e.g. Community Plant Variety Office 

» European company, e.g. Airbus 

Readings and homework 

Preppare the visit based on internet searches and secondary literature on the topic or the institution 

  

Session 10 : Visit of a local institution linked with the European Integration 

- Examples of visits of a local European institution 

» Civil Society, e.g. Maison d’Europe  

» EU Agency, e.g. Community Plant Variety Office 

» European company, e.g. Airbus 

Readings and homework 

Preppare the visit based on internet searches and secondary literature on the topic or the institution  

3.European Studies - Sessions 11-14 to be chosen from the list of optional topics   .......................................................................... SEMINAR : 8.0h 

Session  : 

- European vs. national citizenship 

 » The di¬ cult birth of European citizenship 

 » European citizenship through rights 

 » Article 20-22 

 » Identity and participation: the breakdown of citizenship? 

 » Conclusion 

 

- The European Union, cultural diversity and the audio-visual industry vs. Hollywood  

 » Cultural diversity: building a policy-area within the EU 

 » EU law-making activity in the audiovisual sector 

 » The successful EU foreign policy in favour of cultural diversity 

 » Mixed results after a long struggle 

 » Conclusion 

 

- International Football and European Integration(s) 

 » The role of football in European integration: Europeanisation and beyond 

 » Conceptualising the Europeanisation of football fan identities 
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 » Subjective Europeanisation 

 » Banal Europeanism 

 » Does football shape more European(ised) identifi cations among fans? First empirical evidence 

 » FREE: what place for football in an enlarged Europe? 

 » EUFOOT: zooming in on shifting identities among football fans 

 » Conclusion 

 

- Iconographies of European integrations -European vs. national identity  

 » State of the art 

 » Institutional iconographies of European integrations - High-level political rituals, first recurrent images of Europe in the making 

 » Institutional iconographies of European integrations -Maps and symbols of Europe 

 » Institutional iconographies of European integrations -Europe in your pocket: the euro iconography 

 » Decentralised and dissenting iconographies of European integrations - Iconographies of European crises 

 » Decentralised and dissenting iconographies of European integrations - Brexit, a battle of images 

 » Decentralised and dissenting iconographies of European integrations - Opposing EU policies through images 

 » Decentralised and dissenting iconographies of European integrations - Iconographies of European integration at the doors of the EU 

 » Conclusion 

 

- Erasmus and the Bologna Process - Global education  

 » Erasmus, Bologna, and European integration 

 » History, development, and key Erasmus-related frameworks 

 » The Bologna process and the European Higher Education Area 

 » Expansion of Erasmus after 2014 

 » Joint masters, doctoral programmes, and research 

 » Challenges Erasmus faces 

 » Erasmus, Bologna, and Brexit 

 » Conclusion 

 

- Social Europe vs the national Welfare State 

 » A brief history of social Europe 

 » Social Europe and patterns of European integration 

 » Harmonisation 

 » Co-operation, co-ordination and convergence 

 » Social Europe and theories of European integration 

 » Recent developments and the future of social Europe 

 » Conclusion 

 

- Irregular Migration Management in the EU 

 » Migration to the EU 

 » History of irregular migration management in the EU 

 » The creation of a common language on migration management 

 » The development of a knowledge-based migration policy 

 » The EU as an ‘area of freedom, security and justice’ 

 » The externalisation of migration management 

 » Readmission agreements 

 » Externalisation of border controls 

 » Intra-European divisions since 2015 

» Conclusion 

 

- European integration, audiovisual governance and global online platforms: between market rationale, cultural logic and social considerations 

» Global audiovisual politics between free trade and cultural exception 

» EU audiovisual policies between technological developments and cultural considerations 

» Audiovisual Media Services Directive review: bring online platforms back in 

» Audiovisual issues in EU external action 

» Concluding remarks 

 

- A Cultural-Shared Risk Community? European vs. national destiny 

» The state of the art: from European integration history to EU history, then on to EU cultural history  

» European integration history 

» European Union history 

» European Union cultural history 

» ‘Balancing on the seesaw’: the EU as a cultural shared risk community 

» The cultural history of EU institutions 

» 1952 as the crucial year 

» The cultural shared risk community 

» ‘A cultural-historical seesaw’ 

» Lessons from history 

» The ‘how’ and the ‘why’ 

» What is to come? implications for broader debates and the future of the EU 

» Conclusion 

 

- Can Tourism Be Considered an Instrument of European Integration?  

» A critique of the institutional definition of tourism and a scientific proposal 

» Tourism from the perspective of tourist flows: historical and contemporary approaches 

» Economic approaches 

» Consumer trends in tourism - Challenges of the COVID-19 crisis 

» Consumer trends in tourism - The impact of digital tools on the tourism industry 

» Consumer trends in tourism - Tourism as an experience 

» Consumer trends in tourism - The low-cost phenomenon and European territorial integration 

» Public and corporate strategy in the creation of a European tourism area - Key patterns in the development of tourism practices in Europe and their impact 

» Public and corporate strategy in the creation of a European tourism area - European and national tourism policies: the case of Spain 

» Public and corporate strategy in the creation of a European tourism area - European corporate strategy: ACCOR and selected tour operators 

» Discussion and conclusion - Tourism from the perspective of European integration theories 

» Discussion and conclusion - Contemporary challenges in geography on the question of European integration 

» Discussion and conclusion - Conclusion 
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- EU transport policy at a crossroad: The cost of liberalisation for climate change and personal mobility 

» Attempts to develop a common transport policy (1960s–1970s) 

» Liberalisation and the development of an EU transport policy (1980s) 

» Tensions between EU transport liberalisation and environmental protection (1992–2014) 

» Challenges for the future of EU transport policy 

» Conclusion 

 

- Space Policy  

» The history of space activity in Europe  

» The European Union and space 

» The Lisbon Treaty 

» The European Space Agency and space 

» Working together on space 

» Conclusion 

 

- European vs national defence policy 

» Drivers of consolidation 

» Decreasing military budgets 

» Trends in EU defence R&D 

» Rising costs of production 

» Competition from US military-industrial capital 

» The outcome: international consolidation 

» The state-capital connection in the new conditions 

» From industrial consolidation to the Aerospace and Defence Industries Association of Europe 

» Conclusion 

 

- Artificial Intelligence and its Ethics  

» Introduction: artificial intelligence – novelty and continuity in EU policy  

» AI: definition and expectations in EU policy 

» Towards a European approach to AI? the evolution of EU policy 

» The European parliament: the legal status for robots 

» AI strategy for Europe “amid fierce global competition” 

» AI ‘made in Europe’: cooperation and coordination among the Member States 

» “Ethics Guidelines for Trustworthy AI” 

» White paper on AI: towards regulation 

» Conclusions: the EU in global AI competition and cooperation 

 

- Cybercrime and Cybersecurity 

» EU cyber law-making – its subjects and objects  

» The European Union Agency for Cybersecurity  

» EU Cybercrime Centre 

» The EU as an international cyber actor: centralised EU action through the prism of international law 

» EU cybercrime law as next-generation EU criminal law  

» EU cybersecurity: in search of a definition? 

» Conclusions 

 

- Research in European integration and International Relations  

» Background: the landscape of RIs in the EU  

» The landscape of RIs internationally 

» The legal basis for engagement: competences and integration 

» Large facilities, research infrastructures, ‘big science’: the literature 

» The European research area, research infrastructures and the ESFRI process 

» European Strategy Forum on Research Infrastructures 

» International cooperation and the European Research Area 

» EIROforum organisations and the European Research Area 

» The European Organisation for Nuclear Research 

» Concluding remarks 

 

- EU Differentiated Integration (DI) as a Tangible: Internal and External Dimensions 

» Internal and mixed/external di¬fferentiated integration constellations - Internal differentiation  

» Internal and mixed/external di¬fferentiated integration constellations - External/mixed differentiation 

» Di¬fferentiated integration: tangibles, intangibles, and challenges - Tangible benefits 

» Di¬fferentiated integration: tangibles, intangibles, and challenges – Intangibles 

» Di¬fferentiated integration: tangibles, intangibles, and challenges – Challenges 

» Case study 1. enhanced cooperation 

» Case study 2. association relations with third countries 

» Differentiated integration and the future of Europe 

» Conclusion 

 

- Federal spending in the EU and the World 

» The beginning of the history of European funds 

» EU membership and access to funds 

» (Funding) awareness and engagement with European integration 

» Key findings and avenues for future research 

 

- Brexit puts spotlight on Irish Peace Process and complicates potential UK/US trade deal 

» Brexit – endgame of the reluctant European – the phase of scepticism 1945–2016 

» Brexit consequences for Ireland 

» The 2020 Irish Republic election result has recast Ireland’s political dynamics 

» A Joe Biden presidency and congress may block a US-UK post-Brexit trade deal 

» Reality dawns on Brexit Britain’s revolution 

» Conclusion 

 

Readings and homework 
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4.» ................................................................................................................................. Guest lecture by an expert in European Studies; Session 15  
 ....................................................................................................................................................................................................... SEMINAR : 2.0h 

Session 4 : Guest lecture by an expert in European Studies 

» As to the topic of the guest lecture 

Readings and homework 

Preppare the guest lecture based on internet searches and secondary literature on the topic 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Individual 20.0     

Oral exams Individual 30.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Students will have prepare student activities and readings for each session, as outlined in the course syllabus. For one contact hour two hours of 

independent student preparation should be expected. 

BIBLIOGRAPHY 

- Hoerber T (2021), ‘The United States of Europe and new horizons for European integration’ in: Hoerber T., Weber G., Cabras I. (2021) The Routledge 

Handbook for European Integrations, Routledge London, pp. 9-18 

- Mišík, M., Oravcová, V., Plenta, P. (2021), ‘The European Union’s energy policy: From market liberalisation to convergence with climate policy’, in: 

Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 315-330 

- Barnes, P. (2021), ‘Sustainable Development in the European Union’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 331-349 

- Forganni, A. (2021), ‘European Union Law’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge 

London, pp. 350-361 

- Otero Iglesias, M. (2021) ‘European Monetary Union: European Integration at its Heart’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge 

Handbook for European Integrations, Routledge London, pp. 362-375 

- Gravey, V., Adam, U., Hoerber, T. (2021) ‘The long and winding road to greening the Common Agricultural Policy’, in: Hoerber T., Weber G., Cabras I. 

(2021) The Routledge Handbook for European Integrations, Routledge London, pp. 394-409 

- Sweeney, S. (2021) ‘EU Common Security and Defence Policy’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 427-455 

- Catala M. (2021), ‘European Citizenship’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge 

London, pp. 19-32 

- Bohas, A. (2021), ‘The European Union, cultural diversity and the audio-visual industry: The unexpected fate of a “certain idea” of culture’, in: Hoerber 

T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 33-48 

- Niemann A., Weber R., Brand, A. (2021), ‘Football and European Integration(s)’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook 

for European Integrations, Routledge London, pp. 49-64 

- Calligaro O. (2021), ‘Iconographies of European integrations‘, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 65-85 

- Reilly, J., Sweeney, S. (2021), ‘Erasmus and the Bologna Process – Promoting shared values through mobility, reform, and common instruments The 

curious case of Social Europe’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 86-112 

- Polomarkakis, K. (2021), ‘The curious case of social Europe’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European 

Integrations, Routledge London, pp. 113-128 

- Köpping Athanasopoulos, H. (2021) ‘Irregular Migration Management in the EU‘, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook 

for European Integrations, Routledge London, pp. 129-151 

- Vlassis, A. (2021), European integration, audiovisual governance and global online platforms: between market rationale, cultural logic and social 

considerations’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 152-165 

- Pichler, P. (2021), ‘A Cultural-Shared Risk Community? Towards a Cultural-Historical Theory of European (Union) Integration’, in: Hoerber T., Weber G., 

Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 166-180 

- Stevens, E., Duhamel, P. (2021), ‘Can Tourism Be Considered an Instrument of European Integration?’, in: Hoerber T., Weber G., Cabras I. (2021) The 

Routledge Handbook for European Integrations, Routledge London, pp. 181-195 

- Dyrhauge, H. (2021), ‘EU transport policy at a crossroad: The cost of liberalisation for climate change and personal mobility’, in: Hoerber T., Weber G., 

Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 208-219 

- Liebermann, S. (2021), ‘European Space Policy and European Integration’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge Handbook for 

European Integrations, Routledge London, pp. 220-232 

- Karampekios N., Oikonomou, I. (2021) ‘Defence-Industrial Consolidation as a Precondition for EU Military Integration’, in: Hoerber T., Weber G., Cabras 

I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 233- 253 

- Ulnicane, I. (2021) ‘Artificial Intelligence in the European Union: Policy, Ethics, and Regulation’, in: Hoerber T., Weber G., Cabras I. (2021) The Routledge 

Handbook for European Integrations, Routledge London, pp. 254-269 

- Fahey, E. (2021), ‘Developing EU Cybercrime and Cybersecurity: On legal challenges of EU institutionalisation of cyber law-making’, in: Hoerber T., 

Weber G., Cabras I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 270-284 

- Ryan L. (2021) ‘European integration, the European Research Area and European Research Infrastructures’, in: Hoerber T., Weber G., Cabras I. (2021) 

The Routledge Handbook for European Integrations, Routledge London, pp. 285-310 
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- Rabinovych, M., Pintsch, A. (2021) ‘EU Differentiated Integration (DI) as a Tangible: Internal and External Dimensions’, in: Hoerber T., Weber G., Cabras 

I. (2021) The Routledge Handbook for European Integrations, Routledge London, pp. 376-393 

- Cunha, A. (2021), ‘Blue signs on the road: European Union funding and citizens ̕ feelings towards membership’, in: Hoerber T., Weber G., Cabras I. -

(2021) The Routledge Handbook for European Integrations, Routledge London, pp. 410-426 

- Ryan, J. (2021) ‘Brexit puts spotlight on Irish Peace Process and complicates potential UK/US trade deal’, in: Hoerber T., Weber G., Cabras I. (2021) 

The Routledge Handbook for European Integrations, Routledge London, pp. 456-478 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 7: Affordable and Clean Energy 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 

Goal 15: Life on Land 

Goal 16: Peace and Justice Strong Institutions 
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HU03-002-G Design and space 

Course coordinator : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr  — Office :  in AIX-EN-PROVENCE 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This module is a continuation of the first year design program, which focuses on creativity methods and product/fashion design. It deals with spatial design and 

more specifically, it allows the acquisition of knowledge concerning the history of architecture and a reflection in this field through the "Image de ville" festival 

held in Aix-en-Provence in October, which constitutes an important local event (linked to the national days of architecture). 

The aim for the student is to produce a high level of writing and documentary analysis by making links between different disciplinary perspectives. It continues 

to develop an ecosystem of thought in continuity with the teaching of S2. 

PREREQUISITES 

HU01-001-G // HU02-002-G 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Introduction to architecture   ...................................................................................................................................................... SEMINAR : 16.0h 

Session 1 : Identify different period of time - chronology 

 

Readings and homework 

  

Session 2 : Invention of modernity in the avant-gardes and grand narratives 

 

Readings and homework 

  

Session 3 : Next: Invention of modernity in the avant-gardes and grand narratives 

 

Readings and homework 

  

Session 4 : From modernism and less is more to post modernism and less is bore - next 

 

Readings and homework 

  

Session 5 : Next: From modernism and less is more to post modernism and less is bore - next 

 

Readings and homework 

  

Session 6 : Urbanity, transformed city and augmented city 

 

Readings and homework 

  

Session 7 : Next: Urbanity, transformed city and augmented city 

 

Readings and homework 

  

Session 8 : Architectural tour/excursion 

 

Readings and homework 

  

2.Critical approach of contemporary architecture   ........................................................................................................................... SEMINAR : 6.0h 

Session 9 : Movies in their context: analysis method 

 

Readings and homework 

  

Session 10 : Next: movies in their context & analysis method 

 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

  

Session 11 : Meeting the organisation team 

 

Readings and homework 

  

3.Festival   ...................................................................................................................................................................................... SEMINAR : 8.0h 

Session 12 : movie projection 

 

Readings and homework 

  

Session 13 : Debates participation 

 

Readings and homework 

  

Session 14 : Debates participation 

 

Readings and homework 

  

Session 15 : End of the course /oral presentation 

 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 25.0     

Written exams Individual 25.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Details: The personal work is focused on: 

(1) a more in-depth study of the concepts covered in class 

(2) the production of a group presentation on an architectural period 

(3) a movie analysis next to the festival Image de ville 

BIBLIOGRAPHY 

Ragon M (2010) Histoire de l'architecture et de l'urbanisme modernes, Essai (Poche) 

Lyotard J.F. (2005) Le postmoderne expliqué aux enfants, correspondance, 1982-1985, Editions Galilée 

Joyeux-Prunel B. (2016) Les avant-gardes artistiques, 1918-1945, Une histoire transnationale, Editions Gallimard, coll. « Folio Histoire » 

Heidegger M. (1958) Bâtir, habiter, penser, dans Essais et conférences, Editions Gallimard 

Jenks C. (1979) Le langage de l'architecture postmoderne, éditions Denoël 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 11: Sustainable Cities and Communities 
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HU03-002-G Design et espace 

Responsable de cours : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr — Bureau :    à AIX-EN-PROVENCE 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce module s'inscrit en continuité du programme de design de première année focalisé sur les méthodes de créativité et le design produit/mode. Il aborde le 

design d'espace et plus spécifiquement, il permet l'acquisition de savoirs concernant l’histoire de l’architecture et une réflexion dans ce domaine à travers le 

festival « Image de ville » qui se tient à Aix-en-Provence octobre qui constitue un événement local d’importance (adossé aux journées nationales de 

l’architecture). 

Le but pour l’étudiant/l’étudiante est de produire une analyse d’un haut niveau rédactionnel et documentaire en faisant des liens entre différents points de vue 

disciplinaires. Ce module continue à développer un écosystème de pensée en continuité avec les enseignements du S2. 

 

PRÉREQUIS 

HU01-001-G // HU02-002-G 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Introduction à l’architecture   ................................................................................................................................................................ TD : 16.0h 

Séance 1 : Se repérer dans le temps - frise chronologique 

 

Lectures et travaux 

  

Séance 2 : Invention de la modernité dans les avant-gardes et les grands récits 

 

Lectures et travaux 

  

Séance 3 : Suite : Invention de la modernité dans les avant-gardes et les grands récits 4 

 

Lectures et travaux 

  

Séance 4 : Du less is more moderniste au less is bore post modernist 

 

Lectures et travaux 

  

Séance 5 : Suite : Du less is more moderniste au less is bore post modernist 

 

Lectures et travaux 

  

Séance 6 : Urbanité, ville transformée et ville augmentée 

 

Lectures et travaux 

  

Séance 7 : Suite : Urbanité, ville transformée et ville augmentée 

 

Lectures et travaux 

  

Séance 8 : Sortie/visite architecturale 

 

Lectures et travaux 

  

2.Approche critique de l’architecture contemporaine   ................................................................................................................................ TD : 6.0h 

Séance 9 : Contextualisation des films : méthode d'analyse 

 

Lectures et travaux 
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Séance 10 : Suite : contextualisation des films & méthodes d'analyse 

 

Lectures et travaux 

  

Séance 11 : Rencontre avec les organisateurs du festival 

 

Lectures et travaux 

  

3.Festival   ................................................................................................................................................................................................. TD : 8.0h 

Séance 12 : Visionnage du film 

 

Lectures et travaux 

  

Séance 13 : Participation au débat 

 

Lectures et travaux 

  

Séance 14 : Participation au débat 

 

Lectures et travaux 

  

Séance 15 : Cloture du module / oraux 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 25.0     

Ecrits Individuel 25.0     

Oraux Individuel 50.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Détails : Le travail personnel porte : 

(1) sur l’approfondissement des notions abordées en cours 

(2) sur la production d’un exposé en groupe concernant une période architecturale 

(3) une analyse filmique à l'issue du festival Image de ville 

LECTURES RECOMMANDÉES 

Ragon M (2010) Histoire de l'architecture et de l'urbanisme modernes, Essai (Poche) 

Lyotard J.F. (2005) Le postmoderne expliqué aux enfants, correspondance, 1982-1985, Editions Galilée 

Joyeux-Prunel B. (2016) Les avant-gardes artistiques, 1918-1945, Une histoire transnationale, Editions Gallimard, coll. « Folio Histoire » 

Heidegger M. (1958) Bâtir, habiter, penser, dans Essais et conférences, Editions Gallimard 

Jenks C. (1979) Le langage de l'architecture postmoderne, éditions Denoël 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 

Objectif 11 : Villes et communautés durables 
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HU04-001-G Geopolitics of climate change 

Course coordinator : Marybel PEREZ 
marybel.perez@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course introduces the roles, policy change, national interests, and impact of different state and non-state actors in fighting climate change from 

perspectives of geopolitics and global governance. The course consists of two parts: lecture and simulation game of COP 26. 

 

The lecture module has 5 sessions, which explain the history of climate change, the governance regime, and the corresponding discussions, interests, and 

decisions of different participants, including sovereign states, INGOs, civil society, and MNEs. The purpose of this part is to help students build a fundamental 

knowledge of global governance regimes and climate politics in preparation for the simulation game. 

 

The simulation module takes COP 26 as an example and has 10 sessions. Students will serve as country representatives, leaders of IGOs, civic leaders, and 

executives of MNEs. They will be assigned to five regional committees and secretariats to participate in formulating global climate goals through three rounds of 

discussions and negotiations. This part will examine students’ interdisciplinary research competency, communication skills, and teamwork. 

PREREQUISITES 

Cours HU S1-S3 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Introduction to Geopolitics of the Climate Change   ..................................................................................................................... SEMINAR : 10.0h 

Session 1 : Climate Change: A Brief History 

 

Readings and homework 

  

Session 2 : Developed Countries’ Perspective 

 

Readings and homework 

  

Session 3 : Emerging Economies’ Perspective 

 

Readings and homework 

  

Session 4 : Vulnerable Countries’ Perspective 

 

Readings and homework 

  

Session 5 : Non-state Actors in Climate Governance 

 

Readings and homework 

  

2.The Simulation Game: COP 26   .................................................................................................................................................. SEMINAR : 20.0h 

Session 1 : Negotiation Tactics and COP26 Opening Ceremony 

 

Readings and homework 

  

Session 2 : Committee Meeting Day 1 

 

Readings and homework 

  

Session 3 : Committee Meeting Day 2 

 

Readings and homework 

  

Session 4 :  Inter-Committee Meeting Day 1 
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Readings and homework 

  

Session 5 : Inter-Committee Meeting Day 2 

 

Readings and homework 

  

Session 6 : Committee Meeting Day 3 

 

Readings and homework 

  

Session 7 : Committee Meeting Day 4 

 

Readings and homework 

  

Session 8 : World Leaders Summit (Opening Day) 

 

Readings and homework 

  

Session 9 : World Leaders Summit (Day 2) 

 

Readings and homework 

  

Session 10 : World Leaders Summit (Closing Day) 

 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Oral exams Individual 20.0     

Written exams Individual 60.0     

Written exams Group 20.0     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : Read the material provided for each lecture and prepare questions. Conduct research for and write position paper. Prepare presentation of position 

paper and speech. Learn schedule, procedure, and rules of negotiation. Decide administrative issues for the meetings. 

BIBLIOGRAPHY 

Kreienkamp, Julia. (2019) The Long Road to Paris: The History of the Global Climate Change Regime. UCL-Global Governance Institute Policy Brief.  

 

BBC News. (2021) Climate Change: What are the Big Polluters Doing to Cut Carbon Emissions?  

 

Barichella, Arnauly, and Thomas Pellerin-Carlin. (2021) Make Transatlantic Cooperation Great Again: Prospects for EU-US Collaboration on Climate and Energy 

under the Biden Administration. Jacques Delors Energy Centre. Energy & Climate Policy Paper No. 264. 

 

Delbeke, Jos, and Peter Vis. (2015) EU Climate Leadership in A Rapid Changing World. In EU Climate Policy Explained (edited by Jos Delbeke and Peter Vis). New 

York: Routledge. Pp. 5-28. 

 

Petrone, Francesco. (2019) BRICS, Soft Power and Climate Change: New Challenges in Global Governance? Ethics & Global Politics 12(2): 19-30.  

 

Brunnée, Jutta and Charlotte Streck. (2013) The UNFCCC as A Negotiation Forum: towards Common but More Differentiated Responsibilities. Climate Policy 13(5): 

589-607. 

 

Eckstein, David, Vera Kunzel and Laura Schafer. (2021) Global Climate Risk Index 2021. GermanWatch. Pp. 6-15.  

 

Holt, Mima, Yamide Dagnet and Nate Warszawski. (2021) What Vulnerable Countries Need from the COP26 Climate Summit? World Resources Institute. 

Climate & Development Network. (2017) Non-State Actors: Towards a Leading Role in the Implementation of the Paris Agreement.  

 

SUSTAINABLE DEVELOPMENT GOALS 
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Goal 7: Affordable and Clean Energy 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 

Goal 14: Life Below Water 

Goal 15: Life on Land 

Goal 16: Peace and Justice Strong Institutions 

Goal 17: Partnerships to achieve the Goal 
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HU04-001-G Géopolitique du changement climatique 

Responsable de cours : Marybel PEREZ 
marybel.perez@essca.fr — Bureau :    à ANGERS 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours présente les rôles, les changements de politique, les intérêts nationaux et l'impact des différents acteurs étatiques et non étatiques dans la lutte 

contre le changement climatique du point de vue de la géopolitique et de la gouvernance mondiale. Le cours se compose de deux parties : cours magistral et 

jeu de simulation de la COP 26. 

 

Le module de conférence comporte 5 sessions, qui expliquent l'histoire du changement climatique, le régime de gouvernance et les discussions, intérêts et 

décisions correspondants des différents participants, y compris les États souverains, les ONGI, la société civile et les EMN. Le but de cette partie est d'aider les 

étudiants à acquérir une connaissance fondamentale des régimes de gouvernance mondiale et de la politique climatique en préparation du jeu de simulation. 

 

Le module de simulation prend COP 26 comme exemple et comporte 10 sessions. Les étudiants serviront de représentants de pays, de dirigeants 

d'organisations intergouvernementales, de dirigeants civiques et de dirigeants d'entreprises multinationales. Ils seront affectés à cinq comités et secrétariats 

régionaux pour participer à la formulation d'objectifs climatiques mondiaux à travers trois cycles de discussions et de négociations. Cette partie examinera les 

compétences de recherche interdisciplinaire, les compétences en communication et le travail d'équipe des étudiants. 

PRÉREQUIS 

Cours HU S1-S3 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Introduction à la géopolitique du changement climatique   .................................................................................................................... TD : 10.0h 

Séance 1 : Changement climatique : un bref historique 

 

Lectures et travaux 

  

Séance 2 : Point de vue des pays développés 

 

Lectures et travaux 

  

Séance 3 : Perspective des économies émergentes 

 

Lectures et travaux 

  

Séance 4 : Perspective des pays vulnérables 

 

Lectures et travaux 

  

Séance 5 : Acteurs non étatiques de la gouvernance climatique 

 

Lectures et travaux 

  

2.Le jeu de simulation : COP 26   .............................................................................................................................................................. TD : 20.0h 

Séance 1 : Tactiques de négociation et cérémonie d'ouverture de la COP26 

 

Lectures et travaux 

  

Séance 2 : Réunion du comité Jour 1 

 

Lectures et travaux 

  

Séance 3 : Réunion du comité Jour 2 

 

Lectures et travaux 
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Séance 4 : Réunion intercomités Jour 1 

 

Lectures et travaux 

  

Séance 5 : Réunion inter-comités Jour 2 

 

Lectures et travaux 

  

Séance 6 : Réunion du comité Jour 3 

 

Lectures et travaux 

  

Séance 7 : Réunion du comité Jour 4 

 

Lectures et travaux 

  

Séance 8 : Sommet mondial des dirigeants (Jour d'ouverture) 

 

Lectures et travaux 

  

Séance 9 : Sommet mondial des dirigeants (jour 2) 

 

Lectures et travaux 

  

Séance 10 : Sommet mondial des dirigeants (jour de clôture) 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux Individuel 20.0     

Ecrits Individuel 60.0     

Ecrits Collectif 20.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Lire le matériel fourni pour chaque session et préparer des questions. Effectuer des recherches et rédiger un document de position. Préparer la 

présentation du document de position et du discours. Apprendre le calendrier, la procédure et les règles de négociation. Décider des questions administratives 

pour les réunions. 

LECTURES RECOMMANDÉES 

Kreienkamp, Julia. (2019) The Long Road to Paris: The History of the Global Climate Change Regime. UCL-Global Governance Institute Policy Brief.  

 

BBC News. (2021) Climate Change: What are the Big Polluters Doing to Cut Carbon Emissions?  

 

Barichella, Arnauly, and Thomas Pellerin-Carlin. (2021) Make Transatlantic Cooperation Great Again: Prospects for EU-US Collaboration on Climate and Energy 

under the Biden Administration. Jacques Delors Energy Centre. Energy & Climate Policy Paper No. 264. 

 

Delbeke, Jos, and Peter Vis. (2015) EU Climate Leadership in A Rapid Changing World. In EU Climate Policy Explained (edited by Jos Delbeke and Peter Vis). New 

York: Routledge. Pp. 5-28. 

 

Petrone, Francesco. (2019) BRICS, Soft Power and Climate Change: New Challenges in Global Governance? Ethics & Global Politics 12(2): 19-30.  

 

Brunnée, Jutta and Charlotte Streck. (2013) The UNFCCC as A Negotiation Forum: towards Common but More Differentiated Responsibilities. Climate Policy 13(5): 

589-607. 

 

Eckstein, David, Vera Kunzel and Laura Schafer. (2021) Global Climate Risk Index 2021. GermanWatch. Pp. 6-15.  

 

Holt, Mima, Yamide Dagnet and Nate Warszawski. (2021) What Vulnerable Countries Need from the COP26 Climate Summit? World Resources Institute. 

Climate & Development Network. (2017) Non-State Actors: Towards a Leading Role in the Implementation of the Paris Agreement.  
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OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 7 : Recours aux énergies renouvelables 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 

Objectif 10 : Réduction des inégalités 

Objectif 11 : Villes et communautés durables 

Objectif 12 : Consommation et production responsables 

Objectif 13 : Lutte contre le changement climatique 

Objectif 14 : Vie aquatique 

Objectif 15 : Vie terrestre 

Objectif 16 : Justice et paix 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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HU04-002-G Design and graphism 

Course coordinator : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr  — Office :  in AIX-EN-PROVENCE 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This course addresses the issue of graphic design and allows students to learn about 2 software programs widely used by design students and practitioners: 

Photoshop, InDesign. The aim is to use this software to develop graphic creations. 

PREREQUISITES 

cours de design S1, S2 et S3 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Photoshop   ............................................................................................................................................................................... SEMINAR : 20.0h 

Session 1 : Software presentation 

Understanding the differences between Photoshop & In Design 

Readings and homework 

  

Session 2 : Infographic notions 

- Difference between matrix and vector images 

- The main file formats 

- The main colour spaces 

- Resolutions and size of an image 

Readings and homework 

  

Session 3 : Photoshop's bases 

Interface and workspace overview 

- History panel 

- Creating, opening and saving files  

- Image properties (size - resolution - colorimetric) 

- Crop, un-crop and work area 

- Resampling 

- Basic selection tool 

- Transforming an image 

Readings and homework 

  

Session 4 : Layers on Photoshop 

The different types of layers 

Layer palette and its options 

Combining several images in one file 

Merge mode 

Opacity 

Layer styles 

Readings and homework 

Example of a Creative Subject: Creating a double exposure photo  

Session 6 : Selection part 1 

Detouring with the pen tool 

Readings and homework 

  

Session 7 : Selection part 2 

Detouring with the quick selection and object tools 

Detouring with the select and hide function 

Merge mask 

Readings and homework 

  

Session 8 : Creating adjusting layers 

adjust the tone with the levels, 

adjust brightness and contrast with brightness and contrast, 

adjust saturation with vibrance, 

make a selective correction with hue and saturation, 

adjusting a colour image to black and white 
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Readings and homework 

  

Session 9 : Creating advanced layers 

Blend masks in photo editing 

Clipping mask in photo editing 

Readings and homework 

  

Session 10 : Retouch & effects 

Retouching with correction tools, stamps, 

fill according to content 

Add filter effects with noise addition, sharpening, blurring, vignetting, smoothness filters, neutral filters 

 

Readings and homework 

Example of creative subject: creating a photomontage  

2.Indesign   ................................................................................................................................................................................... SEMINAR : 10.0h 

Session 11 : InDesign bases 

- Interface and workspace overview 

- Creating, opening and saving files  

- Essential concept of document options 

(top and bottom margins, small background, large background, facing page, bleed, column) 

Readings and homework 

  

Session 12 : Integrating bloks 

- Integrating and formatting text blocks 

- Integrate and modify image blocks 

- Apply colours and effects 

Readings and homework 

  

Session 13 : Structuring a document with a basic line grid 

 

Readings and homework 

Create a CV  

Session 14 : Structuring a document with a basic line grid 

 

Readings and homework 

Create a CV  

Session 15 : Structuring a document with a basic line grid 

 

Readings and homework 

CV Creation  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Group 25.0     

Written exams Group 25.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Application exercises are carried out: photomontage, CV. A group graphic project is made and presented orally. The topic will be oriented on actions 

against poverty. 

BIBLIOGRAPHY 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 
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HU04-002-G Design et graphisme 

Responsable de cours : Bénédicte BOURCIER 
benedicte.bourcier-bequaert@essca.fr — Bureau :    à AIX-EN-PROVENCE 

Informations sur le cours 
Rattachement :  ECONOMICS, LAW AND SOCIETY  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce cours aborde la question du graphisme et permet aux étudiants de se former à 2 logiciels très utilisés par les étudiants et praticiens du design: Photoshop, 

InDesign. Il s'agit d'utiliser ces logiciels pour élaborer des réalisations graphiques. 

PRÉREQUIS 

cours de design S1, S2 et S3 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANISATION 

1.Photoshop   .......................................................................................................................................................................................... TD : 20.0h 

Séance 1 :  Présentation des logiciels 

Comprendre les différences entre chaque logiciel Photoshop et  

InDesign  

 

Lectures et travaux 

  

Séance 2 : Notions en infographie 

• Différence entre image matricielle et vectoriel 

• Les principaux formats de fichier 

• Les principaux espaces colorimétriques 

• Les résolutions et taille d’une image 

Lectures et travaux 

  

Séance 3 : Les bases de Photoshop 

• Présentation de l’interface et de l’espace de travail 

• Panneau historique 

• Créer, ouvrir et enregistrer des fichiers  

• Les propriétés des images (taille - résolution -  colorimétrique) 

• Recadrage, désincliner et zone de travail 

• Ré-échantillonage 

• Outil de sélection basique 

• Transformation d’une image 

 

Lectures et travaux 

  

Séance 4 : Les calques sur Photoshop 

 

Les différents types de calque 

Palette calques et ses options 

Combiner plusieurs images sur un fichier 

Mode de fusion 

Opacité 

Les Styles de calque 

 

Lectures et travaux 

Exemple de Sujet créatif : création d’une photo double exposition  

Séance 6 : Détourage et sélection partie 1 

Détourer avec l’outil plume mode tracé 

 

Lectures et travaux 

  

Séance 7 : Détourage et sélection partie 2 

Détourer avec les outils de sélection rapide et d'objet 

Détourer avec la fonction sélectionner et masquer 

Masque de fusion 

 

Lectures et travaux 
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Séance 8 : Créer des claques de réglage 

régler de la tonalité avec les niveaux, 

régler la luminosité et contraste avec la luminosité et contraste, 

régler la saturation avec la vibrance, 

faire une correction sélective avec la teinte et saturation, 

régler une image couleur en noir et blanc 

 

Lectures et travaux 

  

Séance 9 : Créer des masques avancés 

Masques de fusion en retouche photo 

Masque d'écrêtage en retouche photo 

 

Lectures et travaux 

  

Séance 10 : Retouches et effets 

Faire de la retouche avec les outils correcteurs, tampons, 

remplissage d’après le contenu 

Ajouter des effets de filtre avec ajout de bruit, renforcement accentuation, flou, vignettage, filtres fluidité, neutral filters 

 

Lectures et travaux 

Exemple d'un sujet créatif : création d’un photomontage  

2.InDesign   ............................................................................................................................................................................................. TD : 10.0h 

Séance 11 : Les bases d'InDesign 

• Présentation de l’interface et de l’espace de travail 

• Créer ouvrir et enregistrer des fichiers  

• Notion indispensable d’option du document 

(marge haut bas, petit fond grand fond, page en vis-à-vis fond perdu, colonne) 

 

Lectures et travaux 

  

Séance 12 : Intégrer des blocs 

• Intégrer des blocs textes et les mettre en forme 

• Intégrer et modifier des blocs image 

• Appliquer des couleurs et effets 

 

Lectures et travaux 

  

Séance 13 : Structurer un document avec une grille ligne de base 

 

Lectures et travaux 

Création d'un CV  

Séance 14 : Structurer un document avec une grille ligne de base 

Structuring a document with a basic line grid 

Lectures et travaux 

Création d'un CV  

Séance 15 : Structurer un document avec une grille ligne de base 

 

Lectures et travaux 

Création d'un CV  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Oraux Collectif 25.0     

Ecrits Collectif 25.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 
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Détails : Des exercices d'application sont réalisés : photomontage, CV. Un projet graphique de groupe est rendu et présenté à l'oral. La thématique portera sur 

la lutte contre la pauvreté.  

 

LECTURES RECOMMANDÉES 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 1 : Lutter contre la pauvreté 
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HU05-001-G Financial Crises – Reasons and Consequences 

Course coordinator : Christoph WEBER 
christoph.weber@essca.fr  — Office : 409 in LYON 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

There is a long history of financial crises. According to Laeven and Valencia (2013) there have been 147 systemic banking crises in 93 countries since the late 

1970s. Thus, the course will focus on the reasons and consequences of financial crises.  

The first part of the course is devoted to a general overview of different types of financial crises and their theoretical explanations. Initially, the course will 

discuss the efficient market hypothesis and its critics. The next step is to analyse the theory and some examples of banking crises. Then the focus turns to 

different types of financial crises: banking crises, currency crises, balance of payment crises, and sovereign debt crises. The lecture also looks at three cases of 

bankers who caused massive financial losses. 

The second part of the course deals with specific cases of financial crises. It starts with some historical financial crises: the Tulip Mania, the Mississippi Bubble, 

and the South Sea Bubble. After analysing the Great Depression, the focus turns to financial crises of the 1980s and 1990s. Finally, the course tackles 

financial crises of the recent past including the Subprime Crisis and the Euro Crisis. 

PREREQUISITES 

EC01-001-G, EC04-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Introduction   ............................................................................................................................................................................... SEMINAR : 1.5h 

2.Basics of Financial Market Theory   ............................................................................................................................................... SEMINAR : 4.5h 

Session 1 : Efficient Market Hypothesis 

 

Readings and homework 

Mishkin, F. (2016). The Economics of Money, Banking, and Financial Markets (11th ed., pp. 186-206). Harlow: Pearson Education. 

Pilbeam, K. (2005). Finance and Financial Markets (pp. 247-268). New York: Palgrave Macmillan.  

Session 2 : Bubbles 

 

Readings and homework 

Kettell, B. (2002). Economics for Financial Markets (pp. 296-313). Oxford: Butterworth-Heinemann.  

Session 3 : Behavioural Finance 

 

Readings and homework 

Nofsinger, J. (2018). The Psychology of Investing (6th ed.). New York: Routledge Taylor & Francis Group.  

3.Bank Runs   ................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Theory of Bank Runs 

 

Readings and homework 

Balkenborg, D., Kaplan, T., & Miller, T. (2011). Teaching bank runs with classroom experiments. The Journal of Economic Education, 42(3), 224-242. 

Diamond, D. W. (2007). Banks and liquidity creation: a simple exposition of the Diamond-Dybvig model. FRB Richmond Economic Quarterly, 93(2), 189-

200.  

Session 2 : Examples of Bank Runs 

 

Readings and homework 

Goldsmith-Pinkham, P., & Yorulmazer, T. (2010). Liquidity, Bank Runs, and Bailouts: Spillover Effects During the Northern Rock Episode. Journal of 

Financial Services Research, 37(2/3), 83–98. 

Shin, H. S. (2009). Reflections on Northern Rock: The Bank Run that Heralded the Global Financial Crisis. Journal of Economic Perspectives, 23(1), 101–

119.  

4.Some (In)Famous Bankers I: Nick Leeson   .................................................................................................................................... SEMINAR : 1.5h 

Session 1 : 

 

Readings and homework 

Drummond, H. (2003). Did Nick Leeson have an accomplice? The role of information technology in the collapse of Barings Bank. Journal of Information 

Technology, 18(2), 93-101. 
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Greener, I. (2006). Nick Leeson and the collapse of Barings Bank: Socio-technical networks and the ‘Rogue Trader’. Organization, 13(3), 421-441. 

Stein, M. (2000). The risk taker as shadow: a psychoanalytic view of the collapse of Barings Bank. Journal of Management Studies, 37(8), 1215-1230.  

5.Banking Crises   ........................................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Theory of Banking Crises 

 

Readings and homework 

Calomiris, C. W., & Gorton, G. (1991). The origins of banking panics: models, facts, and bank regulation. In R. G. Hubbard, Financial Markets and Financial 

Crises (pp. 109-174). University of Chicago Press. 

Schularick, M. and Taylor, A. M. (2012). Credit booms gone bust: Monetary policy, leverage cycles, and financial crises, 1870–2008. American Economic 

Review, 102(2), 1029–1061.  

Session 2 : Examples of Banking Crises 

 

Readings and homework 

Laeven, L. and Valencia, F. (2013). Systemic banking crises database. IMF Economic Review, 61(2), 225–270. 

Reinhart, C. M. and Rogoff, K. (2014). This time is different: A panaramic view of eight centuries of financial crises. Annals of Economics and Finance, 

15(2), 1065–1188. 

Reinhart, C. M. and Rogoff, K. S. (2013). Banking crises: an equal opportunity menace. Journal of Banking & Finance, 37(11), 4557–4573.  

6.Currency Crises   .......................................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Theory of Currency Crises 

 

Readings and homework 

Danielsson, J. (2013). Global financial systems: stability and risk (pp. 217-236). Harlow: Pearson. 

Glick, R. and Hutchison, M.M. (2013). Models of Currency Crises. In G. Caprio, The Evidence and Impact of Financial Globalization (pp. 485-497). Oxford: 

Elsevier Inc.  

Session 2 : Examples of Currency Crises 

 

Readings and homework 

Frankel, J. A. and Rose, A. K. (1996). Currency crashes in emerging markets: An empirical treatment. Journal of International Economics, 41(3), 351–366. 

Gupta, P., Mishra, D., and Sahay, R. (2007). Behavior of output during currency crises. Journal of International Economics, 72(2), 428–450.  

7.Balance of Payment Crises   ......................................................................................................................................................... SEMINAR : 1.5h 

Session 1 : 

 

Readings and homework 

Glick, R., Guo, X., and Hutchison, M. (2006). Currency crises, capital-account liberalization, and selection bias. Review of Economics and Statistics, 88(4), 

698–714. 

Kaminsky, G. L. and Reinhart, C. M. (1999). The twin crises: The causes of banking and balance-of-payments problems. American Economic Review, 89(3), 

473–500.  

8.Sovereign Debt Crises   ................................................................................................................................................................ SEMINAR : 3.0h 

Session 1 : 

 

Readings and homework 

Cruces, J. J. and Trebesch, C. (2013). Sovereign defaults: The price of haircuts. American Economic Journal: Macroeconomics, 5(3), 85–117. 

Furceri, D. and Zdzienicka, A. (2012b). How costly are debt crises? Journal of International Money and Finance, 31(4), 726–742. 

Tomz, M. and Wright, M. L. (2007). Do countries default in “bad times”? Journal of the European Economic Association, 5(2-3), 352–360.  

9.Some (In)Famous Bankers II: Jérôme Kerviel and Bernard L. Madoff   ............................................................................................ SEMINAR : 1.5h 

Session 1 : 

 

Readings and homework 

Gilligan, G. (2011). Jérome Kerviel the'rogue trader'of Société Générale: Bad luck, bad apple, bad tree or bad orchard?. The Company Lawyer, 32(12), 355-

362. 

Reurink, A. (2018). Financial fraud: a literature review. Journal of Economic Surveys, 32(5), 1292-1325. 

Stolowy, H., Messner, M., Jeanjean, T., & Richard Baker, C. (2014). The construction of a trustworthy investment opportunity: Insights from the Madoff 

fraud. Contemporary Accounting Research, 31(2), 354-397.  

10.History of Financial Crises   ...................................................................................................................................................... SEMINAR : 22.5h 

Session 1 : Tulip Mania, 1637 

 

Readings and homework 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations (pp. 14-30). London: Routledge. 

Garber, P. (2001). Famous first bubbles - The Fundamentals of Early Manias (pp. 15-83). Cambridge, Mass.: MIT Press.  

Session 2 : The Mississippi Bubble, 1719 

 

Readings and homework 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations (pp. 31-53). London: Routledge.  

Session 3 : The South Sea Bubble, 1720 

 

Readings and homework 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations (pp. 54-72). London: Routledge.  

Session 4 : The Great Depression, 1929–1939 
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Readings and homework 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations (pp. 225-254). London: Routledge. 

Gerber., J. (2019). A Great Deal of Ruin: Financial Crises since 1929 (pp. 69-91). Cambridge: Cambridge University Press.  

Session 5 : The Rise and Fall of the Bretton Woods System, 1944-1973 

 

Readings and homework 

Bordo, M. (1993). The Bretton Woods International Monetary System: A Historical Overview. In M. Bordo & B. Eichengreen, A Retrospective on the Bretton 

Woods System (pp. 3 - 108). Chicago: University of Chicago Press. 

Garber, P. M. (1993). The collapse of the Bretton Woods fixed exchange rate system. In M. Bordo & B. Eichengreen, A Retrospective on the Bretton Woods 

System (pp. 461-494). University of Chicago Press.  

Session 6 : The Latin American Debt Crisis, 1982–1989 

 

Readings and homework 

Gerber., J. (2019). A Great Deal of Ruin: Financial Crises since 1929 (pp. 92-117). Cambridge: Cambridge University Press.  

Session 7 : The Japanese asset price bubble, 1992 

 

Readings and homework 

Basile, A., & Joyce, J. P. (2001). Asset bubbles, monetary policy and bank lending in Japan: an empirical investigation. Applied Economics, 33(13), 1737–

1744. 

Saxonhouse, G. R., & Stern, R. M. (2003). The Bubble and the Lost Decade. World Economy, 26(3), 267–281.  

Session 8 : The Tequila Crisis, 1994/1995 

 

Readings and homework 

Calomiris, C. (1999). Lessons from the Tequila Crisis for successful financial liberalization. Journal of Banking & Finance, 23(10), 1457-1461. 

Mishkin, F. S. (1999). Lessons from the tequila crisis. Journal of Banking & Finance, 23(10), 1521-1533.  

Session 9 : The Russian Crisis, 1998/1999 

 

Readings and homework 

Boettke, P. J. (1999). The Russian Crisis. American Journal of Economics and Sociology, 58(3), 371-384. 

Chiodo, A. J., & Owyang, M. T. (2008). A case study of a currency crisis: The Russian default of 1998. Federal Reserve Bank of St. Louis Review, (Nov), 7-18. 

Lokshin, M., & Ravallion, M. (2000). Welfare impacts of the 1998 financial crisis in Russia and the response of the public safety net. Economics of 

Transition, 8(2), 269-295.  

Session 10 : The Asian Financial Crisis, 1997–1999 

 

Readings and homework 

Corsetti, G., Pesenti, P., & Roubini, N. (1999). What caused the Asian currency and financial crisis?. Japan and the World Economy, 11(3), 305-373. 

King, M. R. (2001). Who triggered the Asian financial crisis?. Review of International Political Economy, 8(3), 438-466. 

Hunter, W. C., Kaufman, G. G., & Krueger, T. H. (Eds.). (2012). The Asian financial crisis: origins, implications, and solutions. Springer Science & Business 

Media.  

Session 11 : The Dotcom Bubble, 2000 

 

Readings and homework 

Ljungqvist, A., & Wilhelm Jr, W. J. (2003). IPO pricing in the dot‐com bubble. The Journal of Finance, 58(2), 723-752. 

Ofek, E., & Richardson, M. (2003). Dotcom mania: The rise and fall of internet stock prices. The Journal of Finance, 58(3), 1113-1137.  

Session 12 : The Argentine sovereign debt crisis, 2001 

 

Readings and homework 

Moro, B., & Beker, V. (2016). Argentina’s Debt Crisis. In B. Moro & V. Beker, Modern Financial Crises - Argentina, United States and Europe (pp. 31-42). 

Heidelberg: Springer.  

Session 13 : The Subprime Crisis in the United States, 2007 

 

Readings and homework 

Claessens, S., Dell’Ariccia, G., Igan, D., & Laeven, L. (2010). Cross‐country experiences and policy implications from the global financial crisis. Economic 

Policy, 25(62), 267-293. 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations (pp. 370-396). London: Routledge. 

Friedman, J. (2011). What caused the financial crisis. Philadelphia: University of Pennsylvania Press.  

Session 14 : The Icelandic financial crisis, 2008–2011 

 

Readings and homework 

Jónsson, A., & Sigurgeirsson, H. (2017). The Icelandic Financial Crisis. New York: Palgrave Macmillan.  

Session 15 : The Financial Crisis in Europe, 2009- 

 

Readings and homework 

Moro, B., & Beker, V. (2016). Part IV: The European Public Debt Crisis. In B. Moro & V. Beker, Modern Financial Crises - Argentina, United States and Europe 

(pp. 81-160). Heidelberg: Springer. 

Gerber., J. (2019). A Great Deal of Ruin: Financial Crises since 1929 (pp. 165-182). Cambridge: Cambridge University Press.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 
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Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Individual 50.0     

Oral exams Individual 20.0     

Oral exams Individual 30.0     

 

 

PERSONAL WORK 

Volume : 100 h 

Details : Seminar paper and presentation. 

BIBLIOGRAPHY 

Bilginsoy, C. (2015). A history of financial crises - Dreams and Follies of Expectations. London: Routledge. 

Garber, P. (2001). Famous first bubbles - The Fundamentals of Early Manias. Cambridge: MIT Press. 

Gerber., J. (2019). A Great Deal of Ruin: Financial Crises since 1929. Cambridge: Cambridge University Press. 

Moro, B., & Beker, V. (2016). Modern Financial Crises - Argentina, United States and Europe. Heidelberg: Springer. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 8: Decent Work and Economic Growth 

Goal 16: Peace and Justice Strong Institutions 
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HU06-0E1-G INTERCULTURAL DYNAMICS 

Course coordinator : Albrecht SONNTAG 
albrecht.sonntag@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : ANGERS, BORDEAUX 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

In a globalised economy each actor is increasingly likely to work with colleagues and partners from the most different cultural environments. Cross-cultural 

awareness and communication skills are therefore essential assets. The course aims at introducing students to the main issues of intercultural dynamics within 

groups of various cultural origins. It draws on a range of theories from the social sciences that help make sense of the specific challenges of intercultural 

encounters. The course is student-centred: it mobilises students' personal expectations and experience, requires a series of in-depth group exercises and 

presentations in various settings, and provides participants with tools for reflected continuous personal development. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Culture and globalisation   ........................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : What is culture? 

Introduction to various concepts and understandings of culture. 

- Definition of Context: History, Geography, Climate & External Influences 

- Definition of reference points based on a shared context  

- Shared reference points allows to generate expectations about other’s behaviour 

Readings and homework 

Reading: "National Culture and Management" (Harward Business School, 1994) and answer the questions on the work sheet.  

Session 2 : STEEP analysis 

Putting cultural globalisation into perspective:  

- Review in small groups the social, technological, economical, ecological, and political developments of the last sixty years by decade 

- Draw images of the developments on 1m x 0.5m posters 

- Present posters in chronological order to the class 

- Discussion 

Readings and homework 

  

2.Stereotypes   ................................................................................................................................................................................ SEMINAR : 6.0h 

Session 3 : Stereotypes 

Emergence, consolidation and functions of stereotypes. 

Readings and homework 

Watch "Humour and Culture in International Business" and answer related questions. 

Read article "The serious business of being funny across cultures" (Toastmaster, Feb. 2016).  

Session 4 : Stereotypes (continued) 

Follow-up on session 3: different kinds of stereotype and prejudice. 

Readings and homework 

  

3.Dimensions of culture   ................................................................................................................................................................. SEMINAR : 9.0h 

Session 5 : Dimensions of culture (1) 

Visible and invisible dimensions of culture 

- Visible behavior differences  

- Decision making, Conversation style, Time management, Reasoning, Implicit vs Explicit Invisible Dimensions  

- Approaches and insights from Trompenaars, Hampden-Turner and Hofstede 

Readings and homework 

Read the "Curitiba" case study.  

Session 6 : Dimensions of culture (2) 

Dimensions of culture (continued). 

Readings and homework 

  

Session 7 : Dimensions of culture (3) 

Dimensions of culture (continued). 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

  

4.National culture and identity   ..................................................................................................................................................... SEMINAR : 12.0h 

Session 8 : National culture and identity 

- History of the evolution of the concept of “Nation”  

- What is included in a nation and excluded?  

- What are the building blocks of a nation?  

- How does identity and belonging fit into the Nation? 

Readings and homework 

Read Ernest Renan (1999), "What is a Nation?" (reprint of speech at the Sorbonne, 1882) 

as well as review of Philippe Iribarne, The logic of honour, and answer questions.  

Session 9 : National culture and values (2) 

National values (group work): 

- Identify the 3 defining core values of your nation  

- Why are they so important?  

- How are these values transmitted, communicated from generation to generation?  

- How are they communicated today? 

Readings and homework 

 

Prepare a Power point group presentation of the 3 main values represented and communicated in your nation.  

Give examples of images, heroes, stories, rituals, songs.  

Session 10 : National culture and values (3) 

First session of student group presentations of national values and how they are transmitted in their culture. 

Debate. 

 

Readings and homework 

  

Session 11 : National culture and values (4) 

Second session of student group presentations 

Debate. 

Wrap-up of chapter. 

Readings and homework 

Read "Why do Indians think Americans don't value family?"  

5.Culture and context   .................................................................................................................................................................... SEMINAR : 6.0h 

Session 12 : Context and culture 

- Context determines culture regarding behaviour, but does it also influence how are brains process information? - 

Readings and homework 

Read articles "Geography of thought" and "You are what you eat".  

Session 13 : The geography of thought 

- Discussion of R. Nisbett (2000), The Geography of Thought. 

- Film "One Day in Europe" (2005). Answer questions in groups. Each group presents one episode. 

Readings and homework 

Read "Can I trust you? Impacy of trust across cultures."  

6.Concluding sessions (1)  .............................................................................................................................................................. SEMINAR : 6.0h 

Session 14 : Universalism vs Particularism 

Brief introduction to understandings of CSR in an international context. 

Universalism vs Particularism? East vs. West? 

Readings and homework 

  

Session 15 : Wrap-up and debrief of the course 

- Conclusion and debriefing of the course  

- Return on initial self-positioning and expectations 

- Return on experiences made during the semester 

Readings and homework 

  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  
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Continuous Assessment (CA) 100  

 

Project Group 20.0     

Project Individual 30.0     

Project Group 20.0     

Oral exams Individual 30.0     

 

 

PERSONAL WORK 

Volume : 23 h 

Details : This module is mainly based on intensive interpersonal and intergroup exchanges within the classroom situation. As a result, autonomous homework 

simply consists in preparatory or additional reading (or consultation of other resources). 

BIBLIOGRAPHY 

- BERLO, D.K. (1960) The process of communication. New York: Holt, Rinehart and Winston. 

- CHEN, G.-M. & Starosta, W.J. (1996) Intercultural communication competence: A synthesis. In B. R. Burleson (Ed.), Communication yearbook 19 (pp.353-383). 

Thousand Oaks, CA:Sage. 

- GUDYKUNST, William B. (2003) Cross-cultural and intercultural communication, Sage Publications. 

- HALL, E.T., & Hall, M. (1990) Understanding cultural differences. Yarmouth, ME:Intercultural press. 

- KALE, D.W. (1997) Peace as an ethic for intercultural communication. In L. A. Samovar & R. E. Porter (Eds), Intercultural communication: a reader (8th edition, 

pp. 448-452). Belmont, CA : Wadsworth. 

- JANDT, Fred E. (2010) An introduction to intercultural communication, Identities in a Global community, 6the Edition, Sage Publications. 

- MILTON J.BENNETT (1998) Basic concepts of Intercultural communication, Selected Readings, by Intercultural press. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 17: Partnerships to achieve the Goal 
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IB05-0E1-G INTERNATIONALIZATION PROCESSES AND NETWORKING STRATEGIES 

Course coordinator : Stefano VALDEMARIN 
stefano.valdemarin@essca.fr  — Office :  in LYON 

Course Information 
Department : STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS 

Semester : 05 — Teaching campus : LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The goal of this course is to provide students with theoretical and practical tools in order to understand how networks works and how firms can develop their 

business in foreign markets, setting up an international network. Mooving from the importance of networks in a global shifting world, The course will look at the 

internationalization processes of the firms step by step, from the first decisions linked to internationalization to the establishment of a business activity in a 

foreign country. The first part will introduce participants to the business network view, explaining the importance of relationships firms establishes in their 

environment and defining the main elements of a network. In this context, the main international decisions are detailed together with the strategic tools to 

evaluate how company can succeed in foreign markets. The second part will look at the different internationalization paths allowing companies to build up their 

networks abroad. This part focuses on the organization of the company in foreign markets, explaining the different roles of subsidiaries and the main relational 

issues with the HQ and local actors. After presenting theoretical elements and providing examples, participants will be asked to manage concrete issues and 

real world situations. 

PREREQUISITES 

 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

 

ORGANIZATION 

1.Introduction   ............................................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Introduction 

A global shifting world - New trends in international business – Global production networks - Major networks in the global economy – The firm as an actor of 

global economy. 

Readings and homework 

Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 1. 

Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition). London: Sage Publications.  

  

2.International decisions   ............................................................................................................................................................. SEMINAR : 21.0h 

Session 1 : Companies as networks within networks 

The business network view - Why companies develop relationships in the home country and in foreign markets? – The main elements of a network – Different 

kinds of networks. 

Readings and homework 

- Visualizing the elements of the network. 

- Blankenburg Holm, D., & Johanson, J. (1992). Managing network connections in international business. 

 Scandinavian International Business Review, 1(1), 5–19. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation.  

Paris: Pearson Education. Chapter 1. 

- Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition).  

London: Sage Publications. Chapter 3 and 5. 

- Butera, F. (1991). La métamorphose de l’organisation: du château au réseau. Paris: Éditions d’Organisation. 

  

Session 2 : Why companies  decide to internationalize? 

The OLI paradigm – Ownership advantages – Location advantages – Internalization advantages (and disadvantages) - Differences between national and 

mutinational companies. 

Readings and homework 

-Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 4. 

-Dunning, J. H. (2001). The Eclectic (OLI) Paradigm of International Production: Past, Present and Future. 

 International Journal of the Economics of Business, 8(2), 173–190. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation.  

Paris: Pearson Education. Chapter 6. 

- Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition).  

London: Sage Publications. Chapter 5 

- Dunning, J. H. (2000). The eclectic paradigm as an envelope for economic and business theories of MNE activity. 

 International Business Review, 9(2), 163–190. 

- Dunning, J. H., & Lundan, S. M. (2008). Multinational enterprises and the global economy (2nd ed.). 

 Cheltenham: Edward Elgar. 

- Lundan, S. M. (2010). What are Ownership Advantages? 

mailto:jean-louis.bertrand@essca.fr
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 Multinational Business Review (St. Louis University), 18(2), 51–69.  

Session 3 : Choosing between different entry modes 

Choosing the best entry mode – Advantages and drawbacks of exporting, contractual rrangements and FDIs. 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. 

Milano: Bocconi University Press. Chapter 4. 

 - Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation.  Paris: Pearson Education.  

Session 4 : Evaluating foreign markets: the external analysis 

Defining the strategic path - The role of external analysis – Looking at the industry and at the macro-environment - The PESTEL analysis - The 5 + 1 forces of 

Porter – The state is dead? Oh no it is not - Retrieving key factors to succeed in target markets – Opportunities and threats. 

Readings and homework 

-Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 5. 

- Case study on external Analysis.  

- Porter, M. E. (1979). How Competitive Forces Shape Strategy. Harvard Business Review, (March 1979).  

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation. Paris: Pearson Education. Chapter 5. 

- Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition). London: Sage Publications. Chapter 6. 

- Johnson, G., Whittington, R., Scholes, K., Angwin, D., Regnér, P., & Fréry, F. (2017). Stratégique (11th ed.). Monreuil: Pearson. Chapter 3.  

Session 5 : Assessing the International Potential of a Company: the internal analysis 

The strategic segmentation - Selecting businesses to internationalize: The BCG matrix - The VRIN model- The value chain - The value network - Identifying 

strengths and weaknesses 

Readings and homework 

-Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 6. 

- Case study restitution on external analysis. 

- Case study on internal analysis. 

- Johnson, G., Whittington, R., Scholes, K., Angwin, D., Regnér, P., & Fréry, F. (2017). Stratégique (11th ed.).  

Monreuil: Pearson. Chapter 4. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation.  

Paris: Pearson Education. Chapter 5. 

- Barney, J. B. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 17(1), 99 

- Barney, J. (2013). Gaining and Sustaining Competitive Advantage. New York: Pearson Education. 

- Porter, M. E. (1986). The Competitive Advantage. London: Free Press.  

Session 6 : Merging internal and external factors: the SWOT analysis 

The SWOT analysis – The TOWS framework – Giving professional advices to internationalizing firms. 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 6. 

- Case study on SWOT analysis. 

- Johnson, G., Whittington, R., Scholes, K., Angwin, D., Regnér, P., & Fréry, F. (2017). Stratégique (11th ed.).  Monreuil: Pearson. Chapter 4. 

 - Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation.  Paris: Pearson Education. Chapter 5  

Session 7 :  Presentatation of intermediate reports 

- Presentation of the company profile and project orientations 

Readings and homework 

  

3.Entering foreign markets and networks   ..................................................................................................................................... SEMINAR : 18.0h 

Session 1 : Cross-Border Contractual Arrangements 

International licensing - International franchising - Other international contractual arrangements 

Readings and homework 

-Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 8. 

  

Session 2 : Foreign Direct Investments: Greenfield Subsidiaries, Acquisitions, and Joint Ventures 

Forms of foreign direct investments - Trends in global investment flows - Greenfield or brownfield investments? - Successfully managing FDI - Embeddedness 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 9 and 10. 

- Case study on FDIs in CZ. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation. Paris: Pearson Education. 

- Valdemarin, S. (2015). Analysis Regarding the Growing Presence of Italian Firms in Romania. Central European Business Review, 4(4), 58–70.  

Session 3 : Alliances and Partnerships 

Advantages and disadvantages – The main elements and issues related to alliances and partnerships. 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 9. 

- Case study on alliances and partnerships. 

- Björkman, I., & Kock, S. (1995). Social relationships and business networks:  The case of western companies in china. International Business Review, 

4(4), 519–535. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation. Paris: Pearson Education. Chapter 6.  

Session 4 : Organizational Models and Headquarters–Subsidiary Relations in Multinational Companies 

The organizational structures of international companies- The roles of subsidiaries in Multinational Companies – The Headquarters subsidiary relationships. 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 11. 

- Case study on management of subsidiaries. 

- Birkinshaw, J. (1996). How Multinational Subsidiary Mandates Are Gained and Lost. Journal of International Business Studies, 27(3), 467–495. 
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- Birkinshaw, J. (1999). The determinants and consequences of subsidiary initiative in multinational corporations. Entrepreneurship: Theory & Practice, 

24(1), 11–38. 

- Ghoshal, S., & Bartlett, C. A. (1990). The multinational corporation as an interorganizational network. Academy of Management Review, 15(4), 603–625. 

- Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation. Paris: Pearson Education. Chapter 7. 

- Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition). London: Sage Publications. Chapter 5. 

- Bartlett, C. A., & Ghoshal, S. (2002). Managing Across Borders: The Transnational Solution (2nd edition). Boston: Harvard Business School Press. 

- Birkinshaw, J., & Morrison, A. J. (1995). Configurations of Strategy and Structure in Subsidiaries of Multinational Corporations. Journal of International 

Business Studies, 26(4), 729–753.  

Session 5 : Intercultural Management in a Globalized World 

Culture: A multifaceted concept - Identifying the dimensions of culture - The individual approach to cultural diversity - Cultural diversity within organizations 

Readings and homework 

- Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University 

Press. Chapter 12. 

- Practicing intercultural management.  

Session 6 : Presentatation of the Final Report 

- Presentation of the projects and critical analysis of cases. 

Readings and homework 

  

4.Conclusion   ................................................................................................................................................................................. SEMINAR : 3.0h 

Session 4 : Conclusion 

Sum-up on managing international companies 

Readings and homework 

Conclusions of the Course.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : After each session, reread your notes and put them in order and repeat the exercises; before each session do the work planned in detail in the 

syllabus. Pay particular attention to reading the required articles and books presribed for the following session in advance of that session.  

 

BIBLIOGRAPHY 

The reference textbook for this coure is: 

Lucia, M. G., & Valdemarin, S. (Eds.). (2022). International Strategy—Managing Companies in the Global Economic System. Milano: Bocconi University Press. 

Additional elements can be found in the following references: 

Barney, J. B. (2013). Gaining and Sustaining Competitive Advantage. New York: Pearson Education. 

Barney, J. B. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 17(1), 99. 

Bartlett, C. A., & Ghoshal, S. (2002). Managing Across Borders: The Transnational Solution (2nd edition). Boston: Harvard Business School Press. 

Birkinshaw, J. (1996). How Multinational Subsidiary Mandates Are Gained and Lost. Journal of International Business Studies, 27(3), 467–495. 

Birkinshaw, J. (1999). The determinants and consequences of subsidiary initiative in multinational corporations. Entrepreneurship: Theory & Practice, 24(1), 11–

38. 

Birkinshaw, J., & Morrison, A. J. (1995). Configurations of Strategy and Structure in Subsidiaries of Multinational Corporations. Journal of International Business 

Studies, 26(4), 729–753. 

Björkman, I., & Kock, S. (1995). Social relationships and business networks: The case of western companies in china. International Business Review, 4(4), 519–

535. 

Blankenburg Holm, D., & Johanson, J. (1992). Managing network connections in international business. Scandinavian International Business Review, 1(1), 5–19. 

Burt, R. S. (2004). Structural Holes and Good Ideas. American Journal of Sociology, 110(2), 349–399. 

Burt, R. S. (2009). Structural Holes: The Social Structure of Competition. Cambridge: Harvard University Press. 

Butera, F. (1991). La métamorphose de l’organisation: du château au réseau. Paris: Éditions d’Organisation. 

Dandel, G., & Gervais, F. (2017). Exporter: Pratique du commerce international (26th ed.). Paris: Foucher. 

Dicken, P. (2015). Global Shift: Mapping the Changing Contours of the World Economy (Seventh Edition). London: Sage Publications. 

Dominguez, N., Mayrhofer, U., & Obadia, C. (2017). The antecedents of information exchange in export business networks. M@n@gement, 20(5), 463–488. 

Dunning, J. H. (2000). The eclectic paradigm as an envelope for economic and business theories of MNE activity. International Business Review, 9(2), 163–190. 

Dunning, J. H. (2001). The Eclectic (OLI) Paradigm of International Production: Past, Present and Future. International Journal of the Economics of Business, 8(2), 

173–190. 

Dunning, J. H., & Lundan, S. M. (2008). Multinational enterprises and the global economy (2nd ed.). Cheltenham: Edward Elgar. 

Forsgren, M., & Johanson, J. (1994). Managing Networks in International Business. Uppsala, Sweden: Gordon and Breach. 

Ghoshal, S., & Bartlett, C. A. (1990). The multinational corporation as an interorganizational network. Academy of Management Review, 15(4), 603–625. 
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Granovetter, M. S. (1973). The strength of weak ties. American Journal of Sociology, 78(6), 1360–1380. 

Johanson, J., & Vahlne, J.-E. (2009). The Uppsala internationalization process model revisited: From liability of foreignness to liability of outsidership. Journal of 

International Business Studies, 40(9), 1411–1431. 

Johanson, J., & Wiedersheim-Paul, F. (1975). The Internationalization of the Firm - Four Swedish Cases. Journal of Management Studies, 12(3), 305–322. 

Johnson, G., Whittington, R., Scholes, K., Angwin, D., Regnér, P., & Fréry, F. (2017). Stratégique (11th ed.). Montreuil: Pearson. 

Knight, G. A., & Liesch, P. W. (2016). Internationalization: From incremental to born global. Journal of World Business, 51(1), 93–102. 

Lundan, S. M. (2010). What are Ownership Advantages? Multinational Business Review (St. Louis University), 18(2), 51–69. 

Mayrhofer, U., & Urban, S. (2011). Management international. Des pratiques en mutation. Paris: Pearson Education. 

Oviatt, B. M., & McDougall, P. P. (1994). Toward a Theory of International New Ventures. Journal of International Business Studies, 25(1), 45–64. 

Porter, M. E. (1979). How Competitive Forces Shape Strategy. Harvard Business Review, (March 1979). 

Porter, M. E. (1986). The Competitive Advantage. London: Free Press. 

Vahlne, J.-E., & Johanson, J. (2013). The Uppsala model on evolution of the multinational business enterprise – from internalization to coordination of networks. 

International Marketing Review, 30(3), 189–210. 

Valdemarin, S. (2015). Analysis Regarding the Growing Presence of Italian Firms in Romania. Central European Business Review, 4(4), 58–70.  

Valdemarin, S. (2018). The Successful Internationalization of Intesa Sanpaolo Bank in Central and Eastern Europe: Acquisitions, Insidership and the Uppsala 

Model. Central European Business Review, 7(1), 46–57. 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 17: Partnerships to achieve the Goal 
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IB05-0H1-G DOING BUSINESS IN CEE 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course gives a general overview of the business climate in Hungary, presenting and explaining the special legal, financial and cultural conditions of starting 

and managing small and medium-size companies (SMEs), helping the students to understand the intricacies of the Hungarian market in the European 

conditions. In the course, students will learn the most important aspects of taxation, government subsidies, basic labor regulations and the necessary 

management skills. Using these pieces of information they will identify the domestic and international business opportunities, and apply the learned material to 

prepare the business plan for a startup company. Visiting government organizations responsible for foreign trade, tourism development and foreign direct 

investment inflow will provide the students with first-hand information about government preferences and special incentive schemes. 

PREREQUISITES 

general knowledge of economics 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

1.1. Seminar   ................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Introduction to the course. Aims, expectations, requirements. Assessment of previous knowledge 

Introduction to the course. Aims, expectations, requirements. Assessment of previous knowledge 

Readings and homework 

Collins, K.: Exploring Business. (http://catalog.flatworldknowledge.com/bookhub/reader/7#)  

2.2. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 2 : : The Business Plan and the Business Canvas 

 

Readings and homework 

Collins 1 Osterwalder video  

3.3. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 3 : Forming groups, generating and evaluating business ideas. 

Self assessment: Personal orientation, Career Anchors 

Readings and homework 

6 videos on the Business Model  

4.4. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 4 : The macroenvironment 

 

Readings and homework 

Collins 3.5-3.9  

5.5. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Assessing the market. Industry, competitors. Market segmentation 

 

Readings and homework 

Collins 2-4  Guest lecturer presenting his business  

6.6. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Acquiring financial resources. Self-assessment: Personality 

 

Readings and homework 

Collins 9, 10 Guest lecturer presenting his business  

7.7. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Human resource management. Business ethics 

 

Readings and homework 

Collins 5 Collins 11-12  

mailto:jean-louis.bertrand@essca.fr
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8.8. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 8 : The European Small Business Act. Starting a business in Hungary 

 

Readings and homework 

ec.europa.eu/enterprise/policies/sme/small-business-act/index_en.htm Guest lecturer presenting his business  

9.9. seminar  .................................................................................................................................................................................. SEMINAR : 3.0h 

Session 9 : Marketing. Marketing mix 

 

Readings and homework 

http://www.marketingteacher.com/marketing-mix/ https://www.youtube.com/watch?v=SZLdOwBmUMU https://www.youtube.com/watch?v=lSP8Mu9S-

aU  

10.10. seminar   ............................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Profit and costs. Acocunting, finance 

 

Readings and homework 

 

  

11.11. seminar   ............................................................................................................................................................................. SEMINAR : 3.0h 

Session 11 : Presentations of the business 

 

Readings and homework 

Handing in the Final Plan  

12.12. seminar   ............................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : General set up Hungarian Economy 

Major problems and possible solutions; basics of FDI (Foreign Direct Investment) and SME-s (Small and Medium size Enterprises) 

Readings and homework 

Invest in Hungary (Hungarian Investment Promotion Agency (http://hipa.hu/) 

Budapest Chamber of Commerce and Industry (http://www.bkik.hu/)  

13.13. seminar   ............................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Government offers help in Foreign Direct Investment 

Inflow and exports of Small Medium Enterprises 

Readings and homework 

Invest in Hungary (Hungarian Investment Promotion Agency (http://hipa.hu/)  

14.14. seminar   ............................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Financing SME-s 

 

Readings and homework 

Venture Capital Funds, State assistance etc.  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 25  

 

Written exams  Group  100 

 

3,00 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

Continuous Assessment (CA) 50  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 28 h 

Details : Weekly readings, individual readings, presentation 

BIBLIOGRAPHY 

Árva, L., Katona, K. and Schlett, A. (2013): Stages of Globalisation. Kaligram. Praha. 

Tamás Várhelyi and László Árva: Toward Complex and Sustainable Tourism in Hungary. Civic Review, Vol. 16, Special Issue. 

Arva, L. – Pasztor, Sz. – Pyatanova, V. (2020): Some Thoughts on the Relationship between Multinational Corporation Strategies and the Changing Patterns of 

International Trade: The Geographical Optimization Principle. Economy and Finance, March, 2020. Vol. 7. Issue 1. DOI: 10.33908/EF.2020.1.3. 
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Árva László (2018): Economic and Technical Factors Behind the Rise and Fall Economic Globalization and Some Consequences in Hungary. A Historical 

Perspective. Civic Review, Vol. 14, Special Issue, 2018, 275-289, DOI: 10.24307/psz. 2018.0418. 

EU Chief Economist Note (2020): The Role of SMEs in Extra-EU Trade. May, 2020. (https://trade.ec.europa.eu/doclib/docs/2020/june/tradoc_158778.pdf) 

Galgóczi, B., Drahokoupil, J. and Bernaciak, M. (ed): (2015): Foreign investment in eastern and southern Europe after 2008 Still a lever of growth? ETUI, Brussels 

Szanyi, M. (2015): THE REVERSAL OF THE PRIVATISATION LOGIC IN CENTRAL UROPEAN TRANSITION ECONOMIES. In: Acta Oeconomica,Vol. 66 (1), pp. 33–55 

(2016) DOI: 10.1556/032.2016.66.1.2 

Zolcer, J.(2021): Gorbachev's secrets: Unveiling the 80s, First-Hand stories he told. Kindle Edition 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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LG01-001-G English for business and communication 1 

Course coordinator : Wendy MILES 
wendy.miles@essca.fr  — Office : A301 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This module is designed to enable the necessary transition between language study at Lycée level and the requirements of a language course in Higher 

Education. The course has been designed to expand students’ ability to analyse language in context and then apply this knowledge for effective communication 

in real contexts. The study themes in this first module of study are chosen for their level of familiarity and the resulting ease with which students will be able to 

produce extended language to talk about their own experiences. The course aims to bring their reading, listening, writing and speaking skills to the post-

intermediate level and all the authentic documents they study will be at this level. This is a requirement not only for study later, both at ESSCA and 

internationally, but will also be needed to meet the requirements of the more specialised English modules which follow in S2, S3 and S4. With an active focus 

on how to become a good independent learner, the course also initiates preparation for the period of international academic study required in year 3, by 

focussing on academic skills work, such as listening actively, writing with good structure and cohesion and presenting information clearly, which continues 

throughout subsequent modules. 10 of the 30 course hours are dedicated to focused training for the TOEFL ITP,  which is tested at the end of semester 2. The 

TOEFL is necessary to officially certify an academic level of English for international mobility in 3A, where a B2 (upper-intermediate) level is required by most of 

our partner institutions.This specialised course component is designed to familiarise students with exam format and content, help them with general exam 

strategy and teach them how to use diagnostics to analyse and assess their level, so that they can set realistic score objectives and work on reaching these. In 

class, we use the Longman Preparation course and students also have access to a dedicated e-learning platform. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.ENGLISH FOR BUSINESS and COMMUNICATION   ....................................................................................................................... SEMINAR : 20.0h 

Session 1 : LESSON 1 - Introductions 

1. Introduction to the course (objectives, expectations and evaluation).  

2. Familiarisation with online resources on LMS (Moodle).  

3. Review of Question forms and extended pairwork and groupwork activity to practice these, while at the same time getting to know classmates.  

4. Becoming an autonomous learner activity : dictionary skills work. 

Readings and homework 

1. Record introduction to self and post on Moodle forum.  

2. Grammar follow up on Moodle (Question forms). 

3. Read authentic student blog entry and follow task instructions in preparation for next class. 

  

Session 2 : LESSON 2 - Campus Life (1) 

1. Review form and use of present tenses (+ frequency) using blog. 

2. Interview partner about their daily routine + feedback to class. 

3. Video comprehension on studying in English-speaking countries.  

4. Check Point methodology. 

 

Readings and homework 

1. Grammar follow-up on Moodle (present tenses). 

2. Record introduction of self on Moodle. 

3. Check Point 1 – assessing own level and avoiding problems of L1 transfer. Quick test next lesson.  

  

Session 3 : LESSON 3 - Campus Life (2) 

1. Quick check CP1. 

2. Feedback interviews in groups. 

3. Becoming an autonomous learner : Proof reading skills.  

4. Explain MCQ testing (self-study reading comprehension). 

Readings and homework 

1. Self-Study MCQ 1 (tested next lesson) 

2. Blog-writing using models in lesson 2 – write about your typical day as a freshman. 200 words  

Session 4 : LESSON 4 - Travel (1) 

1. TEST MCQ1 + text extension activities (role-play, discussion, language and lexis). 

2. Students proofread each other’s blogs with peer assessment guidelines (lesson 3) and using correction formulae. 

3. Discussion best and worst travel experiences to activate schemata.  

4. Review travel vocabulary with a focus on the differences between American and English usage. 

Readings and homework 

1. Review Campus Vocabulary (lessons 2 & 3) using online learning grids. 

mailto:jean-louis.bertrand@essca.fr
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2. Study for MCQ 2. 

3. Grammar Check Point 2. Study and tested online. 

  

Session 5 : LESSON 5 - Travel (2) 

1. MCQ 2 TEST followed by discussion + language extension. 

2. Future tense review + practice using travel theme. 

3. Academic skill : How to present formally. Set up task for presentations (lesson 9 & 10). 

Readings and homework 

1. Revise for Mid-term (lesson 6). 

2. Work on group presentations (subjects for validation).  

Session 6 : LESSON 6 - Change (1) 

1. DST (mid-term) 60 minutes.  

2. Document / Video + discussion on the theme of ‘change’ to activate schemata. 

3. Review affixation. 

Readings and homework 

1. Review Future tenses (Moodle). 

2. Extension activities on prefixes and suffixes (Moodle). 

3. Study vocabulary MCQ 3 (Audio in class), tested next lesson.  

4. Academic skill : Paragraph writing.  

Session 7 : LESSON 7 - Change (2) 

1. MCQ 3 + discussion + extension  

2. Work on present perfect / past simple tenses using MCQ3 document.  

3. In pairs, students prepare interview questions (using the tenses) about the life changes related to being at university. 

3. Students interview 4 people in the class (mingle activity) using the questions and insert info into a grid. 

4. Back into original pairs to collate information and feedback to the group. 

Readings and homework 

1. Work on presentations (submit detailed plan lesson 8). 

2. Review money lexis.  

3. Grammar Check Point 3 study and tested online.  

  

Session 8 : LESSON 8 - Money 

1. Practice saying money (peer correction activity). 

2. Information gap activities – asking questions about money. Further practice giving financial information.  

3. Communicative activity to practice all the basic tense systems covered (lessons 2-7) 

4. Spot test Check points 1-3. 

Readings and homework 

1. Record answer to a question on change 

2. Work on presentations (lesson 9 &10)  

Session 9 : LESSON 9 - Oral Presentations 

Oral presentations :  

4 x 30 minutes (3 students per group) 

15 minutes to present, 15 minutes for questions, peer assessment and teacher feedback. 

Readings and homework 

1.Language review (Moodle) for FE 

2. Review Travel Vocabulary using online learning grids.  

Session 10 : LESSON 10 - Oral Presentations 

Oral presentations: 

3 x 30 minutes (3 students per group) 

15 minutes to present, 15 minutes for questions, peer assessment and initial teacher feedback. 

Course feedback and communicative activity to close. 

 

Readings and homework 

1. Vocabulary review from online learning grids (Campus Life, Travel & Change) 

2. Revise for FE.  

 

  

2.TOEFL PREPARATION   ................................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : INTRODUCTION TO THE TOEFL ITP 

1. Introduction to the ITP, course requirements and objectives.  

2. Discovering the test itself : Listening pre-test. 

3. Listening skill 1 (memorisation) 

4. Introduction to PMF (online platform) 

5. Set up homework (next lesson in 2 weeks) 

Readings and homework 

1. Reading pre-test 

2. Work on own exam technique – focused activities to work on concentration. 

3. listening skills 2-6 (Longman) 

4. Mini-test PMF 

5. Grammar review (Moodle).  

Session 2 : LESSON 2 

1. Structure pre-test. 

2. Pre-test scoring and diagnostics. + setting realistic individual score objectives for the semester. 

3. Review listening skills 1-6. 

4. Reading strategies – run through question types. 

5. Set up grammar presentations lessons 3-5.  In groups, students will take it in turns to study a grammar area and transfer this understanding to the rest of 

the group through a presentation and follow-up practice activities. 



174 
 

 

Readings and homework 

1. Reading skills 1-5. 

2. Group Grammar presentations. 

3. Appendix E (word endings) 

4. Listening skills 7-10 

5. Work on individual exam technique – memorisation (activities on Moodle) 

6. Work on PMF. 

  

Session 3 : LESSON 3 

1. Review all hwk skills. 

2. Grammar presentations 2 x 10 mins 

3. Review exercises following grammar presentations to concept check. 

3. Timed reading passages x 2 + correction. 

Readings and homework 

1. Listening skills 11-13 

2. Reading skills 6-7 

3. Appendix F (irregular verbs). 

4. Exam technique – active listening 5. Full test on PMF.  

Session 4 : LESSON 4 

1. Transfer PMF scores into grids + whole class correction of common areas of difficulty. 

2. Review all hwk skills. 

3. Grammar presentations 2 x 10 mins. 

4. Appendix A (similar sounds – minimal pairs) 

Readings and homework 

1. Listening skills part B 

2. Reading skills 8-11 

3. Listening post test 

4. Structure post test 

5. Appendix H (irregular plurals)  

6. Work on PMF.  

Session 5 : LESSON 5 

1. Review all hwk skills. 

2. Grammar presentations 2 x 10 mins  

2. Reading post-test. 

3. Scoring post-test and diagnostics. 

Readings and homework 

1. Test on PMF 

2. Using diagnostics, review weaker skills areas for the mock TOEFL (end of semester).  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 30  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 70  

 

Oral exams Group 25.0     

Written exams Individual 10.0     

Written exams Individual 25.0     

Oral exams Individual 25.0     

Written exams Individual 15.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : This would include approximately 4 hours of preparation per week for the following class, follow-up work after class on our LMS (Moodle) often to 

specific deadlines, and also time allocated to exam revision or research and preparation in groups for oral presentations at the end of the semester. 

BIBLIOGRAPHY 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 11: Sustainable Cities and Communities 

Goal 13: Climate Action 
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LG01-002-G Español para la comunicación y los negocios 1 

Responsable de cours : Conchita DE FRIAS PEHU 
conchita.defrias@essca.fr — Bureau :  A310  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

El primer semestre está dirigido a familiarizar a los estudiantes con el vocabulario y las situaciones de la vida tanto cotidiana como laboral, teniendo en cuenta 

las costumbres específicas de un entorno hispánico. Una parte del programa estará dedicada al estudio de la realidad social y cultural de España y sus 

diferentes regiones ("autonomías") La diversidad de materiales utilizados y de actividades efectuadas (presentaciones individuales y en grupo, estudio y 

comentario de documentos escritos y audiovisuales, debates sobre temas de actualidad, creación de un vídeo por grupos sobre un tema relacionado con 

España...) fomentarán y facilitarán la participación activa y permanente de los alumnos. 

Al final del semestre los estudiantes deberán ser capaces de: 

participar en una conversación en un entorno hispanohablante, expresando su opinión y/o punto de vista sobre diferentes temas, dirigirse a un público para 

presentar una experiencia vivida o un proyecto personal efectuado (utilizando un Power Point) , dominar el vocabulario de la vida cotidiana + el vocabulario 

relativo a determinados aspectos de la vida en la empresa (la empresa "ideal", las condiciones de trabajo, la importancia de la imagen en la sociedad y en la 

empresa, las nuevas tecnologías, los viajes, los transportes, el ocio,, etc.), conocer la diversidad social y cultural de España y dominar los puntos gramaticales 

más difíciles de adquirir para los hablantes no nativos y saber aplicarlos en situaciones cotidianas y profesionales.  

 

 

PRÉREQUIS 

Conocimientos generales y gramaticales adquiridos los años  anteriores. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.   ........................................................................................................................................................................................................... TD : 20.0h 

Séance 1 : Introducción 

Presentación del programa, de los objetivos del semestre y de las evaluaciones. 

Errores que no hay que cometer en español 1 y 2. 

Duración: 2h 

 

Lectures et travaux 

Poner en práctica la gramática aprendida. 

Poner en práctica el vocabulario aprendido. 

Lectura de artículos para debatir en clase la semana siguiente. 

Ejercicios sobre la plataforma Moodle. 

  

Séance 2 : Bienestar en el mundo del trabajo 

Errores que no hay que cometer 3, 4 y 5 

La empresa “ideal”. 

Las condiciones de trabajo. 

El teletrabajo.  

El código sexista.  

El deporte en la empresa. 

 Diferentes maneras de trabajar en las empresas y en los países. 

 ¿Influye la imagen en el mundo profesional ?  

Estudio de vocabulario, artículos audiovisuales relacionados con el tema. 

Presentación individual de una experiencia vivida o de un proyecto personal efectuado. 

Duración: 6h 

 

Lectures et travaux 

Poner en práctica la gramática aprendida. 

Poner en práctica el vocabulario aprendido. 

Lectura de artículos para debatir en clase la semana siguiente. 

Preparación examen escrito.  

Ejercicios sobre la plataforma Moodle. 

  

Séance 3 : Examen escrito 1 

Examen escrito sobre todos los conocimientos adquirdos durante las 4 primeras semanas de clase (duración: 1h15) 

Introducción al tema siguiente: 45 minutos. 
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Lectures et travaux 

  

Séance 4 : Medios de comunicación y nuevas tecnologías 

Errores que no hay que cometer: 6 y 7. 

Los peligros de la hiperconexión. 

El comercio electrónico. 

La influencia de las series en la sociedad : ¿por qué somos adictos a las series?  

Vocabulario, debates, comentario de documentos escritos y audiovisuales sobre el tema. 

Presentación individual de una experiencia vivida o de un proyecto personal efectuado. 

Duración: 4h 

Lectures et travaux 

Poner en práctica la gramática aprendida. 

Poner en práctica el vocabulario aprendido. 

Preparar el examen escrito de la semana siguiente. 

Ejercicios de entrenamiento sobre la plataforma Moodle. 

  

Séance 5 : Viajes, transportes, actividades del tiempo libre 

Errores que no hay que cometer : 8. 

Los medios de transporte. 

Los viajes de ocio y los viajes de empresas. 

Lugares y experiencias. 

Nuevas maneras de viajar:  "AIRBNB" y "couchsurfing". 

Vocabulario, debates, comentario de documentos escritos y audiovisuales sobre el tema. 

Presentación individual de una experiencia vivida o de un proyecto personal efectuado. 

Duración: 4h 

Lectures et travaux 

Poner en práctica la gramática aprendida 

Poner en práctica el vocabulario aprendido 

Lectura de artículos para debatir en clase la semana siguiente 

Ejercicios sobre la plataforma Moodle 

  

Séance 6 : Examen escrito  2 

Examen escrito sobre todos los conocimientos adquirdos durante las 4 últimas semanas de clase (duración: 1h15) 

Balance del semestre y actividades: 45 minutos. 

Lectures et travaux 

  

2.Gramática/España   .............................................................................................................................................................................. TD : 10.0h 

Séance 1 : 

Gramática : diferencias ser y estar, los verbos que rigen preposición. 

Cuestionario de 70 preguntas sobre España : geografía, historia y sistema político. 

Organización del trabajo para la realización del vídeo: reunión por grupos (15 minutos) 

Duración: 4h 

Lectures et travaux 

Poner en práctica la gramática aprendida. 

Búsqueda de informaciones para completar el cuestionario sobre España. 

Ejercicios sobre la plataforma Moodle. 

Grabar un vídeo en grupo sobre un tema relacionado con España a partir de una lista propuesta por el profesor y colgarlo en Moodle al final del semestre 

(habrá que respetar una serie de consignas) 

 

 

  

Séance 2 : 

Gramática : los tiempos del pasado. 

Continuación del cuestionario sobre España: las particularidades de España (las autonomías) , pintura, arquitectura, cultura y costumbres. 

Reunión semanal sobre el avance del trabajo en grupo (15 minutos) 

Presentación individual de una experiencia vivida o de un proyecto efectuado. 

Duración: 4h 

 

 

Lectures et travaux 

Poner en práctica la gramática aprendida. 

Búsqueda de información para completar el cuestionario sobre las personalidades españolas. 

Ejercicios sobre la plataforma Moodle.  

Séance 3 : 

Gramática : la utilización de los pronombres. 

 Cuestionario sobre personalidades españolas. 

Reunión semanal sobre el avance del trabajo en grupo (15 minutos) 

Presentación individual de una experiencia vivida o de un proyecto efectuado. 

Duración: 2h 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 
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Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 40.0     

Oraux Collectif 15.0     

Oraux Individuel 45.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Preparación de la presentación individual y de la presentación en grupo (que tendrá que ser grabada y subida a la plataforma Moodle), preparación de 

los dos exámenes escritos, lectura y comentario de artículos, preparación de debates, ejercicios de vocabulario, traducciones.  

 

Un dossier será distribuido por el profesor el primer día del semestre con todos los documentos escritos y audiovisuales que serán estudiados durante el 

semestre. En el dossier estarán también incluidos todos los ejercicios y actividades que los estudiantes tendrán que preparar de una semana a otra. 

 

Además, los estudiantes podrán entrenarse y trabajar en autonomía con actividades y ejercicios sobre los temas estudiados que podrán encontrar en la 

plataforma Moodle. 

LECTURES RECOMMANDÉES 

Documentos distribuidos por el profesor. 

Sitio Internet de los principales periódicos españoles y latinoamericanos. 

Página web de RTVE (radio televisión española). 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 3 : Accès à la santé 

Objectif 4 : Accès à une éducation de qualité 

Objectif 5 : Égalité entre les sexes 

Objectif 8 : Accès à des emplois décents 
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LG01-003-G Deutsch für Kommunikation und Handel 1 

Responsable de cours : Alexander KÄMMER 
alexander.kammer@essca.fr — Bureau :  A305  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Allemand 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Die Teilnehmer des Kurses sollen im deutschsprachigen Raum, vor allem in internationalen beruflichen Handlungssituationen, selbständig kommunizieren 

können. Sie sollen auch ein Bewusstsein für den eigenen Lernprozess der deutschen Sprache entwickeln. Über die Kommunikation zu alltäglichen und 

beruflichen Situationen (im ersten Semester in den Bereichen Essen, Wohnen und Reisen) aber auch durch die Entdeckung deutschsprachiger Kultur und 

Wirtschaft sowie der Teilnahme an aktuellen Debatten soll nicht nur das Sprachniveau verbessert, sondern auch das persönliche Reflexionsvermögen vertieft 

und das eigene Werteverständnis erweitert werden. 

PRÉREQUIS 

Niveau A2/B1 en allemand 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Einführung   ............................................................................................................................................................................................ TD : 4.0h 

Séance 1 : Allgemeine Einführung 

- Sich präsentieren 

- Methoden im Deutschunterricht und zum Deutschlernen 

- Die deutschsprachigen Länder und Regionen: Erste Einführung 

Lectures et travaux 

- Grammatik: Konjugation der Verben im Präsens; Genus der Substantive 

- Präsentation: Vorbereitung einer individuellen Präsentation eines Themas  

(die Präsentationen sind über das Semester verteilt)  

Séance 2 : Wirtschaft in den deutschsprachigen Ländern 

- Persönliche Präsentation (in freier Rede) 

- Einführung in die Wirtschaft der deutschsprachigen Länder 

Lectures et travaux 

- Grundwortschatz zum Thema "Essen und Trinken" 

- Grammatik: Konjugation der Verben im Perfekt  

2.Essen und Trinken   ................................................................................................................................................................................. TD : 8.0h 

Séance 1 : Essen und Trinken - Alltagsdeutsch 

Kommunikation im Alltag um das Thema "Essen und Trinken":  

- Nahrungsmittel-Präferenzen kommunizieren 

- Gerichte beschreiben 

- Kommunizieren beim Einkaufen, Kochen und Essen 

Lectures et travaux 

- Grundwortschatz: regelmäßige und unregelmäßige Verben A1  

Séance 2 : Essen und Trinken - Geschäftsdeutsch 

Kommunikation in professionellen Situationen um das Thema "Essen und Trinken" 

- Kommunizieren im Restaurant/in der Kantine/in der Cafeteria 

Lectures et travaux 

- Vorbereitung einer thematischen mündlichen Präsentation in Gruppenarbeit (die Präsentationen sind über das Semester verteilt)  

Séance 3 : Essen und Trinken - Landeskunde 

- Kulinarische Spezialitäten in den deutschsprachigen Ländern 

- kulturelle Aspekte in Verbindung mit dem Thema "Essen und Trinken" 

- Landwirtschaft und Nahrungsmittelindustrie in den deutschsprachigen Ländern 

Lectures et travaux 

- Grundwortschatz: Adjektive A1, Landwirtschaft, Geografie 

- Grammatik: Modalverben, Futur 1  

Séance 4 : Essen und Trinken - Wirtschaft 

- Beispiele für Unternehmen in den deutschsprachigen Ländern in der Landwirtschaft, Nahrungsmittelindustrie oder Lebensmittelbranche 

- Ethische Aspekte wie z.B. Ernährung und Gesundheit, Vegetarismus, fairer Handel, umweltverträgliche Produktion 

Lectures et travaux 

- Grundwortschatz: Adverbien A1, Wohnen 

- Grammatik: Trennbare Verben  
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3.Wohnen   ................................................................................................................................................................................................ TD : 9.0h 

Séance 1 : Wohnen - Alltagsdeutsch 

Kommunikation im Alltag um das Thema Wohnen 

- Eine Wohnung beschreiben, suchen und finden 

Lectures et travaux 

- Grundwortschatz: Präpositionen A1, Substantive A1 (Teil 1) 

- Grammatik: Präpositionen  

Séance 2 : Wohnen - Geschäftsdeutsch 

Kommunikation in professionellen Situationen um das Thema Wohnen 

- Eine Wohnungsanzeige verstehen und auf sie reagieren 

- Ein Verhandlungsgespräch mit einem Vermieter führen 

Lectures et travaux 

- Grundwortschatz: Substantive A1 (Teil 2) 

- Grammatik: Deklination der Substantive  

Séance 3 : Wohnen - Landeskunde 

Wohnen in den deutschsprachigen Ländern 

- Wohn- und Lebensqualität in deutschsprachigen Städten und Regionen 

Lectures et travaux 

- Grundwortschatz: Konjunktionen A1 

- Grammatik: Syntax 1  

Séance 4 : Wohnen - Wirtschaft 

Wohnungsmarkt in den deutschsprachigen Ländern, 

Urbanisierung, Wohnkonzepte, Wohnen in der Zukunft 

Lectures et travaux 

- Grundwortschatz: Reisen 

- Grammatik: Verneinung  

4.Reisen   .................................................................................................................................................................................................. TD : 9.0h 

Séance 1 : Reisen - Alltagsdeutsch 

Kommunikation im Alltag um das Thema Reisen 

- Verschiedene Transportmittel benutzen 

- Den Weg zur Schule / zur Arbeit beschreiben 

- Reisen beschreiben, Reiseerlebnisse mitteilen 

Lectures et travaux 

- Grundwortschatz: Zeitangaben (Uhrzeit, Tageszeit, Datum ...) 

- Grammatik: Personalpronomen  

Séance 2 : Reisen - Geschäftsdeutsch 

Kommunikation in professionellen Situationen um das Thema Reisen 

- Eine touristische Dienstleistung nutzen (Flug, Zug, Hotel, Mietwagen, Stadtrundfahrt, Reiseversicherung ...) 

Lectures et travaux 

- Grundwortschatz: Tourismus 

- Grammatik: Nebensätze  

Séance 3 : Reisen - Landeskunde 

- Tourismus und touristische Regionen in den deutschsprachigen Ländern 

Lectures et travaux 

- Grundwortschatz: Geschichte 

- Grammatik: Possessivpronomen  

Séance 4 : Reisen - Wirtschaft 

- Unternehmen in den Bereichen Transport, Automobil und Tourismus in den deutschsprachigen Ländern 

- Umweltfreundliche Transportmittel 

- Neue Konzepte für Transport und Reisen in der Zukunft 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Oraux Collectif 25.0     

Oraux Individuel 25.0     
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TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : - Grammaire avec passage de tests en ligne 

- Vocabulaire avec passage de tests en ligne 

- Préparation de présentations orales et de projets 

- Rédaction de projets (devoirs écrits) 

LECTURES RECOMMANDÉES 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, Ilse u. Grosser, Regine: DaF im Unternehmen A2. Kurs- und Übungsbuch. Klett 2015. 

- Sander, Ilse u. Fügert, Nadja: DaF im Unternehmen B1. Kurs- und Übungsbuch. Klett 

2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 11 : Villes et communautés durables 

Objectif 12 : Consommation et production responsables 
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LG01-003-G Deutsch für Kommunikation und Handel 1 

Course coordinator : Alexander KÄMMER 
alexander.kammer@essca.fr  — Office : A305 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : German 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The participants of the course should be able to communicate independently in German-speaking countries, especially in international professional situations. 

They should also develop an awareness of their own learning process of the German language. Through communication on everyday and professional situations 

(in the first semester in the areas of eating, living and travelling) but also through the discovery of German-speaking culture and economy as well as 

participation in current debates, the aim is not only to improve the language level but also to deepen personal reflection and expand one's own understanding 

of values. 

PREREQUISITES 

Niveau A2/B1 en allemand 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.Introduction   ............................................................................................................................................................................... SEMINAR : 4.0h 

Session 1 : General introduction 

- Presenting oneself 

- Methods for teaching and learning German 

- The German-speaking countries and regions: First introduction 

Readings and homework 

- Grammar: Conjugation of verbs in the present tense; genus of nouns. 

- Presentation: preparation of an individual presentation of a topic  

(the presentations are spread over the semester)  

Session 2 : Economy of the German-speaking countries 

- Personal presentation (free speech) 

- Introduction to the economy of the German-speaking countries 

Readings and homework 

- Basic vocabulary on the topic of "eating and drinking" 

- Grammar: Conjugation of verbs in the perfect tense  

2.Food and drink   ........................................................................................................................................................................... SEMINAR : 8.0h 

Session 1 : Food and drink - everyday German 

Communication in everyday life around the topic of "food and drink":  

- Communicating food preferences 

- Describing dishes 

- Communicating when shopping, cooking and eating 

Readings and homework 

- Basic vocabulary: regular and irregular verbs A1  

Session 2 : Food and drink - business German 

Communicating in professional situations around the topic of "food and drink". 

- Communicating in the restaurant/canteen/cafeteria 

Readings and homework 

- Preparation of a thematic oral presentation in team work (the presentations are spread over the semester).  

Session 3 : Food and drink - regional studies 

- Culinary specialities in the German-speaking countries 

- Cultural aspects in connection with the topic of "food and drink" 

- Agriculture and food industry in the German-speaking countries 

Readings and homework 

- Basic vocabulary: adjectives A1, agriculture, geography 

- Grammar: Modal verbs, future tense 1  

Session 4 : Food and drink -  economy 

- Examples of companies in the German-speaking countries in agriculture, the food industry or the food sector. 

- Ethical aspects such as nutrition and health, vegetarianism, fair trade, environmentally friendly production 

Readings and homework 

- Basic vocabulary: Adverbs A1, Living 

- Grammar: Separable verbs  

mailto:jean-louis.bertrand@essca.fr
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3.Living   ......................................................................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Living - everyday German 

Communication in everyday life around the topic of housing 

- Describing, searching for and finding a flat 

Readings and homework 

- Basic vocabulary: Prepositions A1, Nouns A1 (Part 1) 

- Grammar: Prepositions  

Session 2 : Living - business German 

Communication in professional situations around housing 

- Understanding and responding to a housing advertisement 

- Conducting a negotiation with a landlord 

Readings and homework 

- Basic vocabulary: Nouns A1 (part 2) 

- Grammar: Declension of nouns  

Session 3 : Living - regional studies 

Living in the German-speaking countries 

- Housing and quality of life in German-speaking cities and regions 

Readings and homework 

- Basic vocabulary: Conjunctions A1 

- Grammar: Syntax 1  

Session 4 : Housing - economy 

Housing market in the German-speaking countries, 

Urbanisation, housing concepts, housing in the future 

Readings and homework 

- Basic vocabulary: Travel 

- Grammar: negation  

4.Travel   ......................................................................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Travel - everyday German 

Communication in everyday life around the topic of travel 

- Using different means of transport 

- Describing the way to school / work 

- Describing journeys, sharing travel experiences 

Readings and homework 

- Basic vocabulary: time indications (time, time of day, date ...) 

- Grammar: Personal pronouns  

Session 2 : Travel - business German 

Communication in professional situations around the topic of travel 

- Using a tourist service (flight, train, hotel, rental car, city tour, travel insurance ...) 

Readings and homework 

- Basic vocabulary: Tourism 

- Grammar: Subordinate clauses  

Session 3 : Travel - regional studies 

- Tourism and tourist regions in the German-speaking countries 

Readings and homework 

- Basic vocabulary: History 

- Grammar: Possessive pronouns  

Session 4 : Travel - economy 

- Companies in the transport, car industry and tourism sectors in German-speaking countries 

- Environmentally friendly means of transport 

- New concepts for transport and travel in the future 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Group 25.0     

Oral exams Individual 25.0     
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PERSONAL WORK 

Volume : 60 h 

Details :  

BIBLIOGRAPHY 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, Ilse u. Grosser, Regine: DaF im Unternehmen A2. Kurs- und Übungsbuch. Klett 2015. 

- Sander, Ilse u. Fügert, Nadja: DaF im Unternehmen B1. Kurs- und Übungsbuch. Klett 

2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 
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LG01-004-G Italiano degli affari e della comunicazione 1 

Responsable de cours : Wendy MILES 
wendy.miles@essca.fr — Bureau :  A301  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Italien 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

L’obiettivo del corso è quello di familiarizzare con il vocabolario italiano e le situazioni di vita quotidiane e di lavoro, tenendo conto degli usi e costumi specifici 

ad ogni contesto.  

Una parte del programma sarà dedicata allo studio della realtà sociale e culturale italiana.  

Gli studenti saranno sensibilizzati alle problematiche attuali, relative all’economia e al mondo del lavoro.  

Lo studio della grammatica verrà applicato a situazioni concrete e sarà una parte fondamentale del programma, cosi come le simulazioni e i giochi di ruolo.  

Verranno utilizzate diverse modalità pedagogiche e di supporto (presentazioni individuali e di gruppo, casi studio, documenti scritti e audiovisivi, dibattiti su 

temi di attualità…) al fine di incoraggiare e facilitare la partecipazione attiva e permanente degli studenti.  

 

  

 

PRÉREQUIS 

Livello B1/B2/C1 del quadro di riferimento europeo. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.   ........................................................................................................................................................................................................... TD : 30.0h 

Séance 1 : 

Spiegazione dello svolgimento degli esami e delle valutazioni 

Presentazione della Lezione 1: Saluti e convenevoli, padroneggiare le conversazioni in società con le strutture formali e informali; le forme di cortesia e la 

presentazione si sé.  

Studio del vocabolario e articoli relativi al tema 

Grammatica: aggettivi e pronomi dimostrativi ed interrogativi; pronomi diretti; differenza tra il “TU” informale e il “VOI” e “LEI” formale 

Somministrazione di una brochure informativa e questionario sulle personalità italiane 

Dati anagrafici; contenuti linguistici: presente atemporale, saluti. 

Durata:4h 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe 

Mettere in pratica il vocabolario appreso 

Lettura di articoli da discutere in classe la prossima seguente 

Esercizi sulla piattaforma Moodle 

Annuncio del lavoro di gruppo: Creare un video di gruppo (o una presentazione di gruppo in presenza) su un soggetto Italiano, a partire da una lista 

proposta dal professore e depositarlo su Moodle per la lezione 8-9; rispettando le istruzioni 

  

Séance 2 : 

I progetti educativi nazionali, il progetto Erasmus, le università italiane ed il sistema di scolastico nazionale italiano.  

Corrispondenze di cultura e società.  

Comprensione documenti audiovisuali relativi ai tema proposti, feedback e discussione. 

Grammatica - Fare confronti: termini di paragone e loro utilizzo 

Durata: 2h 

 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe 

Mettere in pratica il vocabolario appreso 

Lettura di articoli da discutere in classe la prossima seguente 

Esercizi sulla piattaforma Moodle 

  

Séance 3 : 

Dialoghi fra giovani studenti, racconti di esperienze e metodologie di apprendimento. Parlare di viaggi e alloggi.  

Descrivere e parlare della propria città e della propria vita; delle abitudini e del tempo libero. 

Studio di vocabolario, articoli audiovisivi relativi al tema. 

Grammatica – Rinforzo del Passato: tra Passato Prossimo ed Imperfetto, al modo Indicativo, per parlare di eventi accaduti e di abitudini 

Dibattiti, commento di documenti scritti e audiovisivi sul tema 

Durata: 2h 

Lectures et travaux 
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Séance 4 : Esame scritto 1 

Durata: 1h20 

Introduzione al prossimo tema: 50 minuti. 

Lectures et travaux 

  

Séance 5 : 

Il mondo del lavoro in Italia: l'impresa ideale e le sue diverse definizioni, le condizioni di lavoro, il telelavoro, il codice sessista, lo sport in azienda, i settori 

industriali italiani, l’immagine in azienda.  

Entrare in azienda: i reparti che costituiscono uno stabilimento produttivo.  

Il sistema lavorativo italiano, i settori professionali; descrizioni di professioni e mestieri.  

Grammatica: si passivante, pronomi indiretti, le strutture del gerundio, imperativo formale e informale  

Studio di vocabolario, articoli audiovisivi relativi al tema  

Presentazione di Case Study Italiani  

Comprensione documenti audiovisuali relativi ai tema proposti, feedback e discussione. 

Durata: 6h 

 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe  

Mettere in pratica il vocabolario appreso; Letture ed esercizi relativi a mezzi di produzione  

Lettura di articoli da discutere in classe la prossima seguente  

Esercizi sulla piattaforma Moodle  

Séance 6 : Esame orale 

Video di gruppo (o una presentazione di gruppo in presenza) su un soggetto Italiano, a partire da una lista proposta dal professore e depositarlo su Moodle 

Durata: 2h 

 

Lectures et travaux 

Somministrazione di dialoghi e video 

Lettura di articoli da discutere in classe la prossima seguente 

Esercizi sulla piattaforma Moodle 

  

Séance 7 : 

Parlare della propria professione, presentare colleghi, invitare e partecipare ad eventi formali di lavoro. 

Viaggi d’affari: chiedere informazioni ed indicazioni, comunicare in aeroporto e durante i viaggi d’affari; prenotare un albergo 

Far accomodare, ricevere qualcuno, dare indicazioni, prenotare, offrire in modo formale. Dare ordini e consigli 

Grammatica: le forme dell’Imperativo e il Passato Prossimo dei verbi modali 

Durata 4h 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe 

Mettere in pratica il vocabolario appreso; Letture ed esercizi relativi ai viaggi di affari. 

Giochi di ruolo e dialoghi aperti 

Lettura di articoli da discutere in classe la prossima seguente 

Esercizi sulla piattaforma Moodle 

  

Séance 8 : Esame scritto 2 

Durata: 1h20. 

Introduzione al prossimo tema: 50 minuti. 

Lectures et travaux 

  

Séance 9 : 

Eventi Nazionali e Patrimonio Italiano ; Le fiere e i Saloni  

Gli strumenti di comunicazione e le nuove tecnologie delle imprese  

Grammatica: Il Futuro  

Role Play: creazione di un evento / salone ed interazione tra più gruppi di lavoro 

Durata: 4h 

 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe  

Mettere in pratica il vocabolario appreso  

Giochi di ruolo e dialoghi aperti  

 

Preparazione del role play  

 

Esercizi sulla piattaforma Moodle  

Séance 10 : Esame orale 

Presentazione individuale di un’esperienza o di un progetto personale 

Durata: 2h 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux Individuel 45.0     

Ecrits Individuel 40.0     

Oraux Collectif 15.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Preparazione delle presentazioni di gruppo su un soggetto italiano, azienda o personalità, a partire da una lista proposta dal professore e preparazione 

della presentazione individuale, relativa ad un’esperienza o un progetto personale dello studente, creazione degli esami scritti, ricerca e preparazione degli 

articoli da sottoporre, delle traduzioni e degli esercizi di lessico e vocabolario.  

Di volta in volta, verranno distribuiti in classe gli elementi del corso, ai quali verranno integrati dei documenti scritti e audiovisivi, disponibili sulla piattaforma 

Moodle, nonché le attività da preparare da una settimana all’altra. In questo modo, gli studenti; oltre ai contenuti abbordati in classe potranno lavorare ed 

integrare le loro competenze con le attività messe a disposizione offline.  

 

 

LECTURES RECOMMANDÉES 

Documenti distributi dall’insegnante 

Siti web dei principali quodidiani e periodici nazionali italiani 

Pagine web di attività scritte e audiovisive 

« Al lavoro A1-A2 »  Pepe, Garelli ; Loescher editore 

« Nuovo Contatto B1-B2 » Piantoni, Bozzone Costa, Ghezzi ; Loescher editore 

« Pari e dispari B1 » Borri, Caon, Minuz, Tonioli ; Loescher editore 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

 

  



187 
 

 

LG02-001-G English for business and communication 2 

Course coordinator : Wendy MILES 
wendy.miles@essca.fr  — Office : A301 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This module is designed to enhance the skills work in S1 through the study of longer, more challenging reading and listening documents on business-related 

themes and with the acquisition of a more specialised business lexis. The students will be encouraged to study and actively engage in group discussions on 

contemporary business-related issues including those on corporate social responsability. They will be taught how to write well-structured essays and give formal 

presentations at post-intermediate level which are linguistically accurate, develop a coherent argument and observe academic conventions for referencing. The 

course also aims to introduce students to the business environment, looking at different business organisations, different ways of doing business in other 

countries with a significant focus on how to communicate effectively in professional situations. The focused exam training for the TOEFL ITP continues 

throughout this module with more of a focus on exam testing practice. Official TOEFL ITP certification takes place at the end of semester 2. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.ENGLISH FOR BUSINESS & COMMUNICATION   .......................................................................................................................... SEMINAR : 20.0h 

Session 1 : LESSON 1 - Course Introduction & Company Organisation(1) 

1. Introduction to the module (content, expectations and evaluation) 

2. Communicative activity to reactivate language – New Year webquest or News Quiz. 

3. Facebook video comprehension + discussion and basic vocabulary work describing company set-ups / favourite companies to activate schemata. 

Readings and homework 

1. Study types of company structure. 

2. Study for MCQ 1 

3. Prepare quiz to test partner on vocabulary seen in class (Facebook)  

Session 2 : LESSON 2 - Company Organisation (2) 

1. MCQ1 + discussion + language extension (level-graded) 

2. Correction company structures followed by pairwork activity using target language. 

3. Writing a company profile (tense revision, identifying target language)  

4. Set up jigsaw reading homework on different examples of organisational culture. 

Readings and homework 

1. Write a company profile (150 words) + post within deadline. 

2. Jigsaw reading (examples of organisational culture eg Google, Roli and Zappos) + fill in grids with selected information. 

3. Check Point 4 – assessing own level and avoiding problems of L1 transfer. Preparation and then tested on Moodle.  

4. Work on language for giving opinions / stating argument.  

Session 3 : LESSON 3 - Company Organisation (3) 

1. Pop quiz check points 1-4. 

2. Information share in mixed groups. Individual post to question on menti.com – which company would you prefer to work for and why? 

3. Look at Google text and focus on noun combinations. 

4. Academic skill focus : How to listen actively and take notes. 

Readings and homework 

1. Google listening (note-taking practice) 

2. Read how to write a structured academic essay (including task and plan for next lesson).  

3. Work on language for agreeing / disagreeing (Moodle) 

4. Check Point 5.  

Session 4 : LESSON 4 - Culture (1) 

1. Check Google hwk 

2. Academic skill : Essay-writing workshop (using hwk plan from lesson 3) 

2. ‘Live from London’ Listening + comprehension about writing e- mails (graded per level) + discussion.  

3. Pyramid activity Cultural stereotypes (pairs to groups to whole class discussion.  

4. Set-up essy-writing homework. 

Readings and homework 

1. Read document on ‘How to write a professional e-mail’.  

2. Write 300-word academic essay to meet deadlines. 

3. Study for MCQ 2 (tested in class 5)  

Session 5 : LESSON 5 - Presenting formally S2 

1. Email dos and don’ts. Quick check.  

2. Activity on being concise. 

mailto:jean-louis.bertrand@essca.fr
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3. MCQ 2 + discussion followed by pairwork e-mail writing activity. 

4. Presenting formally. Focus on signposting and referencing. Set up task for presentations (lesson 9 & 10) 

5. Oral fluency or pronunciation activity. 

Readings and homework 

1. Revise for DST (lesson 6) 

2. Follow-up activities on Moodle for e-mail writing (correct register, formulae, concision etc.)  

Session 6 : LESSON 6 - Culture (2) 

1. DST - 1h 10 minutes.  

2. Derek Sivers TED video on assumptions + comprehension activities. 

3. Review modals of advice using infographic on business etiquette. 

Readings and homework 

1.Check point 5. 

2. Study vocabulary MCQ 3 (Audio in class).  

3. Text comprehension on culture. 

4. Grammar follow-up modals (Moodle).  

Session 7 : LESSON 7 - Culture (3) 

1. MCQ 3 + discussion. 

2. Hofstede work + BBQ case study.  

3. Set up group project giving advice on doing business in different countries. 

Readings and homework 

1. How to tell a story – technique. Matching stages of a story with a story + practice. 

2. Group research project on country etiquette (for next lesson) 

3. CP6 (preparation and test online)  

Session 8 : LESSON 8 - Storytelling for business 

1. Mixed group country presentations (in ABCD groups).  

2. Review story-telling technique & narrative tenses.  

3. Story-telling practice in pairs. 

Readings and homework 

1. Work on presentations. 

  

Session 9 : LESSON 9 - Oral Presentations 

Oral presentations 

4 x 30 minutes (3 students per group) 

15 minutes to present, 15 minutes for questions, peer assessment and initial teacher feedback 

Readings and homework 

1. Students record a story and post online within specified deadlines. 

2. Language review narratives (Moodle).  

Session 10 : LESSON 10 - Oral Presentations 

Oral presentations 

3 x 30 minutes (3 students per group) 

15 minutes to present, 15 minutes for questions, peer assessment and initial teacher feedback. 

Course feedback and fun activity to close. 

Readings and homework 

1. Reading comprehension activity.  

2. Language review S2  (Moodle) 

3. Revision Final Exam.  

2.TOEFL PREPARATION   ................................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : LESSON 1 - Restating objectives 

1. Re-state objectives. Overview TOEFL programme S2. 

2. Listening Complete test One, correction and diagnostics. 

3. Grammar complete test One, correction and diagnostics. 

4. Set up grammar presentations S2. 

Readings and homework 

1. Reading Complete test One. 

2. Work on exam technique – time management. 

3. Grammar presentations. 

4. Work on PMF 

5. Appendix B - Idioms.  

Session 2 : LESSON 2 - Exam Practice (1) 

1. Scoring, diagnostics Complete test One. 

2. Pop test on idioms. 

2. Grammar presentations (2x10 minutes). Review activities to concept check. 

Readings and homework 

1. Reading skills 12-13. 

2. Appendix C (two and three part verbs) 

3. Full test PMF 

4. Review + practice Listening Part C 

5. Any outstanding written expression skills  

Session 3 : LESSON 3 - Exam Practice (2) 

1. Listening skills 

2. Timed reading (times 20 minutes) + correction.  

3. Grammar presentations 2 x 10 mins 

4. Review exercises following grammar presentations to concept check. 

Readings and homework 

1. Listening skills 16-17. 

2. Reading comprehension complete test 2 3. Appendix G (passives). 

4. Work from PMF 
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5. Appendix D (prepositions)  

Session 4 : LESSON 4 - Exam Practice (3) 

1. Listening review 1-17, correction.  

2. Grammar presentations 2 x 10 mins followed by review activities to concept check. 

3. Listening complete test two. 

4. Grammar complete test two. 

5. Correction test two, diagnostics. 

Readings and homework 

1. Review grammar skills from the lesson  

2. Review errors test two. 

3. Complete test five. 

4. Appendix I (word parts)  

Session 5 : LESSON 5 - Exam Practice (Final) 

1. Correction, diagnostics complete test 5 + pairwork on areas of difficulty. 

2. Grammar presentations 2 x 10 mins. 

3. Review exercises following grammar presentations to concept check. 

4. Class discussion on exam strategy. 

Readings and homework 

1. Test on PMF 

2. Review all areas of difficulty in preparation for official TOEFL ITP  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 30  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 70  

 

Oral exams Individual 25.0     

Oral exams Group 25.0     

Written exams Individual 10.0     

Written exams Individual 25.0     

Written exams Individual 15.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : This would include at least 4 hours of preparation per week for the following class, follow-up work after class on our LMS (Moodle) often to specific 

deadlines, and also time allocated to exam revision or research and preparation in groups for oral presentations at the end of the semester. 

BIBLIOGRAPHY 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 7: Affordable and Clean Energy 

Goal 10: Reduced Inequality 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 
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LG02-002-G Español para la comunicación y los negocios 2 

Responsable de cours : Conchita DE FRIAS PEHU 
conchita.defrias@essca.fr — Bureau :  A310  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Durante este segundo semestre se estudiarán los elementos económicos y comerciales, siempre con el objetivo de conseguir una comunicación efectiva con 

personas, empresas y organizaciones ubicadas en el área de habla hispana. Estudiaremos el mundo de la empresa (funcionamiento, expatriación, gestión 

intercultural, publicidad) y abordaremos diferentes aspectos del mercado del trabajo (por ejemplo, la búsqueda de empleo y la entrevista profesional). También 

desarrollaremos las técnicas de comunicación escrita y oral.  

El programa del segundo semestre preparará al test profesional ESPRO ( prueba que deberán realizar obligatoriamente los estudiantes que deseen estudiar en 

una universidad de habla hispana en tercer curso). 

La diversidad de los materiales utilizados y de las actividades efectuadas (presentaciones en grupo, estudio y comentario de documentos escritos y 

audiovisuales, debates sobre temas relacionados con la empresa y el mundo laboral, juegos de rol , etc.) fomentarán y facilitarán la participación activa y 

permanente de los alumnos. 

Al final del semestre los estudiantes deberán ser capaces de: dominar el vocabulario relativo a la empresa y al mundo del trabajo, participar en una 

conversación o en una reunión de trabajo en un entorno hispanohablante expresando su punto de vista y/o dando su opinión sobre diferentes temas, leer y 

comprender textos y artículos en relación con la empresa y comprender documentos audiovisuales, crear un proyecto profesional en grupo, presentarlo y 

defenderlo delante de un auditorio de clientes potenciales, redactar el CV en español , redactar mails solicitanto un periodo de prácticas o respondiendo a una 

oferta de trabajo y pasar una entrevista de trabajo en español. 

 

  

 

 

PRÉREQUIS 

Conocimientos generales y gramaticales adquiridos los años anteriores y el primer semestre. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.El mundo de la empresa   ...................................................................................................................................................................... TD : 20.0h 

Séance 1 : Presentación del semestre e introduccion al tema de la empresa. 

Presentación del programa, de los objetivos del semestre y de las evaluaciones. 

Introducción a la empresa. 

Estudio de vocabulario, artículos y documentos audiovisuales relacionados con los temas. Repaso de las cifras. 

Duración: 2h 

 

Lectures et travaux 

Ejercicios para poner en práctica el vocabulario aprendido. 

Lectura de artículos para debatir en clase la semana siguiente. 

Preparación de la presentación en grupo. 

Ejercicios sobre la plataforma Moodle. 

  

Séance 2 : La empresa 

Estudio de diferentes empresas conocidas internacionalmente. 

Estudio de diferentes empresas españolas aparecidas recientemente. 

Juego de rol: ¿Invertirías en estas nuevas empresas?  

Proyecto: Cómo preparar un elevator Pitch.  

Presentación por grupos de un producto o servicio inventado por ellos mismos. La presentación tendrá que hacerse como si se tratara de una verdadera 

situación profesional y tendrá una duración de unos 30 minutos. 

Estudio de vocabulario, artículos y documentos audiovisuales relacionados con el tema.  

Duración: 6h 

 

Lectures et travaux 

Lectura de artículos, ejercicios para poner en practica el vocabulario aprendido. Preparación de las presentaciones en grupo. Ejercicios de entrenamiento 

sobre la plataforma Moodle. Repaso para el examen escrito previsto la semana siguiente. 

  

Séance 3 : Examen escrito 1 

Examen escrito para comprobar si los objetivos y las competencias de las 8 primeras horas de clase han sido adquiridos (duración 1h15) 

Introducción al tema de la publicidad (45 minutos) 
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Lectures et travaux 

  

Séance 4 : La publicidad 

Estudio de vocabulario, artículos y documentos sobre el tema. 

Publicidad y famosos : la unión perfecta para vender. 

La publicidad polémica. 

Entrenamiento al test profesional ESPRO. 

Presentación en grupos de un producto o servicio inventado por ellos mismos. La presentación tendrá que hacerse como si se tratara de una verdadera 

situación profesional y tendrá una duración de unos 30 minutos. 

Duración: 4h 

 

 

Lectures et travaux 

Lectura de artículos, ejercicios para poner en práctica el vocabulario aprendido. Preparación de las presentaciones en grupo. Ejercicios de entrenamiento 

sobre la plataforma Moodle. Entrenarse al test profesional ESPRO  

Séance 5 : El dinero y las compras. El consumo. El bizum 

Estudio de  artículos y documentos audiovisuales relacionados con el tema.  

Estudio del vocabulario relativo al mundo financiero y économico.  

Entrenamiento al test profesional ESPRO 

Presentación en grupo de un producto o servicio inventado por ellos mismos. La presentación tendrá que hacerse como si se tratara de una verdadera 

situación profesional y tendrá una duración de unos 30 minutos. 

Duración: 4h 

 

 

 

Lectures et travaux 

Lectura de artículos, ejercicios para poner en práctica el vocabulario aprendido. Preparación de las presentaciones en grupo. Entrernarse al test 

profesional ESPRO  

Séance 6 : Examen escrito 2 

Examen escrito para comprobar si los objetivos y las competencias de las 8 ultimas horas de clase han sido adquiridos (duración 1h15) 

Balance del año y actividades (45 minutos) 

 

Lectures et travaux 

  

2.El mercado del trabajo   ........................................................................................................................................................................ TD : 10.0h 

Séance 1 : Redacción del CV en español 

Cómo redactar un CV en español. El vídeo-curriculum, la nueva forma de buscar empleo. 

Duración: 2h 

Lectures et travaux 

Ejercicios para aplicar el vocabulario. Redactar el CV en español. Preparación de las presentaciones en grupo. 

  

Séance 2 : Cómo dirigirse a una empresa para solicitar unas prácticas. Cómo responder a una oferta de empleo 

Explicación de las técnicas y formulas para dirigirse a una empresa solicitando un periodo de prácticas. Ejercicios de vocabulario y lectura de ejemplos. 

Presentación en grupo de un producto o servicio inventado por ellos mismos como si se tratara de una verdadera empresa. La presentación tendrá que 

hacerse como si se tratara de una verdadera situación profesional y tendrá una duración de unos 30 minutos. 

Duración: 2h 

 

 

 

Lectures et travaux 

Ejercicios para poner en práctica el vocabulario aprendido. 

Preparar las entrevistas profesionales. 

  

Séance 3 : La entrevista profesional 

Explicación de las técnicas para pasar una entrevista profesional. Estudio y comentario de documentos audiovisuales. Puestas en situación relacionadas con el 

tema.  

Presentación en grupo de un producto o servicio inventado por ellos mismos. La presentación tendrá que hacerse como si se tratara de una verdadera 

situación profesional y tendrá una duración de unos 30 minutos. 

Duración: 2h 

 

Lectures et travaux 

Preparación de las entrevistas profesionales previstas las dos últimas clases del semestre.  

Séance 4 : Entrevistas profesionales 

Entrevistas profesionales por parejas a partir del CV en español y de una oferta de prácticas adaptada al perfil del estudiante. 

Duración: 4h 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 40.0     

Oraux Individuel 25.0     

Oraux Collectif 35.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Preparación de las presentaciones en grupo, preparación de la entrevista profesional por parejas, preparación de los dos exámenes escritos, lectura 

de artículos, ejercicios de vocabulario, traducciones.  

 

Un dossier será distribuido por el profesor el primer día del semestre con todos los documentos escritos y audiovisuales que serán estudiados durante el 

semestre. En el dossier estarán también incluidos todos los ejercicios y actividades que los estudiantes tendrán que preparar de una semana a otra. 

 

Además, los estudiantes podrán entrenarse y trabajar en autonomía con actividades y ejercicios sobre los temas estudiados que podrán encontrar en la 

plataforma Moodle. 

LECTURES RECOMMANDÉES 

Documentos distribuidos por el profesor 

Sitio Internet de los principales periódicos españoles y latinoamericanos 

Página web de RTVE (radio televisión española) 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 8 : Accès à des emplois décents 

Objectif 12 : Consommation et production responsables 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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LG02-003-G Deutsch für Kommunikation und Handel 2 

Responsable de cours : Alexander KÄMMER 
alexander.kammer@essca.fr — Bureau :  A305  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Allemand 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Die Teilnehmer des Kurses sollen im deutschsprachigen Raum, vor allem in internationalen beruflichen Handlungssituationen, selbständig kommunizieren 

können. Sie sollen auch ein Bewusstsein für den eigenen Lernprozess der deutschen Sprache entwickeln. Über die Kommunikation zu alltäglichen und 

beruflichen Situationen (im zweiten Semester in den Bereichen Arbeit, Gesundheit und Bekleidung) aber auch durch die Entdeckung deutschsprachiger Kultur 

und Wirtschaft sowie der Teilnahme an aktuellen Debatten soll nicht nur das Sprachniveau verbessert, sondern auch das persönliche Reflexionsvermögen 

vertieft und das eigene Werteverständnis erweitert werden. 

PRÉREQUIS 

Niveau A2/B1 en allemand 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Arbeiten   .............................................................................................................................................................................................. TD : 13.0h 

Séance 1 : Arbeiten - Einführung 

- Arbeit: Definitionen, Arbeitsformen und -bedingungen 

- Persönliche Ambitionen für die zukünftige Arbeit 

Lectures et travaux 

- Grundwortschatz: regelmäßige Verben A2, Berufe 

- Grammatik: Erweiterter Infinitiv mit "zu"  

Séance 2 : Arbeiten - Alltagsdeutsch 

Kommunikation im Alltag um das Thema "Arbeit" 

- gängige Berufe, Berufszweige und Ausbildungen 

- das deutsche Schul- und Ausbildungssystem 

Lectures et travaux 

- Grundwortschatz: unregelmäßige Verben A2, Lebenslauf, Unternehmen  

Séance 3 : Arbeiten - Landeskunde 

- Über das Bildungssystem in den deutschsprachigen Ländern sprechen können 

- Vor- und Nachteile der europäischen Bildungs- und Ausbidlungssysteme (vor allem im Vergleich zwischen Frankreich und den deutschsprachigen Ländern) 

benennen können. 

- Über beliebte Studiengänge, Ausbildungsberufe und Bildungsinstitutionen der deutschsprachigen Länder sprechen können 

Lectures et travaux 

- Grundwortschatz: Schule und Studium 

- Grammatik: Konjunktionen  

Séance 4 : Arbeiten - Lebenslauf 

- Seine Stärken und Schwächen kommunizieren 

- Einen Lebenslauf verstehen und schreiben 

 

Lectures et travaux 

- Grammatik: Fragepronomen 

- Thematische Vokabeln: Lebenslauf und Bewerbung 

- Lebenslauf fertigstellen  

Séance 5 : Arbeiten - Stellenanzeigen 

- Stellenanzeigen verstehen, analysieren und bewerten 

- Aspekte einer Stellenanzeige in Bezug zum eigenen Berufsprofil bringen 

Lectures et travaux 

Fragen zu einer Stellenanzeige beantworten  

Séance 6 : Arbeiten - Bewerbung 

Einen Bewerbungsbrief verstehen und schreiben 

Lectures et travaux 

- Grundwortschatz: Adjektive A2, Gesundheit und Körper 

- Einen Bewerbungsbrief schreiben  
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2.Gesundheit   ........................................................................................................................................................................................... TD : 8.0h 

Séance 1 : Gesundheit - Alltagsdeutsch 

Kommunikation im Alltag um das Thema "Gesundheit" 

- Seinen Gesundheitszustand beschreiben 

- Wie bleibe ich gesund? 

- Kommunikation beim Arzt und im Krankenhaus 

Lectures et travaux 

- Eine mündliche Präsentation zu einem der Semesterthemen (Arbeit, Gesundheit, Bekleidung) in der Gruppe vorbereiten (die Präsentationen sind über das 

Semester verteilt)  

Séance 2 : Gesundheit - Geschäftsdeutsch 

Kommunikation in professionellen Situationen um das Thema "Gesundheit" 

- Stress und Berufskrankheiten 

- Termine mit Institutionen im Gesundheitsbereich 

Lectures et travaux 

- Grundwortschatz: Substantive A2 

- Grammatik: Verbindungsadverbien  

Séance 3 : Gesundheit - Landeskunde 

- Gesundheit und Krankheit in den deutschsprachigen Ländern 

- Das Gesundheitssystem in den deutschsprachigen Ländern 

Lectures et travaux 

- Grundwortschatz: Präpositionen A2 

- Grammatik: Relativpronomen  

Séance 4 : Gesundheit - Wirtschaft 

- Forschung und Innovationen im Bereich der Gesundheit 

- Pharmaunternehmen in den deutschsprachigen Ländern 

- Ethische Fragen und Zukunftsperspektiven 

Lectures et travaux 

Grundwortschatz: Kleidung 

Grammatik: Komparative und Superlative  

3.Kleidung und Mode   ............................................................................................................................................................................... TD : 9.0h 

Séance 1 : Kleidung und Mode - Alltagsdeutsch 

Kommunikation im Alltag um das Thema "Kleidung und Mode" 

- Kleidung und Kleidungsstile beschreiben und bewerten 

Lectures et travaux 

- Grundwortschatz: Adverben A2 

- Grammatik: Passiv  

Séance 2 : Kleidung und Mode - Geschäftsdeutsch 

Kommunikation in professionellen Situationen um das Thema "Kleidung und Mode" 

- Kleidung für verschiedene Anlässe und Berufe kaufen 

- Verkaufsgespräche im Bereich Kleidung führen 

- Dresscodes und Funktion von Kleidung 

Lectures et travaux 

- Grundwortschatz: Konjunktionen A2 

- Grammatik: Syntax 2 (Reihenfolge der Objekte im Satz), Passiv anwenden  

Séance 3 : Kleidung und Mode - Landeskunde 

- Kleidung und Kleidungsherstellung in den deutschsprachigen Ländern 

- deutschsprachige Modehäuser und Modedesigner 

Lectures et travaux 

- Grundwortschatz: Handel, Unternehmen 

- Grammatik: Passiv 3  

Séance 4 : Kleidung und Mode - Wirtschaft 

- Textil und Bekleidungsindustrie in Europa und weltweit 

- Ethische Fragen: Textilindustrie, Umwelt und Arbeitsbedingungen 

- Alternativen und Zukunftsperspektiven 

Lectures et travaux 

Grammatik: Konjunktiv 2  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  
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Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Oraux Individuel 25.0     

Oraux Collectif 25.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : - Grammaire avec passage de tests en ligne 

- Vocabulaire avec passage de tests en ligne 

- Préparation de présentations orales et de projets 

- Rédaction de projets (devoirs écrits) 

LECTURES RECOMMANDÉES 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, Ilse u. Grosser, Regine: DaF im Unternehmen A2. Kurs- und Übungsbuch. Klett 2015. 

- Sander, Ilse u. Fügert, Nadja: DaF im Unternehmen B1. Kurs- und Übungsbuch. Klett 

2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 3 : Accès à la santé 

Objectif 8 : Accès à des emplois décents 

Objectif 12 : Consommation et production responsables 
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LG02-003-G Deutsch für Kommunikation und Handel 2 

Course coordinator : Alexander KÄMMER 
alexander.kammer@essca.fr  — Office : A305 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : German 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The participants of the course should be able to communicate independently in German-speaking countries, especially in international professional situations. 

They should also develop an awareness of their own learning process of the German language. Through communication on everyday and professional situations 

(in the second semester in the areas of work, health and clothing) but also through the discovery of German-speaking culture and economy as well as 

participation in current debates, the aim is not only to improve the language level but also to deepen personal reflection and expand one's own understanding 

of values. 

PREREQUISITES 

Niveau A2/B1 en allemand 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.Work   ........................................................................................................................................................................................ SEMINAR : 13.0h 

Session 1 : Work - introduction 

- Work: definitions, forms and conditions of work 

- Personal ambitions for future work 

Readings and homework 

- Basic vocabulary: regular verbs A2, professions 

- Grammar: Extended infinitive with "zu"  

Session 2 : Work - everyday German 

Communication in everyday life around the topic of "work" 

- common occupations, professions and training courses 

- the German education system 

Readings and homework 

- Basic vocabulary: irregular verbs A2, CV, company  

Session 3 : Work - regional studies 

- Be able to talk about the education system in the German-speaking countries. 

- Be able to name advantages and disadvantages of the European education and training systems (especially in comparison between France and the German-

speaking countries). 

- Be able to talk about popular courses of study, training professions and educational institutions in German-speaking countries 

Readings and homework 

- Basic vocabulary: school and studies 

- Grammar: Conjunctions  

Session 4 : Work - CV 

- Communicating strengths and weaknesses 

- Understanding and writing a CV 

Readings and homework 

- Grammar: interrogative pronouns 

- Vocabulary: CV and application 

- Completing the CV  

Session 5 : Work - job advertisements 

- Understand, analyse and evaluate job advertisements 

- Relate aspects of a job advertisement to one's own professional profile 

Readings and homework 

Answer questions about a job advertisement  

Session 6 : Work - application 

Understanding and writing a letter of application 

Readings and homework 

- Basic vocabulary: adjectives A2, health and body 

- Writing a cover letter  

2.Health   ........................................................................................................................................................................................ SEMINAR : 8.0h 

Session 1 : Health - everyday German 

Communication in everyday life around the topic of "health" 

mailto:jean-louis.bertrand@essca.fr
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- Describing one's state of health 

- How do I stay healthy? 

- Communication with the doctor and in hospital 

Readings and homework 

- Prepare an oral presentation on one of the semester topics (work, health, clothing) in teamwork (the presentations are spread over the semester).  

Session 2 : Health - business German 

Communication in professional situations around the topic of "health" 

- Stress and occupational diseases 

- Appointments with institutions in the health sector 

Readings and homework 

- Basic vocabulary: Nouns A2 

- Grammar: Connecting adverbs  

Session 3 : Health - regional studies 

- Health and illness in the German-speaking countries 

- The health system in the German-speaking countries 

Readings and homework 

- Basic vocabulary: Prepositions A2 

- Grammar: Relative pronouns  

Session 4 : Health - economy 

- Research and innovations in the field of health 

- Pharmaceutical companies in the German-speaking countries 

- Ethical questions and future prospects 

Readings and homework 

Basic vocabulary: Clothing 

Grammar: comparatives and superlatives  

3.Clothing and fashion   .................................................................................................................................................................. SEMINAR : 9.0h 

Session 1 : Clothing and fashion - everyday German 

Communication in everyday life around the topic "clothing and fashion" 

- Describing and evaluating clothes and clothing styles 

Readings and homework 

- Basic vocabulary: Adverbs A2 

- Grammar: Passive  

Session 2 : Clothing and fashion - business German 

Communication in professional situations around the topic of "clothing and fashion". 

- Buying clothes for different occasions and professions 

- Conduct sales talks in the clothing sector 

- Dress codes and function of clothes 

Readings and homework 

- Basic vocabulary: Conjunctions A2 

- Grammar: Syntax 2 (order of objects in the sentence), using passive  

Session 3 : Clothing and fashion - regional studies 

- Clothing and clothing production in the German-speaking countries 

- German-speaking fashion houses and fashion designers 

Readings and homework 

- Basic vocabulary: Trade, company 

- Grammar: Passive 3  

Session 4 : Clothing and fashion - economy 

- Textile and clothing industry in Europe and worldwide 

- Ethical issues: textile industry, environment and working conditions 

- Alternatives and future prospects 

Readings and homework 

Grammar: Konjunktiv 2  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Individual 25.0     

Oral exams Group 25.0     

 

 

PERSONAL WORK 
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Volume : 60 h 

Details :  

BIBLIOGRAPHY 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, Ilse u. Grosser, Regine: DaF im Unternehmen A2. Kurs- und Übungsbuch. Klett 2015. 

- Sander, Ilse u. Fügert, Nadja: DaF im Unternehmen B1. Kurs- und Übungsbuch. Klett 

2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 3: Good Health and Well-being 

Goal 8: Decent Work and Economic Growth 

Goal 12: Responsible Consumption and Production 
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LG02-004-G Italiano degli affari e della comunicazione 2 

Responsable de cours : Wendy MILES 
wendy.miles@essca.fr — Bureau :  A301  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Italien 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Durante questo secondo semestre, studieremo gli elementi economici e commerciali con il fine di ottenere una comunicazione efficace tra le persone, le 

aziende e gli organismi italiani. Entreremo “in azienda” e abborderemo i diversi aspetti del mondo professionale, come ad esempio la ricerca di un impiego. 

Svilupperemo ugualmente tecniche di comunicazione scritta e orale. 

Verranno utilizzate diverse modalità pedagogiche e di supporto (presentazioni individuali e di gruppo, casi studio, documenti scritti e audiovisivi, dibattiti su 

temi di attualità…) al fine di incoraggiare e facilitare la partecipazione attiva e permanente degli studenti.  

Alla fine di questo semestre lo studente sarà in grado di padroneggiare il vocabolario relativo all’impresa e al mondo del lavoro, partecipare ad una 

conversazione o ad una riunione in un contesto professionale; leggere e capire testi e articoli in relazione all’azienda e ugualmente comprendere documenti 

audiovisivi. Gli studenti creeranno un progetto professionale di gruppo e lo presenteranno davanti ad un forum di potenziali clienti; redigeranno il proprio CV e 

la lettera di motivazione, accanto ad un annuncio di lavoro o di stage. Sosterranno un colloquio di lavoro, tenendo conto delle specificità del contesto lavorativo 

italiano.  

 

 

PRÉREQUIS 

Livello B1/B2/C1 del quadro di riferimento europeo. Lezioni del semestre 1. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.   ........................................................................................................................................................................................................... TD : 30.0h 

Séance 1 : 

Presentazione del semestre e degli oggetti del corso 

Spiegazione dello svolgimento degli esami e delle valutazioni 

Introdurre il concetto di Impresa e riprenderne gli elementi studiati nel semestre precedente. 

Entrare in azienda; presentarsi ed interagire con colleghi e superiori: dare istruzioni, ordinare, offrire consigli e suggerimenti, concedere permessi, parlare di 

problemi lavorativi, esprimere preferenze, fare paragoni, ribattere in maniera cortese, esprimere un punto di vista differente 

Role Playing di riunioni e telefonate di lavoro 

Grammatica: Rinforzo del Condizionale 

Durata: 4h 

 

Lectures et travaux 

Mettere in pratica i punti di grammatica appresi in classe  

 

Mettere in pratica il vocabolario appreso  

 

Lettura di articoli da discutere in classe la prossima seguente  

 

Esercizi sulla piattaforma Moodle  

 

Annuncio del lavoro di gruppo: Creare un video di gruppo o una presentazione di gruppo in presenza su un servizio offerto ed inventato da loro; depositarlo 

su Moodle per la lezione 8-9; rispettando le istruzioni.  

Séance 2 : 

Composizione di lettere formali, in linea con gli standard italiani. Struttura delle lettere, forme contratte  

 

Parlare dei propri pregi e difetti. Come esprimersi in maniera corretta durante un colloquio di lavoro? Quali sono gli aggettivi da dire o non dire. 

Durata: 2h 

Lectures et travaux 

Esempi di lettere formali, comprensione e struttura   

 

Liste di aggettivi utili per definire un lavoro e sé stessi.   

Esercizi sulla piattaforma Moodle.  

Séance 3 : Esame Scritto 1 

Durata: 1h20 

Introduzione al prossimo tema: 50 minuti. 

Lectures et travaux 
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Séance 4 : 

Problematiche italiane nel mondo del lavoro: analisi di cultura e società e confronti con gli stati esteri. Documenti audiovisuali relativi al tema  

Management interculturale: letture e documenti audiovisuali  

Grammatica: i tempi del Congiuntivo ed il loro utilizzo  

Accompagnamento del progetto di gruppo.  

Durata: 4h 

Lectures et travaux 

Esercizi di scrittura e attività di supporto ed esercitazioni su Moodle  

Applicazione del vocabolario appreso in classe  

Letture ed documento audiovisuali relativi ai temi proposti  

 

  

Séance 5 : Esame Orale 1 

Presentazione di gruppo del progetto: un servizio di loro invenzione, in un quadro professionale. 

Durata: 2h 

Lectures et travaux 

  

Séance 6 : 

Lavoro: fare ricerca di annunci di lavoro e stage in Italia.  

Documenti audiovisivi di esperienze di lavoro di giovani italiani.  

Approfondimenti sulla cultura e le abitudini italiane nel mondo del lavoro e presentazione di alcune personalità italiane imprenditoriali: profili professionali, 

mansioni e particolarità di settore.  

I salari, gli impieghi e gli stage in Italia.  

Letture su come affrontare un buon colloquio di lavoro. 

Articoli di attualità 

Durata: 6h 

Lectures et travaux 

Esercizi di scrittura e attività di supporto ed esercitazioni su Moodle  

Applicazione del vocabolario appreso in classe  

Esercizi di ricerca della professione  

Analisi di alcuni profili italiani imprenditoriali  

Séance 7 : Esame Scritto 2 

Durata: 1h20 

Introduzione al prossimo tema: 50 minuti. 

Lectures et travaux 

  

Séance 8 : 

Lettere di motivazioni: elementi chiave e studio della scrittura.  

Redazione del CV professionale.  

Il video Curriculum. 

Adattare le lettere di motivazione e i CV alla offerta di lavoro scelto.  

Articoli relativi alla tematica. 

Durata: 6h 

Lectures et travaux 

  

Séance 9 : Esame Orale 2 

Colloquio di selezione in binomio o individuale, a partire dal proprio CV e da un’offerta di stage adatta al loro profilo. 

Durata: 2h 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 40.0     

Oraux Collectif 15.0     

Oraux Individuel 45.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Preparazione delle presentazioni di gruppo su un servizio da offrire e preparazione del colloquio professionale individuale o in binomio, creazione degli 

esami scritti, ricerca e preparazione degli articoli da sottoporre, delle traduzioni e degli esercizi di lessico e vocabolario.  
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Di volta in volta, verranno distribuiti in classe gli elementi del corso, ai quali verranno integrati dei documenti scritti e audiovisivi, disponibili sulla piattaforma 

Moodle, nonché le attività da preparare da una settimana all’altra. In questo modo, gli studenti; oltre ai contenuti abbordati in classe potranno lavorare ed 

integrare le loro competenze con le attività messe a disposizione offline.  

 

 

LECTURES RECOMMANDÉES 

Documenti distributi dall’insegnante 

Siti web dei principali quodidiani e periodici nazionali italiani 

Pagine web di attività scritte e audiovisive 

« Al lavoro A1-A2 » Pepe, Garelli ; Loescher editore 

« Nuovo Contatto B1-B2 » Piantoni, Bozzone Costa, Ghezzi ; Loescher editore 

« Pari e dispari B1 » Borri, Caon, Minuz, Tonioli ; Loescher editore 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG03-001-G English for business and communication 3 

Course coordinator : Bruno VIDIANI 
bruno.vidiani@essca.fr  — Office : A301 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

Following on from the teachings in First Year, the overall objective of S3 is to prepare students for the everyday functioning of a company so that they have the 

necessary skills to be able to communicate effectively in an English working environment. 

S3 aims to provide students with the skills to be able to analyze, apply and present the key phases of a company set up (keys to success, understanding the 

market, writing a business plan, recruiting talent, pitching an idea and applying a leadership style). 

Grammar and lexis are studied in context using authentic materials and inductive methods of learning.  

Lessons will focus on teamwork, role-play, and presenting information both orally and in writing (informally and formally). 

PREREQUISITES 

Compétences et connaissances commerciales acquises en 1ère année. Niveau B2 présumé. 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.BUSINESS ENGLISH   ................................................................................................................................................................. SEMINAR : 20.0h 

Session 1 : Company Set up 1 

- Semester presentation :Introduction to the course, objectives, means and methods, assessments, and projects. 

- Review 1A Pop Quiz. 

- Interactive activities based on 1A internships. 

- Set-up information share for homework. 

- Work placement activity (preparation) 

- Student presentations + feedback 

Readings and homework 

- Students research an inspiring new company, identify the reasons for its success and prepare to exchange info with classmates. 

- Students learn key expressions for company set up and structure on Moodle.  

Session 2 : Company Set Up  2 

- Work Placement Activity in groups 

- Video comprehension of real-life case studies (including ex Essca students and young entrepreneurs) followed by focus on language and pronunciation. 

Discussions in small groups. 

- Set-up work groups for creating a company. 

Readings and homework 

- Research and prepare company idea in groups ready to discuss in the next lesson. 

- Read key documents for the next lesson and do a worksheet on the language used (mission statement, market research, product description etc.). 

- Prepare for MCQ1.  

Session 3 : Company Set-up 3 

- MCQ 1 

- Teachers present PwPt on key stages of a company set up. 

- Students work in their company groups to produce the outline of their proposed activity by following each step given (name, product/service, roles) and start 

preparing a market research document. Outlines are swapped with another group for peer review. 

Readings and homework 

- Students conduct their market research and prepare to present their findings. 

- Read and analyze a business plan.  

Session 4 : Writing a Business Plan 1 

- Students report back on their market research. 

- Teachers present Business Plan PwPt. 

- Worksheet on key language and structure. 

- Company groups start preparing their business plan. 

Readings and homework 

- Checkpoint 1. 

- TED talk on effective business communication. 

  

Session 5 : Writing a Business Plan 2 

- In class writing evaluation (Business Plan). 

- Go over homework and discussions in small groups. 

- A short mid semester feedback session where students reflect on their progress according to their action plans. 

 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

- MCQ2 preparation  

- Leadership preparation exercise. 

- Review 

  

Session 6 : Leadership styles 1 

- MCQ2. 

- Present the theme of leadership through class discussion. 

- Groupwork on the effects of culture on leadership. Each group works on a given theme and then groups are mixed up and exchange information. 

- In the same groups, students are given a “critical incident” and discuss the reasons for this. 

- Set up presentations for the end of semester. 

 

 

Readings and homework 

- Checkpoint 2. 

- Study 6 emotional leadership styles doc.  

- Work through the leadership styles in small groups: Demonstrate familiarity with the style via short presentations. Define each style. Describe situations 

where each style is most appropriate / adapted.  

 

  

Session 7 : Leadership styles  2 

- Presentations / Role Plays. 

- In their company groups, students decide which form of leadership their company will adopt and why. 

 

Readings and homework 

- Prepare their presentations. 

- Review. 

 

  

Session 8 : Company Presentations 

- Students’ presentations. 

- Students present their companies in their small groups, 

Q&A and teacher general feedback. 

- Students vote on their favourite presentation and give their reasons. 

 

 

Readings and homework 

- Prepare presentations. 

- Review for Semester Test. 

 

  

Session 9 : Company Presentations 

- Students’ presentation (80mins): 

- Students present their companies in small groups, 

Q&A and teacher general feedback. 

- Students vote on their favourite presentation and give their reasons. 

 

 

Readings and homework 

-Revi ew for Semester Test.  

Session 10 : Semester Test 

Semester Test, in-class 

Readings and homework 

- Exam (90 Minutes) 

- Feedback session on the semester (individual objectives etc.): students and teacher give feedback of the semester 

      

  

2.WORKSHOPS   ........................................................................................................................................................................... SEMINAR : 10.0h 

Session 1 : Presenting yourself and your company on social media (Linked In etc) 

- Course description  

-  In study groups, students rank a variety of LinkedIn profiles according to set criteria. They then explain these choices in new study groups. 

- students research companies similar to their own on various social networks and note down any useful lexis.  

- 

Readings and homework 

Video comprehension on setting up a LinkedIn profile. Students begin to create their profile on LinkedIn or another platform of their choice.  

Session 2 : Interview techniques 

-Go over LinkedIn Profiles. 

-Brainstorm possible interview questions. 

- Audio comprenehsion on how to best sell yourself in an interview. 

- In study groups, students analyse a number of job advertisements using set criteria.  

 

Readings and homework 

Video comprehension on tips for writing your CV.  

Session 3 : Interview role plays 

- Interview evaluation. 

- Work on how to do an elevator pitch. 
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Readings and homework 

- Watch tutorial clips on how to do a successful pitch. 

- Persuasive language worksheet. 

 

  

Session 4 : How to prepare a successful pitch 

- Watch example pitches (dragon’s den and others) and students say what’s successful and unsuccessful. 

- Decide on groups and subjects. Students start preparing their pitches for the following week. 

Readings and homework 

- Prepare pitches. 

- Ted Talk on how to sell an idea effectively.  

Session 5 : Pitch presentations (evaluated) 

- Feedback on Ted Talk. 

- Students deliver pitches in a Dragon”s Den scenario. Students listening take notes. 

Readings and homework 

- Completion individual document on Moodle. 

- Review  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Oral exams Individual 60.0     

Written exams Individual 40.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Homework is a necessary and mandatory part of each classroom session. Not all work can nor should be covered with a teacher. Individual preparation 

is not only a means of acquiring skills and knowledge on one's own, but also a way of guaranteeing that the following session will continue and expand on 

knowledge already acquired. 

Homework assignments are part of the common curriculum. However, each teacher can assign additional tasks to a particular group based on the needs of 

that group. 

BIBLIOGRAPHY 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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LG03-002-G Deutsch für Kommunikation und Handel 3 

Responsable de cours : Alexander KÄMMER 
alexander.kammer@essca.fr — Bureau :  A305  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Allemand 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Die Kursteilnehmer sollen in der Lage sein, in deutschsprachigen Ländern selbstständig zu kommunizieren, insbesondere in beruflichen Situationen. Sie sollen 

sich auch ihres eigenen Lernprozesses in der deutschen Sprache bewusst werden. Durch die Kommunikation über berufliche Situationen (im Zusammenhang 

mit finanziellen und organisatorischen Aspekten (Unternehmensorganisation, Personalmanagement)), aber auch durch das Kennenlernen der Kultur und 

Wirtschaft der deutschsprachigen Länder sowie durch die Teilnahme an aktuellen Debatten soll nicht nur das Sprachniveau verbessert werden, sondern auch 

die persönliche Reflexion vertieft und das eigene Werteverständnis erweitert werden. 

PRÉREQUIS 

Programme de la 1ère année 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Finanzmanagement   ............................................................................................................................................................................. TD : 10.0h 

Séance 1 : Alltagsdeutsch: Geld im Alltag 

Die Funktion des Geldes in Alltag und Gesellschaft; einfache Finanzoperationen im Alltag beschreiben und nachstellen (in Geschäften, in der Verwaltung, in der 

Bank). 

Lectures et travaux 

Thematische Vokabeln: Finanzen 1; 

Grammatik: Grafiken beschreiben 1  

Séance 2 : Geschäftsdeutsch: Geld in Unternehmen 

Die Funktion des Geldes in Unternehmen; einfache Situationen beschreiben und nachstellen (ein Unternehmensgründer bittet seine Bank um einen Kredit; ein 

Unternehmer fragt einen Freund, ob er für ihn bürgen kann; ein Angestellter bittet seinen Personalchef um einen Gehaltsvorschuss ...). 

Lectures et travaux 

Thematische Vokabeln: Finanzen 2; 

Grammatik: Grafiken beschreiben 2  

Séance 3 : Landeskunde: Banken und Finanzinstitute in den deutschsprachigen Ländern 

Anhand von Beispielen die Welt der Finanzen in den deutschsprachigen Ländern besser verstehen (Bankensystem, Beispiele von Banken, Finanzstandort 

Frankfurt, Börse in Frankfurt, Wien oder Zürich, andere Finanzeinrichtungen) 

Lectures et travaux 

Konsolidierung von Basisvokabeln: Regelmäßige Verben; 

Grammatik: Konditionalsätze (Konjunktiv 2, B1)  

Séance 4 : Projekt "Die Rolle des Geldes", Teil 1 

Der Lehrer und die Klasse wählen eine Ausdrucksform (Debatte, Theater, Vidéo, Hörspiel, Interview, Gerichtsverhandlung ...), stellen problematische 

Situationen nach, um sie zu beschreiben und zu analysieren. Themenbeispiele: gerechte Erhebung und Verteilung von Steuern, finanzielle Prioritäten eines 

Unternehmens, Steueroasen, wirtschaftliche Gerechtigkeit in der EU, Erbschaftssteuer, Grundeinkommen, Krankenversicherung ...). 

Lectures et travaux 

Konsolidierung von Basisvokabular: Unregelmäßige Verben; 

Konsolidierung von Grammatik: Passiv 

- Im Laufe des Semesters: eine individuelle Präsentation vorbereiten (z.B. ein Plädoyer); 

- Im Laufe des Semesters: 3 Projektpräsentationen im Team vorbereiten  

Séance 5 : Projekt "Die Rolle des Geldes", Teil 2 

Die in Kleingruppen vorbereiteten Projekte (Video, Theaterszene, Gerichtsverhandlung ...) werden präsentiert, und gegebenenfalls durch eine Debatte bzw. 

Analyse ergänzt. Ein besonderer Focus liegt dabei auf dem ethischen Aspekt des Geldes. 

Lectures et travaux 

Konsolidierung von Basisvokabular: Adjektive 

Grammatik: Imperative  

2.Personalmanagement   ......................................................................................................................................................................... TD : 10.0h 

Séance 1 : Einstellungsgespräch 

An einem Einstellungsgespräch teilnehmen: Typische Fragen vorbereiten, stellen und beantworten (als Personalleiter und als Kandidat). 

Lectures et travaux 

Übungen im Unterricht, Vorbereitung von Fragen und Antworten als Hausaufgabe. Thematische Vokabeln vorbereiten. Grammatik: Fragepronomen.  
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Séance 2 : Herausforderungen für Personalleiter 

Problematiken wie Einstellung / Entlassung, Aus- und Weiterbildung, Bezahlung, Innovation, Kompetenzenentwicklung oder Karriereberatung in Texten, Bildern, 

Audios oder Vidéos behandeln und/oder in simulierten Gesprächssituationen illustrieren. 

Lectures et travaux 

Thematische Vokabeln: Emotionen und Beziehungen 1 

Grammatik: Modalpartikel 1  

Séance 3 : Projekt Personalmanagement Teil 1 

Projekt zum Thema Personalmanagement: Lehrer und Klasse wählen eine Ausdrucksform (Theater, Debatte, Vidéo, Hörspiel ...) um problematische berufliche 

Situationen im Bereich des Personalmanagements zu simulieren, zu kommenteren und zu analysieren. 

 

Lectures et travaux 

Thematische Vokabeln: Emotionen und Beziehungen 2; 

Grammatik: Modalpartikel 2  

Séance 4 : Projekt Personalmanagement Teil 2 

Es wird weiter an den professionellen Situationen gearbeitet, wobei ein besonderer Focus auf Dilemmata in der beruflichen Beziehung gelegt wird. Der ethische 

Aspekt wird thematisiert. Die privilegierte Arbeitsform besteht auch hier in Kleingruppen. 

Lectures et travaux 

Konsolidierung von Basis-Vokabular: Adverbien; 

Konsolidierung von Grammatik: Verbindungsadverbien  

Séance 5 : Projekt Personalmanagement Teil 3 

Dritter Teil des Projektes: Die beruflichen Situationen werden präsentiert, kommentiert und analysiert. 

Lectures et travaux 

Konsolidierung von Basisvokabular: Konjunktionen 

Konsolidierung von Grammatik: Konjunktionen  

3.Management von Organisationen   ........................................................................................................................................................ TD : 10.0h 

Séance 1 : Alltagsdeutsch: Mein Unternehmen und ich, Kommunikation im Geschäftsalltag 

Kommunikationsbeispiele aus dem Unternehmen mit seinen verschiedenen Abteilungen (Produktion, Vertrieb, Buchhaltung, Personal, Kommunikation ...) und 

problematischen Situationen. 

Lectures et travaux 

Thematisches Vokabular: Unternehmenskommunikation 1; 

Konsolidierung von Grammatik: Perfekt  

Séance 2 : Geschäftsdeutsch: Kommunikation in Kleinbetrieben oder Großkonzernen 

Mehrere Kommunikationsbeispiele sollen die Vielfalt von beruflichen Kontexten illustrieren (kleine Familienunternehmen, Verwaltungen, KMU, internationale 

Konzerne ...) und gegebenenfalls durch die Benennung verschiedener Organisationsformen (GmbH, Aktiengesellschaft, Verein, Behörde, Stiftung ...) mit ihren 

typischen Vor- und Nachteilen. 

Lectures et travaux 

Thematische Vokabeln: Unternehmenskommunikation 2; 

Konsolidierung von Grammatik: Trennbare Verben  

Séance 3 : Projekt: Beispiele für Organisationsformen, Teil 1 

Anhand von Beispielen soll die Vielfalt von beruflichen Kontexten und Problematiken illustriert werden. Die Teilnehmer recherchieren eine deutschsprachige 

Organisation und präsentieren eine ihrer Schwierigkeiten. Im Rahmen des Möglichen sollen sie ihre Informationen durch die Berichte konkreter Personen 

bereichern (z.B. Telefoninterviews). 

Lectures et travaux 

Konsolidierung von Basisvokabular: Präpositionen; 

Konsolidierung von Grammatik: Präpositionen  

Séance 4 : Projekt: Beispiele für Organisationsformen, Teil 2 

In Kleingruppen recherchieren die Teilnehmer Informationen über eine Organisation. Das Ziel ist ein konkreter Austausch mit mindestens einem Vertreter 

dieser Organisation. Der Lehrer hilft bei der Vorbereitung der Interviews. 

Lectures et travaux 

Konsolidierung von Grammatik: Infinitive mit "zu" 

Grammatik: Verben mit Infinitiven  

Séance 5 : Projekt: Beispiele für Organisationsformen, Teil 3 

Verschiedene Beispiele für deutschsprachige Organisationen mit ihren typischen Schwierigkeiten werden vorgestellt, um anschließend kommentiert und 

analysiert zu werden. 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  
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Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Oraux Individuel 37.5     

Oraux Collectif 12.5     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Préparation de projets, exercices, révision de vocabulaire et de grammaire 

LECTURES RECOMMANDÉES 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, I., Fügert, N.: DaF im Unternehmen B1, Klett 2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Buscha, Anne u. Szita, Szilvia: Begegnungen - Deutsch als Fremdsprache. Schubert-Verlag 2013. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG03-002-G Deutsch für Kommunikation und Handel 3 

Course coordinator : Alexander KÄMMER 
alexander.kammer@essca.fr  — Office : A305 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : German 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

Course participants should be able to communicate independently in German-speaking countries, especially in professional situations. They should also 

become aware of their own learning process in the German language. By communicating about professional situations (related to financial and organisational 

aspects (company organisation, personnel management)), but also by getting to know the culture and economy of German-speaking countries and by 

participating in current debates, the aim is not only to improve the language level, but also to deepen personal reflection and to broaden one's own 

understanding of values. 

PREREQUISITES 

Programme de la 1ère année 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.Financial Management   ............................................................................................................................................................. SEMINAR : 10.0h 

Session 1 : Everyday German: Money in everyday life 

The function of money in everyday life and society; describe and reproduce simple financial operations in everyday life (in shops, in administration, in the bank). 

Readings and homework 

Thematic vocabulary: finance 1; 

Grammar: Describing graphics 1  

Session 2 : Business German: money in companies 

The role of money in business; describe and simulate simple situations (a business founder asks his bank for a loan; an entrepreneur asks a friend to vouch for 

him; an employee asks his manager for a salary advance...). 

Readings and homework 

Thematic vocabulary: finance 2; 

Grammar: describe graphics 2  

Session 3 : Regional Studies: Banks and financial institutions in German-speaking countries 

Understand the world of finance in German-speaking countries better using examples (banking system, examples of banks, financial hub Frankfurt, stock 

exchange in Frankfurt, Vienna or Zurich, other financial institutions) 

Readings and homework 

Consolidation of basic vocabulary: regular verbs; 

Grammar: conditional clauses (subjunctive 2, B1)  

Session 4 : Project "The role of money", part 1 

The teacher and the class choose a form of expression (debate, theatre, video, radio play, interview, court case...), recreate problematic situations in order to 

describe and analyze them. Examples of topics: fair collection and distribution of taxes, financial priorities of a company, tax havens, economic justice in the EU, 

inheritance tax, basic income, health insurance ...). 

Readings and homework 

Consolidation of basic vocabulary: irregular verbs; 

Consolidation of Grammar: Passive 

- During the semester: prepare an individual presentation (e.g. a plea); 

- During the semester: Prepare 3 project presentations in a team  

Session 5 : Project "The role of money", part 2 

The projects prepared in small groups (video, theater scene, court hearing...) are presented and, if necessary, supplemented by a debate or analysis. A special 

focus is on the ethical aspect of money. 

Readings and homework 

Consolidation of basic vocabulary: adjectives; 

Grammar: imperatives  

2.Human resources management   ................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : Job interview 

Participating in a job interview: preparing, asking and answering typical questions (as HR manager and as candidate). 

Readings and homework 

Exercises in class, preparation of questions and answers as homework. Prepare thematic vocabulary. Grammar: interrogative pronouns.  

Session 2 : Challenges for Human Resource Managers 

Deal with issues such as recruitment/dismissal, training and development, pay, innovation, skills development or career counselling in texts, pictures, audios or 

vidéos and/or illustrate them in simulated interview situations. 

mailto:jean-louis.bertrand@essca.fr


209 
 

 

Readings and homework 

Thematic vocabulary: emotions and relationships 1 

Grammar: modal particle 1  

Session 3 : Human resource management project part 1 

Project on human resources management: teachers and class choose a form of expression (theatre, debate, video, radio play...) to simulate, comment and 

analyze problematic professional situations in the field of human resources management. 

Readings and homework 

Thematic Vocabulary: Emotions and Relationships 2; 

Grammar: modal particle 2  

Session 4 : Human resource management project part 2 

Work continues on the professional situations, with a special focus on dilemmas in the professional relationship. The ethical aspect is addressed. Here, too, the 

privileged form of work is in small groups. 

Readings and homework 

Consolidation of basic vocabulary: adverbs; 

Consolidation of grammar: connecting adverbs  

Session 5 : Human resource management project part 3 

Third part of the project: The professional situations are presented, commented on and analyzed. 

Readings and homework 

Consolidation of basic vocabulary: conjunctions 

Consolidation of grammar: conjunctions  

3.Management of organizations   .................................................................................................................................................. SEMINAR : 10.0h 

Session 1 : Everyday German: Me and my company, communication in everyday business 

Communication examples from the company with its different departments (production, sales, accounting, human resources, communication ...) and 

problematic situations. 

Readings and homework 

Thematic vocabulary: corporate communications 1; 

Consolidation of Grammar: Perfect  

Session 2 : Business German: Communication in small businesses or large corporations 

Several communication examples are intended to illustrate the variety of professional contexts (small family businesses, administrations, SMEs, international 

corporations ...) and, if necessary, by naming different organizational forms (GmbH, stock corporation, association, councils, foundation ...) with their typical 

advantages and disadvantages. 

Readings and homework 

Thematic vocabulary: corporate communication 2; 

Grammar Consolidation: Separable Verbs  

Session 3 : Project: Examples of organizational forms, Part 1 

The variety of professional contexts and problems should be illustrated using examples. The participants research a German-speaking organization and present 

one of their difficulties. As far as possible, they should enrich their information with reports from specific people (e.g. telephone interviews). 

Readings and homework 

Consolidation of basic vocabulary: prepositions; 

Consolidation of grammar: prepositions  

Session 4 : Project: Examples of organizational forms, part 2 

In small groups, the participants research information about an organization. The goal is a concrete exchange with at least one representative of this 

organization. The teacher helps to prepare the interviews. 

Readings and homework 

Consolidation of grammar: infinitives with "zu" 

Grammar: verbs with infinitives  

Session 5 : Project: Examples of organizational forms, part 3 

Various examples of German-speaking organizations with their typical difficulties are presented and then commented on and analyzed. 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Individual 37.5     

Oral exams Group 12.5     

 

 

PERSONAL WORK 

Volume : 30 h 
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Details : Preparation of projects, exercises, vocabulary and grammar review 

BIBLIOGRAPHY 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, I., Fügert, N.: DaF im Unternehmen B1, Klett 2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Buscha, Anne u. Szita, Szilvia: Begegnungen - Deutsch als Fremdsprache. Schubert-Verlag 2013. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides:  

https://www.tatsachen-ueber-deutschland.de/de  

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

 

SUSTAINABLE DEVELOPMENT GOALS 
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LG03-003-G Espanõl par la communication y los negocios 3 

Responsable de cours : Arantxa DE MIGUEL VALLES 
arantxa.demiguel@essca.fr — Bureau :  A303  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

El primer semestre tiene por objetivo  procurar las herramientas necesarias a las-os estudiantes para que sean capaces de realizar unas prácticas o un 

semestre académico en español y/o en un contexto hispanohablante. 

 

 

 

 

PRÉREQUIS 

Haber cursado 1er año de español en la ESSCA 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.PARTE 1   .............................................................................................................................................................................................. TD : 20.0h 

Séance 1 : Prensa y medios de comunicación hispanohablantes 

Presentación del semestre y del primer tema del programa - Presentación de la actividad oral que tendrán que presentar en clase - Formación de grupos y 

fechas de la actividad. 

Test de nivel de gramática y presentación de los medios de comunicación. 

Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios en Moodle 

Trabajo en grupo para preparar la actividad oral (clases 3, 4 y 5))  

Séance 2 : Analizar artículos de prensa u otro medio de comunicación 

Dudas, corrección test de gramática - Punto de gramática - Trabajo sobre la estructura de varios artículos socio-económicos -Trabajo sobre gráficos, cifras y 

porcentajes( teoría y práctica) 

Lectures et travaux 

Tareas profesor - ejercicios Moodle - preparación en grupo de la actividad oral (clases 3, 4 y 5)  

Séance 3 : Presentación de la actividad oral sobre la actualidad económica 

Dudas - trabajo en grupos sobre la expresión oral y escrita - Presentación de la actividad oral sobre una noticia de la actualidad socio-económica + interacción 

con la clase - Conclusión 

Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios en Moodle 

Trabajo en grupo para preparar la actividad oral (clases 3, 4 y 5)  

Séance 4 : Presentación de las actividades orales sobre la actualidad socio-económica 

Dudas - presentación de dos actividades orales - debate con la clase 

Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios en Moodle 

Trabajo en grupo para preparar la actividad oral (clases 3, 4 y 5)  

Séance 5 : Presentación de las actividades orales y redacción escrita sobre una actualidad 

Dudas - presentación de dos actividades orales - debate con la clase - redacción escrita sobre una actualidad dada por iel profesor 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios en Moodle 

  

Séance 6 : Estudiar y trabajar en el extranjero 

Presentación - Análisis de los estereotipos del mundo hispanohablante - gramática - Presentación de Erasmus 

Lectures et travaux 

Tareas - ejercicios Moodle - preparación en grupo de la presentación oral  

Séance 7 : Códigos en la vida de las empresas en los países hispanohablantes 

Dudas - presentación  de los códigos de la vida de las empresas hispanohablantes - Gramática - Ejercicio  de análisis en grupos sobre ejemplos de empresas 

hispanohablantes 
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Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios Moodle 

Trabajo en grupo sobre la presentación oral  

Séance 8 : Presentación de las actividades orales sobre el extranjero 

Dudas - Teatralización por los grupos de estudiantes de una situación cotidiana en una empresa hispanohablante o en la vida estudiantil  - trabajar sobre la 

expresión escrita 

Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios Moodle 

Trabajo en grupo sobre la presentación oral  

Séance 9 : Presentación de las actividades oral sobre el extranjero 

Dudas - Teatralización por los grupos de estudiantes de una situación cotidiana en una empresa hispanohablante o en la vida estudiantil - trabajar sobre la 

expresión escrita 

Lectures et travaux 

Tareas dadas por el profesor 

Ejercicios Moodle 

Trabajo en grupo sobre la presentación ora  

Séance 10 : Presentaciónde la actividad oral y redacción escrita sobre un anuncio de prácticas 

Dudas - presentación de una actividad oral - debate con la clase - redacción escrita sobreun anuncio de prácticas 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios en Moodle 

  

2.PARTE 2   .............................................................................................................................................................................................. TD : 10.0h 

Séance 1 : La tecnología en el mundo laboral hispanohablante 

Presentación del tema y de la actividad en grupo - En grupos analizar el impacto que la crisis sanitaria ha tenido sobre las maneras de trabajar en el mundo 

hispanohablante - gramática 

Lectures et travaux 

Tareas dadas por el preofesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 2 : Utilizar la tecnología para comunicar profesional y personalmente 

Dudas - trabajo en grupo sobre las nuevas profesiones relacionadas con el desarrollo de la tecnología - Gramática 

Lectures et travaux 

Tareas dadas por el preofesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 3 : Presentación de las actividades orales sobre la tecnología en el trabajo 

Dudas - Presentación de la actividad oral que será grabada por iel profesor - ejercicios para trabajar la expresión escrita 

Lectures et travaux 

Tareas dadas por el preofesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 4 : Presentacion de las actividades orales sobre la tecnología en el trabajo 

Dudas - Presentación de la actividad oral que será grabada por iel profesor - ejercicios para trabajar la expresión escrita 

Lectures et travaux 

Tareas dadas por el preofesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 5 : Presentacion de la actividad oral sobre la tecnología en el trabajo y redacción escrita 

Dudas - Presentación de la actividad oral que será grabada por iel profesor - Análisis escrito sobre uno de los vídeos 

Lectures et travaux 

Tareas dadas por el preofesor 

Ejercicios Moodle 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  
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Contrôle Continu (CC) 100  

 

Oraux Individuel 30.0     

Ecrits Individuel 35.0     

Oraux Collectif 35.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Realizar el trabajo en autonomía en la plataforma Moodle y las tareas dadas por iel profesor. 

LECTURES RECOMMANDÉES 

- Sitios Internet de los principales periódicos españoles: El País, El Mundo, La Vanguardia 

- Sitio Internet de RTVE (Radio Televisión Española) e Informe Semanal 

- Lectura de los artículos de la guía o distribuidos por el profesor. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG03-004-G Italiano degli affari e della comnicazione 3 

Responsable de cours : Wendy MILES 
wendy.miles@essca.fr — Bureau :  A301  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Italien 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Considerato il numero ridotto di allievi nel gruppo, il corso sarà adattato alle loro necessità specifiche ogni anno. Le necessità saranno identificate durante la 

prima lezione. Il corso permetterà l'esercizio scritto e orale della lingua attraverso lo studio di articoli e discussioni su temi d'attualità. Saranno anche trattate 

tematiche relative al mondo delle imprese, così come la cultura e la società del paese. 

PRÉREQUIS 

Corsi de primo anno. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.Italiano degli affari e della comunicazione 3   ........................................................................................................................................ TD : 30.0h 

Séance 1 : La cultura italiana e il lavoro : gli stereotipi, le tradizioni, la disoccupazione 

- Presentazione dello svolgimento del semestre (obiettivi, valutazioni ecc.)  

 

 

 

Lectures et travaux 

  

Séance 2 : La cultura italiana e il lavoro : gli stereotipi, le tradizioni, la disoccupazione 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Dibattito orale sulle differenze culturali nel mondo del lavoro, con ricerche individuali effettuate in precedenza dagli studenti  

- Presentare tematiche legate al mondo del lavoro in Italia (fenomeno e impatto della fuga dei cervelli, precarietà delle condizioni di lavoro per le donne e i 

giovani, assenza di meritocrazia e discriminazione nel lavoro, evoluzione del ruolo delle donne nel mondo del lavoro, ecc.) 

- Attività di gruppo : Preparare dialoghi su situazioni problematiche in azienda e discussione sulla presentazione del dialogo di un gruppo  

- Domande / dibattiti sugli argomenti presentati  

 

 

Lectures et travaux 

  

Séance 3 : La cultura italiana e il lavoro : gli stereotipi, le tradizioni, la disoccupazione. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentazione orale del lavoro di gruppo  

- Presentare esempi di formule di cortesia in una situazione professionale formale in azienda  

- Attività di gruppo : redigere delle risposte ad annunci + correzione in classe  

- Domande / dibattiti sugli argomenti presentati  

 

Lectures et travaux 

  

Séance 4 : I settori industriali italiani e il mercato del lusso italiano 

- Scoperta dei diversi settori industriali, con esempi, e differenze tra il nord e il sud dell’Italia  

- Scoperta del mercato italiano del lusso con esempi concreti  

- Presentare il mercato del Made in Italy con esempi concreti  

- Scoperta del mercato delle imitazioni e delle contraffazioni  

- Domande / dibattiti sugli argomenti presentati 

Lectures et travaux 

  

Séance 5 : I settori industriali italiani e il mercato del lusso italiano 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentazione orale del lavoro di gruppo  

- Presentare e analizzare l’organigramma di un’azienda italiana, e descrivere il ruolo dei diversi attori  

- Ripassare alcuni punti grammaticali : verbi descrittivi, modali, imperativo, comparativi.  

- Domande / dibattiti sugli argomenti presentati 

Lectures et travaux 
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Séance 6 : I settori industriali italiani e il mercato del lusso italiano 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentare il mercato della gastronomia italiana  

- Attività di gruppo : Analizzare i consumi degli italiani  

- Presentare esempi di scrittura professionale  

- Domande / dibattiti sugli argomenti presentati  

 

Lectures et travaux 

  

Séance 7 : Statistiche e ricerche di mercato 

- Presentazione di grafici, tabelle e dati in relazione con l’etica delle aziende.  

- Applicare correttamente l’uso delle espressioni per descrivere l’andamento di un evento e indicarne l’aumento/la salita, la diminuzione/la discesa/il 

calo, l’impennato/il crollo. 

- Lavoro di gruppo : attività a scelta  

-       Descrivere su grafico l’andamento nel tempo delle azioni di una azienda e il motivo di ciò secondo la sua agenzia pubblicitaria.  

o Fare una ricerca di mercato per trovare idee di marketing per una linea di scarpe da jogging. Creare una tabella con la classifica delle top 10 fra le 

città mondiali dove la gente cammina più in fretta.  

o Illustrare schemi e tabelle di prodotti e servizi. 

 

 

Lectures et travaux 

  

Séance 8 : Statistiche e ricerche di mercato 

- Orali di gruppo : commento di documenti grafici, dati, tabelle ecc (con un soggetto su questioni etiche e morali in azienda)  

 

 

Lectures et travaux 

  

Séance 9 : Tra media tradizionali e nuovi media : radio, televisione e nuovi sistemi di trasmissione delle informazioni. 

- Presentare l’evoluzione e la trasformazione della trasmissione delle informazioni dai media tradizionali ai nuovi media  

- Presentare gli aspetti positivi e negativi dell’influenza dei media nel contesto professionale italiano  

- Lettura e analisi di un testo : analisi del messaggio mediatico  

- Visione e analisi di un video  

- Domande / dibattiti sugli argomenti presentati  

 

Lectures et travaux 

  

Séance 10 : Tra media tradizionali e nuovi media : radio, televisione e nuovi sistemi di trasmissione delle informazioni. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Ripassare alcuni punti di grammatica : espressioni per esprimere stati d’animo e sentimenti, opinioni, punti di vista ; verbi per esprimere preferenze  

- Lettura e analisi di esempi di comunicazione professionale nei media  

- Attività di gruppo : creare dialoghi su una rete sociale per realizzare una comunicazione professionale  

 

Lectures et travaux 

  

Séance 11 : Tra media tradizionali e nuovi media : radio, televisione e nuovi sistemi di trasmissione delle informazioni. 

- Compito scritto individuale con voto  

-       I diversi modi di trasmettere un’informazione in televisione, alla radio o sui social, analizzando il linguaggio e lo stile ; 

Visionare programmi d’informazione sulle reti Rai italiane o alla radio e soffermarsi sul modo di trasmettere e commentare un’informazione  

 

 

Lectures et travaux 

  

Séance 12 : Tra media tradizionali e nuovi media : radio, televisione e nuovi sistemi di trasmissione delle informazioni. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Lettura e analisi di esempi di comunicazione scritta su un media su un argomento legato al mondo del lavoro  

- Attività di gruppo : realizzare una comunicazione in un media per esprimere il proprio punto di vista su una situazione professionale  

 

Lectures et travaux 

  

Séance 13 : I nuovi mestieri nell’era dei social network. Gli influencer, la moda, le reti sociali e l’importanza di internet per lo sviluppo del marchio 

- Introduzione del concetto dei nuovi mestieri legati al mondo virtuale in contrapposizione ai mestieri che scompaiono + spiegazione dell’orale 

individuale  

- Ripassare alcuni punti di grammatica : Periodo ipotetico, espressioni enfatiche  

- Analisi della comunicazione verbale e non verbale con esempi e visione di video  

- Domande / dibattiti sugli argomenti presentati  

 

Lectures et travaux 

  

Séance 14 : I nuovi mestieri nell’era dei social network. Gli influencer, la moda, le reti sociali e l’importanza di internet per lo sviluppo del marchio 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentare esempi di influencer italiani, le loro strategie e il loro coinvolgimento nelle tematiche sociali ed etiche attuali  

- Analizzare le caratteristiche dei consumatori del mondo virtuale  

- Conclusione e domande dell’insegnante per assicurarsi della comprensione degli studenti  

 

Lectures et travaux 
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Séance 15 : I nuovi mestieri nell’era dei social network. Gli influencer, la moda, le reti sociali e l’importanza di internet per lo sviluppo del marchio 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Attività di gruppo : riprendere il blog / forum creato dal gruppo e dargli una forma più impegnata per il pianeta  

- Feedback sugli orali individuali  

- Conclusione : l’insegnante fa un feedback agli studenti e gli studenti fanno un feedback all’insegnante  

 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux Individuel 40.0     

Ecrits Collectif 20.0     

Oraux Collectif 20.0     

Ecrits Individuel 20.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Exercizi, letture di documenti, preparazione degli esposizioni orali. 

LECTURES RECOMMANDÉES 

Documenti distribuiti dall'insegnante. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG03-005-G Español intermedios 

Responsable de cours : Arantxa DE MIGUEL VALLES 
arantxa.demiguel@essca.fr — Bureau :  A303  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

El programa de este segundo año prolonga los conocimientos adquiridos durante el curso anterior, siempre persiguiendo el fin de conseguir una comunicación 

eficaz con las personas, empresas y organismos situados en las zonas geográficas de habla hispana. Este segundo año se tratarán temas económicos y 

comerciales. 

En el primer semestre se estudiará el mundo de la empresa y se abordarán distintos aspectos del mundo profesional. También se desarrollarán las técnicas de 

comunicación, escritas y orales. 

La gramática seguirá siendo estudiada. 

 

PRÉREQUIS 

Haber cursado 1er año de español en la ESSCA 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

.   .............................................................................................................................................................................................................................  

1.PARTE 1   .............................................................................................................................................................................................. TD : 20.0h 

Séance 1 : Presentación del programa 

Presentación del programa + disparador de empresas. 

Lectures et travaux 

Aprender el vocabulario  

Séance 2 : Los cargos de la empresa 

Los cargos de la empresa, ejercicios. 

Lectures et travaux 

Presente de indicativo 2  

Séance 3 : Los numerales 

Los numérales + Calidad/cualidad. 

Lectures et travaux 

Ejercicios de numerales  

Séance 4 : Empresa Danone 

Empresa Danone. 

Lectures et travaux 

Ejercicios de pasado 2.  

Séance 5 : Empresa Lekue y fábricas de ideas 

Empresa Lekue y fábricas de ideas 

Lectures et travaux 

  

Séance 6 : Las preposiciones 

Las preposiciones + Empleo y desempleo. 

Lectures et travaux 

Las preposiciones.  

Séance 7 : Venta de producto 1 + Las preposiciones 2 + El imperativo 

Venta de producto 1 + Las preposiciones 2 + El imperativo 

Lectures et travaux 

Las preposiciones 2 y ejercicio de imperativo.  

Séance 8 : Venta de producto 2 + El imperativo 2 

Venta de producto 2 + El imperativo 2 

Lectures et travaux 

Ejercicio de imperativo y hablarles del contenido y la forma del control escrito.  

Séance 9 : Venta de producto 3 + El currículo. 

Venta de producto 3 + El currículo. 
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Lectures et travaux 

Preparar su currículo en español y hablarles del control escrito de la semana próxima.  

Séance 10 : Control escrito 

Control escrito de 1h20'. 

Lectures et travaux 

  

2.PARTE 2   .............................................................................................................................................................................................. TD : 10.0h 

Séance 1 : Presente de indicativo 

Repaso del presente de indicativo + Mandos de la empresa 

Lectures et travaux 

Ejercicios de presente de indicativo + funciones de los diferentes departamentos.  

Séance 2 : Sector de actividad de las empresas 

Sector de actividad de las empresas + Gentilicios. 

Lectures et travaux 

Buscar empresas españolas.  

Séance 3 : Los tiempos del pasado 

Esrtudiar los tiempos del pasado. 

Lectures et travaux 

Ejercicios del pasado 1.  

Séance 4 : Las prácticas 

Hablar de su periodo de prácticas. Recordarles lo que entra en el test de la semana próxima. 

Lectures et travaux 

Escrito sobre las prácticas de 1er año.  

Séance 5 : Test 

Test de 40'. 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits  50.0     

Oraux  25.0     

Oraux  25.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Documentarse, de una clase a otra, sobre los temas que se tratarán en los debates. Leer los artículos y consultar los documentos aconsejados por el 

profesor. 

LECTURES RECOMMANDÉES 

- Sitios Internet de la prensa española: El País, El Mundo, La Vanguardia... 

- Sitio Internet de RTVE (Radio Televisión Española), sitio Informe semanal 

- Artículos de la guía y distribuidos por el profesor. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG04-001-G English for business and communication 4 

Course coordinator : Bruno VIDIANI 
bruno.vidiani@essca.fr  — Office : A301 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The overall objective of S4 is to continue preparing students for the everyday functioning of a company so that they have the necessary skills to be able to 

communicate effectively  in an English working environment. 

S4 aims to provide students with the skills to be able to participate in the daily operations of a company (meetings, correspondence, planning, working 

internationally and dealing with current key topics like RSE, continuous improvement and health and safety) 

Grammar and lexis are studied in context using authentic materials and inductive methods of learning.  

Lessons will focus on teamwork, role-play, presenting information both orally and in writing (informally and formally). 

 

 

PREREQUISITES 

Business knowledge and skills acquired in 1st year and in the previous semester. 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Business English   ...................................................................................................................................................................... SEMINAR : 20.0h 

Session 1 : Daily Operations 1 

- Quick recap of the main themes covered in S3 and presentation of S4. 

- Guided progress meetings in company groups. Students reflect on past performance of their companies and decide how they could do better.   

 

Readings and homework 

- Watch Ted talk on efficient meetings. 

- Read document on informal and formal business language. 

  

Session 2 : Daily Operations 2 

- Homework discussion. 

- Teacher Presentation: Language for meetings – formal v informal and online v in person. 

- Meetings role plays. Students are given a scenario of the same meeting but in different contexts (at the coffee machine with a colleague, at a weekly staff 

meeting, in an online meeting, with a group of managers ). 

 

Readings and homework 

- Prepare MCQ1 

- Listen to a video giving advice on writing emails. 

- Read document on the language of emails and do a practice exercice . 

  

Session 3 : Daily Operations 3 

-  Teacher presents different types of meetings (update meeting, reporting back meeting, planning meeting , problem solving meeting etc)  

- Role -play meetings in the company groups 

Readings and homework 

- Reading on culture & meetings + answer questions on Moodle. 

- Checkpoint 1. 

- Read document on business reports. 

- Exercises on Moodle on numbers, figures, graphs, financial English. 

 

 

- Revision. 

 

 

  

Session 4 : Daily Operations 4 

- Language focus on numbers/graphs/financial English (30mins) 

- In their company groups, students brainstorm all the different types of reports their company will require.  (updates, financial review, reporting on a project 

etc). 

- Study format/ style and content of a business report using examples. 

- In their company groups, students start writing an outline of a report for their own companies. 

 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

- Learn terms and vocab for business reports (45 mins) 

- Students finish their business reports working in their company groups 

  

Session 5 : Working Internationally and environment 1 

- Group work on case studies. 

- Hold a reporting back meeting within their own companies and make a ranked list of the main points covered (most important in the context of their company) 

to share with the class. 

 

Readings and homework 

- Listen to a video on the internationalization of the business world. 

- Read text about CSR and answer questions. 

  

Session 6 : Working internationally and environment 2 

- Working in their company groups, students are given data regarding several international markets. 

- Quick presentation of a plan of action using a common grid. 

- Planning meeting in company groups. 

 

Readings and homework 

- Checkpoint 2. 

- Vocabulary review on Moodle. 

- Sts research their chosen market and prepare a detailed feedback session in the following class.  

 

  

Session 7 : Working Internationally and environment 3 

- Report back on how to develop company activities in a new international market.  

- Students spilt into groups with one representative from each company in each group.   

- Play team decision-making game in groups.  

- Set up presentations. 

 

Readings and homework 

- Prepare MCQ2. 

- TED talk on presentations. 

- Prepare Presentations. 

  

Session 8 : Presentations 

- MCQ2 

- Presentations. (students  give a presentation to potential investors on the activities, structure, culture, markets, and ambitions for expansion in their company 

groups). 

- Students and teachers listening to the presentations are given a symbolic amount of money to invest and they decide if and how much they would invest in the 

company presented. 

 

 

Readings and homework 

- Prepare presentations. 

- Prepare for the semester test. 

 

  

Session 9 : Presentations. 

- Students  give a presentation to potential investors on the activities, structure, culture, markets, and ambitions for expansion in their company groups. 

- Students and teachers listening to the presentations are given a symbolic amount of money to invest and they decide if and how much they would invest in the 

company presented.  

 

Readings and homework 

- Prepare for the semester test.  

Session 10 : Semester test 

- Semester Test (90 minutes) 

- Student and teacher feedback on the semester 

Readings and homework 

  

2.Workshops   ............................................................................................................................................................................... SEMINAR : 10.0h 

Session 1 : Preparing a professional event 

- Course description  

- Case studies of different professional events to increase company visibility. 

- In their company groups, each team chooses which type of event they want to plan and write a short e mail to an absent colleague explaining their choice. 

Readings and homework 

- Prepare the presentation of their event to the class in the next workshop session. This could be a press release, an example of an email to a supplier, 

presenting the different steps in the planning of their event. 

 

  

Session 2 : Presentations - professional event 

Group presentations. 

Readings and homework 

  

Session 3 : CSR 

- students work in pairs or small groups to answer a true/false document on CSR. 
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- Students divide into groups and try to find examples of actions for each part of CSR (environment, HR, workplace, community development). 

- In their company groups they then decide on real actions they could do to incorporate CSR into their own company. They share their ideas with the class and 

get peer and teacher feedback. 

 

Readings and homework 

  

Session 4 : Continuous improvement and health and safety at work 

- Health and Safety at work: Role-plays of dangerous situations and how to react. 

- Students watch a short video on health and safety and then produce a safety poster for their staff (in the context of their company). 

- Continuous improvement: Watch short video on CI (10 mins) 

- Students write a cross company e mail explaining the introduction of CI in their company to their staff. 

 

Readings and homework 

  

Session 5 : International troubleshooting 

- The practicalities of working in an international team: troubleshooting activity. 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 45.0     

Oral exams Individual 30.0     

Oral exams Group 25.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Homework is a necessary and mandatory part of each classroom session. Not all work can nor should be covered with a teacher. Individual preparation 

is not only a means of acquiring skills and knowledge on one's own, but also a way of guaranteeing that the following session will continue and expand on 

knowledge already acquired. 

Homework assignments are part of the common curriculum. However, each teacher can assign additional tasks to a particular group based on the needs of 

that group. 

BIBLIOGRAPHY 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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LG04-002-G Deutsch für Kommunikation und Handel 4 

Responsable de cours : Alexander KÄMMER 
alexander.kammer@essca.fr — Bureau :  A305  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Allemand 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Die Kursteilnehmer sollen in der Lage sein, in deutschsprachigen Ländern selbstständig zu kommunizieren, insbesondere in beruflichen Situationen. Sie sollen 

sich auch ihres eigenen Lernprozesses in der deutschen Sprache bewusstwerden. Durch die Kommunikation über berufliche Situationen (im Zusammenhang 

mit unternehmerischen und kommerziellen Aspekten (Innovation, Marketing/Werbung)), aber auch durch das Kennenlernen der Kultur und Wirtschaft sowie 

der wirtschaftlichen Aktualität der deutschsprachigen Länder sowie durch die Teilnahme an aktuellen Debatten soll nicht nur das Sprachniveau verbessert 

werden, sondern auch die persönliche Reflexion vertieft und das eigene Werteverständnis erweitert werden. 

PRÉREQUIS 

Programme de la première année et du 1er semestre de la 2ème année 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

3.3. Démontrer des capacités d’organisation, d’anticipation, de planification (gestion du temps), de rigueur et de méthode dans le cadre de projets individuels 

et collectifs. 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Innovation - Geschäftsidee   .................................................................................................................................................................. TD : 10.0h 

Séance 1 : Geschäftsdeutsch: Verkaufs- und Verhandlungsgespräche 

Geschäftsdeutsch: Kauf und Verkauf von originellen und innovativen Produkten in verschiedenen Verkaufskontexten (Geschäfte, Supermarkt, Wochenmarkt, 

Flohmarkt, Großmarkt, Messe, Kundencenter ...), Verkaufs- und Verhandlungsgespräche 

Lectures et travaux 

- Basiswortschatz konsolidieren: regelmäßige Verben A2; 

- Grammatik konsolidieren: Modalverben  

Séance 2 : Landeskunde: Erfindungen und Innovationen in den deutschsprachigen Ländern 

Erfindungen und Innovationen von deutschsprachigen Unternehmern oder Unternehmen (gestern und heute) sowie ihre Auswirkungen auf den Markt und die 

Gesellschaft. 

Lectures et travaux 

- Basiswortschatz konsolidieren: unregelmäßige Verben A2; 

- Grammatik: Präteritum  

Séance 3 : Projekt Innovation Teil 1 

Ausgehend von Alltagsproblematiken entwickeln die Teilnehmer in Kleingruppenarbeit eine Geschäftsidee. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Nomen A1 

- Grammatik konsolidieren: Personalpronomen  

Séance 4 : Projekt Innovation Teil 2 

Fortsetzung des Projektes mithilfe von Recherchen und gegebenenfalls Interviews in Form einer Marktstudie. Eine Arbeit im Tandem mit deutschen Partnern 

wäre hier ideal, aber diverse Alternativen sind denkbar. 

Lectures et travaux 

- Im Laufe des Semesters: eine individuelle Präsentation vorbereiten (z.B. ein Plädoyer); 

- Im Laufe des Semesters: 3 Projektpräsentationen im Team vorbereiten  

Séance 5 : Projekt Innovation Teil 3 

Die Projekte zum Thema Innovation / Geschäftsidee werden fertiggestellt und präsentiert. Hier sind verschiedene Formen denkbar (klassischer Vortrag, 

Rollenspiele, Videos, gestellte Interviews ...). Ein besonderer Akzent sollte auch hier auf der Verständlichkeit und Interaktivität liegen. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Adjektive A2 

- Grammatik: Adjektiv-Deklinationen  

2.Wirtschaftsaktualität   ........................................................................................................................................................................... TD : 10.0h 

Séance 1 : Einführung: Überblick über die Wirtschaft der deutschsprachigen Länder 

Wichtige Branchen, Wirtschaftsstandorte und Unternehmen in den deutschsprachigen Ländern, sowie aktuelle Tendenzen. Die Einführung des ersten Jahres 

(1A, Kurs 2) soll vertieft und erweitert werden. 

Lectures et travaux 

- Thematische Vokabeln: Wirtschaft und Gesellschaft 

- Grammatik: Modalverben, subjektiver Gebrauch  
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Séance 2 : Deutschsprachige Wirtschaftsaktualität 

Anhand von Beispielen sollen aktuelle Tendenzen analysiert werden (Branchen im Wachstum oder in Schwierigkeiten, Zukunftstrends, Arbeitsmarkt, Wirtschaft 

und Politik). In Kleingruppen arbeiten die Teilnehmer an einem Beispiel (Produkt, Unternehmen, Konzept, Stadt oder Region, gesellschaftliches Phänomen mit 

wirtschaftlichen Auswirkungen) welches Sie zusammenfassend der Klasse vorstellen. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Adverbien A2; 

- Grammatik: Demonstrativpronomen "welcher", "dieser", "jener"  

Séance 3 : Projekt Wirtschaftsaktualität Teil 1 

Die Klasse und der Lehrer wählen eine Ausdrucksform (Debatte, Forum, Nachrichtenmagazin, Talkshow, Video ...), um ausgewählte Inhalte der 

deutschsprachigen Wirtschaftsaktualität eindrücklich abzubilden. Die Klasse arbeitet in Kleingruppen zu verschiedenen Themen. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Nomen A2 (Teil 1) 

- Grammatik: Partizipien als Adjektive  

Séance 4 : Projekt Wirtschafsaktualität Teil 2 

Die Klasse arbeitet an den Projekten weiter, und recherchiert Informationen zu den verschiedenen Themen. Die Recherchen können durch konkrete Interviews 

mit deutschsprachigen Vertretern von Unternehmen ergänzt werden. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Nomen A2 (Teil 2); 

- Grammatik: Partizipien und Adjektive als Substantive  

Séance 5 : Projekt Wirtschaftsaktualität Teil 3 

Die in den Kleingruppen erarbeiteten Projekte werden fertiggestellt und präsentiert. Verschiedene Formen sind denkbar: Nachrichtenmagazin, Talkshow, 

Debatte, Forum, Quizz ... Die Präsentationen sollen für die Klasse verständlich und interaktiv sein. 

Lectures et travaux 

Grammatik konsolidieren: Syntax  

3.Marketing - Werbung   ........................................................................................................................................................................... TD : 10.0h 

Séance 1 : Werbung: Einführung 

Anhand von deutschsprachigen Beispielen (z.B. Werbeplakate) beschreiben und analysieren die Teilnehmer reale Werbungen und typische Werbeelemente 

(Humor, Ästhetik, Emotion, Provokation ...). Es sollen dabei Beschreibungen und Interpretationen getrennt werden. 

Lectures et travaux 

- Thematische Vokabeln: Werbung beschreiben 1 (Farben und Formen); 

- Grammatik: Funktionen von "es"  

Séance 2 : Werbefilme 

Anhand von Beispielen sollen Werbefilme beschrieben und analysiert werden. Auch das jeweilige Marketingkonzept kann dabei thematisiert werden. 

Lectures et travaux 

- Thematische Vokabular: Werbung beschreiben 2 (Film und Musik); 

- Basisvokabular konsolidieren: Präpositionen A2; 

- Grammatik: Adverbien als Verstärkung  

Séance 3 : Werbeprojekt Teil 1 

Die Teilnehmer sollen einen Werbespot konzipieren und realisieren (Video). Die Konzeption mit Erstellung eines Storybords ist genauso wichtig wie das 

Endergebnis. Die Teilnehmer gehen von ihrer Geschäftsidee (Kurs 3 bis 5) aus, um eine Idee für den Werbefilm zu entwickeln. Auch andere Ausdrucks- und 

Arbeitsformen sind denkbar: Sketche, Vorstellung von bekannten Werbespots, Vorstellung von Marketingstrategien bekannter Firmen, Interviews mit Marketing-

Experten, Debatten über ethische Aspekte von Werbung usw. 

Lectures et travaux 

- Basisvokabeln konsolidieren: Konjunktionen A2; 

- Grammatik: Die Funktion von "lassen" und "sich ... lassen"  

Séance 4 : Werbeprojekt Teil 2 

Die Teilnehmer arbeiten an ihrem Werbefilm weiter. Ein besonderer Focus liegt auf der Musik: Hier kann die Bedeutung einer musikalischen Begleitung als 

Emotionsverstärker hervorgehoben werden. Die Teilnehmer sollten diese in ihrem Werbefilm berücksichtigen. 

Lectures et travaux 

- Konsolidierung von Basisvokabeln nach Bedarf der Lerner; 

- Konsolidierung oder Erweiterung der Grammatik nach Bedarf der Lerner  

Séance 5 : Werbeprojekt Teil 3 

Die Werbefilme werden präsentiert und diskutiert. Es sollten die positiven Elemente hervorgehoben werden. 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Oraux Collectif 12.5     

Oraux Individuel 37.5     
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TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Exercices, vocabulaire, grammaire, préparation de projets individuels et collectifs 

LECTURES RECOMMANDÉES 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, I., Fügert, N.: DaF im Unternehmen B1, Klett 2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Buscha, Anne u. Szita, Szilvia: Begegnungen - Deutsch als Fremdsprache. Schubert-Verlag 2013. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides: 

https://www.tatsachen-ueber-deutschland.de/de 

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 12 : Consommation et production responsables 
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LG04-002-G Deutsch für Kommunikation und Handel 4 

Course coordinator : Alexander KÄMMER 
alexander.kammer@essca.fr  — Office : A305 in ANGERS 

Course Information 
Department : LANGUAGES 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 3,00 

Teaching language : German 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The course participants should be able to communicate independently in German-speaking countries, especially in professional situations. They should also 

become aware of their own learning process in the German language. By communicating about professional situations (in connection with entrepreneurial and 

commercial aspects (innovation, marketing/advertising)), but also by getting to know the culture and economy as well as the economic topicality of the German-

speaking countries and by participating in current debates, not only that language level can be improved, but personal reflection can also be deepened and 

one's own understanding of values expanded. 

PREREQUISITES 

Programme de la première année et du 1er semestre de la 2ème année 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

4 Ethics and cultural as well as international awareness 

4.2 Show foreign language  proficiency in professional situations. 

 

ORGANIZATION 

1.Innovation - business idea   ........................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : Business German: Sales and negotiation talks 

Business German: Buying and selling original and innovative products in different sales contexts (shops, supermarket, weekly market, flea market, wholesale 

market, fair, customer center ...), sales and negotiation talks 

Readings and homework 

- Consolidate basic vocabulary: regular verbs A2; 

- Consolidate grammar: modal verbs  

Session 2 : Regional studies: Inventions and innovations in the German-speaking countries 

Inventions and innovations by German-speaking entrepreneurs or companies (yesterday and today) and their impact on the market and society. 

Readings and homework 

- Consolidate basic vocabulary: irregular verbs A2; 

- Grammar: past tense  

Session 3 : Project innovation part 1 

Based on everyday problems, the participants work in small groups to develop a business idea. 

Readings and homework 

- Consolidate basic vocabulary cables: Nomen A1 

- Consolidate grammar: Personal pronouns  

Session 4 : Project innovation part 2 

Continuation of the project with the help of research and, if necessary, interviews in the form of a market study. Working in tandem with German partners would 

be ideal here, but various alternatives are conceivable. 

Readings and homework 

- During the semester: prepare an individual presentation (e.g. a plea); 

- During the semester: Prepare project presentations in a team  

Session 5 : Project innovation part 3 

The projects on the subject of innovation / business ideas are completed and presented. Various forms are conceivable here (classic lecture, role-playing 

games, videos, staged interviews...). Here, too, a special emphasis should be placed on comprehensibility and interactivity. 

Readings and homework 

- Consolidate basic vocabulary: adjectives A2 

- Grammar: adjective declensions  

2.Economic news   ........................................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : Introduction: Overview of the economy of the German-speaking countries 

Important sectors, business locations and companies in the German-speaking countries, as well as current trends. The introduction of the first year (1A, course 

2) should be deepened and expanded. 

Readings and homework 

- Thematic vocabulary: economy and society 

- Grammar: modal verbs, subjective use  

Session 2 : Busines news in the German speaking countries 

Current tendencies are to be analyzed using examples (sectors in growth or in difficulties, future trends, labor market, economy and politics). In small groups, 

the participants work on an example (product, company, concept, city or region, social phenomenon with economic impact) which they summarize and present 

to the class. 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

- Consolidate basic vocabulary: Adverbs A2; 

- Grammar: demonstrative pronouns "which", "this", "that"  

Session 3 : Project economic news part 1 

The class and the teacher choose a form of expression (debate, forum, news magazine, talk show, video ...) in order to impressively depict selected contents of 

German-language economic current affairs. The class works in small groups on different topics. 

Readings and homework 

- Consolidate basic vocabulary: Noun A2 (Part 1) 

- Grammar: participles as adjectives  

Session 4 : Project economic news part 2 

The class continues to work on the projects and researches information on the various topics. The research can be supplemented by specific interviews with 

German-speaking company representatives. 

Readings and homework 

- Consolidate basic vocabulary: Noun A2 (Part 2); 

- Grammar: participles and adjectives as nouns  

Session 5 : Project economic news part 3 

The projects developed in the small groups are completed and presented. Various forms are conceivable: news magazine, talk show, debate, forum, quiz... The 

presentations should be understandable and interactive for the class. 

Readings and homework 

Consolidate Grammar: Syntax  

3.Marketing - Advertising   ............................................................................................................................................................. SEMINAR : 10.0h 

Session 1 : Advertisement: Introduction 

Using German-language examples (e.g. advertising posters), the participants describe and analyze real advertisements and typical advertising elements (humor, 

aesthetics, emotion, provocation ...). Descriptions and interpretations should be separated. 

Readings and homework 

- Thematic vocabulary: Describing advertising 1 (colors and shapes); 

- Grammar: Functions of "es"  

Session 2 : Commercials 

Advertising films are to be described and analyzed using examples. The respective marketing concept can also be discussed. 

Readings and homework 

- Thematic vocabulary: describe advertising 2 (film and music); 

- Consolidate basic vocabulary: prepositions A2; 

- Grammar: adverbs as reinforcement  

Session 3 : Advertising project part 1 

The participants should design and realize a commercial (video). The conception with creation of a storyboard is just as important as the end result. The 

participants start with their business idea (courses 3 to 5) to develop an idea for the commercial. Other forms of expression and work are also conceivable: 

skits / role plays, presentations of well-known commercials, presentations of marketing strategies from well-known companies, interviews with marketing 

experts, debates on the ethical aspects of advertising, etc. 

Readings and homework 

- Consolidate basic vocabulary: conjunctions A2; 

- Grammar: The function of "lassen" and "sich ... lassen"  

Session 4 : Advertising project part 2 

The participants continue to work on their commercial. A special focus is on the music: The importance of musical accompaniment as an emotion amplifier can 

be emphasized. Participants should take these into account in their promotional film. 

Readings and homework 

- Consolidation of basic vocabulary according to learners' needs; 

- Consolidation or expansion of grammar according to learners' needs  

Session 5 : Advertising project part 3 

The commercials will be presented and discussed. The positive elements should be emphasized. 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Oral exams Group 12.5     

Oral exams Individual 37.5     

 

 

PERSONAL WORK 
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Volume : 30 h 

Details : Exercises, vocabulary, grammar, preparation of individual and collective projects 

BIBLIOGRAPHY 

-Tschirner, Erwin: Deutsch als Fremdsprache nach Themen. Cornelsen 2008. 

- Sander, I., Fügert, N.: DaF im Unternehmen B1, Klett 2016. 

- Becker, Nobert u. Braunert, Jörg: Alltag, Beruf und Co. Kursbuch und Arbeitsbuch 3, 4, 5. Hueber 2019. 

- Grigull, Ingrid u. Raven, Susanne: Geschäftliche Begegnungen. Schubert-Verlag 2012. 

- Buscha, Anne u. Szita, Szilvia: Begegnungen - Deutsch als Fremdsprache. Schubert-Verlag 2013. 

- Fandrych, Christian u. Tallowitz, Ulrike: Klipp und klar, Übungsgrammatik. Klett 2008. 

- Richter, Jan: Deutsche Grammatik einfach erklärt. EasyDeutsch 2019. 

- Websides: 

https://www.tatsachen-ueber-deutschland.de/de 

https://www.dw.com/de/media-center/deutschkurse/ 

https://www.nachrichtenleicht.de/ 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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LG04-003-G Espanol para la comunication y los negocios 4 

Responsable de cours : Arantxa DE MIGUEL VALLES 
arantxa.demiguel@essca.fr — Bureau :  A303  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

El primer semestre tiene por objetivo  procurar las herramientas necesarias a las-os estudiantes para que sean capaces de realizar unas prácticas o un 

semestre académico en español y/o en un contexto hispanohablante. 

PRÉREQUIS 

Haber cursado 1er año de español en ESSCA 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.PARTE 1   .............................................................................................................................................................................................. TD : 20.0h 

Séance 1 : El Márketing y la publicidad 

Presentación del programa y explicación de la actividad oral sobre La publicidad y el Mkg. - Lenguaje publicitario - Gramática - Analizar las publicidades 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 2 : Lenguaje comercial para hablar de un producto o servicio a un público hispanohablante 

Dudas - En grupos vrear un eslogan aplicando la gramática - Publicidad y Mkg. a través de las redes sociales y los medios de comunicación 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 3 : Presentación de la actividad oral y crear un mensaje publicitario 

Dudas - crear un mensaje publicitario - presentación de la primera actividad oral (grabada en video y proyectada en clase) - analizarla y debatir sobre ella 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 4 : Presentación de las actividades orales y discurso comercial 

Dudas- presentación de 2 de las actividades en vídeo - ejercicios discurso comercial 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

  

Séance 5 : Presentación de las actividades orales en vídeo y Trabajo escrito 

Dudas - Presentaciones de las actividades orales en vídeo - Ejercicios sobre las campañas de sensibilización - Trabajo escrito 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

  

Séance 6 : Empresas diferentes y RSE 

Presentación del programa y explicación de la actividad oral sobre las empresas diferentes y el RSE - Estudio de casos espacíficos de RSE - Gramática 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 7 : Politique RSE como solución y evolución de las empresas 

Dudas - Casos prácticos de políticas RSE para transformar los modelos tradicionales - Gramática 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral 
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Séance 8 : Presentación de la actividad oral y Management diferente 

Dudas - Presentación de la primera actividad oral - Ejemplos de management diferente - Gramática 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral 

  

Séance 9 : Presentación de las actividades orales 

Dudas - Presentación de 2 actividades orales - Gramática 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle  

Séance 10 : Presentación de las actividades orales y trabajo de redacción 

Dudas - Presentaciones de las dos últimas actividades orales - Trabajo escrito 

Lectures et travaux 

  

2.PARTE 2   .............................................................................................................................................................................................. TD : 10.0h 

Séance 1 : La discriminación en el mundo laboral y en los estudios 

Presentación de la actividad oral sobre la discriminación - Estudio de casos de discriminación en el trabajo y en los estudios - Redacción y entrega del guión de 

un sketch (una escena) sobre la discriminación 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 2 : La discriminación positiva 

Entrega de los guiones - Gramática - Estudio de casos de discriminación positiva, vocabulario - Debate con la clase 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 3 : Presentación actividad oral y empresas que contratan a personas diferentes 

Dudas - Presentación de las 2 primeras actividades orales (sketch) - debate sobre casos concretos de empresas que contratan a personas diferentes 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

Trabajo en grupos sobre la actividad oral  

Séance 4 : Presentación actividad oral y empresas que contratan a personas diferentes 

Dudas - Presentación de las 2 primeras actividades orales (sketch) - debate sobre casos concretos de empresas que contratan a personas diferentes 

Lectures et travaux 

Tareas dadas por iel profesor 

Ejercicios Moodle 

  

Séance 5 : Presentación actividad oral y Trabajo escrito 

Dudas - Presentación de la última actividad oral (sketch) - debate sobre las actividades - Gramática - Trabajo escrito 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux Collectif 35.0     

Ecrits Individuel 45.0     

Oraux Individuel 20.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Tareas dadas por iel profesor - Ejercicios Moodle - preparación en grupos de la actividad oral 

LECTURES RECOMMANDÉES 

- Sitios Internet de la prensa española: El País, El Mundo, La Vanguardia... 
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- Sitio Internet de RTVE (Radio Televisión Española), sitio Informe semanal 

- Artículos de la guía, Moodle y distribuidos por el profesor. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG04-004-G Italiano degli affari e della comnicazione 4 

Responsable de cours : Wendy MILES 
wendy.miles@essca.fr — Bureau :  A301  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Italien 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Considerato il numero ridotto di allievi nel gruppo (meno di cinque persone), il corso sarà adattato alle loro necessità specifiche ogni anno.  Le necessità 

saranno identificate durante la prima lezione. Il corso permetterà l'esercizio scritto e orale della lingua attraverso lo studio di articoli e discussioni su temi  

d'attualità. Saranno anche trattate tematiche relative al mondo delle imprese, così come la cultura e la società del paese. 

PRÉREQUIS 

Corsi de primo anno. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.Italiano degli affari e della comunicazione 4   ........................................................................................................................................ TD : 30.0h 

Séance 1 : Il management italiano e la leadership 

- Presentazione generale del semestre  

- Definire il concetto di management, in particolare in Italia  

- Analizzare la figura del manager in un’azienda italiana  

- Presentare e analizzare il ritratto di un manager di un’azienda italiana attraverso un testo e un video  

- Ripassare alcuni punti grammaticali : uso del verbo fare + infinito, significato degli acronimi, regole della sinonimia (20 min) 

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 2 : Il management italiano e la leadership 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentazione orale del lavoro di gruppo  

- Analizzare il concetto e gli stili della leadership, la figura e le caratteristiche di un leader  

- Attività di gruppo : Gli studenti devono descrivere se stessi come manager e riflettere su quale stile personale di comando si vorrebbe adottare  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

Lectures et travaux 

  

Séance 3 : Il management italiano e la leadership. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentazione orale del lavoro individuale  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

Lectures et travaux 

  

Séance 4 :  Analisi di Marketing Mix aziendali, le promozioni e le offerte. Esempi concreti di aziende italiane 

- Presentare e analizzare le differenze tra il marketing e il marketing mix  

- Attività di gruppo : Realizzazione di una ricerca o di un’analisi di mercato (ricerca sulle possibilità di vendere una determinata merce) 

- Ripassare alcuni punti grammaticali : uso dei verbi di opinione, uso del congiuntivo  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 5 : Analisi di Marketing Mix aziendali, le promozioni e le offerte. Esempi concreti di aziende italiane 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentazione individuale dell’esperienza personale di stagista in un’azienda  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

Lectures et travaux 
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Séance 6 : Analisi di Marketing Mix aziendali, le promozioni e le offerte. Esempi concreti di aziende italiane 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Presentare le diverse strategie di marketing  

- Attività di gruppo : Analizzare le strategie di marketing in un’azienda italiana  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

 

 

Lectures et travaux 

  

Séance 7 : La trasmissione del messaggio aziendale. Analisi di alcune campagne pubblicitarie italiane controverse ; le pubblicità creative 

- Dare la definizione di pubblicità  

- Presentare e analizzare i diversi tipi dpubblicità  

- Presentare i diversi concetti, gli strumenti e le strategie della pubblicità  

- Ripassare alcuni punti grammaticali :linguaggio formale e informale, figure di pensiero,frasi idiomatiche,  diversi gradi dell’aggettivo  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 8 :  La trasmissione del messaggio aziendale. Analisi di alcune campagne pubblicitarie italiane controverse ; le pubblicità creative 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Dibattito orale del lavoro di gruppo  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

Lectures et travaux 

  

Séance 9 : La trasmissione del messaggio aziendale. Analisi di alcune campagne pubblicitarie italiane controverse ; le pubblicità creative 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente, con un feedback sugli esercizi individuali a distanza  

- Lettura e analisi di messaggi pubblicitari  

- Attività di gruppo : inventare nomi nuovi di prodotti esistenti e ideare una pubblicità  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 10 : La trasmissione del messaggio aziendale. Analisi di alcune campagne pubblicitarie italiane controverse ; le pubblicità creative 

- Introduzione  

- Presentazione orale dei video de gruppo  

- Conclusione  

 

 

Lectures et travaux 

  

Séance 11 : Tecnologia e cinema. La nascita del neorealismo cinematografico, i film italiani neorealisti, le locandine cinematografiche e il marketing. La 

televisione specchio della realtà. 

- Presentare il legame tra la tecnologia e il cinema  

- Presentare gli elementi del cinema italiano neorealista e il suo legame con la realtà italiana  

- Presentare e analizzare alcuni spezzoni di film del Neorealismo italiano  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 12 : Tecnologia e cinema. La nascita del neorealismo cinematografico, i film italiani neorealisti, le locandine cinematografiche e il marketing. La 

televisione specchio della realtà. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Dibattito orale del lavoro indivualmente  

- Analizzare gli elementi di marketing in una locandina cinematografica  

- Analizzare gli elementi di marketing in spezzoni di film  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 13 : Tecnologia e cinema. La nascita del neorealismo cinematografico, i film italiani neorealisti, le locandine cinematografiche e il marketing. La 

televisione specchio della realtà. 

- Riattivazione delle conoscenze e competenze viste nella lezione precedente  

- Dibattito orale del lavoro di gruppo  

- Ripassare alcuni punti grammaticali : discorso diretto e indiretto, forme di cortesia, tempi verbali del passato, futuro e condizionale  

- Conclusione e domande dell’insegnante per assicurarsi della comprensionedegli studenti  

 

 

Lectures et travaux 

  

Séance 14 : L’appuntamento con il sapere. Cosa fa realmente un imprenditore italiano ? Intervistiamo in videoconferenza un imprenditore italiano. 

- Scritto individuale con voto: Scrivere un articolo di presentazione dell’azienda e del suo presidente 
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Lectures et travaux 

  

Séance 15 : L’appuntamento con il sapere. Cosa fa realmente un imprenditore italiano ? Intervistiamo in videoconferenza un imprenditore italiano. 

- Présentazioni orali individuali dell’intervsta individuale  

 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 20.0     

Ecrits Collectif 20.0     

Oraux Collectif 20.0     

Oraux Individuel 40.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Exercizi, letture di documenti, preparazione degli esposizioni orali. 

LECTURES RECOMMANDÉES 

Documenti distribuiti dall'insegnante. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG04-005-G Español intermedios 

Responsable de cours : Arantxa DE MIGUEL VALLES 
arantxa.demiguel@essca.fr — Bureau :  A303  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Heures totales : 30,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

El programa de este segundo año prolonga los conocimientos adquiridos durante el curso anterior, siempre persiguiendo el fin de conseguir una comunicación 

eficaz con las personas, empresas y organismos situados en las zonas geográficas de habla hispana.  

Al final de este segundo año, los estudiantes deberán ser capaces de: 

 

- expresarse en presentaciones públicas y a través de cualquier medio de comunicación moderno, con fluidez y respetando las convenciones en uso en el 

ámbito geográfico considerado. 

- utilizar un léxico y un comportamiento adecuado en cada situación de la vida social y profesional. 

 

PRÉREQUIS 

Haber cursado 1er año de español en ESSCA. 

COMPÉTENCES VISÉES 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.PARTE 1   .............................................................................................................................................................................................. TD : 20.0h 

Séance 1 : Presentación del programa 

Presentación del programa + Pronombres personales complemento. 

Lectures et travaux 

Ejercicios de pronombres.  

Séance 2 : El management intercultural 

El management intercultural. 

Lectures et travaux 

Ejercicios de vocabulario de "La banca".  

Séance 3 : La banca 2 

La banca 2. 

Lectures et travaux 

Ejercicios de vocabulario de "La banca 3".  

Séance 4 : La publicidad 

La publicidad. 

Lectures et travaux 

Ventajas e inconvenientes de utilizar a famosos en la publicidad.  

Séance 5 : Debate publicidad 

 

Lectures et travaux 

  

Séance 6 : Las nuevas tecnologías 

Las nuevas tecnologías + Subordinadas condicionales. 

Lectures et travaux 

Ejercicios de condicionales.  

Séance 7 : Debate sobre las nuevas tecnologías 

Debate sobre las nuevas tecnologías. 

Lectures et travaux 

Ejercicios sobre el medio ambiente.  

Séance 8 : Medio ambiente 

 

Lectures et travaux 

Buscar consejos para preservar el medio ambiente. Dar el contenido del control escrito.  

Séance 9 : Debate sobre el medio ambiente 

Debate sobre el medio ambiente. 

Lectures et travaux 

Recordar el contenido y la forma del control escrito de la semana próxima.  
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Séance 10 : Control escrito 

Control escrito de 1h20'. 

Lectures et travaux 

  

2.PARTE 2   .............................................................................................................................................................................................. TD : 10.0h 

Séance 1 : Los pronombres personales complemento 

Los pronombres personales complemento + La expatriación. 

Lectures et travaux 

Ejercicios de pronombre 2.  

Séance 2 : La banca 1 

La banca 1. 

Lectures et travaux 

Ejercicios de vocabulario de la banca 2.  

Séance 3 : Los verbos de opinión 

Los verbos de opinión. 

 

Lectures et travaux 

Ejercicios con presente de subjuntivo.  

Séance 4 : Juicios de valor. Las nuevas tecnologías 

Juicios de valor. Las nuevas tecnologías. 

Lectures et travaux 

Ejercicios de vocabulario sobre las nuevas tecnologías. Hablar del contenido y la forma del test de la semana próxima.  

Séance 5 : Test 

Test de 40'. 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux  25.0     

Ecrits  50.0     

Oraux  25.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Realizar los ejercicios recomendados por el-la profesor-a. Documentarse sobre los temas que se abordan en los debates, estudiar el vocabulario 

específico a cada tema, analizar los documentos vídeo y leer los artículos propuestos por el profesor. 

LECTURES RECOMMANDÉES 

- Sitios Internet de la prensa española: El País, El Mundo, La Vanguardia... 

- Sitio Internet de RTVE (Radio Televisión Española), sitio Informe semanal 

- Artículos de la guía y distribuidos por el profesor. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-001-G DEUTSCH DRITTES JAHR 

Responsable de cours : Alexander KÄMMER 
alexander.kammer@essca.fr — Bureau :  A305  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  05 & 06  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 15,00  — Crédits ECTS : 2,00  

Langue d'enseignement : Allemand 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ziel ist die Beherrschung der deutschen Sprache auf B2-Niveau, insbesondere im Themenbereich internationale und interkulturelle Fragen 

PRÉREQUIS 

Niveau B2 en allemand 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.4 Raisonner et argumenter de manière critique sur un concept et dans le cadre d'un projet. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Internationale Fragen   .......................................................................................................................................................................... TD : 15.0h 

Séance 1 : Auslandsauftenthalte 

Im fünften Semester: Den zukünftigen Auslandsaufenthalt präsentieren (In welches Land werde ich gehen? Welche Kultur werde ich kennenlernen? Was werde 

ich dort tun? Was sind meine Erwartungen?) 

Im sechsten Semester: Einen Auslandaufenthalt differenziert, also mit unterschiedlichen Aspekten (Geografie, Gesellschaft und Kultur, Gastronomie, 

Tourismus, akademische und persönliche Erfahrung) darstellen, und auf Fragen dazu reagieren. 

Lectures et travaux 

Vorbereitung einer mündlichen Präsentation  

Séance 2 : Internationale Aktualität 

Ein Dokument (Text, Audio, Video) im Themenbereich „internationale Beziehungen“, „internationaler Handel“, „Interkulturalität“ oder „internationale Aktualität“ 

verstehen, zusammenfassen und wiedergeben.  

Komplexere interkulturelle Vergleiche sowie Problematiken im internationalen Feld verstehen, beschreiben und an einer Diskussion über damit verbundene 

Fragen teilnehmen. 

Rollenspiele im Bereich "interkulturelle Unterschiede und Missverständnisse" bieten sich ebenfalls an. 

 

Lectures et travaux 

Lesen von Texten (Literatur zur Landeskunde und Presse, insbesondere Website DW), Anhören von Audio-Dokumenten und Ansehen von Video-

Dokumenten (ARD, ZDF, ARTE, DW …) im Unterricht und als Hausaufgabe 

Mündliche Präsentationen vorbereiten  

Séance 3 : Grundwortschatz 

Basisvokabular zu folgenden Themen beherrschen: Aktuelles Geschehen, Politik, Gesellschaft, Krieg und Frieden, internationale Beziehungen 

Lectures et travaux 

Regelmäßige und systematische Aneignung des Grundwortschatzes außerhalb des Unterrichts  

Séance 4 : Grammatik 

Wiederholung und Vertiefung von Grammatikaspekten der Semester 1 bis 4, sowie nach Bedarf der Lerner 

Lectures et travaux 

Übungen im Unterricht und als Hausaufgaben  

Répartition des heures :  TD : 15.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  
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Contrôle Continu (CC) 100  

 

Ecrits  40.0     

Oraux  30.0     

Projet  30.0     

 

 

TRAVAIL PERSONNEL 

Volume : 10 h 

Détails : préparation d'exposés, révision de vocabulaire et de grammaire 

LECTURES RECOMMANDÉES 

- Vom Lehrer angegebene Quellen 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-002-G ESPAÑOL TERCER CURSO 

Responsable de cours : Renata MARTIJA VILLALPANDO 
renata.martijavillalpando@essca.fr — Bureau :  225  à LYON 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  05 & 06  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Heures totales : 15,00  — Crédits ECTS : 2,00  

Langue d'enseignement : Espagnol 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

El español es lengua oficial de 19 países de América Latina. Algunos de ellos (Chile, México, Argentina...) se desarrollan con rapidez y se convierten en 

importantes socios económicos. Hay además 57 millones de hispanohablantes en Estados Unidos y es la primera lengua de algunos estados. En tercer curso, 

los estudiantes deben ser capaces de actuar en una situación profesional con hispanohablantes. Dado que en el marco general de la relación interpersonal es 

importante saber expresar su opinión y sus conocimientos personales, los estudiantes deberán presentar y moderar debates sobre diferentes temas, elegidos 

por ellos mismos . Puede tratarse de fenómenos sociales o de temas de actualidad que les interesen por alguna razón particular. Los temas servirán como 

práctica para adquirir soltura, intercambiar opiniones y adquirir vocabulario específico. 

PRÉREQUIS 

Conocimientos adquiridos durante los dos primeros cursos en ESSCA. Ser capaz de organizar y moderar un debate. Ser capaz de hablar con fluidez ante un 

auditorio. 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.4 Raisonner et argumenter de manière critique sur un concept et dans le cadre d'un projet. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Introducción, presentación del semestre y de las evaluaciones   ............................................................................................................... TD : 1.5h 

2.Actividades   ........................................................................................................................................................................................... TD : 1.5h 

3.Moderación por grupos de un debate sobre un tema de actualidad (semanas 3-7)   .................................................................................. TD : 7.5h 

Séance 1 : Debates 1, 2, 3, 4 y 5 

Moderación de un debate organizado pour un grupo de estudiantes.  Revisión gramatical.  Comentario de documentos sobre temas de actualidad. 

Lectures et travaux 

Preparación de los debates.  Preparación del trabajo de redacción.  Lectura de documentos.  Ejercicios.  

4.Trabajo de redacción sobre los temas estudiados en las clases anteriores   .............................................................................................. TD : 1.5h 

5.Análisis y comentario de documentos escritos y audiovisuales cortos.   .................................................................................................... TD : 3.0h 

Répartition des heures :  TD : 15.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Oraux Individuel 30.0     

Ecrits  30.0     

Oraux Collectif 40.0     

 

 

TRAVAIL PERSONNEL 

Volume : 10 h 

Détails : Preparación de debates, lectura de documentos. 

LECTURES RECOMMANDÉES 
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- Sitios internet de los diferentes periódicos españoles y latinoamericanos 

- Sitio internet de RTVE (radio televisión española) 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-0E1-G ITALIANO 

Responsable de cours : Wendy MILES 
wendy.miles@essca.fr — Bureau :  A301  à ANGERS 

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  05 & 06  — Campus d’enseignement : AIX-EN-PROVENCE, LYON 

Heures totales : 15,00  — Crédits ECTS : 2,00  

Langue d'enseignement : Italien 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Considerato il numero ridotto di allievi nel gruppo (meno di cinque persone), il corso sarà adattato alle loro necessità specifiche ogni anno. Le necessità 

saranno identificate durante la prima lezione. Il corso permetterà l'esercizio scritto e orale della lingua attraverso lo studio di articoli e discussioni su temi 

d'attualità. Saranno anche trattate tematiche relative al mondo delle imprese, così come la cultura e la società del paese. 

PRÉREQUIS 

Livelli B2/C1 del quadro di riferimento européo. Corsi de primo e secondo anno. 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.4 Raisonner et argumenter de manière critique sur un concept et dans le cadre d'un projet. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

 

ORGANISATION 

1.Negoziazione   ........................................................................................................................................................................................ TD : 5.0h 

Séance 1 : 

L’influenza del cliente attraverso le nuove tecniche di Marketing.  

Marketing Sensoriale, Guerrilla Marketing, Marketing non Convenzionale  

La negoziazione in impresa 

Role Play, Esercizi di contrattazione, il valore di una strategia 

 

Lectures et travaux 

  

2.Attualità   ................................................................................................................................................................................................ TD : 5.0h 

Séance 2 : Attualità 

Lo sviluppo sostenible.  

Esempi concreti di aziene italiane. 

Turismo sostenible/Turismo degli affari.  

Cos'è il turismo sostenible o responsabile? Da questa domanda studieremo questo nuovo modo di fare turismo nato alla fine degli anni ottanta. 

 

Lectures et travaux 

  

3.Orali   ..................................................................................................................................................................................................... TD : 5.0h 

Répartition des heures :  TD : 15.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits  40.0     

Oraux  60.0     

 

 

TRAVAIL PERSONNEL 
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Volume : 10 h 

Détails : Exercizi, letture di documenti, preparazione degli esposizioni orali. 

LECTURES RECOMMANDÉES 

La bibliografia e il materiale didattico saranno forniti agli allievi a ogni lezione. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-0E8-G MYTHES ET FONDEMENTS DE LA SOCIÉTÉ FRANÇAISE 1 - IDENTITÉS 

Responsable de cours :  
 — Bureau :    à  

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  05  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 24,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce module est l'un des quatre cours (deux par semestre, réservés aux étudiants d'échange) qui proposent une approche inter-disciplinaire (utilisant des apports 

et des sources provenant de différentes sciences humaines et sociales) permettant aux étudiants de mieux comprendre les fondements de la société française 

contemporaine et d'appréhender ses problèmes socio-culturels actuels de manière pertinente. Ce module No. 1 tente de décrypter les formes de construction 

et les dynamiques identitaires qui sont à l'oeuvre dans la France d'aujourd'hui. Dans cette perspective, il traite de quatre grands thèmes susceptible de 

contribuer à une meilleure compréhension de ce que 'être français' veut dire aujourd'hui. 

 

A noter: 

a) Ce cours est dispensé en présentiel sur le campus d'Angers. Depuis les autres campus du groupe ESSCA, il est accessible en mode distanciel synchrone.  

b) Ce cours n'est pas ouvert à des débutants en français. Un niveau intermédiaire de français écrit et parlé et prérequis. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.Perception et auto-perception de la France et des Français.   ................................................................................................................... TD : 6.0h 

Séance 1 : De l’origine du stéréotype à la prise de conscience culturelle. 

- Naissance et enracinement des stéréotypes 

- Analyse des images et des auto-images véhiculées  

- Rôle et limites des stéréotypes. 

Lectures et travaux 

Dossier de lecture 1 "Stéréotypes et perception", avec extraits de:  AMOSSY, R., HERSCHBERG PIERROT,A. (2007), Stéréotypes et clichés.  DELOUVEE, S., 

LEGAL, J.B (2008), Stéréotypes, préjugés et discrimination, Paris, Dunod  JEANNENEY J.-N. (2000), Une idée fausse est un fait vrai, Odile Jacob, Paris.  

Séance 2 : L'auto-perception française 

- Ecart et interaction entre auto-perception et hétéro-perception  

- Caricatures et chansons comme support d'auto-perception 

Lectures et travaux 

Suite du dossier de lecture.  

Séance 3 : Etude de cas: Plantu 

- L'actualité revue et corrigée par Plantu  

- Le stéréotypes dans la caricature et la satire 

Lectures et travaux 

Premier sujet d'essai écrit individuel.  

2.Immigration et banlieues   ....................................................................................................................................................................... TD : 8.0h 

Séance 1 : Histoire de l'immigration et du principe républicain de l'assimilation 

- Flux migratoires depuis le XIXe siècle, démographie de la France  

- Evolution du débat public sur l'immigration 

Lectures et travaux 

Dossier de lecture 2 "L'immigration", avec extraits de:  NOIRIEL G. (2011), Atlas de l’immigration en France, Paris: Fayard  ROJZMAN C. (2001), Les 

banlieues, Paris, Le Cavalier Bleu, Paris.  WEIL, P. (2005), La République et sa diversité.    WEIL, P. (2011), Etre Français, les 4 piliers de la nationalité.  

Séance 2 : Racisme et xénophobie 

- Racisme, préjugés et xénophonie  

- Le rôle du Front National / Rassemblement National 

Lectures et travaux 

  

Séance 3 : La société de banlieue : Analyse de film 

- Introduction : Passé et présent des banlieues  

- Matthieu Kassovitz: "La Haine" (1995) 

Lectures et travaux 

Suite du dossier de lecture  

Séance 4 : La crise de la banlieue 

- Les crises des banlieues en France  

- Révolte identitaire ou protestation socio-économique? 
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Lectures et travaux 

Deuxième sujet d'essai écrit individuel.  

Séance 5 : La culture de banlieue 

- La culture de banlieue (rap, hip-hop, slam) 

Lectures et travaux 

  

3.La laïcité   ............................................................................................................................................................................................... TD : 4.0h 

Séance 1 : Le concept républicain de laïcité 

- Questions autour du principe de laïcité  

- La séparation de l'Etat et de l'Eglise en 1905  

- Les affaires du foulard et la contestation identitaire 

Lectures et travaux 

Dossier de lecture 3 "La laïcité", avec extraits de :  BAUBEROT, J. (2000), Histoire de la laïcité française, PUF, Paris  BORNE, D. (2005), La Laïcité, La 

documentation française.  STASI B. (2003), Rapport de la Commission Stasi soumis au Président de la République.  

Séance 2 : La laïcité au XXIème siècle 

- Le rapport de Bernard Stasi et la loi de 2004  

- La laïcité comme problématique féministe  

- Le regard extérieur sur la laïcité 

Lectures et travaux 

Troisième sujet d'essai écrit individuel.  

4.Femmes et féminisme   ........................................................................................................................................................................... TD : 6.0h 

Séance 1 : La place des femmes dans la société française 

- La « parité » 

- Les inégalités persistantes au travail  

- Les droits des femmes. 

Lectures et travaux 

Dossier de lecture 4 "Femmes et féminisme", avec extraits de :  AMARA F. (2003), Ni putes ni soumises, Paris, La découverte  BADINTER E. (2003), Fausse 

route, Paris, Odile Jacob  MARUANI, M. (2005), Femmes, genre et sociétés, La découverte  

Séance 2 : Le féminisme: histoire et héritage 

- Personnalités marquantes du féminisme dans le XXème siècle  

- Le féminisme aujourd'hui  

- Conclusion: débat et échange 

Lectures et travaux 

Quatrième sujet d'essai écrit individuel.  

Répartition des heures :  TD : 24.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Ecrits Individuel 50.0     

 

 

TRAVAIL PERSONNEL 

Volume : 24 h 

Détails : Lecture de textes et consultations de documents audio-visuels. Préparation d'exposés oraux. Exercices divers. Travail autonome sur les compétences 

linguistiques (notamment vocabulaire). 

LECTURES RECOMMANDÉES 

Jodelet, Denise (2003). Les représentations sociales, Paris : Presses Universitaires de France. 

 

Baubérot, Jean (2005). Histoire de la laïcité en France. Paris : Presses Universitaires de France. 

 

Rygiel, Philippe (2013). Les politiques d'immigration en France des années 1970 aux années 1990. Cahiers de l'institut CGT d'histoire sociale (no. spécial), 22-

26. 

 

Bard, Christine (éd.) (2017). Dictionnaire des féministes: France, xviiie–xxie siècles. Paris : Presses universitaires de France. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-0E8-G MYTHS AND FOUNDATIONS OF FRENCH SOCIETY 1 - IDENTITIES 

Course coordinator :  
  — Office :  in  

Course Information 
Department : LANGUAGES 

Semester : 05 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 24,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module is one of four courses (two per semester, reserved to foreign exchange students,) which propose an interdisciplinary approach using input and 

sources from the various social sciences and humanities and which aim at helping students gain insights into the foundations of contemporary French society 

and a better appreciation of its current socio-cultural problems. This module #1 aims at analysing the forms and dynamics of identity construction in modern 

and contemporary France. In order to do so, it addresses four major themes that may provide a better understanding of what 'being French' means today. 

 

Please note: 

a) This course is delivered from a classroom on the Angers campus. Students based on other campuses of the ESSCA group, can access it at distance in 

synchronous mode (bimodality).  

b) Please note that this course is not open for beginners in French. An intermediate level of spoken and written French is expected. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.French perception and self-perception patterns   .......................................................................................................................... SEMINAR : 6.0h 

Session 1 : From the origin of stereotype to cultural awareness. 

- Emergence and consolidation of stereotypes  

- Analysis of current patterns of perception and self-perception  

- Role, functions, and limits of stereotypes 

Readings and homework 

Reader No. 1 "Stéréotypes et perception", with extracts from: AMOSSY, R., HERSCHBERG PIERROT,A. (2007), Stéréotypes et clichés. DELOUVEE, S., LEGAL, 

J.B (2008), Stéréotypes, préjugés et discrimination, Paris, Dunod JEANNENEY J.-N. (2000), Une idée fausse est un fait vrai, Odile Jacob, Paris.  

Session 2 : French self-perception 

- The gap and the interaction between self-perception and hetero-perception 

- Caricatures and songs as support for collective self-perception 

Readings and homework 

Reader No. 1 continued.  

Session 3 : Case study : Plantu 

- News and events reviewed and corrected by Plantu 

- Stereotypes in caricature and satire 

Readings and homework 

First individual essay.  

2.Immigration and the Parisian suburbs   ......................................................................................................................................... SEMINAR : 8.0h 

Session 1 : History of immigration and the Republican principle of assimiliation 

- Migration flows since the 19th century, demography of contemporary France 

- The evolution of public debate on immigration 

Readings and homework 

Reader No. 2 "L'immigration", with extracts from NOIRIEL G. (2011), Atlas de l’immigration en France, Paris: Fayard ROJZMAN C. (2001), Les banlieues, 

Paris, Le Cavalier Bleu, Paris. WEIL, P. (2005), La République et sa diversité. WEIL, P. (2011), Etre Français, les 4 piliers de la nationalité.  

Session 2 : Racism and xenophobia 

- Racism, prejudice and xenophobia 

- The role of the Front National / Rassemblement National 

Readings and homework 

  

Session 3 : The society of the Parisian suburbs - a film analysis 

- Introduction: past and present of the Parisian suburbs 

- Film Matthieu Kassovitz: "La Haine" (1995) 

Readings and homework 

Reader No. 2 continued.  

Session 4 : The crisis of the suburbs 

- The crises in the Parisian suburbs 

- A revolt based on identity or a protest based on socio-economic issues? 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

Second individual essay.  

Session 5 : Suburb culture 

- The culture of the Parisian suburbs (rap, hip-hop, slam) 

Readings and homework 

  

3.French secularism: la laïcité   ....................................................................................................................................................... SEMINAR : 4.0h 

Session 1 : The Republican concept of laïcité 

- Questions concerning the secularist principle of "laïcité" 

- The separation of church and State in 1905 

- The affairs around the Muslim veil and identity movements 

Readings and homework 

Reader No. 3 "La Laïcité", with extracts from BAUBEROT, J. (2000), Histoire de la laïcité française, PUF, Paris BORNE, D. (2005), La Laïcité, La 

documentation française. STASI B. (2003), Rapport de la Commission Stasi soumis au Président de la République.  

Session 2 : Laïcité in the 21st century 

- The Bernard Stasi report on secularism in 2004 

- Laïcité as a feminist problematic 

- Exterior views of French laïcité 

Readings and homework 

Third individual essay.  

4.Women and feminism   ................................................................................................................................................................. SEMINAR : 6.0h 

Session 1 : Women's place in French society 

- The parity principle 

- Persistent inequalities in the workplace 

- Women's rights 

Readings and homework 

Reader No. 4 "Femmes et féminisme", with extracts from AMARA F. (2003), Ni putes ni soumises, Paris, La découverte BADINTER E. (2003), Fausse route, 

Paris, Odile Jacob MARUANI, M. (2005), Femmes, genre et sociétés, La découverte.  

Session 2 : Feminism: history and heritage 

- Prominent feminists of the 20th century 

- Feminism today 

- Conclusion: exchange and debate 

Readings and homework 

Fourth individual essay.  

Course hours :  SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Written exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 24 h 

Details : Reading of texts and consultation of audio-visual documents. Preparation of oral group presentations. Various exercises. Autonomous work on 

linguistic competences (notably on vocabulary). 

BIBLIOGRAPHY 

Jodelet, Denise (2003). Les représentations sociales, Paris : Presses Universitaires de France. 

 

Baubérot, Jean (2005). Histoire de la laïcité en France. Paris : Presses Universitaires de France. 

 

Rygiel, Philippe (2013). Les politiques d'immigration en France des années 1970 aux années 1990. Cahiers de l'institut CGT d'histoire sociale (no. spécial), 22-

26. 

 

Bard, Christine (éd.) (2017). Dictionnaire des féministes: France, xviiie–xxie siècles. Paris : Presses universitaires de France. 

SUSTAINABLE DEVELOPMENT GOALS 
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LG05-0E9-G MYTHES ET FONDEMENTS DE LA SOCIÉTÉ FRANÇAISE 2 - PATRIMOINE 

Responsable de cours :  
 — Bureau :    à  

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  05  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 24,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce module est l'un des quatre cours (deux par semestre, réservés aux étudiants d'échange) qui proposent une approche inter-disciplinaire (utilisant des apports 

et des sources provenant de différentes sciences humaines et sociales) permettant aux étudiants de mieux comprendre les fondements de la société française 

contemporaine et d'appréhender ses problèmes socio-culturels actuels de manière pertinente. Ce module No. 2 tente d'analyser la notion de "patrimoine", 

concept essentiel de l'enracinement de la France dans une longue histoire et de la préservation de ses héritages multiples. Le "patrimoine" s'exprime dans de 

multiples formes, dont une sélection est discutée de manière approfondie dans les douze séances de ce cours. 

 

A noter: 

a) Ce cours est dispensé en présentiel sur le campus d'Angers. Depuis les autres campus du groupe ESSCA, il est accessible en mode distanciel synchrone.  

b) Ce cours n'est pas ouvert à des débutants en français. Un niveau intermédiaire de français écrit et parlé et prérequis. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.Le patrimoine   ........................................................................................................................................................................................ TD : 8.0h 

Séance 1 : Qu'est-ce que le Patrimoine ? 

- Introduction et présentation du module - objectifs, contenu, travaux et participation, évaluation 

- Définitions conceptuelles 

Lectures et travaux 

Dossier de lecture No. 1: "Le patrimoine"  

Séance 2 : Importance du patrimoine culturel pour la société 

- Développement économique 

- Cohésion sociale 

- Identité et ancrage territorial 

- Introduction sur les labels culturels en France 

Lectures et travaux 

Suite du dossier de lecture "Le Patrimoine"  

Séance 3 : Les labels culturels français 

- Présentation en groupes des différents labels culturels avec des exemples 

- Mise en commun, débat et échanges 

Lectures et travaux 

  

Séance 4 : La compétence « Patrimoine » dans les politiques publiques 

Les niveaux différents 

- Au niveau européen. 

- L'Etat français. 

- Les collectivités territoriales 

- Fondations et associations 

Lectures et travaux 

  

2.Le patrimoine matériel   .......................................................................................................................................................................... TD : 8.0h 

Séance 1 : Inventaire du patrimoine matériel en France 

- La sauvegarde et la valorisation du patrimoine matériel 

Lectures et travaux 

  

Séance 2 : Le patrimoine naturel 

- Définition 

- Le jardin à la française 

 

Lectures et travaux 
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Séance 3 : La patrimoine industriel 

- Définition et exemples. 

Lectures et travaux 

  

Séance 4 : Le patrimoine angevin 

- Etude de cas: Angers et la tapisserie. 

- Rencontre avec un acteur local en lien avec la conservation et la valorisation du patrimoine angevin. 

- Visite en groupe au Musée Jean Lurçat 

Nous effectuerons une visite guidée au musée de la tapisserie Jean Lurçat.    

 

 

Lectures et travaux 

  

3.Le patrimoine immatériel   ....................................................................................................................................................................... TD : 8.0h 

Séance 1 : Inventaire du patrimoine immatériel en France 

- La sauvegarde et la transmission d’un patrimoine immatériel 

Lectures et travaux 

  

Séance 2 : Traditions locales 

- Exemples 

Lectures et travaux 

  

Séance 3 : La gastronomie française 

- Définition 

- Valorisation 

Lectures et travaux 

  

Répartition des heures :  TD : 24.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Projet Individuel 30.0     

Ecrits Individuel 40.0     

Projet Individuel 30.0     

 

 

TRAVAIL PERSONNEL 

Volume : 24 h 

Détails : Lecture de textes et consultations de documents audio-visuels. Préparation d'exposés oraux. Exercices divers. Travail autonome sur les compétences 

linguistiques (notamment vocabulaire). 

LECTURES RECOMMANDÉES 

Vernières, Michel (2015). Le patrimoine : une ressource pour le développement. Techniques Financières et Développement, 1(1), 7-20. 

 

Greffe, Xavier (2000). Le Patrimoine comme resource pour la ville. Annales de la recherche urbaine (86), 29-38.  

 

Benhamou, Françoise et Thesmar, David (2011). Valoriser le patrimoine culturel de la France. Paris: Conseil d’analyse économique. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG05-0E9-G MYTHS AND FOUNDATIONS OF FRENCH SOCIETY 2 - HERITAGE 

Course coordinator :  
  — Office :  in  

Course Information 
Department : LANGUAGES 

Semester : 05 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 24,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module is one of four courses (two per semester, reserved to foreign exchange students,) which propose an interdisciplinary approach using input and 

sources from the various social sciences and humanities and which aim at helping students gain insights into the foundations of contemporary French society 

and a better appreciation of its current socio-cultural problems. This module No. 2 aims at analysing the key concept of "Patrimoine" ("Heritage"), which is 

essential for understanding the reach of cultural history in contemporary France and the perceived importance of preservation of heritage in its multiple forms. 

The twelve sessions of the module discuss a selection of issues linked to this cultural heritage. 

 

Please note: 

a) This course is delivered from a classroom on the Angers campus. Students based on other campuses of the ESSCA group, can access it at distance in 

synchronous mode (bimodality).  

b) Please note that this course is not open for beginners in French. An intermediate level of spoken and written French is expected. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Le patrimoine - Cultural heritage   ................................................................................................................................................. SEMINAR : 8.0h 

Session 1 : What is cultural heritage? 

- Introduction and presentation of the module - objectives, contents, work to do, participation, assessment. 

- Conceptual Definitions 

Readings and homework 

Reader No. 1: "Le patrimoine".  

Session 2 : The importance of heritage for society 

- Economic development 

- Social cohesion 

- Identity and territorial roots 

- Introduction of French cultural heritage labels 

Readings and homework 

Reader "Le Patrimoine" continued.  

Session 3 : The French cultural labels 

- Group presentations of different cultural labels with examples and illustrations  

- Integration of the different contributions, debate and exchange 

Readings and homework 

  

Session 4 : Heritage preservation as competence of public policy 

- The European level. 

- The French state 

- Regional and local authorities 

- Foundations, charities, associations 

Readings and homework 

  

2.Material heritage   ........................................................................................................................................................................ SEMINAR : 8.0h 

Session 1 : Inventory of tangible heritage in France 

- Preservation and valorisation of tangible heritage 

Readings and homework 

  

Session 2 : Natural heritage 

- Definition 

- Historical French gardens 

Readings and homework 

  

Session 3 : Industrial heritage 

- Definition and examples. 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

  

Session 4 : Cultural heritage in Angers 

- Case study: Angers and the art of tapestry  

- Meeting with a local actor in charge of preservation and valorisation of local heritage. 

- Visit to the Musée Jean Lurçat. 

Readings and homework 

  

3.Intangible cultural heritage   ......................................................................................................................................................... SEMINAR : 8.0h 

Session 1 : Inventory of intangible French cultural heritage 

- Preservation and transmission of intangible heritage 

Readings and homework 

  

Session 2 : Local traditions 

- Examples 

Readings and homework 

  

Session 3 : French gastronomy 

- Definition 

- Valorisation 

Readings and homework 

  

Course hours :  SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Individual 30.0     

Written exams Individual 40.0     

Project Individual 30.0     

 

 

PERSONAL WORK 

Volume : 24 h 

Details : Reading of texts and consultation of audio-visual documents. Preparation of oral group presentations. Various exercises. Autonomous work on 

linguistic competences (notably on vocabulary). 

BIBLIOGRAPHY 

Vernières, Michel (2015). Le patrimoine : une ressource pour le développement. Techniques Financières et Développement, 1(1), 7-20. 

 

Greffe, Xavier (2000). Le Patrimoine comme resource pour la ville. Annales de la recherche urbaine (86), 29-38.  

 

Benhamou, Françoise et Thesmar, David (2011). Valoriser le patrimoine culturel de la France. Paris: Conseil d’analyse économique. 

SUSTAINABLE DEVELOPMENT GOALS 
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LG06-0E8-G MYTHES ET FONDEMENTS DE LA SOCIÉTÉ FRANÇAISE 3 - POUVOIRS 

Responsable de cours :  
 — Bureau :    à  

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  06  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 24,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours est l'un de quatre cours (deux par semestre) réservés aux étudiants d'échange qui proposent une approche inter-disciplinaire (utilisant des apports et 

des sources provenant des sciences-politiques, de l'ethnologie, de la sociologie, de l'histoire…) permettant aux étudiants de mieux comprendre les fondements 

de la société française contemporaine et d'appréhender ses problèmes socio-culturels actuels de manière pertinente. Ce cours No. 3 est axé sur les problèmes 

de l'exercice du pouvoir politique qui sont spécifiques à la France d'aujourd'hui. Il analyse les déficiences constitutionnelles de la Vème République, le rôle de 

l'Etat, et le poids des structures historiques sur la démocratie française contemporaine. 

 

A noter: 

a) Ce cours est dispensé en présentiel sur le campus d'Angers. Depuis les autres campus du groupe ESSCA, il est accessible en mode distanciel synchrone.  

b) Ce cours n'est pas ouvert à des débutants en français. Un niveau intermédiaire de français écrit et parlé et prérequis. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.La politique française   .......................................................................................................................................................................... TD : 24.0h 

Séance 1 : Introduction 

Prise de contact et introduction sur les disciplines abordées 

- Présentation du programme 

- Débat sur les représentations communes (quiz) 

- Rappels historiques sur l'histoire politique de la France 

Lectures et travaux 

  

Séance 2 : Institutions et société (1) 

Connaître le fonctionnement de la Vème République 

Présentation des principaux pouvoirs et de leurs rapports 

 

Lectures et travaux 

Sujet essai: L'article 49-3 est-il un acte contre la démocratie ?  

Séance 3 : Institutions et société (2) 

Les nouvelles formes de démocratie directe 

La crise de la représentativité 

Les pouvoirs du parlement en France 

Lectures et travaux 

Sujet d'essai: La démocratie directe peut-elle sauver la démocratie ?  

Séance 4 : Pouvoirs et territoires 

Les principes de formation des Etats unitaires et fédéraux 

Les modèles ambivalents: Etats-régions, Etats décentralisés 

Comprendre la décentralisation et la déconcentration 

Lectures et travaux 

Sujet essai: Vers la fin de l'Etat unitaire à la française ?  

Séance 5 : Europe et souverainté 

L'émergence de l'Union européenne 

La mondialisation economique et la montée en puissance des acteurs économiques dans les questions politiques 

Les pouvoirs régaliens 

Attributs et transferts de souveraineté 

Lectures et travaux 

Sujet essai: L'Union européenne est-elle une remise en question de la souveraineté de l'Etat ?  

Séance 6 : Economie et mondialisation 

Libre-échange et mondialisation 

Protectionnisme et isolationnisme 

Union monétaire (mise en place, enjeux et "crises" de la zone euro) 

Lectures et travaux 

Sujet essai: Les Etats peuvent-ils survivre à la mondialisation ?  
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Séance 7 : Questions sociétales 

La laïcité (évolution de son acception et de ses enjeux de la loi 1905 à aujourd'hui). 

La loi "Le mariage pour tous" 

Débat sur l'euthanasie: un droit à mourir dignement ? 

Lectures et travaux 

Sujet essai: La laïcité met-elle en cause la liberté de religion ?  

Séance 8 : Sécurité sociale / Protection sociale 

L'Etat-providence 

Le système d'assistance 

Débat sur le revenu universel 

Lectures et travaux 

Sujet essai: Le revenu universel est-il une bonne arme contre la pauvreté ?  

Séance 9 : Ecologie et consommation 

Le gaz de schiste, les OGM 

Les sommets nationaux et internationaux (COP, Grenelle, etc.) 

Les nouvelles formes de contestation citoyenne 

Lectures et travaux 

Sujet essai : La mondialisation de la lutte contre le rechauffement climatique  

Séance 10 : Questions internationales 

Inscription de la France dans le jeu politique international 

La politique international sous François Hollande et Emmanuel Macron 

Le terrorisme 

Les rapports avec les Etats-Unis, la Russie, l'Europe 

Lectures et travaux 

Sujet essai : La guerre économique est-elle seulement économique?  

Séance 11 : Revue de presse 

Exercice en groupe 

Lectures et travaux 

  

Séance 12 : Conclusion 

Questions et réponses 

Lectures et travaux 

  

Répartition des heures :  TD : 24.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 50.0     

Ecrits Individuel 50.0     

 

 

TRAVAIL PERSONNEL 

Volume : 24 h 

Détails : Lecture de textes et consultations de documents audio-visuels. Préparation d'exposés oraux. Exercices divers. Travail autonome sur les compétences 

linguistiques (notamment vocabulaire). 

LECTURES RECOMMANDÉES 

 

Milza, Pierre (1997), Sources de la France du XXe siècle. Paris: Larousse. 

 

Agulhon, Maurice (2000), De Gaulle. Histoire, symbole, mythe. Paris : Plon. 

 

Fondation Jean Jaurès (2005), Le jour où la France a dit non. Paris : Plon. 

 

Legrand, Thomas (2014). Arrêtons d'élire des présidents ! Paris : Stock. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG06-0E8-G MYTHS AND FOUNDATIONS OF FRENCH SOCIETY 3 - POLITICS 

Course coordinator :  
  — Office :  in  

Course Information 
Department : LANGUAGES 

Semester : 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 24,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module is one of four courses (two per semester, reserved to foreign exchange students,) which propose an interdisciplinary approach using input and 

sources from the various social sciences and humanities and which aim at helping students gain insights into the foundations of contemporary French society 

and a better appreciation of its current socio-cultural problems. This module #3 is focused on the issues of democratic governance and power relations that are 

specific for the French Fifth Republic. It analyses constitutional deficiencies, the role of the State, and the weight of the historically grown structures of French 

politics. 

 

Please note: 

a) This course is delivered from a classroom on the Angers campus. Students based on other campuses of the ESSCA group, can access it at distance in 

synchronous mode (bimodality).  

b) Please note that this course is not open for beginners in French. An intermediate level of spoken and written French is expected. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.French politics   ......................................................................................................................................................................... SEMINAR : 24.0h 

Session 1 : Introduction 

Presentations and introduction to the different disciplines addressed 

- Overview on course contents 

- Debate about most common ideas on French politics (quiz) 

- Reminder of history of French politics 

Readings and homework 

  

Session 2 : Institutions and society (1) 

Understanding how the Fifth Republic functions 

Presentation of the major powers and the relations among them 

 

Readings and homework 

Essay topic: Is article 49-3 of the French constitution anti-democratic?  

Session 3 : Institutions and society (2) 

New forms of direct democracy 

The crisis of representative democracy 

The powers of the French parliament 

Readings and homework 

Essay topic: Will direct democracy be able to save democracy as we know it?  

Session 4 : Powers and territories 

Principles of state formation : distinction between unitary and federal states 

Ambivalent models: region-states, decentralised states 

Understand the bFrench decentralisation and deconcentration process 

Readings and homework 

Essay topic: Towards the end of the French unitary state?  

Session 5 : Europe and sovereignty 

The emergence of the European Union 

Economic globalisation and the increasing impact of economic actors on political issues 

Regal powers  

Attributes of sovereignty and transfers of sovereignty 

Readings and homework 

Essai topic: Does the European Union put into question state sovereignty?  

Session 6 : Globalisation and the economy 

Free trade and globalisation 

Protectionism and isolationism 

Monetary union (implementation, issues, and "crises" of the Eurozone) 

Readings and homework 

Essai topic: Will nation-states survive globalisation?  

mailto:jean-louis.bertrand@essca.fr
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Session 7 : Societal issues 

French secularism (conceptual evolution and upcoming issues from the law of 1905 until today) 

The "gay marriage" law 

Debat on euthanasia: the right to die in dignity? 

Readings and homework 

Essai topic : Does the French "laïcité" limit freedom of religion?  

Session 8 : Social security / Social protection 

The welfare state 

The French system of assistance 

Debate on the universal income 

Readings and homework 

Essay topic: Is a universal income a suitable weapon in the fight against poverty?  

Session 9 : Ecology and consumption 

Shale gas, GMOs etc. 

National and international environmental summits (COP, Grenelle, etc.) 

New forms of civil protest and disobedience 

Readings and homework 

Essay topic: The globalisation of the fight against global warming  

Session 10 : International issues 

Positioning of France in international power relations 

Foreign policy under François Hollande and Emmanuel Macron 

Terrorism 

Relations with the USA, Russia and Europe 

Readings and homework 

Essay topic: Are trade wars only about trade?  

Session 11 : Press review 

Group exercise 

Readings and homework 

  

Session 12 : Conclusion 

Q+A : Wrap-up of outstanding issues. 

Readings and homework 

  

Course hours :  SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Written exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 24 h 

Details : Reading of texts and consultation of audio-visual documents. Preparation of oral group presentations. Various exercises. Autonomous work on 

linguistic competences (notably on vocabulary). 

BIBLIOGRAPHY 

 

Milza, Pierre (1997), Sources de la France du XXe siècle. Paris: Larousse. 

 

Agulhon, Maurice (2000), De Gaulle. Histoire, symbole, mythe. Paris : Plon. 

 

Fondation Jean Jaurès (2005), Le jour où la France a dit non. Paris : Plon. 

 

Legrand, Thomas (2014). Arrêtons d'élire des présidents ! Paris : Stock. 

SUSTAINABLE DEVELOPMENT GOALS 
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LG06-0E9-G MYTHES ET FONDEMENTS DE LA SOCIÉTÉ FRANÇAISE 4 - CULTURES 

Responsable de cours :  
 — Bureau :    à  

Informations sur le cours 
Rattachement :  LANGUAGES  

Semestre :  06  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 24,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours est l'un de quatre cours (deux par semestre) réservés aux étudiants d'échange qui proposent une approche inter-disciplinaire (utilisant des apports et 

des sources provenant des sciences-politiques, de l'ethnologie, de la sociologie, de l'histoire…) permettant aux étudiants de mieux comprendre les fondements 

de la société française contemporaine et d'appréhender ses problèmes socio-culturels actuels de manière pertinente. Ce cours No. 4 traite plus 

particulièrement de la vie culturelle en France, avec un regard sur le cinéma (comprenant une visite au festival 'Premiers Plans'), sur la chanson française, mais 

aussi sur l'organisation de la vie culturelle publique et le fonctionnement de la médiation culturelle. 

 

A noter: 

a) Ce cours est dispensé en présentiel sur le campus d'Angers. Depuis les autres campus du groupe ESSCA, il est accessible en mode distanciel synchrone.  

b) Ce cours n'est pas ouvert à des débutants en français. Un niveau intermédiaire de français écrit et parlé et prérequis. 

 

 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

4. Ethique et ouverture culturelle et internationale 

4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

4.2. Utiliser des compétences linguistiques dans des situations professionnelles. 

4.3. Développer et appliquer des compétences culturelles qui permettent de travailler dans un contexte international et multiculturel. 

 

ORGANISATION 

1.Mythes du cinéma   ............................................................................................................................................................................... TD : 10.0h 

Séance 1 : Introduction: qu'est-ce qu'un mythe? 

- Présentation de la partie "Cinéma"  

- Discussion "Qu'est-ce qu'un mythe?" - 

 Préparation de la visite du Festival Premiers Plans. 

Lectures et travaux 

  

Séance 2 : Visite du Festival Premiers Plans 

- Visite d'une séance de ce festival international qui se tient à Angers chaque année à la fin du mois de janvier. Focus thématique selon la programmation 

actuelle. 

Lectures et travaux 

  

Séance 3 : Jean-Luc Godard: A bout de souffle (1959) 

- Projection du film.  

- Discussion: quand le cinéma s'empare de la mythologie.  

- Analyse du film et lien avec le thème général. 

Lectures et travaux 

  

Séance 4 : Henri-Georges Clouzot: La vérité (1960) 

- Projection du film.  

- Discussion. 

Lectures et travaux 

  

Séance 5 : Conclusion 

- Séance de conclusion 

Lectures et travaux 

  

2.La chanson française   ............................................................................................................................................................................. TD : 4.0h 

Séance 6 : Evolution de la chanson française de l’avant-guerre à nos jours 

- Evolution de la chanson française de l’avant-guerre à nos jours  

- Les genres musicaux par décennies 

- Le thème « la France » dans les chansons 

Lectures et travaux 

  

Séance 7 : La politique culturelle de la chanson française 

- Politique culturelle de la chanson française  
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- La loi sur les quotas  

- La loi sur les téléchargements 

Lectures et travaux 

  

3.Le théâtre en France   .............................................................................................................................................................................. TD : 4.0h 

Séance 8 : Histoire du théâtre en France à travers les siècles 

- Les origines du théâtre en France  

- De la Renaissance à nos jours  

- Molière, un mythe du théâtre français 

Lectures et travaux 

.  

Séance 9 : Enjeux sociaux du théâtre 

- Le métier d’acteur  

- Le statut particulier d’intermittent du spectacle 

Lectures et travaux 

  

4.La photographie en France   .................................................................................................................................................................... TD : 6.0h 

Séance 10 : Histoire de la photographie en France 

- Rappels sur l’histoire de la photographie et son développement en France  

- De Niecéphore Niépce à nos jours, évolution des techniques et de l’esthétique 

Lectures et travaux 

  

Séance 11 : La photographie humaniste 

- Qu’est-ce que la photographie humaniste ?  

- Des images mythiques de la France et des Français  

- Deux photographes humanistes : Henri Cartier Bresson et Robert Doisneau 

Lectures et travaux 

  

Séance 12 : Photographie et écologie : Yann Arthus-Bertrand 

- Les photographies aériennes de Yann Arthus Bertrand  

- Son engagement avec la Fondation GoodPlanet 

Lectures et travaux 

  

Répartition des heures :  TD : 24.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 33.0     

Ecrits Individuel 34.0     

Ecrits Individuel 33.0     

 

 

TRAVAIL PERSONNEL 

Volume : 24 h 

Détails : Lecture de textes et consultations de documents audio-visuels. Préparation d'exposés oraux. Exercices divers. Travail autonome sur les compétences 

linguistiques (notamment vocabulaire). 

LECTURES RECOMMANDÉES 

Bazin, André (1999). Qu'est-ce que le cinéma? Paris : Collection 7ème Art, n°60.  

 

Robine, Marc (2004). Il était une fois la chanson française, des trouvères à nos jours. Paris: Fayard. 

 

Benjamin, Walter (1931). Petite histoire de la photographie, Études photographiques, Novembre 1996, 1-12. 

 

de Thézy, Marie (1992). La photographie humaniste : 1930-1960. Histoire d'un mouvement en France. Biarritz: Editions Contrejour. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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LG06-0E9-G MYTHS AND FOUNDATIONS OF FRENCH SOCIETY 4 - CULTURES 

Course coordinator :  
  — Office :  in  

Course Information 
Department : LANGUAGES 

Semester : 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 24,00 — ECTS credits : 3,00 

Teaching language : French 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module is one of four courses (two per semester, reserved to foreign exchange students,) which propose an interdisciplinary approach using input and 

sources from the various social sciences and humanities and which aim at helping students gain insights into the foundations of contemporary French society 

and a better appreciation of its current socio-cultural problems. This module #4 addresses cultural life in France, with a section on cinema, on the French 

chanson, but also on the organisation of cultural life and cultural mediation. 

 

Please note: 

a) This course is delivered from a classroom on the Angers campus. Students based on other campuses of the ESSCA group, can access it at distance in 

synchronous mode (bimodality).  

b) Please note that this course is not open for beginners in French. An intermediate level of spoken and written French is expected. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

4.2 Show foreign language  proficiency in professional situations. 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Myths of French cinema   ............................................................................................................................................................ SEMINAR : 10.0h 

Session 1 : Introduction: what is a myth 

- Presentation of the course section on French cinema 

- What is a myth? 

- If possible: visit to the "Festival Premiers Plans" d'Angers 

Readings and homework 

  

Session 2 : Visit to the Festival Premiers Plans 

- Visit to a session of the Angers Festive "Premiers Plans" (each year in January, subject to scheduling) 

Readings and homework 

  

Session 3 : Jean-Luc Godard: A bout de souffle (1959) 

- Viewing 

- Discussion: when cinema appropriates mythology 

- Analysis. 

Readings and homework 

  

Session 4 : Henri-Georges Clouzot: La vérité (1960) 

- Viewing 

- Discussion 

Readings and homework 

  

Session 5 : Conclusion 

- Wrap-up: milestones of French cinema 

Readings and homework 

  

2.The French chanson   .................................................................................................................................................................... SEMINAR : 4.0h 

Session 6 : History of the French chanson 

- The evolution of French chanson from the 1930s to today 

- Review of musical genres  

- The theme "France" in chansons 

Readings and homework 

  

Session 7 : The cultural politics of the French chanson 

- The cultural politics of the French chanson 

- The law on French quotas 

- The law on downloading 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

  

3.French theatre   ............................................................................................................................................................................ SEMINAR : 4.0h 

Session 8 : The history of French theatre across the centuries 

- The origins of French theatre 

- From the Renaissance to today 

- Molière, a French myth 

Readings and homework 

  

Session 9 : Social issues of contemporary theatre 

- The profession of actor 

- The particular income statutes for artists 

Readings and homework 

  

4.Photography in France   ................................................................................................................................................................ SEMINAR : 6.0h 

Session 10 : History of French photography 

- The history and development of French photography 

- From Niécephore Niépce to today: evolution of technical and esthetic issues 

Readings and homework 

  

Session 11 : Humanist photography 

- What is humanist photography? 

- Mythical images of France and the French 

- Two major humanist photographers: Henri Cartier Bresson and Robert Doisneau 

Readings and homework 

  

Session 12 : Photographer and ecologist: Yann Arthus-Bertrand 

- The bird's view photographies of Yann Arthus-Bertrand 

- His commitment with the GoodPlanet foundation 

Readings and homework 

  

Course hours :  SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 33.0     

Written exams Individual 34.0     

Written exams Individual 33.0     

 

 

PERSONAL WORK 

Volume : 24 h 

Details : Reading of texts and consultation of audio-visual documents. Preparation of oral group presentations. Various exercises. Autonomous work on 

linguistic competences (notably on vocabulary). 

BIBLIOGRAPHY 

Bazin, André (1999). Qu'est-ce que le cinéma? Paris : Collection 7ème Art, n°60.  

 

Robine, Marc (2004). Il était une fois la chanson française, des trouvères à nos jours. Paris: Fayard. 

 

Benjamin, Walter (1931). Petite histoire de la photographie, Études photographiques, Novembre 1996, 1-12. 

 

de Thézy, Marie (1992). La photographie humaniste : 1930-1960. Histoire d'un mouvement en France. Biarritz: Editions Contrejour. 

SUSTAINABLE DEVELOPMENT GOALS 
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MG01-001-G Management des organisations 

Responsable de cours : Vincent Calvez 
vincent.calvez@essca.fr — Bureau :  H1716  à ANGERS 

Informations sur le cours 
Rattachement :  ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le cours Management des Organisations est à destination des 1A et se déroulera lors de leur 1er semestre. La raison d’être de cet enseignement est guidée 

par les questions suivantes : qu’est-ce qu’une organisation ? Quels peuvent être ses buts et ses missions ? Et comment se structure-elle pour les atteindre ? 

Comment des dirigeants responsables peuvent manager les situations qu’ils rencontrent, en vue de décider et d’imaginer le changement pour mieux le gérer ? 

Ce cours apprend à relier les deux types de connaissances : savoir pratique, acquis sous forme de cas réels au sein de différentes formes d’organisations et 

savoir théorique par les biais de différentes grilles de lecture analytique. Un des objectifs étant une compréhension affinée des organisations comme de leur 

gestion grâce à une intégration de questionnements fondamentaux (quelle est la place de la RSE au sein de contextes organisationnels multiculturels et 

diversifiés ? Comment innover ?) liés à un travail sur l’acquisition d’outils de gestion. Nous proposons ainsi, via les théories du management et de 

l’organisation, des moyens de comprendre les organisations afin de favoriser l’intelligibilité et le discernement managérial chez les étudiants qui seront ensuite 

capables d’exercer une intelligence plus pénétrante des situations de gestion et de les manager de manière plus efficace et éthique.   

De plus, ce cours permet de faire le lien entre la dimension théorique et la dimension pratique associée au stage de 1A, à travers la présentation d’un guide 

d’entretien et une liste de questions pouvant être posées durant le stage de 1A afin de permettre aux étudiants de faire du lien entre différents cours de 1A 

(Outils de la stratégie, Gestion de projets et Management des organisations). Ce cours est une première approche du management pour les étudiants. Nous 

aborderons de plus l’organisation à travers divers métiers occupés par des diplômés en respectant un équilibre de genre et aussi entre diplômés travaillant en 

France et à l’étranger, au sein de grands groupes, PME, ONG, Coopératives. 

 

PRÉREQUIS 

Aucun 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

 

ORGANISATION 

1.Eléments introductifs au management des organisations   ....................................................................................................................... TD : 4.0h 

Séance 1 : Qu'est-ce qu'une organisation ? 

définir ce qu’est une organisation et ses différentes formes (associations, coopératives, entreprise privée, parti politique, secte, réseaux sociaux etc.) et 

montrer que l’on est dans une société à organisation qui influence, structure et encadre nos vies. 

Lectures et travaux 

  

Séance 2 : Qu'est-ce que le management ? 

définir ce qu’est le management, pourquoi et comment il est apparu, et identifier certains des différents métiers au sein des organisations. 

 

Lectures et travaux 

  

2.Éléments pour une théorisation de l’organisation : l’école classique et les débuts de l’organisation industrielle jusqu’à nos jours   ............ TD : 4.0h 

Séance 3 : Qui sont les penseurs de l’École Classique ? 

Décrire et définir la dimension historique économique et sociale qui a donné naissance à l’étude des organisations et présenter la théorisation qui en a suivi 

ainsi que son importance pour notre compréhension du management 

Lectures et travaux 

  

Séance 4 : Comment s’organise le travail, de la première révolution industrielle à Amazon ? 

Définir, démontrer, expliquer et illustrer comment s’organise le travail. Application de la contemporanéité des concepts de la première révolution industrielle et 

de l’organisation du travail (Taylor, Ford) dans des entreprises telles qu’Amazon  et Pfizer. 

Lectures et travaux 

  

3.Les types et les typologies de structures organisationnelles    ................................................................................................................... TD : 2.0h 

Séance 5 : Structures formelles et informelles des organisations, pourquoi et comment ? 

Comprendre la raison d’être des structures, leurs différences et leur mise en oeuvre au sein des organisations. Distinguer structures formelles et informelles et 

leur logiques spécifiques. 

Lectures et travaux 
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4. Dimension culturelle des organisations   ................................................................................................................................................. TD : 2.0h 

Séance 6 : Cultures organisationnelles : quels aspects culturels et multiculturels du management ? 

Définir et comprendre la notion de culture d’entreprise, son émergence en tant qu’objet d’étude, son rôle, sa composition et sa dynamique. Comprendre les 

environnements multiculturels. 

 

Lectures et travaux 

  

5.Synthèse des premières séances   ........................................................................................................................................................... TD : 2.0h 

Séance 7 : Ce que vous devez retenir des 6 premières séances 

Retour sur les savoirs acquis durant les premières séances du semestre et préparation à l’examen intermédiaire 

Lectures et travaux 

  

6.Prévoir en situation d'incertitude   ........................................................................................................................................................... TD : 2.0h 

Séance 8 : Prévoir en situation d'incertitude 

Identifier et ordonner différents niveaux de planification 

 

Lectures et travaux 

  

7.Le pouvoir et la dimension stratégique des organisations   ....................................................................................................................... TD : 4.0h 

Séance 9 : Le pouvoir et l’analyse stratégique des organisations 

Définir, décrire, différencier et ordonner les différents types de pouvoir et de légitimité et la manière dont tout cela se construit et se distribue 

Lectures et travaux 

  

Séance 10 : Diriger 

Aborder la notion de direction du point de vue de l'action mais aussi de la personne qui l'incarne et en a la charge 

Lectures et travaux 

  

8.La décision au sein de l’organisation   ..................................................................................................................................................... TD : 2.0h 

Séance 11 : Décider 

Présenter et catégoriser les types de décisions, le rôle de l'intuition et de la cognition, mettre en relation les niveaux de décision, décrire et comprendre 

quelques théories. 

Lectures et travaux 

  

9.Contrôle organisationnel   ....................................................................................................................................................................... TD : 2.0h 

Séance 12 : Contrôle organisationnel 

Présenter et énumérer des formes de contrôle, démontrer leur construction, expliquer leur niveau d’impact, faire comprendre sa dimension politique, sa 

volonté de réguler. 

Lectures et travaux 

  

10.L’innovation au coeur des organisations   .............................................................................................................................................. TD : 4.0h 

Séance 13 : innovations managériales et processus d’innovation 

décrire le processus d’innovation, expliquer son importance au sein des organisations 

Lectures et travaux 

  

Séance 14 : nouvelles approches et tendances en management 

Décrire quelques nouvelles tendances (RSE, Diversité, inclusion etc.), les différencier, les illustrer, voir leur application à travers un cas  

 

 

Lectures et travaux 

  

11.Synthèse conclusive   ............................................................................................................................................................................ TD : 2.0h 

Séance 15 : Synthèse finale présentation des liens entre les séances 

Retour sur les savoirs acquis durant le semestre et préparation à l’examen 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

2,00 
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 50  

 

Ecrits Individuel 50.0     

Oraux Collectif 50.0     

 

 

TRAVAIL PERSONNEL 

Volume : 60 h 

Détails : Réaliser le travail demandé par le Professeur (lire les textes préparatoires à la séance), s’assurer de l’implication de l’intégralité des membres du 

groupe. 

LECTURES RECOMMANDÉES 

- BOUCHARD, B., CALVEZ, V., JOLY, A., (2007) : Le management en archipel : cises, tabous et non-dits dans les organisations - CHRISTENSEN, C.R., GARVIN, D.A., 

SWEET, A. (1994) Former à une pensée autonome : la méthode de l'enseignement par la discussion. De Boeck. - BENTHAM, J. (1977), Le Panoptique, précédé 

de l'oeil du pouvoir entretien avec Michel Foucault, Belfond, Paris - BEAUD, M. (1999) : Histoire du capitalisme de 1500 à 2000, Editions du Seuil, collection 

économie, - 

CLEGG, S., KORNBERGER, M., PITSIS, T : Managing and Organizations, Sage, 2015. FILOCHE, G. (2005) : Carnets d'un inspecteur du travail, Ramsay. - HOESS, R. 

(2005) : Le commandant d'Auschwitz parle, Editions La Découverte, - HELLRIEGEL, D., SLOCUM,J.W. WOODMAN, R.W. (1999) : Management des organisations, 

De Boeck Université - BERGER. S. (2006) : Made in Monde, Editions du Seuil, collection points économie. - SPERBER, M.(1995) : Psychologie du pouvoir, Editions 

Odile Jacob - LAWRENCE, P., LORSCH, J. (1994) : Adapter les structures de l'entreprise, Les éditions d'organisation - FOTTORINO, E. (1996) : Aventures 

industrielles, éditions Stock. - LANDES, D.S. (2000) : Richesse et pauvreté des nations, éditions Albin Michel. - MARCH, J.G., SIMON, H.A., (1987) : Les 

Organisations, préface de Michel Crozier, éditions Dunod - Le DUFF, L. avec Le Bourdonnec, Y. (2006) : Réussir en toute franchise, éditions Albin Michel - AKTOUF, 

O. (1999) : Le management entre tradition et renouvellement, Gaëtan Morin éditeur - ETZIONI, A. (1971) : Les organisations modernes, éditions Duculot, collection 

scociologie nouvelle théories - CHANDLER, A.D. (1989) : Stratégies et structures de l'entreprise, Les éditions d'organisation - BARNES, L.B., CHRISTENSEN, C.R., 

HANSEN, A. (1994) : Teaching and the case method, harvard Business School Press - CHANDLER, A.D. (1988) : La main visible des managers, éditions economica 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 1 : Lutter contre la pauvreté 

Objectif 2 : Lutte contre la faim 

Objectif 5 : Égalité entre les sexes 

Objectif 8 : Accès à des emplois décents 

Objectif 9 : Bâtir une infrastructure résiliente, promouvoir une industrialisation durable qui profite à tous et encourager l’innovation 

Objectif 10 : Réduction des inégalités 
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MG01-001-G Organisation management 

Course coordinator : Vincent Calvez 
vincent.calvez@essca.fr  — Office : H1716 in ANGERS 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The Organization Management course is intended for 1A students and will take place during their first semester. The purpose of this course is guided by the 

following questions: What is an organization? What are its goals and missions? And how does it structure itself to achieve them? How can responsible leaders 

manage the situations they encounter, in order to decide and imagine the change to better manage it? This course teaches how to link the two types of 

knowledge: practical knowledge, acquired through real cases within different types of organizations, and theoretical knowledge through different analytical 

reading grids. One of the objectives is a refined understanding of organizations and their management through the integration of fundamental questions (what 

is the place of CSR within multicultural and diversified organizational contexts? How to innovate?) linked to a work on the acquisition of management tools. We 

thus propose, via the theories of management and organization, means of understanding organizations in order to promote intelligibility and managerial 

discernment in students who will then be able to exercise a more penetrating intelligence of management situations and to manage them in a more efficient 

and ethical manner.  

In addition, this course provides a link between the theoretical dimension and the practical dimension associated with the 1A internship, through the 

presentation of an interview guide and a list of questions that can be asked during the 1A internship in order to allow students to make the link between 

different 1A courses (Tools of Strategy, Project Management and Management of Organizations). This course is a first approach to management for students. 

We will also approach the organization through various jobs occupied by graduates while respecting a gender balance and also between graduates working in 

France and abroad, within large groups, SMEs, NGOs, cooperatives. 

 

 

PREREQUISITES 

Aucun 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

0.Course summary and conclusions   ............................................................................................................................................... SEMINAR : 2.0h 

Session 0 : 

Review of the knowledge acquired during the semester and exam preparation 

Readings and homework 

  

1.Introductory elements to organizational management   ................................................................................................................. SEMINAR : 4.0h 

Session 1 : What is an organization ? 

define what an organization is and its different forms (associations, cooperatives, private companies, political parties, sects, social networks, etc.) and show 

that we live in a society with an organization that influences, structures and frames our lives. 

Readings and homework 

  

Session 2 : What is management ? 

define what management is, why and how it came about, and identify some of the different professions within organizations. 

Readings and homework 

  

2.Developing a theory of the organization   ....................................................................................................................................... SEMINAR : 4.0h 

Session 3 : Who are the thinkers of the "Classical school" 

Describe and define the social and economic historical dimension that gave rise to the study of organizations and present the subsequent theorization and its 

importance for our understanding of management 

Readings and homework 

  

Session 4 : How work is organized from the first industrial revolution to Amazon ? 

Define, demonstrate, explain and illustrate how work is organized. Application of the contemporaneity of the concepts of the first industrial revolution and the 

organization of work (Taylor, Ford) in companies such as Amazon and Pfizer. 

 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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3.Types and typologies of organizational structures   ........................................................................................................................ SEMINAR : 2.0h 

Session 5 : Formal and informal structures of organizations, why and how ? 

Understand the purpose of structures, their differences and their implementation in organizations. Distinguish between formal and informal structures and their 

specific logics. 

Readings and homework 

  

4.Cultural dimensions of organizations   .......................................................................................................................................... SEMINAR : 2.0h 

Session 6 : Organizational cultures : cultural and multicultural aspects of management 

Define and understand the notion of corporate culture, its emergence as an object of study, its role, composition and dynamics. Understand multicultural 

environments. 

Readings and homework 

  

5.Summary of the first sessions   ..................................................................................................................................................... SEMINAR : 2.0h 

Session 7 : What you should remember from the first six sessions 

Review of the knowledge acquired during the first sessions of the semester and preparation for the intermediate exam 

Readings and homework 

  

6.Predicting in a situation of uncertainty   ........................................................................................................................................ SEMINAR : 2.0h 

Session 8 : Predicting in a situation of uncertainty 

Identify and order different levels of planning 

Readings and homework 

  

7.Power and the strategic dimension of organizations   .................................................................................................................... SEMINAR : 4.0h 

Session 9 : Power and strategic analysis of the organizations 

Define, describe, differentiate and order the different types of power and legitimacy and how they are constructed and distributed 

Readings and homework 

  

Session 10 : Leading 

To approach the notion of leadership from the point of view of the action but also from the point of view of the person who embodies it and is in charge of it. 

Readings and homework 

  

8.Decision-making in organizations   ............................................................................................................................................... SEMINAR : 2.0h 

Session 11 : Decide 

Introduce and categorize the types of decisions, the role of intuition and cognition, relate the levels of decision making, describe and understand some theories. 

 

Readings and homework 

  

9.Organizational control   ................................................................................................................................................................ SEMINAR : 2.0h 

Session 12 : Organizational control 

Present and list forms of control, demonstrate their construction, explain their level of impact, make understand its political dimension, its will to regulate. 

Readings and homework 

  

10.Innovation at the heart of organizations   .................................................................................................................................... SEMINAR : 4.0h 

Session 13 : Managerial innovations and innovation processes 

Describe the innovation process and explain his importance within the organizations 

Readings and homework 

  

Session 14 : New approachs and new tendencies in management 

Describe some new trends (CSR, Diversity, Inclusion etc.), differentiate them, illustrate them, see their application through a case study 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  
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Continuous Assessment (CA) 50  

 

Written exams Individual 50.0     

Oral exams Group 50.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Carry out the work requested by the teacher (read the preparatory texts for the session), make sure that all the members of the group are involved. 

BIBLIOGRAPHY 

- BOUCHARD, B., CALVEZ, V., JOLY, A., (2007) : Le management en archipel : cises, tabous et non-dits dans les organisations - CHRISTENSEN, C.R., GARVIN, D.A., 

SWEET, A. (1994) Former à une pensée autonome : la méthode de l'enseignement par la discussion. De Boeck. - BENTHAM, J. (1977), Le Panoptique, précédé 

de l'oeil du pouvoir entretien avec Michel Foucault, Belfond, Paris - BEAUD, M. (1999) : Histoire du capitalisme de 1500 à 2000, Editions du Seuil, collection 

économie, - 

CLEGG, S., KORNBERGER, M., PITSIS, T : Managing and Organizations, Sage, 2015. FILOCHE, G. (2005) : Carnets d'un inspecteur du travail, Ramsay. - HOESS, R. 

(2005) : Le commandant d'Auschwitz parle, Editions La Découverte, - HELLRIEGEL, D., SLOCUM,J.W. WOODMAN, R.W. (1999) : Management des organisations, 

De Boeck Université - BERGER. S. (2006) : Made in Monde, Editions du Seuil, collection points économie. - SPERBER, M.(1995) : Psychologie du pouvoir, Editions 

Odile Jacob - LAWRENCE, P., LORSCH, J. (1994) : Adapter les structures de l'entreprise, Les éditions d'organisation - FOTTORINO, E. (1996) : Aventures 

industrielles, éditions Stock. - LANDES, D.S. (2000) : Richesse et pauvreté des nations, éditions Albin Michel. - MARCH, J.G., SIMON, H.A., (1987) : Les 

Organisations, préface de Michel Crozier, éditions Dunod - Le DUFF, L. avec Le Bourdonnec, Y. (2006) : Réussir en toute franchise, éditions Albin Michel - AKTOUF, 

O. (1999) : Le management entre tradition et renouvellement, Gaëtan Morin éditeur - ETZIONI, A. (1971) : Les organisations modernes, éditions Duculot, collection 

scociologie nouvelle théories - CHANDLER, A.D. (1989) : Stratégies et structures de l'entreprise, Les éditions d'organisation - BARNES, L.B., CHRISTENSEN, C.R., 

HANSEN, A. (1994) : Teaching and the case method, harvard Business School Press - CHANDLER, A.D. (1988) : La main visible des managers, éditions economica 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 

Goal 2: Zero Hunger 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 
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MG02-001-G Management de l'information et des projets 

Responsable de cours : Jean-Michel BONIZEC 
jean-michel.bonizec@essca.fr — Bureau :  H1724  à ANGERS 

Informations sur le cours 
Rattachement :  ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce module présente aux étudiants deux aspects importants du management et les outils qui leur sont associés. 

L’objectif de la partie du cours sur le management des systèmes d’information est de découvrir le concept d’information et les concepts qui y sont liés tels la 

notion de flux, l’éthique, le système d’information en entreprise, le système d’informaiton fonctionnel, la donnée massive. Una analyse pratique d’un sujet lié 

aux systèmes d’information sera réalisée en groupe par les étudiants. 

L’objectif de la partie du cours sur le management de projet est de découvrir les théories et concepts principaux dans le domaine : caractéristiques d’un projet, 

planification, budget, risques et imprévus. le management d’équipes. Une mise en pratique par groupe sera également conduite tout au long des séances via 

un projet fil rouge. 

PRÉREQUIS 

MG01-001-G Management des organisations 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.1. Démontrer des capacités de travail en équipe. 

5. Compétences technologiques 

5.2. Utiliser les outils dédiés à la recherche et au traitement de l’information, ainsi qu’à la communication en entreprise (notamment : traitement de texte, 

tableaux de bords, outils de gestion de projet, outils en ligne). 

 

ORGANISATION 

1.Management des informations   ............................................................................................................................................................ TD : 14.0h 

Séance 1 : Définition de l’information 

• Définir l’information 

• Différencier les notions de donnée, information et connaissance 

• Expliquer le rôle de l’information dans l’entreprise 

• Comprendre une typologie de l’information 

Lectures et travaux 

• Révision des nouvelles connaissances  

• Lecture guidée (préparation de la séance d’après)  

Séance 2 : Le flux d’information et l’apport des TIC 

• Identifier et représenter des flux d’information 

• Déterminer l’apport des TIC 

• Comprendre et utiliser une typologie des flux d’information 

• Analyser les liens entre TI et flux d’information  

• Définir la valeur de l’information 

Lectures et travaux 

• Révision des nouvelles connaissances  

• Lecture guidée (préparation de la séance d’après)  

Séance 3 : Ethique et d’information 

• Appréhender le concept d’Ethique en Système d’information 

• Comprendre et lier Ethique et information 

• Délimiter le respect de la vie privée (droit à la déconnexion…) 

• Identifier le respect des droits de propriétés 

• Connaître et utiliser la RGPD 

Lectures et travaux 

• Révision des nouvelles connaissances  

• Lecture guidée (préparation de la séance d’après)  

Séance 4 : Le système d’information pour l’entreprise 

• Appréhender la notion de système d’information pour l’entreprise 

• Définir un système d’information 

• Identifier les enjeux du SI pour l’entreprise 

Lectures et travaux 

• Révision des nouvelles connaissances 

• Lecture guidée (préparation de la séance d’après)  

Séance 5 : Le système d’information fonctionnel 

• Identifier et comprendre un système d’information fonctionnel 

• Délimiter une organisation et analyser des processus 

• Appréhender la notion d’intégration du SI et ses enjeux 

• Définir un progiciel de gestion intégré (ERP) 
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Lectures et travaux 

• Révision des nouvelles connaissances  

• Lecture guidée (préparation de la séance d’après)  

Séance 6 : Les nouveaux enjeux de la donnée massive 

• Identifier les nouveaux enjeux de la donnée massive 

• Définir le Big Data 

• Comprendre les applications du big data 

• Découvrir l’analyse et la présentation des données (dataviz) 

Lectures et travaux 

• Révision des nouvelles connaissances  

• Lecture guidée (préparation de la séance d’après)  

Séance 7 : Présentations travaux 

• Identifier une problématique d’entreprise liée à l’information et aux SI 

• Réaliser une analyse 

• Produire des recommandations 

• Communiquer de manière professionnelle et concise 

Lectures et travaux 

• Révision de toutes les connaissances pour l’examen final  

2.Management des projets   ..................................................................................................................................................................... TD : 16.0h 

Séance 8 : Définir les caractéristiques d’un projet 

• Projet Vs Opération 

• Typologie des projets 

• Acteurs projets 

Lectures et travaux 

Produire un rapport de 1½ page  

Séance 9 : Planifier un projet 

• Définition  

• Méthodes 

• Mise en œuvre 

Lectures et travaux 

Première rencontre par binômes ou trinômes d’étudiant pour démarrer la composition de la fiche projet. Collecte d’un ou deux récits de projets auprès de 

professionnels.  

Séance 10 : Estimer un budget 

• Définitions et concepts  

• Contrôle du budget  

• Sources de financement 

Lectures et travaux 

Seconde rencontre par binômes ou trinômes d’étudiants pour compléter la composition de chaque fiche projet avec une estimation du planning et une 

estimation du budget.  

Séance 11 : Cas pratique 

Contrôle des fiches projet 

Lectures et travaux 

Troisième rencontre par binômes ou trinômes d’étudiants. Finalisation des fiches projet de chaque binôme ou trinôme. 

Remise sur Moodle du travail E1  

Séance 12 : Anticiper les risques d’un projet 

• Typologie des risques  

• Cahier des charges 

Lectures et travaux 

Quatrième rencontre par binômes ou trinômes d’étudiants. Initialisation du cahier de charges de sous-traitance.  

Séance 13 : Cas pratique 

Contrôle des cahiers des charges de sous-traitance 

Lectures et travaux 

Cinquième rencontre par binômes ou trinômes d’étudiants. Finalisation du cahier de charges de sous-traitance.  

Remise sur Moodle du travail E2  

Séance 14 : La gestion des imprévus 

• Les types d’imprévus 

• Les principales méthodes de résolutions 

Lectures et travaux 

Sixième rencontre d’entraînement à anticiper des imprévus sur les fiches projets composés par le groupe de travail.  

Séance 15 : Séance de révision 

Révision générale des concepts ou outils vus en cours. 

Lectures et travaux 

Révision générale du cours et préparation à l’examen  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 45 h 

Détails : • Révision des nouvelles connaissances  

• Lecture guidée  

• Travail de groupes 

LECTURES RECOMMANDÉES 

Eychenne, Y., & Cointot, J. C. (2014). La Révolution Big data: Les données au coeur de la transformation de l'entreprise. Paris, Dunod. 

Hamet, J., & Michel, S. (2018). Les questionnements éthiques en systèmes d’information. Revue française de gestion, 44(271), 99-129. 

Pillou J.-F., & Caillerez, P., (2019) Tout sur les systèmes d'information, Grandes, moyennes et petites entreprises, Collection : CommentCaMarche.net, 4ème 

édition Paris, Ed. Dunod 

 

Barabel, M, & et Meier, (2015) MANAGEOR, éd. DUNOD,. 

Maes J. & Debois F., (2017)  La Boîte à outils du Chef de projet, 2ème édition, éd. DUNOD, Collection : La Boîte à Outils. 

Cadin L., Guérin F., Pigeyre F. & Pralong J., (2012)  GRH  - 4ème édition, éd. DUNOD. 

Buttrick R., (2012) Gestion de projets : Le guide exhaustif du management de projets, 4ème édition, éd. PEARSON. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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MG02-001-G Project and information management 

Course coordinator : Jean-Michel BONIZEC 
jean-michel.bonizec@essca.fr  — Office : H1724 in ANGERS 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module introduces students to two important aspacts of managemant and the tools associated with them. 

The objective of the part of the course on the management of information systems is to discover the concept of information and the concepts related to it such 

as the notion of flow, ethics, the information system in a company, functional information system, big data. A practical analysis of a subject related to 

information systems will be carried out in groups by students. 

The objective of the project management part of the course is to discover the main theories and concepts in the field: characteristics of a project, planning, 

budget, risks, unforeseen events and team management. Practical tasks will also be carried out throughout the sessions via the common thread of a project. 

PREREQUISITES 

MG01-001-G Management des organisations 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

5 Technological competence 

5.2 Use office tools for the search and processing of information as well as for the needs of business communication (including word processing, visual 

presentation tools, scoreboards, project management tools, the Internet). 

 

ORGANIZATION 

1.Information Management   ......................................................................................................................................................... SEMINAR : 14.0h 

Session 1 : Definition of information 

• Define information 

• Differentiate between the concepts of data, information and knowledge 

• Explain the role of information in the company 

• Understand a typology of information 

Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 2 : Information flow and the contribution of ICT 

• Identify and represent information flows 

• Determine the contribution of ICT 

• Understand and use a typology of information flows 

• Analyze the links between IT and information flow 

• Define the value of information 

Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 3 : Ethics and information 

• Understand the concept of ethics in information systems 

• Understand and link ethics and information 

• Outlining respect for private life (right to disconnect, etc.) 

• Identify respect for property rights 

• Know and use GDPR 

Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 4 : The company information system 

• Understand the concept of an information system for the company 

• Define an information system 

• Identify the IS issues for the company 

Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 5 : The functional information system 

• Identify and understand a functional information system 

• Define an organization and analyze processes 

• Understand the concept of IS integration and its challenges 

• Define an integrated management software package (ERP) 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 6 : The new challenges of big data 

• Identify the new challenges of massive data 

• Define Big Data 

• Understand big data applications 

• Discover the analysis and presentation of data (dataviz) 

Readings and homework 

• Review of new learning 

• Guided reading (preparation for the next session)  

Session 7 : Work presentations 

• Identify a business problem related to information and IS 

• Perform an analysis 

• Produce recommendations 

• Communicate in a professional and concise manner 

Readings and homework 

• Review of all learning for this part of the course  

2.Project Management   ................................................................................................................................................................ SEMINAR : 16.0h 

Session 8 : Define the characteristics of a project 

• Project vs Operation 

• Typology of projects 

• Project actors 

Readings and homework 

Produce a 1½ page report  

Session 9 : Planning a project 

• Definition 

• Methods 

• Implementation 

Readings and homework 

First meeting by student groups to start the working on the composition of their project. Collect one or two project stories from professionals.  

Session 10 : Estimate a budget 

• Definitions and concepts 

• Budget control 

• Funding sources 

Readings and homework 

Second meeting of students groups to complete the composition of each project sheet with an estimate of the schedule and an estimate of the budget.  

Session 11 : Practical case 

Correction of project files 

Readings and homework 

Third meeting of student groups. Finalization of project sheets. 

Submission on Moodle of assignent E1  

Session 12 : Anticipate the risks of a project 

• Risk typology 

• Specifications 

Readings and homework 

Fourth meeting of student groups. Initialization of subcontracting specifications.  

Session 13 : Practical case 

Correction of subcontracting specifications 

Readings and homework 

Fifth meeting of student groups. Finalization of the subcontracting specifications. 

Submission on Moodle of assignment E2  

Session 14 : The management of unforeseen events 

• Types of unforeseen events 

• The main methods of resolution 

Readings and homework 

Sixth meeting to anticipate unforeseen events on the project sheets drawn up by the student working groups.  

Session 15 : Revision session 

General review of concepts or tools seen in class. 

Readings and homework 

General course revision and exam preparation  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 
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Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 45 h 

Details : • Review of new learning 

• Guided reading 

• Group work 

BIBLIOGRAPHY 

Eychenne, Y., & Cointot, J. C. (2014). La Révolution Big data: Les données au coeur de la transformation de l'entreprise. Paris, Dunod. 

Hamet, J., & Michel, S. (2018). Les questionnements éthiques en systèmes d’information. Revue française de gestion, 44(271), 99-129. 

Pillou J.-F., & Caillerez, P., (2019) Tout sur les systèmes d'information, Grandes, moyennes et petites entreprises, Collection : CommentCaMarche.net, 4ème 

édition Paris, Ed. Dunod 

 

Barabel, M, & et Meier, (2015) MANAGEOR, éd. DUNOD,. 

Maes J. & Debois F., (2017)  La Boîte à outils du Chef de projet, 2ème édition, éd. DUNOD, Collection : La Boîte à Outils. 

Cadin L., Guérin F., Pigeyre F. & Pralong J., (2012)  GRH  - 4ème édition, éd. DUNOD. 

Buttrick R., (2012) Gestion de projets : Le guide exhaustif du management de projets, 4ème édition, éd. PEARSON. 

SUSTAINABLE DEVELOPMENT GOALS 
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MG03-001-G Psychologie et comportement organisationnel 

Responsable de cours : Pascal MARTIN 
Pascal.Martin@essca.fr — Bureau :    à  

Informations sur le cours 
Rattachement :  ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le contenu du cours « Psychologie et Comportement Organisationnel » est dans la progression logique des fondamentaux dispensés en « Management des 

organisations – MG1-001-G » (Organisation management) et en « Management de l'information et des projets - MG02-001-G ». Ces fondamentaux situés en S1 

et S2 apportent des connaissances sur les théories des organisations.  

 

En S3, l’étudiant sera sensibilisé « à l’individu dans l’organisation ». Le comportement organisationnel peut se définir comme « l'étude du comportement 

humain dans un cadre organisationnel, l'interface entre le comportement humain et l'organisation, et l'organisation elle-même » (Moorhead & Griffin, 1995).  

 

Ce cours prépare les étudiants à identifier les facteurs humains dans la gestion d’équipe au sein d’une organisation.   

 

Le cours aborde les concepts de Personnalité, les Valeurs personnelles, la Perception sociale, le Stress et les Émotions, les Préjugés, les Stéréotypes, la 

Discrimination, l’éthique, la Motivation au travail, la Catégorisation sociale, la Coopération, l’Influence sociale. Les étudiants pourront mobiliser ces concepts 

afin d’aborder sereinement certaines des thématiques spécifiques aux enseignements en Gestion des Ressources Humaines (HRM) en S4 telles que : le 

recrutement, la diversité et l’inclusion, la gestion de carrière & talents ou la qualité de vie au travail & RSE, les facteurs de risques psychosociaux (RPS) : 

équilibre entre vie professionnelle et vie privée, discrimination, harcèlement, environnements de travail hostiles, gestion des conflits, comportement de 

citoyenneté organisationnelle. 

 

Le cours offre une culture théorique et aussi des études de cas issues des expériences de la psychologie sociale et de la sociologie des organisations. Ce cadre 

conceptuel et ces études de cas sont nécessaires pour susciter la réflexion et créer les conditions d’une culture métier chez les étudiants qui se préparent à 

devenir des acteurs responsables et qui devront aménager un climat psychologique respectueux des employés et soucieux de leur bien-être au sein des 

organisations.  

 

Au niveau de la transversalité : 

Le cours de Psychologie et Comportement Organisationnel comporte, également, différents thèmes (ex. la discrimination, la dissonance cognitive) qui apporte 

des prérequis à des cours de RSE et/ou éthique des affaires. 

Le cours traite aussi de thématiques (ex. les émotions, stéréotypes) qui peuvent servir de bases théoriques à des cours de marketing (ex. comportement du 

consommateur). 

A travers des exposés, le cours offre aux étudiants des ouvertures thématiques sur d’autres disciplines en lien avec des notions de base en psychologie et 

comportement organisationnel (ex. Nudges marketing ; Nudge management ; Green nudge).  

Enfin, le cours aborde la notion de coopération qui sert les étudiants lorsqu’ils sont confrontés à des « Serioux Games ».  

 

PRÉREQUIS 

Cours de Management en 1A 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

4. Ethique et ouverture culturelle et internationale 

4.4. Percevoir les enjeux éthiques liés à la vie des affaires et expliquer les mécanismes de la délibération et ceux de l’action morale. 

 

ORGANISATION 

.   .............................................................................................................................................................................................................................  

1.Psychologie et comportement organisationnel   ....................................................................................................................................... TD : 2.0h 

Séance 1 : Introduction à la Psychologie et au comportement organisationnel 

Les apports de la Psychologie dans la compréhension des comportements organisationnels. 

Lectures et travaux 

-Etudes de cas  

2.Les émotions   ......................................................................................................................................................................................... TD : 4.0h 

Séance 1 : Le stress et les émotions 

L’enjeu des émotions au travail 

Lectures et travaux 

- Débat - Dissonances émotionnelle et cognitive - Etudes de cas 

- Krieger, R., & Arial, M. Conditions de travail et santé : stress. 

- Van Hoorebeke, D. (2008). L'émotion et la prise de décision. Revue française de gestion, (2), 33-44.  

Séance 2 : L'enjeu des émotions au travail 

L’enjeu des émotions au travail (suite) 

Lectures et travaux 

Damasio, A. (2005), “Feeling Our Emotions”, Scientific American (Interview). 
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Scherer, K. (2005), “What are emotions? And how can they be measured?”, Social Science Information 44/4, pp. 695 729. 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 6, pp. 189-232. 

  

3. La Personnalité   .................................................................................................................................................................................... TD : 4.0h 

Séance 1 :  La Personnalité : Les notions de personnalité 

• Présentation des notions de personnalité à travers les auteurs et recherches 

• Qu’est-ce qu’un trait de personnalité ? 

 

Lectures et travaux 

 

- Exposés-débats 

- Extrait : « Swimming with Sharks »  

Séance 2 : La Personnalité : Les mesures de la personnalité 

Description des principaux tests de personnalité au travail : MBTI et BIG FIVE. A quoi servent-ils ? 

Lectures et travaux 

- Exposés-débats 

 

-Parent-Lamarche, A., & Marchand, A. (2016). Travail et épuisement professionnel : le rôle modérateur des traits de la personnalité. Psychologie du Travail 

et des Organisations, 22(3), 187-204.  

4.Les Valeurs   ........................................................................................................................................................................................... TD : 2.0h 

Séance 1 : Les valeurs personnelles et les valeurs socio-culturelles 

• Définition 

• Comment se forment les valeurs ? 

• Pourquoi motivent-elles ? 

• Comment les mesurer ? 

• Comment jouent-elles un rôle ? 

 

Lectures et travaux 

- Débat - Exercice de groupe - Etudes de cas 

- Boubakary, B., & Zerbib, R. (2016). L’influence des valeurs personnelles sur le comportement. Revue internationale de psychosociologie et de gestion des 

comportements organisationnels, 22(53), 65-82.  

5. La Motivation au travail   ........................................................................................................................................................................ TD : 4.0h 

Séance 1 :  La Motivation au travail : Les premières théories de la motivation 

• Définir la notion de motivation  

• Motivation par la Satisfaction des besoins : Maslow, 1943 ; Alderfer, 1969 ; F.Herzberg, 1959 ; McClelland, 1940 

 

Lectures et travaux 

- Exposés-débats-exercices de groupe 

- Forest, J., & Mageau, G. A. (2008). La motivation au travail selon la théorie de l’autodétermination. Psychologie Québec, 25(5), 33-36. 

  

Séance 2 : La Motivation au travail : théories contemporaines 

• Motivation comme processus rationnel (Vroom, 1964) 

• Motivation par détermination d’objectifs (Locke et Latham, 1968) 

• Motivation par la justice (Adams, 1963) 

• Motivation par le renforcement et les récompenses (Skinner, 1938) 

 

Lectures et travaux 

- Exposés-débats-exercices de groupe 

 

- Forest, J., Crevier-Braud, L., & Gagne, M. (2012). Mieux comprendre la motivation au travail. In Développement organisationnel : Relever les défis 

contemporains (pp. 59-89). HEC Montréal.  

6.La Perception sociale, attribution et prise décision   ................................................................................................................................. TD : 2.0h 

Séance 1 : La perception sociale : attribution et prise de décision 

• Apporter une clé de lecture à la notion de perception sociale. 

• Expliquer les différents biais cognitifs liés à la perception. 

• Discuter l’impact de la perception sur la prise de décision. 

 

Lectures et travaux 

- Etude de cas/débat. 

 

- Weiss, K., Moser, G., & Germann, C. (2006). Perception de l'environnement, conceptions du métier et pratiques culturales des agriculteurs face au 

développement durable. European review of applied psychology, 56(2), 73-81. 

  

7.les stéréotypes, les préjugés et les discriminations   ................................................................................................................................. TD : 4.0h 

Séance 1 : Définition des notions 

- Expliquer les deux notions et amener l’étudiant à réfléchir aux liens théoriques notamment avec les perceptions sociales. 

- Discuter l’impact sur la prise de décision. 

- Présentation de L’Expérience de Kenneth et Clark (black doll white doll) : 

- Discuter les résultats de cette expérience et amener l’étudiant à réfléchir au mécanisme qui amène à la discrimination.  

- L' effet Pygmalion. 

 

Lectures et travaux 

 

- Exposés-débats 
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- Reportage : "Bienvenue dans la vraie vie des femmes" (2009) 

- Jacques-Philippe Leyens et Vincent Yzerbyt (1997).  

« La formation d'impression », in Psychologie sociale. Editions : Mardaga. 

- Bénédicte Vidaillet (2012). « Jouer, ce n’est pas travailler et autres stéréotypes en management : une expérience pédagogique ». Gérer et comprendre, 

n°107, p.42-51.  

Séance 2 : Les discriminations 

Séance 2 : Les discriminations 

- Définir la notion de la discrimination et les différents cheminements au sein des groupes sociaux. Discuter les différentes formes de discrimination au travail. 

• Souligner le lien entre la discrimination, les préjugés et les stéréotypes. 

• Saisir l’intérêt d’aborder la discrimination au travail, avec des exemples provenant du monde de travail (iniquité salariale, plafond de verre, etc.) 

 

 

Lectures et travaux 

-Etude de cas/Débat 

- Laure Bereni, Catherine Marry (2019), Au travail, femmes et hommes, même destin ?, Manuel indocile de sciences sociales. Pour des savoirs résistants, 

La Découverte,  

- Maxime Morsa (2011). Lutter contre la discrimination : convaincre n’est pas vaincre, le Cercle Psy – Sciences Humaines. 

  

8.Les groupes et leurs influences   .............................................................................................................................................................. TD : 8.0h 

Séance 1 : Le comportement de groupe 

• Expliquer la notion du groupe et les mécanismes de sa constitution. 

•  Aborder la notion de la dynamique de groupe (Kurt Lewin) et celle de groupe de référence (expérience de Shérif) 

• Présentation de la vidéo (Stanford Prison Experiment) sur l'environnement carcéral (1971). 

•  Discussion de l’effet de cette expérience sur le groupe. 

 

Lectures et travaux 

- Exposés-débats 

- Rémi Casanova (2011). « Le bouc émissaire en institution : un analyseur pertinent des crises sociétales ? », Colloque International « Crise et/en éducation 

», Université Paris Ouest, Nanterre, p.1-10. 

 

  

Séance 2 :  La coopération 

- Expliquer les mécanismes qui mènent les individus à coopérer à travers des dilemmes sociaux (dilemme du prisonnier entre autres).  

- Expliquer les notions qui interfèrent avec la coopération. 

- Saisir l’intérêt de présenter les différences individuelles et le cheminement vers l’orientation vers les valeurs sociales (OVS). 

 

Lectures et travaux 

- Etude de cas/Débat. 

- Caroline Verzat, Noreen O’Shea (2019), Coopérer dans une équipe de projet entrepreneurial : une affaire de leadership ?, Questions de Pédagogies dans 

l’Enseignement Supérieur, ENSTA.  

Séance 3 :  L’influence sociale : Conformisme et normalisation 

• Expliquer le processus de l’influence sociale. 

• Présenter les différentes formes de l’influence sociale, et les principaux facteurs d’influence. 

• Discuter les expériences Ash et Shérif pour illustrer le conformisme et la normalisation. 

• Aborder l’influence sociale et la prise de décision : la théorie de l’engagement et la dissonance cognitive. 

- Prendre en compte l’influence sociale pour mieux expliquer des comportements des individus dans une situation managériale. 

Lectures et travaux 

- Etude de cas/Discussion. 

 

- Le Nudge Management, nouvelle tendance des managers. 

Article 2 : Le « nudging », une méthode douce de management. 

Article 3 : Le « nudge » comme méthode de management. 

  

Séance 4 : L’influence sociale : Soumission à l’autorité 

 

- Prendre en compte l’influence sociale pour mieux expliquer des comportements des individus dans une situation managériale (poursuite du thème de 

l’influence sociale et de la soumission à l’autorité). 

- Présentation de l'expérience de Milgram, la zone X'trème : le jeu de la Mort. 

 

 

 

Lectures et travaux 

- Etude de cas/Discussion. 

 

- Sophie Richardot (2008), Stéréotypes de genre et perception morale : les étudiants face à l'expérience de Stanley Milgram sur la soumission à l'autorité. 

C., Gautier, S. Laugier, (Éds.), Normativité du sens commun, 383-402.  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

2,00 
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 50  

 

Oraux  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 35 h 

Détails : Lecture des documents de travail sur Moodle, préparation des exposés en groupe, document à rendre après exposé. 

LECTURES RECOMMANDÉES 

Français 

- Barus-Michel, Enriquez, Levy (2006). Vocabulaire de la Psychosociologie. Editions : Erès. 

- Beauvois et Deschamps (1999). Das attitudes aux attributions. Editins : Presses Universitaires de Grenoble. 

- Beauvois (1996). La construction sociale de la personne. Editions : Presses Universitaires de Grenoble. 

- Citeau (1999). Introduction à la Psychosociologie. Editions : Armand Colin. 

- Deschamps (2000). L'explication quotidienne : perspectives psychologiques. Editions : Presses Universitaires de Rennes. 

- Eiguer et Al. (1998). La fête de famille. Editions : In Press. 

- Fischer (1996). Les concepts fondamentaux de la Psychologie sociale. Editions : Dunod. 

- Fischer (1997). La Psychologie sociale. Editions : Points. 

- Goffman (1973). La mise en scène de la vie quotidienne. Editions : Minuit. Tomes 1 et 2. 

- Leyens et Yzerbyt (1997). Psychologie sociale. Editions : Mardaga. 

- Levy (2002). Psychologie sociale : Textes fondamentaux anglais et américains. Editions : Dunod.Tome 1. 

- Lieury (2000). Psychologie générale. Editions : Dunod. 

- Moscovici (1998). Psychologie sociale. Editions : Presses Universitaires de France (7ème édition). 

- Mucchielli (2009). L'identité. Editions : Presses Universitaires de France. Collection. 

- Robbins et Judge (2011). Comportements organisationnels. Editions : Pearson (14ème édition). 

- Bertrand V. (2013) Psychosociologie en sciences de gestion, Paris : Dunod. 

 

English 

- Furnham A.(2005). The Psychology of Behaviour at Work. Hove and New York : Psychology Press. 

 

In addition to mandatory reading, students are encouraged to deepen their understanding of social psychology and organisationa behaviour through engagement 

with various sources: 

 

  

 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning. 

 

Greenberg, J. et al. (2015), Social Psychology. The Science of Everyday Life, Worth Publishing. 

 

Kahneman, D. (2011), Thinking, Fast and Slow, Penguin. 

 

Aeon Magazine and Psyche Magazine (online, selected in-depth essays) 

 

BBC Crowd Science (online podcasts, selection of psychology-related features). 

 

Quality vulgarisation websites like www.simplypsychology.org/ , https://psychology.iresearchnet.com/social-psychology/ , 

https://www.scientificamerican.com/mind-and-brain/ 

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 5 : Égalité entre les sexes 

Objectif 10 : Réduction des inégalités 

Objectif 16 : Justice et paix 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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MG03-001-G Psychology and organisational behaviour 

Course coordinator : Pascal MARTIN 
Pascal.Martin@essca.fr  — Office :  in  

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The content of the course "Psychology and Organizational Behavior" is in the logical progression of the fundamentals taught in "Management of Organizations - 

MG1-001-G" (Organization management) and in "Information and Project Management - MG02-001-G". These fundamentals, located in S1 and S2, provide 

knowledge on the theories of organizations.  

 

In S3, the student will be made aware of "the individual in the organization". Organizational behavior can be defined as "the study of human behavior in an 

organizational setting, the interface between human behavior and the organization, and the organization itself" (Moorhead & Griffin, 1995).  

 

This course prepares students to identify human factors in team management within an organization.   

 

The course addresses the concepts of Personality, Personal Values, Social Perception, Stress and Emotions, Prejudice, Stereotyping, Discrimination, Ethics, 

Work Motivation, Social Categorization, Cooperation, Social Influence. Students will be able to mobilize these concepts in order to serenely approach some of 

the specific themes of the Human Resources Management (HRM) courses in S4 such as: recruitment, diversity and inclusion, career & talent management or 

quality of life at work & CSR, psychosocial risk factors (PSR): work-life balance, discrimination, harassment, hostile work environments, conflict management, 

organizational citizenship behavior 

 

The course offers a theoretical background and also case studies from the experiences of social psychology and organizational sociology. This conceptual 

framework and these case studies are necessary to stimulate reflection and create the conditions for a professional culture in students who are preparing to 

become responsible actors and who will have to create a psychological climate that is respectful of employees and concerned with their well-being within 

organizations.  

 

In terms of transversality: 

The Psychology and Organizational Behavior course also includes various themes (e.g. discrimination, cognitive dissonance) that provide prerequisites for CSR 

and/or business ethics courses. 

The course also deals with themes (e.g. emotions, stereotypes) that can serve as theoretical bases for marketing courses (e.g. consumer behavior). 

Through lectures, the course offers students thematic openings to other disciplines in connection with basic notions of psychology and organizational behavior 

(e.g., marketing nudges, nudge management, green nudge).  

Finally, the course deals with the notion of cooperation that serves students when they are confronted with "Serioux Games". 

PREREQUISITES 

Cours de Management en 1A 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

.   .............................................................................................................................................................................................................................  

1.Psychology and organizational behaviour   .................................................................................................................................... SEMINAR : 2.0h 

Session 1 : Introduction to Psychology and Organizational Behavior 

The contributions of psychology to the understanding of organizational behaviour. 

The human factor in the organizational environment 

The contributions of psychology to the understanding of organizational behaviour. 

The emergence of social psychology as an academic discipline 

 

Readings and homework 

-Case Study  

2.Emotions   ................................................................................................................................................................................... SEMINAR : 4.0h 

Session 1 : Stress and emotion 

Session 1 : Stress and emotion 

Taxonomy and definitions: affects, emotions, mood 

An evolutionary perspective on emotions 

Typology of emotions 

The question of universality of emotions 

Findings from research on positive and negative emotions 

Emotions and cognition 

 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

Damasio, A. (2005), “Feeling Our Emotions”, Scientific American (Interview). 

Scherer, K. (2005), “What are emotions? And how can they be measured?”, Social Science Information 44/4, pp. 695 729. 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 6, pp. 189-232. 

  

Session 2 : Emotions in the workplace 

Session 2 

Emotional intelligence 

Emotions and mood at the workplace 

What is “flow”? 

Leadership and emotions 

 

Readings and homework 

Kahneman, D. (2011), Thinking, Fast and Slow, Penguin edition (selected chapters). 

Shleifer, A. (2012), “Psychologists at the Gate”, Journal of Economic Literature 2012, 50(4), pp. 1–12 

Csikszentmihalyi, M. (2004), “Flow, the secret to happiness”, TED talk. 

Dermendzhiyska, E. (2021), “Feeling, in situ”, Aeon. 

Cherniss, C. (2000), “Emotional Intelligence. What it is and why it matters”, eiconsortium.org 

  

3.Personality   ................................................................................................................................................................................. SEMINAR : 4.0h 

Session 1 :  Personality: The concepts of personality 

Session 1 :  Personality: The concepts of personality 

- Presentation of personality concepts (different authors and research findings) 

- Determinants of personality (heredity vs. the environment) 

- What is a personality trait? What is a personality type? 

 

Readings and homework 

Segal, N. (2017), “Twins: A window into human nature”, TED talk. 

Allen, A. (1998), “Nature and Nurture”, Washington Post, 11 Jan. 1998. 

Harden, K. (2018), “Heredity is only half the story”, The Spectator. 

Anthony, A. (2018), “So is it nature not nurture after all?”, The Guardian, 29. Sept. 2018. 

Case study « Swimming with Sharks » 

 

- « Swimming with Sharks »  

Session 2 : Personality: Measures of personality 

Session 2 : Personality: Measures of personality 

Description of the main personality tests at work: MBTI and BIG FIVE. What are they used for? 

 

Readings and homework 

Goldberg, L. (1993), “The Structure of Phenotypic Personality Traits”, The American Psychologis 48/1, pp. 26-34. 

Menand, L. (2018), “What Personality Tests Really Deliver”, The New Yorker, 3 Sept. 2018. 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 6, pp. 189-232. 

  

4.Values   ........................................................................................................................................................................................ SEMINAR : 2.0h 

Session 1 : Personal and socio-cultural values 

 

Session 1 : Personal and socio-cultural values 

- Definition of values 

- How are values formed? 

- Why do they motivate? 

- How can they be measured? 

- How do they play a role? 

 

Readings and homework 

Schwartz, S.(2012), „An Overview of the Schwartz Theory of Basic Values.” Online Readings in Psychology and Culture, 2(1) 

Inglehart, R. (1999), “Globalization and Postmodern Values”, The Washington Quarterly, 23:1 pp. 215–228. 

Hitlin, S. and Piliavin, J. (2004), “Values: Reviving a Dormant Concept”, Annual Review of Sociology, Vol. 30, pp. 359–393. 

  

5. Motivation at work   ..................................................................................................................................................................... SEMINAR : 4.0h 

Session 1 :  Motivation at work: The first theories of motivation 

Session 1 :  Motivation at work: The first theories of motivation 

- Defining the concept of motivation  

- Motivation through the satisfaction of needs: Maslow, 1943; Alderfer, 1969; F. Herzberg, 1959; McClelland, 1940 

 

Readings and homework 

Pink, D. (2009), “The puzzle of motivation”, TED talk. 

MacLellan, Lila (2019), “Maslow’s pyramid is based on an elitist misreading of the psychologist’s work”, Quartz, 10 Apr 2019. 

Rutledge, P. (2011), “Social Networks: What Maslow Misses”, Psychology Today. 

Steel, C. (2019), “How Can I Motivate Myself?”, BBC Crowd Science. 

McClelland, D. and Burnham, D. (1976), “Power Is the Great Motivator”, Harvard Business Review (reprint 2003). 

 

  

Session 2 : Motivation at work: contemporary theories 

Session 2 : Motivation at work: contemporary theories 

- Motivation as a rational process (Vroom, 1964) 

- Motivation by goal setting (Locke and Latham, 1968) 

- Motivation by justice (Adams, 1963) 
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- Motivation by reinforcement and rewards (Skinner, 1938) 

 

Readings and homework 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 4, pp. 127135.  

6.Social perception, attribution and decision making   ..................................................................................................................... SEMINAR : 2.0h 

Session 1 : Social perception: attribution and decision making 

 

Session 1 : Social perception: attribution and decision making 

- To provide a key to the notion of social perception. 

- Explain the different cognitive biases related to perception. 

- Discuss the impact of perception on decision making. 

 

Readings and homework 

Nisbett, R. and DeCamp Wilson, T. (1977), “The Halo Effect”, Journal of Feisonality and Social Psychology, Vol 35, No. 4, pp. 250-256 

Kahneman, D. (2011), Thinking, Fast and Slow, Penguin edition (selected chapters). 

Ariely, D. (2008) “Are we in control of our own decisions?”, TED talk. 

Kadesky, E. (2020), “Coronavirus and cognitive bias”, The Conversation, 20 May 2020. 

  

7.Prejudices, stereotypes and discriminations   ............................................................................................................................... SEMINAR : 4.0h 

Session 1 : Definitions of concepts 

- Explain the two concepts and get the student to think about the theoretical connections especially with social perceptions. 

- Discuss the impact on decision making. 

- Presentation of the Kenneth and Clark Experiment (black doll white doll): 

- Discuss the results of this experiment and get the student to think about the mechanism that leads to discrimination.  

- The Pygmalion effect. 

Readings and homework 

Greenberg, J. et al. (2015), Social Psychology. The Science of Everyday Life, Worth Publishing, Chapter 10, pp. 350-389. 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 13, pp. 463-504. 

- Presentation of the Kenneth and Clark Experiment (black doll white doll): 

- Discussion of this experiment: what are the mechanism that leads to discrimination? 

Bloom, P. (2014), “Can prejudice ever be a good thing?”, TED talk. 

 

  

Session 2 : Discriminations 

Session 2 : Discriminations 

- Define the concept of discrimination and the different pathways within social groups. Discuss the different forms of discrimination in the workplace. 

- Emphasize the link between discrimination, prejudice and stereotypes. 

- Understand the value of addressing discrimination in the workplace, with examples from the work world (salary inequity, glass ceiling, etc.) 

 

 

Readings and homework 

Meyerson, D and Fletcher, J. (2000), “A Modest Manifesto for Shattering the Glass Ceiling”, Harvard Business Review. 

Whawell, S. (2018), “Women are shattering the glass ceiling only to fall off the glass cliff”; The Conversation, 12 Apr. 2018. 

  

8.Social influence   ......................................................................................................................................................................... SEMINAR : 8.0h 

Session 1 : Group behavior 

Session 1 : Group Behaviour 

- Explain the concept of the group and the mechanisms of its constitution. 

- To approach the notion of group dynamics (Kurt Lewin) and that of the reference group (Sherif's experiment) 

- Presentation of the video (Stanford Prison Experiment) on the prison environment (1971). 

- Discussion of the effect of this experiment on the group. 

 

 

Readings and homework 

Shariatmadari, D. (2018), “The troubling legacy of the Robbers Cave experiment”, The Guardian, 16 Apr. 2018. 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 14, pp. 507-540. 

Greenberg, J. et al. (2015), Social Psychology. The Science of Everyday Life, Worth Publishing, Chapter 9, pp. 312-347. 

Sherif, M. et al. (1961), Intergroup Conflict and Cooperation: The Robbers Cave Experiment, Chapter 8, pp. 197-212. 

Konnikova, M. (2012), “The easy spontaneity of intergroup conflict”, Scientific American, 5 Sept. 2012. 

 

  

Session 2 : Cooperation 

Session 2 : Cooperation 

- Explain the mechanisms that lead individuals to cooperate through social dilemmas (e.g., prisoner's dilemma).  

- Explain the concepts that interfere with cooperation. 

- Understand the value of presenting individual differences and the pathway to social value orientation (SVO). 

 

Readings and homework 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, Chapter 9, pp. 303-339. 

Greenberg, J. et al. (2015), Social Psychology. The Science of Everyday Life, Worth Publishing, Chapter 13, pp. 472-505. 

Marsh, A. (2016), “Why some people are more altruistic than others”, TED talk. 

Stewart, A. (2015), “New take on game theory offers clues on why we cooperate”, The Conversation, 11 March 2015. 

  

Session 3 : Social influence: Conformism and normalization 

Session 3 : Social influence: Conformism and normalization 

- Explain the process of social influence. 

- Introduce the different forms of social influence, and the main factors of influence. 
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- Discuss the Ash and Sherif experiments to illustrate conformity and normalization. 

- Address social influence and decision making: commitment theory and cognitive dissonance. 

- Take into account social influence to better explain the Behaviour of individuals in a managerial situation. 

 

 

Readings and homework 

Schwartz, J. and Wald, M. (2003), „'Groupthink' Is 30 Years Old, And Still Going Strong”, The New York Times, 9 March 2003 

Spence, C. (2015), “Why don’t we feel more guilty about eating animals?”, The Conversation, 11 Nov. 2015. 

Vergin, J. (2021), “The meat paradox: Why we eat animals even though we don't want to”, Deutsche Welle, 22 Feb. 2021. 

Yates, T. (2020), “Why is the government relying on nudge theory to fight coronavirus?”, The Guardian, 13 March 2020 

Nesterak, E. (2018), “Nudge Turns 10: A Q&A with Richard Thaler”, Behavioral Scientist, 25 Sept. 2018. 

Farkas, A. (2018), “The Future of Social Influence”, TED talk. 

Saunders, W. (2019), “The Dangers of Social Conformity”, TED talk. 

  

Session 4 : Social influence: Submission to authority 

Session 4 : Social influence: Submission to authority 

- Taking into account the social influence to better explain the Behaviour of individuals in a managerial situation (continuation of the theme of social influence 

and submission to authority). 

- Presentation of Milgram's experiment, the X'treme zone: the Death game. 

 

Readings and homework 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning, pp. 315-318. 

Rzowadowska, A. (2018), “Milgram’s Experiment and its Implications for Human Behaviour”, Medium, 20 Oct. 2018. 

Romm, C. (2015), “Rethinking One of Psychology's Most Infamous Experiments”, The Atlantic, 28 Jan. 2015. 

Reichler, S; and Haslam A. (2011), “Stanley Milgram taught us we have more to fear from zealots than zombies”, The Guardian, 1 Sept. 2011. 

Diski, J. (2004), “XXX”, The London Review of Books, 18 Nov. 2004 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 35 h 

Details : Reading of working documents on Moodle, preparation of group presentations, presentation paper. 

BIBLIOGRAPHY 

Français 

- Barus-Michel, Enriquez, Levy (2006). Vocabulaire de la Psychosociologie. Editions : Erès. 

- Beauvois et Deschamps (1999). Das attitudes aux attributions. Editins : Presses Universitaires de Grenoble. 

- Beauvois (1996). La construction sociale de la personne. Editions : Presses Universitaires de Grenoble. 

- Citeau (1999). Introduction à la Psychosociologie. Editions : Armand Colin. 

- Deschamps (2000). L'explication quotidienne : perspectives psychologiques. Editions : Presses Universitaires de Rennes. 

- Eiguer et Al. (1998). La fête de famille. Editions : In Press. 

- Fischer (1996). Les concepts fondamentaux de la Psychologie sociale. Editions : Dunod. 

- Fischer (1997). La Psychologie sociale. Editions : Points. 

- Goffman (1973). La mise en scène de la vie quotidienne. Editions : Minuit. Tomes 1 et 2. 

- Leyens et Yzerbyt (1997). Psychologie sociale. Editions : Mardaga. 

- Levy (2002). Psychologie sociale : Textes fondamentaux anglais et américains. Editions : Dunod.Tome 1. 

- Lieury (2000). Psychologie générale. Editions : Dunod. 

- Moscovici (1998). Psychologie sociale. Editions : Presses Universitaires de France (7ème édition). 

- Mucchielli (2009). L'identité. Editions : Presses Universitaires de France. Collection. 

- Robbins et Judge (2011). Comportements organisationnels. Editions : Pearson (14ème édition). 

- Bertrand V. (2013) Psychosociologie en sciences de gestion, Paris : Dunod. 

 

English 

- Furnham A.(2005). The Psychology of Behaviour at Work. Hove and New York : Psychology Press. 

 

In addition to mandatory reading, students are encouraged to deepen their understanding of social psychology and organisationa behaviour through engagement 

with various sources: 

 

  

 

Baumeister, R. and Bushman, B. (2012), Social Psychology and Human Nature, Cengage Learning. 
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Greenberg, J. et al. (2015), Social Psychology. The Science of Everyday Life, Worth Publishing. 

 

Kahneman, D. (2011), Thinking, Fast and Slow, Penguin. 

 

Aeon Magazine and Psyche Magazine (online, selected in-depth essays) 

 

BBC Crowd Science (online podcasts, selection of psychology-related features). 

 

Quality vulgarisation websites like www.simplypsychology.org/ , https://psychology.iresearchnet.com/social-psychology/ , 

https://www.scientificamerican.com/mind-and-brain/ 

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 5: Gender Equality 

Goal 10: Reduced Inequality 

Goal 16: Peace and Justice Strong Institutions 

Goal 17: Partnerships to achieve the Goal 
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MG04-001-G Human Resources Management 

Course coordinator : Alistair CHEYNE 
alistair.cheyne@essca.fr  — Office :  in BORDEAUX 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The course addresses the fundamental Human Resource functions (including recruitment, selection, training, compensation, and employee relations) as well as 

introducing more contemporary issues like diversity, well-being, and new forms of work.  Students will be able to relate these issues to a range of workplaces.  

The course will present outlines of major practices and policies together with exercises and case studies to illustrate points and stimulate reflection and 

learning.  The fundamental appreciation of people management covered in this module, and its predecessors, will be invaluable in any future profession or 

occupation. 

PREREQUISITES 

MG01-001-G 

MG03-001-G 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

 

ORGANIZATION 

1.Fundamental Human Resource Management functions   ............................................................................................................. SEMINAR : 16.0h 

Session 1 : Introduction to Human Resource Management 

- Situate the HR function in history of management 

- Distinguish different HRM approaches 

- Describe the strategic function of HRM 

Readings and homework 

Group meetings to decide on presentation content  

Session 2 : Recruitment 

- Define HR marketing 

- Identify and analyze recruitment methods and alternatives to recruitment 

- State and explain challenges in recruitment 

Readings and homework 

  

Session 3 : Employee Selection 

- Explain the strategic function of selection 

- Describe the selection process 

- Identify and analyze assessment methods used in selection 

Readings and homework 

  

Session 4 : Training 

- Discuss the relevance and importance of learning and development to HRM 

- Outline the systematic training cycle 

Readings and homework 

  

Session 5 : Performance Appraisal 

- Understand the role of performance appraisal in the development of human capital 

- Analyse organizational appraisal practices 

Readings and homework 

  

Session 6 : Compensation and Benefits 

- Define compensation and benefits policies and tools 

- Explain the principal elements of the benefits package and their implications for HR practice. 

- Understand the challenges of employees’ motivation through pay 

Readings and homework 

  

Session 7 : Employee Relations I: Employee Engagement 

- Understand the role of effective employment relations in increased employee potential and commitment. 

- Analyse the nature of unions and collective bargaining 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr


280 
 

 

Session 8 : Employee Relations II: Employee Participation 

- Describe the role that direct and representative forms of employee involvement and participation play within organisations. 

- Analyse employee engagement practices 

Readings and homework 

  

2.Diverse workforce   ....................................................................................................................................................................... SEMINAR : 4.0h 

Session 9 : International HRM 

- Define strategies, structures and processes in IHRM 

- Describe the six HR core functions in the international context 

- Identify and analyze challenges of IHRM 

Readings and homework 

  

Session 10 : Diversity Management 

- Define the challenges of diversity management 

- Describe the impact of diverstity on organisations 

- Identify and critically policies and programs related inclusive practices 

Readings and homework 

  

3.Work and Well-being   .................................................................................................................................................................. SEMINAR : 4.0h 

Session 11 : Healthy Work Environment 

- Define and describe a healthy work environment.  

- Identify and evaluate psychosocial risk factors. 

- Recognize and manage early warning signs of psychosocial risk factors and prevent their (re)occurrence. 

Readings and homework 

  

Session 12 : Promoting Well-being 

- Understand and indicate how to deal with unhealthy work environments. 

- Identify and apply factors that promote well-being at work. 

Readings and homework 

  

4.Contemporary issues in HRM   ...................................................................................................................................................... SEMINAR : 6.0h 

Session 13 : Changing Nature of Work 

- Develop awareness on our changing relationship to work, and how it does affect HRM nowadays (flexibility) 

- Identify ethical issues in contemporary HRM and work relations 

Readings and homework 

  

Session 14 : Knowledge and Technology 

- Understand the importance of knowledge management in HRM practices 

- Develop awareness on contemporary issues in Talent Management 

Readings and homework 

  

Session 15 : Recap session 

- Define fundamental HRM functions and their purpose 

- Analyze critical HR related situations 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Preparation of case studies, completion of on-line formative assessment, preparation of groups project, exam revision 

BIBLIOGRAPHY 
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A. Wilkinson, T. Dundon and T. Redman (2021) Contemporary Human Resource Management: Text and Cases (6th ed.). Sage 

M Armstrong (2021) Armstrong’s Handbook of Strategic Human Resource Management (7th ed.). Kogan Page 

M Marchington, A Wilkinson, R Donnelly and A Kynighou (2021) Human Resource Management at Work (7th ed.). Kogan Page 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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MG05-001-G HUMAN RESOURCES MANAGEMENT & DROIT DU TRAVAIL FRANCAIS ET DE L'UNION 

EUROPEENNE 

Responsable de cours : Juliette EVON 
juliette.evon@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES  

Semestre :  05 & 06  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Heures totales : 45,00  — Crédits ECTS : 6,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

 

PRÉSENTATION GÉNÉRALE 

The first part of the module – Human Resource Management – is an introduction to HR activities that concern managers within organizations. It will lay special 

emphasis on the role of managers in developing the human capital of their teams by taking part in recruiting, compensating, appraising and managing careers 

of employees.  

 

La deuxième partie du cours – Droit du travail – est enseignée en français. Elle appréhende l’ensemble des règles juridiques qui gouvernent les rapports de 

travail entre employeurs et salariés, qu’il s’agisse des rapports individuels comme des rapports collectifs. Elle met en évidence l’impact du droit du travail 

communautaire sur le droit français. 

 

Dans ce cours, 50% de la note provient de HRM (à l’intérieur de cette partie, 55% provient de l’examen final et 45% du contrôle continu) et 50% de droit du 

travail (60% provient de l’examen final, 40% de l’examen intermédiaire). 

 

PRÉREQUIS 

For HRM: Principles of Management MGT 110, Social psychology of organizations MGT 210 (MG03-001-G) 

Pour Droit du travail: Introduction au droit et droit des obligations ENV 230 (DR03-001-G) 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

         1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, droit) à des situations 

courantes en entreprise 

2 Capacités intellectuelles 

         2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

         2.4 Raisonner et argumenter de manière critique sur un concept et dans le cadre d'un projet. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

         3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

 

ORGANISATION 

1.Human Resource Management   ............................................................................................................................................................ TD : 21.0h 

Séance 1 : Human Resources and Management 

Origin of HR ; Strategic HRM: human capital ; Role of HR managers (Ulrich's approach) ; Sharing HR with team managers 

Lectures et travaux 

  

Séance 2 : Human capital development 

What is Human Capital (student's presentation) ; Concept's definition : knowledge, craft, skills, job, trade, position, function ; Team managers key role in 

Human Capital development 

Lectures et travaux 

  

Séance 3 : Recruitment 

Discrimination at the workplace (student's presentation) ; Identification of needs ; Research of candidates ; Selection ; Integration 

Lectures et travaux 

  

Séance 4 : Compensation and benefits 

Motivation and equity (student's presentation) ; Means of compensation ; Motivation without compensation (wellness, friendly supervision...) ; 

Compensation policy 

Lectures et travaux 

  

Séance 5 : Career management and training 

Attractiveness and job loyalty (students' presentation) ; Career, mobility, training ; Career and skills management process 

Lectures et travaux 

  

Séance 6 : Job performance appraisal 

Appraisal perception in the workplace (students' presentation) ; Link between performance and appraisal ; Job performance review 
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Lectures et travaux 

  

Séance 7 : Team managers at the core of HRM 

Role of managers in HRM (students' presentation) ; HRM challenges in a prospective overview 

Lectures et travaux 

  

2.Droit du travail français et de l'Union Européenne   ................................................................................................................................ TD : 21.0h 

Séance 1 : Cours 1 - CEO Compensation 

Programmes de rémunération et incitations à la performance 

Qui décide des programmes de rémunération des PDG? 

Performance de l'entreprise et sa mesure 

Le PDG est-il rémunéré pour une gestion responsable? 

Lectures et travaux 

Switzerland votes on executive compensation: What was the outcome?  

Séance 2 : Cours 2 - Le contrat de travail: la protection 

- La suspension et les changements affectant le contrat de travail 

  - Les motifs et modalités de rupture du contrat de travail 

Lectures et travaux 

Cours et documents donnés en cours  

Séance 3 : Cours 3 - Les conditions de travail et la rémunération 

- La durée du travail, les repos et congés 

  - La discipline 

  - Le salaire et l’association du salarié aux résultats 

Lectures et travaux 

Cours et documents donnés en cours  

Séance 4 : TD 1 & 2 : Le contrôle de la réglementation du travail & Les clauses particulières du contrat de travail 

- L’inspection du travail  

  - Le conseil de prud'hommes 

 

- Les clauses de non-concurrence 

 - La clause de mobilité 

 - La clause d’objectif 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance  

Séance 5 : TD 3 & 4 : La rupture du contrat de travail & Le temps de travail et son aménagement 

- Le licenciement pour motif personnel 

  - La rupture conventionnelle 

 

 - Les heures supplémentaires 

  - L’individualisation du temps de travail 

Lectures et travaux 

Quizz de contrôle de connaissance, résolution de cas pratiques, analyse de documents juridiques et doctrinaux donnés préalablement à la séance  

Séance 6 : Cours 4 - La représentation des salariés 

- La représentation désignée et la représentation élue 

  - La protection des représentants du personnel 

Lectures et travaux 

Cours et documents donnés en cours  

Séance 7 : Cours 5 - La négociation collective et les conflits 

- La négociation collective  

  - Les conflits collectifs 

Lectures et travaux 

Cours et documents donnés en cours  

Répartition des heures :  TD : 42.0h 

 

ÉVALUATION 
 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 57,5 % 

 

Ecrits individuels 

 

2,5 h  

Examen Intermédiaire (EI) 20 % (Droit du Travail) 

 

 

Ecrit individuel 

 

 

0,5 h  

Contrôle Continu (CC) 22,5 %  

 

 

Ecrits – Oraux collectifs (HRM)   

 

 

TRAVAIL PERSONNEL 

Volume : 50 h 
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Détails : Pour Droit du travail : Il est nécessaire de travailler régulièrement chaque semaine. En particulier, chaque séance de TD doit être préparée à l'avance. 

 

LECTURES RECOMMANDÉES 
For HRM: 

- DESSLER G. (2011), Human Resource Management 12th edition, London, Pearson 

 

For CSR: 

- CROWTHER D. & ORTIZ MARTINEZ E. (2004), Corporate social responsibility: history and principles, Social Responsibility World; Penang; Ansted University 

Press, pp 102-107 

- CARROLL A.B. (1979) A Three-Dimensional Conceptual Model of Corporate Performance, The Academy of Management Review, Vol. 4, No. 4, Oct., pp. 497-

505 

- KOTLER P. & LEE N. (2005), Corporate Social Responsibility: Doing the Most Good for Your Company and Your Cause, Publisher: John Wiley & Sons Inc, 

2005 (e-book) 

- DONALDSON T. & PRESTON L. (1995), The Stakeholders Theory of Corporation: Concepts, Evidence and Implications, Academy of Management Review, 

20(1), pp.65-91 

- Epstein, R. A. and McCall, J. J. (2012) ‘Is “Employment at Will” Good Social Policy?’, in Newton, L. H., Englehardt, E. E., and Pritchard, M. S. (eds) Taking 

Sides. Clashing Views in Business Ethics and Society. 12th edn. New York: McGraw-Hill, pp. 213–23 

- Hansmann, H. B. (1996) The Ownership of Enterprise. Cambridge and London: The Belknap Press of Harvard University Press. 

- Jensen, M. C. (2000) ‘Value Maximization and the Corporate Objective Function’, in Beer, M. and Nohria, N. (eds) Breaking the Code of Change. Boston, 

Massachusetts: Harvard Business School Press, pp. 37–57. 

 

Pour Droit du travail: 

Bayo E. (2014), Droit de l'entreprise (introduction au droit, droit des obligations, droit des affaires, droit du travail): cours, exercices, corrigés, éléments de 

méthodologie), Larcier, 386 pages 

Ray JE. (2017), Droit du travail, droit vivant 2018, Liaisons, 427 pages 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
Objectif 5 : Égalité entre les sexes 

Objectif 10 : Réduction des inégalités 

Objectif 16 : Justice et paix 
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MG05-001-G HUMAN RESOURCES MANAGEMENT & CORPORATE SOCIAL RESPONSIBILITY 

Course coordinator : Juliette EVON 
juliette.evon@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

 

OVERALL DESCRIPTION 

The first part of the module – Human Resource Management – is an introduction to HR activities that concern managers within organizations. It will lay special 

emphasis on the role of managers in developing the human capital of their teams by taking part in recruiting, compensating, appraising and managing careers 

of employees.  

The second part of the course – Corporate Social Responsibility – addresses issues of job market regulation, stakeholder theory and corporate governance 

structures, which govern the ways corporations operate and interact with its stakeholders. The module aims at fostering a critical approach to pro-stakeholder 

views that often overlook organization science insights, and at building a realistic understanding of the limits and prospects of stakeholder engagement. 

 

In this course, 50% of the mark comes from HRM (within which 55% comes from the final exam and 45% comes from continuous assessment) and 50% of the 

mark comes from CSR (within which 60% comes from the final exam and 40% from continuous assessment). 

 

PREREQUISITES 

For HRM: Principles of Management MGT 110, Social psychology of organizations MGT 210 (MG03-001-G) 

Pour Droit du travail: Introduction au droit et droit des obligations ENV 230 (DR03-001-G) 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

         1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to common situations in a 

company. 

2 Intellectual capacities 

         2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

         2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

         3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Human Resource Management   ................................................................................................................................................. SEMINAR : 21.0h 

Session 1 : Human Resources and Management 

Origin of HR ; Strategic HRM: human capital ; Role of HR managers (Ulrich's approach) ; Sharing HR with team managers 

Readings and homework 

  

Session 2 : Human capital development 

What is Human Capital (student's presentation) ; Concept's definition : knowledge, craft, skills, job, trade, position, function ; Team managers key role in 

Human Capital development 

Readings and homework 

  

Session 3 : Recruitment 

Discrimination at the workplace (student's presentation) ; Identification of needs ; Research of candidates ; Selection ; Integration 

Readings and homework 

  

Session 4 : Compensation and benefits 

Motivation and equity (student's presentation) ; Means of compensation ; Motivation without compensation (wellness, friendly supervision...) ; 

Compensation policy 

Readings and homework 

  

Session 5 : Career management and training 

Attractiveness and job loyalty (students' presentation) ; Career, mobility, training ; Career and skills management process 

Readings and homework 

  

Session 6 : Job performance appraisal 

Appraisal perception in the workplace (students' presentation) ; Link between performance and appraisal ; Job performance review 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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Session 7 : Team managers at the core of HRM 

Role of managers in HRM (students' presentation) ; HRM challenges in a prospective overview 

Readings and homework 

  

2.Corporate Social Responsibility   ................................................................................................................................................ SEMINAR : 21.0h 

Session 1 : CEO Compensation 

- Compensation packages and performance incentives 

- Who decides over CEO compensation packages? 

- Firm performance and its measurement 

- Are CEO compensated for responsible management? 

Readings and homework 

Jensen, Michael C. (1998). “CEO Incentives: It’s Not How Much You Pay, But How.” In Michael C. Jensen (ed) Foundations of Organizational Strategy, pp. 

270–98.  

Session 2 : Stakeholders, value maximization and the corporate objective function 

- Principles to guide trade-offs when managing stakeholders. 

  - The ambiguity of stakeholder theory. 

  - Why stakeholder theory doesn’t specify trade-offs among various dimensions. 

Readings and homework 

Jensen, M. C. (2000) ‘Value Maximization and the corporate Objective Function’, in Beer, M. and ohria, N. (eds) Breaking the Code of Change. Boston, 

Massachusetts: Harvard Business School ress, pp. 37–57. 

CASE STUDY: Why PETA buys stock in companies it protests.  

Session 3 : The stakeholder board of directors 

- Representation of stakeholder groups in the board. 

  - Voting rights among stakeholder representatives. 

  - Stakeholder groups and the election of representatives. 

Readings and homework 

Evan, W. M. and Freeman, E. R. (1993) ‘A 

Stakeholder Theory of the Modern Corporation: Kantian Capitalism’, in Beauchamp, T. L. and Bowie, N. E. (eds) Ethical Theory and Business. 3rd edn. New 

Jersey: Prentice Hall, Inc., pp. 97–106 

CASE STUDY: Here's my plan to save Twitter: let's buy it  

Session 4 : Benefit corporation 

- Single-class stock structures. 

  - Multi-class stock structures. 

  - Two-tier boards. 

  - Board structure impact on CSR. 

Readings and homework 

MacLeod Heminway, J. (2017) ‘Corporate Purpose and Litigation Risk in Publicly Held U.S. Benefit Corporations’, Seattle University Law Review, 40(2), pp. 

611–682. 

CASE STUDY: Idealism that may leave shareholders wishing for pragmatism.  

Session 5 : CSR and charter competition in the US and the EU 

- Charter competition. 

  - The doctrine of conflicts of law. 

  - The internal affairs doctrine. 

  - The cost of corporations' internal affairs rules. 

Readings and homework 

Greenfield, K. (2006) ‘Democracy and the Dominance of Delaware’, in The Failure of Corporate Law. Fundamental Flaws & Progressive Possibilities. 

Chicago and London: The University of Chicago Press, pp. 107–122. 

CASE STUDY: Want to fix US corporations? Put regular workers on company boards  

Session 6 : Discussing a classic: Milton Friedman 

- Is the social responsibility of business to increase profits? 

Readings and homework 

Friedman, M. (2007) ‘The Social Responsibility of Business Is to Increase Its Profits’, in Zimmerli, W. C., Richter, K., and Holzinger, M. (eds) Corporate Ethics 

and Corporate Governance. Berlin and Heidelberg: Springer-Verlag, pp. 173–178. 

  

Session 7 : Conclusion 

- Practice exam.    

  

 

 

Readings and homework 

Lecture’s own: Practice exam.  

Course hours :  SEMINAR : 42.0h 

 

ASSESSMENT 
   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 57,5 % 

 

Written exams individual 

 

 

3 h 

Continuous Assessment (CA) 42, 5 % 

 

 

Written - Oral exams Group (HRM)   

 

 

 

PERSONAL WORK 
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Volume : 50 h 

Details : For HRM and CSR: Review the previous session for the following one, présentations to proceed. 

 

BIBLIOGRAPHY 
For HRM: 

- DESSLER G. (2011), Human Resource Management 12th edition, London, Pearson 

 

For CSR: 

- CROWTHER D. & ORTIZ MARTINEZ E. (2004), Corporate social responsibility: history and principles, Social Responsibility World; Penang; Ansted University 

Press, pp 102-107 

- CARROLL A.B. (1979) A Three-Dimensional Conceptual Model of Corporate Performance, The Academy of Management Review, Vol. 4, No. 4, Oct., pp. 497-

505 

- KOTLER P. & LEE N. (2005), Corporate Social Responsibility: Doing the Most Good for Your Company and Your Cause, Publisher: John Wiley & Sons Inc, 

2005 (e-book) 

- DONALDSON T. & PRESTON L. (1995), The Stakeholders Theory of Corporation: Concepts, Evidence and Implications, Academy of Management Review, 

20(1), pp.65-91 

- Epstein, R. A. and McCall, J. J. (2012) ‘Is “Employment at Will” Good Social Policy?’, in Newton, L. H., Englehardt, E. E., and Pritchard, M. S. (eds) Taking 

Sides. Clashing Views in Business Ethics and Society. 12th edn. New York: McGraw-Hill, pp. 213–23 

- Hansmann, H. B. (1996) The Ownership of Enterprise. Cambridge and London: The Belknap Press of Harvard University Press. 

- Jensen, M. C. (2000) ‘Value Maximization and the Corporate Objective Function’, in Beer, M. and Nohria, N. (eds) Breaking the Code of Change. Boston, 

Massachusetts: Harvard Business School Press, pp. 37–57. 

 

Pour Droit du travail: 

Bayo E. (2014), Droit de l'entreprise (introduction au droit, droit des obligations, droit des affaires, droit du travail): cours, exercices, corrigés, éléments de 

méthodologie), Larcier, 386 pages 

Ray JE. (2017), Droit du travail, droit vivant 2018, Liaisons, 427 pages 

 

SUSTAINABLE DEVELOPMENT GOALS 
Goal 5: Gender Equality 

Goal 10: Reduced Inequality 

Goal 16: Peace and Justice Strong Institutions 
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MG05-013-G GESTION DES RESSOURCES HUMAINES 

Responsable de cours : Juliette EVON 
juliette.evon@essca.fr — Bureau :    à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES  

Semestre :  05  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 15,00  — Crédits ECTS : 3,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le cours présente une introduction à la gestion des ressources humaines (GRH), qui vise à repérer les évolutions récentes de la gestion des personnes en 

milieu de travail et à permettre aux étudiants de développer une compréhension et une vision des défis en matière de GRH. En effet cette discipline a connu de 

profonds changements et est soumise à des injonctions qui peuvent parfois paraître contradictoires, telles que concilier les intérêts de l’entreprise et ceux du 

personnel mais aussi d’adapter les effectifs tout en tenant compte des contraintes juridiques et financières. L’accent est donc posé sur les problématiques 

socio-économiques contemporaines, lesquelles appellent une redéfinition des relations entre les parties prenantes de l’entreprise et une évolution des 

pratiques traditionnelles de GRH. Le cours cherche plus précisément à apprécier les enjeux, interroger les pratiques et rendre compte des avancées dans le 

domaine de la professionnalisation de la fonction RH, la prise en compte des risques psychosociaux, du recrutement, de la rémunération, de l’évaluation de la 

performance et de l’organisation du travail. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

 

ORGANISATION 

1.Gestion des ressources humaines, définitions, défis et nouvelles approches   ......................................................................................... TD : 13.5h 

Séance 1 : Le cadre de la gestion des ressources humaines 

Cette séance a pour objectif d'introduire et de définir la gestion des ressources humaines, notamment en interrogeant les étudiants sur leur connaissance sur 

ce sujet, à travers des questions ouvertes, pour initier les interactions et un quizz de connaissance. 

Lectures et travaux 

Peretti, J. M., & Peretti, J. M. (1998). Ressources humaines et gestion des personnes. Vuibert. 

Peretti, J. M. (2020). Gestion des ressources humaines. Vuibert. 

  

Séance 2 : Des origines aux nouvelles approches de la gestion des ressources humaines 

Cette séance a pour objectif de faire un retour sur les origines de la gestion des ressources humaines, introduites en première séance. Cette séance permet 

d'identifier et de définir les différents enjeux, elle se clôture par une ouverture sur les nouvelles approches en gestion des ressources humaines. 

Lectures et travaux 

Haines, V., & Arcand, M. (1997). Évolution de la pratique de la gestion des ressources humaines: une analyse de contenu d'annonces de presse (1975-

1985-1995). Relations industrielles/Industrial Relations, 52(3), 583-607. 

Pichault, F., & Nizet, J. (2000). la gestion des ressources humaines. présentation en séminaire MGRH Grand.  

Séance 3 : Prévisions et marketing au service de la gestion des ressources humaines 

Cette troisième séance sert à mettre en avant l'intérêt d'adopter une approche prévisionnelle à travers une gestion prévisionnelle des emplois et des 

compétences, et d'intégrer des caractéristiques du marketing à cette notion, notamment pour aider au développement de l'attractivité des entreprises, et 

encore plus dans leur rôle d'employeur. 

Lectures et travaux 

Panczuk, S., & Point, S. (2011). Enjeux et outils du marketing RH: promouvoir et vendre les ressources humaines. Editions Eyrolles. 

Brillet, F., & Gavoille, F. (2017). Marketing RH: Réussir l'orientation marché de la politique RH. Dunod. 

Soulez, S., & Poujol, F. Marketing et GRH: un avenir commun?.  

Séance 4 : Gestion du cycle de vie des salariés 

La séance 4 met en avant l'intérêt de la gestion des âges en ressources humaines et propose de définir le cycle de vie du salarié au sein des entreprises. 

Lectures et travaux 

Godelier, E. (2007). Pyramide des âges et gestion des ressources humaines. Vingtième Siècle. Revue d'histoire, (3), 127-142. 

Dupray, A., & Recotillet, I. (2009). Mobilités professionnelles et cycle de vie. Économie et statistique, 423(1), 31-58.  

Séance 5 : Une dimension éthique de la gestion des ressources humaines 

Cette dernière séance propose d'intégrer une dimension primordiale dans la gestion des ressources humaines, à savoir celle de l'éthique. L'éthique s'étend à la 

responsabilité sociale des entreprises, à la discrimination, en y déclinant les différents critères. La notion d'audit social y est également introduite. 

Lectures et travaux 

Hireche, L., & El Mourabet, B. (2007). Ethique et gestion des ressources humaines: une revue critique de la littérature théorique et empirique. Revue de 

lorganisation responsable, 2(1), 51-70. 

Beaupré, D., Cloutier, J., Gendron, C., Jiménez, A., & Morin, D. (2008). Gestion des ressources humaines, développement durable et responsabilité sociale. 

Revue internationale de psychosociologie, 14(33), 77-140.  

Répartition des heures :  TD : 13.5h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 
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Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

1,50 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 8 h 

Détails : Lire et porter une réflexion sur les documents distribués en cours  

Préparer des études de cas et ouvrir à la discussion  

Participer aux débats lors des séances 

Préparer un exposé sur une problématique en GRH, en lien avec un des thèmes d'une des séances 

LECTURES RECOMMANDÉES 

Anne DIETRICH, Frédérique PIGEYRE, (2011). La gestion des ressources humaines. Collection « Repères » N° 415, La Découverte. 

Fabienne AUTIER (2009). L’antibible des ressources humaines : recrutement, formation, gestion des compétences, mobilité... : 10 principes de la GRH à l’épreuve 

des faits. Village Mondial. 

Patrick GILBERT (2011). La gestion prévisionnelle des ressources humaines, 2e éd., Collection : Repères n°446, La Découverte. 

Peretti J.-M., (1996), Tous DRH, Les Editions d'Organisation 

Thevenet M., Dejoux C., Marbot E., Bender A.F., (2007), Fonctions RH. Politiques, métiers et outils, Pearson Education 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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MG05-013-G HUMAN RESOURCES MANAGEMENT 

Course coordinator : Juliette EVON 
juliette.evon@essca.fr  — Office :  in BOULOGNE-BILLANCOURT 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 15,00 — ECTS credits : 3,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course provides an introduction to human resource management (HRM), which seeks to identify recent developments in the management of people in the 

workplace and to enable students to develop an understanding and vision of the challenges in HRM. In fact, this discipline has undergone profound changes 

and is subject to injunctions which can sometimes seem contradictory, such as balancing the interests of the company and those of the staff but also adapt the 

workforce while taking into account the legal and financial constraints . Emphasis is placed on contemporary socio-economic issues, which call for a redefinition 

of the relationship between the stakeholders of the company and changing traditional HRM practices. The course seeks to assess more precisely the issues, 

examine best practices and report on advances in the professionalization of the HR function, the consideration of psychosocial risks, recruitment, 

compensation, evaluation of performance and work organization. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Human resources management, definitions, challenges and new approaches   ............................................................................ SEMINAR : 13.5h 

Session 1 : The human resources management framework 

The objective of this session is to introduce and define human resource management. This part proposes a presentation of the evolution over the years of this 

notion, while associating it, its missions entrusted to it and its current and future challenges that human resources management must face. 

Readings and homework 

Peretti, J. M., & Peretti, J. M. (1998). Ressources humaines et gestion des personnes. Vuibert. 

Peretti, J. M. (2020). Gestion des ressources humaines. Vuibert. 

  

Session 2 : From the origins to new approaches to human resources management 

The objective of this session is to look back at the origins of human resources management, introduced in the first session. This session allows to identify and 

define the different stakes, it closes with an opening on the new approaches in human resources management. 

Readings and homework 

Haines, V., & Arcand, M. (1997). Évolution de la pratique de la gestion des ressources humaines: une analyse de contenu d'annonces de presse (1975-

1985-1995). Relations industrielles/Industrial Relations, 52(3), 583-607. 

Pichault, F., & Nizet, J. (2000). la gestion des ressources humaines. présentation en séminaire MGRH Grand.  

Session 3 : Forecasting and marketing in the service of human resources management 

This third session serves to highlight the interest of adopting a forward-looking approach through a forward-looking management of jobs and skills, and to 

integrate marketing features into this concept, particularly to help develop the attractiveness of companies, and even more so in their role as an employer. 

Readings and homework 

Panczuk, S., & Point, S. (2011). Enjeux et outils du marketing RH: promouvoir et vendre les ressources humaines. Editions Eyrolles. 

Brillet, F., & Gavoille, F. (2017). Marketing RH: Réussir l'orientation marché de la politique RH. Dunod. 

Soulez, S., & Poujol, F. Marketing et GRH: un avenir commun?.  

Session 4 : Employee lifecycle management 

Session 4 highlights the interest of age management in human resources and proposes to define the employee life cycle within companies. 

Readings and homework 

Godelier, E. (2007). Pyramide des âges et gestion des ressources humaines. Vingtième Siècle. Revue d'histoire, (3), 127-142. 

Dupray, A., & Recotillet, I. (2009). Mobilités professionnelles et cycle de vie. Économie et statistique, 423(1), 31-58.  

Session 5 : An ethical dimension of human resources management 

This last session proposes to integrate a primordial dimension in the management of human resources, namely that of ethics. Ethics extends to corporate 

social responsibility and discrimination, and includes the various criteria. The notion of social audit is also introduced. 

Readings and homework 

Hireche, L., & El Mourabet, B. (2007). Ethique et gestion des ressources humaines: une revue critique de la littérature théorique et empirique. Revue de 

lorganisation responsable, 2(1), 51-70. 

Beaupré, D., Cloutier, J., Gendron, C., Jiménez, A., & Morin, D. (2008). Gestion des ressources humaines, développement durable et responsabilité sociale. 

Revue internationale de psychosociologie, 14(33), 77-140.  

Course hours :  SEMINAR : 13.5h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

mailto:jean-louis.bertrand@essca.fr
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Final Exam (FE) 60  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 8 h 

Details : Read and reflect on the documents distributed during the course.  

Prepare case studies and open for discussion  

Participate in the course debate 

Prepare a presentation on an HRM issue, related to one of the themes of one of the sessions 

BIBLIOGRAPHY 

Anne DIETRICH, Frédérique PIGEYRE, (2011). La gestion des ressources humaines. Collection « Repères » N° 415, La Découverte. 

Fabienne AUTIER (2009). L’antibible des ressources humaines : recrutement, formation, gestion des compétences, mobilité... : 10 principes de la GRH à l’épreuve 

des faits. Village Mondial. 

Patrick GILBERT (2011). La gestion prévisionnelle des ressources humaines, 2e éd., Collection : Repères n°446, La Découverte. 

Peretti J.-M., (1996), Tous DRH, Les Editions d'Organisation 

Thevenet M., Dejoux C., Marbot E., Bender A.F., (2007), Fonctions RH. Politiques, métiers et outils, Pearson Education 

SUSTAINABLE DEVELOPMENT GOALS 
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MG05-017-G PRINCIPLES OF MANAGEMENT 

Course coordinator : Jean-Michel HEITZ 
jean-michel.heitz@essca.fr  — Office : B108 in BOULOGNE-BILLANCOURT 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 30,00 — ECTS credits : 5,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This management course aims to give an in depth presentation of the main tasks and best practices of the managers within the organizations. Each lecture is 

based on hands on case studies' approach and focused on how to transfer best practices to future junior managers. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Principles of Management   ........................................................................................................................................................ SEMINAR : 27.0h 

Session 1 : Introduction to management 

Is Management an Art, a practice, a Science ? 

Readings and homework 

Drucker P., The Practice of Management, Introduction  

Session 2 : Planning 

The Nature and Purposes of Planning  What Managers Do in the Strategic Management Process  Approaches to Goal Setting and Planning  Contemporary 

Issues in Planning 

Readings and homework 

Mintzberg H., Managing, Introduction  Case Study: Drucker P., Managing Oneself, HBR  

Session 3 : Decision Making 

The Decision Making Process  Approaches Managers can use to make Decisions  Types of Decisions and Decision Making Conditions Managers Face  Group 

Decision Making  Contemporary Issues in Managerial Decision Making 

Readings and homework 

Simon H., Models of Bounded Rationality, CambridgeLondon: MIT Press, 1982.  March J., How Decisions happen in Organizations, Human Computer 

Intercation, Vol.6, pp. 95-117, 1991.  Case Study: Walmart  

Session 4 : Managing Change and Innovation 

Organizational Change and Contrast Views on Change Process  How to Manager Resistance to Change  What managers Need to Know about Employee Stress  

Techniques for Stimulating Innovation 

Readings and homework 

Pettigrew A., The Awakening Giant. Continuity and Chnage in ICI, Oxford, Basil Blackwell, 1987.  Case Study: Managing Knowledge at Booz-Allen & Hamilton, 

INSEAD, 1999.  

Session 5 : Organizational Structure and Culture 

Six Key Elements in Organizational Design  The Contingency Factors that Favor the Mechanistic Model or the Organic Model  Traditional and Contemporary 

Organizational Designs  The Characteristics and Importance of Organizational Culture 

Readings and homework 

Argyris C., Schön D., Organizational Learning: A Theory of Action Perspective, Reading, Addison-Wesley.  Case Study: Dysney  

Session 6 : Managing Groups and Work Teams 

Define a Group and Describe the Stages of group Development  The Major Concepts of Group Behaviour  How Groups are turned into Effective Teams 

Readings and homework 

Lewin K., Resolving Social Conflicts, Harper and Brothers  Schermerhorn J., Group Dynamics  Case Study: Michelin, part 1  

Session 7 : Motivating and Rewarding Employees 

Define and Explain Motivation  Early Theories of Motivation  Contemporary Theories of Motivation  Current Issues in Motivating Employess 

Readings and homework 

Locke E., Latham G., A Theory of Goal Setting and Task Performance, Prentice Hall, 1990.  Case Study: Michelin, part 2  

Session 8 : Leadership and Trust 

Leadership and Trust  Early Leadership Theories  The Four Major Contingency Leadership Theories  Modern Views of Leadership and the Issues Facing Today's 

Leaders  Trust as the Essence of Leadership 

Readings and homework 

Crossan Lane Whiter, An Organizational Learning Framework: from Intuition to Institution, Academy of Management Review, Vol.24, N°3.  Case Study: 

Michelin, part 3  

Session 9 : Strategies for Managing Change 

Defining the Purpose of Change  Change: The Reasons Why  How to Lead Change  How to Succeed and the Reasons Why you can Fail  Change in Practice: 

ADKAR Model, J. Kotter's Paradigm 

mailto:jean-louis.bertrand@essca.fr


293 
 

 

Readings and homework 

Isabella L., Evolving Interpretations as Change Unfolds: How Managers Construe Key Organizational Eventes, in Academy of Managment Journal, Vol.33, 

N°1, 1990, pp. 7-41.  Prahalad C., Hamel G., The Core Competence of the Corporation, HBR, pp. 79-91, 1990.  

Course hours :  SEMINAR : 27.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Readings. Case studies preparation. Outstanding PowerPoint presentations focused on différent Management topics. 

BIBLIOGRAPHY 

- Hellriegel, Slocum, Woodman, Management des organisations, De Boeck, 1997 

- Enriquez, Les jeux du pouvoir et du désir en entreprise, Desclée de Brouwer, 1997 

- Schermerhorn et al., Comportement humain et organisation, ERPI, 2010 

- Calvez V., Le management en archipel : crises, tabous et non-dits dans les organisations, EMS, 2007 

- Mintzberg H., Managing, FT / Prentice Hall, 2011 

- Mintzberg H., Mintzberg On Management, The free Press, 2007 

- Drucker P., The Practice of Management, Butterworth-Heinemann, 2007 

- Drucker P., The Essential Drucker : The Best of Sixty Years of Peter Drucker's Essential Writings, Harper Business, 2008 

- Clegg S., The Vitues of Leadership: Contemporay Challenges for Global Managers, 2012 

- Schermerhorn J., Management, 2012 

- Weik K., Sensemaking in Organizations, Foundations for Organizational Science, A Sage Publications Series 

- Weik K., Making Sense in the Organizations, Blackwell Publishing, 2000 

SUSTAINABLE DEVELOPMENT GOALS 
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MG05-0H1-G Humanistic Management 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

Humanistic management course teaches the importance of the balance of profit and human issues within an organization. Individual differences, psychological 

safety in a team, leading in a supportive way, managing organization through dialogues among stakeholders – all these issues are covered with a humanistic 

teaching mode. Managing organizations effectively and leading people successfully on the long run, thus keeping members of organizations committed and 

contributing on a high level, is among the most complex challenges of business ventures. It requires the consideration of a multitude of influences and 

stakeholders and must be built on a solid ethical basis and a deep understanding of management opportunities and responsibilities. 

Humanistic management may not be satisfied with the often vague and empty slogan of „people being the most important assets”. People are much more than 

merely assets of a company and as managers and leaders we need to constantly ask ourselves the questions of how working and contributing to the goals of 

our company will help developing organizational members and contribute to their personal well-being. 

This course builds on the ethical position that work organizations can greatly contribute but also greatly constrain personal development and well-being of their 

members and business leaders need to learn to take this opportunity and responsibility. 

 

PREREQUISITES 

2 self-assessments 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.4 Build up a coherent personal and professional project in a self-conscious manner. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

1.Humanistic Management   .................................................................................................................................................................... TP : 42.0h 

Session 1 : Introduction to Humanistic Management and Leadership 

 

Readings and homework 

Reading:D. McGregor: The human side of enterprise. Reflections. Vol.2.,No.1. (original publishing year 1957) 

Reading: F. Herzberg (2003): One more time: How do you motivate your employees, HBR, January 2003, pp. 3-11 

  

Session 2 : The individual’s perspective of humanistic values: values, attitude, personality traits, motivation and self-actualization 

 

Readings and homework 

Video:  M. Csíkszentmihályi on Flow, TED 

Reading: K. Beck-Bíró (2010): Self-actualisation in Organisational Context and its Promoting and Impeding Factors, pp 10-70 

  

Session 3 : Classical perspectives on humanistic management and leadership of people 

 

Readings and homework 

Video: I. Talgam on Leadership, TED 

Reading: Manz-Sims (1992): SuperLeadership: Beyond the Myth of Heroic Leadership.  Organizational Dynamics. Spring, pp. 18-35. 

  

Session 4 : Environmental trends influencing the leader-member relationship 

 

Readings and homework 

Video: S. McChrystal on Leadership, TED 

Reading: R. Szilas: (2014): The serving organization and leadership for sustainable human development. World Review of Entrepreneurship, Management 

and SustainableDevelopment., Vol. 10. No. 1. pp. 28-39 

  

Session 5 : Towards a humanistic practice of management and leadership 

 

Readings and homework 

Video: D. Pink animation video on motivation 

Reading: R. Goffy and  G. Jones: HBR Creating the best workplace on earth, 2009 May 

  

Session 6 : Humanistic management and organization 
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Readings and homework 

Reading: A.C. Edmondson (1996): Three Faces of Eden: The Persistence Competing Theories and Multiple Diagnoses in Organizational Intervention 

Research. Human Relations. Vol. 49, No 5  

Course hours :  TP : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Project  Individual  100 

 

Midterm Exam (ME) 50 

 

Project  Individual  100      

 

3,00 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 14 h 

Details : 2 self-assessments. 1 individual open essay (personal journal about the learning points, after each session); 1 group presentation 

BIBLIOGRAPHY 

D. McGregor (1957): The human side of enterprise. Reflections. Vol.2.,No.1. (original publishing year 1957) 

F. Herzberg (2003): One more time: How do you motivate your employees, HBR, January 2003, pp. 3-11 

K. Beck-Bíró (2010): Self-actualisation in Organisational Context and its Promoting and Impeding Factors, pp 10-70 

Manz-Sims (1992): SuperLeadership: Beyond the Myth of Heroic Leadership. Organizational Dynamics. Spring, pp. 18-35 

R. Szilas (2014): The serving organization and leadership for sustainable human development. World Review of Entrepreneurship, Management and 

SustainableDevelopment., Vol. 10. No. 1. pp. 28-39 

R. Goffy and G. Jones (2009): HBR Creating the best workplace on earth, 2009 May 

A.C. Edmondson (1996): Three Faces of Eden: The Persistence Competing Theories and Multiple Diagnoses in Organizational Intervention Research. Human 

Relations. Vol. 49, No 5 

Cable, D. (2018): How Humble Leadership Really Works. Harvard Business Review. https://hbr.org/2018/04/how-humble-leadership-really-works 

Lencioni, P. (2002): The five dysfunctions of a team. A leadership fable. San Francisco, Jossey-Bass, 229 p. 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 

Goal 4: Quality Education 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 16: Peace and Justice Strong Institutions 
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MG05-0H2-G CROSS-CULTURAL MANAGEMENT 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course is designed to provide students with an understanding of how different cultures can be observed and understood in everyday communication and 

also in the corporate sphere. On completion, students should be able to appreciate the issues, problems, and challenges posed by cultural differences and be 

able to formulate strategies and coping mechanisms in interacting with diverse cultural groups.  

 

In the first part of the semester (until the midterm) the focus of the course will be on discussing cultures, different theories of culture, country images, 

stereotypes, analyzing specific countries from different points of view, and particularly at evaluating differential communication protocols and techniques. In the 

second part of the semester - based on the concepts learnt in the first part - we will practice how to use this knowledge in evaluating companies’ internal 

cultural compositions and how these may apply in domestic and international business. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.1 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 1 : Concepts and definitions of culture 

Heroes, symbols and rituals. Iceberg and Onion metaphors for culture. Primary Socialization. 

Readings and homework 

  

2.2 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 2 : Individual vs group culture 

Social groups and categories. Societies and universal values. Components of inter-cultural communication. Ethnocentricity vs Ethnorelativity. LMR model of 

culture, Linear-, Multi- and Re-active types. Staircase model of communication. 

Readings and homework 

  

3.3 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 3 : Hofstede Cultural Dimensions, from Power Distance to Indulgence. 

 

Readings and homework 

  

4.4 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 4 : Communications - Argumentation – searching for universal presentation styles 

Argumentation logic and mapping for culturally neutral  communication. 

Readings and homework 

  

5.5 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 5 : Communications -  Fallacies 

Examining differing cultural rationalization patterns. Examinations and considerations of different concepts of validity. 

Readings and homework 

  

6.6 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 6 : Communications – No-nverbal communication styles and patterns 

High vs low context communication. Proxemics, haptics, chronemics, kinesics, artifacts, vocalics and Environment. 

Readings and homework 
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7.7 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 7 : Group Presentations I. 

Group Presentations I. Review and evaluation af a national culture to be assigned. 

Readings and homework 

  

8.8 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 8 : Presentation review and workshop. Mid-term exam. 

 

Readings and homework 

  

9.9 session   ............................................................................................................................................................................................. CM : 3.0h 

Session 9 : Organizational Culture 1. 

Introduction and definitions. Functions (and dysfunctions) of organizational culture. National culture vs organizational culture. Ford case study for discussion. 

 

Readings and homework 

  

10.10 session   ......................................................................................................................................................................................... CM : 3.0h 

Session 1 : Organizational Culture 2. 

The building blocks of Org. Culture., Corporate artifacts. Narratives, ceremonies and symbols. Industry examples of cultural ‘shows’ (Ogilvy, Google, Apple, etc.) 

Readings and homework 

  

11.11 session   ......................................................................................................................................................................................... CM : 3.0h 

Session 11 : Organizational Culture 3. 

Cultural dimensions and typology of differing organizational cultures. Characteristics of (inter)national aspiration and expansion, Families, Eiffel Tower, Guided 

Missiles and Incubators (Trompenaars). ‘Multifocus model (Hofstede) 

Readings and homework 

  

12.12 session   ......................................................................................................................................................................................... CM : 3.0h 

Session 12 : Established management/leadership theories in relation to Org. Culture 

 

Readings and homework 

  

13.13 session   ......................................................................................................................................................................................... CM : 3.0h 

Session 13 : Revision 

Multicultural group formation and performance. Sector specific (marketing) review of ‘cultural clusters’. Presentation workshop. 

Readings and homework 

  

14.14 session   ......................................................................................................................................................................................... CM : 3.0h 

Session 14 : Group Presentations and discussions 

 

Readings and homework 

  

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 30  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 20 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 50  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 14 h 

Details : Students need to read professional articles and/or case studies distributed in class for the following sessions. Students also have to work on group 

home assignments that they have to hand in and present in class during the semester. 
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BIBLIOGRAPHY 

Richard D. Lewis (2018): When cultures collide : leading across cultures, 4th Edition, John Murray Press 

Trompenaars/Hampden-Turner (2020): Riding the Waves of Culture, Understanding Diversity in Global Business, 4th Edition, John Murray Press 

Samovar/Porter/McDaniel/Roy (2016): Communicating between cultures, 9th edition, Cengage Learning, Inc 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 5: Gender Equality 

Goal 8: Decent Work and Economic Growth 

Goal 10: Reduced Inequality 
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MK01-001-G Fondamentaux du marketing 

Responsable de cours : Faten MALEK 
faten.malek@essca.fr — Bureau :  BOULOGNE-BILLANCOURT  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  MARKETING AND RETAILING  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le cours permet à l’étudiant de s’approprier les concepts de marketing des produits et des services. Le cours permet d'appréhender la démarche marketing et 

de comprendre l'expérience de consommation.  

 

 

PRÉREQUIS 

Aucun en particulier 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

4. Ethique et ouverture culturelle et internationale 

4.4. Percevoir les enjeux éthiques liés à la vie des affaires et expliquer les mécanismes de la délibération et ceux de l’action morale. 

 

ORGANISATION 

1.Introduction du concept Marketing et de sa démarche   ......................................................................................................... CM : 13.0h,TD : 7.0h 

Séance 1 : Introduction au concept marketing, son évolution, l’intérêt de son étude 

Comprendre l'intérêt d'étudier le Marketing et son rôle  pour les organisations 

Elargir la définition du marketing à partir des propositions des étudiants 

 

Lectures et travaux 

  

Séance 2 : Compréhension des processus marketing 

COMPRENDRE le processus Marketing  

Distinguer le rôle de chaque étape du processus  Marketing  

 

Lectures et travaux 

  

Séance 3 : ANALYSE DE LA DEMANDE  

Identifier les principaux concepts et principales dimensions de l’analyse de la demande 

 Définir les concepts clés de l'analyse  du comportement du consommateur  

 

Lectures et travaux 

  

Séance 4 : Segmentation 

comprendre les intérêts et limites de la segmentation 

 comprendre le processus d’élaboration d’une segmentation 

 

Lectures et travaux 

  

Séance 5 : Ciblage & Positionnement 

comprendre les intérêts et limites des logiques de ciblage 

 

 comprendre les différents choix de ciblage et de construire un argumentaire pour justifier d’un choix 

 

 comprendre les choix de positionnement et de proposer un argumentaire pour justifier d’un choix 

 

 

Lectures et travaux 

  

Séance 6 : Les leviers du marketing mix: La politique produit 

Comprendre la notion de produit et de la valeur du produit 

Comprendre la notion de cycle de vie d'un produit 

Savoir distinguer la formule produit et l'avantage produit 

Comprendre l'importance du design et du packaging lors de la conception du produit 

Dimensions éthiques du Produit 
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Lectures et travaux 

  

Séance 7 : Les leviers du marketing mix: Politique Prix 

Comprendre la politique de prix 

Identifier les enjeux et les déterminants du prix 

Comprendre les différentes étapes de la démarche de fixation du prix d'un produit 

Dimension Ethique du Prix 

 

Lectures et travaux 

  

Séance 8 : Les leviers du marketing mix: La Politique de Communication 

Identifier l'importance de la communication et ses objectifs  

Comprendre les différentes formes de communication  online et offline 

Connaître les techniques de communication média et hors-média 

Dimension éthique de la communication 

Lectures et travaux 

  

Séance 9 : Les leviers du marketing mix: La Politique de Distribution 

comprendre l'importance de la politique de distribution et ses objectifs  

Identifier les principaux formats et canaux de distribution 

Circuit courts et développement durable 

Lectures et travaux 

  

Séance 10 : Presentation des travaux étudiants : La démarche Marketing et recommandation Ethique 

Présentation des étudiants (15mn de présentation du groupe  d'un projet et 10mn de feedback) 

 

Lectures et travaux 

  

2.Le Marketing du Service et le marketing expérientiel   .............................................................................................................. CM : 6.0h,TD : 4.0h 

Séance 11 : Marketer un Service 

Comprendre les spécificités des services 

Comprendre les composants du marketing-mix des services 

La composante Personnel du Mix des Service. 

La composante Process du Mix des Services. 

Lectures et travaux 

  

Séance 12 : L’expérience de Consommation ou Marketing Expérientiel 

identifier les 5 éléments constituant l’expérience de consommation. 

Identifier les composantes de la valeur associée à l’expérience de consommation. 

 

Lectures et travaux 

  

Séance 13 : La relation client 

 

Comprendre la logique de fonctionnement relationnelle et ses enjeux marketing. 

Comprendre les stratégies relationnelles basées sur la connaissance client. 

Comprendre les composants d’un système relationnel, incluant les canaux et outils de la relation. 

 

Lectures et travaux 

  

Séance 14 : Séance de révision 

Réalisation et correction d'exercices / étude de cas 

Lectures et travaux 

  

Séance 15 : Présentation des projets autour services  

Présentation des étudiants (15mn de présentation du projet du groupe et 10mn de feedback). 

 

Lectures et travaux 

  

Répartition des heures :  CM : 19.0h,TD : 11.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  
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Contrôle Continu (CC) 40  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 80 h 

Détails : Pour chaque séance, les étudiants doivent lire les éléments de contenu de la séance à venir et à appliquer les concepts sur le cas fil rouge. 

Pour certaines séances les  étudiants doivent lire des parties  du chapitre du livre Marketing Management ou des articles.  

 

LECTURES RECOMMANDÉES 

Kotler. P et al (2019) , MARKETING MANAGEMENT, 16e édition , Pearson.  

Christopher Lovelock, Jochen Wirtz, Denis Lapert, Annie Munos( 2014) – Marketing des services, 7e édition – Pearson. 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 12 : Consommation et production responsables 
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MK01-001-G Marketing fundamentals 

Course coordinator : Faten MALEK 
faten.malek@essca.fr  — Office : BOULOGNE-BILLANCOURT in BOULOGNE-BILLANCOURT 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course provides students with an understanding of product and service marketing concepts. The course provides an understanding of the marketing 

process and the consumer experience.  

 

PREREQUISITES 

Aucun en particulier 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

1.Introduction  of the Marketing concept and its approach   ........................................................................................... CM : 13.0h,SEMINAR : 7.0h 

Session 1 : Introduction to the marketing concept, its evolution, the interest of its study 

Understand the value of studying Marketing and its role for organizations 

Broaden the definition of marketing based on student proposals 

Readings and homework 

  

Session 2 : Understanding of marketing processes 

UNDERSTAND the marketing process  

Distinguish the role of each step in the marketing process  

Readings and homework 

  

Session 3 : DEMAND ANALYSIS 

Identify the main concepts and dimensions of demand analysis 

Define the key concepts of consumer behavior analysis 

Readings and homework 

  

Session 4 : Segmentation 

understand the interests and limitations of segmentation 

 understand the process of developing a segmentation 

 

Readings and homework 

  

Session 5 : Targeting & Positioning 

understand the interests and limits of targeting logics 

 

 understand the different targeting choices and build a case to justify a choice 

 

 understand the positioning choices and propose an argument to justify a choice 

Readings and homework 

  

Session 6 : The levers of the marketing mix: The product policy 

Understand the concept of product and product value 

Understand the concept of product life cycle 

Know how to distinguish between the product formula and the product advantage 

Understand the importance of design and packaging in product development 

Ethical dimensions of the product 

Readings and homework 

  

Session 7 : The levers of the marketing mix: Price policy 

Understand the pricing policy 

Identify the issues and determinants of price 

Understand the different stages of the pricing process for a product 

mailto:jean-louis.bertrand@essca.fr
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Ethical dimension of pricing 

Readings and homework 

  

Session 8 : The levers of the marketing mix: The Communication Policy 

Identify the importance of communication and its objectives  

Understand the different forms of online and offline communication 

Know the techniques of media and non-media communication 

Ethical dimension of communication 

 

Readings and homework 

  

Session 9 : The levers of the marketing mix: The Distribution Policy 

Understand the importance of the distribution policy and its objectives  

Identify the main distribution formats and channels 

Short circuits and sustainable development 

 

Readings and homework 

  

Session 10 : Presentation of student work: Marketing approach and ethical recommendation 

Presentation of the students (15mn presentation of the group and 10mn feedback) 

Readings and homework 

  

2.Service marketing and experiential marketing   .............................................................................................................. CM : 6.0h,SEMINAR : 4.0h 

Session 11 : Market a Service 

Understanding the specificities of services. 

Understand the components of the services marketing mix. 

 

Readings and homework 

  

Session 12 : The Consumer Experience or Experiential Marketing 

Identify the 5 elements that make up the consumer experience. 

Identify the components of value associated with the consumer experience. 

 

Readings and homework 

  

Session 13 : The customer relationship 

Understand the logic of relational functioning and its marketing stakes. 

Understand relationship strategies based on customer knowledge. 

Understand the components of a relational system, including the channels and tools of the relationship. 

 

Readings and homework 

  

Session 14 : Review session 

Completion and correction of exercises / case study 

Readings and homework 

  

Session 15 : Presentation of projects around services  

Presentation of the students (15mn presentation of the group project and 10mn feedback). 

Readings and homework 

  

Course hours :  CM : 19.0h,SEMINAR : 11.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 80 h 
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Details : For each session, students are required to read the content of the upcoming session and apply the concepts to the case study. 

For some sessions, students are required to read parts of the Marketing Management book chapter or articles.  

 

BIBLIOGRAPHY 

Kotler. P et al (2019) , MARKETING MANAGEMENT, 16e édition , Pearson.  

Christopher Lovelock, Jochen Wirtz, Denis Lapert, Annie Munos( 2014) – Marketing des services, 7e édition – Pearson. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 

 



305 
 

 

MK04-001-G Business development 

Course coordinator : Manon FAVIER 
manon.favier@essca.fr  — Office :  in BORDEAUX 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The course deepens the P de Place (distribution), approaches the commercial strategy and initiates the commercial negotiation. 

PREREQUISITES 

Fondamentaux du marketing  

Fondamentaux de la stratégie 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

 

ORGANIZATION 

.Business development   ......................................................................................................................................................................... CM : 30.0h 

Session 1 : Distribution and commercial function 

 

 

Readings and homework 

  

Session 2 : Commercial function 

 

Readings and homework 

Lecture du cas fil rouge  

Session 3 : Analysis of the business environment 

 

Readings and homework 

  

Session 4 : Defining the objectives 

 

Readings and homework 

  

Session 5 : Prospecting 

 

Readings and homework 

  

Session 6 : Prospecting 

 

Readings and homework 

  

Session 7 : B to C Sales 

 

Readings and homework 

  

Session 8 : B to C Sales 

 

Readings and homework 

  

Session 9 : B to B sales 

 

Readings and homework 

  

Session 10 : Negociation 

 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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Session 11 : Non verbal attitude 

 

Readings and homework 

  

Session 12 : Merchandising 

 

Readings and homework 

  

Session 13 : Exercise to prepare the negociation 

 

Readings and homework 

  

Session 14 : Negotiation simulation 

 

Readings and homework 

  

Session 15 : Negotiation simulation 

 

Readings and homework 

  

Course hours :  CM : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Oral exams Group 10.0     

Written exams Group 20.0     

Oral exams Group 20.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : Reading of the case study, reading of selected books, viewing videos. 

BIBLIOGRAPHY 

Blanc M., Le Gall M. (2012), "Toute la fonction commerciale", 2ème édition, éd. DUNOD 

Barth I. (2017), "Le management commercial"; 2ème édition, éd. DUNOD 

Vendeuvre F., Beaupré P. (2016), "Gagner des nouveaux clients", 4ème édition, éd. DUNOD. 

Helfer JP, Orsoni J., (2014), "Marketing", 13ème édition, éd. VUIBERT 

Attia S, (2019), "Le social selling", 2ème édition, éd. DUNOD 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 17: Partnerships to achieve the Goal 
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MK04-001-G Développement commercial 

Responsable de cours : Manon FAVIER 
manon.favier@essca.fr — Bureau :    à BORDEAUX 

Informations sur le cours 
Rattachement :  MARKETING AND RETAILING  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Le cours approfondi le P de Place (distribution), aborde la stratégie commerciale et initie la négociation commerciale. 

PRÉREQUIS 

Fondamentaux du marketing  

Fondamentaux de la stratégie 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

2 Capacités intellectuelles 

2.2 Coordonner des connaissances diverses, synthétiser des données complexes. 

 

ORGANISATION 

.Développement commercial   ................................................................................................................................................................. CM : 30.0h 

Séance 1 : La distribution et la fonction commerciale 

 

 

Lectures et travaux 

  

Séance 2 : La fonction commerciale 

 

Lectures et travaux 

  

Séance 3 : Analyse de l'environnement commercial 

 

Lectures et travaux 

  

Séance 4 : Définition des objectifs 

 

Lectures et travaux 

  

Séance 5 : La prospection 

 

Lectures et travaux 

  

Séance 6 : La prospection 

 

Lectures et travaux 

  

Séance 7 : Vente B to C 

 

Lectures et travaux 

  

Séance 8 : Vente B to C 

 

Lectures et travaux 

  

Séance 9 : Vente B to B 

 

Lectures et travaux 

  

Séance 10 : Négociation 

 

Lectures et travaux 
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Séance 11 : Attitude non verbale 

 

Lectures et travaux 

  

Séance 12 : Merchandising 

 

Lectures et travaux 

  

Séance 13 : Exercice de préparation à la négociation 

 

Lectures et travaux 

  

Séance 14 : Simulation de négociation 

 

Lectures et travaux 

  

Séance 15 : Simulation de négociation 

 

Lectures et travaux 

  

Répartition des heures :  CM : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

2,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 50  

 

Oraux Collectif 10.0     

Ecrits Collectif 20.0     

Oraux Collectif 20.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Lecture du cas fil rouge, lecture d'ouvrage sélectionne, visionnage de vidéos. 

LECTURES RECOMMANDÉES 

Blanc M., Le Gall M. (2012), "Toute la fonction commerciale", 2ème édition, éd. DUNOD 

Barth I. (2017), "Le management commercial"; 2ème édition, éd. DUNOD 

Vendeuvre F., Beaupré P. (2016), "Gagner des nouveaux clients", 4ème édition, éd. DUNOD. 

Helfer JP, Orsoni J., (2014), "Marketing", 13ème édition, éd. VUIBERT 

Attia S, (2019), "Le social selling", 2ème édition, éd. DUNOD 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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MK05-001-G COORDINATING MARKETING STRATEGY AND OPERATIONS MANAGEMENT 

Course coordinator : Sanchayan SENGUPTA 
sanchayan.sengupta@essca.fr  — Office : LYON in LYON 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module focuses on the coordination of marketing strategy and operations management. The first part of the course builds on concepts introduced in 

previous marketing courses with an indepth focus on a strategic perspective in the mid- to long-term in order to achieve sustainable  competitive advantages. In 

the second part of the course we  deal with tools and methods that convert a marketing strategy to operations that aim at meeting customer requirements 

while reducing costs. Particularly, we will focus on demand forecasting methods, inventory management systems and their associated costs.  We finish the part 

by highlighting some concepts of quality management. Throughout the course, team management and presentation skills are further developed. The course is 

valuable for students who would like to pursue a career in strategic marketing, consulting or take a position in production or operations management in a 

manufacturing or distribution firm. 

PREREQUISITES 

MKG150 , MKG250 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

Students are able to develop a marketing plan that is relevant to the business in its environment.  

Students understand the different aspects of the environment that are important for the success of a business.  

Student is able to comply with deadlines and is reactive. 

ORGANIZATION 

1.Situation Analysis and Strategy Development   ...................................................................................................................................... CM : 12.0h 

Session 1 : Introduction to the course 

• The link between marketing strategy and operations management  • Course organization and evaluation  • Organisation of the project work  • Introduction 

to strategic marketing planning  • In-class exercises 

Readings and homework 

  

Session 2 : Marketing Planning 

• Elements of the marketing plan and the planning process  • The company’s mission/vision and goals/objectives  • Project follow-up  • In-class exercise 

Readings and homework 

  

Session 3 : Marketing Strategy Development 

• Review: SWOT analysis - developing competitive advantage  • Competitive advantages   • Strategy development   • In-class exercise 

Readings and homework 

  

Session 4 : Student Project Presentations - Stage 1 

 

Readings and homework 

  

2.Tactics, Implementation and Control   ................................................................................................................................................... CM : 12.0h 

Session 1 : Marketing Policy 

• Product policy/product development      • Pricing policy/pricing strategies       • Distribution policy/distribution channels, levels, intensity      • 

Communications policy/IMC mix, branding      • Project follow-up      • In-class exercise 

Readings and homework 

  

Session 2 : Customer Relationship Management 

• Value chain      • Value and satisfaction      • Loyalty ladder      • Customer lifetime value      • Customer relationship strategies       • In-class exercise 

Readings and homework 

  

Session 3 : Control Loop and Metrics 

• Strategy-Implementation-Control Loop  • Implementation management: scheduling, owning, supporting, adapting, role of leadership  • Categories and 

selection of marketing strategy metrics  • Use of metrics (visualisation/feedback)  • Project follow-up  • In-class exercise 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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Session 4 : Student Project Presentations - Stage 2 

 

Readings and homework 

  

3.Forecasting and Evaluation   ................................................................................................................................................................. CM : 12.0h 

Session 1 : Introduction to Operations Management 

What is Operations management?  Operations management in the real world.  Flow Management: Introduction.  Flow Management: Approaches.  In-Class 

Exercises 

Readings and homework 

  

Session 2 : Demand Forecasting 

Trend and Seasonal Forecasting.   Time Series Models.  Forecast Errors.  Games on Excels. 

Readings and homework 

  

Session 3 : Forecast Robustness/Introduction to Inventory Management 

Illustrate the forecasting techniques with the help of MS Office.  Inventory Management: Generalities.  Inventory and Supply Chains. 

Readings and homework 

  

Session 4 : Cost Evaluation 

ABC Analysis.  Holding cost.  Shortage cost.  Set-up/ordering cost.   Inventory Control Systems: Continuous vs. Periodic Review System.  Games on Excels. 

Readings and homework 

  

4.Management and Optimisation   ............................................................................................................................................................ CM : 9.0h 

Session 1 : Inventory Management 

Economic Order Quantity.   Calculating the EOQ.   Managerial Insights from the EOQ.   Inventory Control Systems: Continuous vs. Periodic Review System.   

Games on Excels. 

Readings and homework 

  

Session 2 : Quality Management 

Quality Management in Operations.  Pareto Charts.  Cause-and-Effect Diagrams.  In-class exercises.  Game: The Tip Top Supermarket. 

Readings and homework 

  

Session 3 : Supply Chain Optimisation: Carrefour-Danone Game 

The Retailer Supply Chain Optimization.  Results Presentation and Discussion.  Whole Supply Chain Optimization.  Optimal Solution and Discussion. 

Readings and homework 

  

Course hours :  CM : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 50.0     

Written exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 75 h 

Details : Read lecture materials, personal notes written during the course and produce projects presentations 

BIBLIOGRAPHY 

- FERREL, O.C., HARTLINE, M.D., Marketing Strategy, Text and Cases, 6th Edition, South-Western Cengage Learning, 2014. 

- CHERNEV, A., KOTLER, P., Strategic Marketing Management, 8th Edition, Cerebellum Press, 2014. 

- Lee J. Krajewski, Larry P. Ritzman, Manoj K. Malhotra., Operations Management (10th Edition) , 2013. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK05-016-G FONDAMENTAUX DU MARKETING 

Responsable de cours : Julien JOUNY-RIVIER 
julien.jouny-rivier@essca.fr — Bureau :    à ANGERS 

Informations sur le cours 
Rattachement :  MARKETING AND RETAILING  

Semestre :  05  — Campus d’enseignement : ANGERS, BOULOGNE-BILLANCOURT 

Heures totales : 45,00  — Crédits ECTS : 6,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Le module Fondamentaux du Marketing a pour vocation de doter les étudiants des principaux éléments d'analyse pour saisir la dynamique des marchés ainsi 

que des outils pour mettre en oeuvre une politique marketing. Il repose sur une pédagogie inductive, combinant le transfert de concepts avec des exercices 

pratiques réalisés en cours/des études de cas et sur un travail de groupe portant sur la création de produit. Le module Fondamentaux du Marketing prépare 

les étudiants à suivre des semestres de spécialisation en marketing. 

PRÉREQUIS 

Aucun en particulier/None in particular 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.1 Appliquer les fondamentaux des sciences de gestion (comptabilité, finance, management, markéting) et de l'environnement de l'entreprise (économie, 

droit) à des situations courantes en entreprise 

1.2 Formaliser des recommandations et des démarches en accord avec la stratégie de l’entreprise en appliquant les fondamentaux des sciences de gestion 

(comptabilité, finance, management, markéting) et en prenant en compte l'environnement juridique et économique de l'entreprise. 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

3.1. Démontrer des capacités de travail en équipe. 

3.2. Présenter des résultats, débattre, convaincre dans un langage adapté à la communication en entreprise (à l'écrit comme à l'oral). 

 

ORGANISATION 

1.Introduction au module   ........................................................................................................................................................................ CM : 6.0h 

Séance 1 : Les origines du marketing 

I. De la micro-économie au marketing  II. Evolution longitudinale du Marketing 

Lectures et travaux 

Pierre Volle. Marketing : comprendre l’origine historique. Eyrolles. MBA Marketing, Editions d’Organisation, pp.23-45, 2011.  

Séance 2 : Les différents types de marketing 

I. Marketing des produits et marketing des services  II. Marketing B2C et marketing B2B 

Lectures et travaux 

  

2.Partie 1. La connaissance du marché   .................................................................................................................................................... CM : 9.0h 

Séance 1 : L'analyse de l'environnement 

Introduction  I. L'analyse micro-environnementale  II. L'analyse macro-environementale 

Lectures et travaux 

Case study 

Exercices d'entrainement à la maison  

Séance 2 : La stratégie marketing 

I. La segmentation  II. Le ciblage  III. Le positionnement 

Lectures et travaux 

Applications en séance sur la segmentation/ciblage/positionnement  

Séance 3 : Le comportement du consommateur 

I. Les mécanismes de la perception du consommateur II. Les mécanismes d’apprentissage III. Le processus de décision IV. Les variables d'influence internes et 

externes 

Lectures et travaux 

Lire les supports de cours 

Case study  

3.Partie 2. Le marketing à la conquête du marché   .................................................................................................................................. CM : 24.0h 

Séance 1 : Le marketing mix 

I. Le produit  II. Le prix  III. La distribution  IV. La communication 

Lectures et travaux 

Lire les supports de cours  

Case study  

Séance 2 : Les études qualitatives et quantitatives 

I. Les études qualitatives II. Les études quantitatives 

Lectures et travaux 

Réaliser un questionnaire en lien avec le projet de groupe  
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Séance 3 : Le management de la marque 

I. Les fonctions de la marque  II. Les stratégies de marque  III. La marque et le droit 

Lectures et travaux 

Application en séance 

Case study  

Séance 4 : La distribution au coeur de la suply chain 

I. Acteurs et stratégie de distribution   II. La supply chain III. Emplacement de magasin et merchandising 

Lectures et travaux 

Application en séance  

Séance 5 : Plan d'action marketing 

I. Contours du PAM II. Les différentes phases du PAM III. Mesurer la progression du PAM IV Le contrôle du PAM V. La mise en oeuvre du PAM 

Lectures et travaux 

  

Séance 6 : Conclusion générale : le marketing de demain 

 

Lectures et travaux 

  

4.Présentation des projets de groupe   ....................................................................................................................................................... CM : 3.0h 

Répartition des heures :  CM : 42.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 70  

 

Ecrits  Individuel  100 

 

3,00 

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 30  

 

Oraux Collectif 50.0     

Ecrits Collectif 50.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Dans ce cours, les étudiants auront à travailler sur un projet collectif portant sur la conception d'un produit à partir d'un brief émis par une entreprise. 

Un pitch sera présenté au milieu de semestre par l'un des membres du groupe. Une présentation finale par l'ensemble des membres des groupes projets 

(présentation powerpoint) sera faite et un dossier sera remis à l'enseignant à la dernière séance. Tout au long du semestre, des exercices pratiques, des 

exposés et des études de cas seront réalisés en cours et en dehors, pour mettre en pratique les notions théoriques vues durant les séances. Après chaque 

cours, il est conseillé de relire ses notes, et revoir les études de cas et exercices faits en cours. Les étudiants ont également à se réunir régulièrement en 

dehors des cours avec les membres de leur groupe projet. 

 

LECTURES RECOMMANDÉES 

- ARMSTRONG G., KOTLER P., LE NAGARD-ASSAYAG E., BUTORI R., DION, D., LARDINOIT T., et OBLE F. (2019). Principes de Marketing, 14ème édition, Pearson, 

508 p. 

- ARMSTRONG G. et KOTLER P. (2019). Marketing: An Introduction, 14th edition, Pearson Education, 672 p. 

- de BAYNAST A., LENDREVIE J., LÉVI J., (2017). Mercator, 12ème édition, Dunod, 1040 p. 

- BREE J. (2017). Le comportement du consommateur, 4ème édition, Dunod, 128 p. 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 12 : Consommation et production responsables 

 

  



313 
 

 

MK05-016-G Marketing Essentials 

Course coordinator : Julien JOUNY-RIVIER 
julien.jouny-rivier@essca.fr  — Office :  in ANGERS 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 — Teaching campus : ANGERS, BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The marketing fundamentals course is designed to equip students with an appropriate analytical skillset aimed at understanding the markets dynamics and 

tools to implement a marketing policy. It is based on an inductive pedagogy, mixing the transfer of concepts with practical in-class exercices, case studies and a 

group project on the product creation and development. Marketing fundamentals prepares the students to attend specialization semesters in Marketing. 

PREREQUISITES 

Aucun en particulier/None in particular 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Introduction   ......................................................................................................................................................................................... CM : 6.0h 

Session 1 : Marketing premisses 

- From micro-economics to Marketing  - Longitudinal analysis of marketing 

Readings and homework 

Pierre Volle. Marketing : comprendre l’origine historique. Eyrolles. MBA Marketing, Editions d’Organisation, pp.23-45, 2011.  

Session 2 : The various types of marketing 

- Product and service marketing  - B2C and B2B marketing 

Readings and homework 

  

2.Part one. Understanding the market   ...................................................................................................................................................... CM : 9.0h 

Session 1 : Market environment analysis 

Introduction I. Micro-environment analysis II. Macro environmental analysis 

Readings and homework 

Case study 

Homeworks (training exercises)  

Session 2 : Marketing strategy 

- Segmentation  - Targeting  - Positioning 

Readings and homework 

In-class exercises on segmentation, targeting and positioning  

Session 3 : Consumer behavior 

- Perception models - Learning mechanisms - Decision making-process - External and internal influences 

Readings and homework 

Read course material 

Case study  

3.Part two. Conquering markets trough marketing   .................................................................................................................................. CM : 24.0h 

Session 1 : The mix marketing 

- Product  - Price  - Place  - Promotion 

Readings and homework 

Read course material  

Case study  

Session 2 : Market studies : qualitative studies and quantitative studies 

I. Qualitative studies II. Quantitative studies 

Readings and homework 

Conduct a survey based on the group project  

Session 3 : Brand Management 

- Brand functions  - Brand strategies  - Brand and law 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

In-class exercise 

Case study  

Session 4 : Distribution and retail : supply chain strategy 

I. Actors and distribution strategy II. Supply chain III. Store location and merchandizing strategy 

Readings and homework 

In-class exercise  

Session 5 : Marketing Action Plan 

- Definition of the MAP - Main steps of the MAP - Monitoring progress - PAM control - PAM operationalization 

Readings and homework 

  

Session 6 : Conclusion : marketing trends 

 

Readings and homework 

  

4.Presentation of group projects   .............................................................................................................................................................. CM : 3.0h 

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 70  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 30  

 

Oral exams Group 50.0     

Written exams Group 50.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : In this course, students will have to work on a collective project dealing with the design of a new product based on a company's briefing. A student per 

team will have to pitch the team project in the mid-semester. A final oral presentation by all members of the group projects (powerpoint presentation) will be 

made and a written report will be provided to the teacher during the final course session. Throughout the semester, practical exercises, presentations and case 

studies will be conducted in class and out of the class to put into practice the theoretical notions. After each class session, it is strongly recommended to read 

notes, and review case studies and exercises seen in class. Students also have to meet regularly outside the class with members of their team. 

BIBLIOGRAPHY 

- ARMSTRONG G., KOTLER P., LE NAGARD-ASSAYAG E., BUTORI R., DION, D., LARDINOIT T., et OBLE F. (2019). Principes de Marketing, 14ème édition, Pearson, 

508 p. 

- ARMSTRONG G. et KOTLER P. (2019). Marketing: An Introduction, 14th edition, Pearson Education, 672 p. 

- de BAYNAST A., LENDREVIE J., LÉVI J., (2017). Mercator, 12ème édition, Dunod, 1040 p. 

- BREE J. (2017). Le comportement du consommateur, 4ème édition, Dunod, 128 p. 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK05-0E1-G LUXURY MARKETING STRATEGY 

Course coordinator : Emna MOALLA 
emna.moalla@essca.fr  — Office : B111 in BOULOGNE-BILLANCOURT 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course enables students to understand the key concepts of luxury, explore luxury market dynamics, apply the principles of luxury marketing strategy and 

luxury brand management, explain the specific nature of the luxury marketing mix, and discuss the diversity of luxury brand strategies through case studies on 

French luxury brands with a specific focus on luxury fashion and luxury fragrance brands. As a final project students will create a new luxury brand, developing 

the marketing mix and launch plan. 

PREREQUISITES 

Principles of marketing 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.LUXURY BRAND AND MARKETING   ............................................................................................................................................. SEMINAR : 24.0h 

Session 1 : 

- Introduction: defining luxury 

- The luxury market 

- Luxury brand - team project 

Readings and homework 

  

Session 2 : 

- Luxury group case study 

- The luxury consumer 

- Luxury brand team project 

Readings and homework 

Readings as assigned in the previous class  

Session 3 : 

- Luxury brand development 

- Luxury brand team project 

Readings and homework 

Readings as assigned in the previous class  

Session 4 : 

- Visit Yves Saint Laurent museum 

Readings and homework 

Readings as assigned in the previous class  

Session 5 : 

- Luxury marketing mix (Design and product development; Communications) 

- Yves Saint Laurent case study 

Readings and homework 

Readings as assigned in the previous class  

Session 6 : 

- Luxury mystery shopping brief & team work 

- Luxury mystery shopping trip 

Readings and homework 

Readings as assigned in the previous class  

Session 7 : 

- Luxury retail experience  

- Luxury brand team project 

Readings and homework 

Readings as assigned in the previous class  

Session 8 : 

- Luxury brand team project - presentations 

Readings and homework 

Readings as assigned in the previous class  

mailto:jean-louis.bertrand@essca.fr
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2.LUXURY FRAGRANCE BRANDS AND MARKETING   ......................................................................................................................... SEMINAR : 9.0h 

Session 1 : 

- Introduction 

- The fragrance market 

- The luxury fragrance consumer 

- Luxury fragrance brand team project 

Readings and homework 

Readings as assigned in the previous class  

Session 2 : 

- Fragonard Perfume museum visit 

- Luxury fragrance mystery shopping trip 

Readings and homework 

Readings as assigned in the previous class  

Session 3 : 

- Fragrance marketing strategy 

- Luxury fragrance brand team project presentations 

Readings and homework 

Readings as assigned in the previous class  

3.NEW LUXURY BRAND DEVELOPMENT   .......................................................................................................................................... SEMINAR : 9.0h 

Session 1 : 

- Key market trends 

- Idea generation and screening 

- Concept development 

Readings and homework 

Readings as assigned in the previous class  

Session 2 : 

- Marketing mix development 

- Launch plan 

Readings and homework 

Readings as assigned in the previous class  

Session 3 : 

- New luxury brand team project - presentations 

Readings and homework 

Readings as assigned in the previous class  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 15 h 

Details : Text, chapter or case study to read  

Preparation of a group presentation or a team work 

BIBLIOGRAPHY 

- Jean Noel Kapferer & Vincent Bastien, The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands,  2nd edition, KOGAN PAGE (2012) 

- Jean Noel Kapferer, How Luxury Brands Can Grow Yet Remain Rare,  2015, Kogan Page 

- Chevalier and Mazzalovo, Luxury Brand Management: A World of Privilege, 2nd edition, 2012, John Wiley and Sons 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK05-0E2-G WINE MARKETING 

Course coordinator : Jean-Claude TADDEI 

jean-claude.taddei@essca.fr  — Office : H1714 in ANGERS 

Course Information 

Department : MARKETING AND RETAILING 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The objective of the course is twofold. First, it aims at giving students a broad overview of the world wine market and of its economic, social and regulatory 

patterns. Based on a description of the functions performed by the various members of the wine supply-chain – illuminating what makes it specific compared to 

FMCGs – it then explains the need for an adapted marketing mix. Case-studies and real-life examples serve as guidelines to explore wine consumer’s behavior 

and to study the relevance of the marketing strategies and techniques wine producers and retailers use to brand, advertise and sell wine. 

PREREQUISITES 

Pas de prérequis 

LEARNING GOALS & LEARNING OBJECTIVES 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.PRODUCT   ..................................................................................................................................................................................... CM : 15.0h 

Session 1 : Types of wines and production processes 1 

- Life of a vine 

Readings and homework 

  

Session 2 : Types of wine and production processes 2 

Importance of terroir 

Readings and homework 

  

Session 3 : Types of wine and production processes 3 

- Art of wine making - Regulatory framework 

Readings and homework 

- Write a report on the production processes  

Session 4 : Wine grower visit 

- During the visit, take notes on the production processes and the market of wines 

Readings and homework 

- Before the visit, browse wine grower website  

Session 5 : Tasting and analysis of wines 

Analysis of wines 

Readings and homework 

  

2.MARKETING WINE   ........................................................................................................................................................................ CM : 15.0h 

Session 1 : The distribution of wine 

- Types of wines  - How to adapt a taste/regulatory framework (new and old markets) 

Readings and homework 

  

Session 2 : Retailing wine 

- Influence of a market survey  - Type of retailing/distribution  - Retail in free markets (NL and Germany) and monopoly's markets (Scandinavian countries)  - 

How to chosse your way of distributing 

Readings and homework 

  

Session 3 : Pricing wine 

- Taxes and duties  - Margins  - How incoterms influence the final price  - Marketing budget 

Readings and homework 
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Session 4 : Branding and advertising 

- Labels vs consumers - Type of brands in the wine world 

Readings and homework 

  

Session 5 : Selling wine in the world 

- Export department: human export organization by wine producers  - Presentation of a wine producer in his export business 

Readings and homework 

- Presentation of a project of marketing  

3.MARKET & CONSUMERS   .............................................................................................................................................................. CM : 15.0h 

Session 1 : Surface area of production 

- Wine production 

- World trade 

Readings and homework 

  

Session 2 : Wine consumption 

- Consumer bahvior: an international perspective 

 

Readings and homework 

  

Session 3 : The consumers of wine in France and in the world 

- Historical framework  

- Socio-cultural and political framework 

Readings and homework 

  

Session 4 : Types of wines 

- Types of wines 

- How to adapt a taste/regulatory framework (new and old markets) 

Readings and homework 

  

Session 5 : Wine tourism 

- Wine tourism : genuine sensory discoveries and experiences! 

- The new wine tourist programs 

Readings and homework 

- Presentation of a project of wine tourism  

Course hours :  CM : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project  33.3     

Project  33.3     

Project  33.3     

 

 

PERSONAL WORK 

Volume : 8 h 

Details : According to the demand of the speakers, the students will have to prepare index cards on in class studied themes (vineyard,  wine, vines, etc.) 

BIBLIOGRAPHY 

- CHARTERS S. (2006), Wine and society: the cultural and social context of a drink, A Butterworth-Heinemann Title. 

- CLARKE O. (2007), Wine atlas: wines and wine regions of the world, Pavilion Books, 3rd revised edition. 

- HALL C.M. and R.M. (2007), Wine marketing: a practical guide, A Butterworth-Heinemann Title. 

- JENSTER P.V., SMITH D.E., MITRY D.J. and JENSTER L. (2008), The business of wine: a global perspective, Copenhaguen Business School Press. 

- PEYNAUD E. and SCHUSTER M. (1997), The Taste of Wine: Art and Science of Wine Appreciation, Wine appreciation Guild. 

- RESNICK E. (2008), Wine brands: success strategies for new markets and new trends, Palgrave MacMillan. 

- WAGNER P., THACH L. and OLSEN J. (2010), Wine marketing and sales, 2nd edition, Wine appreciation Guild. 

- GALLO J. (2014), Economie et management du vin 
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SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK05-0E4-G E-Commerce : Business and Society 

Course coordinator : Venus HOSSEINALI-MIRZA 
venus.hosseinali-mirza@essca.fr  — Office : B107 in BOULOGNE-BILLANCOURT 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 & 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

In today’s world, e-commerce is altering the way business is conducted, and driving major shifts in the global economy. This course provides students with an 

in-depth introduction to the field of e-commerce, by focusing on key concepts that help them understand the evolving world of opportunity offered by e-

commerce. The focus is on the two major driving forces behind e-commerce — business development and strategy, and social controversies and impacts — and 

how they relate to key topics in e-commerce, including digital marketing and advertising, current and future technologies, research literature, and the social and 

legal aspects of e-commerce. 

PREREQUISITES 

N.A. 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

 

ORGANIZATION 

1.E-COMMERCE AND TECHNOLOGY   ................................................................................................................. CM : 7.0h,SEMINAR : 3.0h,TP : 3.0h 

Session 1 : Introduction to E-commerce 

- Define e-commerce and identify the primary technological building blocks underlying e-commerce. 

- Identify and describe the unique features of e-commerce technology.  

- Describe the major types of e-commerce. 

Readings and homework 

Reading: Evans, P., & Wurster, T. S. (1999). Getting real about virtual commerce. Harvard Business Review, 77, 84-98.  

Session 2 : E-commerce Business Strategies 

- Identify the key components of e-commerce business models. 

- Describe the major B2C business models. 

Readings and homework 

Reading: Mahadevan, B. (2000). Business models for Internet-based e-commerce: An anatomy. California management review, 42(4), 55-69. 

Teamwork: Prepare business plan for the e-commerce project.  

Session 3 : Building an E-commerce Presence 

- Understand the questions you must ask and answer, and the steps you should take, in developing an e-commerce presence. 

- Explain the process that should be followed in building an e-commerce presence. 

Readings and homework 

Reading: Schlosser, A. E., White, T. B., & Lloyd, S. M. (2006). Converting web site visitors into buyers: how web site investment increases consumer trusting 

beliefs and online purchase intentions. Journal of marketing, 70(2), 133-148. 

Teamwork: Create website for the e-commerce project.  

Session 4 : E-commerce Security and Payment 

- Understand the scope of e-commerce security problems. 

- Identify the key security threats in the e-commerce environment. 

- Identify the major e-commerce payment systems in use today. 

Readings and homework 

Reading: Hsieh, C. T. (2001). E-commerce payment systems: critical issues and management strategies. Human Systems Management, 20(2), 131-138.  

2.BUSINESS CONCEPTS AND SOCIAL ISSUES   .................................................................................................. CM : 8.0h,SEMINAR : 3.5h,TP : 5.5h 

Session 5 : Consumers Online 

- Understand the key features of the Internet audience, the basic concepts of consumer behavior and purchasing, and how consumers behave online. 

Readings and homework 

Reading: Exploring the effects of “What”(product) and “Where”(website) characteristics on online shopping behavior. Journal of Marketing, 80(2), 21-38. 

Case study: FRANK by OCBC- The Future of Consumer Banking to Millennials.  

Session 6 : E-commerce Marketing and Advertising 

- Identify and describe the basic online marketing and advertising strategies and tools. 

Readings and homework 

Reading: Hoffman, D. L., Moreau, C. P., Stremersch, S., & Wedel, M. (2022). The Rise of New Technologies in Marketing: A Framework and Outlook. Journal 

of Marketing, 86(1), 1-6. 

Teamwork: Prepare marketing plan for the e-commerce project.  
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Session 7 : Social Marketing 

- Understand the social marketing process from fan acquisition to sales and the marketing capabilities of social marketing platforms such as Facebook, and 

Twitter. 

Readings and homework 

Reading: Valos, M. J., Maplestone, V. L., Polonsky, M. J., & Ewing, M. (2017). Integrating social media within an integrated marketing communication 

decision-making framework. Journal of Marketing Management, 33(17-18), 1522-1558. 

Teamwork: Create social media sites for the e-commerce project. 

  

Session 8 : Mobile and Local Marketing 

- Identify the key elements of a mobile marketing campaign. 

- Understand the capabilities of location-based local marketing. 

Readings and homework 

Reading: Lamberton, C., & Stephen, A. T. (2016). A thematic exploration of digital, social media, and mobile marketing: Research evolution from 2000 to 

2015 and an agenda for future inquiry. Journal of Marketing, 80(6), 146-172. 

Teamwork: Build a Mobile App for the e-commerce project. 

  

Session 9 : In-class project: AD creation 

- Create an AD for the e-commerce project. 

Readings and homework 

  

Session 10 : Ethics and E-commerce 

- Understand basic concepts related to privacy and information rights, and the different methods that can be used to protect online privacy.  

- Understand the various forms of intellectual property and the challenges involved in protecting it. 

Readings and homework 

Donaldson, T. (2001). Ethics in Cyberspace: Have we seen this movie before? Business and Society Review, 106(4), 273-273. 

Case study: Creative - Creative Technology Limited And Lawsuits.  

3.E-COMMERCE IN ACTION   ............................................................................................................................. CM : 4.0h,SEMINAR : 5.0h,TP : 6.0h 

Session 11 : Presentation (I) 

- Group presentation (I): Elevator pitch; e-commerce website; mobile app., advertisement. 

Readings and homework 

  

Session 12 : E-commerce Retail and Services 

- Understand the environment in which the online retail sector operates today. 

- Identify the challenges faced by the different types of online retailers. 

- Describe the major features of the online service sector. 

Readings and homework 

Reading: Tan, Y. C., Chandukala, S. R., & Reddy, S. K. (2022). Augmented reality in retail and its impact on sales. Journal of Marketing, 86(1), 48-66. 

Case study: Airbnb - Transforming Travel through Technology 

 

  

Session 13 : Online Media 

- Understand the major trends in the consumption of media and online content. 

- Understand the key factors affecting the online publishing industry. 

- Understand the key factors affecting the online entertainment industry. 

Readings and homework 

Reading: Meire, M., Hewett, K., Ballings, M., Kumar, V., & Van den Poel, D. (2019). The role of marketer-generated content in customer engagement 

marketing. Journal of Marketing, 83(6), 21-42.  

Session 14 : Online Communities 

- Describe the different types of social networks and online communities and their business models. 

- Describe the major types of auctions, their benefits and costs, and how they operate. 

- Describe the major types of Internet portals and their business models. 

Readings and homework 

Reading: Smith, A. N., Fischer, E., & Yongjian, C. (2012). How does brand-related user-generated content differ across YouTube, Facebook, and Twitter? 

Journal of interactive marketing, 26(2), 102-113. 

Case study: Facebook- Using consumer-led technological innovations to beat the odds 

  

Session 15 : Presentation (II) 

- Group Presentation (II): Submission and presentation of completed group project. 

Readings and homework 

  

Course hours :  CM : 19.0h,SEMINAR : 11.5h,TP : 14.5h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  
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Continuous Assessment (CA) 100  

 

Project Individual 50.0     

Project Group 50.0     

 

 

PERSONAL WORK 

Volume : 45 h 

Details : Readings, case studies, video-cases, projects and exercises. 

BIBLIOGRAPHY 

- Chaffey, D., Hemphill, T., & Edmundson-Bird, D. (2019). Digital business and e-commerce management. 7th Edition. Pearson UK. 

- Chaffey, D., & Smith, P. R. (2017). Digital Marketing Excellence: Planning, Optimizing, and Integrating Online Marketing. 5th Edition. Routledge. 

- Hanlon, A. (2022). Digital marketing: strategic planning & integration. 2nd edition. Sage Publications.  

- Laudon, K. C., & Laudon, J.P. (2022). Management information systems: Managing the Digital Firm. 17th Edition. Pearson Education Limited.  

- Laudon, K.C., & Traver, C.G. (2022). E-commerce 2021-2022: business. technology. society. 17th Edition. Pearson Education Limited. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 
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MK05-0E5-G Fashion Sourcing and Product Marketing 

Course coordinator : Elodie JOUNY-RIVIER 
elodie.jouny-rivier@essca.fr  — Office : J1919 in ANGERS 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 — Teaching campus : ANGERS, BORDEAUX 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This module provides an understanding of the specificities of sourcing and product marketing in fashion industries. The first part of the course is dedicated to 

culture of fashion and more particularly to History of fashion in the XXth century, fabrics workshops and fashion trends. Then, after presenting the context of 

international apparel, the second part addresses the topics of the sourcing process and supplier performance through the identification of tools, professional 

management techniques and skills of purchasing. This part ends with an oral presentation and a written document provided by the students. The third and final 

part of the module enables the students to acquire the tools required to prepare a collection plan. The module ends with an oral presentation of the collection 

plan and a written report provided by the students. 

PREREQUISITES 

MKG150 

MGT250 

MKG250 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Fashion Culture   .................................................................................................................................................................................... CM : 9.0h 

Session 1 : History of Fashion 

Chronological view of fashion in the 20th century through socio-political facts and characters  

Definition of fashion and its main theories 

Readings and homework 

  

Session 2 : Fabrics workshop 

The types of fabrics and its specifiticies, constraints, uses. 

Readings and homework 

  

Session 3 : Trends 

Identification of trends to understand how fashion phenomena works 

Readings and homework 

  

2.Fashion Sourcing   ............................................................................................................................................................................... CM : 18.0h 

Session 1 : The textile clothing sector 

Textile clothing industry organization and their value chain 

Fashion sourcing, sustainability and the post Covid era 

Readings and homework 

Case studies  

Session 2 : Sourcing strategies 

 

Readings and homework 

  

Session 3 : Planning and implementation 

Product costing and sampling components of sourcing plan 

Supplier selection for all components 

OTB and payment arrangements 

Planned sales profiles, intake, commitment, stock cover and payment schedule 

Sourcing considerations, variations in actual sales, call and reduction 

Readings and homework 

Case studies  

Session 4 : Manufacturing facility and simulation 

The different processes from raw material to garment assembly, work in progress, controls, service provision 

Speed, accuracy and quality of production, organisation and discipline, managing bottlenecks and quality considerations 
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Readings and homework 

Simulations  

Session 5 : Supplier performance assessment 

Supplier performance assessment 

Management of sourcing risks 

Readings and homework 

  

Session 6 : Oral presentation of group projects 

 

Readings and homework 

  

3.Strategy and Operationalization of Fashion Marketing   ......................................................................................................................... CM : 18.0h 

Session 1 : Marketing strategy for fashion products 

Segmentation, targeting and positioning 

Building a relevant positioning map 

Readings and homework 

  

Session 2 : The management of the collection process (part 1) 

From the definition of the requirements to collection profile (players, steps of the plan, ....) 

Definition of the collection plan 

 

Readings and homework 

  

Session 3 : The management of the collection process (part 2) 

From drawing to production 

 

Readings and homework 

  

Session 4 : The buying  plan for fashion products 

Identifications the informations and tools required to prepare the buying plan 

Readings and homework 

  

Session 5 : Marketing plan for fashion products 

Sell the collection plan internally and to retailers 

Specificities of the marketing-mix for fashion products 

Readings and homework 

  

Session 6 : Oral presentation of the collection plan 

 

Readings and homework 

  

Course hours :  CM : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Oral exams Group 25.0     

Written exams Group 25.0     

Oral exams Group 25.0     

Written exams Group 25.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : For both the sourcing and the marketing parts, the students will have a group oral presentation and a written report to provide. Throughout the 

semester, practical exercices and case studies will be conducted in class to put into practice the theoretical notions. After each class, we strongly recommend 

the students to read notes, case studies and exercices seen in class. Students also need to meet regularly outside the class with members of their teams. 

BIBLIOGRAPHY 

BASTIEN, V., KAPFERER, J.N. (2012), Luxe oblige, Kindle format, 476 pages. 

FERNIE, J., GRANT, D.B (2019), Fashion logistics: Insights into the fashion retail supply chain, Kindle format, 256 pages. 

MINK RATH, P., BAY, S., PETRIZZI, R. and GILL, P. (2014), The Why of the Buy: Consumer Behavior And Fashion Marketing, Fairchild Books, 480 pages. 
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POSNER, H., (2015), Marketing Fashion, Second edition: Strategy, Branding and Promotion, 2nd Edition, Kindle format, 241 pages. 

RIVOLI, P. (2015), The travels of a tee-shirt in the global economy, Kindle format, 342 pages. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK05-0H1-G CONSUMER BEHAVIOUR 

Course coordinator : Zsuzsa DELI-GRAY 
zsuzsa.deli-gray@essca.fr  — Office : BUDAPEST in BUDAPEST 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

We are all consumers affected by our perceptions, attitudes, motivations, goals, personality, culture, and peer groups.  As marketers we want to understand 

why people buy, and why consumers behave in certain ways to be able to predict how they will react to the different marketing activities.  This class studies the 

different psychological characteristics and processes that affect how people act when they buy, use, or experience products and/or services. Many of our 

sessions will involve the professor presenting materials and students contributing to the exposition through questions and observations. Classes are held 

through exercises that require creative solutions. 

PREREQUISITES 

None in particular 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.CONSUMER BEHAVIOUR   .................................................................................................................................................................... CM : 42.0h 

Session 1 : Segmenting, targeting and positioning focusing on behavior, Perception 

 

Readings and homework 

Schiffmann-Wisenblit ,. (2019): Consumer Behavior (12th global ed.), Pearson Chapter 1,4  

Session 2 : To introduce various disciplines to explore the relevance of these academic subjects to consumer behaviour 

Learning and Memory Motivation and Values, The self, Attitude 

Readings and homework 

Schiffmann-Wisenblit (2019): Consumer Behavior (12th global ed.), Pearson Chapter 3,4,5  

  

Session 3 : To analyse the different decision making methods that effect the consumer 

Ethical dimensions of consumer behavior Brand personality and lifestyle 

Readings and homework 

Schiffmann-Wisenblit ,. (2019): Consumer Behavior (12th global ed.), Pearson Chapter 15 

  

Session 4 : Individual decision making Income and social class 

Reference Groups and Word-of-Mouth, Communication in the digital age 

Readings and homework 

Schiffmann-Wisenblit (2019): Consumer Behavior (12th global ed.), Pearson Chapter 7,8   

 

  

Session 5 : Cultural Influences on Consumer Behaviour 

 

Readings and homework 

Schiffmann-Wisenblit (2019): Consumer Behavior (12th global ed.), Pearson Chapter 11,12,13  

Session 6 : Luxury consumption 

 

Readings and homework 

 

 

  

Course hours :  CM : 42.0h 

ASSESSMENT 
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   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 30  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 30 

 

Written exams  Individual  100      

 

1,50 

Continuous Assessment (CA) 40  

 

Oral exams Group 62.0     

Project Group 38.0     

 

 

PERSONAL WORK 

Volume : 14 h 

Details : Weekly readings and case studies to be analysed. 

BIBLIOGRAPHY 

Schiffmann-Wisenblit (2019): Consumer Behavior,  Pearson Education Limited, (12th global ed.), ISBN13 (EAN): 9781292269245 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 5: Gender Equality 

Goal 12: Responsible Consumption and Production 
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MK06-0E1-G FRENCH RETAIL MARKETING ASSETS 

Course coordinator : Safaa ADIL 
safaa.adil@essca.fr  — Office :  in ANGERS 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 06 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

France has many retail assets on the global market. This course aims at presenting the retail industry and the main French retail assets in order to help foreign 

students / French students identifying some typical French retail concepts (bakery, pastry, etc.) that could potentially be imported and adapted to their local 

market / the foreign market of their choice. The course is divided into four parts : introduction to retail, presentation of the French retail market specificities and 

assets, retail marketing theories & management and elaboration of a French retail concept adapted to local market and consumers. 

PREREQUISITES 

None in particular 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

4 Ethics and cultural as well as international awareness 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Retail basics   ........................................................................................................................................................................................ CM : 9.0h 

Session 1 : Introduction to retail 

 

Readings and homework 

  

Session 2 : Retail fundamentals 

 

Readings and homework 

  

Session 3 : Retailer categories 

 

Readings and homework 

  

2.Retail retrospective  & perspectives   .................................................................................................................................................... CM : 12.0h 

Session 1 : From multichannel to omnichannel retailing 

 

Readings and homework 

  

Session 2 : Retail history & evolutions 

 

Readings and homework 

  

Session 3 : Retail stakes, perspectives & trends 

 

Readings and homework 

  

Session 4 : Retail 4.0 & new technologies 

 

Readings and homework 

  

3.French retail market panorama & main actors   ....................................................................................................................................... CM : 6.0h 

Session 1 : French retail market panorama & main actors 

 

Readings and homework 

  

Session 2 : French retail market specificities & assets 

 

Readings and homework 
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4.Retail marketing  management   ............................................................................................................................................................. CM : 9.0h 

Session 1 : Retail marketing theories 

 

Readings and homework 

  

Session 2 : Retail marketing planning 

 

Readings and homework 

  

Session 3 : Retail marketing strategies 

 

Readings and homework 

  

5.French retail concept project & other marketing basis   ........................................................................................................................... CM : 9.0h 

Session 1 : International retail marketing & intercultural marketing basics 

 

Readings and homework 

  

Session 2 : Experiential & Sensorial marketing basics 

 

Readings and homework 

  

Session 3 : Retail project presentation 

 

Readings and homework 

  

Course hours :  CM : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Group 30.0     

Project Group 50.0     

Written exams Individual 20.0     

 

 

PERSONAL WORK 

Volume : 75 h 

Details : Read lecture materials, personal notes written during the course and produce a Retail project presentation 

BIBLIOGRAPHY 

 

-Levy, M., Weitz, B., Grewal, D. (2019). Retail Management.McGraw Hill 

-Hillesland, J., Rudolph, T., Meise, J. N., Gisholt, O., Bendixen, A., Fjeldstad , T., Clement, J. (2013). Fundamentals of Retailing and Shopper Marketing. Harlow: 

Pearson Education Ltd. 

- Goworek, H. & McGoldrick, P. (2015).Retail marketing management : principles and practice. Harlow: Pearson Education Ltd. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK06-0E2-G SERVICE MARKETING & INTERNATIONAL MARKETING 

Course coordinator : Lingfang SONG 
lingfang.song@essca.fr  — Office : H1724 in ANGERS 

Course Information 
Department : MARKETING AND RETAILING 

Semester : 05 & 06 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This course consists of two modules: service marketing and international marketing. Based on the prerequisites of basic marketing concepts, this course 

exposes students to current issues of marketing management in the service sector and in the international context.  

 

Concerning the module of service marketing, it aims to,    

• provide students with the knowledge of service consumer behaviours and service marketing mix (7 Ps).  

• enhance their ability to apply service marketing concepts to analyse business situations in service economy.  

Regarding the module of international marketing, it is designed to, 

• develop students’ marketing sensitivity to environmental factors which influence marketing activities and identify opportunities and threats in 

international markets. 

• stimulate immediate applications of marketing approaches in the international context. 

 

The class blends readings, lectures, classroom discussions, team assignments and a final individual written exam. 

 

PREREQUISITES 

• MKG150 PRINCIPLES OF MARKETING 

• MK04-001-G- ADVANCED MARKETING  

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Connaissances fondamentales en gestion 

         1.2 Formaliser des recommandations et des démarches en accord avec la stratégie de l’entreprise en appliquant les fondamentaux des sciences de 

gestion (comptabilité, finance, management, markéting) et en prenant en compte l'environnement juridique et économique de l'entreprise. 

3. Compétences interpersonnelles, de travail en équipe et de communication. 

         3.1. Démontrer des capacités de travail en équipe. 

2 Capacités intellectuelles 

         2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

4. Ethique et ouverture culturelle et internationale 

         4.1. Démontrer une capacité d’analyser un environnement économique, social, culturel et politique d’un pays ou d’une région. 

 

ORGANIZATION 

1.Service Marketing   .................................................................................................................................................................... SEMINAR : 21.0h 

Session 1 : Introduction to Service Marketing / Service Consumer Behaviors 

Introduction to Service Marketing 

- Characteristics of services 

- Four broad categories of services 

- Service Marketing Mix 

 

Service Consumer Behaviors  

- Consumer Decision Making: The Three-Stage Model 

 

Readings and homework 

  

Session 2 : Developing service product / Distribution in a Service Context 

Developing Service Products 

- Planning and Creating Service Products 

  Core product 

  Supplementary product 

- The Flower of Service 

  Facilitating services 

  Enhancing services 

 

Distribution in a Service Context 

- Six Distribution Options For Service Delivery 

- Places and Time Of Service Delivery 

- Delivering Services in Cyberspace 

 

Readings and homework 

  

Session 3 : Setting Prices for Services / Promoting Services 

Setting Prices for Services  

- The Pricing Tripod 

- Ethical Concerns in Service Pricing 
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- Three Main Approaches to Pricing 

 

Promoting Services 

- Challenges of Service Communication 

- Marketing Communications Planning 

- Service Marketing Communication Mix 

 

Yield management 

- Definition 

- Application in services 

Readings and homework 

  

Session 4 : Designing and Managing Service Processes 

Designing and Managing Service Processes 

- Flowcharting Customer Service Processes 

- Blueprinting Services 

- The Customer as Co-Producer 

- Self-Service Technologies 

Readings and homework 

  

Session 5 : Managing Physical Evidences / Managing Service People 

Managing Physical Evidences 

- Service Environments and their purposes 

- Understanding Consumer Reponses to Service Environments  

- Dimensions of the Service Environment 

 

Managing Service People 

- Importance of Service People  

- Factors Contributing to the Difficulty of Frontline Work 

- Cycles of Failure, Mediocrity, and Success 

- Human Resource Management 

Readings and homework 

  

Session 6 : In Class Group Work 

Tutorial of group project 

Readings and homework 

  

Session 7 : Continuous Assessment 1 

Service Marketing: group project presentation 

Readings and homework 

Group presentation (15mins + 5mins Q&A)  

2.International Marketing   ............................................................................................................................................................ SEMINAR : 21.0h 

Session 8 : Introduction to International Marketing 

- International Marketing Defined 

- Initiation of Internationalization 

- Stages of International Marketing Involvement 

- International Marketing Management Orientation 

Readings and homework 

Pre-reading: 

- Read course material + suggested 

articles  

Session 9 : International Marketing Environment 

- Economic & Trade Environments 

- Political & Legal Environments 

- Cultural & Social Environments 

Readings and homework 

Pre-reading:  

- Read course material + suggested articles  

Session 10 : International Marketing Research & Market Entry Modes 

- International Marketing Research Process 

- Market Entry Modes and their advantages and inconveniences 

Readings and homework 

Pre-reading:  

-Read course material + suggested articles  

Session 11 : Marketing Mix in an International Context 1 

- International Product & Brand Strategies 

- Pricing for International Markets 

Readings and homework 

Pre-reading: 

-Read course material + suggested 

articles  

Session 12 : Marketing Mix in an International Context 2 

- International Integrated Marketing Communications 

- International Marketing Channels 

Readings and homework 

Pre-reading:  
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Session 13 : In Class Group Work 

Tutorial of group project 

Readings and homework 

-Read course material + suggested 

articles  

Session 14 : Contiunuous Assessment 2 

International Marketing: Group project presentation 

Readings and homework 

Milestone: 

- Group presentation (15mins. 

+ 5mins Q&A)  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 50  

 

Project Group 50.0     

Project Group 50.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Read course material and suggested articles, group discussion and presentation 

 

BIBLIOGRAPHY 

- Lovelock, C. and Wirtz, J. Services marketing: People, technology, strategy. Pearson Education. 

- Wirtz, J., Chew, P. Lovelock, C. Essentials of Services Marketing, Prentice Hall 

- Warren J. Keegan, Mark C. Green, Global Marketing, Prentice Hall 

- Philip R. Cateora, John L. Graham, International Marketing, Irwin McGraw-Hill 

- Usuniner, Lee, Marketing Across Culture, Prentice Hall 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MK06-0E3-G Service Design (Under construction)  

Course coordinator : Brigitte DE FAULTRIER 
brigitte.defaultrier@essca.fr  — Office :  in  

Course Information 
Department : MARKETING AND RETAILING 

Semester : 06 — Teaching campus : BORDEAUX 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

Service Design is the art of blending together human, digital, and physical interactions, in order to display an experience that translates the needs of the final 

users with the economic, social and environmental needs of all the stakeholders involved in this experience. 

Delivering a great service is a challenge and service design is one of the most relevant frameworks to understand people’s needs, to look holistically at the 

interactions with the final users (or customers), and constantly iterate the way you design this service.  

This course is designed to help to understand the challenges of building a phygital experience where the desire of the final user connects with the feasibility 

and the viability of the business, and with the sustainability of the entire ecosystem where this service is happening. Its primary objective is to allow candidates 

to become aware of the main methodological steps they need to follow in order to build a memorable phygital experience. The full understanding of the 

theoretical concepts and methodology will be achieved through the realization of a final group project. 

We will focus in strengthening the capacity of the service designers to embrace empathy as a tool to understand the multicultural differences of their audiences 

and to use this powerful knowledge to create services that fit each of their needs. Throughout the course the students will work on several service design 

challenges and will understand each step in the development of a service design project. 

PREREQUISITES 

MKG250 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.3 Develop and apply cross-cultural skills that make it possible to work in international and multicultural contexts. 

 

ORGANIZATION 

1.Introduction to Design Thinking   ................................................................................................................................................ SEMINAR : 12.0h 

Session 1 : About service design 

Service Design is the craft of tying together human, digital, and physical interactions, over time, to create an experience that meets the needs of your 

customers. Delivering great service can be challenging and design thinking is a crucial framework to understand people’s needs, look holistically at the 

interactions you have with customers, and constantly iterate your way forward. 

EVERY SERVICE IS:  

1. An experience that happens over time 

2. A human-centred endeavour  

3. An orchestration of several channels and touchpoints 

4. Holistic, i.e. looking at the entire service ecology 

5. Co-created, evolving value 

Readings and homework 

  

Session 2 : About Design thinking (Part I) 

1. Designer´s mindset 

2. Divergent and convergent thinking 

3. Human centred design 

4. The business value of design 

Readings and homework 

  

Session 3 : About Design thinking (Part II) 

1. Adoption and integration 

2. Tools and framework 

3. Beyond Design thinking 

Readings and homework 

  

Session 4 : Group Projects 

Presentation of the general challenge of the final project of the course. Presentation of the different steps of the realization of the project, definition of the 

challenges for each group. Constitution of the groups 

Readings and homework 

  

2.Design Research   ........................................................................................................................................................................ SEMINAR : 6.0h 

Session 5 : Touchpoints and Design research 

Touchpoints are the way a service is manifested and experienced. A touchpoint is an intersection of a delivery channel and an instance in time. Understanding 

the diversity of categories touchpoints (from awareness to use and advocate). 
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Design research: understanding with whom to engage. 

The ‘user’ isn’t always the customer. In most cases a service will have many users. Empathy as a main tool to analyse cross cultural audiences. 

How service design should engage with any stakeholder connected to the domain you are designing for? 

Understanding of the different categories of users from heavy-users to non-users and 100% analogous users. 

Readings and homework 

  

Session 6 : Research in the field 

How to prepare your research - selection of the audience – user journey 

In every service there is a set of experiences that customers go through, called customers journeys.  customers journeys are made of generic steps that ALL 

customers must go through. Journeys are user typology agnostic and product agnostic 

Readings and homework 

  

3.User mapping   ............................................................................................................................................................................. SEMINAR : 6.0h 

Session 7 : User journey 

Journeys can be experienced as cycles – not necessarily in a one-off sequence.  

Journey steps must represent what the customer experiences, NOT a process. Steps should be either a service pre-requisite (Check in) or what the customer 

goes through (Wait).  

Journey maps must be validated both with customers and the business. 

Exercise: create a journey map 

Readings and homework 

  

Session 8 : Mapping User Typologies 

User profile  

Based on in-depth interviews customer profiles describe an individual user, their situation, issues and needs. Profiles include quotes, identify value drivers, 

customer experience pain points and communicate significant behavioural data.  

User typology 

Typologies are a synthesis of multiple users that represent common behaviours drawn from the sum of patterns from different users as observed during 

fieldwork. Typologies differ from segments in that they are based in behaviour and needs rather than demographic or market size.  

User persona  

A persona is not a stereotype, it is an archetype based on real research. It is a ‘fake’ user profile to represent a user typology. It is informed by multiple users 

who share same behaviours, characterised under one profile.  

Exercise: Create your typologies 

Readings and homework 

  

4.Mapping and Blueprinting   ........................................................................................................................................................ SEMINAR : 15.0h 

Session 9 : Empathy Mapping 

Empathy maps are a collaborative tool to help teams gain a deeper connection with their customers or users, during a work session.  

An empathy map can represent a group of users within a specific context or scenario.  

The empathy map was originally created by Dave Gray and has been gaining popularity with the agile community.  

Exercise: Your user empathy map 

Readings and homework 

  

Session 10 : Stakeholder Mapping Journey 

A stakeholder map represents all the main actors related to the service. 

It creates a systematic point of view of the solution, the main or secondary stakeholders, their power or value relationships, it will help us to identify the 

following points: 

• The system limits  

• The main and secondary stakeholders  

• Relationships  

• Stakeholder typologies 

Readings and homework 

  

Session 11 : Blueprinting 

A tool to work about the feasibility of the service. It defines roles, artefacts, actions, resources, processes required to produce the desired interaction.  

Blueprints show the depth of the service, showing all the service layers in one view: the customer, the business, and the organisation.  

It is an internal tool to manage and monitor consistency across channels and vendor delivery, and to measure service performance.  

Compared to other tools, blueprints show great detail on the backstage service architecture. 

Readings and homework 

  

Session 12 : Uses of Blueprints 

What’s your current service experience like?  Where, and why, do you lose your customers?  What parts of the end-to-end experience are (or are not) worth 

investing in? What capabilities can you leverage to add customer value and add competitive advantage? What do you need to change? What would be the 

impact of change in the organisation?  

The limits of blueprints. 

Readings and homework 

  

Session 13 : Examples of Blueprints and Creation of your own Blueprint 

Understanding the difference between the frontstage and the backstage of a service and being able to knit a seamless experience between them both. 

Readings and homework 

  

5.Implementation   ......................................................................................................................................................................... SEMINAR : 6.0h 

Session 14 : The Gap Model & Job to be Done 

Understanding the gap between user expectation and management perception. Identify the gaps in your project. 

Definition of the job to be done framework. 
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Readings and homework 

  

Session 15 : Change Management 

Understanding the potential barriers of the implementation of a service design project, define the types of organizations which can support a service design 

mindset. 

Create a pilot project to launch a service design project.  

Exercise: Create a pitch for a pilot project. 

Readings and homework 

  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 40.0     

Project Group 60.0     

 

 

PERSONAL WORK 

Volume : 75 h 

Details : Throughout the course the students will work on several service design challenges 

BIBLIOGRAPHY 

IDEO (2020). Extreme and mainstreams: Design toolkit by Ideo.org  

Jeanne Liedtka & Eli Maclaren, (2018). How Children´s health system of Texas is improving care with design thinking. Harvard Business Review  

Hall, E.T. (1997) Beyond Culture Anchor Books edition. Anchor Books or Missana. S. (2010) In the Grip of Culture: Edward T. Hall  

VallaVakili (2020), Citizens not users. Quartz  

Michael Lewrick (2018). The Design Thinking Playbook: Mindful Digital Transformation of Teams, Products, Services, Businesses and Ecosystems. Wiley 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 
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MS00-001-G Mathematics on boarding 

Course coordinator : Roxane CATTAN-JALLET 
roxane.cattan-jallet@essca.fr  — Office : B107 in BOULOGNE-BILLANCOURT 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 01 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI, STRASBOURG 

Total of course hours : 15,00 — ECTS credits : 0,00 

Teaching language : French 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The purpose of the pre-entry mathematics week is to consolidate students' basic notion in mathematics before they start school. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

 

ORGANIZATION 

1.Mathematical notations & Elementary calculations   ..................................................................................................................... SEMINAR : 1.0h 

Session 1 : Mathematical Notations & Elementary Calculations 

Priority of arithmetic operations - Remarkable identities - Absolute value 

Readings and homework 

  

2.One-variable function   ................................................................................................................................................................. SEMINAR : 4.0h 

Session 2 : One-variable function 

Graphical representation - Domain of definition - Direction of variation - Sign - Parity 

Readings and homework 

  

3.Usual functions   .......................................................................................................................................................................... SEMINAR : 7.0h 

Session 3 : usual functions 

Affine function - Polynomial function - Square root function - Natural logarithm function - Exponential function - Derivatives 

Readings and homework 

  

4.Composition of functions   ............................................................................................................................................................ SEMINAR : 1.0h 

Session 4 : Composition of functions 

Composition of functions - Inverse function - Reciprocal function - Change of variable 

Readings and homework 

  

5.Descriptive statistics   .................................................................................................................................................................. SEMINAR : 2.0h 

Session 5 : Descriptive statistics 

Scatter plot - Mean - Median - Quantiles - Mode - Variance - Standard deviation 

Readings and homework 

  

Course hours :  SEMINAR : 15.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA)  
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PERSONAL WORK 

Volume : 6 h 

Details : Learning the course and carrying out the exercises 

BIBLIOGRAPHY 

Polycopié de cours - Hélène Honoré 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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MS00-001-G On boarding mathématiques 

Responsable de cours : Roxane CATTAN-JALLET 
roxane.cattan-jallet@essca.fr — Bureau :  B107  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  OPERATIONS MANAGEMENT AND DECISION SCIENCE  

Semestre :  01  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI, STRASBOURG 

Heures totales : 15,00  — Crédits ECTS : 0,00  

Langue d'enseignement : Français 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

La semaine de mathématiques de pré-rentrée a pour objectif de consolider les notions de base en mathématiques des étudiants avant leur entrée à l'école. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

 

ORGANISATION 

1.Notations mathématiques & Calculs élémentaires   ................................................................................................................................. TD : 1.0h 

Séance 1 : Notations mathématiques  & Calculs élémentaires 

Priorité des opérations arithmétiques - Identités remarquables - Valeur absolue 

Lectures et travaux 

  

2.Fonction à une variable   ......................................................................................................................................................................... TD : 4.0h 

Séance 2 : Fonction à une variable 

Représentation graphique - Domaine de définition - Sens de variation - Signe - Parité 

Lectures et travaux 

  

3.Fonctions usuelles   ................................................................................................................................................................................ TD : 7.0h 

Séance 3 : Fonctions usuelles 

Fonction affine - Fonction polynomiale - Fonction racine carrée - Fonction logarithme népérien - Fonction exponentielle - Dérivées 

Lectures et travaux 

  

4.Composition de fonctions   ...................................................................................................................................................................... TD : 1.0h 

Séance 4 : Composition de fonctions 

Composition de fonctions - Fonction inverse - Fonction réciproque - Changement de variable 

Lectures et travaux 

  

5.Statistiques descriptives   ....................................................................................................................................................................... TD : 2.0h 

Séance 5 : Statistiques descriptives 

Nuage de points - Moyenne - Médiane - Quantiles - Mode - Variance - Écart-type 

Lectures et travaux 

  

Répartition des heures :  TD : 15.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC)  

  

 



339 
 

 

TRAVAIL PERSONNEL 

Volume : 6 h 

Détails : Apprentissage du cours et réalisation des exercices 

LECTURES RECOMMANDÉES 

Polycopié de cours - Hélène Honoré 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 4 : Accès à une éducation de qualité 
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MS01-001-G Analyses mathématiques 

Responsable de cours : Maher KACHOUR 
maher.kachour@essca.fr — Bureau :    à LYON 

Informations sur le cours 
Rattachement :  OPERATIONS MANAGEMENT AND DECISION SCIENCE  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce module vise à regrouper un ensemble de connaissances mathématiques classiques permettant une démarche de modélisation et de résolution 

d’applications en économie et en gestion.  Les techniques proposées seront illustrées à l'aide d'exemples en mettant l'accent sur le genre de problèmes 

apparaissant dans le domaine de la gestion, entre autres en micro-économie, en finance et en gestion de la production. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

5. Compétences technologiques 

5.1. Mobiliser les méthodes quantitatives et qualitatives, ainsi que les techniques de traitement de l’information adaptées aux situations d’entreprise 

(notamment : résolution de problèmes, études statistiques, modélisation de problèmes). 

 

ORGANISATION 

1.Analyse d'une fonction   .......................................................................................................................................................................... TD : 8.0h 

Séance 1 : Fonction à une seule variable 

Propriétés d'une fonction 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODEL  

Séance 2 : Les fonctions usuelles 

Polynôme, racine carrée, log, exp 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOOD  

Séance 3 : Dérivée d'une fonction 

Calcul des dérivées, application économique 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE  

Séance 4 : Optimisation 

Trouver les extrémums d’une fonction 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE  

2.Suites numériques   ................................................................................................................................................................................ TD : 6.0h 

Séance 5 : Introduction aux suites numériques 

Etudier les propriétés d’une suite numérique 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE  

Séance 6 : Suites usuelles 

Suites arithmétiques et géométriques 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE  

Séance 7 : Taux d’intérêt simple et composé 

Appliquer les concepts abordés pour effectuer des calculs financiers standards 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

3.Calcul matriciel   ..................................................................................................................................................................................... TD : 8.0h 

Séance 8 : Définition et matrices particulières 

Maîtriser la lecture matricielle 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 9 : Opérations sur les matrices 

Formuler et traiter des problématiques en utilisant une écriture matricielle 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 10 : L’inverse d’une matrice 

inverser une matrice 
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Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 11 : La résolution matricielle d'un système d'équations linéaires 

Résoudre un système d'équation en utilisant les matrices 

Lectures et travaux 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

4.Fonction à plusieurs variables   ................................................................................................................................................................ TD : 8.0h 

Séance 12 : Propriétés d'une fonction à plusieurs variables 

Définition et domaine de définition 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 13 : Dérivées 

- Calculer le coût et/ou le profit marginal partiel  

- Calculer l’élasticité partielle 

 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 14 : Optimisation sans contrainte 

Trouver les extrémums d’une fonction bivariée (application au coût et au profit) 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 15 : Optimisation avec une contrainte d'égalité 

Trouver les extrémums d'une fonction bivariée associée à une contrainte 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

1,50 

Examen Intermédiaire (EI) 25 

 

Ecrits  Individuel  100      

 

0,75 

Contrôle Continu (CC) 25  

 

Ecrits Individuel 15.0     

Ecrits Individuel 10.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Réaliser le travail associé à chaque séance 

LECTURES RECOMMANDÉES 

Français: 

- PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

-AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

-POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

-ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

-SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

-PY B. (2007), Statistique descriptive. Paris, Economica 

English: 

-SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearson 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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MS01-001-G Mathematics analysis 

Course coordinator : Maher KACHOUR 
maher.kachour@essca.fr  — Office :  in LYON 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This course aims at providing classical knowledge in Mathematics which will allow the construction of a mathematical model and the resolution of applications 

in Economics and in Management Science. The proposed techniques will be illustrated by means of examples appearing in the field of management, among 

others in Microeconomics, in Finance and in Production Management. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.Function Analysis   ....................................................................................................................................................................... SEMINAR : 8.0h 

Session 1 : Function with one variable 

Function properties 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODEL  

Session 2 : Standard functions 

Polynomial, square, log, exp 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODEL  

Session 3 : Function derivation 

Derviation with economic application 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE  

Session 4 : Optimization 

Find extremums of a function 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE  

2.Numerical sequences   ................................................................................................................................................................. SEMINAR : 6.0h 

Session 5 : Introduction to numerical sequences 

Properties of numerical sequence 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE  

Session 6 : Standard sequences 

Arithmetic and geometric sequences 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE  

Session 7 : Simple and compound interest rate 

Apply the concepts discussed to perform standard financial calculations 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

3.Matrix calculation   ...................................................................................................................................................................... SEMINAR : 8.0h 

Session 8 : Definition and particular matrices 

Matrix reading 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 9 : Basic matrix operations 

Formulate and deal with issues using matrix writing 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 10 : Matrix inverse 

invert a matrix 
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Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 11 : Matrix resolution of a system of linear equations 

Solve a system of equations using matrices 

Readings and homework 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

4. Functions of several real variables   .............................................................................................................................................. SEMINAR : 8.0h 

Session 12 : Properties of  functions of several real variables 

Domain of definition 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 13 : Derivation 

- Calculate the cost and / or partial marginal profit 

- Calculate the partial elasticity 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 14 : Unconstrained optimization 

Find the extremes of a bivariate function (application to cost and profit) 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 15 : Optimization with an equality constraint 

Find the extremes of a bivariate function associated with a constraint 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

0,75 

Continuous Assessment (CA) 25  

 

Written exams Individual 15.0     

Written exams Individual 10.0     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : Perform the work associated with each session 

BIBLIOGRAPHY 

Français: 

- PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

-AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

-POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

-ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

-SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

-PY B. (2007), Statistique descriptive. Paris, Economica 

English: 

-SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearson 

 

SUSTAINABLE DEVELOPMENT GOALS 
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MS02-001-G Data description 

Course coordinator : Maher KACHOUR 
maher.kachour@essca.fr  — Office :  in LYON 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

In this course, we present he basic statistical tools corresponding to the first stage of Data Analysis (numerical summaries and graphical representation of 

data). At the end of this course, the student will have acquired the concepts required for success in later courses (Inferential Statistics, Data Analysis, 

Econometrics, etc.) 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

5.2 Use office tools for the search and processing of information as well as for the needs of business communication (including word processing, visual 

presentation tools, scoreboards, project management tools, the Internet). 

 

ORGANIZATION 

1.Handling Excel   ........................................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : Handling Excel - 1 

Managing a Excel Shit 

Readings and homework 

Treatment of Exercises  

Session 2 : Handling Excel - 2 

Excel Functions 

Readings and homework 

Treatment of Exercises  

Session 3 : Handling Excel - 3 

Sorting and processing 

Readings and homework 

Exercises treatment  

2.Univariate treatment   ................................................................................................................................................................ SEMINAR : 18.0h 

Session 1 : Data representation 

Perform basic data operations 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 2 : Graphical representation of data 

Build and interpret graphical tools 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 3 : TP - Application 

Use Excel to plot and perform operations associated with univariate data 

Readings and homework 

Exercise treatment  

Session 4 : Position indicators - 1 

Calculate and interpret position indicators related to a percentage 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 5 : TP  - Application 

Use Excel to calculate position indicators related to percentage and plot the boxplot 

Readings and homework 

Exercise treatment  

Session 6 : Central position indicators 

Calculate and interpret the mean and mode of a data series 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  
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Session 7 : Dispersion indicators 

Calculate and interpret the dispersion indicators of a data series 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 8 : Asymmetry indicators 

Calculate and interpret the asymmetry indicators of a data series 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 9 : TP - Application 

Use Excel to calculate dispersion and shape indicators 

Readings and homework 

Exercises Treatement  

3.Bivariate data processing   ........................................................................................................................................................... SEMINAR : 6.0h 

Session 10 : Bivariate treatment 

Plot and calculate numerical summaries associated with bivariate data 

Readings and homework 

To do exercises of associated adaptive learning path (individual online work / on the plateforme MOODLE)  

Session 11 : TP - application 

Use Excel to represent and calculate numeric summaries associated with bivariate data 

Readings and homework 

Exercise treatment  

Session 12 : Review TP 

Use Excel to process a case study that contains all the concepts presented in the course 

Readings and homework 

Exercise treatment  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

0,75 

Continuous Assessment (CA) 25  

 

Written exams Individual 10.0     

Written exams Individual 15.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : Perform the exercises associated with each part of the course 

BIBLIOGRAPHY 

Français: 

-PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

-AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

-POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

-ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

-SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

-PY B. (2007), Statistique descriptive. Paris, Economica 

 

English: 

-SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearso 

SUSTAINABLE DEVELOPMENT GOALS 
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MS02-001-G Description de données 

Responsable de cours : Maher KACHOUR 
maher.kachour@essca.fr — Bureau :    à LYON 

Informations sur le cours 
Rattachement :  OPERATIONS MANAGEMENT AND DECISION SCIENCE  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Dans ce cours, nous presentons les outils statistiques de base correspondant à la première étape de l’analyse des données (résumés numériques et 

représentations graphiques des données). À la fin du cours, l'étudiant aura assimilé les concepts requis pour la réussite des cours ultérieurs (statistique 

inférentielle, analyse des données, économétrie, etc) 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.3 Choisir les méthodes de calcul et les outils de résolution de problèmes pertinents. 

5. Compétences technologiques 

5.1. Mobiliser les méthodes quantitatives et qualitatives, ainsi que les techniques de traitement de l’information adaptées aux situations d’entreprise 

(notamment : résolution de problèmes, études statistiques, modélisation de problèmes). 

5.2. Utiliser les outils dédiés à la recherche et au traitement de l’information, ainsi qu’à la communication en entreprise (notamment : traitement de texte, 

tableaux de bords, outils de gestion de projet, outils en ligne). 

 

ORGANISATION 

1.Prise en main logiciel Excel   .................................................................................................................................................................... TD : 6.0h 

Séance 1 : Prise en main Excel - 1 

Gestion d'une feuille Excel 

Lectures et travaux 

Traitement des Exercices  

Séance 2 : Prise en main Excel - 2 

Fonctions Excel 

Lectures et travaux 

Traitement des exercices  

Séance 3 : Prise en main Excel - 3 

Tri et traitement 

Lectures et travaux 

Traitement des exercices  

2.Traitement univarié   .............................................................................................................................................................................. TD : 18.0h 

Séance 1 : Représentation des données 

Effectuer des opérations basiques sur les données 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 2 : Représentation graphique des données 

Construire et interpréter les outils graphiques 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 3 : TP - Application 

Utiliser Excel pour représenter graphiquement et effectuer des opérations associées aux données univariées 

Lectures et travaux 

Traitement des exercices  

Séance 4 : Indicateurs de position - 1 

Calculer et interpréter des indicateurs de position en lien avec un pourcentage 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 5 : TP  - Application 

Utiliser Excel pour calculer les indicateurs de position en lien avec pourcentage et représenter graphiquement la boîte à moustache 

Lectures et travaux 

Traitement des exercices  

Séance 6 : Indicateurs de position centrale 

Calculer et interpréter la moyenne et le mode d’une série de données 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  
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Séance 7 : Indicateurs de dispersion 

Calculer et interpréter les indicateurs de dispersion d’une série de données 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 8 : Indicateurs d’asymétrie 

Calculer et interpréter les indicateurs d’asymétrie  d’une série de données 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 9 : TP - Application 

Utiliser Excel pour  calculer les indicateurs de dispersion et de forme 

Lectures et travaux 

Traitement des exercices  

3.Traitement bivariée des données   ........................................................................................................................................................... TD : 6.0h 

Séance 10 : Traitement bivarié 

Représenter graphiquement et calculer les résumés numériques associés aux données bivariées 

Lectures et travaux 

Réaliser le parcours d'adaptive Learning (travail individuel en ligne sur la plateforme MOODLE)  

Séance 11 : TP - application 

Utiliser Excel pour représenter graphiquement et calculer les résumés numériques associés aux données bivariées 

Lectures et travaux 

Traitement des exercices  

Séance 12 : TP de révision 

Utiliser Excel pour traiter une étude de cas qui contient l’ensemble des notions présentées dans le cours 

Lectures et travaux 

Traitement des exercices  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

1,50 

Examen Intermédiaire (EI) 25 

 

Ecrits  Individuel  100      

 

0,75 

Contrôle Continu (CC) 25  

 

Ecrits Individuel 10.0     

Ecrits Individuel 15.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Réaliser les exercices associés à chaque partie du cours 

LECTURES RECOMMANDÉES 

Français: 

-PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

-AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

-POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

-ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

-SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

-PY B. (2007), Statistique descriptive. Paris, Economica 

 

English: 

-SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearso 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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MS03-001-G Data analytics fundamentals 

Course coordinator : Jean-Michel BONIZEC 
jean-michel.bonizec@essca.fr  — Office : H1724 in ANGERS 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 03 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

This course is an introduction to data exploitation for managers, the course is divided into two parts: data and analytics. We will use methods and tools, taking 

care to illustrate the content with management applications. 

A practical application by group will also be carried out throughout the sessions via a common thread project. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.3 Choose appropriate methods of calculation and problem-solving tools. 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.Use a database   ........................................................................................................................................................................ SEMINAR : 14.0h 

Session 1 : Read a database 

 

Readings and homework 

  

Session 2 : Methodology from data to analytics 

 

Readings and homework 

  

Session 3 : Data query 

 

Readings and homework 

  

Session 4 : Advanced and specific queries 

 

Readings and homework 

  

Session 5 : Access <-> Excel data import 

 

Readings and homework 

  

Session 6 : Case: from business plan to database queries 

 

Readings and homework 

  

Session 7 : Quiz: Database 

 

Readings and homework 

  

2.Analyze data in Excel   ................................................................................................................................................................ SEMINAR : 16.0h 

Session 8 : Excel : manager functions 

 

Readings and homework 

  

Session 9 : Excel: advanced functions 

 

Readings and homework 

  

Session 10 : Excel : pivot Tables and Charts 
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Readings and homework 

  

Session 11 : Excel: advanced pivot table and forecasts 

 

Readings and homework 

  

Session 12 : Methodology indicators and dashboard 

 

Readings and homework 

  

Session 13 : Case: dashboard creation 

 

Readings and homework 

  

Session 14 : Mock exam 

 

Readings and homework 

  

Session 15 : Evaluation 

 

Readings and homework 

  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 60.0     

Written exams Individual 40.0     

 

 

PERSONAL WORK 

Volume : 20 h 

Details : Additional exercises, case analysis 

BIBLIOGRAPHY 

Excel 2021 Pour les Nuls , Greg Harvey, First Interactive 

Excel Dashboards and Reports For Dummies, Michael Alexander, John Wiley & Sons Inc 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 
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MS03-001-G Fondamentaux de data analytics 

Responsable de cours : Jean-Michel BONIZEC 
jean-michel.bonizec@essca.fr — Bureau :  H1724  à ANGERS 

Informations sur le cours 
Rattachement :  OPERATIONS MANAGEMENT AND DECISION SCIENCE  

Semestre :  03  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

Ce cours est une introduction à l’exploitation des données pour les manager, les cours est découpé en deux parties : data et analytics. Nous utiliserons des 

méthodes et outils en veillant à illustrer le contenu par des applications en gestion. 

Une mise en pratique par groupe sera également conduite tout au long des séances via un projet fil rouge. 

 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

2 Capacités intellectuelles 

2.3 Choisir les méthodes de calcul et les outils de résolution de problèmes pertinents. 

5. Compétences technologiques 

5.1. Mobiliser les méthodes quantitatives et qualitatives, ainsi que les techniques de traitement de l’information adaptées aux situations d’entreprise 

(notamment : résolution de problèmes, études statistiques, modélisation de problèmes). 

 

ORGANISATION 

1.Utiliser une base de données   ............................................................................................................................................................... TD : 14.0h 

Séance 1 : Lire une base de données 

 

Lectures et travaux 

  

Séance 2 : Méthodologie de la data vers l'analytic 

 

Lectures et travaux 

  

Séance 3 : Interrogation de la data 

 

Lectures et travaux 

  

Séance 4 : Requêtes avancées & spécifiques 

 

Lectures et travaux 

  

Séance 5 : Importation de data Access <-> Excel 

 

Lectures et travaux 

  

Séance 6 : Cas : du business plan aux intérrogations de la base de données 

 

Lectures et travaux 

  

Séance 7 : QCM: base de données 

 

Lectures et travaux 

  

2.Analyser les données sous Excel   .......................................................................................................................................................... TD : 16.0h 

Séance 8 : Excel: les fonctions du manager 

 

Lectures et travaux 

  

Séance 9 : Excel: les fonctions avancées 

 

Lectures et travaux 
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Séance 10 : Excel :Tableaux et graphiques croisés 

 

Lectures et travaux 

  

Séance 11 : Excel: tableaux croisés avancés et prévisions 

 

Lectures et travaux 

  

Séance 12 : Méthodologie indicateurs et tableau de bord 

 

Lectures et travaux 

  

Séance 13 : Cas : création de tableau de bord 

 

Lectures et travaux 

  

Séance 14 : Examen Blanc 

 

Lectures et travaux 

  

Séance 15 : Evaluation 

 

Lectures et travaux 

  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF)  

  

Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 100  

 

Ecrits Individuel 60.0     

Ecrits Individuel 40.0     

 

 

TRAVAIL PERSONNEL 

Volume : 20 h 

Détails : Exercices complémentaires, analyse de cas 

LECTURES RECOMMANDÉES 

Excel 2021 Pour les Nuls , Greg Harvey, First Interactive 

Excel Dashboards and Reports For Dummies, Michael Alexander, John Wiley & Sons Inc 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 4 : Accès à une éducation de qualité 
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MS04-001-G Decision making statistics 

Course coordinator : Maher KACHOUR 
maher.kachour@essca.fr  — Office :  in LYON 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 04 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : No 

OVERALL DESCRIPTION 

The first part of this course consists of reviewing and completing the basic probabilistic tools corresponding to the first stage of modelling. In the second part, 

we approach the notions of estimation (point estimation and confidence interval estimation), tests for independence, tests usually used in Management. 

PREREQUISITES 

MS01 - 001 - G Analyse mathématique / MS02 - 001 - G data description 

LEARNING GOALS & LEARNING OBJECTIVES 

5 Technological competence 

5.1 Utilise the quantitative and qualitative methods as well as the techniques of information processing that are appropriate for business situations (including 

problem-solving, statistical analysis, modelling…). 

 

ORGANIZATION 

1.Basic Probability   ...................................................................................................................................................................... SEMINAR : 10.0h 

Session 1 : Combination analysis 

arrangement / combination 

Readings and homework 

To do exercises in chapter  (see course material M. KACHOUR, Essca)  

Session 2 : Probability calculation 

Elementary probability calculation 

Readings and homework 

To do exercises in chapter  (see course material,M. KACHOUR, Essca)  

Session 3 : Discrete Random variables 

Bernoulli, Binomial, Poisson 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR, Essca)  

Session 4 : Continous Random variables 

Calculation with normal distribution 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR, Essca)  

Session 5 : Practice Work with Excel 

Application with EXCEL 

Readings and homework 

Application with EXCEL  

2.Estimation & comparison test   ................................................................................................................................................... SEMINAR : 10.0h 

Session 6 : Summary of data 

Calculation mean, variance, standard deviation 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR , Essca)  

Session 7 : Estimation 

Point estimation   Confidence interval (mean, proportion, difference of means, difference of proportions)  Sample size determination  Applications 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR , Essca)  

Session 8 : Conformity test 

Introduction to Type I and Type II errors /Usual parametric tests /  

 

 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR , Essca)  

Session 9 : Comparison test 

comparison test 

Readings and homework 

To do exercises in chapter (see course material, M. KACHOUR , Essca)  

Session 10 : Practice Work with EXCEL 

Application with EXCEL 
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Readings and homework 

Application with EXCEL  

3.Dependence tests   .................................................................................................................................................................... SEMINAR : 10.0h 

Session 11 : Dependence tests 

ANOVA 

Readings and homework 

To do exercises of the chapter (see course material, M. Kachour ESSCA)  

Session 12 : Correlation test 

Correlation test 

Readings and homework 

To do exercises of the chapter (see course material, M. Kachour ESSCA)  

Session 13 : Chis-square test 

Chi-square test 

Readings and homework 

To do exercises of the chapter (see course material, M. Kachour ESSCA)  

Session 14 : Practice work with EXCEL 

Application with EXCEL 

Readings and homework 

Application avec Excel  

Session 15 : MOCK EXAM 

Revision exam 

Readings and homework 

To do exercises of the exam  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 50  

 

Written exams  Individual  100 

 

1,50 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

0,75 

Continuous Assessment (CA) 25  

 

Written exams Individual 10.0     

Written exams Individual 15.0     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : To do exercises associated to each chapter 

BIBLIOGRAPHY 

Français: 

- THIEL D. (1990), Recherche opérationnelle et management des entreprises. Paris, Economica 

- PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

- AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

- POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

- ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

- SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

- PY B. (2007), Statistique descriptive. Paris, Economica 

- CHESNEAU C., KACHOUR M. (2015) Intervalles de Confiance et Tests Statistiques Moyennes Variances et Proportions Exercices Corrigés avec Rappels 

Théoriques Méthodes et Formulaires, Ellipses 

English 

- SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearson 

- FREEMAN J., SHOESMITH E., SWEENEY D., ANDERSON D., WILLIAMS T. A. (2014), Statistics for Business and Economics, Thomson Learning 

 

SUSTAINABLE DEVELOPMENT GOALS 
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MS04-001-G Statistiques décisionnelles 

Responsable de cours : Maher KACHOUR 
maher.kachour@essca.fr — Bureau :    à LYON 

Informations sur le cours 
Rattachement :  OPERATIONS MANAGEMENT AND DECISION SCIENCE  

Semestre :  04  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, BUDAPEST, LYON, SHANGHAI 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Non 

PRÉSENTATION GÉNÉRALE 

La première partie de ce cours consiste à rappeler et à compléter les outils probabilistes de base correspondant à la première étape de la modélisation. Dans 

la seconde partie on aborde les notions d’estimation (ponctuelle et par intervalle de confiance), les tests d’indépendance, les tests d’hypothèses 

paramétriques classiques couramment utilisés en gestion.  

 

PRÉREQUIS 

MS01 - 001 - G Analyse mathématique / MS02 - 001 - G data description 

COMPÉTENCES VISÉES 

5. Compétences technologiques 

5.1. Mobiliser les méthodes quantitatives et qualitatives, ainsi que les techniques de traitement de l’information adaptées aux situations d’entreprise 

(notamment : résolution de problèmes, études statistiques, modélisation de problèmes). 

 

ORGANISATION 

1.Probabilité de base   ............................................................................................................................................................................. TD : 10.0h 

Séance 1 : Analyse combinatoire 

arrangement / combinaison 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours M. KACHOUR, Essca)  

Séance 2 : Calcul de probabilité 

Calcul de probabilité élémentaire 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours, M. KACHOUR, Essca)  

Séance 3 : Variables aléatoires discrète 

Bernoulli, Binomiale, Poisson 

Lectures et travaux 

Faire les exercices du chapitre (support de cours, M. KACHOUR, Essca)  

Séance 4 : Variables aléatoires continues 

Variables aléatoires continues calcul avec la loi normale 

Lectures et travaux 

Faire les exercices du chapitre (support de cours, M. KACHOUR, Essca)  

Séance 5 : TP d'application avec Excel 

Application avec EXCEL 

Lectures et travaux 

Application avec EXCEL  

2.Estimation & test de comparaison   ....................................................................................................................................................... TD : 10.0h 

Séance 6 : Résumés numériques d'une série de données 

Calcul moyenne variance et écart-type 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours, M. KACHOUR Essca)  

Séance 7 : Estimation 

Estimation ponctuelle  Intervalle de confiance (moyenne, proportion, différence de moyennes, différence de proportions)  Détermination de taille d’échantillon  

Applications 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours, M. KACHOUR Essca)  

Séance 8 : Test de conformité 

Introduction aux risques de première et de deuxième espèce / Tests de conformité  

 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours, M. KACHOUR , Essca)  

Séance 9 : Test de comparaison 

Tests de comparaison 

Lectures et travaux 

Faire les exercices du chapitre (voir support de cours, M. KACHOUR Essca)  
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Séance 10 : TP d'application avec EXCEL 

Application avec EXCEL 

Lectures et travaux 

Application avec EXCEL  

3.Test de dépendance   ............................................................................................................................................................................ TD : 10.0h 

Séance 11 : Test ANOVA 

ANOVA 

Lectures et travaux 

Faire les exercices du chapitre (voir le support de cours, M. KACHOUR, ESSCA)  

Séance 12 : Test de corrélation linéaire 

Test de corrélation linéaire 

Lectures et travaux 

Faire les exercices du chapitre (voir le support de cours, M. KACHOUR, ESSCA)  

Séance 13 : Test de Khi-deux 

test de Khi-deux d'indépendance 

Lectures et travaux 

Faire les exercices du chapitre (voir le support de cours, M. KACHOUR, ESSCA)  

Séance 14 : TP d'application avec EXCEL 

Application avec EXCEL 

Lectures et travaux 

Application avec Excel  

Séance 15 : EXAMEN BLANC 

Examen de révision 

Lectures et travaux 

Faire les exercices de l'examen  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 50  

 

Ecrits  Individuel  100 

 

1,50 

Examen Intermédiaire (EI) 25 

 

Ecrits  Individuel  100      

 

0,75 

Contrôle Continu (CC) 25  

 

Ecrits Individuel 10.0     

Ecrits Individuel 15.0     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Réaliser les exercices associés à chaque chapitre 

LECTURES RECOMMANDÉES 

Français: 

- THIEL D. (1990), Recherche opérationnelle et management des entreprises. Paris, Economica 

- PUPION P-C. (2004), Statistiques pour la gestion, Dunod 

- AVENEL M., RIFFAULT J-F. (2005), Mathématiques appliquées à la gestion, Sup’Foucher 

- POSIERE J-P. (2005), Mathématiques appliquées à la gestion, Gualino 

- ROGER P. (2006), Mathématiques pour l'économie et la gestion, Pearson Education 

- SAPORTA G. (2006), Probabilités, Analyse des données et Statistique, Technip 

- PY B. (2007), Statistique descriptive. Paris, Economica 

- CHESNEAU C., KACHOUR M. (2015) Intervalles de Confiance et Tests Statistiques Moyennes Variances et Proportions Exercices Corrigés avec Rappels 

Théoriques Méthodes et Formulaires, Ellipses 

English 

- SYDSAETER K., HAMMOND P. (2012), Essential Mathematics for Economic Analysis, Pearson 

- FREEMAN J., SHOESMITH E., SWEENEY D., ANDERSON D., WILLIAMS T. A. (2014), Statistics for Business and Economics, Thomson Learning 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 
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PO05-0E1-G CONTEMPORARY EUROPEAN POLITICS 

Course coordinator : Albrecht SONNTAG 
albrecht.sonntag@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The objective of the course is to provide a good understanding of the numerous political and economic challenges the European Union faces today. Based on a 

good fundamental knowledge of geographic, economic and demographic realities of Europe, the course will be strongly focused on the current state of the 

Union, between attempts at institutional reform, the sovereign debt crisis and the issues surrounding monetary union and the stability pact. It will also revise 

some major policies and have a critical assessment of current attitudes and strategies towards European integration. At the end of this course students will be 

in a position to critically assess forthcoming events and developments that concern the Union. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.A critical assessment of EU governance   ....................................................................................................................................... SEMINAR : 9.0h 

Session 1 : Current affairs and debates 

- Hot topics and fundamental problems in the European Union  - Definition and purpose of the EU  - Assessment: Taking stock in 2012. 

Readings and homework 

Reader of visionary texts 1943-1950: A new design for Europe.  

Session 2 : An institutional revolution 

- Emergence and design on a new post-war Europe  - Supranationalism vs. Intergovernmentalism  - The Monnet method and its heritage 

Readings and homework 

Reader : Historical overview 1950-2013  

Session 3 : The decision-making process in the EU 

- The development of the EU institution since its inception  - The role of main institutions  - The making of European law 

Readings and homework 

Reader on the decision-making process of the European Union.  

Session 4 : A critical analysis of the current institutional framework 

- SWOT analysis of the major EU institutions. Technocratic tendencies. Is there a democractic definit in the European Union? 

Readings and homework 

Preparation of personal Excel datasheet with geographical, demographical, economic data.  

2.Markets, budgets, policies and lobbying   ................................................................................................................................... SEMINAR : 33.0h 

Session 1 : Enlargement of the European Union 

- Phases of enlargement  - Criteria for membership  - Review of geopgraphical, economic and social issues related to EU membership  - Levels of membership: 

Eurozone, Schengen, EU, EEA, Neighbourhood Programme.  - Case study: Turkey 

Readings and homework 

Completion of personal datasheet  The situation of Ukraine  

Session 2 : The Single Market and Schengen 

- Discussion: Geopolitics: the Neighbourhood Agreement with Ukraine  - The Single Market: from the ECSC to the 2011 Single Market Act  - Intra-EU competition: 

an unfair playing field?  - Case study: the abattoir industry: Germany vs Europe 

Readings and homework 

  

Session 3 : EU External Trade 

- EU competition with the world: tariffs and regulations  - Import and export barriers  - The WTO and Trade Wars  - Bilateral trade agreements: Canada, 

MERCOSUR, China and TTIP  - Case study: EU meat production and TTIP negotiations with the USA 

Readings and homework 

  

Session 4 : Lobbying in the European Union (Part 1) 

- Lobbying and lobbyists  - Techniques and practices  - Exercise: preparation of lobbying exercise for EU animal transport regulations 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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Session 5 : Lobbying in the European Union (Part 2) and Euroscepticism 

- Presentation of lobbying exercise in groups (EU animal transport regulations) (assessed)  - Variations of popular support (Eurobarometer surveys).  - Causes, 

origins, tendencies of Euroscepticism  - Case study: UKIP 

Readings and homework 

  

Session 6 : The Budget of the European Union 

- The budget of the European Union  - Structure of revenues and expenditures  - The EU budget's multiplier effect in business  - Possible avenues for budget 

reforms 

Readings and homework 

  

Session 7 : Major policies (1): the Common Agricultural Policy and its critics 

- Origin and development of the CAP  - Intended and unintended effects  - Criticisms and attempts at reform  - Case study: Cameroon and chicken 

Readings and homework 

  

Session 8 : Major policies (2): EU energy and environment policy (Part 1) 

- Sustainability: discourse and action in the European Union  - Environment policy: between good intentions and economic compromise  - A critical assessment 

of the 2020 strategy  - Case study: geopolitics and EU gas supplies. Russia and Nabucco. 

Readings and homework 

- Preparation of energy / environment research in groups.  

Session 9 : EU energy and environment policy (Part 2) / The EU debt crisis (Part 1) 

- Group presentation energy data and policy   - The US sub-primes crash  - Breaking the Stability Pact and the new Six-Pack  - The impact of the sovereign debt 

crisis  - Actors and policy in the crisis: the Troika and IMF restructuring 

Readings and homework 

  

Session 10 : The EU debt crisis (Part 2) / Discussion 'The EU in 2050' 

- Solutions: the existing EU austerity programme and possible alternatives  - Case study: Greece  - Discussion. The future of the euro and the European Union. 

Readings and homework 

  

Course hours :  SEMINAR : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 20 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 20  

 

Project  Group  100     

 

 

PERSONAL WORK 

Volume : 30 h 

Details : The course will deal with a number of books and articles most of which will be made available in the Mediathèque. I expect every student to pick two 

readings for each week/for each session and prepare them in order to be able to contribute to the discussion in class. It is strongly recommended to read 

beyond those minimum requirements. Due to the limited number of copies it might be necessary to organise the course readings some time in advance of the 

actual class or from different sources, such as the library of the University of Angers (Belle Beille or Saint Serge) or the English-language Library. The course will 

rely on prior knowledge of the relevant secondary literature. Additional sources which I consider interesting or beneficial for your course work, e.g. primary 

sources, may be made available on Ecampus. The provided readings are meant as a guide towards reading. I encourage you go on from there and find your own 

literature relevant for the topic of the respective class. 

 

BIBLIOGRAPHY 

Duchene, François. Jean Monnet: The First Statesman of Interdependence, London: Norton, 1994 

 

McCormick, John. European Union Politics (2nd edition). London: Palgrave-Macmillan, 2015. 

 

Coman, Ramona; Crespy, Amandine; Schmidt, Vivien A. Governance and Politics in the Post-Crisis European Union, Cambridge University Press, 2020. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 17: Partnerships to achieve the Goal 
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PO05-0E2-G EUROPEAN HISTORY AND POLITICS 

Course coordinator : Thomas HOERBER 
thomas.hoerber@essca.fr  — Office : J1923 in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course will provide students with an historical understanding of European Integration and it will give insights into the political development of key member-

states of the European Union.   The course deals with the two existing and interlinked realities of national and non-national government and politics in 

important European states such as France, Germany and Britain. We will cover the political history of these states, their institutional arrangements and some 

important social dynamics within the states. The course will compare and contrast the relationship between the EU and the different nation-states and, in 

historical terms, the development of a national position on the European Community. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

3.3 Demonstrate skills of personal organisation, anticipation, planning (time management), rigour and method in collective as well as individual projects. 

 

ORGANIZATION 

1.European History and Politics   ................................................................................................................... CM : 15.0h,SEMINAR : 27.0h,TP : 3.0h 

Session 1 : Introduction 

Introduction on the foundations of European Integration 

Readings and homework 

‘The Schuman Declaration’, in: A. G. Harryvan, J. van der Harst (eds.) Documents on the European Union, Macmillan Press, London, 1997, pp. 61-3  

Session 2 : Excursion to the landing beaches of Normandy 

 

Readings and homework 

  

Session 3 : France/War Experience 

» War Experience  » War consequences 

Readings and homework 

Charles de Gaulle, Mémoires d’espoir, Plon, Paris, 1970 pp. 137-141, 153, 158  Roy Jenkins, Churchill, Macmillan , London, 2001 pp. 780, 834  Jean 

Monnet, Mémoires, Fayard, Paris, 1976, pp. 526, 530  

Session 4 : Germany/War Experience 

» War Experience   » War consequences  » Western commitment 

Readings and homework 

P. Ahonen, After the Expulsion. West Germany and Eastern Europe 1945-1990, pp. 83  R. O. Paxton, Europe in the 20th Century, 5th ed., pp. 478, pp. 489  

Charles Williams, Adenauer, John Wiley & Sons, New York, 2000, pp. 294, 354, 392  

Session 5 : Britain/War Experience 

» War consequences  » The Status Quo  » The hope for a peaceful future 

Readings and homework 

L.J. Butler, Britain and Empire, pp. 81-2  O. J. Daddow, Britain and Europe, since 1945, p. 126, see also, pp. 127-30  David Gowland, Arthur Turner, 

Reluctant Europeans, Longman, London, 2000, pp. 28  Richard Lamb, The Macmillan Years, pp. 103-5  

Session 6 : Summary and Conclusion of War Experience 

 

Readings and homework 

  

Session 7 : France/ Military Security 

» East-West Antagonism  » Integrated Defences 

Readings and homework 

W. E. Beckett, The North Atlantic Treaty, The Brussels Treaty and the Charter of the United Nations, pp. 18-20  E. Fursdon, The European Defence 

Community, Ch. 4, 5, 8  B. Heuser, NATO, Britain, France and the FRG, pp. 16, 31, 93-4, 148  

Session 8 : Germany/Military Security 

» East-West Antagonism  » Integrated Defences 

Readings and homework 

Paul A. Chilton, Security Metaphors, pp. 123-245  S. Dockrill, Britain’s Policy for West German Rearmament 1950-1955, pp. 22, 24-8, 32, 34, 39  Beatrice 

Heuser, NATO, Britain, France and the FRG, p. 28  Jean Monnet, Mémoires, p. 396  

mailto:jean-louis.bertrand@essca.fr
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Session 9 : Britain/Military Security 

» East-West Antagonism  » The national Armies of Europe  » Integrated Defences  » Crisis 

Readings and homework 

L.J. Butler, Britain and Empire, pp. 66, 70, 112, 141  Cornelli Barnett, Britain and Her Army, pp. 481-5  Michael Burgess, Federalism and European Union, 

p. 67  J.W. Young, Britain, France and the Unity of Europe 1945-1951, pp. 120, 123, 128, 141-2  

Session 10 : Summary and Conclusion of Military Security 

 

Readings and homework 

  

Session 11 : France/Economic Security 

» The Nation  » Half-way Europe  » European Integration 

Readings and homework 

Jean Monnet, Mémoires, Ch. 10, p. 314-5, 322, 333, 401, 413, 468, 526  Alan S. Milward, The European Rescue of the Nation-State, Ch. 2  J-J Servan-

Schreiber, The American Challenge, pp. 128-131  Charles Williams, The Last Great Frenchman, p. 420  

Session 12 : Germany/Economic Security 

» The Nation  » Half-way Europe  » European Integration 

Readings and homework 

Oliver J. Daddow, Britain and Europe since 1945, p.72  A. S. Milward, The European Rescue of the Nation-State, Ch. 6, p. 3, 116-8134, 142, 208, 223, 321  

R. O. Paxton, Europe in the 20th Century, 5th ed., p. 507  

Session 13 : Britain/Economic Security 

» The Nation  » Imperial Preference  » Britain and the European organisations  » Britain in Europe 

Readings and homework 

Stuart Croft, British policy towards western Europe: 1945-51, p. 88  Stephen George, An Awkward Partner, pp. 9, 17-20, 23, 26  Richard Lamb, The 

Macmillan Years, pp. 102, 104, 106-7, 110-1, 117, 120, 128, 156  

Session 14 : Summary and Conclusion of Economic Security 

 

Readings and homework 

  

Session 15 : Conclusion 

 

Readings and homework 

  

Course hours :  CM : 15.0h,SEMINAR : 27.0h,TP : 3.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Oral exams Individual 40.0     

Written exams Individual 60.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : The course will deal with a number of books and articles most of which will be made available in the Mediathèque. I expect every student to pick two 

readings - given under the heading ‘Readings’ for each week – for each session and prepare them in order to be able to contribute to the discussion in class. It 

is strongly recommended to read beyond those minimum requirements. Due to the limited number of copies it might be necessary to organise the course 

readings some time in advance of the actual class or from different sources, such as the library of the University of Angers (Belle Beille or Saint Serge) or the 

English-language Library. The course will rely on prior knowledge of the relevant secondary literature. In addition, several texts will be made available on 

Moodle, which I consider interesting or beneficial for your course work, e.g. primary sources. The provided readings are meant as a guide towards reading. I 

encourage you go on from there and find your own literature relevant for the topic of the respective class.  

 

The following book can be used as a good starting point for a number of subjects in this course:  

 

R. O. Paxton, Europe in the 20th Century, 5th ed., Toronto, 2005  

 

Depending on your personal style you can also get your information from other sources as mentioned above. 

 

BIBLIOGRAPHY 

A bibliography specifically designed for each session is available under "Readings" and "Optional Readings" in the Course Outline. The complete course outline 

with these bibliographies is available on Moodle.  

Textbook:  

R. O. Paxton, Europe in the 20th Century, 5th ed., Toronto, 2005 



360 
 

 

Here are some further indications:   

Charles de Gaulle, Mémoires d’espoir, Plon, Paris, 1970  

Jean Monnet, Mémoires, Fayard, Paris, 1976 

Konrad Adenauer, Erinnerungen 1945-1953, DVA, Stuttgart, 1965 

Roy Jenkins, Churchill, Macmillan , London 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 15: Life on Land 

Goal 16: Peace and Justice Strong Institutions 
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PO05-0E3-G EUROPEAN SOLUTIONS FOR SUSTAINABLE SOCIETIES 

Course coordinator : Marybel PEREZ 
marybel.perez@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : ANGERS, LYON 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will cover the history, the political economy, and the economics of European sustainability policies from the 1970s to the present. The introduction 

will define the key concepts of Sustainability and the European Business environment. The second part will make the link between climate change and 

sustainable policies supporting the fields of finance and businesses in transition. It will consider the major elements of environmental policies and the key 

documents in the respective sectors. In the third part, the complexities of sustainable policymaking are discussed in light of key economic principles such as 

trade-off, comparative advantage, and nonlinearity. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.The Origins of European energy and environmental policy   ............................................................................................. CM : 6.0h,SEMINAR : 6.0h 

Session 1 : What is European Integration? 

- What is European Integration?  - Why was Europen integration invented?   - What role for Energy and Environlent in European integration? 

Readings and homework 

The Schuman Declaration 9 May, 1950  

Session 2 : Energy and Environment 

- Repercussions of the oil crisis 1973 

- Energy Mix 

- Energy saving  

- Energy efficiency 

- A European energy Policy 

 

Readings and homework 

F. McGowan, 'Can the European Union's Market Liberalism ensure Energy Security in a time of Economic Nationalism? in Journal of Conemporary European 

Research, Vol. 4, Issue 2, June 2008 

European Commission, "An European Energy Policy", COM (2007) 1 

M. Mazzawi, Palestine and the Law: Guidelines for the Resolution of the Arab-Israeli Conflict, Ithaca Press, NY, 1997, p. 209 

L. Turner, 'The European Community: Factors of Disintegration', in: International Affairs, 3, 1974, pp. 404-15 

  

Session 3 : Environment 

- Pollution    

- Conservation/Environmental Protection  

- Renewables   

 

Readings and homework 

Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III, The Limits to Growth, Universe Books, London, 1972 

The New Scientist, 12 July 1973, Vo. 59, No. 854, pp. 71 

Rüdiger Wurzel, James Connelly (eds.), The European Union as a Leader in International Climate Change Politics, Routledge, London, 2011 

Thomas Hoerber, The Origins of Energy and Environmental Policy in Europe: The Beginnings of a European Environmental Conscience, Routledge, London, 

2013 

Pamela Barnes, Thomas Hoerber (eds.), Sustainability Discourse in the European Union – Reconciliation of Energy and Environmental Policies, Routledge, 

London, 2013 

  

Session 4 : Discussion in working groups 

- Key Documents of Sustainable Development:  

- Report of the World Commission on Environment and Development: Our Common Future (The Brundtland Report), 1987 

- The 5th Environmental Action Program of the European Community (5.EAP) 

 

Readings and homework 

Prepare documents available on Moodle for discussion in class, i.e. The Brundtland Report and the 5. EAP  

2.Ecological transition   .......................................................................................................................... CM : 9.0h,SEMINAR : 0.0h,SEMINAR : 9.0h 

Session 1 : Mitigating climate change 

EU policies in place to our contribution to climate change through a reduction of the EU’s greenhouse gases emissions and the achievement of carbon 

neutrality. 
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Readings and homework 

IPCC. Special report. Global warming of 1.5°C. Sept 2018.  

Session 2 : Adaptating to climate change 

EU policies in place to limit european economies sensibility and vulnerability to an already changing climate. 

Readings and homework 

  

Session 3 : Moving to a resource-efficient / circular economy 

EU policies in place to reduce the resource-intensity and improve the resource-efficiency in the european economy 

Readings and homework 

IRP. Assessing global resource use. A systems approach to resource efficiency and pollution reduction. 2017  

Session 4 : Providing clean air 

EU policies to improve  air quality and reduce the negative environmental and health impacts of air pollution 

Readings and homework 

EEA (2019). Air Quality in Europe – 2019 Report. European Environment Agency.  

Session 5 : Preserving biodiversity and ecosystem services 

EU policies to preserve biodiversity and maintain the value of ecosystem services provided by the environment 

Readings and homework 

IPBES. Assessment Report on Biodiversity and Ecosystem Services for Europe and Central Asia  

Session 6 : Promoting a sustainable finance 

EU policies in place to reallocate financial flows toward low-carbon, resource-efficient and climate-resilient investments 

Readings and homework 

Financing a sustainable european economy. Final Report. 2018  

3.Sustainable policymaking   ........................................................................................................................................... CM : 6.0h,SEMINAR : 6.0h 

Session 1 : Politics of policy-making 

Interest groups and lobby 

Readings and homework 

David Coen & Alexander Katsaitis (2013) Chameleon pluralism in the EU: an empirical study of the European Commission interest group density and 

diversity across policy domains, Journal of European Public Policy, 20:8, 1104-1119. 

Perez, M. ‘Transaction Cost Perspectives on Cooperation: A Study of Hybrids Through Foundations Lobbying in the EU,’ Voluntas, 30:2, 408–421, 2019. 

  

Session 2 : Trade-off 

Inequality and sustainability 

Readings and homework 

Berthe, A. and L. Elie, ‘Mechanisms explaining the impact of economic inequality on environmental deterioration,’ Ecological Economics, 116, 2015.  

Session 3 : Nonlinearity 

Nonlinearity of sustainability policies 

Readings and homework 

Jensen, S., K. Mohliny, K. Pittelz, and T. Sterner. ‘An Introduction to the Green Paradox: The Unintended Consequences of Climate Policies,’ Review of 

Environmental Economics and Policy, 9:2, 2015.  

Session 4 : Comparative advantage 

Trade and pollution 

Readings and homework 

LaPlue, L. D. ‘The environmental effects of trade within and across sectors,’ Journal of Environmental Economics and Management, 94, 2019. 

Forslid, R., T. Okubo, and K. H. Ulltveit-Moe. ‘Why are firms that export cleaner? International trade, abatement and environmental emissions,’ Journal of 

Environmental Economics and Management 91, 2018.  

4.Conclusion   ................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Presentation of policy brief and conclusion 

 

Readings and homework 

Policy briefs  

Course hours :  CM : 21.0h,SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Group 30.0     

Oral exams Individual 30.0     

Written exams Individual 40.0     
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PERSONAL WORK 

Volume : 90 h 

Details : The course will deal with a number of books and articles most of which will be made available in the Mediathèque and Moodle. It is expected the 

student will come prepared for each session  to contribute to the discussion in class. It is strongly recommended to read beyond those minimum requirements. 

Due to the limited number of copies it might be necessary to organise the course readings some time in advance of the actual class or from different sources, 

such as the library of the University of Angers (Belle Beille or Saint Serge) or the English-language Library. The course will rely on prior knowledge of the relevant 

secondary literature. Additional sources professors consider interesting or beneficial for course work, e.g. primary sources, may be made available on Moodle. 

The provided readings are meant as a guide towards reading. It is expected that the student searches for  literature relevant for the topic of the respective 

class.  

 

BIBLIOGRAPHY 

The Schuman Declaration 9 May, 1950 

F. McGowan, 'Can the European Union's Market Liberalism ensure Energy Security in a time of Economic Nationalism? in Journal of Conemporary European 

Research, Vol. 4, Issue 2, June 2008 

European Commission, "An European Energy Policy", COM (2007) 1 

M. Mazzawi, Palestine and the Law: Guidelines for the Resolution of the Arab-Israeli Conflict, Ithaca Press, NY, 1997, p. 209 

L. Turner, 'The European Community: Factors of Disintegration', in: International Affairs, 3, 1974, pp. 404-15 

Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens III, The Limits to Growth, Universe Books, London, 1972 

The New Scientist, 12 July 1973, Vo. 59, No. 854, pp. 71 

Rüdiger Wurzel, James Connelly (eds.), The European Union as a Leader in International Climate Change Politics, Routledge, London, 2011 

Thomas Hoerber, The Origins of Energy and Environmental Policy in Europe: The Beginnings of a European Environmental Conscience, Routledge, London, 2013 

Pamela Barnes, Thomas Hoerber (eds.), Sustainability Discourse in the European Union – Reconciliation of Energy and Environmental Policies, Routledge, London, 

2013 

The Brundtland Report and the 5. EAP 

New York Times article « Losing Earth: The Decade We Almost Stopped Climate Change” By Nathaniel Rich. 

The International Energy Agency’s World Energy Outlook, Sustainable Development Scenario : https://www.iea.org/weo/weomodel/sds/ 

EEA (2019). Air Quality in Europe – 2019 Report. European Environment Agency. 

Patrick De Cambourg. “Ensuring the relevance and reliability of non-financial corporate information: an ambition and a competitive advantage for a sustainable 

Europe.” May 2019 

European Commission page on its Action Plan for Sustainable finance 

Christian Flachsland et al. “Five myths about an EU ETS carbon price floor”. CEPS Policy Insight No. 2018-17 / December 2018 

David Coen & Alexander Katsaitis (2013) Chameleon pluralism in the EU: an empirical study of the European Commission interest group density and diversity 

across policy domains, Journal of European Public Policy, 20:8, 1104-1119. 

Perez, M. ‘Transaction Cost Perspectives on Cooperation: A Study of Hybrids Through Foundations Lobbying in the EU,’ Voluntas, 30:2, 408–421, 2019. 

Berthe, A. and L. Elie, ‘Mechanisms explaining the impact of economic inequality on environmental deterioration,’ Ecological Economics, 116, 2015.   

Jensen, S., K. Mohliny, K. Pittelz, and T. Sterner. ‘An Introduction to the Green Paradox: The Unintended Consequences of Climate Policies,’ Review of 

Environmental Economics and Policy, 9:2, 2015. 

LaPlue, L. D. ‘The environmental effects of trade within and across sectors,’ Journal of Environmental Economics and Management, 94, 2019. 

Forslid, R., T. Okubo, and K. H. Ulltveit-Moe. ‘Why are firms that export cleaner? International trade, abatement and environmental emissions,’ Journal of 

Environmental Economics and Management 91, 2018. 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 

Goal 7: Affordable and Clean Energy 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 
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PO05-0E4-G HIGH-TECH EUROPE 

Course coordinator : Thomas HOERBER 
thomas.hoerber@essca.fr  — Office : J1923 in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : ANGERS 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will cover the history, the political economy and the economics of innovative technologies in the context of European integration from the 1950s to 

the present. The introduction will show early historical example of technological and political innovation in the European Communities. Three substantive parts 

will cover energy (renewables and nuclear power); space technologies; and artificial intelligence. The conclusion will be held at one institution outside of ESSCA 

which has played a role in one of the previous fields covered in the course. This course is meant to act as mind opener for students to see the beginnings of 

High Tech Europe in the past of which the European Commission's policy to establish a European knowledge society is only the latest example.  

Some knoweldge of the workings of the common internal market of the EU and the institutional structure of the EU would be desirable. 

PREREQUISITES 

 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Introduction   ................................................................................................................................................................ CM : 1.5h,SEMINAR : 1.5h 

Session 1 : Introduction 

Introduction into the course structure and discussion of the remit of the course in the context of European Integration 

Readings and homework 

Schuman Declaration 9 May, 1950  

2.Energy Policies and Technology   ................................................................................................................................... CM : 6.0h,SEMINAR : 6.0h 

Session 1 : The history of the energy sector 

- The history of the energy sector, from the industrial revolutions to today… and tomorrow (energy demand and production, and its impact on society). 

- Advantages and disadvantages of the different sources of renewable energy: solar, wind, hydropower, biomass, tidal... 

 

Readings and homework 

Hoerber, T.C. (2013), The Origins of Energy and Environmental Policy in Europe, Routledge, Part II (Energy and Environment), pp. 25, Part III 

(Environment/Renewables), pp. 175 

Barnes P.M. and T. C. Hoerber, (2013), Sustainable development and governance in Europe, Routledge, Chapters 6, 10 

Wurzel R. K. W., J. Connelly (2011), The European Union as a Leader in International Climate Change Politics, Routledge, Chapter 16 

  

Session 2 : Renewables in the European energy market 

- EPEX Spot Market (the common European energy market), and how it helps developing renewables. 

- European competitivity of renewables and electricity storage. 

 

Readings and homework 

Hoerber, T.C. (2013), The Origins of Energy and Environmental Policy in Europe, Routledge, Part II (Energy and Environment), pp. 25, Part III 

(Environment/Renewables), pp. 175 

Barnes P.M. and T. C. Hoerber, (2013), Sustainable development and governance in Europe, Routledge, Chapter 10 

Wurzel R. K. W., J. Connelly (2011), The European Union as a Leader in International Climate Change Politics, Routledge, Chapter 12 

  

Session 3 : Energy Industry landscape for the coming decades 

• European energy industry within the future world chessboard (key challenges, main stakeholders...) 

• Current tendency in term of energy policies. 2019, a turning point? 

• Different scenario and a great uncertainty. What could be the next European bold move? 

• Example of the European battery industry project. Visionary or forthcoming failure? 

Readings and homework 

About European Battery Alliance 

https://www.ifri.org/en/publications/editoriaux-de-lifri/european-battery-alliance-moving-gear 

About tomorrow's energy grid:  

https://www.rte-france.com/en/article/embody-smart-electricity-our-rd-roadmap 

ADEME energy transition scenarios 2030-2050: 

https://www.ademe.fr/sites/default/files/assets/documents/ademe-energy-transition-scenarios-2030-2050-english-french-7942.pdf  

Session 4 : Group Work 

Group work as announced by the professor in the previous course. 

Readings and homework 

  

mailto:jean-louis.bertrand@essca.fr
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3.Intellectual Property Rights   .......................................................................................................................................... CM : 1.5h,SEMINAR : 1.5h 

Session 1 : Intellectual Property Rights 

 

Readings and homework 

- Office for Harmonization in the Internal Market (2013), Intellectual property rights intensive industries: contribution to economic performance and 

employment in the European Union, Industry-Level Analysis Report, September 2013 

- What is Intellectual Property?, WIPO Publication 450(E) available at: https://www.wipo.int/edocs/pubdocs/en/intproperty/450/wipo_pub_450.pdf 

- The IP behind the AI boom, WIPO Magazine, February 2019 by James Nurton, Editor, WIPO Technology Trends: Artificial Intelligence available at : 

https://www.wipo.int/wipo_magazine/en/2019/01/article_0001.html 

- Case Studies on Intellectual Property (IP Advantage) available at: https://www.wipo.int/ipadvantage/en/ 

- What is Horizon 2020? EU’s biggest Research and Innovation programme. Have a look at the article and you may navigate through the Newsroom to 

check the latest news, available at: https://ec.europa.eu/programmes/horizon2020/en/what-horizon-2020#Article; Animated presentation on Horizon 

2020, available at: https://prezi.com/embed/dycpimkrkgml/  

4.European Space Policy and Technology   ........................................................................................................................ CM : 6.0h,SEMINAR : 6.0h 

Session 1 : Institutions of European Space Policy 

- Why did space exploration emerge as a European rather than as a purely national project? 

- Why were ESRO and ELDO merged into the European Space Agency? 

- What is the relationship between the emergence of ESA and European integration? 

Readings and homework 

Reading: 

- Forganni A. (2016), 'The Role of the Court of Justice of the European Union in the development of EU space policy',  in: Hoerber, T., Stephenson, P. 

(eds.)(2016) European Space Policy: European integration and the final frontier, Routledge, London, pp. 114 - 128  

- Hoerber, T. (2016) The European Sapce Agency and the European Union, in: Hoerber, T., Stephenson, P. (eds.)(2016) European Space Policy: European 

integration and the final frontier, Routledge, London, pp. 53-65 

- Koepping Athanasopoulos, H. (2016), Europe's new wilderness: the Council's frames on space policy,  in: Hoerber, T., Stephenson, P. (eds.)(2016) 

European Space Policy: European integration and the final frontier, Routledge, London, pp. 82-97 

- Marta, L., Stephenson, P. (2016), 'The Role of the European Commission in framing European space policy',  in: Hoerber, T., Stephenson, P. (eds.)(2016) 

European Space Policy: European integration and the final frontier, Routledge, London, pp. 98-113 

- Sheehan, M. (2007). The International Politics of Space. Oxon: Routledge. Chapter 5. 

- Sigalas E. (2016), 'Europe in space: The European parliaments justification arsenal' in: Hoerber, T., Stephenson, P. (eds.)(2016) European Space Policy: 

European integration and the final frontier, Routledge, London, pp. 66-81 

 

 

Additional readings: 

Bonnet, R., Manno, V. (1994). International Cooperation in Space: The Example of the European Space Agency. Cambridge, London: Harvard University 

Press.  

Session 2 : Space and Sustainability 

- Key documents of Sustainable Development in Space Policy 

- Environmental Sustainability of Space Activities 

- ESA and Sustainable Development  

- Space and Sustainability 

Readings and homework 

Reading: 

- The Schuman Declaration (1950)  

- The ESA Convention (1975) 

- UN Report OUR Common Future (1987) 

- Hoerber, T. , Wenger M., Demion, A., (2019), 'From peace and prosperity to space and sustainability,' in:  Hoerber, T., Lieberman, S. (eds.)(2019), A 

European Space Policy - Past Consolidation, Present Challenges and Future Perspectives, Routledge, London, pp. 116-140 

 

Additional readings: 

Barnes, P. Hoerber, T. (2013), 'Conclusion - Not One Discourse, But Many?', in: Barnes, P. Hoerber, T. (eds.)(2013), Sustainable Development and 

Governance in Europe - The Evolution of the Discourse of Sustainability, Routledge, London, pp. 220-250 

Carpenter A (2016), 'The Role of Galileo Satelite Technology in Maretime Security, Safety and Environmental Protection', in:  Hoerber, T., Stephenson, P. 

(eds.). European Space Policy: European integration and the final frontier, Routledge, London, pp. 239-252 

Galloway, E. (1979) 'Nuclear Powered Satelites: The USSR Cosmos 945 and the Canadian Claim', pp. 401-415.  

Peter N., Stoffl, K. (2009), ' Global Space Exploration 2025: europe's Perspective for Partnership', Space Policy, vol 25, pp 29-36 

 

 

  

Session 3 : The Spacification of Earth Politics 

- The Popularisation of European Space Policy 

- The Militarisation of European Space Policy 

- The Commercialisation of Space Policy 

- Open discussion on the direction and objectives of European Space Policy 

Readings and homework 

Reading: 

- Hoerber, T., Koepping Athanasopoulos; H. (2017), THe Popularisation of Space, Space Policy, Vol. 41, August 2017 

- Hoerber, T., Forganni, A. (2021), Eruopean Integration and Space Policy - A growing Security Discourse, Routledge, London 

- Websites of Space X, Blue Origin etc 

 

Additional readings: 

- Hoerber, T., Sigalas, E. (eds.). Theorizing European Space Policy. Lanham: Lexington Books 

- Mutschler, M., Venet, C. (2012). The European Union as an Emerging actor in space security?. Space Policy. 28 (2). 118-124. 

- Sheehan, M. (2009). Profaning the path to the sacred: the militarisation of the European space programme. In Bormann, N., Sheehan, M. (eds.). Securing 

Outer Space. Oxon: Routledge. 

- Brachet, G., Deloffe, B. (2006). Space for defence: a European vision. Space Policy. 22 (1). 97-107. 

  

Session 4 : Guest Lecture 

Guest Lecture on European Space Policy by Niclas Nienass (Member of the European Parliament) 
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Readings and homework 

Prepare questions on European Space Policy based on the previous sessions and fit for discussion with one of the leaders in the development of European 

Space Policy  

5.Artificial Intelligence   ................................................................................................................................................... CM : 6.0h,SEMINAR : 6.0h 

Session 1 : A quest for AI and a revolution 

- What is artificial intelligence? 

- AI promises 

- A cross-fertilization from logic, life and engineering 

- Fantastic achievements  

- A path to “real” intelligence ? (Artificial general intelligence, common sense, etc.) 

Readings and homework 

Have a look to these two historical papers: Turing Alan, “Computing machinery and intelligence”, Mind, 49, 1950, p. 433-460 ; McCarthy John & al, « A 

proposal for the Dartmouth summer research project on artificial intelligence », august 31 1955. 

Read this article: Searle John, « Watson doesn’t know it won on ‘Jeopardy’ », The Wall Street Journal, February 23, 2011. 

Watch: LeCun Yann (Facebook), “A Path to AI”, Future of Life Institute, January 30, 2017 ; Read this article about artificial general intelligence : Hodson Hal, 

“Deep Mind and Google: the battle to control artificial intelligence”, The Economist, April/May 2019. 

 

To go further: 

Brynjolfsson Erik & McAfee Andrew, The second machine age. Work, progress, and prosperity in a time of brilliant technologies, Norton & Company. Inc, 

London, NY, 2014. 

Isaacson Walter, The innovators: how a group of hackers, geniuses, and geeks created the digital revolution, NY, Simon & Schuster, 2014. 

Leavitt David, The man who knew too much. Alan Turing and the invention of the computer, London, NY, Norton, 2017. 

Nilsson N. J. The Quest for Artificial intelligence. A history of ideas and Achievements. 2009.  

Documentary: IBM Watson. Smartest Machine on Earth 

Movie: Tyldum Morten, Imitation game, 2014.  

Session 2 : Practical concepts to understand AI 

- Moore’s law and after 

- Algorithmic bias 

- With AI what are we losing? 

Readings and homework 

Read these three papers:  

- Dormehl Luke, “Computer can’t keep shrinking but they’ll keep getting better. Here’s how”, Digital trends, March, 17, 2018. 

- Knight Will, “Biased algorithms are everywhere, and no one seems to care”, MIT Technology Review, July 12, 2017. 

- Carr Nicholas, “Automation makes us dumb”, Wall Street Journal, 2014. 

To go further: 

- Carr Nicholas, The glass cage. Who needs humans anyway? London, Vintage, 2015. 

- O’Neil Cathy, Weapons of math destruction, NY, Crown Random House, 2016. 

- Movie: Eastwood Clint, Sully, 2016. 

  

Session 3 : Global AI race and European strategy 

- Competition with US and China 

- The United Kingdom leadership  

- EU strategies 

Readings and homework 

Read these two papers:  

- Churchill Owen, “China’s AI dreams. Why China’s plan to become a world leader in the field of artificial intelligence just might work”, Nature, January, 17, 

2018. 

- Fischer Sophie-Charlotte, «  Artificiel intelligence : China’s high-tech ambitions”, CCS, n° 220, February, 2018. 

- Clark Don, “Racing against China, U.S. reveals details of $ 500 million supercomputer”, New York Time, March 18, 2019. 

- High-Level Expert group on Artificial Intelligence, Ethics Guidelines for trustworthy AI, April 2019 

 

To go further:  

Future of Life Institute, Asilomar AI principles, 2017. 

About China’s vision of AI: A next generation artificial intelligence development plan, July, 2017. 

Metz Cade, “As China Marches forward on AI. The White House is silent”, The New York Times, February 12, 2018. 

Stirling Richard, Miller Hannah & Martinho-Truswell Emma, Oxford Insights', Government AI readiness index, Oxford, 2018. 

About french’s AI : Villani Cédric, Donner un sens à l’Intelligence artificielle. Pour une stratégie nationale et européenne, Mission parlementaire, 8 mars 

2018. 

La stratégie nationale de recherche en intelligence artificielle, Ministère de l’enseignement supérieur, de la recherche et de l’innovation, 28 November 

2018. 

Devillard Arnaud, « Développer l’IA, le mode d’emploi du gouvernement », Science et avenir, 28 November 2018  

Session 4 : Disruptive AI 

- AI's impact on labour 

- Moral Machine: when science-fiction meets technological reality 

- We are data (about digital footprint) 

- Discussion: is AI an existential threat to humanity?  

 

Readings and homework 

Have a look to this academic paper:  

- Frey Carl Benedikt & Osborne A. Michael, “The future of employment: How susceptible are jobs to computerisable?”, Oxford, Oxford Martin School, 

September 17, 2013. 

- Anderson Michael & Anderson Susan. Leigh, “Robot Be Good. Autonomous machines will soon play a big role in our lives. It’s time they learned how to 

behave ethically”, Scientific American, October, 2010. 

- Rouvroy Antoinette, “The council of Europe, convention 108” in Bureau of the consultative Committee of the convention for the protection of individuals 

with regard to automatic processing of personal data, “’Of data and men’. Fundamental rights and freedoms in a world of big data”, Strasbourg, January 

11, 2016, p. 21-34 

 

Documents for discussion 

- Good Irving John, “2.2 2. Ultraintelligent machines and their value” in Speculations concerning the first ultraintelligent machine, 1965, pp. 1-2 

- Garis de Hugo & Goertzel Ben, 'Report on the first conference on artificial general intelligence (AGI-08)', AI Magazine, Spring 2009, p. 121-123. 

- Dom Galeom & Christiana Reedy, « Kurzweil claims that the singularity will happen by 2045 », Futurism, October, 2017. 
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- Adams Tim, “We’re like children playing with a bomb”, The Guardian, Jun 12, 2016 

- Bostrom Nick, “Existential risk prevention as global priority”, Global policy, vol. 4 issue 1, February 2013 

- Vinge S. Vernor, “The Coming Technological Singularity: How to survive in the Post-Human Era How to survive in the post-human era”, Vision-21, 

Interdisciplinary science and engineering in the era of cyberspace. Proceedings of a symposium cosponsored by the NASA Lewis Research Center and Ohio 

Aerospace Institute and held in Westlake, Ohio, March 30-31, 1993. 

 

To go further: 

- Bostrom Nick, Superintelligence. Paths, dangers, strategies, Oxford, OUP, 2014.  

- Kurzweil Ray, The Singularity is Near. When humans transcend biology, NY, Penguin, 2005.  

- Savulescu Julian & Ingmar Persson, “Moral Enhancement, freedom and the God Machine”, Monist, July 2012, p. 399-421. 

- Tegmark Max, Life 3.0. Being human in the age of artificial intelligence, NY, Random House, 2017. 

- Wallach W. & Allen C, Moral machines. Teaching Robots Right from Wrong, Oxford, OUP, 2009.  

- Ted Nick Bostrom, What happens when our computers get smarter than we are?, 2015.  

6.Conclusion   ................................................................................................................................................................................. SEMINAR : 3.0h 

Course hours :  CM : 21.0h,SEMINAR : 24.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Individual 60.0     

Oral exams Individual 40.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : The course will deal with a number of books and articles most of which will be made available in the Mediathèque. I expect every student to pick two 

readings concerning the topic of the respective class for each week/for each session and prepare them in order to be able to contribute to the discussion in 

class. It is strongly recommended to read beyond those minimum requirements. Due to the limited number of copies it might be necessary to organise the 

course readings some time in advance of the actual class or from different sources, such as the library of the University of Angers (Belle Beille or Saint Serge) or 

the English-language Library. The course will rely on prior knowledge of the relevant secondary literature. Additional sources which I consider interesting or 

beneficial for your course work, e.g. primary sources, may be made available on Moodle. The provided readings are meant as a guide towards reading. I 

encourage you go on from there and find your own literature relevant for the topic of the respective class.  

 

BIBLIOGRAPHY 

Turing Alan, “Computing machinery and intelligence”, Mind, 49, 1950, p. 433-460 

Hoerber Thomas, The Origins of Energy and Environmental Policy in Europe, Routledge, London, 2013 

Hoerber Thomas, Forganni Antonella (eds.), European Integration and Space Policy, Routledge, London, 2021 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 7: Affordable and Clean Energy 

Goal 9: Industry, Innovation and Infrastructure 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 

Goal 15: Life on Land 
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PO05-0E5-G BUSINESS, SUSTAINABILITY AND CLIMATE CHANGE 

Course coordinator : Gabriel WEBER 
gabriel.weber@essca.fr  — Office :  in BORDEAUX 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 — Teaching campus : BORDEAUX 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will cover the various policies of sustainability with a special focus on Europe. The introduction as first part will define the key concepts of 

Sustainability and the European Business environment. The second part will deal with the concept of Environmental Justice in Europe looking on Nuclear 

Energy Conflicts, Conflicts on Mineral Ores, Waste Management Conflicts, Biomass and Land Conflicts, Fossil Fuel and Climate Justice conflicts, Water 

Management Conflicts, Infrastructure and Built Environment, Tourism Recreation, Biodiversity Conservation, Industrial and Utilities Conflict. It will also deal with 

the EJATLAS as a tool of blended learning. The environmental justice atlas, EJAtlas, is an online database and interactive map that documents socio-

environmental conflicts and confronts environmental injustice.  

The third part deals with Ecological Economics first introducing its the goals, agenda and policy recommendations. It will also deal with the valuation of 

Ecosystem Services and critically assesses concepts and ideas such as GDP, International Trade, Environmental and Social Impacts of Globalization, and Green 

Economy.  

The fourth part will deal with Political Ecology as the study of the relationships between political, economic and social factors with environmental issues and 

changes. In particular the course studies the Political Ecology of land degradation, social marginalisation, and conservation. Concepts such as Foucault’s 

Governmentability, and Polanyi’s Double Movement are assessed. This part will also deal with Social Movements, Commons, and Commoning.  

The fifth part will deal with history of sustainability (events and reports/ disasters and movements) and Energy and the Environment. The sixth part consists of 

Sustainability in business will be shown through the concept of Corporate Social Responsibility. The final part deals with Degrowth as a political, economic, and 

social movement based on ecological economics, anti-consumerist and anti-capitalist ideas. Central concept and ideas related to degrowth are studied such as 

Entrophy and Bioeconomy (Georgescu-Roegen), and Cultural Hegemony (Antonio Gramsci).  

Finally, the course will finish with an outlook on Sustainability Transitions. 

Please note that it can be helpful to have prior general knowledge about sustainability and environmental policies. 

 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

 

ORGANIZATION 

0.Introduction to Sustainability   ...................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Introduction 

What is Global Environmental Change? – What is Sustainability? – What is the Role of Sustainability in the European Union? 

 

Learning Objectives :  

1. Comprehension of the concepts of Sustainability and Sustainable Development  

2. Analyze and categorize different elements of Global Environmental Change  

 

 

Readings and homework 

Brundtland, Gro Harlem, M. Khalid, and S. Agnelli. "Our common future." New York (1987).  

https://sswm.info/sites/default/files/reference_attachments/UN%20WCED%201987%20Brundtland%20Report.pdf (accessed 20.03.2019)  

1.Environmental Justice in Europe  .................................................................................................................................................. SEMINAR : 6.0h 

Session 1 : Introduction to Environmental Justice 

Ecological Distribution Conflicts in Europe – Nuclear Energy Conflict, Waste Management Conflicts, Land Conflicts, Conflicts on Fossil Fuels and Climate Justice 

 

 

Learning Objectives :  

1. Recognize the different Ecological Distribution Conflicts in Europe 

2. Understanding the concepts and social movements of Environmental Justice and Climate Justice 

  

 

Readings and homework 

Martinez-Alier, Joan, Leah Temper, Daniela Del Bene, and Arnim Scheidel. "Is there a global environmental justice movement?." The Journal of Peasant 

Studies 43, no. 3 (2016): 731-755. 

https://s3.amazonaws.com/academia.edu.documents/46218053/Global_EJ_JPS.pdf?AWSAccessKeyId=AKIAIWOWYYGZ2Y53UL3A&Expires=155309216

8&Signature=q5Mu7HjHfAJsMfNUaQLX7Dhgp4w%3D&response-content-

disposition=inline%3B%20filename%3DIs_there_a_global_environmental_justice.pdf (accessed 20.03.2019) 

Weber, Gabriel, and Ignazio Cabras. "The transition of Germany's energy production, green economy, low-carbon economy, socio-environmental conflicts, 

and equitable society." Journal of Cleaner Production 167 (2017): 1222-1231. 

http://nrl.northumbria.ac.uk/31645/1/Main%20Document_Germany%20%2017.03.22Final.docx (accessed 20.03.2019) 

  

mailto:jean-louis.bertrand@essca.fr
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Session 2 : Environmental Justice and Environmentalism of the Poor 

Ecological Distribution Conflicts in Europe – Water Management Conflicts, Infrastructure and Built Environment, Tourism Conflicts, Biodiversity, and Industrial 

and Utilities Conflicts 

 

 

Learning Objectives :  

1. In-depth comprehension of Ecological Distribution Conflicts.   

2. Identification and analysis of Environmental Conflicts in the field of Water Management, Tourism, Infrastructure, and Biodiversity. 

 

 

Readings and homework 

- Temper, Leah, Daniela Del Bene, and Joan Martinez-Alier. "Mapping the frontiers and front lines of global environmental justice: the EJAtlas." Journal of 

Political Ecology 22, no. 1 (2015): 255-278. 

https://www.researchgate.net/profile/Daniela_Del_Bene2/publication/283083930_Mapping_the_frontiers_and_front_lines_of_global_environmental_jus

tice_The_EJAtlas/links/5972206c458515e26dfac269/Mapping-the-frontiers-and-front-lines-of-global-environmental-justice-The-EJAtlas.pdf (accessed 

20.03.2019) 

  

2.Ecological Economics   ................................................................................................................................................................. SEMINAR : 6.0h 

Session 1 : Introduction to Ecological Economics 

Goals, Agenda and Policy Recommendation for Ecological Economics – How is Ecological Economics different from conventional economic approaches? How to 

value ecosystem services and natural capital? 

 

Learning Objectives :  

1. Understanding the transdisciplinary and interdisciplinary field of Ecological Economics. 

2. Comprehension of Ecosystem Services and the debates on how to value them.  

 

Readings and homework 

Costanza, Robert, Herman E. Daly, and Joy A. Bartholomew. "Goals, agenda, and policy recommendations for ecological economics." Ecological economics: 

the science and management of sustainability. Columbia University Press, New York (1991): 1-20. 

http://www.uvm.edu/~jfarley/EEseminar/readings/Costanza,%20Daly,%20Barth%201991.pdf (accessed 20.03.2019)  

Session 2 : Ecological Economics and Governing the Commons 

What are the perspectives of Ecological Economics on concepts and ideas such as GDP, International Trade, Environmental and Social Impacts of Globalization, 

and Green Economy? – How can we govern the commons? 

 

Learning Objectives :  

1. Application of Ecological Economics theories on GDP, International Trade and Environmental/ Social Impacts of Globalization 

2. Understanding the definition of the Commons (the cultural and natural resources accessible to all members of a society) and identification of forms of 

Commons governance 

 

Readings and homework 

Ostrom, Elinor. "Beyond markets and states: polycentric governance of complex economic systems." American economic review 100, no. 3 (2010): 641-72 

http://www.jstor.org/stable/27871226?seq=1#page_scan_tab_contents (accessed 20.03.2019)  

3.Political Ecology   ......................................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : Introduction to Political Ecology 

- What is Political Ecology ? Political Ecology of land degradation, social marginalisation, and conservation ? 

 

Learning Objectives :  

1. Understanding the study of Political Ecology (as the study of the relationships between political, economic and social factors with environmental issues and 

changes). 

       2. Analyze environmental and social problems such as Land Degradation, and Social Marginalisation from the lense of Political Ecology 

 

Readings and homework 

Robbins, Paul. Political ecology: A critical introduction. Vol. 16. John Wiley & Sons, 2011. P. 155-215 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=5&cad=rja&uact=8&ved=2ahUKEwiFiN_r_pDhAhXn1uAKHR6RDx4QFjAEegQIAxAC

&url=https%3A%2F%2Fwe.riseup.net%2Fassets%2F309792%2F%2528Critical%2BIntroductions%2Bto%2BGeography%2529%2BPaul%2BRobbins-

Political%2BEcology%2BA%2BCritical%2BIntroduction%252C%2B2nd%2BEdition-Wiley-Blackwell%2B%25282011%2529.pdf&usg=AOvVaw07g3-

lwgzvDzWpEs8K3M3R (accessed 20.03.2019)  

Session 2 : Concepts and Thinkers of Political Ecology and Environmental Activism 

Michel Foucault – « Governmentability and Ecogovernmentality « - Karl Polany – « The Great Transformation «, Social Movements 

 

Learning Objectives :  

1. Identification of different of Social Movements (related to the environment) and analysis of the way how they provide a form of social change. 

2. Understanding the Double Movement (Pendulum) concept of Karl Polany 

 

 

Readings and homework 

Robbins, Paul. Political ecology: A critical introduction. Vol. 16. John Wiley & Sons, 2011. P. 231-245 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=5&cad=rja&uact=8&ved=2ahUKEwiFiN_r_pDhAhXn1uAKHR6RDx4QFjAEegQIAxAC

&url=https%3A%2F%2Fwe.riseup.net%2Fassets%2F309792%2F%2528Critical%2BIntroductions%2Bto%2BGeography%2529%2BPaul%2BRobbins-

Political%2BEcology%2BA%2BCritical%2BIntroduction%252C%2B2nd%2BEdition-Wiley-Blackwell%2B%25282011%2529.pdf&usg=AOvVaw07g3-

lwgzvDzWpEs8K3M3R (accessed 20.03.2019)  

  

4.History of Sustainability and Energy and Environment   .................................................................................................................. SEMINAR : 9.0h 

Session 1 : History of Sustainability – Events and Reports 

1970s The club of Rome „Limits to Growth“ - 1992 Rio Conference on Sustainable Development and Agenda 21 - 2015 UN Sustainable Development Goals 

 

Learning Objectives :  

1. Understanding the history of Sustainability  
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2. Analyze and compare the different UN Sustainable Development Goals and their implications. 

 

Readings and homework 

- Griggs, David, Mark Stafford-Smith, Owen Gaffney, Johan Rockström, Marcus C. Öhman, Priya Shyamsundar, Will Steffen, Gisbert Glaser, Norichika 

Kanie, and Ian Noble. "Policy: Sustainable development goals for people and planet." Nature 495, no. 7441 (2013): 305.  

https://sustainabledevelopment.un.org/content/documents/844naturesjournal.pdf (accessed 20.03.2019) 

  

Session 2 : History of Sustainability – Disasters and Movements 

Tschnernobyl and Fukushima nuclear disasters - Antii-Nuclear Movement – Eco Femist Movement - Zero Waste Movement 

 

Learning Objectives :  

1. Remembering and Fukushima nuclear disasters and their impacts on the Anti-Nuclear Movement and wider society. 

2. Comprehension of Eco-Feminist Movement and Zero Waste Movement and their way of provoking social change.  

 

Readings and homework 

- Weber, Gabriel, Maria Calaf-Forn, Ignasi Puig-Ventosa, Ignazio Cabras, and Giacomo D'Alisa. "The role of environmental organisations on urban 

transformation: The case of waste management in Esporles (Mallorca)." Journal of Cleaner Production 195 (2018): 1546-1557.  

Session 3 : Energy and the Environment 

History of Energy Policy of the EU – Repercussions of the oil crisis – Energy Efficiency in the EU - Peak Oil 

 

Learning Objectives : 

1. Understanding the history of Energy Policy in the EU and its relation to the Environment. 

2. Comprehension of the importance of oil and well as theories on how to deal with its « scarcity «   such as the Peak Oil concept. 

 

 

Readings and homework 

  

5.Sustainability in Business   ........................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : The Business Case for CSR and Sustainability 

Sustainabile businesses and sustainable entrepreneurs – Selected cases of stakeholder management - Measurement and Reporting of Sustainability  

 

Learning Objectives :  

1. Identification of sustainable firms.  

2. Analyse and characterise real-world examples of sustainable and unsustainable firm behaviour.  

 

 

Readings and homework 

Caroll, Archie B. (1979): A Three-Dimensional Conceptual Model of Corporate Performance. In: 

Academy of Management Review, 4 (4): 497-505. 

- Guenther, Edeltraud, Thomas Guenther, Frank Schiemann, and Gabriel Weber. "Stakeholder relevance for reporting: explanatory factors of carbon 

disclosure." Business & Society 55, no. 3 (2016): 361-397.  

- Caroll, Archie B. (2008): A History of Corporate Social Responsibility: Concepts and Practices. In: 

Crane, A./McWilliams, A./Matten, D./ Moon, J./Siegel, D. (Eds.): The Oxford Handbook of Corporate 

Social Responsibility, Oxford University Press: 19-46. 

- Tang, Kuo-Yang (2008): From philosophy of history to political philosophy: an ideological 

investigation of globalization.  

  

Session 2 : Managing Sustainability in Business 

Development of a CSR Strategy – Social and Solidarity Economy – Social and Solidarity Economy - Renewable energy cooperatives - Green and ethical banking 

 

Learning Objectives : 

1. Identification of strategies of firms in dealing with environmental and social problems.   

2. Comprehension of Solidarity economy (as economy based on efforts that seek to increase the quality of life) and analysis of real world cases.  

 

Readings and homework 

- Bansal, P., & Song, H. C. (2017). Similar but not the same: Differentiating corporate sustainability from 

corporate responsibility. Academy of Management Annals, 11(1), 105-149. 

- Garriga, E., & Melé, D. (2004). Corporate social responsibility theories: Mapping the territory. Journal 

of Business Ethics, 53(1-2), 51-71. 

- Scherer, Andreas G./ Palazzo, Guido (2007): Toward a Political Conception of Corporate 

Responsibility: Business and Society seen from a Habermasian Perspective. Academy of Management 

Review 32 (4): 1096–1120. 

- Van Marrewijk, M. (2003). Concepts and definitions of CSR and corporate sustainability: Between 

agency and communion. Journal of Business Ethics, 44(2-3), 95-105.  

  

6.Degrowth   ................................................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : From Bioeconomics to Degrowth 

Georgescu-Roegen - Thermodynamics, Entrophy, Bioeconomy – Serge Latouche critique of economism and consumer society – Ecological footprint 

 

Learning Objectives : 

 

1. Comprehension of Georgescu-Roegen’s work on the application of thermodynamics and entropy to economics (Bioeconomy). 

2. Understanding Serge Latouche’s critique of economism and consumer society.   

 

Readings and homework 

Nicholas, Georgescu-Roegen (1971). The entropy law and the economic process. Harvard University. p. XIII-7. Retrieved from 

http://www.slideshare.net/LocalMoney/part-1-of-3-the-entropy-law-and-the-economic-process-nicholas-georgescuroegen?qid=00ae7318-6a1c-4aa5-8a8b-

47c1b8bdcb1f&v=&b=&from_search=4 (accessed 20.03.2019) 
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-Demaria, F., Schneider, F., Sekulova, F., & Martinez-Alier, J. (2013). What is degrowth? From an activist slogan to a social movement. Environmental 

Values, 22(2), 191-215. https://web.archive.org/web/20160527163840/http://www.jnu.ac.in/sss/cssp/What%20is%20degrowth.pdf (accessed 

20.03.2019) 

  

Session 2 : Degrowth and Sustainable Development 

Antonio Gramsci - Cultural Hegemony of Growth - Andre Gorz – „The Social Ideology of motorcar“ – The Rebound Effect 

 

Learning Objectives : 

 

1. Comprehension of the rebound effect at the example of cars.  

2. Understanding of the concept of cultural hegemony developed by Antonio Gramsci and its application to the dominant narrative of “necessary” 

economic growth. 

 

Readings and homework 

Weber, Gabriel, Ignazio Cabras, Maria Calaf-Forn, Ignasi Puig-Ventosa, and Giacomo D'Alisa. "Promoting Waste Degrowth and Environmental Justice at a 

Local Level: The Case of Unit-Pricing Schemes in Spain." Ecological Economics 156 (2019): 306-317. 

Kallis, Giorgos. (2011). In defence of degrowth. Ecological Economics, 70(5), 873-880. Retrieved 6.2.17 from http://www.degrowth.org/wp-

content/uploads/2011/08/In-defense-of-degrowth.pdf (accessed 20.03.2019) 

  

7.Sustainability Transitions   ........................................................................................................................................................... SEMINAR : 3.0h 

Session 1 : Sustainabiity Transition and Urban Transformation 

Food, Water, Energy Nexus - Sustainability Transitions in Food - Sustainability Transitions in Water - Sustainability Transitions in Energy 

 

Learning Objectives : 

 

1. Understanding sustainability transitions in Food Production, Water Management and Energy Production. 

2. Analysing real world cases of urban transformations.  

 

Readings and homework 

Markard, Jochen, Rob Raven, and Bernhard Truffer. "Sustainability transitions: An emerging field of research and its prospects." Research policy 41, no. 6 

(2012): 955-967. http://www.transitionsnetwork.org/files/1.%20Markard%20et%20al.pdf (accessed 20.03.2019)  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Individual 50.0     

Oral exams Individual 20.0     

Project Group 30.0     

 

 

PERSONAL WORK 

Volume : 100 h 

Details : Presentation, Essay, Blog Entry of Environmental Justice Database 

BIBLIOGRAPHY 

- The Schuman Declaration 9 May, 1950 

- F. McGowan, 'Can the European Union's Market Liberalism ensure Energy Security in a time of Economic Nationalism? in Journal of Conemporary European 

Research, Vol. 4, Issue 2, June 2008 

- European Commission, "An European Energy Policy", COM (2007) 1 

- L. Turner, 'The European Community: Factors of Disintegration', in: International Affairs, 3, 1974, pp. 404-15 

- Porter, M.E. and Kramer, M.R. 2006: The Link Between CSR and Competitive Advantage. 

- Yuval N Harari, Sapiens, Harper, 2015, Part Two. The agricultural revolution. History's biggest fraud 

- Rachel Carson, Silent Spring, Houghton Mifflin, 1962 

- The Brundtland Commission - 'Our Common Future': http://www.un-documents.net/our-common-future.pdf 

- David Kinkela, DDT and the American century : global health, environmental politics, and the pesticide that changed the world, University of North Carolina Press, 

2011 

- The Kyoto Protocol: http://unfccc.int/resource/docs/convkp/kpeng.pdf 

- Transforming Our World: The 2030 Agenda for Sustainable Development: https://sustainabledevelopment.un.org/post2015/transformingourworld/publication  

- Pellegrini, L. (2012). Joan Martinez‐Alier. Development and Change, 43(1), 341-359. Retrieved 6.2.17 from http://onlinelibrary.wiley.com/doi/10.1111/j.1467-

7660.2012.01759.x/pdf 

- Ostrom, E. (2010). Beyond markets and states: polycentric governance of complex economic systems. The American economic review, 641-661. Retrieved 

6.2.17 from http://www.jstor.org/stable/27871226?seq=1#page_scan_tab_contents 

 

Cases Studies: 

- VW Dieselgate Scandal and recommendations for sustainable management 

- Corporate Governance and the BP Deepwater Horizon Oil Spill  
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- CSR in the Supply Chain and the Rana Plaza accident 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 7: Affordable and Clean Energy 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 

Goal 16: Peace and Justice Strong Institutions 

Goal 17: Partnerships to achieve the Goal 
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PO05-0H1-G CENTRAL & EASTERN EUROPEAN ECONOMICS AND POLITICS 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course introduces the students into understanding the framework of policy analysis (concepts, theories, and indicators) of developments in CEE countries, 

preparing them to conduct comprehensive analysis of economic policy and political events in a region that has been constantly changing in recent years. The 

course covers key economic policy areas such as the macroeconomic environment and business climate in the CEE region; interrelations between national 

authorities and international bodies (mainly the EU); interrelations between national financial and monetary policies and the global financial players (IMF, 

capital markets). Topics include the lessons from the recent financial crisis and its consequences on government policies. Important part of the course is to put 

into lime light all political relations which influence economic development and economic politics in these countries. 

PREREQUISITES 

EC03-001-G (ENV220) 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.1 Apply the fundamentals of business studies (accounting, finance, marketing, management) and corporate environment (economics, business law) to 

common situations in a company. 

2 Intellectual capacities 

2.2 Coordinate knowledge from different fields and synthesize complex data. 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.CEE Economics and Politics   ................................................................................................................................................................ CM : 27.0h 

Session 1 : History of the CEE region 1 

The political and economic history of Central and Eastern Europe from the 15th to the 20th century 

Readings and homework 

Maddison, Angus. The World Economy: Historical Statistics. . Paris: OECD, 2003 Kornai, János. Economics of Shortage. 1981. —. The Socialist System, The 

Political Economy of Communism. 1988.  

Session 2 : History of the CEE region 2 

The political and economic history of Central and Eastern Europe during the Cold War, the political economy of state socialism and the collapse of the state 

socialist model 

Readings and homework 

Myant, Martin, and Jan Drahokoupil. Transition Economies: Political Economy in Russia, Eastern Europe and Central Asia. Wiley, 2010.  

Session 3 : Economic transformation of the CEE region after the regime change 

FDI based transition, multinationals in CEE Governance in the CEE region, crony capitalism, privatisation 

Readings and homework 

Pogátsa, Zoltán. “Hungary: From Star Transition Student to Backsliding Member State.” Journal of Contemporary European Research, 2009: IV.  

Transparency International. Global Corruption Perception Index. Transparency International, 2008.  

Session 4 : Economic transformation of the CEE region after the regime change 2 

The question of value added and employment  European Integration  Summary 

Readings and homework 

Pogátsa, Zoltán. Still an Iron Curtain: Competitiveness and Responses to the Global Crisis in Central and Eastern Europe. Berlin: Das Progressiv Zentrum, 

2010.  Reinert, Erik. How Rich Countries got Rich...And Why Poor Countries Stay Poor. Public Affairs, 2007.  

Session 5 : Transition and Transformation in CEE, Competitiveness 

The GCR and the performance of CEE Economies 

Readings and homework 

Global Competitiveness Report 

Bod, Peter Akos (2009): The Financial Landscape – Seen from a Converging Country. In: Hieronymi (ed): Globalization and the Reform of the Int’l Banking 

and Monetary System - HANDOUT Fabrizio – Leigh – Mody(2009): The second transition: Eastern Europe in Perspective. IMF. WP 943.  

  

Session 6 : Transition and Transformation in CEE, Competitiveness 2 

Students’ presentations 

Readings and homework 

Bod, P. A (2012): The ‘Last Twenty Years’ as Failure? Hungarian Review. Vol. Iii. No. 4. http://hungarianreview.com/ EBRD (2010): Transition Report 2010. 

Chapter 2. From crisis to recovery  

Session 7 : Doing Business in the CEE region 

The WB Doing Business Report and the performance of CEE economies 
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Readings and homework 

World Bank Doing Business Report  

Session 8 : The Economic outlook of CEE economies 1. 

OECD Country surveys and their message to CEE Economies 

Readings and homework 

OECD county surveys: Czech Republic, Hungary, Poland, Slovakia, Romania  

Session 9 : The Economic outlook of CEE economies 2. 

Students’ presentation, OECD Country surveys and their message to CEE Economies 

Readings and homework 

none  

2.CEE Politics   ........................................................................................................................................................................................ CM : 15.0h 

Session 1 : Socialisme and its collapse 

Socialisme and its collapse 

Readings and homework 

Bod, Peter Akos (2009): The Financial Landscape – Seen from a Converging Country. In: Hieronymi (ed): Globalization and the Reform of the Int’l Banking 

and Monetary System - HANDOUT  Fabrizio – Leigh – Mody(2009): The second transition: Eastern Europe in Perspective. IMF. WP 943.  

Session 2 : Transition toward capitalism 

Transition toward capitalism 

Readings and homework 

Bod, P. A (2012): The ‘Last Twenty Years’ as Failure? Hungarian Review. Vol. Iii. No. 4. http://hungarianreview.com/  EBRD (2010): Transition Report 2010. 

Chapter 2. From crisis to recovery  

Session 3 : The Social cost of the liberal transition 

The Social cost of the liberal transition 

Readings and homework 

Reading:Zsolt Darvas: The euro crisis: ten roots, but fewer solutions. Bruegel, 19th October 2012  

Session 4 : EU Enlargment to the CEECs 

EU Enlargment to the CEECs 

Readings and homework 

Janos Kornai, The Soft Budget Constraint, 2014, http://unipub.lib.uni-corvinus.hu/1770/1/Kornai_SBC_au_mn_AOe_20140415.pdf 

David Lipton and Jeffrey Sachs, Creating a Market Economy in Eastern Europe: The case of Poland,  

https://core.ac.uk/download/pdf/6340549.pdf 

Jeffrey Sachs: What is to be done? The Economist. Jan 13th 1990. 

  

Session 5 : Communist Walking Tour and group presentations 

Communist Walking Tour and group presentations 

Readings and homework 

Janos Kornai, The Soft Budget Constraint, 2014, http://unipub.lib.uni-corvinus.hu/1770/1/Kornai_SBC_au_mn_AOe_20140415.pdf 

David Lipton and Jeffrey Sachs, Creating a Market Economy in Eastern Europe: The case of Poland,  

https://core.ac.uk/download/pdf/6340549.pdf 

Jeffrey Sachs: What is to be done? The Economist. Jan 13th 1990. 

  

Course hours :  CM : 42.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 66  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 34 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 20 h 

Details : Readings at home; assignment 

BIBLIOGRAPHY 

- Douglass C. North: Economic Performance through Time. Nobel Prize Lecture. December 9, 1993  

- Jeffrey Sachs: What is to be done? The Economist. Jan 13th 1990.  

- P. A. Bod: József Antall - Prime Minister of Hungary. In: Martyn & Smith & Wallace (Eds): Eminent Europeans - Personalities who shaped contemporary Europe. 

pp. 214-227. The Greycoat Press, London, 1996 

- P. A. Bod (2011): Non-Conventional Economic Policy Measures - Hungarian Style. Hungarian Review, Vol. III. No. 1. 

http://hungarianreview.com/article/non_conventional_economic 
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- Anders Åslund (2009): Implications of the crisis for Eastern Europe. Development and Transition – LSE- UNDP. Issue Number: 13/2009 

- Chapters from EBRD: Transition Report, 2011 

- Janos Kornai, The Soft Budget Constraint, 2014, http://unipub.lib.uni-corvinus.hu/1770/1/Kornai_SBC_au_mn_AOe_20140415.pdf 

- David Lipton and Jeffrey Sachs, Creating a Market Economy in Eastern Europe: The case of Poland, https://core.ac.uk/download/pdf/6340549.pdf 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 10: Reduced Inequality 

Goal 16: Peace and Justice Strong Institutions 
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PO06-0E1-G EU-CHINA POLITICAL AND ECONOMIC RELATIONS 

Course coordinator : Wei ZHAO 
wei.zhao@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The EU-China Strategic Partnership, which is based on the 1985 EU China trade and cooperation agreement, has grown to include foreign affairs, security 

matters and international challenges such as climate change and global economy governance. The EU and China are world players. The EU is China’s biggest 

trading partner, while China is the EU’s largest source of imports and 2nd largest two-way trading partner. The trade and investment relationship is a major 

source of wealth, jobs, development and innovation for both sides. This module will build a theoretical foundation of EU-China relations, and allow students to 

review the bilateral relations from historical and contemporary perspectives as well as different bilateral matters (human rights, arms embargo, and people to 

people exchange, currency issues, bilateral foreign direct investment, central banks cooperation,  etc.). Another feature of this course is to enable students to 

learn the practical aspects of EU-China trade relations such as anti-dumping issues. Students will also participate in a Model Asia-Europe Meeting to 

understand better the wider inter-regional relations. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.General introduction.   .................................................................................................................................................. CM : 1.5h,SEMINAR : 1.5h 

Session 1 : Overview of EU-China political and economic relatioins 

 

Readings and homework 

Brown, Kerry (2016), China EU Relations: Where to Now? Note d’actualité n°11/16 de l’Observatoire de la Chine, cycle 2016-2017, Asia centre  

2.Political relations   ........................................................................................................................................................ CM : 6.0h,SEMINAR : 6.0h 

Session 1 : China-Europe relations: an introduction. 

This class will give an historical perspective on the relations between Europe and China and their evolution from the Maoist era to the reform period initiated by 

Deng Xiaoping in the late 70’s. The course will also provide basic knowledge on international institutions and the international system. 

Readings and homework 

Michael Yahuda (2007), “The Sino-European Encounter”, chapter 2 in SANDSCHNEIDER; SHAMBAUGH; ZHOU, China-Europe relations: perceptions, policies 

and prospects, ROUTLEDGE.  

Session 2 : Political relations between China and Europe. 

This class will be centered on political relations between China and Europe. We will see how China managed to maintain its relationship to Europe after the 

Tian’anmen crisis of 1989, which resulted in an arms embargo. We will also analyze the role of Human Rights in the relation between China and Europe. 

Readings and homework 

Baker, P. (2002). Human Rights, Europe and the People's Republic of China, The China Quarterly, Volume 169, pp. 45-63  

Session 3 : Europe relations with China’s margins: Hong Kong, Macao and Taiwan 

We will see during this session how the return of Hong Kong by Britain in 1997 and of Macao by Portugal in 1999 have changed the relationship between 

Europe and these two Chinese regions. We will also analyze the relations between Europe and Taiwan, since all European countries except for the Holy See, 

have established diplomatic relations with China, thus have developed non-official ties with Taiwan. 

Readings and homework 

Jean-Pierre Cabestan (2007) “The Taiwan Issue in EU-China Relations”, chapter 5, in SANDSCHNEIDER; SHAMBAUGH; ZHOU, China-Europe relations: 

perceptions, policies and prospects, ROUTLEDGE.  

Session 4 : Cultural relations between China and Europe 

We will analyze during this session the formal cultural relations between China and Europe, which include cultural diplomacy and foreign cultural policies. But 

we will also analyze the informal relations, mutual influences and exchange of culture that happens outside the scope of governments. 

Readings and homework 

Meissner, W. (2002). Cultural Relations between China and the Member States of the European Union. The China Quarterly, Volume 169, pp. 181-203.  

3.ASEM Summit simulation   ........................................................................................................................................................... SEMINAR : 6.0h 

Session 1 : Workshop preparation 

This session will be dedicated to the preparation of a workshop based on the Asia-Europe Meeting (ASEM) 

Readings and homework 

  

Session 2 : Workshop 

This last session will be dedicated to the ASEM workshop. 

mailto:jean-louis.bertrand@essca.fr
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Readings and homework 

  

4.Economic relations   ................................................................................................................................................... CM : 9.0h,SEMINAR : 12.0h 

Session 1 : Introduction 

Why are the economic relations between EU and China important? Size of the each economic power in the global economy. Size of their commercial trade 

volumes as part of the global world trade. Comparative remarks on the nature of the 2 economic systems. Strengths and weaknesses of each of them. 

Opportunities and Challenges. Interaction with the third part of the equation: US economy. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 2 : Trade relations :Goods and Services 

This session will focus on the trade between the EU. Volumes, content, trade balances by type of goods. Historical perspective. Evolution of relations through 

time. Roles played by each in the global trade negotiations. How this reflects their respective objectives and economic policies. Strengths and challenges of 

each party. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 3 : Monetary relations 

This session will compare the monetary policies of the EU and China and discuss comparative policies and tools and study different indicators as well as look at 

the institutional set up of the monetary policies. The comparative structures of the monetary environments. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 4 : Central Banks 

The Central banks and the currency role and positions of the Euro, the Renminbi and other EU currencies within the EU-China economic relations. Effects of 

trade relations: Forex Reserves and relative financial power. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 5 : Financal Markets 

Comparative study of banking systems. The profile of the largest banking institutions and the structure of their balance sheets. Comparative roles in the 

financing of economies.     Bond markets and debt: Sovereign, corporate and consumer debt.     Stock Markets: Size, trends, volatility and role in value 

development and financing.     Cross investments size, trends and perspectives.     Savings and Asset Management industries. Pension plan funding 

comparative studies. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 6 : Foreign Direct Investments 

We will examine the different structures of EU Investments in the China and the Structure of Chinese investment in the EU.     Historical perspective. Trends and 

perspective. Cooperative and disruptive investments. Competition or cooperation. Strategic sectors and regulatory contexts. 

Readings and homework 

Read the text as given for each session on Ecampus and refer back to the Power Point presentation of each previous session.  

Session 7 : Case studies. 

Specific examples of corporate investments and mergers between the two blocs.   List to be discussed in class. 

Readings and homework 

  

Course hours :  CM : 16.5h,SEMINAR : 25.5h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 40  

 

Written exams  Individual  100 

 

3,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 60  

 

Written exams Individual 50.0     

Oral exams Group 50.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : Lectures, preparation of summit simulation, and economic projects 

BIBLIOGRAPHY 

Brown, Kerry (2016), China EU Relations: Where to Now? Note d’actualité n°11/16 de l’Observatoire de la Chine, cycle 2016-2017, Asia centre 

 

Michael Yahuda (2007), “The Sino-European Encounter”, chapter 2 in SANDSCHNEIDER; SHAMBAUGH; ZHOU, China-Europe relations: perceptions, policies and 

prospects, ROUTLEDGE. 

 

Baker, P. (2002). Human Rights, Europe and the People's Republic of China, The China Quarterly, Volume 169, pp. 45-63 



378 
 

 

 

Jean-Pierre Cabestan (2007) “The Taiwan Issue in EU China Relations”, chapter 5, in SANDSCHNEIDER; SHAMBAUGH; ZHOU, China-Europe relations: perceptions, 

policies and prospects, ROUTLEDGE 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 9: Industry, Innovation and Infrastructure 

Goal 16: Peace and Justice Strong Institutions 

Goal 17: Partnerships to achieve the Goal 
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RS05-0E2-G Ethics and Artificial Intelligence 

Course coordinator : Loubna TAHSSAIN-GAY 
loubna.tahssain-gay@essca.fr  — Office :  in AIX-EN-PROVENCE 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 — Teaching campus : AIX-EN-PROVENCE 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The purpose of this class is to raise students’ awarness on how AI may shape their future jobs, how students can position themselves and the role of Ethics in 

AI/ and lead them to reflect on the Ethics dimension when it comes to AI.  

Classes will be held as creative and research workshops, and the outcome will be the publication of articles written by students on the topic Ethic & AI. 

The class will be divided in project-teams, each focused on a professional branch (finance, marketing, HR, others…), with a communication manager identified 

in each team – their role will be to build a communication strategy for the articles (i.e. making contact with who to interview, defining the methodology to write 

articles (contacting ESSCA researchers), promoting their project within ESSCA and beyond…).  

 

The sessions will mix creative workshops, research, reflection, and visits to local companies active in AI. They will also include a series of case studies and 

reflection sessions around the principles (10) of the Montreal declaration for a responsible development of AI.  

 

Shortlist of companies to visit: Zebox/the Camp, Marseille Innovation, Incubateur de la Belle de Mai, Incubateurs 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

3 Interpersonal, teamwork and communication skills. 

3.1 Demonstrate effective team interaction skills. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

1.Establishing the foundations: Theory & defining the project-teams and topics   .............................................................................. SEMINAR : 9.0h 

Session 1 : Introduction 

Purpose of the class 

Presentation of the 14-15 sessions (3 hours session?) 

Presentation of the exam (= evaluation of the written article) 

 

  AI State of Play: what is AI? Who is working on it as of today? The need for big data => GAFA’s hold & power on the topic => Ethical?   

Dimension of Ethics in relation to AI: case study on China social credit system? Google committee of Ethics which never happened?  

 

  Brainstorming with the students: which jobs do you want to do? In which respect AI can impact your jobs? What do you know about AI? 

What questions/ concerns do you have about AI? What is your view on Ethic & AI? 

Readings and homework 

individual information gathering on AI’s place on their future jobs (is AI already there, not yet, trends…), and individual reflection on the role of Ethics in AI  

Session 2 : Session 2 

Defining themes for articles (focused on professional branches – professional branches will represent the fields in which the students want to work in the 

future):  

- Students sharing the information they gathered 

- Students sharing their concerns/ questions on Ethics 

- Their vision of the compiled articles: what they each want to achieve 

 

Theory/ Case studies on impact of AI on professional jobs: marketing, finance, trade (i.e. US/China trade war: impact on Google & Huawei smartphone...) 

 

  Dividing the students per project-teams (based on the identified professional branches): role of each student, what is their message for the 

article, how do they work together and get organised within the group, what information they have already as a team on the impact of AI on their future jobs 

 

Readings and homework 

further information gathering, source identification for the article  

Session 3 : Methodology & Communication 

How to write an article ? (source: ESSCA Researchers, perhaps the communication managers could have interviewed a couple of ESSCA Professors and come 

up with a methodology to share with the students), give exemples of articles and analyse their structure to define a joint structure for all the articles.  

 

  Communication strategy: how to promote the articles? who do we want to communicate our articles to? ESSCA? Beyond? Therefore who 

do we target as source of information ? National companies working on AI ? International companies? How big do we go? – what is our purpose, vision, what is 

the sense of writting our articles, the message, what angle : job focused ? ethic focused on applied AI per professional branch? Millenial generation’s take on 

Ethics & AI? 

 

Define the structure of the article per sub-group 

  Identify sources of information, who you want to interview, case studies to exploit, etc.. 

 

  In parallel, the role of the communication managers in each team is to find networks, experts to which to tap into as and when, organise 

the visit to Zebox/ The Camp, other local companies – this work runs throughtout the sessions 
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  Focus on 2 principles of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

 

Readings and homework 

  

2.Exploration  ............................................................................................................................................................................... SEMINAR : 30.0h 

Session 4 : 4 

Research phase per project teams 

  Use of Co-development when a project team is stuck 

  Sharing where each project team is at, is there a cross editorial line, refine the structure of the articles so the compilation of the articles 

makes sense 

 

 

  Focus on 1 principle of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

Readings and homework 

  

Session 5 : 5 

Theory/ Case studies presented to enable students to broaden their horizons: i.e. Autonomous vehicles: liabilities; Lethal robots (AI & military application – 

Thales’ position) 

 

  Focus on 1 principle of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

 

Readings and homework 

  

Session 6 : 6 

Challenging each Project-teams: presentation on where they are at, what else is missing, ethical questions they may not have seen – peraphs we make a panel 

and each group present their article and get a feedback on what can be improved 

 

 

  Focus on 1 principle of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

Readings and homework 

  

Session 7 : 7 

visit to a local company 

Readings and homework 

  

Session 8 : 8 

Refining the article based on feedback from session 6, more interviews, … 

 

  Focus on 2 principles of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

Readings and homework 

  

Session 9 : 9 

Conference with a speaker from the field (i.e. audit company, robotic engineer…) 

Readings and homework 

  

Session 10 : 10 

Challenging each Project-teams: presentation on where they are at, what else is missing, ethical questions they may not have seen – peraphs we make a panel 

and each group present their article and get a feedback on what can be improved 

 

  Focus on 1 principle of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible 

impact of AI from this principle’s angle & to integrate this reflection in their article? 

Readings and homework 

  

Session 11 : 11 

Focus on 2 principles of the Montreal Declaration: how students relate to it? What is their interpretation? What is their take on the possible impact of AI from 

this principle’s angle & to integrate this reflection in their article? 

Readings and homework 

Theory / Case studies: i.e. Impact of AI on Credit Mutuel Advisor; AI & Emotions  

Session 12 : 12 

Visit to a local company 

Readings and homework 

  

Session 13 : 13 

Collectively reviewing the articles, what is missing, what can be improved 

Readings and homework 
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3.Action plan  ................................................................................................................................................................................. SEMINAR : 6.0h 

Session 14 : 14 

Focus on launching the communication about the articles: what is needed? Text for tweets? For posts on linkedin? Deadlines, channels of communication, 

mailing list? 

Readings and homework 

  

Session 15 : 15 

Compiling the articles 

Readings and homework 

  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Project Group 50.0     

Oral exams Individual 50.0     

 

 

PERSONAL WORK 

Volume : 60 h 

Details : Compilation of articles on the millenials’ generation take on the impact of AI on their future jobs (i.e. finance, marketing, HR, trade, supply-chain…) and 

the Ethic dimension/ importance. 

 

BIBLIOGRAPHY 

Roder Stéphane (2019). Guide pratique de l'intelligence artificielle dans l'entreprise. Eyrolles. 

Bilal Enki et al. (2018). IA: Enquete sur ces technologies qui changent nos vies. Flammarion 

Blons Emmanuelle (2019).  L'entreprise disruptée: les défis de l'IA pour les RH. Dunod 

Ganascia Jena-Gabriel  (2017). IA vers une domination programmée. Le Cavalier Bleu 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 
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RS05-0H1-G – ETHICS IN FINANCE 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

Financial crises and corporate scandals, from the 2001 Enron scandal to the Great Recession of 2007 to 2010, can often be traced back to poor conduct 

training and lack of social norms. Financial professionals can only function effectively within an industry when transparency, integrity, condor, and trust reach a 

critical mass. The financial industry should work for the ultimate benefit of society, and cannot be achieved without the highest possible standards and ethics.  

 

The course will focus on the issues of ethics and moral choices in the different areas of financial business equipping the students, as future financial 

professionals and leaders, with the skills they need to navigate ethical dilemmas. Understanding the regulatory and legal, as well as the moral environments of 

the business they might operate in the future is critically important. The critical issues around the motivations behind financial reporting, corporate governance, 

accounting scandals and other issues, as well as the best practices will be discussed via case studies that guide us through the most famous scandals that 

happened to various countries. 

 

PREREQUISITES 

FI04-001-G (FIN250) 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.4 Identify ethical issues in business life and explain the mechanisms of deliberation and of moral action 

 

ORGANIZATION 

.Ethics in Finance   ................................................................................................................................................................. CM : 21.0h,TP : 21.0h 

Session 1 : Some Ethical Questions 

Background to ethical issues 

Readings and homework 

Case studies  

Session 2 : Ethics in Finance 

Intro and Overview 

Readings and homework 

Case studies  

Session 3 : Ethical Foundations and Frameworks 

Conflict of interest, Fiduciary duty 

Readings and homework 

Case studies  

Session 4 : The Financial System 

The Financial System 

Readings and homework 

Case studies  

Session 5 : Ethics and the Retail Customer I. 

Lending and borrowing, Credit cards, Sales practices 

Readings and homework 

Case studies  

Session 6 : Ethics and the retail Customer  II. 

Mortgage lending, Default and bankruptcy, Arbitration 

Readings and homework 

Case studies  

Session 7 : Ethics in Financial Market I. 

Fairness in Markets, Insider Trading 

Readings and homework 

Case studies  

Session 8 : Corporate Governance 

Midterm overview 

Readings and homework 

Case studies  

Session 9 : Ethics in Financial Market II. 

Hostile takeover, Financial Engineering 
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Readings and homework 

Case studies  

Session 10 : Ethics in Investment I. 

Managing other people’s money, Rouge traders, Bankers bonuses, Mutual funds 

Readings and homework 

Case studies  

Session 11 : Ethics in Investment II. 

Socially Responsible Investing, Microfinance 

Readings and homework 

Case studies  

Session 12 : Ethics in Financial Management 

The Corporate objective, Risk management, Ethics of Bankruptcy, Corporate governance 

Readings and homework 

Case studies  

Session 13 : Financial Reporting and Corporate Governance 

Earnings management, Tax avoidance, Corporate governance, The responsibilities of the CEO 

Readings and homework 

Case studies  

Session 14 : Moral courage 

What can I do personally? 

Readings and homework 

Case studies  

Course hours :  CM : 21.0h,TP : 21.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 35  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME) 25 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA) 40  

 

Project  Individual  100     

 

 

PERSONAL WORK 

Volume : 14 h 

Details : Regular readings for the lectures as well as mini home assignments. Regular homeworks in order to make students practice the gained theoretical 

knowledge 

BIBLIOGRAPHY 

John R. Boatring (2014): Ethics in Finance, Critical Issues in Theory and Practice (Series editors: W. Michael Hoffman and Robert E. Frederick), John Wiley & Sons, 

ISBN 978–1-118-51582-9 

John Hendry, (2013): Ethics and Finance, An Introduction (2013), Cambridge University Press, ISBN 978-1-107-561248-8 

J.C. de Swaan (2020): Seeking Virtue in Finance; Contributing to Society in a Conflicted Industry, Cambridge University Press 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 9: Industry, Innovation and Infrastructure 
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RS06-0E1-G EUROPEAN ACCOUNTABILITY IN ECOLOGICAL TRANSITIONS 

Course coordinator : Marybel PEREZ 
marybel.perez@essca.fr  — Office :  in ANGERS 

Course Information 
Department : ORGANIZATION, MANAGEMENT AND HUMAN RESOURCES 

Semester : 05 & 06 — Teaching campus : BOULOGNE-BILLANCOURT 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The course will cover accountability issues of European ecological transitions. The introduction will define the challenges in the development of an operational 

accountability for ecological transitions. The second part will scrutinise the cohesion of accountability actions adopted in Europe at multiple levels and by 

multiple actors, particularly business. The third part will examine different European strategies for the implementation of ecological transitions related, for 

instance, to the circular economy and sustainable finance. The course will close with an assessment of the opportunities seized and the road ahead. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

 

ORGANIZATION 

1.Operational accountability for ecological transitions   ................................................................................................................... SEMINAR : 9.0h 

2.Multi-level accountability for ecological transitions   ................................................................................................................... SEMINAR : 15.0h 

3.European strategies for ecological transitions   ........................................................................................................................... SEMINAR : 18.0h 

4.Conclusion   ................................................................................................................................................................................. SEMINAR : 3.0h 

Session 1 : Visit to ADEME - Agence de Environnement et Maîtrise de L'Energie 

- Conclusion of the Course  

- Visit to ADEME - Agence de Environnement et Maîtrise de L'Energie 

Readings and homework 

- Have a look at the ADEME website: https://www.ademe.fr/connaitre/presentation-lademe 

- Prepare Questions and answers on the purpose of this course and what you have learned.  

Course hours :  SEMINAR : 45.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE)  

  

Midterm Exam (ME)  

  

Continuous Assessment (CA) 100  

 

Written exams Individual 40.0     

Oral exams Individual 30.0     

Project Group 30.0     

 

 

PERSONAL WORK 

Volume : 90 h 

Details : The course will deal with a number of books and articles most of which will be made available in Moodle and the Mediathèque. I expect every student 

to pick two readings for each week/for each session and prepare them in order to be able to contribute to the discussion in class. It is strongly recommended to 

read beyond those minimum requirements. Due to the limited number of copies, it might be necessary to organize the course readings in advance of the actual 

class or from different sources, such as the library of the University of Angers (Belle Beille or Saint Serge) or the English-language Library. The course will rely on 

prior knowledge of the relevant secondary literature. Additional sources that I consider interesting or beneficial for your course work, e.g. primary sources, may 

be made available on Ecampus. The provided readings are meant as a guide towards reading. I encourage you to go on from there and find your own literature 

relevant for the topic of the respective class. 

 

BIBLIOGRAPHY 
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- European Commission, "An European Energy Policy", COM (2007) 1 

- The Brundtland Commission - 'Our Common Future': http://www.un-documents.net/our-common-future.pdf 

- The Kyoto Protocol: http://unfccc.int/resource/docs/convkp/kpeng.pdf 

- Transforming Our World: The 2030 Agenda for Sustainable Development: https://sustainabledevelopment.un.org/post2015/transformingourworld/publication  

- Costanza, R., Daly, H. E., & Bartholomew, J. A. (1991). Goals, agenda, and policy recommendations for ecological economics. Ecological economics: the science 

and management of sustainability. Columbia University Press, New York, 1-20. Retrieved 6.2.17 from 

http://www.researchgate.net/profile/Robert_Costanza/publication/40932460_Ecological_economics__the_science_and_management_of_sustainability/links

/09e4150b7e2c8a1626000000.pdf 

- New York Times article « Losing Earth: The Decade We Almost Stopped Climate Change” By Nathaniel Rich  

- The Guardian article “Major climate changes inevitable and irreversible – IPCC’s starkest warning yet”   

- IPCC, 2021: Summary for Policymakers. In: Climate Change 2021: The Physical Science Basis. Contribution of Working Group I to the Sixth Assessment Report 

of the Intergovernmental Panel on Climate Change [Masson-Delmotte, V. et al]. Cambridge University Press. In Press.  

- The International Energy Agency’s World Energy Outlook, Sustainable Development Scenario : https://www.iea.org/weo/weomodel/sds/  

- European Commission. Web page on the “Fit for 55” package : https://ec.europa.eu/commission/presscorner/detail/en/IP_21_3541  

- Euractiv article “Europe’s “Fit for 55’ climate package »  
- European Commission. Strategy for financing the transition to a sustainable economy. July 2021  

- UNEPFI. Web page on the Net zero Asset Owner Alliance: https://www.unepfi.org/net-zero-alliance/about/   

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 1: No Poverty 

Goal 7: Affordable and Clean Energy 

Goal 8: Decent Work and Economic Growth 

Goal 9: Industry, Innovation and Infrastructure 

Goal 10: Reduced Inequality 

Goal 11: Sustainable Cities and Communities 

Goal 12: Responsible Consumption and Production 

Goal 13: Climate Action 

Goal 14: Life Below Water 

Goal 15: Life on Land 
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SC05-0H1-G LOGISTICS 

Course coordinator : Zsuzsa DELI-GRAY 
zsuzsa.deli-gray@essca.fr  — Office : BUDAPEST in BUDAPEST 

Course Information 
Department : OPERATIONS MANAGEMENT AND DECISION SCIENCE 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 45,00 — ECTS credits : 6,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

There is more and more attention paid to the logistics functions of the firms as well as to the logistics activities of countries and regions. The main reasons for 

this are threefold: first, during the last decade it became clear that there are still sunk costs in logistics therefore the companies might reduce their expenses 

and increase their profits if they manage to optimise their logistics related activities inside of the firms, second, several countries and regions see the 

opportunity of improving the economic position of their area by investing more into the logistics sector, and third, many countries already work at full capacity in 

the logistics sector and this might create place for other countries to take over some of the work of these overloaded areas.   The course on Logistics discusses 

the importance and role of logistics in business worldwide. The explanation of the theoretical concepts and methodology will be completed by company visits 

and project works. 

PREREQUISITES 

none 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

2.4 Show the capacity of critical thinking in elaborating an argumentation on concepts and projects. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

5 Technological competence 

5.2 Use office tools for the search and processing of information as well as for the needs of business communication (including word processing, visual 

presentation tools, scoreboards, project management tools, the Internet). 

none 

ORGANIZATION 

1.Concepts and definitions of Logistics   .................................................................................................................................................... CM : 6.0h 

Session 1 : Concepts and Definitions of Logistics 

Theoretical discussions 

Readings and homework 

Readings and homework  

 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 2  

Session 2 : Connection between Logistics and Supply Chain Management 

Theoretical discussions and case studies 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 1  

2.The elements of Logistics   .................................................................................................................................................................... CM : 30.0h 

Session 1 : Strategic Logistics 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 16  

Session 2 : Demand Management 

Demand Forecasting  Demand Management  Theoretical Discussions, Company visit 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 7  

 

Harrison, A. - van Hoek, R. (2011): Logistics Management & Strategy. Fourth Edition. Prentice Hall. Chapters 5-6  

Christopher, M. (2011): Logistics & Supply Chain Management. Fourth Edition. Prentice Hall. Chapter 4  

Session 3 : Facility Location 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 12  

Chopra, S. (2019): Supply Chain Management. Strategy, Planning and Operation. Seventh Edition. Pearson. Chapters 5-6  

Session 4 : Procurement and Purchasing 

Theoretical discussions and case studies 
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387 
 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 13  

 

Chopra, S. (2019): Supply Chain Management. Strategy, Planning and Operation. Seventh Edition. Pearson. Chapter 15   

Harrison, A. - van Hoek, R. (2011): Logistics Management & Strategy. Fourth Edition. Prentice Hall. Chapters 8-9  

Session 5 : Materials Handling 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A L006Fgistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 11  

Session 6 : Storing and Packaging 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 11.  

Session 7 : Inventory Management 

Inventory Flows  Inventory Decision Making 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 9  

Session 8 : Distribution Channels and Customer Service 

Channels of distribution, theoretical discussions and company visit 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 8  

 

Chopra, S. (2019): Supply Chain Management. Strategy, Planning and Operation. Seventh Edition. Pearson. Chapter 4  

Christopher, M. (2011): Logistics & Supply Chain Management. Fourth Edition. Prentice Hall. Chapter 2  

Session 9 : Transportation 

Transportation Systems  Transportation Management 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 10  

Chopra, S. (2019): Supply Chain Management. Strategy, Planning and Operation. Seventh Edition. Pearson. Chapter 14  

Session 10 : Reverse Logistics 

 

Readings and homework 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage 

Learning. Chapter 15.  

3.Project Presentations and Critical Discussions   ....................................................................................................................................... TP : 6.0h 

Course hours :  CM : 36.0h,TP : 6.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 70  

 

Project Group 50.0 

Written exams Individual 50.0 

 

2,00 

Midterm Exam (ME) 30 

 

Written exams  Individual  100      

 

1,00 

Continuous Assessment (CA)  

  

 

PERSONAL WORK 

Volume : 21 h 

Details : group-based project work (written paper and presentation) 

 

 

BIBLIOGRAPHY 

Coyle, J. J. - Langley, C. J. – Novack, R. A. - Gibson, B. J. (2013): Managing Supply Chains. A Logistics Approach. Ninth Edition. South-Western, Cengage Learning.  

Christopher, M. (2011): Logistics & Supply Chain Management. Fourth Edition. Prentice Hall.  

Harrison, A. - van Hoek, R. (2011): Logistics Management & Strategy. Fourth Edition. Prentice Hall  

Chopra, S. (2019): Supply Chain Management. Strategy, Planning and Operation. Seventh Edition. Pearson 
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SUSTAINABLE DEVELOPMENT GOALS 

Goal 4: Quality Education 

Goal 11: Sustainable Cities and Communities 
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SO05-0H1-G INTRODUCTION TO HUNGARIAN CULTURE AND SOCIETY 

Course coordinator : Balázs BORSI 
balazs.borsi@essca.fr  — Office :  in BUDAPEST 

Course Information 
Department : ECONOMICS, LAW AND SOCIETY 

Semester : 05 & 06 — Teaching campus : BUDAPEST 

Total of course hours : 23,00 — ECTS credits : 3,00 

Teaching language : English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

The overall aim of the course is to enable students to understand a typical CEE country by getting to know its past and present, and discussing the issues that 

will shape its future. By getting to know the culture of Hungary, students can gain an advantage in the international business environment. 

 

Students will get a comprehensive picture of the main social and economic issues as well as cultural factors defining Hungary today. In addition, they will also 

receive useful information to make most of their time in Hungary. The course also aims to improve students’ information gathering and analytical abilities by 

drawing on a wide range of sources including statistical data, newspaper articles, surveys, videos, etc. The topics covered in the course will provide ample 

opportunity to practice skills such as the comparison of data, identification of trends and critical interpretation of various information sources. The course also 

features field trips and colorful activities allowing students to gain firsthand experience about the Hungarian culture. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

3 Interpersonal, teamwork and communication skills. 

3.2 Present results, debate and convince through the use of language appropriate to written and oral business communication. 

4 Ethics and cultural as well as international awareness 

4.1 Demonstrate the capacity to analyse the economic, social cultural and political environment of a country or region. 

 

ORGANIZATION 

1.Get to know Hungary   ................................................................................................................................................................... SEMINAR : 7.0h 

Session 1 : Main facts about the country and its people, sightseeing 

Discussion about previous knowledge on Hungary and CEE 

Readings and homework 

Miklós Molnár (2013): A Concise History of Hungary, Cambridge University Press, ISBN: 9780521667364 

Craig Turp (2018): DK Eyewitness Travel Guide: Hungary, Dorling Kindersley, ISBN13 (EAN): 9780241306246 

https://wowhungary.com 

 

  

Session 2 : Hungary’s history 

museum visit 

Readings and homework 

Miklós Molnár (2013): A Concise History of Hungary, Cambridge University Press, ISBN: 9780521667364 

János Kornai (1992): The Socialist System: The Political Economy of Communism, ISBN-13: 978-0691003931  

Session 3 : Gastronomy of Hungary 

field trip 

Readings and homework 

Carolyn Bánfalvy (2008): The Food and Wine Lover’s Guide to Hungary, Park kiadó, ISBN-10 : 9635308280 

https://wowhungary.com/  

2.Hungarian society  ....................................................................................................................................................................... SEMINAR : 7.0h 

Session 1 : Basic economic facts, living standards 

exercise: interpreting statistics 

Readings and homework 

https://www.bbc.com/news/world-europe-17380792 

https://data.oecd.org/hungary.htm 

http://www.ksh.hu/?lang=en 

https://tradingeconomics.com/hungary/indicators 

János Kornai (1992): The Socialist System: The Political Economy of Communism, ISBN-13: 978-0691003931  

Session 2 : Challenges: ageing population, education, health and Roma issue 

discussion: addressing social issues 

Readings and homework 

https://ec.europa.eu/info/news/economy-finance/policy-implications-ageing-examined-new-report-2018-may-25_en  

Session 3 : Values, attitudes 

Team exercise: value systems around the world 

Readings and homework 

https://dailynewshungary.com/world-happiness-report-2018-from-hungarian-perspective-promising-or-shocking-results/ 

http://www.worldvaluessurvey.org/wvs.jsp 

https://europeanvaluesstudy.eu/  

mailto:jean-louis.bertrand@essca.fr
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3.Hungarian culture   ....................................................................................................................................................................... SEMINAR : 8.0h 

Session 1 : Experience Hungarian arts & traditions 

see, listen and try - experience Hungarian arts and traditions 

Readings and homework 

www.wowhungray.com;  

https://mnm.hu/en;  

https://en.mng.hu/;  

https://www.mfab.hu/;  

http://www.btm.hu/en/  

Course hours :  SEMINAR : 22.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

1,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Oral exams  Group  100     

 

 

PERSONAL WORK 

Volume : 7 h 

Details : Weekly readings, individual participation in the project groups 

BIBLIOGRAPHY 

Craig Turp (2018): DK Eyewitness Travel Guide: Hungary, Dorling Kindersley, ISBN13 (EAN): 9780241306246 

Miklós Molnár (2013): A Concise History of Hungary, Cambridge University Press, ISBN: 9780521667364 

Bryan Cartledge (2011): Will to Survive: A History of Hungary, Oxford University Press, ISBN-10: 0199327343 

János Kornai (1992):The Socialist System: The Political Economy of Communism, ISBN-13: 978-0691003931 

Carolyn Bánfalvy (2008): The Food and Wine Lover’s Guide to Hungary, Park kiadó, ISBN-10 : 9635308280 

https://www.bbc.com/news/world-europe-17380792 

https://data.oecd.org/hungary.htm 

http://www.ksh.hu/?lang=en 

https://ec.europa.eu/info/departments/eurostat-european-statistics_en 

https://www.europarl.europa.eu/at-your-service/en/be-heard/eurobarometer 

https://tradingeconomics.com/hungary/indicators 

https://ec.europa.eu/info/news/economy-finance/policy-implications-ageing-examined-new-report-2018-may-25_en 

http://www.worldvaluessurvey.org/wvs.jsp 

https://europeanvaluesstudy.eu/ 

https://dailynewshungary.com/world-happiness-report-2018-from-hungarian-perspective-promising-or-shocking-results/ 

https://wowhungary.com/ 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 3: Good Health and Well-being 

Goal 10: Reduced Inequality 

Goal 11: Sustainable Cities and Communities 

Goal 15: Life on Land 
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ST02-001-G Fondamentaux de la stratégie 

Responsable de cours : Philippe MOURICOU 
philippe.mouricou@essca.fr — Bureau :  B101  à BOULOGNE-BILLANCOURT 

Informations sur le cours 
Rattachement :  STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS  

Semestre :  02  — Campus d’enseignement : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Heures totales : 30,00  — Crédits ECTS : 4,00  

Langue d'enseignement : Soit français, soit anglais 

Ouvert aux Étudiants d’Échange : Oui 

PRÉSENTATION GÉNÉRALE 

Ce cours vise à acquérir les fondamentaux de la stratégie. Il doit permettre aux étudiants de maîtriser les outils et techniques d'analyse du diagnostic 

stratégique (externe et interne), d'analyser la stratégie d'une organisation et de formuler des recommandations stratégiques. 

PRÉREQUIS 

 

COMPÉTENCES VISÉES 

1 Connaissances fondamentales en gestion 

1.2 Formaliser des recommandations et des démarches en accord avec la stratégie de l’entreprise en appliquant les fondamentaux des sciences de gestion 

(comptabilité, finance, management, markéting) et en prenant en compte l'environnement juridique et économique de l'entreprise. 

2 Capacités intellectuelles 

2.1 Analyser une situation, un processus, un environnement en identifiant et intégrant des informations pertinentes. 

 

ORGANISATION 

1.Le Diagnostic Stratégique  .................................................................................................................................................................... TD : 16.0h 

Séance 1 : Introduction à la stratégie 

Différencier les décisions stratégiques d’une organisation de ses décisions opérationnelles/fonctionnelles. 

 

Contextualiser la stratégie d’une organisation à l’aide des concepts de vision stratégique, de mission statement, de valeurs et d’objectifs stratégiques. 

 

Distinguer les différents niveaux de stratégie. 

Lectures et travaux 

  

Séance 2 : L’analyse du macro environnement 

Distinguer le macro-environnement des autres niveaux d’analyse de l’environnement. 

 

Catégoriser les tendances du macro-environnement selon les catégories du modèle PESTEL. 

 

Construire des scénarios en croisant des tendances du macro-environnement. 

 

Lectures et travaux 

Mini Etude de Cas  

Séance 3 : L’analyse de l’industrie 

Distinguer l’industrie des autres niveaux d’analyse de l’environnement. 

 

Analyser l’industrie à l’aide du modèle des 5 forces de Porter. 

 

Identifier les facteurs clés de succès de l’industrie. 

 

Lectures et travaux 

  

Séance 4 : L’analyse des groupes stratégiques 

Distinguer l’environnement concurrentiel des autres niveaux d’analyse de l’environnement. 

 

Identifier les groupes stratégiques et de situer l’organisation dans un groupe stratégique. 

 

Identifier des espaces concurrentiels peu explorés. 

 

Lectures et travaux 

  

Séance 5 : Cas de synthèse 

Utiliser les outils et notions couverts par les séances précédentes dans le cadre d’une démarche complète de diagnostic de l’environnement. 

 

Sensibiliser les étudiants aux méthodes de travail en groupe dans le cadre de la présentation d’un cas. 

 

Sensibiliser les étudiants aux enjeux relatifs au plagiat académique dans des travaux de groupe écrits. 

 

Informer et préparer les étudiants à la rédaction des livrables 

 

Lectures et travaux 

Etude de cas  
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Séance 6 : L'analyse des ressources 

Identifier les ressources d’une organisation et les catégoriser (ressources matérielles, immatérielles, humaines, financières). 

 

Utiliser les critères VRIN pour identifier les sources d’avantage concurrentiel d’une organisation. 

 

Lectures et travaux 

  

Séance 7 : Synthèse du diagnostic stratégique 

Utiliser la matrice SWOT pour consolider les conclusions d’un diagnostic stratégique (interne et externe). 

 

Utiliser la matrice SWOT pour aboutir à des préconisations stratégiques. 

 

Organiser des préconisations stratégiques et justifier de leur pertinence, de leur faisabilité et de leur acceptabilité. 

 

Lectures et travaux 

Travail en groupe sur le cas de synthèse qui sera corrigé en séance 8. 

Remise d’une analyse écrite (8 à 10 pages). 

  

Séance 8 : Cas de synthèse 

Utiliser les outils et notions couverts par les séances précédentes dans le cadre d’une démarche complète de diagnostic (externe et interne) fondée sur un cas. 

Lectures et travaux 

  

2.Les décisions stratégiques  ................................................................................................................................................................... TD : 14.0h 

Séance 9 : Les stratégies business (1/2) 

Comprendre la notion d’avantage concurrentiel. 

 

Savoir distinguer les différents types d’avantages concurrentiels. 

 

Être en mesure d’établir des recommandations stratégiques en mobilisant les stratégies génériques (prix, différenciation, focalisation fondée sur le prix, 

focalisation fondée sur la différenciation). 

 

Lectures et travaux 

  

Séance 10 : Les stratégies business (2/2) 

Etablir des recommandations stratégiques en mobilisant l’horloge stratégique de Bowman et Faulkner. 

Lectures et travaux 

  

Séance 11 : Les stratégies corporate (1/2) 

Identifier les DAS d’une organisation. 

 

Etablir des recommandations stratégiques concernant la stratégie corporate. 

 

Lectures et travaux 

Mini Etude de cas  

Séance 12 : Les stratégies corporate (2/2) 

Etablir des recommandations stratégiques concernant le portefeuille d’activités en mobilisant les matrices de gestion de portefeuille d’activités (BCG, 

McKinsey, ADL). 

Lectures et travaux 

Mini Etude de Cas  

Séance 13 : Les stratégies internationales 

Etablir des recommandations stratégiques concernant la stratégie internationale de l’organisation. 

Lectures et travaux 

Mini Etude de cas  

Séance 14 : Les modalités de développement 

Etablir des recommandations stratégiques concernant les modalités de développement de l’organisation. 

Lectures et travaux 

Mini Etude de cas  

Séance 15 : Cas de synthèse 

Réaliser un diagnostic stratégique complet et d’en tirer des préconisations stratégiques concernant tous les niveaux de stratégie (business, corporate, 

internationale, modalités de développement). 

Lectures et travaux 

Etude de cas  

Répartition des heures :  TD : 30.0h 

ÉVALUATION 

 % de l'évaluation globale Mode d'évaluation  % Durée (heures) 

Examen Final (EF) 60  

 

Ecrits  Individuel  100 

 

2,00 
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Examen Intermédiaire (EI)  

  

Contrôle Continu (CC) 40  

 

Projet  Collectif  100     

 

 

TRAVAIL PERSONNEL 

Volume : 30 h 

Détails : Travaux de groupe, études de cas (mini études de cas et cas de synthèses), QCM de compréhension, lecture de documents. 

LECTURES RECOMMANDÉES 

Richard Whittington, Patrick Regnér, Duncan Angwin & Gerry Whittington. (2020). Exploring corporate strategy: text & cases. Pearson Education.12th Edition 

 

Gerry Johnson, Richard Whittington, Kevan Scholes, Duncan Angwin, Patrick Regnér, & Frédéric Fréry (2020). Stratégique. PEarson Education, 12ème Edition.  

 

 

OBJECTIFS DU DÉVELOPPEMENT DURABLE 

Objectif 12 : Consommation et production responsables 

Objectif 17 : Partenariats pour la réalisation des objectifs 
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ST02-001-G Fundamentals of Strategy 

Course coordinator : Philippe MOURICOU 
philippe.mouricou@essca.fr  — Office : B101 in BOULOGNE-BILLANCOURT 

Course Information 
Department : STRATEGY, ENTREPRENEURSHIP AND INTERNATIONAL BUSINESS 

Semester : 02 — Teaching campus : AIX-EN-PROVENCE, ANGERS, BORDEAUX, BOULOGNE-BILLANCOURT, LYON, STRASBOURG 

Total of course hours : 30,00 — ECTS credits : 4,00 

Teaching language : Either French or English 

Open to Exchange Students : Yes 

OVERALL DESCRIPTION 

This course aims to acquire the fundamentals of strategy. It should enable students to master the tools and techniques of strategic diagnosis (external and 

internal), to analyze the strategy of an organization and to formulate strategic recommendations. 

PREREQUISITES 

 

LEARNING GOALS & LEARNING OBJECTIVES 

1 Essential business knowledge 

1.2 Formalise recommendations and procedures in line with the company strategy by using the fundamentals of business studies (accounting, finance, 

marketing, management) and by taking into account the economic and legal context of the company. 

2 Intellectual capacities 

2.1 Analyse a situation, a process, an environment, through identifying and integrating relevant information. 

 

ORGANIZATION 

1.Strategic Analysis   ..................................................................................................................................................................... SEMINAR : 16.0h 

Session 1 : Introducting Strategy 

Differentiate an organization's strategic decisions from its operational/functional decisions. 

 

Contextualize an organization's strategy using the concepts of strategic vision, mission statement, values and strategic objectives. 

 

Distinguish the different levels of strategy. 

Readings and homework 

  

Session 2 :  Macro Environmental Analysis 

Distinguish the macro-environment from other levels of environmental analysis. 

 

Categorize macro-environment trends according to the PESTEL model categories. 

 

Build scenarios by crossing macro-environment trends. 

Readings and homework 

Mini Case Study  

Session 3 : Industry analysis 

Distinguish industry from other levels of environmental analysis. 

 

Analyze the industry using Porter's 5 forces model. 

 

Identify the critical success factors of the industry. 

Readings and homework 

  

Session 4 : Strategic Group Analysis 

Distinguish the competitive environment from other levels of environmental analysis. 

 

Identify strategic groups and place the organization in a strategic group. 

 

Identify unexplored competitive spaces. 

Readings and homework 

  

Session 5 : Summary case study 

Use the tools and notions covered in the previous sessions in the framework of a complete approach to environmental diagnosis. 

 

Sensitize students to group work methods in the context of a case presentation. 

 

Increase students' awareness of issues related to academic plagiarism in written group work. 

 

Inform and prepare students for the writing of assignments. 

Readings and homework 

Case study  

Session 6 : Resources analysis 

Identify the resources of an organization and categorize them (tangible, intangible, human, financial). 

 

mailto:jean-louis.bertrand@essca.fr
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Use the VRIN criteria to identify the sources of competitive advantage of an organization. 

Readings and homework 

  

Session 7 : Summary of strategic analysis 

Use the SWOT matrix to consolidate the conclusions of a strategic diagnosis (internal and external). 

 

Use the SWOT matrix to come up with strategic recommendations. 

 

Organize strategic recommendations and justify their relevance, feasibility and acceptability. 

Readings and homework 

Group work on the case study that will be corrected in session 8. 

Submission of a written analysis (8 to 10 pages).  

Session 9 : Summary Case study 

Use the tools and notions covered in the previous sessions in a complete diagnostic process (external and internal) based on a case study. 

Readings and homework 

  

2.Strategic Decisions   .................................................................................................................................................................. SEMINAR : 14.0h 

Session 9 : Business strategy (1/2) 

Understand the concept of competitive advantage. 

 

Know how to distinguish the different types of competitive advantages. 

 

Be able to make strategic recommendations using generic strategies (price, differentiation, price-based focus, differentiation-based focus). 

Readings and homework 

  

Session 10 : Business Strategy (2/2) 

Establish strategic recommendations by mobilizing Bowman and Faulkner's Strategy Clock. 

Readings and homework 

  

Session 11 : Corporate Strategy (1/2) 

Identify the SBU of an organization. 

 

Establish strategic recommendations concerning the corporate strategy. 

Readings and homework 

Mini Case Study  

Session 12 : Corporate Strategy (2/2) 

Establish strategic recommendations concerning the business portfolio by mobilizing BCG, McKinsey, and ADL matrices. 

Readings and homework 

Mini Case Study  

Session 13 : International Strategies 

Make strategic recommendations regarding the organization's international strategy. 

Readings and homework 

Mini Case Study  

Session 14 : Mergers, acquisitions and alliances 

Make strategic recommendations for the development of the organization. 

Readings and homework 

Mini Case Study  

Session 15 : Summary Case Study 

Achieve a complete strategic diagnosis and draw strategic recommendations concerning all levels of strategy (business, corporate, international, development 

modalities). 

Readings and homework 

Case Study  

Course hours :  SEMINAR : 30.0h 

ASSESSMENT 

   % of final grade Assessment type % Duration (hours) 

Final Exam (FE) 60  

 

Written exams  Individual  100 

 

2,00 

Midterm Exam (ME)  

  

Continuous Assessment (CA) 40  

 

Project  Group  100     
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PERSONAL WORK 

Volume : 30 h 

Details : Group work, case studies (mini case studies and recap case studies), MCQs, reading documents. 

BIBLIOGRAPHY 

Richard Whittington, Patrick Regnér, Duncan Angwin & Gerry Whittington. (2020). Exploring corporate strategy: text & cases. Pearson Education.12th Edition 

 

Gerry Johnson, Richard Whittington, Kevan Scholes, Duncan Angwin, Patrick Regnér, & Frédéric Fréry (2020). Stratégique. PEarson Education, 12ème Edition.  

 

 

SUSTAINABLE DEVELOPMENT GOALS 

Goal 12: Responsible Consumption and Production 

Goal 17: Partnerships to achieve the Goal 
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